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You Can Prove by 
Four Simple Tests 
the Quality of 


Colburn’S Mustard 

Famous ^ Brand Fanciest ‘DSF Qualify 


Y OU may not be a chemist but y<iu can make four 
simple tests that will prove beyond the question 
of a doubt the superior quality of Colburn’s 
mustard. 


Mix with water some of the perfectly milled Colburn 
mustard flour just as it comes in the can to your counter 
— stir into a smooth paste, then— 



Test it for color— note its bright, golden yellow 

Test it for flavor you get the rich, genuine mustard 
taste. 

Test it for milling— the glossy smoothness of the paste 
.shows expert milling through finest silk bolting clgth. 

Test it for imngency — it has "the essence of mustard 
value — the snappy strength and true mustard tang. 

These are characteristics of Colburn’s the best mus- 
tard in the world. Good grocers sell it because they have 
known it since 1S57 as 

The Standard Mustard 


With miT enlarged production we are ready to fill all orders 
immediately 


iie A, COLBURN CO., Philadelphia 

Nrd Cooking Herbs Flavoring Extracts 

*8 PickKng Spices Other Condiments 
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end For Your Set 

Many kind words have been addressed to us as a result 
of the four impressive color-advertisements in the April- 
July issues of The Tea and Coffee Trade Journal. 

But our object was not so much to win applause as to 
show our friends what has actually been accomplished 
by using 

am UNION DUPLEX BAG 

— as a fancy shelf-package. Our hope was to exhibit the article at 
its best (in its filled and finished condition) and to indicate something 
of the facilities and organization behind it. 

Naturally it was in a way unsatisfactory to do this by means of 
pictures. Faithfully as the pictures of the bags were made, we 
would prefer to exhibit the actual packages themselves. 

In the course of the advertising, several Merchants wrote in for a 
sample of the single package appearing in the current month’s dis- 
play. or for the group of four packages displayed in the July insert. 
For all of these Merchants, and for those who have not so far asked 
for samples, we have reserved a complete set of the advertisements 
and corresponding samples of the bags. 

This makes an interesting means of comparing pictures and actual 
goods — both for the Merchant who has never used bags and the 
Merchant who is not satisfied with the bag he is now using. 

A pcitiiinj Ttquest today icill bring you your set 

UNION BAG & PAPER CORPORATION 

Makers ot .All Manner of Paper Bags 

PRINCIPAL OFFICES • WOOLWORTH BUILDING • NEW YORK CITY 
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Are you a 

Green Coffee BUYER 


or a 


GREEN Coffee Buyer 



The experienced buyer does no guessing 
but ascertains real coffee values by making 
full use of Bums cup-test equipment 
Sample Roaster 
Sample Grinder 
* Revolving Table 
Kettle and Cuspidor 

a line of apparatus so well suited to trade 
needs that the wise users of it can see clearly 
why Bums equipment for wholesale coffee 
roasting should dominate that field also 
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Are you a Roasted Coffee Producer? 

If so, you owe it to yourself to get acquainted with equipment like this 
Jas. Van Dyk Co. plant, at 50 Barclay St,, New York, which was in-, 
stalled last year. The erection of similar plants, h.iving our patent 
Jubilee roaster and Flexarrn cooler, has been going on all over the country 
as fast as the apparatus could be delivered. For the fact is that an 
experienced coffee man needs only to watch the turning out of one roast 
in these plants to see that a new standard has been attained for the 
wholesale production of roasted coffee with gas fuel. 

THE JUBILEE COFFEE ROASTER 

produces 

FINER ROASTS WITH LESS GAS 
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^ome o£ the "Lambert” Line 


The above cut visualizes the iK^mc of the “ Line that 
•Excels.” This modern plant is devoted to the manufacture 
of a complete line of coffee roasting and peanut butter mak- 
ing machinery. . The facilities offered by this up-to-date fac- 
tory and our best engineering skill are exclusively devoted to 
the manufacture of these two lines ot machinery. The plant 
is fully equipped with a view to turning out the best pos- 
sible machines at lowest prices consistent with thorough 
workm.anship. 

The home of the “ Line that Flxccls ” represents years of 
endeavor. The Lambert Company is a pioneer in the manu- 
facture of indirect flame gas coffee roasters, and also peanut 
butter machinery. 

We are prepared to design and build to order complete 
plants for the manufacture of peanut butter or for roasting 
coffee. Preliminary plans and estimates submitted for the 
asking. 

Lambert Machine Company 

Marshall Michigan 
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A New Coffee Machinery Catalog 

Send for It 

Our catalog No. 64 is ready for mailing. 
Every user of coffee machinery should have one 
on his desk for ready reference. 

It illustrates and describes the complete 
“ Monitor ” line of coffee machinery, which in- 
cludes every unit needed in the up-to-date coffee 
roasting establishment. You may have a copy 
for the asking. 

In a series of advertisements in this paper, to 
be published during the next few months, we 
will illustrate and describe some of the more im- 
portant coffee machinery units. We believe 
these announcements will give coffee roasters a 
new conception of the extent of the “ Monitor ” 
line, also its utility and economy. 

Don’t fail to send for your 
copy of Catalogue No. 64 

HUNTLEY MANUFACTURING CO. 

Silver Creek New York 
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Tell Us\bur Packaging 

Jxo\MQS-'WellRemedj/Them 


A lready, for the packers of 90% of the world's 
machine-^ packaged goods, we have solved dif Acult 
packaging problems — giving them greater output 
of a better grade at tremendous savings In men and 
materials. We can do as much for you, 

Regularly — dependently — economically — Pneu- 
matic machinery will give you a dally output 
ranging from 15,000 to 18,000 uniformly accurate 
sanitarily filled, and securely sealed packages. 
It will replace 5 to 40 operators — thus saving enough 
labor cost In one year to pay for Its installation. 
Much valuable material will be saved. 

Pneumatic packaging machinery is built in units, 
each complete in itself, to perform some particular 
operation, yet designed to harmoniously run as a 
system. You may buy units as needed, like sections 
of a book-case. 


The Pneumatic System automatically lines, weighs, 
fills, seals, wraps, and dates cartons for sugar, 
cocoa, coflee, tea, rice, spices, cereals, currants, 
confectionery, macaroni, flour, tapioca, salt, soap 
flakes, baking powder, etc. * 

Put your problem up to one of our packaging experts. 
Have him show you how the Pneumatic System 
will enable you to get better packages — more of 
them — and at lower cost. 


PNEUMATIC SCALE CORPORATION, Ltd. 

NORFOIX DOWNS, MASS. 

BOSTON NEW YORK CHICAGO 


Pneumatic 

Automatic 

Packaging 

Machinertj 
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The Old Wat 
L'QM.I eotltlc — LoeatlefActor]' 


The Xew U*ar 
Sanitary — Scieotlflc 


How to Increase Tea Sales 

A national co-operative tea propaganda is proposed. 
We hope it will materialize. There is a wonderful oppor- 
tunity to increase tea consumption in the United States. 

One good way to increase the demand for tea now is to 
make certain that tea is properly made and served in res- 
taurants and tea rooms. Pack your tea for restaurant and 
tea room use in our individual tea bags and watch your 
tea sales grow. These bags offer the most sanitary and 
scientific tea brewing method. 

The cuts on this page illustrate our complete line— in- 
dividual cotton tea bags and coffee urn bags. We are pack- 
ing these specialties for some of America’s largest tea mer- 
chants. Nlay we send you samples? 

National Urn Bag Company 


174-176 East 104th Street 


New York 




IndivUliial 

Tfa 


Urn Bag* or 
Leacher Bag 
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A DEPENDABLE MACHINE FOR 

LABELING SQUARE CANS AUTOMATICALLY 



MfMiH A4 24K liiiilt f»n fumoiiM J)iKrnht*ric Drum ” S.VKirm 


Labfic*! canr^ remain sutticienily dry for immediate paeUini^. 

( )iilput 34-36 neatly lalx’Icd caiiN, srjuare or rectanj^ular. per minute. 
Laljtls are coated all over with atlbe^ive, creating air-tight efYect. 
-Machine adjustable to several sizes, whether cans or boxes. 

L,sed witli cocoa, spice, tea, colTec cans and ]>aclNag<'S. 

Jagenberg Machine Company, Inc. 

PACKAGE AND LABELING MACHINES FOR MOST PURPOSES 
Office, 131 W. 24th St New York 

(Near all leading HR. Stations) 
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CARTER,MACY&COMPANY,Inc. 


ESTABLISHED 1850 


BRANCH OFFICES 
BALTIMORE 
BOSTON 
CHICAGO 
CINCINNATI 
HARTFORD 
INDIANAPOLIS 
LOS ANGELES 
MILWAUKEE 
NEW ORLEANS 
PHILADELPHIA 
PITTSBURG 
PROVIDENCE 
ROCHESTER 
SAN FRANCISCO 
SEATTLE 
ST. LOUIS 
ST. PAUL 
TOLEDO 


FOREIGN BRANCHES 

SHIDZUOKA, JAPAN 
YOKKAICHI. JAPAN 
SHANGHAI, CHINA 
HANKOW. CHINA 
T4IPEH, FORMOSA 
COLOMBO. CEYLON 
CALCUTTA, INDIA 
BATAVIA. JAVA 
LONDON, ENGLAND 
BARCELONA, SPAIN 
MELBOURNE, AUSTRALIA 
SANTIAGO, CHILE 
COPENHAGEN, DENMARK 
MARSEILLES, FRANCE 


Carter, Macj & Company 

of Canada, Limited 

Montreal 

St. John, N. B. 

Toronto 

Winnipeg 

Hamilton 


INTERNATIONAL 

TEA 

MERCHANTS 




OOTEA 


vJLEAg- 


MAIN OFFICES: 


142 PEARL ST. 


NEW YORK 
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V-R-CRACE C CO> 

!W YORK-KEWORLEANS-SAN FRANCISCO 


-COFFEE- - 

lYINC OFFICES IN ALL PRODUCING COUNTRIES 
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HARD & RAND 


Importers and Jobbers of Coffee 


Head Office: Branch City Sales Office; 

107 Wall St., New York City 202 Franklin St., New York City 


FOREIGN BRANCHES, 
flio de Janeiro, Brazil Batavia, Java 

Santos, Brazil Cordoba, Mexico 

Sao Paulo, Brazil Guatemala City, Guatemala 

Victoria, Brazil London, England 

Venezuela 

DOMESTIC BRANCHES: 


Chicago, Illinois 

St. Louis, Missouri 


New Orleans, Louisiana 
San Francisco, Cal. 


Correspondents in all other principal markets 
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The Merchants ol. 


large and small, in the little vil- 
lage, or in the largest city, on the 
back street, or the main thorough- 
fare owe it to themselves as well 
as to every citizen in their com- 
munity to buy now from the 
stocks of Government canned 
meats which are being sold at ex- 
tremely low prices. 

The Secretary of War has ordered 
the immediate sale of these 
canned meats, consisting of: 

Corned Beef 
Corned Beef Hash 
Roast Beef 
and Bacon 

at prices below those which pre- 
vailed for the same commodities 
before the war. 

The prices named on the back of 
the next page are sufficiently at- 
tractive to warrant every distrib- 
utor in his field to immediately 
place large orders for these various 


meats. In doing this every wide 
awake merchant seizes at onct 
upon the idea that here is some 
thing which he can re-sell to his cus- 
tomers at a reasonable profit and stk 
be offering them a commodity at a rctai 
price which seems unbelieoable in via 
of the present day cost of living. 

The War Department asks tb 
hearty co-op>eration of all distrib- 
utors ol food commodities in tht 
United States to the extent that 
having purchased these meats 
they will at once proceed to in- 
form the people in their com 
munity of this unusual opportu 
nity to save in living costs. 

GREAT ADVERTISING CAMPAIO 

Special advertising matter he 
been prepared by the Govern 
ment for the retailers’ use am 
will be supplied to them with 
out charge upon request. 

You are urged to make the fulles 
use of the intense advertising cam 
paign now being conducted by tb 
Government throughout the entin 
United States on these commodi 
ties. 



j 

WAR DEPARTMEN 

.CANNED MEAT SAU 










'Ya- 


limerica 


Spublic in general is being told 
p the Government guarantees 
Huality and condition of every 
3e can of these meats. 

hesitate for a minute 
likewise 

■re yaur customers that they are go- 
^ get, in these canned meals, the best 
jtucf, packed in the best manner, and 
%r the most thorough supercision and 
i^((on /^nou'/j to the entire packing 
and that they are going to get them 
iincej which will more than please 


S' *- -• • vv •>‘ V 










W' 

ISi 


\' 
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ou have not already ordered 
r share of these meats do so 
Orders should be sent to 
nearest def>ot Officer as per 
nying addresses: 

r York City, 461 Eighth Ave. 
Ion, Army Supply Base 
bago, 1819 West 39th St. 
i Antonio, Texas 
inta, Ga., Transportation 
Bldg. 

I Francisco, Calif. 


r/£F, SURPLUS PROPERTY 
DIVISION 

Munitions Building 
Washington, D. C. 


"•'^1 


/, 


A 









¥■ A 





¥ ¥ ¥■ 4 ' 




^ WAR CANNED 

DEPARTMENT MEATS 

Details of Sale 


The corned beef, corned beef haeh and roaet beef are packed mainly in one and two pound can»— 'eome in 
■iz pound cana. The bacon ia packed in twelve pound caoa. 

Prices aa follows, subject to the discounts named for quantity purchases. 


COBNRD BEXF 


Crates (approx. 100 lbs.) 

In slabs 0.19 per lb. 


BOA5T BEEF 


No. I cans. 


No. 1 cans. . . 


No. 2 cans. 


per can 

No. 2 cans... 


1 lb. cans.. 

25 

per can 

1 Ib. cans. . . . 


6 lb. cans. , 


per can 

2 lb. ( ana . . . , 





6 lb. esns. . . . 



BACON 




12 lb. cans. 

$2.57 

per can 

COBNEJD 

BUJ-' HA3H 


1 Ib. cans.,... $0.22 per can 

2 ]b. cans 38 per can 


TABLE OF DISCOUNTS FOR QUANTITY PURCHASES MADE AT ONE TIME 


$ 250 to $1.000— net 

1.001 to 2.500— 2Co 
2,501 to 5.000—4% 

5.001 to 10.000— 7 Vi % 


$10 001 to $25,000—10% 

25.001 to 50.000— J 2 >/S% 

50.001 t$ 100.000—15% 

100,001 and over — 20% 


TERMS; Ten per cent, with order. Remainder upon receipt of notification that shipment is ready to go for- 
ward. No special order blank is oiecessary. No order for less than $250 accepted. 

The Covemment reserves the riebt to deliver meats approximating the amount ordered if for any' reason it 
cannot deliver the order comolete. 

All goods c^ered subject to prior sale. Prices are subject to change without notice. 

ORDER AT ONCE 

These meats are stored in the most important distributing centers in every section of the 
United States. This means quick delivery and a low freight charge. Shipment will be 
greatly facilitated if you will send your orders to the nearest Depot Ofiicer as per follow- 
ing addresses: 

New York City, 461 8th A ve. Chicago, 1819 W. 39th St Sag Francisco, Calif, 
Boston, Army Supply Base. San Antonio, Texas. Atlanta, Ga., Trans. Bldg. 


CHIEF, SURPLUS PROPERTY DIVISION 
Office of the Quartermaster General 
Munitions Building, Washington, D. C 


BACO 
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GUMMED SEALS 


COFFEE 


OUR SEALS WILL MAKE YOUR 
PACKAGE ATTRACTIVE, STRONG, 
ALMOST AIR-TIGHT. 

YOU CAN FEEL CONFIDENT THE 
PACKAGE WILL NOT COME UN- 
FASTENED BEFORE IT REACHES 
YOUR CUSTOMER. 

IT COSTS YOU NOTHING TO 
PROVE^THIS TO YOUR OWN SATIS- 

SEn'd FOR CATALOG AND 
125 FREE SAMPLES 

FENTON LABEL CO.. Inc. 

506-612 RACE ST., 

PHILADELPHIA, PA. 
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FIRST CROP 
JAPANS 

We are now carrying in Chi- 
cago a tine assortment of First 
Crop New Japans. 

The quantity is not large, but 
the quality is most satisfactory. 
We solicit your inquiry for 
samples. 

Mitsui & Co., Ltd. 

Tea Department 

87 Front Street, New York City, U. S. A. 


Wh.D Writing A.IvcrtlsiTs, Km.lly Mtntl.in The Tea axu fOEKEE Tiiaee JoinxAL 
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Woods Ehrhard & Co. 


GREEN COFFEE 


J' »!. i’ 5 ’ 'il i!lli 'ilM.'i/'.yi' iij'llril 


EVERY WAY 


Ill 


New York 


EPPENS, SMITH COMPANY 

IMPORTERS AND JOBBERS 

COFFEES AND TEAS 

267-269-271 Washington St 103-105-107 Warren St 124 Front Street 

NEW YORK 

JAVA AND SUMATRA COFFEES 

SPOT AND AFLOAT 

Off^ing Some Choice Lots Ask for Samples 
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SUCCESSFUL 

WINDOW 

DISPLAYS 

is the title of a booklet that will be sent to any wholesale 
or retail grocer free on request. Goods well displayed are 
half sold. This booklet gives you the fundamental prin- 
ciples which can be applied to the display of any kind of 
goods in any size of windows. 

The text is illustrated by reproductions of eight of the 
best windows entered in the Window Display Contest con- 
ducted by the Joint Coffee Trade Publicity Committee 
during “Coffee Week”, March 29 to April 3, 1920. In this 
contest money prizes aggregating $1705 were awarded. 
Out of several thousand grocery window displays of coffee, 
more than seven hundred were photographed for this con- 
test. They represented almost every state in the union 
and displayed every popular brand of Coffee. 

The windows illustrated in the book are the first and sec- 
ond prize winners in the Eastern, Central, Southern and 
Western districts, and the great variety of their treatment 
shows how many good ideas can be worked out in display- 
ing COFFEE. 

That such displays are effective in increasing coffee sales is 
proved by the experience of grocers who entered this con- 
test. Wholesale and Retail Grocers are invited to write 
for this booklet. 

Joint Coffee Trade Publicity Committee 

74 Wall Street, New York 

COFFEE 
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Sasco Coffee Company 

81-83 Front Street New York 


GREEN COFFEE EXCLUSIVELY 


Correspondence Solicited with Brokert in Vnocatpied Terriu>ry 



VICTOR V. CLAD COMPANY 

217 and 219 South 11th Street 
PHILADELPHIA, PA. 


Manufacturer of 

High Grade Urns 

Single or in Batteries for 

Coffee— Milk — Cocoa 
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For the Manufacture of Liquid Mustard 

We Are Prepared to Supply Machinery of Exceptional Merit 


Wmirn 


WE BUILD 

Grinding Mills, either pulley or chain 
drive. 

Roller Mills and Seed Crushers. 

Mixing and Storage Tanks. 

Pumps. 

Stone Crane Equipment. 

Pneumatic Air Outfits to Dress Stones. 


PAUL OEHMIG & COMPANY 


Boilden of Specialty Equipment for 
Manofactorera of Food Products 


1948-1954 WEST OHIO STREET 


CHICAGO 


COMPLETE PACKING ROOM EQUIPMENT 

Present conditions in the coffee trade demand even closer attention to packag- 
ing costs. The coffee packer who seeks to cut down his operating expenses should 
investigate the " Johnson ” line of automatic machinery. 

„ We are manufacturers of complete packing room equipment, including 
automatic carton making, filling, sealing and moisture proofing machinery. 

Write for catalog. 

JOHNSON AUTOMATIC SEALER CO., Limited 

BATTLP CREEK MICHIGAN 


The Scientific knowledge required to make good cans on a “ LANGSTON ” 
unit is embodied in the machinery. You can do the rest. 


:]UAKEn 

Let us show 


I d 


you how to 


I 


make your can 


f 


It’s worth while 


4 


WRITE 




Samuel M. Langston Co., Camden, N. J., U. S. A. 
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An Insistent Coffee Worker 

Our Little Twenty-two 

It's small, but it’s a wonder. Has a regular capac- 
ity of 300 pounds (granulated) jht liour — and you 
can run this up to 600 by increasing power and speed. 

It’s in every way safe, thorough, and piKsitivcIy 
niuqualed in efliciency. It gives a uniformity of 
output that puts it far in the lead, and it’s a sturdy, 
healthy little machine — not subject to fits or shocks 
or suspended animation. 

It Is Reasonably Priced 

H e uoulfi like to hore you u rite us for detoilod 
Information 


THE BRAUN COMPANY 

Twenty-third and Turner Streets, Philadelphia 



100% EFFICIENCY 

in your packaging department if you install the 


DUPLEX 

Automatic Net Weigher 

Saves time, labor and money 


Unexcelled in 


Accuracy, Speed, and Reliability 

Weighs accurately all free flowing materials 
such as coffee, sugar, rice, cornmeal, cereal, 
seeds, salt, etc., at the rate of 35 packages 
a minute. 

PRICE $150.00 
THIRTY DAYS’ FREE TRIAL! 


E. Edtbauer & Company 

1121 W. Washington Bird. Chicago, Til . 
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COFFEE MADE SOLUBLE 

The character of your blend is retained by 

OUR PROCESS 

Write for particular s—givini some facts regarding requirements 

Soluble Coffee Company of America 

97-99 Water Street, New York 



COGOLLO 

The mark of one of the highest Grade 
Coffees Grown in Colombia, S. A. 

A coffee noted for Its mild and delicious flavor and unsurpassed 
fragrancy. Carefully picked, hulled, selected and stored under 
sanitary conditions. 

Whether you buy ** CogoUe Lavado,” ** CogoUo Selccto '' or “ CogoUo 
Especial/’ you are certain of getting a coffee of uniform quality. 
For particulars apply to M. Duran, 198 Broadway, New York. 
ORDER BY THE NAME “COGOLLO’’ 

COGOLLO & CO. Rep. of 

Cucuta Coffee Plantera Colombia, 


Jardine, Hatheson & Co. 

LIMITED 

Importers of all classes of TEA 

including 

CEYLONS, INDIAS AND 
JAVAS 

63 Wail Street :: New York 


OTIS A. POOLE 

ctPTPTT V 

COMMISSION BUYER 

JAjPAN TEAS 

55 KITA BAN-CHO 
SBIDZUOKA JAPAN 


JAVA SUMATRA TEA CO., LTD. 

AMSTERDAM _ , j »t,/> r. J BANDOENG (JAVA) 

Tel.: Halley Bentley and ABL Lodes XeL: Weasels 

Buy your quality teas direct in the country of production. Cable for our samples and 
terms. Monthly market reports sent on request. 


REEVE & VAN. RIPER 

WAREHOUSEMEN 

CnfFPF Mlllln«. ClesnlaA, Hulltatf. 

J Xillr SepfltBtlat *ii<l Plcktaft 

Packers of Teas 

Storafte and Welfttaiak 

46-48 WATER ST. NEW YORK 


E. B. MULLER & CO. 

Importeri, Growers and Manufacturer* ol 

CHICORY AND 
COFFEE SUBSTITUTES 

OF EVERY GRADE 

211 FRANKLIN STREET. NEW YORK 


When Writing Advertisers, Kindly Mention The TE.a and Coffee Trade Journal 
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HENRY FRANCK SONS, Inc. 

FLUSHING, N. Y. 

Grow«r«t Dryers, Roesters and Manufacturers of Chicory 
in all its Various Forms 


COFFBE SRY-HY??? 

DON’T WORRY— YOU CAN SOLVE THE PROBLEM 
^ WITH OUR SCIENTIFICALLY PROCESSED 

pFFEE SUBSTITUTES. COFFEE FI LLERS AN D CH I COR Y SUBSTI TUTES 

BEST ON EARTH 

~ ■' SAMfLES AND EKICES ON REQUEST 

AMERICAN CEREAL-COFFEE COMPANY 

15-317-319 WEST CHICAGO AVE. CHICAGO, ILLINOIS 



HILLIS COFFEE SUBSTITUTES m 
FILLERS ASSURE SATISFACTION 


Grade, Roast, Granulation and Price to 
Meet Your Requirements 


bAMPLES and QUOTATIONS 
■PROMPTLY FURNISHED 


HILLIS CEREAL MFG. CO. 

Rodney and Ainslle Streets 
BROOKLYN, N. Y. 


Dittmana F. V. AUala Cha*. 8. DUtmans, Jr. 
y. T. Ceffee Bxchaiise 


I CHARLES DITTMANN CO. 

Coffea Commlaaion 
law Orleaae— css Macaeiae Bi., P. O. Box T47 
ChlcavG, m BlTor 8i. 

AGENTS FOR: 

Bn. R. JohoftoD & Od.. lAd., Lon4oo 

Sri. B. Jetton A Oo., Ltd.. Siatoi 

hers. B. JotiQstoD a Oo., Ldd., Rio-de-Jaoelre 

im. Arbnthnot. Latbim a Co.. Baokera. Loodoa 

pn. Pred'k Huth 4 Co., Btnk^n, Loodoa 

|U Bnnoh. Standard Bank of Soatb Africa, Ltd. 

p. Brancb of Thames a Meraer Marlae laauraoee 

a, Ltd., of London aod Maocbester 

Imzi Aisarance OorporaUoo (Fire Insurance) 

ibommercial Letters of Credit Uaued 
[ apot department makea a apeelaltr o) aeleetlns 
I purchaaioR coffees for the Interior trade. 


The Liurel Improved 
Coffee GrinuUlor 
and Chaff Remover 

Cheapest and beat 
machine on the mar- 
ket. The machine you 
will want to Increase 
your sales of clean 
rroond coffee. Write 
for photo and sample 
of the work of ma- 
chine. 

Used Coffew-Roaatinr 
and Crindinr Ma- 
chinefT> Send for Hat. 

The Laurel Mfg. Co. 

627 N.3dSt.,Phila.,Pa. 



Whon Writing AdvprtiKtTs. KinJly Mcution The Tk.i and Coffee Trade Jolk.\ai. 









THE TEA AND COFFEE TRADE JOURNAL 


August, 1920 


m 


Coffee Business That Pays 

Most grocera ** handle ’* coffee, but coiuparatiTely few SELL it — aa yet In which 
class are you? 

ROYAL COFFEE SYSTEMS have grown in popularity among retail grocers be- 
cause THEY do the selling. Operation in full sight of the public and the handsome 
appearance of the machines themselves attract attention and DRAW TRADE for 
the Coffee Department — which means more trade for others as well. 

Ever pasa a store when coffee was being roasted? If you did, your “coffee 
appetite” was moat certainly aroused. To what extent this can affect business will 
be understood from this wide awake North Dakota merchant’s letter : 

Th4 So. B Coffto Hoaoiof leAfcA tee purchate4 from vou oomt time ogo hat cffrtalRlv 
bem c mighty good boogter for our coffee bMi«cM oi tkoint ue o B00% tocreeoe. 

W« wMld not think of bMng tko retail grocery bueincte %Dithout a Royal Coffee Rooeter.’* 

Your coffee business can be increased the same through installation of a ROYAL 
COFFEE ROASTER. It will give you better coffee because Fresh Roasted and you 
will benefit accordingly. 

We will show you a saving of from five to fifteen cents a pound through buying 
your coffees green and doing your own roasting. We render a complete service gratis 
and our coffee company will furnish your green coffees if desired. No obligation to 
buy through them, but you'll want to when you know about tbeir service. 

'The accompanying illustration is of the Royal No. 5 Roaster-^especially adapted 
for the retail coffee business. It roasts twenty4ve pounds at a time. 

Our catalog shows other «zes as well as our complete line of steel-cutting Coffee 
Mills and Peanut Butter Machines, 

ASK FOR A COPY TODAY. It will incur no obligation on your part and per- 
haps we can show you a way to bigger business and bigger profits. 


Why he d ** 4Utributor ’* when a 
smaZi investiaeni iriil make you o 
Coffee , Merchant "f Our catalog 
ehowe the tcay. 


ThE MDEERC^ 

1127 West St. Hornell, N. Y. 



When Writing Advertisers, Kindly Mention Ths T»a and Coitbe Tbadb Journal 
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WHO S WHO IN THE TRADE 



LAZ ARON 

President of the New Orleans Coffee Roaetere’ 
Associatio^and Vice-President of the 
Crescent C”o ffee Mills, Inc. 

See page 179 
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What Hapi'ene[) to an Ohio Tea and Spice Pi.ant When “Spick Dust” Exploded 
HohIiIoh cuuslni; iirnctlotilly u total loss of property four inon were killed aiul tblrteen injured. 


The Damage Done a Large New England Factory When "Cocoa Dust". Blew Up 
T hree lives were lost, and the property was damaged to the extent of more than 111,000,000. 

ILLUSTRATING WHAT FACTORY DUST EXPLOSIONS CAN DO 


THE MENACE OF SOME FACTORY DUSTS 

In the past year at least six major dust explosions in spice, cocoa, 
sugar, flour and starch plants resulted in the loss of eighty lives and 
property valued in excess of $7,000,000. There were many minor ac- 
cidents which makes the total damage much greater. flThis writer 
describes the more important of these disasters and tells how the Vari- 
ous dusts cause explosions. He also tells how to prevent them. 

By David J. P«ice.» 

Washingtou, D. C. 


W ILL spice dust explode and can the ex- 
plosion assume sufficient proportions to 
extensively .damage the plant with resultant loss 
o£ life and property? Have any explosions of 
this nature occurred in similar industrial plants, 
where dusts are created during the operating pro- 
cesses, and what are the conditions necessary for 
such explosions to originate? 

During the last few months these questions 
have been asked many times by spice manufac- 
turers, fire prevention engineers and firemen, in- 
surance companies and state and city officials. 
The Bureau of Chemistry of the U. S. Depart- 
ment of Agriculture in connection with its study 
of grain dust explo-sions arid fires, has received 
many inquiries concerning this matter, and was 
called upon for such information as had been 
acquired.. 

The direct reason for the particular interest 
in spice dust, was the loss of the lives of four 
firemen and injuries to thirteen others, during the 
fighting of a fire in a tea and spice plant in the 
Central West. During the progress of the fire 
a wall either fell or was “ blown out ” on the 
firemen. Did the wall fall and trap the firemen, 
or did an “ explosion ” of some nature occur 
blowing the wall on to the firemen without any 
warning? This question, although not definitely 
determined and ypon which a difference of 
opinion existed, has served to focus attention 
on the possibility of exploding spice dust. 

Recent Attention to Dust Explosion 

The large losses to life and foodstuffs during 
the war period as a result of dust explosions 
and fir-es attracted attention to this subject. It 
\yas not generally understood that mixtures of 
dust and air were explosive just as are mixtures 
of gas and air. Extensive investigations, fol- 
lowing a series of disastrovis explosions in the 
grain industry, have definitely determined this 

• 2ikfiDeer In Charge, Grain Dust Explosion In- 
TMtigailoDh. Bureau of Chemistry, United States 
'i&SioarrrrpDr of Agriculture. 


fact. A proper proportion of dust in suspension 
and a source of heat or flame are the only neces- 
sary requisites for an explosion. This source of 
ignition may be small, such as a spark, or large, 
as a burning match, op?n flame, or a lantern. 

The tea and spice plant already referred to was 
located in the Hver district of one of the large 
Ohio cities. The walls were of brick, and the 
front faced with sandstone, while the interior of 
the building was entirely of wood. The east 
wall of the building was about ten feet from the 
approach to a suspension bridge across the river, 
and had one window to each floor. It was through 
these windows that the firemen were throwing 
water when the wall cither "collapsed” or was 
blown out. 

The basement of the building was used as a 
store room and contained cartons, old stocks, 
and storage materials. The offices of the com- 
pany and shipping room were on the first floor. 
The second floor was devoted to the packing 
of leas and spices, and contained automatic filling 
and labeling machines driven by motor power. 
The extract and baking powder dcpartmu ut ii o s 
on the third floor, and also automatic ^packing 
machines and stocks. On the fourth floor were 
the pulverizing, sifting, and mixing machines used 
in the grinding and blending of spices. On the 
fifth floor were the spice and mustard mills, an 
evaporating oven heated inside by a gas flame, 
a gas heated peanut roaster and some general 
stocks. 

In addition, it is of special interest to note that 
on the third floor there were said to be two barrels 
of alcohol, several barrels of extracts, and some 
turpentine. 

Story of the Disaster 

The fire occurred in the early hours of a cold 
January morning and was first observed by a 
passerby, who immediately turned in an alarm. 
When the first fire company arrived on the scene, 
the fire was burning very fiercely. Members of 
this company stated that the flames were coming 
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tIiiou«h lh(- roijf tit ihc ami ihal iht 

iliird, luiirih, and fiiih ot the building 

wire: Ijnriiiny. Maiiu^ wi-rc bursliii^ I’urih from 
the lliird -.toiy wimiu^N nf the buiklinjj directly 
o|)pt,-,ii*.' the a|i[no:irli ti» the ^ll^|>^•nsiun bridge 
ihc rmr mar'nv. A li<»x alarm \\a> miU 
in hy a s';tnal whi'tle for all fire 

in a-.sisl in clu-ckitiji (lie l)ame^. 
d lu' cnnui.iny uhiv h Inul arriverl fir>t on the 
neiu nf ilie fire, !iev?an to stretch liiKs of hose 
and extend one of lines to a pnini of van- 

la'^e on the Inidi-e, After tlie fire had been in 
inaiijre'.'. a[»ijr()\iiualely one lialf hijitr, the east 
Mall t;i thi liuildini^ was “liloun out" and fell 
oil the firenien stationed on the bridi^e approach. 
NUinl'.ers of lornpanj Xo. I staleil that there 


particular case were received, a thorough investi- 
gation was therefore considered desirable. 

In the conduci of the investigation hearty co- 
operation was secured from all sources. Inter- 
views were held w ith the firemen who were pres- 
em at the fire, the officials of the tea and spice 
company, fire prevention tngitieers, and eye wit- 
iie>se> til the di>a>ier. A special effort was made 
to determine the origin and cause of the ap* 
jiarent force which caused the east wall to ‘‘blow” 
on the firemen, who were fi^h[ing the fire from 
the bridge approach. .\11 the circumstances under 
which the disaster look place were thoroughly 
considered. Close oliservations were made of the 
de^lr^)ycd biiibling and the nature of the dam- 
age carefully studied, information was sought 



Thk Anr.KM.vrn ok .v ” Srti.xR IXst" Exulosiox ix L.\rgk Kastf.kx Rkfixkky 
I’l this ill.susicr (w.'lvi* tosi thidr livrs. twmty-f«air others were Injarol. anil extensha* ilftinage wtits 

iloin- to I lie pi'oprrr.v. 


were a niiin!''cr of small “explosions” or “puffs 
like a toni.ito can.” but did not notice any great 
explosion. Some numbers of this company were 
killed liy the wall. 

IXVF.STIC..\TINti THE C.\rSE.S 

Investigalions of explosions in industrial plants 
wluro intlammable dusts arc created have assisted 
the Ibiveau ot Chcniislrv in developing effective 
mctiuHls of prevention for the grain industries. 
When the preliminary reports concerning this 


regarding the products which were stored in the 
building and ’he nature of the processes used in 
the preparation and manufacture of teas, spices 
and extracts. 

Several theories were advanced concerning the 
direct cause of the di'iaster. They can, however, 
be grouped under two general heads: (1) Col- 
lapse of the wall due to weakened construction; 
(2) Internal explosion of some nature. The ex- 
plosion was associated with (a) Chemicals stored 
in the plant (h) Spice dust. 
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IXFLAMMAinLlTV OF Sl'ICE Dl'STS 
A scries of tests to determine the intlammubility 
<if spice dust was conducted during the progress 
of the investigation. Samples were coUecied 
from representative plants and the dusts were 
^ubjecIcd to the same methods of testing as grain 
dusts. The spice dusts ignited rcadly and explo- 
sions were produced in the tests wliich ecinalled 
in viol«ncc an<l rate of dame propagation, the 
explosions from the most inflammable grain dusts. 

Explosion’s Dl'ring Prih.ress of P'ihes 
Disastrous dust explosions have occnrnd (hir- 
ing the fighting of fires in plants where inflam- 
mable dust was present. A number of years ago 
an explosion of flour dust took place thirty min- 
utes after a mill in Southern Illinois had been 
burning. The falling timbers disturbed the dust 
which had lodged throughout the plant and forced 
the “dust cloud” onto the flames frcmi the fire. 
The explosion was very violent, did considcralilc 
damage and was heard for many miles around. 

Recently an explc’jsion occurred In an ICastern 
plant, injuring a number of the men in the fire 
fighting force. The investigations showed that 
a pile of “ cork dust ” shaken into the air, when 
struck by the slrt'nm of water from the hose, 
was ignited by the fire. Similar records have 
liccn obtained in the investigatk-m of fires in 
other industries. Might it not be reasonable to 
suppose that the falling floors in other parts of 
ihc building forced into suspension a cloud of 
“spice dust” which was ignited by the flames? 
if this were the case would it not account for 
the sudden manner in which the wall was “blown” 
on the firemen? 

Explosions of various kinds of spice dn>t were 
produced in a portable apparatus, a small model 
of a grain elevator, before the firemen, and the 
resulting flashes of flame were said to be .dinilar 
to the flashes observed by the men at ihc fire 
both before and after the wall was “blown out.” 
The odor noticeable after the explosion in the 
demonstration was also similar to the odor which 
the firemen had delected at the fire after the dis- 
aster occurred. In a demonstration of this nature 
before the firemen of Company Xo. 1 (some of 
the members of which were killed) the men were 
inclined to feel that an explosion of spice dust 
was the direct cause that “ blew out ” the wall. 

Methods of Prevention 
The results of the tests with various kinds of 
spice dust definitely show that the dusts can 
readily be ignited, and explode violently. This 
emphasizes the necessity for precautionary mea- 
sures in the industry, with particular attention 


devoted U) dust txpkvsinn prevention. Kflicicnl 
methods of dust cumrol should be lidlowed and 
dangerous eonditions nut pvrmiited to exist. Pre- 
eautions siinihir to those in praeiicc in grain 
mills or other industries where du>ts are pro- 
duced shuuld lie lolhnvcd. 

To prevent explosions it Is essential not only 
that all possible .•'ources of ignition >mli as open 
flames, the prcs^eiice of foreign materials in the 
grinding machines, an accumulation of static 
electricity, improper installaiii'n of electrical 
e<|uipment, and ina<leiiuate protection for all elec- 
tric lamps in dusly aiinosphere, be eliminated, but 
also that the plant l»e kept .scrupulously clean, 
thus ottering no medium \ov the explosion to 
>\>rcad througli the entire plant. 

\Vn.\T A Di st Exi-i.osion Rf.ai.i.v Is 

“Dust explosions" for sonic time have been 
associated wiih .some “ mysterious surroniuiings ” 
and unusual conditions. This general misumler- 
slanding has resulted in the advancement of many 
ready made explanations and theories. Matty as- 
sume that dust.s explode in the same manner as 
high explosives, such as gun powder, dynamite, 
or T.X.T. This is n(»t the case, for dusts ex- 
plode in the same way as gases. 

Just as gas and air nuisl be intimately mixed, 
and in proper proportions, in the cylinder of an 
internal combustion engine, so these dusts must 
he in suspension in ihc air as a cloud, iulimtitely 
mixed with air, and in ccriaiti proportions. 
Xcithcr the mixture of ga.s tind air nor that of 
dust and air will explode until it comes in con- 
tact with a flame or some cjlhcr source of heat 
sutiicicnl to cause it to Ignite. 

Sol'KCE.S OF ICNITION 

To ignite most dusts it is tml always neces- 
sary to bring them in contact with a large source 
of heat, such as an open flame, nor a very high 
temperature, such as an electric, arc. Many ex- 
plosions have resulted frcjm the ignition of the 
dust by sparks struck by foreign materials and 
metallic substances passing thrcAigh machinery, 
especially grinding or pulverizing equipment. A 
spark formed by the discharge of static, electricity 
will ignite many, if not all, of the dusts under 
certain c(»udilions. Some of the dusts are ignited^ 
when they come in contact with bodies having 
a icr»pcrature of 540“ C. (’1004“F.), which is 
well below dull red heat, and most of them 
will ignite when brought in contact with a body 
having a temperature slightly above 600“ C. 
(1112“ F.). 

When a plant is destroyed bv an explosion, a 
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series of reports resembling a roll of thunder 
usually is heard. This is due to the fart that 
several explosions follow one another so rapidly 
that the report of one blends in with that of the 
next, making a continuous roar. For example, 
the original, or primary explosion may occur in 
a grinding machine where the dust cloud is con- 
fined within a small space. The pressure and 
percussion from this primary explosion throws 
into suspension the dust which has accumulated 
on beams, ledges, and floors. This dust is 
ignited ijy the flame of the primary explosion, 
giving rise to the second explosion, which, in 
turn, stirs up tlie dust in the surrounding portions 
of the plant. In this manner the explosion 
spreads or propagates throughout the plant, or 
as far as the dust is held in suspension or capable 
of being thrown into suspension. 

Imi'drtanck of Dust Exi’f.osioN Prkvkntios 

The Bureau of Chemistry is engaged in scien* 
tific research to determine the cause of these dust 
explosions and fires, and in the development of 
effective methods for their control and prevention. 
These explosions arc occurring in the large in- 
dustrial plants of this country and Canada, caus- 
ing enormous losses to life, foodstuffs, and 
property. , 

Since May, 1919, a period of only a year, at 
least six of these occurrences have taken place, 
with a toll of over 80 lives and property damage 
it\ excess of $7,000,000. Ii\ one case alone, an 
explosion in a starch factory in the Middle West, 
43 lives were lost with $3,000,000 damage to 
property. In two explosions in grain elevators, 
01 ^ ijl^thc United Statc.s and one in Canada, 24 
men were killed and extensive damage done. In 
a recent explosion of “aluminum dust” in a 
factory in a Northwestern .state, six girls met 
their death and six others were injured. 

These arc only the more important eases where 
loss of life has occurred. A large number of 
minor explosions have taken place in other similar 
industries. Are the Industrial plants of the coun- 
try more subject to these dust explosions today 
than they were ten years ago? Are we operat- 
ing on a larger scale and producing larger quan- 
tities of dust and not applying effective methods 
bf control? Can the causes of these explosions 
be definitely determined by scientific investiga- 
tions, and methods of control developed that will 
be of practical value in their prevention? These 
are the que.stions the Bureau of Chemistry is at- 
tempting to solve in the dust explosion work in 
order to assist the industries in reducing these 
extensive losses to life, foodstuffs and property. 


INDIAN COFFEE COMING BACK 


In Late Years Mysore and Coorg Planters 
Have Revived the Industry, Which 
Now Is in a Flourishing Condition 


'^HE coffee growing industry of Southern In- 
* dia has been restored to a flourishii\g condi- 
tion, according to an account by Rudolph D. An- 
stcad, deputy director of agriculture, planting 
districts, Madras, contained in the Agricultural 
Journal of India for 1919. 

After referring to the introduction and history 
of coffee growing in Mysore and Coorg, it is 
pointed out that the decline in the industry which 
took place between 1883 and 1898 was due partly 
to the fall in the price of coffee caused by Bra- 
zilian competition and partly by the ravages of 
diseases, especially leaf disease, produced by 
HeyniUia vastatrix, and root diseases. Many of 
the best estates survived, however, and as the 
situation improved the area was increased. At 
the present time the area devoted to coffee in 
Southern India is 223,095 acres, distributed as 
follows: Madras Presidency, 48,441 acres; Coorg, 
42,654; Mysore State 122,500; Travancorc State, 
7,000, and Cochin Stale, 2,500 acres. 

During recent years increa.sed attention has 
been directed to the scientific cultivation of the 
crop, and since the establishment of the scientific 
department of the United Planters’ Association 
of Southern India in 1919 methods of controlling 
diseases and systematic schemes of manuring 
have been widely adopted. The coffee on many 
of the estates is very old and will shortly have 
to be replaced. An important change has already 
taken place in the substitution of the hardy and 
robust Coorg strain for the old “ Chick” coffee. 

It has lately been realized that there is a need 
for better seed selection, and for studying the 
possibility of raising a new vigorous strain of 
coffee by hybridization on Mendelian lines. The 
matter has been taken up by some of the mor^ 
enlightened planters and a hybrid has been ob- 
tained which has all the vigor of the old Coorg 
type, is highly resistant to disease, and gives a 
much larger yield than the ordinary kind now 
generally cultivated. This hybrid is now being 
grown on a commercial scale, and is expected to 
have an important future. 

Most of the coffee grown in Southern India is 
of the Coffea arabica variety, but some C. ro- 
busta has been planted recently. The latter is 
gaining in popularity on poor soils and as a catch 
crop among Para rubber trees ; it bears heavily, 
although it produces an inferior grade of bean. 

Parchment coffee is dried by means of hot 
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,:r in a revolving drum. The final curing of the 
• iTce is conducted by curing firms at the coast 
•A here a hot sun is available. It is pointed out 
•j.at an improvement in this respect could be 
^ iTected by the co-operation of coffee planters in 
( r-!.iblishing their own curing works, to which 
i!ie coffee would be sent after having been 
reduced to a comparatively dry state in artificial 
dryers. A coffee experiment station is being 
rstablished in Coorg on the lines of a govern- 
ment farm, where a study will he made of mamir- 
ince problems, methods of cultivation and disease 
control, and possibly also of plant breeding. 

The coffee industry of Southern India is, on 
the whole, in a very flourishing condition, and 
has excellent prospects, as it is capable of pro- 
ducing high grades of coffee for which there is a 
constant demand in the European markets. 


MOSQUITOES KILL TEA PLANTS 

In India This Pest Destroys Some Hundred 
Million Pounds of Tea — Planters 
Have Started War on Them 


By Charles Jipge 
Calcutra 

T ea tea planters in India have a bad lime 
with mosquitos. I divide these pests into 
three classes. The first class raises white lumps 
on your skin and sets you scratching like a hen in 
a back yard. Its object in life appears to be to 
keep the planter busy in his time off, swatting for 
it. But it has no real vice. The second class, 
Atiophelis, is the one which flits round loaded to 
the muzzle with malaria germs. He is not noisy 
about it but gently inserts his little hypodermic 
and gives you a dose which may or may not prove 
lethal. 

lielopeltis is the third mosquito, but I cannot 
decide at the moment whether he is friend or foe. 
Auophelis attends to the tea planters; Helopellis 
to the tea plant. There arc lots of tea planters of 
course, and they are standing for jobs like a queue 
at the early doors. Anophelis kills one and the 
next steps into his place like the Scottish spear- 
men at Flodden. 

W hat Helopeltis kills stays dead until next year. 
His plan is to steal out among the tea bushes and 
v:et busy among the “ flush,” or young leaves, and 
shoots, from which tea is made, hovering like a 
gaudy little butterfly from flower to flower. Just 
^ taste here and a taste there and every shoot he 
fries turns black and withers up. It is exasper- 
ating to see a fine green piece of tea turn like 
hawthorn in spring. That is Helopeltis at work. 
The question arises, is Helopeltis friend or foe? 


Foe to the tea plant, he certainly is; but perhaps 
friend to the tea planter. It is this way: the 
amount of tea destroyed by this gay trillcr has 
been variously estimated, and even 100, (XX), 000 lbs. 
has been mentioned as a possible figure. Half 
th.it is certain. Now, suppose our chief scien- 
tific officer succeeds in doping this bug and get- 
ting him into the tomb with the messes of nitrate, 
chlorate and sulphate of potash he has now opened 
a barrage with, how is our market going, if those 
millions arc unloosed for want of Helopeltis' ac- 
tivities? I calculate tea would be as cheap as ice 
in Klondyke. Considering that less than, twenty 
years ago our “high brows” were gravely con- 
sidering llie proposition to destroy wilfully 10 per 
cent of the tea crop, as over production had led to 
starvation prices, wc might consider the advisa- 
bility of keeping this automatic destroyer alive 
and not go gunning for him. The fact is that 
the Indian tea producing area has grown up with 
the large deductions necessitated by the toll taken 
by Helopeltis and if at this dale we make an addi- 
tion instead of a subtraction sum of it, wc will get 
a cold .show'er. 

The mcan.s proposed for the obsequies of HelO’ 
pellis arc various. As stated the C. S. 0. has got 
the potash bottle off the shelf. Some have sug- 
gested flare lights to lure Helopeltis and petroleum 
to supply an oily mausoleum, but there is one thing 
I have noticed of the mosquito tribe. While 
other bugs are always ready for a tango, the 
mosquito is not to be distracted by lights or any- 
thing else. He attends to business as steadily as 
a Methodist minister on Thanksgiving Day, and 
collects his dues with the same assiduity and per- 
sistancc. You cannot shake him off his job, 
which is to kill, burn and destroy accordi ng to 
whether it is the tea plant or the tea planter he has 
in mind. I have a strong notion that Helopeltis 
will survive. He is a jungle breeder and we can- 
not get next to him there. But Anophelis comes 
out in the open and we are going to run him down 
with dogs — Oregon "water dogs" — if they sur- 
vive the voyage from the U. S. A. 

Moreover, with regard to Helopeltis, I am of 
opinion that the dictum of the wise man of 
America, “ Pudd'n Head” Wilson, holds good. 
He remarked: "A reasonable amount of fleas on 
a dog is good for a dog.” So with Helopeltis and 
tea, only we do not always recognize our blessings. 


COFFEE PLANTER FOR PRESIDENT 
Jose Esetban Gonzales, a prominent coffee 
planter and exporter in Diriamber, Nicaragua, 
has been nominated by the Coalition party for 
the presidency of his country. Senor Gonzales 
is well known to coffee men in the United States. 
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WHY JAPAN TEA PRICES ARE HIGH 

Labor and Material Costa Have Advanced 
Some Thirty-eight Per Cent in the 
Past Year, Forcing Prices Up 

( Sl'RClAL COBBKSi'OXlit.NtK.) 

SniDZCdKA, Japan’, July 1920. 

A CAkIvI’UL investigation and comparison 
of all the various items of lalor and mate- 
rials and processes involverl in the .several stages 
of cultivation and preparation of Japan tea, both 
in the country di>lricls where it is grown and in 
Shidzuoka where it is refired and packed, dis- 
closes inevitable increases of cost this season 
as against the bust, averaging 3.H per cent. These 
several items of increaseil cost are obstinate 
facts and they arc already embodied in the cost 
of tir.st crop teas when the season opened. 

While the financial storm which broke over 
Japan the 24th of May came loo late to make 
atiy material difTcrence in the costs of first crop, 
(whicli is the >n<>st imporiam and governing 
crop of the .season as regards i|iiantity and qual- 
ity,) it came early enough and sulHciently coin- 
cident with propaganda intluenccs, to effect the 
withdrawal of almost the entire support usually 
given 10 the market hy .Xmerican import orders. 
These adverse influences combined are aKo ob- 
slinaic facts and continue very much in evidence. 

kcuveen these tw'<* oppo>ito poles of “ stubborn 
facts” and as a temporary effect of them, a 


paralysis of inactivity pervades the market, ami 
prophecy, as to whai will start things moving 
again, needs the stimulus of a brighter star in iIk 
E ast than is now in the ascendency. 

W hereas shipments to date show a heavy sur- 
plus over the totals of the same date last sea- 
son, this is chiefly due to more steamer space 
being available early this season, and the desire 
of shippers to get teas forw^ard before any ad- 
vance lakes place in overland rates of freight, 
and before the shipments of tea to America are 
complicated liy the conditions of the Jones Bill, 
about which we can neither ascertain when the 
new law will take effect, or to what degree it 
will limit of prohibit tea shipments by any steam- 
ers except those flying the flag of the United 
States, only one of which, so far this season, 
has called at our shipping port. 

It is reported (hat second crop teas are SO 
per cent short and quality the poorest in ten 
years, in which latter respect the report is not 
exaggerated.-- P oole. 


TEA FROM SUMATRA'S EAST COAST. 

During the first tour months of this year 2,709.* 
310 pounds of tea were exported from the East 
Coast of Sumatra, 1.945,346 pounds going to 
Great Britain. 792,132 to the Netherlands, 29,968 
to Penang, 1.T985 to Singapore and 8,879 pound.' 
to Java. None was 'hipped direct to the United 
States. 


HOW JAPAN TKA PRODUCHON COSTS HAVE INCREASED 

(Bui't-tl on 100 i’oumi Lutn.) 

i.’Dnqiili'il l»y ibr Tun .Xj^SDciatioii ShiOzuoka Prvfuttnr*'. 


Itemized Cost of Prodl'cinc. Raw Japan’ Tf.a 


FtTtlllzrr n.ia 

1-alHir for cHltlvaiion 

Ti-a plrktiig 

Fuel 

-Maimfa<"IuriiiK .‘t.on 

LalKir tlian*!) 24.00 

Malnti’iiane** fur chi’jits. irjipur-l'Uj:!'. nt«*nsiJs an»t iiiutur 
liuwiT, etc 

Avornpe I'ust thiinO innrlp) ."lO -iO 

Average oust uuaelitne made) 


Firing elmrges 

Huxoa 

rackins, sulilrrhi*;. papiTiug, iiaili’ig. and ratfaniiig. ete. 

Facings nnd box pnper 

Tea-lead nnd matting l an 

Shipping charge 

Tufal charges ."i.’ilM 

Total average increased msf of prndiietinn 


fuson tOIO. 

Seasioi 1020. 

Increast'. 

Yci. 

\ ell. 


O.Oo 

12.4S 

300; 

0.24 



s.n; 

lo.r.o 

2W.f 

0.00 

0..’)6 

42‘”r 


3.S4 

Ogr; 

24.00 

30.00 

2.T^ 

l.'iO 

2.40 

33'.r 

.TO -iO 

70. .32 


3.T.40 

. 50,10 

42 r# 

NHIPPtXC, 

Ktc. 


eascii Ull!». 

Season 1920. 

Increase. 


Yen. 


•> <t~. 

.3.10 

3R'~- 

.sjl 

l.Sl 

103^. 

.20.5 

.31 

olTr 

.10 

.14 

4 err 

1 ..Til 

l.r.i 

(Dec.).5'r 

.10 

-0.1 

84'-; 

.T.22.T 

7.22 

.38^-. 

. .. 38^^% 
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A WORLD SURVEY OF TEA 


\n Analysis of the General Situation in 
Various Markets Made from Late 
First Hand Reports 


(Special Correspoxdekce) 

Chicago, July 28, 1920. 

T he lowest markets in the world for teas of 
all kinds are here in the United Stales, 
..v OOidinR to a survey of the situation in the priii- 
, pal countries just made by the J. C. Whitney 
i i.mpany from reports sent in by the firm's var- 
ious foreign and domestic oHlces. It is further 
>::ttcd: 

'I'he backing up of trade caused by curtail- 
ment of buying, on the part of all distributors, 
<hu' largely to financial reasons, has forced the 
prices on some teas below primary markets, and 
under cost of production. 

•' The black tea situation being very largely 
tied up to what England is doing, and^ as her 
liuMiiess is affected by the Continental situation, 
and because these avenues of trade have been 
more or less handicapped, merchants have found 
it difficult to move tea; also with the English 
c''tumi.ssion appointed to allot warehouse space, 
refusing to permit tea to be shipped in until 
present stocks are down to lower proportions, 
:*n])port was very largely withdrawn from auctions 
in Colomoo and Calcutta. The market basis at 
!he«o points sank to the lowest levels reached in 
half a dozen years, therefore Ceylon-India teaji 
e:in be purchased today at exceedingly attractive 
prices. Teas mostly affected have been in medium 
j-.nd lower grades, as the demand for quality con- 
tiiiiie.s to hold all better grades on a much firnu-r 
basis, and with a stronger tendency reflected in 
tlio London market, showing advances during the 
past two weeks of from three to five cents per 
{lound. 

In Formosa Oolongs the slinntion is un- 
I':ir:illcled. Pouchong business being on a very 
i.irec basis and at high prices, was responsible for 
'uch high prices being asked for first crop tea, 
suitable for export to the U, S. A., that very little 
t'U'iness was done; the basis being He per pound 
biyiier than similar grades in old teas were being 
-' bl for in the U. S. A. Summer crop came to 
market about the middle of June but because of 
the home situation buying was limited, and a 
'imilar situation to last year has developed, 
wherein the unmarketed teas being held in the 
c unir>' are becoming damaged. Unles.s .some- 
t'’iiig can be accomplished by the Export Com- 
’iiitice '^•orking with the Formosa Government, 

’ ' i>revent this tea being mixed, it will require 
KCrn discrimination to secure only sound tea. as 
the supply of such will naturally force a shortage 
good quality tea. free from contamination. 
This situation means a small supply of fine to 
‘d oice quality and an abundant supply of lower 
-I'ades. providing prices decline in Formosa to 
' mething like a parity with prices in the U. S. A. 

■ In China the trade is almost deadlocked. 

■ tere is 'practically an embargo on in England 


respecting shipmeni to them of both black and 
country green teas, so until the large stocks of 
past season's shipments are moved. England can- 
not enter the market. Apparently for financial 
reasons Europe must go through England to 
China, so there has been practically no demand 
in China lor Congou tea. and although tael piice> 
are reasonable, the continued fairly high basis for 
silver makes ihe laid down cost of China Congou 
tea on a somewhat higher !>a>is than Cev lon-India 
teas. This same exchange question affects China 
green tea in like m.aiuu-r, but as Mich teas, com- 
peting as they do with Japans, arc on a very much 
more favorable basis than japan teas, there is 
sufficient reason for operating in China green 
lea; and with the silver exchange bidding tairiy 
steady, the market basis on this side for China 
tea can be considered reasonable and likely to be 
reliably steady for some time to come." — B. R. \V. 

TO FIGHT COFFEE'S SLANDERERS 

N. C. R. A. Prepares to Take Action 
Against Objectionable Publicity by 
Roasters as Well as Substitute 
Makers 


T X one of its recent circulars the National Coffee 
Roasters .Association states that during the 
current year it has received minierous complaints 
about the adverlisitig used by some roasters and 
(li.stribiitors, as well as about ibe well known anti- 
coffee publicity of snbstiintc makers. When the 
Vigilance Committee of the Advertising Clubs of 
the W orld, to which organization the N. C. R. A. 
voted at its last convention to subscribe J.aOO, was 
asked to take action, it answered that until the 
results from the research being made for the 
.Association by the Massachusetts Insiiiiitc of 
lAx-hnology became available it would be difllcult 
if not impossible to prevent publication of^THe 
tilijcclionablc advertising. 

.An Advertising Censorship Committek 

In view of this situation the Association be- 
lieves it can obtain some appreciable measure of 
success itself, and has apjiointed an Advisory 
.Advertisincr Committee which will pass upon all 
quc-^lionablc statements contained in cither sub- 
btitutcr’s or roaster’s ads. President Brand has 
selected these members of the tratlc to act as 
*■ censors ’’ : 

G. F.el. Dicfenthak-r. H. Fischer & Co., New 
A’ork; J. M. Motley, Levering Coffee Co., Balti- 
more; J. A, Taylor, \V. S. Quinby Co., Boston; 
C. Wb Griffin, Young & Griffin Coffee Co., New 
York; \V. C. Scull, Wm. S. Scull Co., Camden, 
N. J. 

Members are requested to send the committee 
clippings of any advertising that may seem mis- 
leading or untruthful. All these will hereafter be 
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considered jointly by the Advisory and the Vigi- 
lance committees. It is believed that disapproval 
by the Advisory Committee in itself will be suf- 
ficient to bring prompt correction of all objection- 
able statements in coffee advertising. 

Manager Costc reports that already three cases 
of objectionable advertising by roasters, in which 
the Vigilance Committee had not made progress, 
have been satisfactorily settled simply by frank 
discussion with the interested parties. 


COFFEE PREMIUM PLAN CITED 


Trade Commiaeion Issues Complaint 
Against Iowa Roaster, Who Denies 
Intent to Compete Unfairly 

(Fkom a Staff CoR8ESPOKr>F.VT.) 

Washi-n(;ton, U. C, July 19, 1920. 

I N answer to the Federal Trade Commissions 
complaint in Docket 598 against its method of 
giving premiums, Everybody’s Mercantile Com- 
pany, coffee roaster, Siotix City, Iowa, denies 
that it intentionally used unfair methods of 
competition, as charged, and at the same time 
asked that the complaint be dismissed, stating 
that it had ceased the practice. 

The Commission’s complaint stated that the 
respondent had been giving premiums or prizes 
consisting of personal property of unequal val- 
ues, the “distribution of which was determined 
by chance or lot,” as an inducement to obtain 
the patronage of customers and prospective cus- 
tomers. 

Paragraph four of the Docket states: 

“R espondent is a manufacturer and wholesale 
grocer, and is engaged in interstate commerce by 
selling and distributing its goods to retailers in 
the States of Iowa, Nebraska. South Dakota. 
Minnesota, and other States. It sells goods both 
by traveling salesmen and by mail orders. It re- 
sorts to various sales schemes to promote its busi- 
ness among these states. It adopted and put into 
effect one from February 20, 1920. to March 20, 
1920, as follows: It offered and sold to the trade 
its brand of coffee, known as “Honest Value” 
coffee, packed in pound containers, and in each 
container it enclosed’a coupon calling for certain 
free goods or prizes to be distributed by the 
retail m4rchant to the ultimate purchaser or con- 
sumer of these goods. Each fifty pound lot of 
coffee contained forty-five coupons calling for 
one bar of candy, value ten cents (10c); two 
coupons calling for one package of O. U. Jell 
Powder, value ten cents (10c) ; two coupons call- 
ing for one pound of baking powder, value 
twenty-five (25c) ; and one coupon calling for 
one (1) four pound package of Pan Cake Flour, 
value thirty-five cents (35c). The merchants 
bought from the respondent the goods called for 
by these coupons and handled them in trade. 


Upon the presentation of these coupons by the 
purchasers of the coffee they were redeemed by 
the retail merchant by the delivery of the goods 
called for and sent in to the respondent to redeem 
them in cash according to the values above re- 
cited, and were so redeemed by respondent.” 


THE TEA PUBLICITY CAMPAIGN 


A Scries of Advertisements Will Be Pub- 
lished to Awaken Trade Interest and 
Foster Co-operation 

T he most recent development in the Tea Asso- 
ciation’s publicity program is the decision to 
launch a preliminary series of advertisements ad- 
dressed to tea men and designed to focus the 
trade’s attention upon the need for a national 
propaganda, also in the interest of organization. 

The cost of publishing these advertisements 
is being met by the voluntary contributions of a 
group of Tea Association members who believe 
that it is possible to bring about a considerable 
increase in tea consumption in the United States 
by means of a national campaign. 

Robert L. Hecht, of Irwin-Harrisons & Cros- 
field, Inc., New York, is chairman of the com- 
mittee having the matter in hand. The advertis- 
ing will start immediately and will probably be 
continued for at least six months. 


ST. LOUIS PREPARES FOR ROASTERS 
During the last week of July the St. Louis 
branch of the National Coffee Roasters Associa- 
tion held a meeting to consider plans for enter- 
taining the delegates to the Association conven- 
tion which is to be held in that city, in the Hotel 
Statlcr, November 9-11. President William 
Fisher appointed a convention committee consist- 
ing of Robert Meyer, chairman; Robt. M. Forbes, 
Henr}' Petring, Gus Biston and Floyd Norwine. 

President Fisher reports that the committee is 
hoping to have a creditable supply exhibit by 
allied trade interest, if enough manufacturers 
show sufficient interest to make it worth while. 


COFFEE TRADE .COMMITTEE MEETS 
Early in August several members of the Joint 
Coffee Trade Publicity Committee held a meet- 
ing to consider a new advertising plan submitted 
by N. W. .Ayer & Son, the Committee’s agents. 
This plan is laid out to make a direct drive at 
retailers, to secure a larger measure of coopera- 
tion from them in the national campaign. Be 
cause only one representative of the roasters was 
present, no decision w'as reached. Another meet- 
ing is scheduled for the middle of August. 
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NEW ORLEANS’ BRAZIL COFFEE IMPORTS, JANUARY i-JUNE 30. 1920 

(Reported by the Green Coffee Association of New Orleans) 


Importer Baffe 


jj-OQ Israel * Bro 

M. levy's Soos 

S. Pfeifer k Co 

:<iewart-Oarnal k Oo 

A C- Israel * Co 

Hard k Band 

Jewel Tea Co. 

Jules Maes * Oo. 

S. A. Lory * Co 

L. J. Briffbt 

< 1 . AinalDtA & Co 

Bloom’s Son 

Young k Orlffln Coffee Co. . . . 

Chas. Dlttmann & Co 

Stinthem Coffee Mills 

McCloskey Bros 

U. T. Cottam * Co 

Michel Lelong 

Burkeuroad'GoldsDiitb Co. . . . 

The American Coffee Oo 

Armour k Co 

Ruffner. McDowell k Burch. . . 

W. R. Clrace k Co 

j, & M. Schwabacher * Co.. 

N. 0. Coffee Co 


Piiranrt k Kasper Co 37.896 

Hanley k Kinaella 0. A 8- Co 20.750 

Geo. Raamnaaea Co 17,180 

H. P, Coffee Co 16,941 

Rwanson Bros 16.515 

Caldwell Importing Co 15,950 

A. J. Kasper Co 15.896 

E. B. Millar A Co 14.216 

Thomf»so% A Taylor gplce Co. 12.586 
Jax. H. Forbes Tea A Cofre»> 

Co 12.304 

DenIsoD Harwood Co 11.250 

Cheek Neal Coffee Co 11,000 

Western Gro. Mills 10.500 

Great A. A P. Tea Co 9.500 

Sprague. Warner A €o 8,750 

Climax Grocers Coffee Co. . . • 8.500 

Stelnwender, Stoffregen C. Co. 8 000 
Geo. H. McFadden A Bros... 7.ST5 
Ridenour Baker Gro. Co.... 7.235 

Bell Conrad Co T.oon 

Atwood Co 6.750 

Meyer Bros. Coffee A 8. Co. . . 6,000 

Knnis Hanley Blackburn 0. 

Co 6.2.50 

Steele Wedeles Co 6,150 

Maury Cole Co 6.000 

Oiierbacker Coffee Co 5.500 

Ble<1ermaon Bros 5.290 

Geo. W. I.Bwrence Co 5.000 


87.760 

85,750 

74,250 

4B,500 

41,180 

38,405 

33.649 

20,000 

19.018 

18,050 

17,000 

9.500 
9,186 
6.277 
3,092 

2.500 
1,300 
1,250 
1,000 

900 

750 

500 

500 

500 

250 


Importer Dugs 

F. W. HIhi a Sous ^ 5.000 

Sherman Bros. Co * 4,900 

Hills Bros 4,500 

J Henry Ko<Milg Co 4.500 

Tone Bros 4,500 

William S<.‘liotteQ Coffee Co. .. . 4,4.M) 

Koth Hoineyer Coffee Co 4,389 

Phillips Trawick Co 4.250 

Corbin Sons A Co 4.100 

Halligau Coffee Co 4,000 

Puht Webb Co 4.000 

Montgomery Ward 0> 3.958 

Kmpire Coffee Co 3.831 

MeFadden Coffee A Spice Co. 3,7 ks 

Stone tlrdcaii Wella Co 3.750 

Kdwar«l Westen Tea Co 3.750 

Grosafeld A Roe Co 3.750 

Ulcbhetmer Coffee Co 3,750 

H 8. HolsIaU Co 3.500 

K. B Godfrey A Sons Oo 3.20S 

C. F. Blanke Tea A Coffee Oo. .3,000 

Johnson Layne Ccrffee Co 3,000 

Plunkett Jarrell Oro. Co.... 2,822 

Scudders Gale Gro. Co 2,750 

OeniiisoD Coffee Co 2,750 

Worden fJro. Co 2.610 

Blston Coffee Co 2.438 

.Save McCord Merc. Co 2.250 

U. E. Bursley A Co 2,250 

Kansas City Who. Oroc. Co. .. 2 250 

n A Rallton Co 2.075 

Tlie Titus A Martin Co 2.050 

S. CauslnelU A Co 2.000 

Saaco Coffee Co 2,000 

W’m. McMurray A Co 2,000 

Black Hawk Coffee A 8. Co. . 1,875 

Campbell Bolloii Co 1,850 

The Shear Co 1.800 

Griggs Cooper A Co 1.750 

J. .M. Anderson Gro. Co 1,750 

David G. Evans Coffee Co. . .. 1.75ft 

Muskogee W’lio Gro. Co 1.602 

Norton A Curd Co 1..550 

Fletcher Coffee A Spice Co. . . 1.55n 

McKenney Importing Co 1.50ft 

Norwlne Coffee Co 1,.5O0 

Franklin MaeVeagh A Co.... 1.500 

Donovan Pro, Co 1.500 

Henry Horner Co 1..500 

Ridenour Baker Merc. Co.-.. 1..50n 

Clark A Host Co 1.500 

H. Jevne A Co 1,500 

Calumet Tea A O. Co 1.500 

Wm. Kellner 1.500 

Athletic Tee. Co 1.500 

John Sexton Co 1,375 

Nash Smith Tea Co 1.2-50 


Importer 

Rockford Who. Gro. Co 

The Fisbback Co 

Wm. Groaamann A Oo 

Geo If. Hathaway A Co.... 

Y'oung 

Warfield Pratt A Howell Oo.. 

Jewett A Sherman Oo 

Arnold Dorr A C« 

Kr«.'ger Gro. A Bkg. Co. ..... 

Haas Baruch Co. . ^ 

John Blaul Sons ATJo 

8. Haniil Co 

Long A Co 

McNeil Higgins Co 

8t. Louis Coffee A Spice Mills 

Foley Bros A Quinlan 

Oakford A Fahnestock 

Raker Bros 

AiisIlD Nichols Co 

C.ray Mfg. Co 

W. L. Allen Coffee Co 

C. H. WUtieh A Co 

T. 8. Reed Gro. Co 

J. H, Allen A Co 

Page Connell Coffee Co 

Moore Shenkberg Co 

C. T. Cheek A Co 

De Soto Coffee Co 

Wm. Bartlett. Jr 

Schwahneher Bros 

J. n. Bright A Rons 

Haas I.leber Gro. Co 

National Gro. Co 

Paxton Gallagher Co 

W, B. A W. G. Jortlan 

Geo. W. Caswell Co 

Huthflng Coffee Co 

Parsons A Scovllle Co 

Karl Cowan Co 

Sears Roebuck A Co. 

Unity Mfg. Co 

R. Jj. Craig A Co 

Fisher Bros 

Manning A Co 

Bved Gro. Co 

.Slonx Gro. Co 

H. K Hall A Co 

O. R. Pleper A 0*> 

.lobn A. Tolmaii A Co 

King Koffee Ko • 

.lobn B. Thompson 

Canby. Ach. A Cunhy 

Carroll Brough A Rohlniion... 

Minor A Dixon 

Gildehaus Wiilfing A Co 


Bags 

1,250 

1.059 

1.060 
1.000 
1,000 
1,000 
1,000 
1,000 
1,000 
1.000 
1.000 

875 

850 

760 

750 

760 

760 

760 

750 

600 

600 

596 

550 

500 

500 

500 

500 

600 

500 

600 

500 

500 

500 

500 

500 

500 

600 

500 

405 

400 

350 

850 


300 

260 

260 

250 

250 

260 

*>60 

260 

250 

260 

250 

260 


Grand 


T.-mi 


1,244.078 


Shippers of the Brazilian Coffee Received .4T New Orleans, Jan. 1-June 30, 1920 


Shipper Bags 

Hard Rand A Co 123,833 

Naumann Gepp A Co 119,000 

R Alves Toledo A Co 115.750 

Gerhardt A Co.. W. R. Grace 

Co.. Agents 83,750 

Freitas Lima Nogoelra A Co. 88,622 

E. Johnson A Co., Ltd 83.967 

l.eon Israel Bro 60.000 

Prado Chaves A Co .6.6.953 

fie Cour A Co 47,608 

8ilva Ferreira A Co 44.768 

Ornstein A Co 43.000 

.ScKjiedade Anonyma Levy.... 41,875 
8. A. C. MichaeUen, Wright 39,250 

Nioac A Co 36.500 

J. Aron A Co 26.850 

Heury Martinulson 24,500 

8ociedade Anonyma C. Malta 23.404 

Pinto A Co 17.500 

Vjvacqua Irmaoa 16. 000 


Shipper Bags 

Pinto Lopes A Co 13,000 

Crus Sobrlnbos A Co 12.600 

Comp. Psullsta de Exportacso 13.900 

J. C. Mello A Co 10.129 

Bros Traco 10,000 

Brent Frlele 9,560 

,S A. Casa PIcone 9.2.60 

W. R. Grace A Co 8.11.6 

Oitnha Bueno Netto A Co. . . . 7.000 

Baccarat A Co 7,000 

.Toas Osorio 6,901 

JesKOurouD Irmaos A Co 6.7.50 

McKlnlay A Co 6.75f> 

S. F. A C. Franco Brasl- 

llenpe 6.502 

E. G. Pontes A Co 6,500 

Almeida Cardla Ahrens ’'A 

Co. 6..6A0 

Eugen 1 /rbao 5,000 

Brazilian Transtnaiioe Co... -6.000 


Shipper Bags 

Alfre<l Sinner A Co 4.500 

Hermann Barcellos A Co.... 4.000 

Theo. Wllle A Co 4,000 

A, Prado A Co 4,000 

Antonio P. Rocha 3,750 

Arbuckle A Co 3,500 

Nerl A Co 3,000 

I.ouig Bohr A Co 2.750 

(Castro .8ilTa A Co 2.500 

Soares de Camergo Co 2,081 

Sidney Cox 2.000 

Costa Reberlo A Co 1,600 

Joao De Sogiietra A Co 1,250 

da I>eme Ferreira S. A 1,250 

Martinho Camergo Coelbo A 

Co 1,000 

Nossaok A Co 900 


Total 1,244,678 
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EXPLALMNG THE CALDER BILL 

Outstanding Features of the Congressional 
Measure Wliieh Food -Manufacturers 
Almost Unanimously Endorse* 

By TiroMAs E. I.axnkn 
Washlustuii, D. 

THE olijcct of the Calder bill, in a few vvof(1n. 
^ is to proviSc in effect tliai when an article of 
food is neither aduUeraled nor misbranded 
within the iiieanin^^ of the national food law 
anil is sliipped in interstate commerce it shall not 
be deemed to be illegal in any of the States, re- 
gardless of what the State food law may provide. 
In this respect It is intended to protect not only 
the original, unbroken package of interstate 
commerce, but also tlie indi\i<lual package that 
readies the consumer, so that tinder it if a .ship- 
ment of flavoring extracts was made in the ship- 
ping case to a jobber and the extracts were 
legal under the national food law, the jobber 
could sell the extracts to a retailer in the Slate 
and the retailer could destroy the shipping case 
and place (he individual cartons on his shelf and 
sell the extracts, a canon or more at a time, to 
his rc.gular customers, such as housewives, etc., 
without regard to State laws that conllict with 
the national law. In other words, a compliance 
with the national law would be sufhcieni. 

This bill was referred to the Senate committee 
on argriculture and a hearing was had before 
that committee on the bill on October 29. Many 
of the food industries of the United Siaic*s 
were represented at this hearing and hearlilv in 
favor of the hill. In fact, the bill has rccened 
liic^jjljjport of practically all of the food indus- 
tries of the United States. 

In all my experience with food legislation I 
eaiiiiot recall any food hill ever having re- 
ceived such universal support and endorsement 
as this bill ha.s received. I presented a brief 
aiul argument in favor of the bill before the com- 
mittee referred to, and explained the hill in 
derail. R. H. Bond, the chairman of our legis- 
lative committee, presented the argument in favor 
of the bill on behalf of our association. The 
hearing was exceptionally harmonious, the only 
dissenting voice heard being that of Dr. Alsberg, 
chief of the U. S. Bureau of Chemistry, who ex- 
pressed fear that the bill might interfere with 
the operation of certain Stale laws that he con- 
sidered better laws than the national food laxv. 
He pointed out in particular that this bill might 
interfere with certain State stock food laws. 
Aside from what Dr. Alsberg said the hearing 
was entirely a one-sided affair and in favor o1 
the bill. I will not attempt to recount the enor- 


• Except from an aiidrc.'ss delivered before the 
eleventh annual oonvoiitiou of the Flavoring E^ttrai't 
Manufacturers .Vssoelatiou. Springaeld. July S, 


moiis amount of work that has been done in se- 
curing the support of the various industries for 
this bill, and in talking with Congressmen and 
Senators, preparing briefs and arguments, ar- 
guing the constitutionality of the law with Gov- 
ernment officials and other work. 

Tlic Calder bill is still in the committee on 
agriculture in the U. S. Senate and the situation 
seems to he as follow’s : The majority of the 
committee seem to be afraid that the bill is so 
broad in its scope that it might interfere with 
valuable State laws, particularly laws designed to 
foster and promote agriculture, such as fer- 
tilizer laws, stock feed laws, and similar laws. 
The committee seem to feel that it might set a 
bad precedem if passed in its present form. As 
near as I can ascertain, however, the majority 
of the committee seem to be in favor of report- 
ing the bill favorably, provided it is so amended 
as 10 provide simply for a uniform label. In 
other words, we can probably secure a favorable 
reiKirt on the bill by having it amended so as 
to leave out questions of adulteration and con- 
hne it to a labeling measure, this measure to 
provide, in effect, that any label on goods shipped 
in interstate commerce which is legal under the 
national food law shall not be deemed to be 
illegal in any State, and protecting the individ- 
ual unit reaching the housewife or other con- 
sumer even after it is removed from the ship- 
ping case. 

li seems to me that this is the best bill we can 
expect to get, and it is my opinion that we 
shi'iild accept such a bill and see how it will work 
out, and I believe that once it is passed as a 
precedent it will be found to work out so satis- 
factorily that broader bills in the same line will 
follow in the couisc of the next few years. 


KENNY CO. CH.ARGES DROPPED 


Federal Trade Commission Dismisses Com- 
plaint in the Combination Coffee- 
Sugar Sales Case 

(From .a St.\ff Corrf.spoxuent.) 

Washin-utox. D. C.. July 19, 1920. 

Federal Trade Commission has dismissed 
* its complaint against the C. D. Kenny Com- 
pany in which it was alleged that the respondent 
adopted a policy of refusal to sell sugar to pros- 
pective purchasers unless they w^ould also pur- 
chase an equal amount of coffee, and that cus- 
tomers were coerced into purchase of inferior 
grades of coffee at prices in excess of the 
market value, in order to obtain sugar. 

In announcing the dismissal, the Commission 
issued this explanatory statement: 

The record fails to disclose evidence which 
would warrant the Commission in making a find- 
ing of fact ill support of the second charge, and 
as to this element the complaint should be dis- 
missed. 

As to the charge, a similar conclusion is 
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reached upon the application of the rule laid down 
fiv the United Stales Supreme Court in Federal 
Trade Commission vs. W arren. Jones and Gratz. 

Here the Court stated the basis of the issuance 
of an order to cease and desist in the following 
terms : 

•• If, when liberally construed, the complaint is 
iilainly insufficient to show unfair ooiniteiition within 
the proper meaning of these words, there is no founda- 
ikiD for an order to desist — the thing which inav bo 
prohibited Is the method of competition siH.'oiflod lu 
the complaint. Such an order should follow* the coin- 
pljilnt ; otherwise It Is Improvident and. when chnl- 
kuged, will be annulled by the conrt." 

A liberal construction of the complaint would, 
it is believed, support an order based on a hnding 
that the respondent used or had used a method 
oI competition in refusing to sell sugar except in 
conjunction with the sale of coffee, and that the 
allegation of the complaint that a policy was 
adopted is in fact synonymous with the allegation 
of the adoption of a method of competition. 

It does not seem material that the complaint 
states that the sales of sugar were restricted to 
ihe purchase of an equal amount of coffee. The 
gi«t of the complaint liberally constnied is that 
the respondent, in competition in interstate com- 
merce, used a method of competition which was 
unfair in that sales of the commodity sugar were 
tied with sales of the commodity coffee. 

The United States Supreme Court in the Gratz 
case, likewise stated the rule for the interpreta- 
tion of the phrase “unfair method of competi- 
tion.” These words, the court said “are clearly 
inapplicable to practices never heretofore regarded 
as opposed to good morals because characterized 
by deception, bad faith, fraud or oppression, or 
as against public policy because of their dangerous 
tendency unduly to hinder competition or create 
monopoly,” 

The complaint does not allege that the practice 
charged was founded in op^sition to good morals 
or against public policy within the exposition of 
those words as found in the quotatiern appearing 
above. While there is evidence in the record 
which tends to show that the respondent did use 
[he challenged practice with the intent to hinder 
rompetition or to create monopoly, having secured 
^ preponderate position in the trade, the majority 
'pinion of the United States Supreme Court in 
he Gratz case concludes that this element which 
lualifies the practice as unfair, must be pleaded, 
ind that is not sufficient if those facts subsequently 
ippear In the evidence. 

^ It is to be observed that the practice of the 
-ommission’s counsel in preparing complaints, and 
he understanding of the Commission in the 
>suance of complaint followed the theory after- 
vard outlined by Mr. Justice Brandeis in his dis- 
enting opinion in the Gratz case, rather than the 
^de stated by the majority of the U. S. Supreme 
-onrt. 

It follows that the complaint should be dis- 
u>sed in its entirely unless the Commi.ssion shall 
r»ke advantage of the opportunity to amend its 
omplaint to conform to the requirements of the 
ule m the Gratz case. 

Such action with its accompaniments of retrial 
nd reargument does not seem to be warranted, 
bis conclusion by the Commission led to the 
kmissal of the complaint. — Lamm. 


WAGON MENS CONVENTION PLANS 


The Official Program Includes Discussions 
of Many Problems W hich Have Been 
Bothering the Trade 

A CCORDIXG to (he (.’fficial program of the 
** Xaiional Retail Tea and Coffee Merchants 
Assoriaiioids fifth annual coiu'cntion, to be held 
SeptemlHT 14-17 in the Pennsylvania Hotel, Xcw 
York, the discussions of the many pressing trade 
tronhlcs and the exhibits of supplies will be the 
outstanding leaiurcs. 

President Schorn has announced that 110 cx- 
hibitius arc expected to display ihcir wares, in- 
cluding practically every item of merchandise a 
tea and coffee man can use, and he expects that 
this feature alone will bring a large number of 
non-memhers to the meeting. Every afternoon is 
to be devoted to examining the exhibits, other con- 
vention busine.ss being suspended for the purpose. 

The program for the first morning includes the 
pre.sident’s address and reports of officers and 
chairmen of the membership, legislation, business 
system and merchandise committees. 

The second morning will be given over to ap- 
p(»intnient of convention committees and discus- 
sions of such trade matters as cash accommoda- 
tion plans, uniform collection methods and driver 
agreements. 

The third morning will be taken np by an ad- 
dress by Felix Costc, of the Joint Coffee Trade 
Publicity Committee, an address by Counselor 
H. V. Mciicley on the status of legislation, and 
committee reports. 

The morning of the last day will be featured 
by the election of officers and a meeting of the 
directors. 

The annual banquet is to be held at 8 P. M., 
September 17. 


A NEW BOARD OF TEA APPEALS 
(From a Staff Corkkspoxdent) 
Washixgtov, D. C., July 12, 1920.— The Sec- 
retary of Agriculture has announced the ap- 
pointed of a Board of Tea Appeals, as pro- 
vided for in the act transferring the tea inspec- 
tion service from the Treasury Department to 
the Department of Agriculture. The board is 
composed of H. W. Redfield, chief of the New 
York station of the Bureau of Chemistry; N. L. 
Townsend, of the Bureau of Animal Industry, 
and A. Dexter Gail, Jr., of the Bureau of Mar- 
kets. 

The Board of Tea Experts appointed by the 
Secretary of the Treasury Iasi January will be 
continued. — La m m . 
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SPICE GRINDERS HOLD MEETING 

Costs, Revised Sales Contracts, Tare Allow* 
ances and Other Trade Matters Are 
Discussed 


INURING llie rccerU convention of the Flavor- 
^ ing Extract Manufacturers Association in 
Springfield, Mass., fourteen members of the 
Spice Grinders Section of the American Spice 
Trade Association held an executive committee 
meeting in one of the rooms of the hotel. George 
H. Carter, of the D. & L. Slade Co., chairman of 
the Section, presided, with H. W. Madison, of the 
Widlar Co., as secretary. 

The gathering was essentially a business meet- 
ing, and resolutions were adopted thanking mem- 
bers of the Section who had reported to the 
committee chairman their manufacturing and 
packing costs and urging the importance of other 
grinders sending in similar reports ; declaring 
that the chairman of the Section should also 
be an ex-officio member of the Board of Gover- 
nors of the American Spice Trade Association 
and that the Section should be represented on 
the Arbitration and Contracts Committee ; recom- 
mending that importers and brokers incorpor- 
ate in contracts the provision that alt goods 
be sold f.o.b. New York, in place of ex-store, 
ex-dock and ex-steamer, and that the invoice be 
dated from time of shipment and not from date 
of sale; urging that the matter of actual tare 
allowance on seeds, herbs and other goods now 
sold gross for net should be given immediate 
consideration. 

It was also resolved that brokers and importers 
beTSquested to state in their contracts that all 
spices and oher produce comply with the United 
States food law standards, and if any merchan- 
dise must be recleaned and repicked so as to 
comply with these standards the expense and 
loss in weight shall be for the account of the 
seller. It was also agreed to go on record as 
condemning the Haugen bill and endorsing the 
Calder bill. A committee of four was appointed 
to act as a legislative committee in the matter 
of these two bills. 

These men were present; Charles D. Joyce, 
of the A. Colburn Co., and president of the 
Flavoring Extract Manufacturers Association; 
W. M. McCormick, R. H. Bond and N. R. 
McVeigh, of McCormick & Co. ; R. E. Hcekin, 
of the Heekin Spice Co.; S. J. Sherer, of the 
Sherer-Gillett Co.; F. A. Ross, of the Slick- 
ney & Poor Spice Co.; J, L. Clawson, of the 
Clawson Co.; F. J. French, of the R. T. French 
Co.; Chas. L. Newton, of the Newton Tea & 


Spice Co.; H. B. Gwynn, of the W. H. Crawford 
Co.; Sidney Bird, of the John Bird Co.; G. H. 
Carter, of the D, & L. Slade Co. ; H. W. Madison, 
of the Widlar Co. 


A ROASTER’S SALES CONVENTION 


Officers and Employees of the Young & 
Griffin Coffee Company Attend the 
Firm’s First General Meeting 

'^HE first general sales convention staged by 
the Young & Griffin Coffee Company, 
Inc., was held in the Hotel Imperial, New York, 
July 7-9, and was attended by the firm’s officers 
and sales managers, and thirty-two sales repre- 
sentatives from practically every Southern State. 
Several well-known members of the coffee and 
allied trades were there as guests, and delivered 
addresses on timely subjects. 

President C. W. Griffin welcomed the visitors 
with a timely address, after which one of the 
guests, M. H. Gasser, of the Gasser Coffee Co., 
Toledo, presented prizes to the Young & Griffin 
salesmen who had sold the largest quantities of 
coffee in their districts. This was followed by a 
showing of the A. J. Deer Company’s co?ce film, 
“A Trip to Brazil.” J. Louis Schaefer, vice- 
president of W. R. Grace & Co., made an interest- 
ing talk. 

Among the papers read at the convention were: 
“Growth and Handling of Green Coffee in Coun- 
tries of Production,” by E. L. Phelan, manager 
of the coffee department of W. R. Grace and 
Co.; “Testing, Buying. Blending and Roasting,” 
by L. C. Young, vice president of the Young & 
Griffin Coffee Co.; “The Sale of Bulk Roasted 
Coffee,” by C. V. Durr, the company’s division 
manager at Huntington, W. Va.; “ Our Salesmen’s 
Relations to the Jobber,” by D. E. Burton, divis- 
ion manager at New Orleans; “ Franco-American 
Coffee Possibilities,” by J. Ed. Hylton, division 
manager at Pittsburgh. 

Talks were also given by Assistant Sales Man- 
ager J. H. Lawson, Secretary W. H. Klinger, 
Sales and Advertising Manager E. S. Powell, 
Frederick W. Nash, manager of the General 
Chemical Company’s food department, and 
Philip Ritter, Jr, ofthe Philip Ritter Advertis- 
ing Company. Five-minute “Territorial Talks" 
were made by twenty-three sales representatives 
A feature of the convention was the inspection 
trip through the company's plant in Brooklyn, 
under the guidance of Manager H. M. Mooney, 
after which the visitors were ffinner guests of 
the firm at Coney Island. 
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N. C. R. A. ACTIVITIES 


Association Issues Bulletins on the Freight 
Bureau, Slack-Filled Packages and 
Other Trade Matters 


D uring July and the first week in August 
Manager Felix Coste sent an unusually large 
number of circulars to members of the National 
Coffee Roasters' Association. They had to do 
with the freight bureau and marine insurance^ 
New Orleans port conditions and improvements, 
research, urn lending with coffee contracts, slack- 
rilled packages and subsidizing salesmen. 

The Freight Bureau 

In regard to the freight bureau it was stated 
that since March 1 it had handled about 150,000 
bags of coffee, and that the volume is steadily 
grow'ing. It was said that because of the ware- 
housemen's strike in New York some 5,000 bags 
were tied up early in July and could not be 
forwarded. In inviting coffee interests not be- 
longing to the N. C. R. A. to take advantage of 
the bureau’s service, the method of using the 
bureau was given in considerable detail. The cir- 
cular states that the best possible form of in- 
surance policy had been obtained from the Aetna 
bile Insurance Company of Hartford, Conn. 
Conditions In New Orleans 
New Orleans port conditions and contemplated 
improvements are discussed in another circular, 
wherein it is told that coffee handling is now 
restored to normal and will remain so unless ship 
arrivals are again bunched. As to improve- 
ments it is related that the New Orleans Green 
Coffee Association is concerned with enlarging the 
Poydras Street wharf by 110,000 square feet. In- 
terior buyers are urged to assist in improving 
service through this port by allowing the for- 
warder to ship remnants of invoices, ship fillings, 
etc., as soon as they are ready at L C L rates in- 
stead of having them held on wharf until they 
can be included in carlots. 

Marking Coffee Bags 

The Association has written to all Santos ship- 
pers asking them to mark their coffee bags on 
both sides, so that they can be more easily and 
accurately handled on the ships, and on the docks 
and railways in this country. When marked on 
only one side, the cost and labor in handling is 
materially increased. 

Urn Tying Contracts 

This item refers to the orders issued by the 
Federal Trade Commission requiring the John 
H. Wilkins Company, C, H. Kroneberger & Co., 
^nd the Levering Coffee Co., to cease lending urns 
on a coffee buying basis, which story was told in 
the July issue of this paper. 


Slack-Fillfj) Packages 

In regard to slack-filled packages. Circular No. 
23 refers to conferences recently held by food 
manufacturers and the Bureau of Chemistry of- 
ficials at which it was clearly brought out that the 
Bureau still holds the view that the size of the 
package is to the consumer an index of its con- 
tents. The result of these conferences has made 
it evident that packages of food products must 
be reasonably well filled and that any other prac- 
tice will constitute misbranding. The N, C. R. A. 
states its belief (hat undoubtedly the Federal 
Trade Commission will be guided by the findings 
of the conferences in any cases of slack filled 
packages brought before it. 

Subsidizing Salesmen 

The attention of roasters is directed to the 
matter of subsidizing salesmen of wholesalers and 
retailers to push the sale of goods of a particular 
manufacturer in preference to competitors’ pro- 
ducts, referring to the case of bed spring manu- 
facturer who was ordered to desist from giving 
premiums consisting of personal property, such 
as watches and jewelry, to salesmen. As indica- 
tions are that this practice is rather general in the 
coffee industry, the Association believes that its 
elimination would be for the ultimate benefit of 
the entire trade. " A clean cut case brought be- 
fore the Commission at this time might put an 
end to the entire practice of subsidizing wholesale 
salesmen, retailers and clerks and the offering of 
coupons and prizes and tokens of every kind.’’ 


WHO’S WHO IN THE TRADE 


All Appreciation of Laz Aron, President 
of the New Orleana CofiFee Roasters* 
Association, and Organizer of the 
Crescent Coffee Mills, Inc. 

r ARLY in life did Laz Aron, the new presi- 
“ dent of the New Orleans Coffee Roasters 
Association, demonstrate the ability to master 
details quickly which has characterized his work 
all through his business career. Before reaching 
fifteen years of age, he had been graduated from 
the boys’ high school in New Orleans, and had 
started to make a place for himself in the fore- 
ranks of mercantile life. 

It was this capacity for details and the knack 
of solving vexatious problems quickly which car- 
ried him forward to the position he now occupies 
as vice president and general manager of the 
Crescent Coffee Mills, Inc., of New Orleans. 
Behind him stretches a meritorious career as 
wholesale grocery clerk with J. & M. Schwa- 
backer, New Orleans; salesman for the Henry 
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Horner Co., Chicago, and Cage, Drew & Co., 
N’ew (Orleans, and a director of the Reilly 
Taylor Co. 

In 1916, Mr. Aron organized the Crescent 
Coffee Mills, Inc., taking over the Cresceiil Cof- 
fee Mills, which handlerl the tea and coffee busi- 
ness of the Smith Bros, Company, and had 
popularized the Jockey Club, Cobana and Creole 
brands of coffee, and Ho-Ya and Jockey Club 
tea. In the past four years, the business of the 
Crescent Coffee Milks, Inc., has shown a steady 
and healthy growth. 

Living practically all his life in New Orleans, 
having moved there in 1878 from his native 
town of Biloxi, Miss., wihcn two years old, Mr. 
.•\ron has won the confidence and esteem of his 
business competitors, and when D. H. Hoffman 
recently resigned the presidency of the local 
roasters' association Mr. .\ron was unanimously 
elected as his successor. Though in office only 
a few months, reports from New Orleans al- 
ready indicate that Mr. Aron is " on the joh with 
both feet." 


PATENT OFFICE RECORD 


Patents Granted, Trade Mark Applications 
Certificates Issued and Labels and 
Prints Registered During the Month 


(St.SFK CoRBMKt.NllENT) 
W.ssniNOTON, U. C., Aug. 1, 1920. 

H ere follows a complete record of the latest 
activities of the L'iiit,cd States Patent Office, 
in so far as they apply to the tea, coffee, spice and 
general grocery trades. 

Apparatus for Preparing Coffee 
Tcrcsio .'\rdimio, Turin, Italy. (1.344,161.) In 
a coffee-making apparatus, the conihinalion <>t 
a body having separate upper and lower conipart- 
meiits; a water tank and a coffee receplae e in 
the lower compartment, the tank having a closed 
top; a holder for powdered coffee in the upper 
ecmpartnient communicating with the coffee re- 
ceptacle, a pipe leading from the tank to the 
coffee holder and having its lower end terminat- 
ing short of the bottom of the lank, so as to 
supply hot water to the holder until its said end 
is tmeovered ami thereafter to supply steam ; mid 
a separate pipe in tlic upper compartment for 
discharging therefrom the steam delivered bv the 
first named pipe, the last-named p'pe having its 
outlet end opening through the wall of the upper 
compartment and being formed adi.accnt said end 
with a coifed portion for opposing a resistance 
to the flow of steam therethrough. Illustrated. 


Cooking (/ren.ti/-Tohn A. Howard, Sr., West 
New Brighton, N, Y. (1,W,5U.) In combina- 
tioii with a cooking utensil, a hollow upwardly 
tapered member therein having both ends open 


;ind an inverted dome-shaped plate located above 
the upper end of said member and connected with 
said mcml>er for catching steam passing from 
said member, said device having soecific gravity 
greater than that of water whereby it will re- 
main submerged until steam is generated and 
caught thereby whereupon it will rise to the 
surface of the water. Illustrated. 


Art of Making Coffee and Apparatus Therc- 
/or— Frederick H. Muller, Chicago. (1345,947.) 
A means for making coffee comprising a liquid 
receptacle, a perforated bucket within the re- 
ceptacle, and a series of superposed successively 
removable, perforated coffee containers supported 
by said bucket above the bottom thereof, each 
container lieing provided w'ilh a cover. 

A means for making coffee comorising a liquid 
receptacle, a perforated bucket within the re- 
ceptacle, a removable screen adjacent the bottom 
of said bucket, and a series of superposed, suc- 



Patents Granted 

cessivcly removable perforated coffee containers 
supported in said bucket, each container having a 
top and means for spacing it from the adjacent 
container. Illustrated. 


Device for the Preparation of Coffee or L\kc 
licverages—U-dtuiQl Dc Arrigunaga, New York 
City. (1,346,485.) The combination of a con- 
tainer and a detachable heat insulating casing 
surrounding said container and comprising a 
body and a removable cover, said cover co-aciing 
with said body to completely inclose said con- 
tainer. Illustrated. 

Combined Coffee Percolator and Tea Steeper — 
Henry C Bictte, Buffalo, N. Y. (1,347,142.) A 
utensil of the kind described, cotpprising a pot 
provided with a pouring spout and exterior pro- 
jecting portions, a holder into which said pot is 
placed provided wdth portions engaging the ex- 
terior projecting portions of said pot to hold the 
latter within said holder, a coffee container hav- 
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its lower portion fitting into the upper por- 
1 ,T:j of said pot, and a supporting member having 

straining element and being adapted to support 
- iid coffee container. Illustrated. 

TRADE MARKS PENDING 

The following marks have been favorably acted 
;pon. Any person who believes he would be 
ciamaged by the registration of a mark may 
within thirty days enter opposition to prevent the 
pr posed registration. All inquiries should be 
r^dJresscd to The Tea. and Coffee Trade 

79 Wall street, New York, N. Y. 

Week Ending June 22, 1920 

" D. P. Stores. D. P.'* with triangle. (124,671.) 
1). P. Stores Co., Norfolk, Va. Coffee, tea, cocoa, 
liavoring extracts, spices, and other named food 
iif -ducts. 

■‘Green Sea.*' (130,019.) The Buckeye Pro- 
ducing Co., Toledo. Peanut-butter. 

•' Ko-Wella ” with figure of wt)man and child 
<130,038) and “Orange Blossom” with two fig- 
ures of. (130,100.) Hudson Coffee Mills, New 
York City. Tea. 

“Blue Mill.” (130,643.) P. W. Browning, 
Wa.'hington, 'D. C. Coffee. 

Week Endisc June 29, 1920 
Bedcourt.” (118,796.) Schoenhofen Com- 
[limy, Chicago. (Tocoa and chocolate. 

■' TastlK'st.” (129,542.) Ellis Coffee Importing 
Company, Philadelphia.^ G^ffeej tea, rice, cocoa, 
-iiul peanuts. 

“Chesterfield.” (130,642.) Perry W. Brown- 
ing, Washington, D. C. Coffee. 

“Corica.” (130,664.) A. Englehard & Sons 
Co.. Louisville. Coffees. 

“ Grandma’s Cup.”f (130,667.) A. Englehard 
Son.s Co., Louisville. (Coffees. 

“Hy-Tone” (131,344), and “Nim-Ko.” 131.- 
345.) Nebraska & Iowa Mercantile Co., Omaha. 
Coffees and canned fruits. 

“Jack Sprat” with figure of. (131,846.) 
^^’estc^n Grocer Co., Marshalltown, Iowa. Tea, 
^pices, rice, and certain other food products. 

Week Ending July 6, 1920 

“Caffree.” (131,335.) Kaffee Hag Corp., New 
Y'irk City. Decaffeinated coffee. 

Week Ending July 13, 1920 

“ WD.” (113,279.) Walter Dichnelt, Mil- 
waukee. Peanut-butter, 

“ Breakfast King.” Sehon, Stevenson & Co., 
Huntington, W. Va. Coffee. 

“Robico.” (132,144.) Pan American Coffee 
Co., Detroit. Coffee. 

“C” with figure of camel. (132,168.) V. V. 
Campbell, Oklahoma City. Flavoring extracts. 

‘ Privesco.” (132,362.) Private Estate Coffee 
^ New York City. Cocoa. 

“Private Estate.” (132,363.) Private Estate 
Coffee Co., New York City. Coffee, tea, cocoa, 
'pices, and olive-oil. 

Oromo.” (132,910.) G. E. Bursley & Co., 
i ort Wayne, Ind. Coffee. 


Week Ending Jriy 20. P>2t) 

“ Supervan ' (12(\026.) Richard Frank, New 

York City. Flavoring powders. 

“Jaraoka.” (127,913.) The K. C. Harley Co,, 
Dayton, Ohio. Ctjffee. 

Tk.\DE M.LKKS IvEGlSTI-aiED 
This is a record ol trade marks which have 
been registered and tor which certificates have 
been issued: 

“Jac 12” in triangle. (132,2S9A J- Aron it 
Co., New Orleans. (Toffee. 

“ Thea-Neclar.” (132.3'>6,) (>rcat .\tlantic it 
Pacific Tea Co., Jersey City. Tea. 

‘'Carmen” with crest. (132..5 (lS.) F. C. Triju 
& Co., Buffalo, N. Y. Teas and coffees. 

(irauted June 22, 1920. 



Trade Mark.s Pending 


“ Chasiar-Cha” in star. (132,758.) Sadatsugu 
Nishikawa, Los Angeles. Canned tea. 

“Boscul.” (132,802.) William S. Scull Co.. 
Camden, N. J. Tea and rice. 

‘‘ Kredo,” (132,810) Smith & Clark Co., 
Wilkes-Barre and Scanton, Pa. Instantaneous 
cocoa in powdered form made of sugar, milk, 
chocolate or cocoa. 

Granted June 29, 1920, 

“Anchor” with figure of. (132,935.) David 
G. Evans Coffee Co., Sl, Louis. Coffee, tea, 
spices, food-flavoring extract'^. 

“Courier” (132,957) and "Expert Blend” 
(132,958). The E. C. Harley Co., Dayton. 
Coffee 


Granted July 6, 1920 
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THE DEER SALES CONVENTION 


Representativen Arc Told of Several Im- 
portant Departures in the Adminis- 
tration of the Company 

T he annual sales conventions of the A. J. 

Deer Company are always counted among 
the best of their kind, but this year’s meeting, 
held July 5-10, was easily the most important in 
the history of this organization, because of the 
several announcements made by President Deer 
as regards the future administration and develop- 
ment of the company. 

Mr, Deer told the visitors, who came from 
practically every state in the Union, that the cap- 
ital of the company was to be increased to $2,000,- 
000, the plant was to be doubled in capacity, and 
all etriployecs, even down to the office boy, were 
hereafter to be included in a profit-sharing and 
stockholding plan that would increase their in- 
comes appreciably. Many of the delegates quickly- 
showed their appreciation by subscribing to 
$100,000 worth of the new stock before the con- 
vention had ended. It was also announced that 
the company officers had pledged themselves for 
$300,000 in stock and that the lesser employees 
were planning to purchase as much as they could. 
To Advertise to Consumers 
Another feature that brought instant approval 
was the announcement and description of the new 
consumer advertising campaign, the first ad to 
appear in the August issuse of several general 
magazines, and others to appear monthly until 
well into 1921. Advance copies of advertisements 
show that the campaign is based on the fresh 
roasted coffee principle, featuring the Royal 
roaster and coffee mill in connection with the 
Tricolor .system of brewing. After explaining 
the advantages of the fresh roast the ads offer 
consumers a trial order of two pounds of fresh 
roasted and properly ground coffee by parcel 
post for $1.00. But it is carefully explained that 
only this quantity will be sent to a family, and 
that thereafter the consumer must get it from a 
Royal merchant. 

With the foregoing announcements coming at 
well timed intervals the convention was kept at a 
high pitch of enthusiasm from beginning to end. 
The first day was chiefly a "get acquainted” day, 
the real business of the convention beginning with 
the second day, when Royal electric meat chop- 
pers were thoroughly, discussed as to makeup, 
maintenance and sales. Meat slicing machines 
were the subject of the third day's buaness ses- 
sions, while Royal coffee roasters and mills, and 
the Roval system of supplying green coffee to the 


merchants, had their timings on the fourth and 
fifth days. 

The delegates were well entertained while not 
in the convention hall, the features including a 
reception and talkfest at the Elks' club; a smoker 
at the Hotel Sherwood: dinner at the Hornell 
Country Club; a theatre party at the Shattuck 
Opera House and a showing of the Deer coffee 
film, "A Trip to Brazil;" and an old-fashioned 
Steuben County clam bake. 

In making his announcement of the increase in 
capitalization and size of the plant. President Deer 
said that the company had been unable to handle 
the rapidly developing business and last year had 
to refuse orders totalling a half million dollars, 
exclusive of orders from foreign countries. In 
regard to export trade he said that while the 
Royal machines are now in operation in every 
country in the world, the foreign business is still 
in its infancy, and that millions await the company 
abroad when it can fill all its orders. 

GROCERY TRADE DIGEST 

? The most important news happenings 
of the month boiled down for busy readers. 

t 

Wholesale Profits Analyzed 
While net sales increased substantially in the 
wholesale grocery trade in 1919 over 1918, the 
increase in profits was slight, according to the 
Harvard Bureau of Business Research bulletin on 
“ Operating Expenses in the Wholesale Grocery 
Business in 1919” The report is based on the 
operating expenses of 159 wholesale grocers 
located in forty States and Canada, whose volume 
of annual sales ranged from $144,000 to 
$24,800,000. In 1919 net sales of the wholesale 
grocers were found to have increased substan- 
tially over the 1918 sales, in one case the increase 
amounting to 58 per cent. In only six cases were 
actual decreases shown, and these were compara- 
tively slight. However, in this connection the 
report is careful to point that according to the 
Bureau of Labor statistics wholesale prices of 
food in the United States increased in 1919 by 
about 13 per cent. It follows, therefore, that a 
real increase in the volumes of goods sold has not 
been indicated unless the net sales in terms of 
dollars have increased by at least 13 per cent. 
The bureau has found that the common figure for 
total expense in 1919 was 9.1 per cent of net sales, 
which means that during the year the jobbers 
managed to prevent any proportional increase of 
expense over 1918. The report arrives at a com- 
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.•:,on net profit for the trade of 1.9 per cent of 
it sales, this fi^re being about one-fourUi of 1 
, r cent higher than the figure for 1918. The 
r(.port also gives figures showing the range of 
^ritss profits, the common figure for which was 
n 1 per cent. 


The Government Canned Meat Sale 
The scope of the Government campaign to sell 
;i> surplus stocks of canned roast beef, corned 
l.ecf, corned beef hash and bacon is indicated by 
the statement issued from the War Department. 
Surplus Property Division, that the Director of 
Sales has enlisted the services of more than 60,000 
postmasters, 5,000 bankers and the mayors of 
every city and town in the country. The meats 
lire to be distributed through wholesale and retail 
merchants in every state, and at prices said to be 
tar below the regular commercial prices for the 
same items. 


Ouster Suits Against Kansas Wholesalers 
Ouster proceedings have been filed In the 
Kansa.s Supreme Court by the State Attorney 
General against every wholesale grocery house 
in the State of Kansas, the firms being charged 
with conspiracy and of combining to form a trust, 
flic At^rney General wants every wholesaler 
driven out of Kansas, and a penalty of $100 a 
day each imposed for every day they have been 
parlies to the alleged conspiracy. 


Pennsylvania Bans “Sugar Substitute” 
Sako, a sugar substitute composed almost 
entirely of saccharin and advertised by the Sako 
Products Company of Chicago, recently fell 
under the ban of the Bureau of Foods, Pennsyl- 
vania Department of Agriculture. The Pennsyl- 
vania laws prohibit the sale of food articles con- 
taining saccharin, and the Sako product has been 
banned. 


Canadian Co-Operatives Show Profits 
The Co-Operative Union of Canada reports a 
profit of $4,156,870.41 for the past year, an aver- 
age of 73.9 per cent on the capital. Of this 
amount $138,215.70 was returned to consumers as 
dividends on purchases, and $18,654.71 retained 
to pay interest -on capital and for allocation to 
reserve funds. 


The New Procter & Gamble Sales Plan 
Specialty jobbers do not take kindly to the 
Procter & Gamble plan, inaugurated on July 1, to 
'C'll products direct to the retailer, thereby elimi- 
riHting the jobbers. The trade is expecting a big 
light between the opposing interests. Other man- 


ufacturers are watching developments, and some 
may soon follow suit. 


Wholesalers Cutting Down Credits 
Wholesale grocers the country over are tight- 
ening up on their credits to retailers, according 
to reports from several trade centers. The cen- 
tral sections of the country are becoming partic- 
ularly stringent in this respect. 


Official Black-List for Profiteers 
Finding that there is no Massachusetts law to 
curb profiteering, the State Commission on Neces- 
saries of Life proposes to publish the names and 
addresses of unfair dealers. 


MAINLY ABOUT PEOPLE 


News About Men in tbe Trade at Work 
and at Play 


George F. Mitchell, Supervising Tea Exam- 
iner, was one of Sir Thomas Lipton's guests 
aboard the latter’s flagship during one of the in- 
ternational yacht races held off Sandy Hook dur- 
ing July. 

Fred A. Tillmann, president of Tillmann & 
Bendel, San Francisco wholesale grocery house, 
during a recent visit in Europe, flew by aero- 
plane from London to Brussels. Mr. Tillmann 
is expected to return to California during August. 

B. A. Livierato, of the Livierato-Kidde Com- 
pany, New York, left with his family late in July 
for their summer home at Squirrel Island, Me., 
where they expect to remain until about the mid- 
dle of September. 

S. IsHii, of the Fuji Company, Shidzuoka, 
reached New York from Japan on July 28. He 
will remain in this country for several months. 

Charles F. Blake, of Blake & Bullard, New 
York, coffee importers, motored to Watch Hill, 
R. I., during the months, accompanied by Mrs. 
Blake and his son, Theodore. 

C. C. Seaton, of the Meguire & Seaton Com- 
pany, coffee brokerage firm, Louisville, and R. 
W. Engelhard, of A. Engelhard & Sons, coffee 
roasters, also of Louisville, visited New York 
during the month on a combined business and 
pleasure trip. 

Thomas Dunne, of Whittall & Co., tea import- 
ers, New York, returned on July 3 from a world- 
wide trip, during the course of which he visited 
Japan, China, the Malay states, Ceylon, India, 
Egypt and England. He was accompanied by his 
wife and daughter, and was away .six months. 
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.suciation's messages will have careful reading, and that they will l»ring the trade to a 
; realization of its opportunities. 

There is a handful of men in the tea trade who are alive to the possibility of bring- 
^ about a substantial increase in tea consumption by means of the right kind of persistent 
.-.ional advertising, and it is they who have taken this initial step. These men deserve co- 
cration in full measure. Don’t let George do it." The thing most needed just now is 
Lranization and team work. One concrete way to co-operate is for every tea merchant in 
: :c L’nited States eligible for membership to join the Tea Association. — S. U. 


WHY NOT CO-OPERATIVE EXTRACT RESEAKC H FOR ALE? 

The recent work of the Research Committee of the I'lavoring Extract Manufacturers’ 
\-sociation in determining the minimum alcoholic content of various extracts marks a dehnite 
towards co-operative scientific investigation in the industry. Since the same problems 
;,it encountered by the small extract maker as hy the larger one. it would seem logical that 
tlkir resources should be pooled for tlie benefit of co-operativc research. The expense thus 
(.mailed to the individual member would be insignificant in comparison with the results to l)e 
iTtained. Indeed, it would seem that the present opportunity to establish such a research 
1 ircau — not only for investigatory work, but also for the examination of materials and as a 
vKuring house for technical information — would ])rove the iuo.st valuable one lliat has ever 
'.resented itself to the E.xtract Association. Such a bureau would assist in estal)lishing the 
.\'>ociation with those extract makers that have not previously taken advantage of its mem- 
bership. but would appreciate the advantage of laboratory facilities <levoted to problems of 
their industry. It is rather .significant — and indec<l fortunate — that the majority of the offi- 
cials of the Association and most of those members that have devoted thcm.solves so unself- 
ishly to its interests are connected with the larger firms in the industry, and naturally have 
ilu'ir own private laboratories. This being the case, it wouhl .seem that these officials w{)uld 
urge the Association to establish such a co-operative laboratory because they certainly are 
in a position to support such a movement by concrete examples of definite advantages that 
they hav?: obtained in their laboratories, — and wbicli wouI<l be enjoyed to a greater degree by 
a laboratory devoted to the interests of the Association, i.e.. to the entire industry. — J). 


ONE WAV TO CORRECT ITl K JAM AICA GEXGER AHUSE 
The abuse of tincture of ginger as shown by comment i«^ the daily press is proving the 
source of considerable alarm to the extract tra<le. The abuse of one product may lead to 
that of another — and finally to the serious injury of the entire industry. Some extract mak- 
have discontinued entirely the manufacture of essence of ginger. Others have been coni- 
t-'lled to apply such restrictive regulations in regard to the ([iianlity to be sold to a merchant 
h.at unsatisfactory sales relations have resulted. It is possilde that considerable amounts 
1 this prcpaiatioii are produced by firms that are not bona fiiic extract makers, but uii- 
urtunately the matter reflects a disagreeable light on all members of the trade. 

It seems that the most logical solution would be to remove this preparation from the 
kxt issue of the Pharmacopoeia.” The tincture or essence could then he obtained only on 
physician’s prescription from a registered druggist, h ts true that this product is used 
argely in the case of complaints of a minor nature which might not justify the time nor ex- 
"-•nse of a physician's advice. However, an examination of the “Pharmacopoeia ’ and 
Dispensatory ” indicates that the valuable properties of ginger would stdl be a'^'ailable in 
'tiler convenient forms for medicinal usc.^^. 

The “Pharmacopoeia” notes four official ginger preparations— the olco resin, the fluid 
'\iract, the tincture and the syrup. The syrup contains approximately five per cent, of 
iTohol as compared to ninety in the tincture, d he dose is naturally larger. However, the 
roduct is so low in alcohol and contains such a large proportion of sugar, that it could 
t "t he adapted to beverage purposes without considerable dilution. Furthermore, it would be 
"'ssiblc to emulsify one part of oleo resin from Jamaica ginger with one hundred parts of 
■ vert sugar syrup, and thereby produce a mixture comparable to tincture of ginger 
1 strength, and readily miscible with water. Finally, the “ Dispensatory is authority for 
'■v statement as to the value of the old fashioned ginger tea — prepared as an infusion from 
he root. It is, therefore, evident that removing the tincture from the list of official prepara- 
■ -ns. would not work a hardship on persons desiring ginger for medicinal purposes.— M. 
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T he Greatest Potential 
T ea Market in the W orld 
is the Least Developed Tea 
Market in the World. 

Tea is the national, year-round, every-hour- 
of-the-day home beverage of every English- 
speaking country on earth — except the U. S. A. 

That is merely because Americans have never 
been made to see that tea is unsurpassed as a 
beverage. It is equally palatable and stimula- 
ting morning, noon and night the year round; 
it is unexcelled as an iced drink in summer; 
and it is the most economical and most 
quickly prepared drink for the home. 

The United States with its 100,000,000 people 
uses but one pound of tea per year per person. 
Australia consumes nearly nine pounds per 
person. England uses over seven pounds per 
person, and Canada five pounds per person. 


Wlk«ii Writiog Adrertisers, KUidlr Motion Tas Tea and Coffee Trade Joobxal 
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If tea consumption in the United States could 
be increased only one pound per capita, it 
would mean that tea men would make 
$50,000,000 additional tea sales yearly. 

It is the purpose of the Tea Association of the 
United States to increase the consumption of 
tea in this country through coordinating the 
effort of all tea interests at home and abroad. 

Watch these two pages each month. They will 
inform you of matters in which all tea men should 
be interested. 


TEA ASSOCIATION 

OF THE UNITED STATES OF AMERICA, Incorporated. 
106 WATER STREET. NEW YORK 


a — d 


VPlJen WritiDg Advertisers, Kindly MeotioD The Tea and Coffke Tbade Journal 


THE EXTRACT MAKERS’ CONVENTION 


The Hlriiigent alcohol regulations, adverse State and Federal legisla- 
tion, rising costs of production, and disrupted transportation facilities 
were the principal subjects discussed at the annual convention of the 
Flavoring Extract Manufacturers* Association -in Springdeld, July 7-9. 
^ Tills being the most critical period in the trade’s history, delegates 
from practically every Slate were present. Q All officers were re-elected. 


W HEN’ ‘ihu dck'Kutcs lo ihc eleventh annual 
convention ol the Flavoring Extract Manu- 
fiicturers' Association gathered on Jtily 7 at the 
Motel Kimball, Springfield, Mass., they faced 
many of the same problems which confronted 
them at the 1919 convention and in addition a 
few more that had cropped during the year. 
Though held in a somewhat out of the way place 
fi^r most members, the trade’s troubles were suf- 
ficiently pressing to bring together more than 130 
members and associates from practically every 
State in the Union. 

Thk Phincipal Subjects Discusseh 
Foremost among the subjects discussed was the 
ai)plication of the prohibition act to the extract 
trade, and it developed that the industry is still 
in a precarious position, reiiuiring careful atten- 
tion to the letter, as well as the spirit of the law. 
Increased co.sts of production, .adverse State and 
Federal legislation, the let down in railroad trans- 
portation facilities and the dithciilty in getting 


adequate supplies of certain materials were also 
matters which received attention. 

After the convention closed on July 9 it seemed 
to be the consensus of .ppinion among the visitors 
that the eleventh annual meeting had been one of 
the most fruitful and business-like of any in the 
association's history. 

All Officers Re-Elected 
The reports of the officers and committees made 
it clearly evident that the association officials had 
put in a great deal of hard and intelligent work 
during the year in the interests of the organiza- 
tion and trade in general. The delegates ex- 
pressed this belief by unanimously concurring in 
the nominating' committee’s suggestion that all 
last year’s officers be re-elected, as follows: 

President, Charles D. Joyce, of the A. Colburn 
Co., Philadelphia; first vice president, R. E. 
Heekin, of t^c Hcekin Spice Co.. Cii^cinnati; 
second vice president, L. H. Parsons, of Sccmaii 
Bros., New York; third vice president, Gordon 



Some Promixext Extract Association Leaders At the Springfield Convextiox 

Uoading left to right tliey are: Ex-rrosideut F. P. Beers. Treasurer F. A. Ross. Association At- 
torney Thomas E. Lannen. Legislative Committee Chairman R. H. Bond, President Charles D Joyce. 
Secretary L, K. TnliiuulKO uiid E.xecutlve Committeeman J. L. Clawson. 
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OZONE-VAMILLIN 


PURER, SURER THAM THE BEAN 


q There is no test of Vanilla flavoring quality, economy or satisfaction 
that is not best and most dependably met by Ozone-Vanillin. 

Q An ounce of Ozone-Vanillin has the flavoring energy of about 
pounds of superior Vanilla beans and by proper manipulation is 
soluble in 10% alcohol. The immertse saving herein attained is truly 
representative of the efficiency principles without which no manufacturing 
organization is really complete. 

Ozone- Vanillin is absolutely pure, derived solely from selected 
^vegetable sources by an exclusive Electro-Chemical process which elim- 
inates every trace of superfluous matter and derives an aromatic body 
identical with the Vanillin which would result from perfect purification 
of the chief flavoring principles of best Vanilla beans. 

Ozone-Vanillin is utterly uniform in character and results. Herein 
lies a significant advantage over Vanilla beans, which by their nature 
are bound to vary in size, quality and flavoring value. 

Thus Ozone-Vanillin is highly favored by those progressive manu- 
facturers who realize that there can be no standardization of the finished 
product or of ultimate profit unless the flavoring base be standard in all 
the essentials of quality, economy and satisfaction. 

CO. 

New York 


UNGERER & 

124 West iqtK St. 


When Writing Advertisers, Kindly Mention The Te.v and Coffee Tu.^hk .lot uxAi. 
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M. Day. of the Day-Bcrgwall Co., Milwaukee; 
treasurer, F. A. Ross, of the Stickney & Poe r 
Spice Co., Charlestown, Mass. ; secretary, L. K 
Talmadge, of the Baker Extract Co., Springfield, 
Executive Committee; F. P. Beers, of the C. T. 
Cotton Perfume & Extract Co., Earlville, N. Y, ; 
F. L. Beggs, of the Styron-Beggs Co,, Newark. 
O. ; R. H. Bond, of McCormick & Co., Baltimore; 
J. L. Clawson, of the Clawson Co., Philadelphia. 

In addition to the usual reports of officers and 
committee chairmen, several important addresses 
were read on subjects generally of vital impori- 
ance to all delegates. Practically every technical 
paper developed thorough discussion from the 
floor, and many of the points brought out were 
reflected in the resolutions that were unanimously 
adopted on the last day of the convention. 

The Resolutions 

Fifteen resolutions were reported by the resolu- 
tions committee, which consisted of R. H. Bond, 
W. H. Hyde (of the Abner Royce Co., Cleveland), 
Attorney Thos. E. Lanncn, C. L. Newton (of the 
Newton Tea & Spice Co., Cincinnati), and H. G. 
Gwyni) (of the W. H. Crawford Co., Baltimore), 
In addition to the usual courtesy resolutions of 
thanks to officers, committees, the trade papers, 
the .speakers and the hotel management, it was 
urged that the Interstate Commerce Commission 
be requested to give speedy aid to the railroads to 
the end that transportation troubles be amelior- 
ated ; that copies of the cost committee's report 
be sent to new members and other firms in the 
trade meeting the approval of the executive com- 
mittee; that legislation requiring labels showing 
alcoholic contents be opposed ; that each member 
do what he can to increase production and offset 
the spirit of unrest prevailing in laboring classes; 
that war-time legislation be repealed and the 
country brought to a peace time basis; that the 
Haugen slack-filled package bill be opposed ; and 
that Congress be urged to pass the Calder bill. 

After accepting the resolutions, the delegates 
agreed to the proposition of the executive com- 
mittee that the annual dues for active members be 
increased from $25 to $50, w'ith no change in the 
associates’ dues, and that a paid secretary be em- 
ployed by the association. 

In the discussion of the next convention city, 
St. Louis seemed to lead in favor, though numer- 
ous other cities made bids. The question was 
referred to the executive committee, for the later 
announcement. The convention probably will ht 
held in April next year. 

The President’s Address 
The first paper on the program, after the wel- 
come by F. R. Brown of the Springfield Chamber 
of Commerce, was President Joyce’s annual ad- 
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THE NATIONAL EXTRACT 

VANILLA AND 3S OTHER FLAVORS 


For more than a quarter 
century the name Sauer has meant 
all that is good in flavoring extracts. 
A name that has been handed down 
from generation to generation as a syn- 
onym of quality. 

33 flavors in 1 2 sizes to meet the needs 
of everyone. 

Manufactured by 

THE C. F. SAUER CO. 

RICHMOND. VA. 

Your Jobber Has It 


Seventeen Highest Awards 



Largest Selling Brand in the U.S. 
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drtS', in which he »aid in iiUroductlun that though 
l)U>ints'. w•:l^ still in a serious condition the apex 
of unrest and dissatisfaction had l»ccn passed and 
the future looked brighter. In reviewing the work 
of the executive committee during the year he 
said four meetings had been held, at which it was 
voted to increase Attorney Lannen’s salary rt) 
$!,5CK) a year; to oppose any change in the stan- 
dard for flavoring extracts from that set forth in 
Circular 19; lo appropriate $400 for the use of the 
reseaf^eh commillee in investigating the minimum 
percentage of alcohol required in various stan- 
dard aiul imitation extracts as legalized by the 
Iriitrnal Revenue Department; discussing a 
standard for non-alcciholic flavors and agreeing 
that none could be suggested that would produce 


clear ' insofar as the Washington officials are • ..r 
cerned. We must at all hazards maintaiii our \ 
lion, and any manufacturer selling or di'stribu i- 
flavoring extracts for any except their legitiin:-., 
uses, should be summarily dealt with. 

Mr. Joyce touched upon legislative ma^r: 
briefly, staling that they w’ould be dealt with ; 
detail by committee reports during the con\tr 
lion. He closed his address as follow s ; 

“ I feci that the coming year will be even n'. : 
momentous than the year just closing. The gre v 
cst danger to our industry will be the introducii-. 
of “unbaked" legislation proposed by the ,;>• 
ions States, and it will require ‘ the utnid 
vigilance to prevent the enactment of such Uc: 
latioii. It is scarcely necessary to make a strui: 
appeal to the membership to respond immediaiL 
to the request of the chairman of the legisla;;', 
committee for assistance in defeating the passi. 



\ CiKore OF Co.NVENTJON Visitors " Flasiif.u’' 

SoJiltnl. left til ripht : Mrs. l!. C. Morrow: I.eo 4»ri'vi 
Plein. of Itoyce Kxtrnet (.'o. ; »*. It. MoUor. of I'iiTro I.* 
to right: H, C. .Morrow, of Morrow Kxtrni’t Co.; Ia*o . 
Greou, of National -ViilHne & Cheinirnl Co. 

a satisfactory commercial product. Mr. Joyce 
said that the association had received complaints 
about the promiscuous sale and distribution of 
alcoholic extracts, especially essence of ginger, 
and urged a full discussion during the convention 
of the improper use of extracts. He said on this 
point ; 

The association has spent a great amount of 
time, and no small amount of money, in order to 
protect the flavoring extract industry from unjust 
legal attack. We have «iO far been successful in 
our efforts, and this industry now stands ‘in the 


' IN THE Lonnv While W.mti.nu for Lunch 
11, of Kxtrac’t ('o. ; Mrs. Lpo Green ; G. Low’H 

l•moino Cle : Kx-Cre.^ident F. P. Beers. StaiKlinp. 

M. Furiiiun, of tho Furmnn Co. ; R. H. Bond; Frank '' 

of hills in various States, or in the national To! 
gress. We know that our industry is an esseiui; 
and legitimate one, and we must be prepared : 
make every effort to keep it so recognized.” 

Committee Reports 

L. K. Talmadgc, reporting as secretary, 
that the association had 191 active and 52 as'oo 
ate members, three members resigning during d 
year and 70 new members being admitted, b 
also reported that in answer to his letter solicmi 
funds for special legislative work he had receiv' 
$1,575 from 49 members. The same number 
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JExtraci Depar^meni, ^ 

jjlUng, Corking, Labeling Exiraci £oltleS 
50 per mitwU 


ARE YOU SATISFIED WITH THE RESULTS • 
OF YOUR EXTRACT BUSINESS ? 

H you manufacture ynur own extract and are not satisfied with the results obtained, 
we know The Widiar Company can show you savings and relieve your labor problems. 

The VVidlar Company specialize on a few products and by the use of special de- 
signed machinery, are able to produce a maximum output at a minimum cost. 

Our extracts are of highest quality and guaranteed to pass all Pure Food Laws. 

Upon request we will submit you samples and prices of our products. 

We will pack in bottles, under your label, if quantities justify, or will furnish bu'.k 
in kegs and barrels. 

THE WIDLAR COMPANY 

President 

CLEVELAND, OHIO 

Specialists in Ground Spices — Extracts — Salad Dressing — Mustard 
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scribed last year and were not approached this 
year by the sccrciary. 

Treasurer Ross reported a total incomb during 
year of $10,259.24, disbursements of $8,475,42, and 
a balance of $1,783.82. 

R. H. Bond’s report on the activities of the 
legislative committee of which he is chairman 
necessarily was lengthy because of the great 
amount of work done in the intere.sis of the as* 



Phesipknt Joyce Wins a Donkey Race 
U l'llng “ Man-o'-War,” he easily outdistances John L. 
Clawson, whose mount Insist^ on niuniug in the 
other direction. 

sociation and trade. He told about the fight to 
have the Volstead bill so phrased as not to kill 
the extract industry and about the work of the 
committee in combating inimical legislation in a 
large number of States; he gave graphic digests 
of the more important bills and in the case of 
those bills which had been disposed he told of 
their fates. Mr. Bond closed his report with 
this warning: * 

“ Yonr committee looks forward to the sessions 
of the legislatures next year with trepidation. If 
the sessions of the legislatures of these Slates 
which have been held since January 1, 1920, arc 
to be accepted as a criterion for what may be 
expected of those which will convene after Janu- 
ary 1, 1921, then this organization and every in- 
dividual member of same will have to be “on 
tip-toe^’ to prevent unwise, unnecessary and 
drastic legislation which your committee feels will 
be leveled at the industry. No bills have gotten 
thcough the legislatures thus far this year under 
which the flavoring extract industry cannot do 
business, and upon that w’e are to be congratu- 
lated, but the price of safety is clemal vigilance 
and hard and tactful work.'* 

J. L. Clawson, of the publicity committee, spoke 
extemporaneously. He urged the members to re- 
new their efforts to offset unfavorable legislation 


and publicity and said that their troubles had (.i. 
just begun. 

F. P. Beers read the report of the cost co. 
mittee, during the course of which he said tl) 
the present average selling prices on extrif 
were not high enough to offset advances in j 
cost of raw material. His principal stateineg 
are printed elsewhere. 

In his report as chairman of the trade inicra 
committee, R. E. Heekin brought up the qutsi:( 
of getting supplies or raw materials and he, tg 
made a plea for higher prices. He expressed tj 
belief* that more extracts were being sold \ 
cause people were living on a higher plane, y 
had more money to spend, and not because i 
prohibition, 

S. J. Shercr’s report on transportation was ei 
cepiionallj well received. It appears on anotli 
page. 

In telling about the legislative work of b 
office Attorney Lannen said that the year just pa 
has been the most crucial period since flavori^ 
extracts have been manufactured commerciallf. 
and he said he is not sure but matters would bi 
come worse before they changed for the beuc 
Forty legislatures will be in session during tlii 
vc^r, he stated, and the association and the Indus 
*ry as a whole “ is in for a terrible struggle.” 
viewing the past year he told about the prohibitio 
act, the status of the Calder and the Haugen hill 



W. M. McCormick Waiting for the Clam B-aki 
H e WRS ably assisted by Charles B. Cary of the Ini-! 
national Filler Corp., of Richmond, on his right 

describing the latter as vicious. He also sp^l^ 
of providing for uniformity of pure food 
the refund on fruit beverage taxes, standard 
for non-alcoholic extracts and prosecutions unde: 
the pronibition law. 
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Hu&bard iUu8- 
trated tcftttf lacit of co- 
operation mean8 bp tell- 
ing of a be once 

made to an Ineane Asp- 
turn, where he found a 
comparativelp tmall At- 
tendant tn charge of a 
group of phpeieatlp pow- 
erful lunatics. TV^Jcn 
asked by Hr. Hubbard if 
there was not danger of 
being attacked by /lijr pa- 
tients, the Attendant 
said: ‘Oh, pee. But you 
see they can’t get to- 
gether — they’re crazy.’ ” 
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GOOD WORK! 

Due to years of effort, careful training, skill and super- 
vision. It is so In baseball. It Is so in making collapsible 
tubes. There may be better tubes than Peerles.H Tubes. 
We seldom sec them. There are none cleaner. Think of 
being able to fill tubes without first cleaning them out. 
MAY WE PROVE IT? 


' PEERLESS TUBECO 


218 Broadwaj 
New Ywk 
N.Y..U.S.A. 


ORCINE 

HAIR SHAMPOO 

Made from specially selected vegeta- 
ble oils. Packed I 2 cans in display 
box. ' 

TEA and COFFEE merchants are 
doing a profitable r^at business on 
this brand. GET YOUR SHARE. 

IV rite for sample and price 

graham BROS. SOAP COMPANY 

1319-25 W. Lake St., Chicago 


“JUST AS GOOD” 

These three words mean 
either -exactly what they 
say or else they mean 
quite the opposite. 

Van Duzer's Certified 
Flavoring Extracts 

are ** just as good ” as it is possible for 
flavoring extracts to be. Thavs why they 
have outsold cheap imitationB for over 
70 years. 

Van Duier Extract Co., sSrinXSlfdl^Mli;.. 
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One of ihc principal icchnical papers delivered 
at the convention was that read by Melvin de 
(;ri;ot(:, Industrial Fellriw i^f the Mellon Iiislitnte, 
University of Piltshiir^h. His address dealt with 
“ Some Aspects of Chemical Research in the 
Flavtifing Extract Industry,” ami is presented in 
digest form further on In this deparnnem. 

Prof, E. li. Allen, of W’estville, Mass., read a 
paper oti ” Alcoholic vs. (iiyccrin Extracts,” 
which evoked considerable discussion among Mr. 
<Ie Groote, Prof. Allen and Dr. Boyle. A digest 
tji the paper is published on a following page. 

J. H. Tregoe, secretary-treasurer of the N'ation- 
al Associalitjn of Cretlit Men, delivered a stirring 
addros on the pressing need for all liu.siuc>s men 
I'l tnakc a study of the science oi governmem 
with a view to raising the practice of government 
to a higher standard of ediciency and elliics. He 
seemed to take special pleasure in assaiung the 
excess profits tax principle. A trained speaker, 
Mr. Tregoe swayed ins audience as he willed. 

Rei'iikt ox Ass‘k:i.\tiox Ri-:se.\rch 
Chairman F. L. Pegg’s report for the research 
cnmtnittec was deemed one of the best rea<l during 
the convention, and at il> conclusion it was voted 
to have it printed in hulletiu f<)rm and <listributc<I 
among the nieml)Crs. Reviewing the inauguration 
of research into standanls tor alcoholic extracts, 
Mr. Beggs (piickly passed to the “meat” of his 
jiaper. He said tli.at many manufacturers are 
ii,>ing too much alcohol in their products, as 
shuwn by investigation of samples, while others 
use too little. He disclosed variations in the 
alcoliid content ranging from 100 per cent to 14 
j)er cent in the case of Jam.aica ginger; 95 to 50 
in extract of lemon, and 95 to 25 in orange ex- 
tract. He distributed a table showing the amount 
of alcohol necessary to maintain clear extract at 
32 F., and the per cent to maintain cloudy extnict 
at 32 F, : also the percentage of alcohol to main- 
tain clear and cloudy extracts at 50 F., in 38 dif- 
ferent varieties of flavoring extracts. Mr. Beggs 
emphasized the fact that a careful observance of 
the standard now given to the trade as the mini- 
mum amount of alcoliol will mean a great saving 
to the niaimfacturcr. 

Dr. F. M. Boyles, of McCormick & Co.. Balti- 
more, followed \Yith a paper on ” Maximum and 
Minimum Quantity of Alcohol Required in 
Flavoring Extract?.’’ Then came a discussion as 
to what to do in following up the work of the 
re.scarch committee and Chairman Day moved that 
the chemists be asked to make further investiga- 
tions. 

Dr. B. H. Sniilh. of Springfield, one of the in- 
vestigating chemists, on invitation spoke a few 


words as to the report and told a story illusfrati:-^ 
the fact that the flavoring extract maker, in 
he put in too much alcohol, would have the Inter- 
nal Revenue Department after him, while if i’L- 
had too small a percentage of alcohol would ft; c 
ihc Bureau of chemistrj' on his track. 

Co-Operation With Government 
In the dosing address of the convention n 
“ Laws and Regulations Relative to Xon-Beveray^ 
.Alcohol,” James G. Caffrey, formerly of the In 
lenial Reveime Department, urged co-operatiMi 
between the association and the government and 
discussc<l the laws and regulations on alcob -I, 
from the first tax in 1875 of 90 cents on each tU' 
gallons of spirits to the war revenue act of Fd- 
ruary, 1919, raising the tax on alcohol as beveracv 
from :?3.20 lu $6.40. He spoke of the eagerness < 1 ' 
ilie department to co-operate with the flavurine 
extract men and cautioned against even technical 
iniringement of the law. Rules governing ihi 
revocation uf permits were explained, the stipula- 
tions of the internal revenue laws, and he ab 
showed that the old laws have not been repealed 


FOR ASSOCIATION RESEARCH 


Some Aspects of Organization Chemical 
InvcytigalioD in the Flavoring 
Extract Indnstr)* 


Bv Melvin Dk Grodte 
M'-Hon Institute, UDlvcrstry of rittshurdi 
A SSOCI.ATION research i.s not a wonderful 
<liscovery, not a new idea that has come t 
light over night. Tt is neither a scientific revela- 
tion nor a disclosure of secrets that have bccu 
locked in the vault of science, but rather a siov;, 
tedious development through the ages. It is sim- 
ply the logical trend of the fundamental fact tlm’ 
man uses every lool that will increase his com- 
fort and safety. In the foregoing I have sketchol 
its origin, its growth, and its present status and 
importance. I have discussed its value, and it: 
practical co-operation with industry, and have 
shown how it has functioned in various represcr 
tative associations. * * ♦ 

I believe that this association should havr 
its own research laboratories, devoted to its owr 
individual interests, twenty-four hours out f't 
each day. This is not proposed as a new point.— 
you have discussed it at your meetings in the 
past. — and. in fact, th's association has acoi^ 
ninlated and is working out valuable research 
data. T need only refer to the information 0 : 

• Exempts from an adilress delivered at the elevin t! 
annual ci»nvt'ntion of the Flavoring E.xtract Ma--' 
f.acturers ciation. Springfield. July S. 1920. 
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Collapsible Tubes 

■ for - - = 

Ravoring Extracts 

Tin tubes are the logical containers for non-alcoholic flavoring extracts. 
Farsighted manufacturers are adopting this style of package. 

When you use tubes, make certain that they are carefully made and 
artistically designed. 

Our tubes are the result of nearly one hundred years of experience. Wirz 
tubes have been the standard for years, and are worthy of carrying the 
finest of the flavoring extract manufacturers’ products. 


May we send samples and prices ? 


A. H. Wirz, Inc. 

Chester, Pa. 


VANILLA 

BEANS 


THURSTON & BRAIDICH 

27 CLIFF STREET 
NEW YORK 


Comores 

Bourbon Vanilla Beans 
We are direct receivers 
from the Islands. 

Tahiti 

Vanilla Beans 
Yellow Label 
Shipments received at 
regular intervals. 

ANTOINE CHIRIS CO. 

18-20 PLATT ST. 

NEW YORK 
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vuiiilla extract that has been completed through 
the efforts of this association, and to the pres- 
ent work on the alcoholic content of various 
extracts. Some of this work has been carried 
out through the courtesy of individual firms 
havinj^' laboratory facilities. * ♦ ♦ In the 

remainitii' part of this paper, I will present some 
of the opiKjrlunities for a research laboratory in 
lliis country. 

Rr.sKM<ot W'oui.ii Rkino hTa»ERAL Aiu 

There is the opportunity for cooperating with 
the As.socialion of Official Agricultural Chemists, 
This association is interested in a wide variety 
of materials of which extracts constitute a part. 
Such cooperation would emphasize the interest 
that such an association would exhibit, and its 
inlluencc due to its character is important. It 
is within the province of the .Association of 
(Jfficial Agriculiviral Chemists to develop and 
improve analytical methods. A laboratory rep- 
resenting the extract industry would be in a posi- 
tion to assist in methods, and to protect the in- 
terests of tlic industry, if necessary. .X research 
laboratory could furnish explanatory data in re- 
ward to the methods of analysis or other techni- 
cal matter. 

The same point holds true in respect to the 
federal food otheiais. The cooperation in this 
case also would be possible along various re- 
search lines. The work of the liiircati of Chem- 
istry on vanilla i.s well known. During the past 
the matter of an orange imitation has come to 
the attention of some of the memhers of the 
industry. Cooperation no doubt could he 
arratigcd for investigating such a product. 

Likewise, many of the individual Slates have 
hihoratories which arc devoting a part of their 
time to similar prohlcm.s. I'or instance, the Slate 
of Pennsylvania has devoted considerable time 
to a study of extrjicis. Undoubtedly many prob- 
lems would prove of mulual interest. Coopera- 
tion with the Department of Internal Revenue 
is one of prime importance. Various member? 
will attest to difficulties In obtaining permits, es- 
pecially in the present case, where formulas must 
be submitted. The current work of this asso- 
ciation on the minimum alcoholic content is an 
indication of activity in this field. Likewise, 
values should be determined not only lor extract? 
equal to standard strength, but also for increased 
strengths. In the case of Icmcm extract the 
minimum alcoholic strength should be determined 
not only for 5 per cent oil of lemon, but also 
up to 10 per cent, 

There is an excellent opportunity for the co- 
operation of .'inch a laboratory with the Depart- 
ment of Commerce. As you arc aware, the 
.American industry is exporting certain amounts 
of extracts. .A comprehensive surv'cy should be 
made <»f the market in all countries. Samples of 
extract should be obtained and analyzed in each 
case. Information also should be compiled in 
retr.ird to food laws, wherever it is needed. 

Cooperation could be carried on with the vari- 
ous colleges and universities of the country. 
Annually there are a large number of these 
submitted along chemical lines that represent 
original investigational work Unquestionably, 
certain subjects in the extract indnstn’ would 
prove interesting problems, and should be en- 


couraged as suitable material for college lhe>. • 
Such data as were obtained could be'examini 
by the research laboratory and abstracted ■ 
published in whole. 

An abstract bureau should be established, 
would be the duty of this bureau to examine ; I 
current technical literature, connected direc;/ 
or indirectly with the industry. This would i'; 
chide not only American publications, but ah' 
those of the European nations bs well. Desir- 
able information would be abstracted in non- 
technical language and sent to the associatii - 
through official means. 

There is auite a field for cooperation with th( 
firms that supply the raw materials to the in 
dustry. This might be illustrated in the case ■ 
the tcrpcnelcss oils. Some manufacturers 
that their terpenless oil of lemon is approximate 
ly sixteen times the strength of natural oil o 
lemon. Other manufacturers claim that thtii 
particular brand is thirty times as strong. .A- 
far as .saics claims are concerned, the mattet 
would hardly be so important, but legal require 
mems exist in respect to the final extract, an*: 
establish a standard of not less than two-tenths oi 
one per cent of ciiral. Therefore, to be logical 
if an extract maker wants to prepare a terpeni 
less lemon extract from a terpeneless oil, am! 
if the final extract must have the stated amoun 
of ciiral, it is evident that he should know the 
citral content of the oil. The label on a bouli 
of terpeneless oil of lemon should give the ciiral 
or aldehyde conlcm, and should state that sue! 
ciiral was derived .solely from oil of lemon. 

Such a research laboratory, of cours?, would 
have an analytical department available to make 
analyses for members who do not have theii 
private laboratories. The importance of such ;t 
department is obvious. The research laborii- 
tory would act in a consulting capacity for the 
various members, not only on problems of a 
general nature, but also in certain cases, that i: 
might he devoted almost entirely to the interest? 
of some individual member. The laboratory 
would act as a clearing house of information 
for the donating association and would give all 
the assistance and advice in its power to the 
company-members. 

The OrpoRTUXiTY for Re.se.\rch 

The opportunities for research are so great 
in this industry that one scarcely knows which 
problems to enumerate. The ageing of vanilla 
is an interesting subject for research. Some 
have insisted that it is a matter of oxidation; 
in this case experiments should be tried on the 
effect of air, oxygen, ozone, and hydrogen di- 
oxide on the extract. Others have maintainei 
that certain esters are formed. Experiment' 
might he tried by acidifying the extract, isolat- 
ing the resin acids, and forming their eib>! 
esters, just as ethyl acetate is formed front 
alcohol and acetic acid. Some scientists have 
contended that certain reactions take place slowly 
that result in the aged or improved aroma of the 
vanilla. Sometimes complex organic reaction? 
may be hastened by the action of ultra-violvt 
rays. It might be proved worth while to test thi? 
point, on a laboratory scale at least. 

The preparation of terpeneless extracts woidd 
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l|l Push Virginia Parc Extracts ainl 
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With modern recipes giving the 
amount of flavoring extract in 
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ful to sell a flavoring extract of 
just-right strength — neither too 
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he ihe subject of valuable study. Methods 
should be available that would permit the manu- 
facture of such extracts directly from the oils 
without the tedious shaking that is usually em- 
ployed. Possibly the t.ils could he mixed with 
alcohol and subsequently diluted with water, 
so as to precipitate the torpenes and allow the 
flavoring constituents to remain in solution. The 
method might he developed so that the terpenes 
would rise to the surface after standing. The 
amount of llavoring constituents carried away 
by the terpenes would have to he determined ac- 
curately. 

The use of glycerine to decrease the alcoholic 
content of an extract is entirely feasible. After 
the minimum percentage, reduce the potability by 
using glycerine in conjunction with alcohol. 

It would be the duty of such a laboratory to 
make a complete survey of all non-alcoholic 
flavors. The methods of preparation and the 
values of the products ‘should be studied. Many 
members of thi.s association arc probably supply- 
ing the baking ami confectionery trade with emul- 
sions of lemon and orange. Standard formulas 
should be worked out for those that desire them. 

There is a field for certain chemical engineer- 
ing work. A critical study should he made of 
such apparatus as extractors, emulsifiers, etc. 
Tests should be run on various filling and label- 
ing devices, so that such information would be 
available if needed by any member of the asso- 
ciation. 

RESEAHCH and PUMI.ICITY WOHK 

Cooperative educational work should be 
planned in order to increase the consumption of 
extracts. The laboratory should act as a pub- 
licity bureau tn furnishing information to maga- 
zines that appeal to the women in the home. In- 
formation tending to promote the demand for 
extracts should be furnished all high schools 
and colleges that have courses in domestic sci- 
ence. Various firms throughout the country pub- 
lish booklets giving recipes covering the use of 
their prodiict.s, such as baking powder or short- 
ening. An attempt should be made to sec that 
the use of extracts is properly emphasized in 
such booklets. 

It might be feasible to have certain coinppiics in 
the association that so desire give exhibits in large 
department stores in their city. For instance, in 
Columbus, Ohio, there is a large department store 
that places a wool testing laboratory in one of 
their display windows twice a year. They employ 
signs to inform the public that no woolens are 
used in any garment or suit sold by them until 
it has l)cen tested chcinically and proved all wool. 
The fact that this exhibit has been continued year 
after year would indicate that it is a paying in- 
vestment. A modification of the same idea might 
be employed by individual manufacturers in this 
industry. A small laboratory could be placed in 
a department store, showing the raw materials 
and method of manufacture in the extract in- 
dustry. Considerable sales work w'ould be en- 
couraged at the same time. 

Such a research laboratory could make it a 
point to send a chemist to association meetings 
or bakers, confectioners, ice cream makers, hotel 
chefs, or similar bodies that ‘are large users of 


extracts and educate them so as to encourage 
increased use of extracts. 

The development of new flavors merits in- 
vestigation. Standard formulas should be de- 
veloped for mixed fruit flavors and such mix- 
tures as are sometimes designated “ Bouquet of 
the Kitchen” and mixed by the housewife in the 
home, b'ermuias should be developed for imi- 
tation of strawberry, peach and oti^er flavors. 

A complete study should be made of the 
household beverage question, with the purpose of 
determining whether or not a concentrated ex- 
tract could be furnished that would form the 
suitable basis for a plain or carbonated drinlc 
Among the carbonated drinks, • there are such 
products as root beer extracts, birch extracts, ex- 
tracts produced from hops and malt that would 
produce a beverage similar in taste to beer and 
would still meet the requirements of the pro- 
hibition amendment. 

In the way of plain drinks, one^need only note 
the phenomenal success of the '* Fam-Ly-Ade 
products. They consist mainly of concentrated 
extracts which are added to sugar syrup by the 
consumer. A small amount of fruit acid is en- 
closed to add tartness. The scarcity of sugar has 
greatly handicapped this field, but eventually, due 
to its convenience and merit, the sales will prove 
profitable. 

Research Would Protect Producers 

There is another point where a laboratory 
would function to the advantage of the associa- 
tion. I will illustrate this point by a certain 
experience. Some time ago a manufacturer 
shipped approximately one hundred gross of 
lemon extract from an outside State into a cer- 
tain city. In order to obtain this business a close 
price was quoted. A local competitor had a sample 
analyzed after it had been placed on sale and 
found it contained approximately 45 per cent ot 
alcohol and approximately two-tenths of a per 
cent of citral of tcrpencless oil. The material was 
labeled pure extract of lemon. There was noth- 
ing to indicate that it was an imitation, or com- 
pound, or icrpeneless extiact. There was nothing 
to indicate added color. . , . m. 

In this case there were four violations: ine 
product violated the laws of the State m which it 
was manufactured, and those of the State in 
which it was sold; and it violated the federal 
statutes and those of the revenue department 
under which the alcohol permit was issued. A 
violation of this character does not reflect on the 
food officials that are entrusted with the en- 
forcement of the law. They are doing everything 
in their power to see that the laws are obeyed. 
In fact, it is quite possible that since such an 
overwhelming majority of extract makers do obey 
the law to its very letter, that it becomes easier 
for the unscrupulous ones to violate 
The laws previously mentioned are designed 
to protect the consumer, and he will be protected. 
But the point which I wish to submit is m the 
interest of the competing manufacturers. It is 
evident, indeed; that a price could be quoted far 
below' that of a maker of a true lemon extract 
and the transaction still yield a profit that wouM 
bring joy to the heart of a profiteer. The other 
unfair features are obvious. Such a practice iS 
illegal, and when I say illegal, in this instance 
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Ask for Prices and Samples 

WHITE METAL 
MANUFACTURING CO. 
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Headquarters for 
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THOMAS HENDERSON & CO. 
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P R I VAT E LABEL 

Coffees, Teas, Spices, Extracts and Grocers’ Sundries 

We are equipped to roast, blend and pack coffee under private label in any type of 
package. 

We also have complete facilities for packing teas, spices, flavoring extracts and grocers’ 
sundries. Your own brand or ours. 

For over sixty years we have specialized in work of this character. Let us demonstrate 
our ability to take care of your requirements. Write for samples and prices. 

DAVID G, EVANS COFFEE CO. - - ST. LOUIS 

Established 1858 


ARCHIBALD & LEWIS CO. 

ImpMtora and Oiisden 

SPICES, SEEDS AND HERBS 

Three Hundred percent increase in our business is proof of the striking superiority of our goods. 
Quality assures success. We have solved the quality problem for others. Let us co-operate with you. 

18 DESBROSSES STREET EstablUhed 1890 NEW YORK 


PUREST AND BEST BAKING POWDERS 

Cr«am of Tartar and Pura Phorphate 

Bayers Private Brands at Attractive Prices 

Also High Grads Cocoas under Private Brand* 

MANHATTAN BAKING POWDER CO., 264 Spring St., New York 


When Writing Ailvertlsers. Kindly Mention The Tba and Coffee Tiiade Joi knal 
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refer lo the competitors and not to the final 
consumer. If such a case were brought to the 
attention of the Federal Trade Commission the 
nefarious practice would be stopj>ed. Further- 
more, it is directly within their province lo elimi- 
nate such corrupt methods. I wish to call your 
attemi'iii lo analogous casi-s in the sale of adul- 
terated liti'.ccd oil as «uch, or as a material said 
lo be equally as good as pure linseed oil. The 
1‘ederal Trade Commission slopped this practice. 
Xaiurallv. a single firm in the trade would hesi- 
tate lo.take active steps in a matter of this nature. 
However. sami)les couM be analyzed and a re- 
port submitted by the laboratory to an official of 
the association so that it could be sent lo the 
proper authorities. 

The use of tlavors and their development is 
increasing in importance and in magnitude. There 
IS a real demand for new flavors that perhaps 
arc not (jrdinarily considcrcfl in this connection, 
h'or irisiance, in the oleomargarine industry there 
is a demand fur a material that can be added and 
will imparl lo the product a taste that is similar lo 
that f»f butter. To stale that the discovery of the 
proper material would net the lucky inventor a 
fortune is probalily conservative. The same thing 
is true in respect to salad oils. A substance that 
NVduUl impail the iluvov of olive oil to cheaper 
('ils would find a ready demand. 

The lime may come that a flavoring substance 
will be added lo bread to prevent tlatiicss. or to 
increase its tnslc, even though it would not be 
enough to obtain a diMinctivc taste. Recently a 
case arose where a maker of chocolate bars was 
seeking a material tint could he ad<lcd to his 
product that would impart the flavor of milk or 
cream, in order to give it a rich taste, as he ex* 
presseil it. .-\iiother confectioner was interested 
in obtaining a material that would give a nut-like 
taste to a low priced confection. Incidentally, in 
this last field there arc some promising materials 
that are very desirable from a food standpoint 
ill addition to the flavor that they would add. 

Finally, such n research laboratory would assist 
in increasing the meinhcrT-hip of the association. 
The advantage which it would furnish should 
attract a large numlier of manufacturers that have 
not jaiiK'<l prevituisly. The larger size would 
result in increased knporuincc and means with 
which to st)Ive new problems, and he of more 
value to tlic consumer, which is. after all, the 
real aim of this as>ociaiion. 


OUTLOOK FOR TOILET REQUISITES 
Apparently there will be no let up in the de- 
mand for toilet preparations packed in collapsible 
lubes, according to G. H. Xcidlingcr, president 
of tile Peerless Tufte Company, who recently 
returned from a long trip throughout the West 
and Northwest. He found a slowing up in general 
business in that section, but that department store 
buyers are preparing for increased sales of toilet 
goods. “Irrespective of how little money a 
woman has’', says Mr. Xcidlinger, “she takes 
care of her beauty; consequently manufacturers 
of toilet pi'cparahoiH need not fear curtailment 
of business'’. 


SOLVING SHIPPING TROUBLES 

Some Suggestions on How to Obtain Relief 
from the Prevailing Difficulty in 
Transporting Products* 


Bv S. J. Sherer 
C hicago 

E all know the great and worse than usual 
difficulties we have had the past year in 
assembling the tiioiisan'd and one items wliicb 
enter into the manufacture of our products ami 
the trouble and delay in getting to their destina- 
tions the goods we have manufactured. We all 
know the umisnal methods that have been used 
to get supplies. We all know that we have had 
to send motor trucks long distances for goods 
which have been held up by strikes and em- 
bargoes.,, Wc all know how we have been forced 
t«) carry stocks in warehouses and we have seen 
the unshipped orders accumulate as they have 
ne\er lieforc accumulated. We know of instance? 
where men have accompanied cars from fac- 
tory to warchnuse. or from mine to factory, in 
order to do their best to fulfill their agreements, 
and we know how poor the service rendered has 
))Cen. » • * 

The first recommendation we (the transpor- 
tation c'lnmiltce) make, as in our opinion offer- 
ing the greatest measure of relief, is that the line 
of goods manufactured by the individual com- 
jiany l>c reduced by eliminating from it the item- 
which at the present time would be classed the 
poorest sellers. Every manufacturer at present 
has certain lines or sizes of certain lines which 
liccausc of their limited sale, regardless of ap- 
parent profit, are only sold at a loss. It is such 
items that cause the greatest delay in the filling 
of orders because of the fact that their sale i? 
infrequent. 

Xo more opportune time will ever be found 
to cut out the items which will at once occui 
to the individual manufacturer as the result of 
this suggestion, eveti though it does result in 
scrapping certain labels, cartons and packages 
and the taking of certain losses in disposing of 
raw materials or partly manufactured goods. It 
will also be quickly apparent to anyone who set? 
out to prune his line that the factory space de- 
voted to this or that line can be more advan- 
tageously used by being added to another of it? 
principal lines. 

The second, suggestion is that the items that 
are retained in the line should be produced in 
larger volume by the substitution of machinery 
for hand labor, or by the substitution of better 
machinery than is at present employed, and by a 
painstaking study of one’s own methods of manu- 
facture contrasted with the best known method- 

* Excerpts from a committee report made befor'- 
the eleventh annual convention of the Flavoring T.\ 
tract Manufacturers Association. Springfield. Julv 7 
1U20. 
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My own ohscrvaiion is lhat there is room for 
improvement in nearly every operation that is 
carried on in any plant and that where suffi- 
cient oversight is given by competent overseers 
that constant improvement in every production 
is made. Better do a few things exceptionally 
well than a lot of things only as well as others 
might he adopted as a slogan. 

Suggestion number three: Hesitate longer 
than has been your custom about adding to 
your line and discontinue most or all of the 
lines you simply wholesale. Who has not had 
the experience of adding “fillers” to a line- 
items which some salesman thought he could 
sell — added only to find that that particular 
salesman did not continue, or if he did, failed 
to sell the item he induced you to add, or if he 
did sell it, sold less of the line you were much 
more desirous he should sell. 

A Fallacious Sales Theory 

The fallacious theory that “ we may as well 
sell this so long as we have men out "—or “ that 
the sale of this will reduce our expense account" 
is often found untrue in practice. The difficulty 
of handling narrow margin additions to the line 
is that the selling expenses, that is the commis- 
sions paid, for the sale of these additions is . sel- 
dom properly proportioned to the margin. 

We consider a line not manufactured at least 
in part by us as a poor addition to our line. 
For instance, prepared mustard might be bought 
in bulk and packed in jars and sold satisfac- 
torily, but we question the advisability of having 
prepared mustard in glass and attempt to whole- 
sale it in connection with lines manufactured 
wholly by ourselves. 

Fourth, adopt such distribution methods as 
have proven advantageous to others. Keep stocks 
of your best sellers at warehouses in centers of 
your territory. To do this you must replace 
your lines to the minimum and must standardize 
your units. A quantity of goods at a warehouse 
in Omaha or Dallas makes one measurably inde- 
pendent of an embargo on the Central lines, at 
least in territory tributary to your warehouses. 

Sit down with your sales manager and super- 
imeiidcnt, with your inventory and your price 
list before you, and a blue pencil, and wipe out 
some of your next year’s transportation prob- 
lems. 

If you have sold a few dozen of this and a 
few gross of that the past year, discontinue it, 
sell or give away the little dab yon have yet— 
destroy the label's and cartons which otherwise 
would tempt you to fill an order should an order 
come to you. Take such loss as such a policy 
involves and you reduce materially the number of 
items you need to have transported. All you 
need to do is to offer the goods your manufac- 
turing department can better make if you do not 
clutter it with these bothersome an4 unprofitable 
occasional sellers. 

Determine where the profit lies and produce 
those lines better than you have ever pro- 
duced them— free your salesmen from the lines 
which all told only add a few hundred dollars 
of sales in a year, and many of your transporta- 
tion problems will he solved. 


EXTRACT PRODUCTION COSTS 


Manufacturing Expenses Have Advanced 
Faster Than Selling Prices and Many 
Firms Are Losing Money* 


By F. P. Beers 
E arlville, N. Y. 

present average price of flavoring e.N- 
^ tracts is not high enough, in fact many items 
are being sold at an actual loss instead of ;j 
profit. 

Some lime ago the manufacturers of flavoring 
extracts advanced prices to compensate them foi 
advances in raw materials. Since that time, all 
kinds of raw materials, including labor, bottles 
canons, boxes and all containers have greatlj 
advanced in price, to say nothing about the preS' 
ent high cost of alcohol, with its tax of $4.18 pei 
gallon and other restrictions and limitations 
There is scarcely an item that has not advancec 
at least 100 per cent and in some cases the ad 
vances have been from 200 to 500 per cent 
One cause for this no doubt is the advent ol 
national prohibition which has greatly increased 
the demand for flavoring of all kinds for sof 
drinks, ice cream, candy, etc. * 

At this point we are confronted with anothei 
vital proposition, that of increased cost of “ do- 
ing business," and to this there appears to be nc 
end. Constantly increasing, over-head expenses, 
fuel, light, taxes, insurance, rent, office help and 
supplies, etc., and last but not least, your littlf 
income tax (if any). However, with all this 
jumble, there is some consolation in the fact thai 
there is one tax from which the flavoring manu- 
facturer is practically immune, and that is tlif 
excess profit tax. 

Again the increased cost of selling goods if 
another vital factor to be considered in connec- 
tion with the increased cost of doing busines: 
today. Traveling expenses have nearly doubled 
Salesmen’s salary or commissions have neces- 
sarily been increased. 

The actual cost of the extracts isn’t so im 
portaiit as the cost of “ doing business " today 
In the old days we regulated our price practicall} 
by the cost of raw materials, because labor and 
r»ver-head expenses stood at a standstill. To 
day, that is not true. 

It is conceivable today, where raw materialj 
might decline, and yet the cost of the manufac- 
tured goods advance. There are apparently af 
many working men and women in the country to 
day as there were a year ago or two years aco 
but their output is not so great, and their wage: 
much higher. High wages appears to have Fs 
sened efficiency. Strikes, holidays, vacations ant 
short hours have diminished production, the re 

* Excerpts from an address delivered before tb' 
eleventh annual convention of the Flavoring Extraf 
Mumifacturers Association, Springfield, July 7, 1920 
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In your campaign to increase your coffee sales arc you 
giving proper thought to the package in which your coffee 
goes to the consumer? Have you a package that will do its 
part in advertising your brand? 

Ask us for samples and prices of Canisters, which will 
speak for themselves. 

The Canister Company of New Jersey 

Sales Office; 19 Battery Place, New York City 
Factory: Phillipsburg, New Jersey 


When Writing Advertisers, Kindly Mention Thk Tba and Coffee Tkade Journal 
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short hours hiivc diminished production, ihe re- 
sult of which is that production costs have greatly 
increased. 

Flavoring extracts arc the cheapest food com- 
modity on the market i<iday. noivviihstanding the 
fact that flavoring extracts arc the highest taxed 
comm(j<lily in the United Slates, and the ingredi- 
tni> and materials used in their manufacture are 
from !u•^•e'^ity ilie m(i>i ex|>eii>ivc materials used 
in any food products, yet flavoring extracts have 
advanced Icss in proportion than any other food 
c<jmniodily — Why? The aii:^\ver is simple. The 
mamii'aciurer either does not figure his costs of 
‘doing hiisincss ” properly, or he purposely cuts 
the price down to cost ur less, in order to secure 
profitalile trade on other lines, or to meet fancied 
competition that never really existed, cither of 
which is deplorable to say ihc least. 

.After due and careful consi<lcraiion of the 
^uhject ))>' the co'l committee, regaiding the in- 
crea>cfl cost of production and m.irkcling of flav- 
oring extracts, it is .suggested or recommended 
that the minimum prices at which standard ex- 
tracts can be sold at a profit, are as follows; 

Fi"Oz. 0). $1.65 per dozen 

1- oz. 0 2.20 per dozen 

2- oz. 0 3 60 per dozen 

4-nz. 0 7,00 per dozen 

Bulk goods on same basis. 

It is possible that some special flavors, like 
Extract of Orange, Rose, Peppermint, etc., 
.should be even higher than the above. 

While there might be some variation in the 
manufacture and selling costs among our mem- 
bers, due to some particular advantage or di>ad- 
yiuilagc, nevertheless the net results are nearly 
ail the same. 

Two years ago the cost committee devised a 
most comprchensi\e cost system, which w'as il- 
lustrated hy diagrams and published in Imllelin 
form and .sent out to our members. One very 
vilai item that in my judgment should now be 
included in that cost system, is, one of taxation. 
While this cost system did not mention prices 
only in the way of illustration the system can be 
applied to any business large or small, and it cor- 
rectly followed out, accurate costs arc readily 
shown. Judging from the favorable comments 
received hy those who have since adopted that 
system. I can .say without fear of contradiction, 
that if this cost system was adopted and put in 
actual use by all the members of our association, 
that the price of flavoring extracts would jump 
at least 25 per cent tomorrow morning. 

Some manufacturers are of the opinion that 
they do not need a cost system because they know 
what their goods cost. They may, and a num- 
ber of them do have an approximate idea of 
what their goods cost, but in a large mimher of 
Instances this is all guess work. Guess work is 
unsafe and poor business practice. 


EXTRACT ASSOCIATION GROWING 
The Flavoring Extract Manufacturers’ Associa- 
tion announces tliat during its recent eleventh an- 
niinl convention at Springfield, these firms were 
elected to membership in the organization : 


Active 

Eog-Skell Co.. San Fracdsco. 

J, A. Folger k Co„ San Praodaro (E. R. Folg i , 

A. SchilliDg k Co., San Frandaco. . (Wm. G. Volkmii ji 
The Williams * Carleton Co., Hartford. Cu' i,. 
Grocers Chemical Works. Eransville, Ind. (E. Endr» «M 
Weatera Grocer Mills, Marshalttown, Ia..(B. P. Ga r, 
Merchants Drug Co., Easton, Md. . . . (Robt. SlmpS' 
ShepnrilsoQ K.'itraet To.. Springfield. Mass. 

Foley Bros. Grocery Co.. St. Paul, Mlon. 

King Mfg. Co., St. Luuls. 

French Kreme Co,, New Y(»rk (Louis Pri .-, 

Francis H. I>‘ggett k Co.. New York (F. L. Wbltmar'lit 
Henry H. Ottons Mfg. Co., Inc., Philadelphia 
R. M. Johnson Mfg. Co., .Tackson. Tenn, (Benton .\|. 
Johnson) 

The Furman Co., Houston. Texas. . . (Leo M. Furm.Tui 
The Rogers Co.. Tacoma (H. R. ColliiiN> 

D. k L. Slade Co.. Boston. 

Mellvaine Brothers, Philadelphia (Donald Mcllvaiii^'t 
Aj;<;ori.\TKS 

Hvincs Bros. Co., Xw York. 

E. B. .Milar & Co.. Chicago. 

Karlc Lithographir Co.. Rochester, X. Y, 

A. H. Wirz, Inc,. Chester, Pa. 

During the year the membership expanded 
rapidly, the lif^t of firms joining the association 
from June 1, 1916, up to the opening of the con- 
vention, including the following: 


Active 

.American Stores Co,, Philadelphia (Kobt, H. Crawforil] 
Jtihu Bird Co.. Rockland, Me. 

John Blauls .Sons Co.. Burliugfon. Iowa. 

The Bowman Bros. Drug Co.. Canton. Ohio. 

Eddv & Eddv Mfg. Co., St. Louis. . . (Arthur A. Eddy 
Elk 'Mfg. Co., Jellico. Tenn. 

Emery & Co.. Inc.. Melrose, Muss. . . . (W'. A. Emervi 

EvmiH-Birh Mfg. Co.. St. Louis (S. L. Rlchi 

Ja.s. II. Forbes Tea & Coffee Co., St. Louis.. 
Garrett & Co., Brooklyn, X. Y. « 

Gray. McLean & Percy. Portland, Ore. (E. H. Bennett' 
Griggs Cooper & Co., St. Paul, Minn. 

Gulf Mfg. Co.. Xew Orleans (S. F. Dupre^-l 

H. Heller & Co.. CMoagO. 

W. B. Jaques Drug Co., Plattsburgh, X. Y. 

P. Jodoln. Danielson. Conn. 

Knight Cooking Extract Co., Philadelphia. 

I. 4irkln Company. Buffalo. X. Y (J. A, Handy 

Alfred Lowry & Bro.. Philadelphia. . (Jas. M. Rodgeris 

MoCortl Braav Co.. Omaha. N'eb (U Feltmaii 

David Mloha.l 4 Co., Phtladflphia. 

.los. Middlebv, Jr., Inc.. Boston. 

The -Vlooro Oo., Temperance, Mich. 

Morrow 4 Co., Sew Xork (Geo. C. Morrov 

C. .\. Murdoch Mfg. Co., Kansas City, Mo. (J. M 
Murdorki 

Xational Packing & Preserving Co., Boston. 

Emil Neuffer. Pbiladelphlo. 

Puritan Drug Mfg. Co., Columbus, Ohio (Orville < 
Manly) ^ 

The W. T. Kawleigh Co., Freeport, 111. 

Ridenour Baker Gro. Co., Kansas City, Mo, (Rudolp 
Hirsch ) 

Righter Mfg. Co.. Sew York (Jos. B. Eightet 

Rochester Vanilla Co., Inc,, Eocheater, N. Y. 

St. Louis Coffee 4 Spice Mills, St. Louts (Chas. . 
Bauer) 

The Schuster Co., Cleveland (J, J- Schupiei 

B. B. Scott. Providence. „ , rx « 

Sterling Extract Cn.. Inc.. New York (Chas. H. Ros^ 
Jos. Strong & Co., Terre Haute. ri 

The Thomas-Black Co.. Columbus, O (E. K. Bla^t 

Wadbams & Co,. Inc., Portland, Ore. , 

Wakefield Extract Co., Sanbomville, N. H. (D. J 
Parmenter} , ^ 

The Wekleman Co.. Cleveland. 

W. & H. Walker. Inc., Pittsburgh. 

Worden Grocer Co., Lansing, Mich. (Victor 
Stephens) 

Associates 

The .Vraerican Distilling Co.. Chicago. 

Economic Machinery Co., tVnrcester, Mass. 

Pierre Lemoiiie Cie. Inc.. New York. 

The Owens Bottle Co.. Toledo. 

SUndard Automatic Machine Co., Rochester, N. i- 
U. S. Industrial Alcohol Co., Chicago. 

Warren Cbcinlcal Co., New’ark, N. J. 
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THE COCOA AND CHOCOLATE TRADE 

Q A department devoted to the intereau of importen, 
manufacturera and distribatera of Cocoa and Chocolate. 


ANALYZING COCOA BEAN PRICES 


Some of the Factors Responsible for the 
Steady and Long-Continued Decline 
from War Time Values 


By John Ci-arke 
New York 

^OCOA beans have experienced a steady de- 
^ dine from war-time values; uninterrupted 
for many months. In this produce, scarcity and 
high prices for sugar would alone have Influenced 
a halting consumption, even without the added 
handicap of disorganized transportation; when 
there are added to these obstacles heavy arrivals 
of beans, virtual extinction of export demand, 
and finally very real financial stringency, there 
can be only one trend in values, a progressive 
decline in all grades and markets. 

In more nearly normal times, such a decline 
would have been naturally and inevitably marked 
by periodic reactions; the pendulum would have 
swung back at intervals, however feebly, or 
strongly, or temporarily, between the high of 
1919 and the present low. Indeed in every nor- 
mal timc-picce, the pendulum may be always 
counted on to swing both ways — except when 
somebody or something “ moves the clock,” or 
lays it flat on its back, or *' queers the works.” 

The “cocoa clock” is out of order, and the 
time for its approximate restoration to reliable 
action is not just yet. 

It is true that our American harvests promise 
yields now seen to be far beyond the spring esti- 
mates, and that conditions in transportation, rail- 
ways, mining labor, and coal arc distinctly im- 
proved. But this very prospect carries with it 
an increased use for money, and the American 
banking policy must necessarily operate to restrict 
most operations leading to concentration or 
higher prices in any imported food products this 
year. 

And with full crops of cocoa at primary 
sources, crippled European absorption facilities, 
liberal supplies here and afloat, and the chief 
steadying factor in values confined to current 


needs of manufacturers, it seems reasonable to 
look for prices, which though perhaps not likely 
to yield very much further, can at least hardly 
be counted upon to register really important 
recoveries under any governing conditions now 
visible. 

Cocoa beans and cocoa products experienced a 
violent expansion of demand here in 1918 and 
1919 because we had to supply not only a large 
European demand, but our own suddenly con- 
centrated and expanded needs as well. The Eu- 
ropean factors have been largely eliminated. 
Central Europe cannot import large totals be- 
cause it cannot pay for them. It will not be 
able to do so for a long while to come. 

It is often a comparatively insignificant surplus 
or deficit of supply as against demand that makes 
or breaks a commodity market. The balance of 
the last few months has been all and always on 
the breaking side. It is unlikely to change mate- 
rially until a different balance of supply and 
demand eventuates, and that is not now within 
the realm of reasonable expectation. 

In food products, this would seem no time for 
unusual emphasis of opinion or urgency of action, 
either for depression or expansion of values. Re- 
coveries must necessarily be gradual, when they 
occur, and that means a restricted and unsettled 
market for some time to come. 


A MODEL CHOCOLATE PLANT 

The chocolate plant which is being equipped in 
Milwaukee for the Uihlein interests will be one 
of the finest of its kind in the country. Special 
buildings have been constructed and a good deal 
of the machinery has now been delivered. The 
machinery for the cocoa roasting department is 
being supplied by Jabez Bums & Sons, and will 
include twelve of their No. 1 roasters, bricked 
up in three batteries of four machine#each, with 
tiptop cooler boxes having flexible-arm connec- 
tion to the suction fans. There will be a raw- 
cocoa cleaner for each battery of roasters, dis- 
charging to picking tables, from which the 
cleaned goods pass to weighers before beiil? 
mechanically transferred to the roasters. 
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Hooton’s Cocoa and Chocolate 

Insuret Quick Sales and Repeat Order* 

AMERICAN and DUTCH PROCESS COCOA POWDER 
Packed in 

Barrels, Half-Barrels, Fifty and Twenty-five Pound Drums 
“MOOUL” Brand SWEETENED COCOA 
Packed in ^ lb. tins — too lbs. to case. 

“HARVEST” Brand SWEETENED COCOA 
Packed in i lb. tins — too lbs. to case. 

“HARVEST” Brand SWEET CHOCOLATE and PREMIUM CHOCOLATE 
Packed in yi lb. Cakes — too lbs. to case. 

“HARVEST” Brand BREAKFAST COCOA 
Packed in Ib. tins — too lbs. to case. 

Samples and quotations furnished upon request. 

HOOTON COCOA COMPANY 

NEWARK NEW JERSEY 


Seggerman Bros., Inc. 

Brokers in 

COCOA BEANS 

AND 

CHOCOLATE PRODUCTS 

A service, thorough in all departments, is offered 
to manufacturers who require attention to detail, 
and are particular as to their gradings of the 
various cocoas. 

S. T. Smith, Mgr. 9 1 Hudson St. 

Cocoa Department New York City 


When Writing Advertisers, Kindly Mention The Tea and Coffee Trade Jocilnai. 
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THE OUTLOOK FOR COCOA 


A Dutch Manufacturer After Visiting the 
World’s Chief Markets Says America 
Shows the Best Trade Prospects 

( SuKCIAl. CoKRKSITjN'DKNXE) 

rmuAf^ij, July 27, 1920. 
ijrospccis fur cocoa in the United 
^ Slates look lirightcr tn me than in any 
other c<uinir>- I liave vl>iled recently,” says 
(j. J. lJra>lc, a memlii-r of the cocoa manufac- 
turing and expurlitig tirm of Droslc & Co., of 
Haarlem, Holland, who has heen in Chicago 
for the past four weeks investigating conditions 
in this market. 

liefore he came to the United States, Mr. 
I)rosle made an extensive trip through China, 
Japan, India and otiicr Asian countries. Though 
he found trade there in fairly good con- 
dition, he lielieves America is in a far heltcr 
situation as to demand and supply. 

‘'Commercial conditions in Holland, as well 
as in other European countries, have heen much 
upset on account of the war, and are still far 
'from settled,” said Mr. Drostc. “The United 
.States has not felt (he results of (he war as 
much ns even the neutral countries of Europe. 
I’luropcan products have heen off the American 
markets for some time, and only this year were 
wc able to resume our exports in a regular 
wa>‘. 

” I am pleased to state that I find here a 
fine opportunity to inirodiice high grade cocoa 
products. There seems to he an increasing 
demand for better quality cocoa and chocolate. 
In my visit to the Pacific Coast States, I re- 
ceived the same encouraging impression. The 
general tendency of the American market of 
pre-war times toward cheap products, regardless 
^oflcn of quality, seems to have changed con- 
siderably.” 


Mr. Droatc has been making his headquarte; 
with his firm's American agents, H. Hamstr 
& Co., of this city. — R. \V. B. 


EOOD EXAMIXERS ARE NEEDED 
( Special CoRkE.spnxDE.vcE ) 
W'ASHiN'tToN', D. C., August 5, 1920. — The U. > 
('i\ il Ser\ice Cummissioii has announced an opii 
compciiiivc examination for wharf examiners «* 
foods and drugs, at $1,600 a year iu the larg^ 
ports, and the* increase granted by Congress o 
$20 a month. The duties chiefly consist of loca: 
ing and inspecting tuods and drugs as they arriv 
from foreign countries. Candidates will In 
ranked on the following basis; Practical quc' 
lions. 40 points; ihcsi.s (to be written in the e.x 
aminalion ro<*m), 20 points: education and ex 
pcficiKc, 40 points. Examinations are schediiln 
for September 22, 1920, in the leading cities niL 
towns of every state. — B. R. 

A XKW CONCENTRATED TEA SYRUf 
A new concentrated liquid extract of tea i 
being introduced to the home, hotel, restauran 
and soda fountain trade by the I. C. T. Prodw 
Company, Indianapolis, through grocery, dm 
and candy joblicrs. The product comes in th 
form of a syrup, in ten and fifteen ounce* bottle; 
and is intended to be mixed with either ht 
or cold water, in the proportion of one tea 
spoonful of syrup to a cup of water. S. \\ 
Dunn, president of the company, states the e.N 
tract is made from high grade teas and i 
sold already sweetened with cane sugar. 


The Chocolate Products Company. Baliimon 
has arranged with Jabez Burns &: Sons for a corn 
picte installation of roasting machines, includin 
nece.<isary equipment. 

Chocolate Refiners. Inc., Mansfield. !Ma'> 
have ordered five Burns No. 1 raw coco 
cleaners. 


JOHN CLARKE & CO. 

BROKERS IN 

COCOA BEANS 

Cocoa Powder Cocoa Butter 


135 Front Street, New York 


Special sampling and shipping facilities, insuring good service in qualities and 
deliveries. Regular Weekly Market Reports mailed on application. 
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KNOWN HIGH QUALITY 

The reputation of 

Baker’s Cocoa 
and Chocolate 

t preparations for 
flavor, purity and 
excellence is such 
that they are the 
favorites with 
consumers and 
r«T, OFF., are easily sold. 

WALTER BAKER & CO., Ltd. 

Iftabitahed 1780 Dorchest«r, Mass. 


m COCOA 

IN BARRELS AND DRUMS 

Also packed in tins under your 

Private Label 

We make American and Dutch 
Process Cocoa 

Write for our Latest Price List 
State Style of Packing and 
Quaniily Required Annually. 

Tell us where you saw this 
Advertisement. 

IMBROSIt CHOCOLATE CO. 

331-333.335 FIFTH AVE. 
MILWAUKEE, WIS. 


THE PROCRISSIVE CHOCOLATE AND COCOA 
MANUFACTURERS 


A Quality Cocoa 

In A Sales Winning 
Package 

You can safely rec- 
ommend Opler Broth- 
ers' Cocoa. It will 
mean repeat orders 
for you and, what is 
more, an adequate 
profit. 

The glass jar shown 
illustrates our most 
popular type of pack- 
age. 

We offer you Opler 
Brothers’ Cocoa 
backed by a forceful 
consumer advertising 
campaign. 

IF rite for samples and prices 

OPLER BROTHERS, Inc. 

692 Greenwich St. 130 No. WeDs St. 

CHICAGO 





An economic lesson devel- 
oped by the War is cocoa 
packed in cartons; will 
keep equally as good as tin 
■ — and cheaper. 


MANUFACTURED BY 

W. H. BAKER, Inc. 

RED HOOK WINCHESTER 

NEtr YORK VA. 


NEW YORK 


When Wtlfic.a A(lverti>?or:». Flindly Mentiou The Tea aw Coffee Th-ade .Totminai. 







FOR BETTER DELIVERY METHODS 

q A department for discussion of delivery problems, designed to 
be of real help to present and prospective users of motor trucks 


TRACTORS CUT HAULAGE COST 

The H. D. Lee Mercantile Company’s Fleet 
Keep Expenses Far Below Previous 
Records 

T he H. I), l.cc NUrcaiiliUt Company, of Kan- 
sas Cily, has cut hauIiiiK costs far below 
figures formerly considered minimum, by using 
a Pierce-Arrow live-t()n tractor unit and three 
five-ton semi-trailers, writes A. V. Comings in 
“The Commercial Car Journal.” The accom- 
panjing pictures illustrate tllfferent steps in oper- 
ating the outlit. Mr. Comings' .account con- 
tinues : 

The Lee Comptmy conducts a wholcstilc busi- 



ness out of Kansas City in groceries, coffee, tes, 
notions, etc., and the truck and trailer outfit is 
used exclusively on the grocery end of the busi- 
ness. As the haulage this outfit was designed 
to care for was between the main company build- 
ing warehouses and freight depots, removable 
bodies could not be considered, as they could no; 
be left at the depots. 

Short Haul Proposition 
The average haul the outfit is used on is abom 
V/j miles, and is usually between the main build- 
ing at Wyandotte and 20lh streets, and one of the 
several freight depots over in “ the bottoms 
This means a long climb “over the hill,” and 
then an easy descent to the track levels. No 
brakes are used on the trailers, but the tractor 
brakes were made heavier than standard for ihii 
work. 




The Tractor and Semi-Trailer Outeit Used by the Lee Mercantile Company 


fre^bt station with a load of merchandise. 
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PUSH TEA NOW! 

This is a particularly good time for enterprising tea 
dealers to push sales, because they can replace stocks at 
much lower costs. 

Ceylons, Indias, Javas and Formosas are now pro- 
curable at practically the pre-war basis. Selections are 
good and the market is in buyer’s favor. 

Ask your broker to show you our offerings of the 
“ teas that are better.” 


COFFEE 


We are pleased to announce that we have been 
appointed General Agents for this article by the follow- 
ing reliable shippers : 


SANTOS: 


A. DIEBOLD & CO. 

SANTOS 


JAVA: 


HANDELSVENNOOTSCHAP v/h 

MAINTZ & CO. 

BATAVIA AND SOERABAYA 


Handelmaatschappy “Transmarina,” Inc. 

(Trading Company “Transmarina”) 

94 FULTON STREET, NEW YORK, N. Y. 
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Tht: truck unit with an empty trailer backs up 
t(] the Inadiii;^ platform, 'i'hc jacks are lowered 
liv the (lri\(.T and lii> helper, the tractor is re- 
li;tsi<l and itnmedintely couples on to a full 
trailer that has l)een loaded while the tractor has 
hcen hauling a load to the depots. 

With the full load, which may run from se,ven 
In ten lolls, the ti':iLi<>r starts out, and in a very 
short time has hacked the load up to a freight 
lirni^e iloor, uncoupled, picked up an empty trailer 
left there some time heforta and is on its way 
hack to the warehouse. 

Rut one driver is usetl at per week, and 
one helper at $22.50 per week lo each trailer. 
EtM-h helper slays with his particular trailer, 
\vhether it he at the warehouse, eii niiite or at 
the freight depot, fie helps load and watches the 
cheeking at the freight station carefully, and is 
held responsible for his trailer at all limes. This 
sv'letTi lias worked out very well indeetl. 

.Vpproximately two lumrs is necessary to load 
each trailer, and the average is live loads hauled 
out each «lay with the three units. The company 
estimates that it would he necessary to have three 
five-ton tnuks to handle this tonnage if trucks 
only were used, and had to stand idle (luring 
loading ami unloading time at the ends (»l the 
route. 

(;k()ckks endorse motor trucks 


Soulliern Wholesalers’ Association Passes 
Resolution Urging the More General 
Use of Motor Vehicles 


M ( )T(.)R 1 7. El ) delivery <rjuipment apparently 
is in high favor with members oi the 
Southern Wholesale Grocers' Association, for at 
the recent convention of that organization the 
following resolution was ottered and adopted 
without dissent; 

*■ Whereas, it ha> been clearly demonstrated 
that there arc many advantage.s, economies and 
conveniences lu he derived from a proper use of 
the mot»'r truck as a means of transportation; 
pariicularlv as relates to the handling of less than 
carload merchandise package freight; and. 

" Whereas, There is a grow ing need for ad- 
ditional means of transportation to efficiently and 
expeditiously transport the rapidly increasing 
volume of thi-s class of freight, 

■‘Therefore, be it resolved by the Southern 
Wholesale Grocers’ Association in convention as- 
sembled, that we approve and hereby offer 
encouragement to those agencies which are en- 
deavoring to promote along safe, sound and 
economical lines the use of the motor truck in 
transportation service.’ 


The American Can Company is planning the 
construction of a $1,000, (XX) concrete factory build- 
ing at Portland, Ore. 


SAIJENT TRADE NOTES 

Leon Israel & Bros., Xew York green co re 
importers, w iih branches in the leading prodiu :: 
coumrifcs and the principal markets in this c*. 
try, recently ordered Bums sample coffee tes’ 
outfits tor their offices in Seattle and Sourab;.,; 
Java. 

The E. F. Dailey Co., Ltd., Toronto, Cantri; 
has leased a five-story building on Addison strci. 
Buffalo, X. V., for use as a coffee roasting a; 
grinding plant. The company is planning to p^c 
its product by the vacuum process. 

The spice grinding firm of D. & L. Slade Co 
Boston, has installed a complete prepared mu^tor 
manufacturing plant consisting of two lar.: 
Oehmig mills and accessories. 

Thomas Lipton, Inc., recently obtained a u 
year extension to its lease of Unit D. Hobokt 
(X. J.) Factory Terminal which has 21l7f} 
scjuare feet of floor space. The original leu: 
was aUo for ten years. 

The United Coffee Company has been organic:? 
at Dothan, Ala., with C. W. White, formerly 
the Loiii.^villc Coffee Co., as general manage: 
The company has ordered a complete Burns t\v< 
bag coffee roasting outfit, using coal fuel. 

The Rand Coffee Siores Company, 337,3 Fuhn 
street. Brooklyn, X. Y., has been incorporate 
with $20,000 capital by G. Barg. S. Wissen an 
1. Schiiidclheim. 

The Warduay Food t'actory, Chicago, whie 
manufactures prepared mustard for Montgomer, 
Ward & Co., the mail order house, recently bougli 
a complete Oehmig mustard grinding plant. 

Tlic Bi'rker-Prentiss Co., Buffafo, K. Y., hr> 
been incorporated with $500,000 capital by A. an' 
E. P. and L. H. Groben, to do a wholesale grorcr 
husiiiess. 

The H. G. Chaffee Company has purchased ifi 
three story building at 906 East Third street, Lo 
Angeles. With the purchase of this building, :h 
several smaller warehouses of the company vi' 
he discontinued, concentrating the distributing lie 
pots at Los Angeles and Pasadena. The huildin 
afford? a floor space of about 66,000 feet, and w'l 
hold supplle? for at least 100 stores. 

The Merchants Coffee Co. of Baltimore is plan 
ning to install tw'o more Burns Xo. 1 coffee gran 
ulalor? and a XTi. 11 mill, with special bins au' 
conveying machinery' for connecting the presen 
grinder? with the weighing and packaging 
chinery. 

The Federal Container Co., Philadelphia, ha 
succeeded to the business of F. B. Foster & Co 
with practically no changes in management pers n 
ncl. The officers are Egbert Moxham, preside 't 






TEA DEPARTMENT 

J. ARON & COMPANY, Inc. 

COFFEE IMPORTERS 

416 POYDRAS STREET NEW ORLEANS, LA. 

New Direct Shipments 

Ceylon - India - Java 
Japan - China - Formosa 

TEAS 

Continually Arriving 

Stocks Carried tn 

New York— Boston— Chicago— St. Paul 
Kansas City— San Francisco 
Montreal — Toronto 
Vancouver 

Before Buying Ask Our Broker to Show 
You Samples. Our Prices Will Interest You 
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R. D. Ward, vice president; T. C. Mitchell, 
treasurer; H. K. Felton, secretary. 

The Eau Claire Coffee Co., of Eau Claire, Wis., 
will soon install new equipment, including a Burns 
roasting outfit of two-bag capacity, a No. 1 gran- 
ulator with chaff remover, and various storage 
bins; as well as a three-cylinder sample roaster, 
revolving tabic and complete testing accessories. 

The General Fibre Box Co., Springfield, Mass., 
was recently organized to manufacture corrugated 
boxes, with capital of $200,000. Clarence J. Schoo 
is president and treasurer, August EnsHn vice 
president and production manager, and Ralph L. 
Barlow, vice pre.sident and sales manager. 

Among the many firms contributing to the 
Randidgc Fund excursions for Boston boys and 
girls this summer is the Oriental Tea Company 
which gives five gallons of coffee daily to help 
make the harbor trips and games at Long Island 
more enjoyable. 

The American Coffee Co.. Perth Amboy, N. J-, 
was recently granted a charter with $125,000 cap- 
italization ; the incorporators arc Alex. Ballint, Jr., 
J. R, Jones and M. F. Mclko. 

Brewster, Gordon & Co., wholesale grocers of 
Rochester, N. Y., recently ordered a No. 1 Burns 
coffee granulator with chaff remover. 

The Great Atlantic and Pacific Tea Company 
has arranged for a new warehousing and receiv- 
ing plant in Somerville, Mass., to consist of a 
five-story, 360 x 100 foot warehouse, a 40 x 70 foot 
machine shop and a 220 x 70 foot garage. 

J, V. Boudrias, Ltd., Montreal, one of the few 
Canadian mustard-grinding firms, has installed a 
complete Ochmig mustard outfit. 

Browning & Haines. Inc., 316 Pennsylvania 
avenue, Washington, D. C, have installed Burns 
apparatus for testing coffee samples, including a 
two-cylinder sample roaster, motor-driven grinder 
and hot water kettle outfit. 

Four more large Ochmig mustard mills will be 
added to the plant of the Bayle Food Products 
Company. St. Louis. This will make twelve mills 
in all, making this firm one of the largest mus- 
tard producers in the Middle West. 

A complete coffee roasting outfit is soon to be 
installctl for L. Lehman’s Food Market. 241 
Ridgewood avenue, Newark, N. J. This establish- 
ment is related to various grocery stores in New 
Jersey towns through which there is a wide dis- 
tribution for food products of all sorts. The 
coffee plant will include a 300-lb. Jubilee roaster 
with cooler and Stoner and complete connection 
for one-story operation. The entire installation 
will be taken care of by Jabcz Burns & Sons. 

The Henderson-Murphy Grocery Company has 
been organized at Troy, Ala., with a capital of 


$50,000. The company will do a wholesale bj 
ness starting about September 1. The incor;iorJ 
tors are Fred Henderson, Key Murphy, W, J 
Murphy, Jr., W. G. Chancey, F. M. and X, j 
Prestwood. I 

The Shear Company, Waco, Tex., recirJ 
added a Challenge pulverizer to its coffee-grindJ 
equipment, ! 

The Landrum-Chiles Co., a new whole, 
grocery house, has been organized at Greenv;!^ 
S. C, and will soon be open for business. Tj 
officers are John G. Landrum, president aa 
treasurer; T. L. Chiles, vice president and sec:* 
tary. 

The California Packing Corp. has added my 
tard to its long list of food productions, and wi 
use three Ochmig mills in its manufacture. 

The William M. Flanders Co., wholesii 
grocers, Boston and Northampton, Mass,, hj 
leased the building on Hawley street, Northanii 
ton, recently vacated bv the National Biscuit Core 
pany. 

The Federal Sugar Refining Company hs 
bought the tw-elve-story Tontine building at S 
Wall street, New York, which has been in pr,i 
session of the O’Donahue family for many ye:: 
and is valued at $1,000,000. The sugar conipar 
will not move in for about three years, cv: 
though the building on the opposite corner : 
which it is now located was recently sold to 
Aron, of J Aron & Co., who also bought the ib 
adjoining buildings on Water and Front stm: 

The mustard plant of Charles Gulden, Inc., X> 
Y'ork City, will soon be enlarged by the additic 
of five more Oehmig mills. This firm will the 
operate twenty- one mills giving it a capacity whic. 
ranks among the largest in the world. 

The McKcnny Importing Corporation, 44 : 
Kinzic street, Chicago, which succeeded to th 
coffee business oL Frank C. Marshall & Co,, ht 
ordered a Jubilee gas-fuel roaster of the larp(> 
size. 

The Emmer Food Products Company, Dcii\:‘ 
has been admitted to membership in the America: 
Specialty Manufacturers' Association. 

The Colombo Importing Co. of Jacksonvii;t 
Fla,, which operates a Burns coffee roasting 
fit of one-half-bag capacity, recently added a Nv 
11 grinding mill. 

Henry W. Peabody & Co., New York, hs- 
ordered a peanut blancher and picking mach:- 
from the Lambert Machine Company for 
livery to one of their customers in SoicJ 
Africa. 

In view' of the widespread interest in the '.dr 
ing tercentenary of the landing of the 
Pilgrims, Chase and Sanborn, Boston, have - 
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CONVENTION 

NATIONAL RETAIL TEA AND COFFEE MERCHANTS’ 
ASSOCIATION 

HOTEL PENNSYLVANIA 
NEW YORK aXY 
SEPTEMBER 14, 15, 16, 17, 1920 

Organized for the purpose of fostering a feeling of fellow- 
ship and good will among its members and promoting 
and protecting the interests of the tea and coffee 
merchants using the premium method of advertising 

TO MEMBERS AND TO THOSE WHO ARE NOT MEMBERS: 

You will be repaid by attending this Convention. 

You will see displays of food products ami prcniiunis from every manufac- 
turing section of the United States. 

You will save in purchases more than triple your expenses, and will be put 
in touch with many new items. 

You will learn from our counsellor the latest rulings from the courts relative 
to the premium form of advertising. 

Yoy will hear from prominent speakers the information you need to conduct 
your business efficiently. 

You are going to mingle with the live wires of the Tea and Coffee business 
and in executive meetings and personal conferences learn of their problems 
and their methods of overcoming them. 



TO MANUFACTURERS OF FOOD PRODUCTS AND PREMIUMS; 

This Convention will draw hundreds of live wires engaged in the Premium 
form of advertising the Retail Tea and Coffee business. 

There you will be in personal touch with these men and have ample time to 
place your goods before them. The grand ballroom of the hotel will be 
exclusively for the display of merchandise. 

These men are going to buy ; that's what (hey are coming here for. 

The men who attend this Convention are all serious minded men from all 
parts of the Union and line up with good concerns who have items of interest 
to sell. 

It is conservative to state that the connections made at this Convention will 
lead collectively to many million dollars a year. 

Can any live manufacturer miss this exceptional opportunity? 

For full particuliirs address 

G. B. SCHORN, President 

JAMAICA, L. I. 
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.-.ncd ii 24-|)p. buokicl coniaining ihc story of the 
1‘atiicrs. The little volume is well illus- 
trated m two Colors and the text, hy A. V. Lally 
oi" I he liiisioii otticc, possesses much of educa- 
tional value. Chase and Sanhorn say the book- 
let i> inten<led “to render a liniclv service bv 
tdliri;' (;iictr a^^ain the inspiring and dramatic 
story oi the C<donists”. it is to he disirihuted 
throiiuh ;;rocers and later ihrounh the j^rammar 

schools. 

Swill & Co., ChicaKO, recently bought a Lam- 
bert peaniil hlancher tor their branch in Monte- 
video, Uruguay. 

i he American C'jtfee Corporation, founded in 
Sanlns liy the Creat Atlantic and Pacihe Tea 
Ccjinpany, Jersey City, N. J., has opened an 
office at kiia Santo Antonio 63. 

I'iebi & Co,, I.otidon, have purcha'cd two more 
Lambert peanut blanehers. 

The A, J. Ucer Company, Hornell, X. V., is 
planning tu increase its capita! slock to $2,000,000 
and to double the capacity of the plant for pro- 
<lucing the Royal line of coffee roasters, mills 
and meat sheers. President Deer expects that 
wiihiii the next two years he will have a work- 
ing force of about 2.tX)0. 

Christenson, tianify & Wealherwax. San I'ran- 
cisco, ha\c ordered a Lambert coffee rtiasiing 
outfit for their Manila, P. I., branch. 

I he Guatemala Coffee Exchange is the name 
of a new coffee importing company which is 
expected to begin business in San Pedro, Cal., in 
the near future. The concern is composed of 
Los Angeles capitalists in association with coffee 
growers and handlers in Guatemala. 

Geo, T, C. Harris & Co., Durban, South Africa, 
have placed an order with the Lambert Machine 
Company for a new model peanut hlancher. 

St. Laurent Bros., Bay City, ^[ich., roasters 
and wholesale dealers in peanuts, have added a 
tea and coffee department. 

The firm of \Vm. A. Campbell, Havana. Cuba, 
recently ordered two more Lambert coffee roast- 
ers. of the Economic type. 

Four more Lambert peanut blanehers have 
been ordered by the Planters Nut & Chocolate 
Co,. Wilkes-Barre, Pa. 

The Beech-Nut Packing Co. recently installed 
a Lambert new model peanut hlancher. 


Lang & Co., Portland, Ore., have orders 
of the largest size Lambert steel peanut . . 
mills. 

These firms have recently adopted the Na , ^ 
hermetic seal process for packing their , , 
brands: The Caldwell Importing Co., M . 
apedis; Meyer Bros. Coffee and Spice , ' 
Louis; G. E. Bursley & Co., Fort Wayne: 
Wilson Grocery Co., Peoria, 111. 

William Grote, wholesale and retail tea 
coffee merchant, New York City, died Jnlv j 
at his home in Brooklyn, 61 years of age, 

The wholesale grocery firm of J. E. Grail, j 
Sons, which has been doing business under 
name for thirty-two years at Savannah. Ca.. 
being liquidated by partnership agreement. Ti 
interests in the firm are R. A. Grady, the ivs 
of J. E. Grady, Jr. R. A. Grady will enter v 
other business. The firm was established in ll 
and at different stages has been called Holcuin - 
Hull & Co., Holcombc-Grady & Co., Holcomb 
Johnson & Co. and J. E. Grady & Sons. 

AN EXPORTER'S “ENCYCLOPEDIA,' 
A ready reference guide to trade features 
every foreign market was recently issued ly 
.\nicrican Exporter, New York, under the I'ic 
of “ Exporter’s Gazetteer of Foreign Marke,* 
Statistics and weights and measures are given :: 
their American equivalents and under each co.'.r 
try is found detailed information upon area u:: 
population, commerce, production and indit?:'; 
railroads, telegraphs and telephones, morr 
weights, measures, commercial language, local 
vcrlislng media, principal shipping routes, 
toms tariffs, consular regulations and con^.::; 
representatives, cable rates, mail time, postal ra’-; 
and regulations respecting parcel post, mone.v ' 
ders and reply coupons. The gazetteer coma”' 
808 pages and includes a number of char:-, 
map of the world, a map of new Europe and :> 
maps of each of the markets. 

A NOTABLE MACHINERY CATALOGUE 
The new catalogue just issued by the Pin” 
matic. Scale Corp., Ltd., marks a notable 
tribulion to this kind of literature, not only 
cause of its comprehensivness in describing b 


NEW YORK BAKING POWDER CO., Inc. (otD.i.w«e) ALBANY, N.Y. 

Manufactur€r9 of High Grade Baking Powden 

Packers of Cocoa, Corn Starch, and Soda 

Private Brandt Our Specialty Largeet a$aoriment of Stock Laheh 
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The demand for Quality Teas is 
increasing. They are our specialty. 
Send us your inquiry the next 
time you are buying 

The use of the best teas will increase the consumption of tea in 
America. 

We import and sell teas of all kinds and grades. Our specialty 
is tea of the highest quality. 

Our foreign branch is always in touch with local and seasonal 
conditions — we are in a position to import any kind or grade of 
tea your trade wants. 

The A. Colburn Company 

2228-42 North Tenth Street, Philadelphia 

Est. 18S7. Branch: Daitotei, Formosa 


TELEPHONE—JOHN 4$t2-3^. 

CABLE ADDRESS— MACILLET. 

CODES— BENTLEY’S, LIEBERS. A8C-5th. EDIT. 


MACY BROS. & 


CAPITAL— 5100,000. 


GILLET, INC. 



OLIVER CARTER MACY 

Pre»id«nt 

T. RIDGWAY MACY 

Vlc»»Pr««i<l«nt 


TEA BROKERS 

98 WALL STREET 
NEW YORK 


LOUIS ALLSTON GILLET 
Treaturar 

HARRY E. HAYES 

Secretary 


BOSTON OFFICE : 155 MILK STREET 
BALTIMORE OFFICE: VICKERS BUILDING 

MANY OF OUR CUSTOMERS SAY THAT OUR INFORMATION, ADVICE AND 
EFFICIENT SERVICE HAVE BEEN VERY HELPFUL TO THEM. PERHAPS WE 
CAN HELP YOU ALSO. 

WRITE, WIRE OR TELEPHONE ONE OF OUR OFFICES WHEN YOU ARE IN 
THE MARKET, OR IF YOU DESIRE ANY INFORMATION. 

WE AIM TO GIVE BOTH BUYERS AND SELLERS A SERVICE NOT YET ATTAINED 
IN THIS COUNTRY AND BELIEVE WE HAVE THE FACILITIES FOR DOING IT. 
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company's products but because of the high print- 
ing and illustrating standards established. The 
covers arc a fine piece of typography, consisting 
of a solid mass of scores of cartons reproduced 
in all their original colors, in perfect register. 
The inside pages are equally well handled, es- 
pecially the illustrations of the machines. It 
is a M-pp. book, with fly leaves and covers, and 
measures about 8 by 12 inches. 


NEW MOVE IN BAKING POWDER CASE. 

(From a Staff Correspondf.nt.) 

Washington, D. C,. August 2, 1920. — The Fed- 
eral Trade Commission in connection with a re- 
cent argument held here in regard to the 
Royal baking powder case has denied the motion 
of the counsel of the Commission to strike out 
Iiortlons of the Royal company’s answer. The 
Commission also denied its counsel’s motion to 
strike out a portion of the Commission’s com- 
plaint against the baking powder company, in the 
following paragraph: 

“The respondent has liy circulars, pamphlets, 
advcriisements in newspapers, magazines and 
other perio<licals, and otherwise, by direct 
slalemcnts and by innuendo and inference un- 
fairly represented and charged to-w it: Sodium 
aluminum sulphate (SAS), as used in its com- 
petitors’ products is, to the contrary of the 
decision and report of sai<l Kemsen Board and 
the Department of Agriculture, harmful, un- 
healthful, deleterious and dangerous to n.scrs 
and consumers of sncli powders." - Lamm. 


NEW TEA. AND COFFEE IMPORT FIRM 
Leon Taflfae and .\dam J. Hellion, for many 
years manager.s of M. J. Brandenstcin & Com- 
pany’s lea and coffee departments in New York, 
have formed a co-partnership under the title 
of TafTac & Bdlion, with olVices at 82 Wall street, 
New’ York, to conduct a tea and coffee import 
business. 


COFFEE BROKER OPENS NEW OFFICE 
(Speci.\l Correspondekcf.) 

New Ori-eans, July 19, 1920.— New Or- 
leans has another coffee brokerage house, the 
Monahan Brokerage Company of St. Louis hav- 
ing recently opened a branch office in this city 


at 304 Magazine street. Thomas P. Monaha 
president, explains his new venture as putbr 
his firm in a fine position, in conjunction with 
St. Louis office, to work the entire Mississip 
Valley better than has been possible heretofor 
- B. R. W. 


THE ARON BALL TEAM WINS AGAIN 
The baseball team composed of employees of 
Aron & Co., Inc., coffee importers. New Yori 
seems to be almost good enough for the 
league. Up to July 31, when they defeated 
team from Leon Israel & Bros, by the score c 
9 to 7, the Aron nine has won six out of seve 
games played this season. 


WHOLESALE GROCER DIES 
Edward Matthews, for many years a memlH 
of the firm of B. Matthews & Co., wholcsa 
grocers, at .\shland, Wis., died at his home Jul 
10. He had been ill several months. 

MARKETS OF THE WORLD 


Latest News Letters from Staff and Spe- 
cial Correspondents in Foreign and 
Domestic Trade Centers 

THE NEW YORK MARKETS 


Special Market Reviews for “ The Tea an 
Coffee Trade Journal” 

New York, Aug. 3, 1920. 
VJ^HAT was said a month ago about the grei 
’ ' coffee market during the month of June : 
true for July: “The quietude generally nott 
was more pronounced than usual.” In fact tli 
dullness in July was even more marked than i 
June. However, the reasons were not quite th 
same. In the last month the lack of animatio 
was traceable almost wholly to a striking indi: 
ference among buyers, as a result of which : 
was frequently stated that* it was impossible ! 
sell coffee at any price. 

Although opinions differ as to stocks held i: 


Tho*. P. Monahan G. A. Schmidt 

MONAHAN BROKERAGE COMPANY 

(Incorporated) 

DEPENDABLE BROKERS IN COFFEE 

New Orleans, La., 304 Magazine Street 508 South 7th Street, St. Louis, Mo. 

IF YOU WANT ••SERVICE^'-Command us 
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roasters, distributors, etc., there seems to be little 
reason to doubt that such supplies arc ample for 
the season, and doubtless embrace an unusually 
lari^e projiortion of mild coffees, some of which 
were stocked rather heavily because of their dis- 
count under Santos. As a consequence, it was 
nf)t astonishing that the majority of buyers 
should hold off as they saw prices in Brazil al- 
most cuitstantly on the down grade, believing that 
even more attractive buying opportunities would 
be offered later on. 

Because of the stagnation, prices much of the 
time showed unprecedented irregularity and it 
was iiniiossible to form a positive opinion as to 
r tilues. In numerous cases sellers were not so 
intich concerned about prices as they were about 
finding buyers, 

'I here was a brief period of quasi-activity at the 
beginning of the month when the settlement of 
railroad strikes led to some increase in ship- 
ments. At this time primary markets displayed 
:i rather better tone, which was naturally reflected 
liic.-tlly. Both these conditions, however, proved 
to be but short-lived. Demand again became e.v- 
Iremely slow and prices here resitmed their down- 
ward course, following the lead of Brazilian mar- 
kets. Local spot prices dropped two and three 
cents on Santos grades and about the same on 
Rios and Victorias. Future contracts on the E-x- 
change likewise broke sharply, reaching the low- 
est levels recorded siitcc December, 1918. July 
coittracts led with a loss of about three and a 
Itali cents, while distant deliveries lost two to two 
and a half cents. 

The expectations of some of the best informed 
men in the trade that prices in Brazilian markets 
would bo firmly sustained early in the new crop 
season were not sustained. With strong interests 
arrayed on both sides of primary markets, it was 
by no means strange that opinions a' to C. and F. 
values differed wideR-, fully one and a half cents 
at limes, hut Still, the prevailing trend was down- 


ward, Santos grades having declined rough! , j, 
and six cents in the month and Rios and Vk;c^ 
three and four cents. In spite of these mi -.rj 
conce.ssions only a small business was a, : ^ 
plished. 

One of the most experienced and conser-.:,:. 
men on Front street summarizes the situati ■: 
follows; “The market has suffered the c.. 
drastic decline experienced in the past two >ii: 
The weakness came principally from Brazil 
on top of a disturbed economic and financial 
dition ill the United States and the refu-ji 
bankers to extend help to the coffee people : 
resulted in liquidation, the outcome of whie;: 
difficult to determine at this time. European 
kets, from which help had been expected, in 
been unable to avail themselves of coffee suf;,: 
owing to financial difficulties. Stocks are ; 
cumulating, and while the roasters in every 
stance report a record business liquidation is ? 
in evidence. It may be that the present range 
prices is entirely out of line with actual vsi:i 
and later a readjustment may occur, but at yc 
cm it is impossible lo forecast the future.” 

Mii.d Coffees Dull and Weak. 

Stagnation and weakness have been the fealc: 
oi the mild coffee market during the men; 
Much of the time conditions have been so ■; 
settled as to make it impossible to quote acc: 
aicly. However, prices in the main average al: 
tliree cents lower for the month. At times 
grade washed coffees held up fairly well, ivh 
ilic lower grades, many of which were lower i: 
Santos, were pressed for sale without find: 
buyers. Practically all the bids heard were 
sm.all lots and the majority of importers igiv: 
these, having previously made good sales lo- 
rivc at liigher prices. Still, buyers felt sats 
holding off in view oi the liberal stock, s! 
807,000 bags, against roundly 742.000 a montli i 
and 504,000 a year ago. As a partial offset : 
stated that many sliippers in producing coumr 


Always On the Market Never Over the Market 
Often Under the Market 


We have the largest stock of the finest roasting and drinking coifws'of all descnption. 
We offer teas of every variety. All nne cup quality. 


JONES BROTHERS TEA COMPANY, Inc. 

107 Front Street, New York 
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Manager Coffee Department 
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J. C. Whitney Company 

Exporters TEA Importers 


CHICAGO 

437 West Ontario Street 


and 


Canadian Headquarters 
TORONTO 

49 Wellington St., East 


NEW YORK 
82 WALL STREET 


sales offices 

158 STATE STREET, BOSTON 
7 8. FRONT STREET, PHILADELPHIA 
714 EQUITABLE BLDC.. ST. LOUIS 
542 8AN80ME ST.. SAN FRANCISCO 
CANADA 

Sales Office, fl St. Sacramento St.. Montreal 



w 


BtVlNG AND SHIPPING OFFICES 
SlIIDZUOKA, JAPAN 
SHANGHAI, HANKOW. FOOCHOW. 
CHINA 

DAITOTEI. FOR3IOSA 
COLOMBO, CEVLON 
CALCl'TTA, INDIA 
BATAVIA. JAVA 
LONDON, ENGLAND 


PACKERS AND BLENDERS OF TEAS OF EVERY KIND 
IN EVERY VARIETY OF CONTAINER 
FOR PARTICULAR BUYERS 

IN CONSTANT AND CLOSE TOUCH WITH ALL BUYING AND SELLING MARKETS 


M. 1. HORWITZ 

COFFEE IMPORTER 

139 Front Street 25 Depeyster Street 

NEW YORK 

Operate largely in Bogotas and the active grades of 
Brazil Cgflee. 

Agent for a large shipper of Maracaibo Coffee. Cup 
quality a specialty. Exceptional facilities for large 
buyers. 

Genuine Bourbons are scarce. We have a large 
quantity of genuine Bourbon Grinders of fine cup 
quality. 
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who had over-stayed their market and missed the 
tup prices, were unwilling to sell freely on the 
decline. 'I'his was partly ascribed to reports that 
the crops in several countries will be consider- 
ably less than usual. 

BaKu 

World's vlalblrj supply July l..«.90»,»70 
ViHible flupply in U. M., all 

kiudB on July 1 1,699,297 

Dtllveriea In U. S., 1910-20 

year 9.683,379 

J>4'llv(>rl4>i( In Huropr, 191920 

year 7,047,203 

Stock In Bio, July 1 312,000 

Stuck in Santoa. July 1 1,614,000 

Keedpts at Rio, 1919-20 year. 2,539,000 
BeLcipts at Santoa, 1910-20 

year 4,161.000 

Price, B^t, SantOB 4a, N. Y., 

July 30 17^1 

Price, spot, Rio 7i, N. Y., July 

30 10% 

Kiu exchange on Londoa, July 
30 13 25/32 

Tka Market Duli, and Featureless. 

The dullness reported in the tea market in June 
became more marked during the month under re- 
view, but with so many traders away on vacations 
and others not trying to do much, quietude at this 
time is not surprising. Prices have undergone 
only small change's from day to day and the net 
results arc unimportant. However, a rather bet- 
ter feeling is quite general, partly because of a 
firmer tendency in London and in the Far East. 
It is expected that this will be reflected in the 
local market before long as some evidence of a 
slightly better general inquiry was visible toward 
the end of the month and it seemed to be gener- 
ally agreed that prices were about as low a.s 
they will be. While supplies of medium and low 
grade Formosas are abundant, stocks of higher 
grade old crop have been* well cleaned up. First 
arrivals of the new crop arc expected in the near 
future. New crop Japan teas were bought at ad- 
vance of ten to fifteen cents over last year and 
the first arrivals were reported in western mar- 
kets, Owing to the much higher cost considerable 
doubt exists as to the possibility of noteworthy 
dealings. 


1919 

Bagtf 

7.172,659 

878,784 

8,994,004 

* 536.666 

4.144.000 

1.764.000 

7.376.000 
29 '/j 
23 

14 9/16 


Dullness and narrowness were the pr nc 
features of the month in the spice market. Ow 
to various conflicting factors, the underKpi^t 
times was rather feverish, but there were 
changes of importance. As a rule, howevir, 
feeling was rather steadier as demand showe 
little more life early in the month, while 
heavy liquidation or forced selling which wa 
feature in May and June, was much less coiispi 
ous. In addition, more attention was paid to 
further depletion of spot stocks and the limj 
quantity afloat. — C. K. T. 


NEW ORLEANS LETTER 


News of the Trade in the “ Logical Pot 
as Gathered by Our Correspondent 

New Orleans, July 29, 19JC 
•^HE green coffee trade in New Orleans 
more or less demoralized owing to 
Brazil situation and the drop in spot price.s. 1 
sharp drops, relieved with only occasional rec 
erics, have put the trade on edge and kept eve 
body guessing, so that it is difficult to make o 
mitmems, and ihe buying interests have li 
slow lo lake hold. 

Prices of Rio in the spot market here drop; 
from \3'/i July 1 to 12c. July 28, with prospe 
for still lower prices at the close of the mor 
and Santos 4s dropped 21 to 18c. in the sa 
time. 

Dealers state that there has been too mi 
margin between the prices of Santos and Ki 
the former being too high, but instead of k: 
equalized both have been lowered and the d 
ferentia! is about the same. They express ' 
belief that Rio coffee is too low in proportion 
Santos and to other commodities and as ; 
present value of a dollar, as compared w 
pre-war times, is figured at about 40c. 

At any rate, the trade is upset and noli 
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'^HE above is an interior view in our remodeled New 
York offices. This is one of a scries of pictures that are 
being published on this page, presenting views in our vari- 
ous establishments, and intended to visualize the facilities we 
have to offer green coffee buyers. 

The above cut shows a corner of the coffee department. 
This office is on the street floor, fronting on Wall Street, in 
the heart of New York’s green coffee district. It is conveni- 
ently located and completely equipped. 

A hearty welcome awaits ail of our coffee roaster or 
broker friends who we hope will not hesitate to make our 
office their headquarters while in New York. 

J. Aron & Company, Inc. 

Importers COFFEE Exporters 

New York New Orleans Santos 

Chicago San Francisco London 
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knows just now what the outcome will be. If 
cofTce should get back to pre-war prices, with 
oihtr values siill high, it is claimed the trade 
would be greatly restricted. All fhings being 
even, dealers would not be averse to getting back 
to the old basis, however. 

Arrivals of Brazil' coffee have been rather 
large and there is a reasonably good stodc on 
hand, while the amount afloat for this port is 
about 280,000 bags. 

Mild coffee is quiet and prices have been con- 
sidered about nominal all month, with little 
business in that line. At the end of the month 
prices were lowered and trade was said to be 
light, owing to small demand from interior 
points. Mild coffee is quoted here as follows, 
per pound: Bogota, 24^@27c. ; washed Guate- 
mala, 21J/^@24c. ; unwashed Guatemala, 19@21c. ; 
washed Mexican, 24J4@29J/2C. ; unwashed Mexi- 
can, 21@24c. ; Maracaibo, 20^c. 

The trade in roasted coffee was active early 
in July, interior customers showing a willing- 
ness to buy; later in the month business slack- 
ened considerably and at the close was rather 
quiet. Roasters said that this condition was 
caused partly Iw the mid-Summer dullness and 
partly by the disorgathzation of trade owing to 
the price conditions of green coffee. Prices of 


roasted coffee were maintained during -li 
month, but at the close there was anticipaii.a 7 , 
a decline, although not a very sharp oin, •(. 
cause of higher prices of labor and 
used in the trade. 

L. Aron, president of the New Orleans R ^s, 
ers’ Association, states that roasted coffee p-,:. 
are not too high. “ The roasters," he dcclarri 
“are not making a just profit at present, 
have not been making one in the last two ■ 
three years. The high cost of labor, tin 
packing materials generally, and several c'k 
items which must be taken into consideraii.c 
have made the cost to the roasters so high a; ; 
prevent them from making as much prorit j 
they made in normal limes, before the war.” 

Tea Trade Notes 

The tea trade in New Orleans has been H 
in the last X days. However, some of the ][i:i 
cst packers in the Southern states have Vtt 
taking advantage of the dullness and of pri:» 
and are placing orders for requirements for •: 
to ten months. 

New crop Japan teas have begun to arrive ic. 
are much higher than teas of equal quality 
1019. Formosa teas also have shown up in r: 
importations of fair leaf and cup qualitie.s, T' 
better grades arc being offered on about i 



BARRELS— DRUMS— BOXES 

PajMF Shipping Containars mada by « new accurat* apiral winding process. AIR TIGHT — SIFT PROOF — SANIT.iRY 
Hi* weisht of paper container will equalize the advanced freight eharrea. PROMPT DELIVERIES— 
TRUCK SERVICE-REASONABLE PRICES. WKFTE OR RHONE 

lOS HUDSON STREET, NEW YORK CITY 

Tel. Lispenard tllS 
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That Scientific Research which is now 
under way at the Massachusetts Institute 
of Technology presents two big prob* 
lems to this Committee: 

1, How can more funds for this 
work be secured? We have on 
hand only enough to start. A 
larger sum is needed to complete 
the investigation. 

2. Shall the reports of this research 
be distributed impartially to the 
entire coffee trade or shall they 
be limited to the firms that are 
paying for the investigation? 

The trade has long felt the need of 
such a research but the funds were 
always lacking. The National Adver- 
tising Campaign has convinced us that 
the investigation should not be put off 
any longer. The Committee needs the 
information in conducting the National 
Campaign, Every member of the trade 
needs it in promoting his own business. 


Present subscribers to the general Pub- 
licity Campaign, of which this research 
is onlv one feature, number considerably 
less than one-half the firms in the busi- 
ness. 

Are you not ready now to take a hand 
in holding the umbrella? 

Voluntarily or involuntarily, you have 
been sitting under it for sixteen months, 
getting the benefits of the National Cam- 
paign without contributing to its support. 

If you really want the research com- 
pleted. if you favor making a good job 
of it, send in your subscription. 

Thus far, the National Advertising 
Campaign has been conducted for the 
benefit of the entire coffee trade. Sub- 
scribers and non-subscribers have pro- 
fited by it equally and without discrim- 
ination. 

But we ask you — 

Is this fair. 

Joint Coffee Trade Publicity Committee. 


above is a reprint of a letter sent out recently to Coffee Roasters who have not 
yet subscribed to the Advertising Campaign. 

This Research Movement deserves the moral and financial support of every man 
having the best interests of the Coffee Business at heart. It represents a vital phase 
of our National Campaign to tell the American public the truth about coffee and it 
fTicans much to every factor in the trade. 

The National Coffee Roasters Association is squarely behind this movement and 
asks all coffee roasters — members or non-members to support the work with dollars 
and enthusiasm. 


NATIONAL COFFEE ROASTERS ASSOCIATION. 

Carl W. Brand, President. 
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same basis as iast year and standards are several 
cents higher than recent offerings of former im- 
portations. With existing conditions in prices 
of exchange Ceylon, India and Java teas are 
considered very attractive at quotations, to any 
tea buyer. 

Tea packers in New Orleans state that the 
past six months period has l>ecn one of the most 
satisfactory in a number of years, and that they 
have .sold considerably more tea than they an- 
ticipate<l. Tea consumption in the Southern 
States is increasing and the trade is consuming 
heller grades. 

Charles H. Pegg, in charge of J. Aron & Co.’s 
tea department, is oti a tour of the Northwest, 
including St. Paul, Minneapolis and Kansas 
Cily. 

T. M. Milam, Southern manager of Carter, 
Macy & Co., has returned from a trip to Okla- 
homa, Texas, Arizona, New Mexico and Arkan- 
sas and found conditions excellent and the trade 
in good humor, although buying has been quiet, 
owing to the general expectation of a break in 
markets. 

The tea importing houses in New Orleans are 
talking about increasing imports to this city, 
if the right conditions can be secured. The main 


difficulty is that the steamship rate on tea 
the Orient is around $20 to this port 
something like $17. .SO to New York, and $15 
San Francisco. Insofar as railroad rate.' 
concerned the rate out of San Francisco is -V..:; 
$1.50, compared with a rate to Chicago poir ts 
90 cents from this city. "If the steamship 
could be equalized," said T. M. Milam, of Car 
ter, Macy & Co., in New Orleans, "we o.x;j 
put teas in Chicago points below either N'ti 
York or San Francisco and New Orleans uouli 
handle about one-lhird of the Japanese imp 
rations of 10,000,000 pounds." 

The difficulty is with the Japanese boat !i^^, 
with five ships a month to this .port. tldf-Pc 
have been made to secure some action throuj 
the agents here of the Japanese lines, but l; 
relief so far has been secured. The agents ,?• 
willing to help and a number of Japanese me 
chants who are to be in New Orleans soon, wi; 
be asked if their country has any plan to d;; 
criminate against New Orleans. 

There are in New Orleans several large firm 
interested in the importation of tea and spica 
etc. Among the leaders are J. Aron & Co., Ca: 
ter, Macy & Co., and Leon Israel, but many oih? 
large firms are interested in the distributio: 
through this port.— E. K. P. 
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Sales Office 

PAN AMERICAN COFFEE 
COMPANY 

417 West Ohio Street 
Chicago, Illinois 


Know the Merits 
Cultured Coffee 


Try it out on your own testing table 

In a series of announcements in this paper, the 
Robison Coffee Culturing Process has been quite 
fully described. You have been told why this proc- 
ess gives a distinctive character and enhanced body 
to any coffee. You have been told why Cultured 
Coffee is superior in the cup. 

One way for coffee roasters to find out whether 
Cultured Coffee is of interest to them is to try it. 

Let us send you a good sized sample. Test it care- 
fully in the cup and see if it does not meet every claim 
made for it. Send for your sample now. 

PAN AMERICAN COFFEE COMPANY 




When Writing Advertisers, Kindly Mention Thb Tba and CovriiD Tbadk Journal 



230 


THE TEA AND COFFEE TRADE JOURNAL 


August 


THE SAN FRANCISCO MARKETS 

Tea and Coffee News of the Pacihc Coast 
Centers (iathercd hy Our Own 
Correspondent 

San' Francisco, July 28, 1920 
'^IIE coffee market continues to decline, yet 
^ the demand is smaller than usual for this sea- 
son of the year. There are big slocks of Central 
American growths in San Francisco, mostly of 
medium and low grades. High grade fancy coffee 
is scarce. The roasters are carrying very light 
stocks. It is expected that as soon as they begin 
buying again the price will go several cents 
higher. The slack demand has continued for 
about six weeks now and accordingly a change 
in marketing conditions would seem inevitable. 
Generally speaking the year has been good and 
it is estimated that the first six months show 
an increase of business from 20 to 25 per cent 
greater than last year. 

The roasters report good out-of-town busines.s. 
They have ample slocks on hand for the time 
being, and are able to hold off on buying with- 
out immediate emharra'isment. Some of the 
coffee firms are conducting extensive publicity 


campaigns both by display features and f 
lional propaganda. The movement to 
the housewife to brew coffee properly is 
sidered the most essential matter, and tht. 
Francisco dealers are ready to co-operate i:; 
national movement which seeks to inculcate i 
esthetics. 

M. J. Brandenstcin & Co. have increased 
publicity work this year and are doing vali 
work through their “coffee receptions." 
invite people to attend these informal funct 
which are held in convenient locations, and c 
coffee as it should be prepared. Refreshn 
are served free. This class of intimate pr 
ganda has borne excellent results this sum 
though it is no new departure with this comj 

R. A. Yerkes, formerly in the coffee bre 
age business in Seattle, is now the treasurer 
one of the stockholders of S. Cassinelh & 
the new^ brokerage concern at 221 Calift 
street, San Francisco. The company ha> 
joyed a very active business since they stc 
four months ago. The new offices are large 
handsomely appointed. 

Luke J. Cossich, the well-known coffee ro; 
and jobber of Sacramento, was in San F 
ci^co this month making arrangements for 


M. S. GOOD & CO. 
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PFEIFER Selections 

plus 

Careful Roasting 

plus 

Efficient Marketing 

mean 

Increased Coffee Sales 


S. PFEIFER & COMPANY 

Brazilian and Mild Coffees 

310 MAGAZINE STREET NEW ORLEANS 


W. M. GIFFORD COMPANY 

mild Coffee Brokers brazil 

11 India Street Boston, Mass. 

Our direct connections with Coffee Shippers give us the opportunity of securing 
good Coffee at ail times. 

We work for those who need our services. Superior facilities for taking care of the 
needs of Green Coffee buyers. 

Cost and Freight — Spot New York and Boston 


S. CASSINELLI & CO. 

221 California St. San Francisco 
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current requirements. He says business in the 
Sucramentij Valley is improving satisfactorily. 

L, (i. J*‘emon, the tea examiner for the port of 
Tacoma, lias reported that 371,819 packages of 
lea were received through Tacoma the last fiscal 
year. This probably means, that Tacoma will 
take second place in the United States for tea 
importation ff»r the year ending June 30, thus 
falling behinti New York for the first time since 
the war. San Francisco will hold third place. 

The total receipts of coffee in San Francisco 
from Central America and other countries, in- 
cluding rc'importations for the Orient, for the 
first six months of 1920 are 649.502 bags. The 
figures last year for the same period were 377,027. 
-G. r. M. 


CAilLE COMPANY OPENS NEW LINE 
The All America Cables. Inc., New York, an- 
nounced July 31 that another cable line has been 
opened between Santa E'lena, in Ecuador, and 
Chorillos (Lima), in Peru. This provides a 
triplicate cable from the United Stales to points 
in South America as far south as Lima aud will, 
it is said, improve the lirnc of communication 
between New York and Central and South Amer- 
ican ports. The company states it is a part 
of its general plan to perfect a comprehensive 


American owned and operated cable system ni 
the Western Hemisphere. 

The new cable has been rendered necessary i.y 
the large increase in traffic to South American 
pons during the past year. From June, 1919, [r, 
June, 1920, traffic between this country and Sorih 
America has increased 75 per cent. 


CHICAGO NEWS LETTER 


Aclivitiea of the Trade in the Windy City 
and Vicinity as Seen by Our 
Correspondent 

Chicago^ July 31, 1920. 

local coffee market has been exceedingly 
* quiet during the last three weeks; material 
improvement is not looked for until the fall 
months. It is declared that the financial situa- 
tion, whereby the banks are closing down on 
open accounts, combined with a disinclination of 
the retailers to place orders for present and 
future delivery, have brought the market to ii> 
present status. Just why retailers are not plac- 
ing orders the roasters are at a loss to under* 
stand, for they say that judging by past business 
at this season of the year there should be a 


J. E. GARRET & COMPANY 

Successors to JOHN O’DONOHUE'S SONS 
IMPORTERS — JOBBERS 

COFFEE 

100 FRONT STREET NEW YORK 


Coffee Roasting for the Trade Only Coffee Separated 

(No Spice Grinding. No Coffee Selling) 

JOHN W. HAULENBEEK CO. 

{Established for 3S Years) 

NO ACCOUNT TOO LARGE FOR US TO HANDLE. WE MAKE A SPECIALTY OF 
HANDLING OUT OF TOWN ACCOUNTS 

393 GREENWICH STREET Phon. Omidlzis NEW YORK 
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SPICE DEPARTMENT— The Widlar Co, Cleveland, Ohio, 
showing four of the Thirty “ EXACT WEIGHT” Scales used by 
this company. 

The Widlar Co. uses the best automatic weighing machinery made, 
but use one “ EXACT WEIGHT ” Scale behind each machine. 

THE SMITH SCALE CO. COLUMBUS, OHIO, U. S. A. 


There is a big REASON Why “ EXACT WEIGHT ” Scales are 
a necessity behind all Automatic Weighers, 

THAT REASON 

is that they show you the exact amount of cither over or under weight 
IN FRACTIONAL OZS. 

“ EXACT WEIGHT ” Scales arc perfect checking scales. 

“ EXACT WEIGHT” Scales are perfect hand weighing scales. 
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much greater demand and there is no doubt hiit 
that the retailers’ stocks arc at a minimum. 

The lea market is characterized as one in which 
the local jobbers seem to be holding back in their 
purchases, perhaps due to the financial situation, 
Init there is no doubt but that they must soon 
come into the market, for it is believed that their 
supplies must be very low. Prices on teas in 
general show but little variation and are main- 
taining a rather stable position. 

Chu a(;o Tkaj)e Notes 

A S. Brasin, of Beil, Conrad & Co., and for- 
mer president of the Chicago Coffee Roasters* 
Association, returned early in July from his 
13, (KX) mile trip to Honolulu. With reference to 
Hawaiian coffee, Mr. Brasen said: “While on 
the Island of Hawaii I had the satisfaction of 
looking over the coffee plantations and their 
methods of handling coffee from the cherry to 
its finish in the green. They produce a very 
good coffee but it is limited in quantity com- 
pared to the countries of production generally 
known. The entire country traveled seemed pros- 
perous with good business everywhere.” 

The Edward Katzinger Co., said to be the 
largest manufacturers of bakery and confec- 
tionery equipment in the world, has purchased 
a 15-acre tract of land in Chicago at Armitage 


and Cicero avenues, on which will be built a plant 
to cost over $2,000,000. There will be three uni ; 

P. R. Stoltz, of the Samuel Mahon Co., w :h 
headquarters at Ottumwa, Iowa, spent several 
days here during the last of the month on a bud- 
ness and pleasure trip combined and taking ocfa- 
sion to visit a number of his friends in the 
Chicago trade. 

L. D. McDowell, of Ruffner, McDowell ^ 
Burch, returned during the latter part of Jiih 
from a two month’s visit at the San Francisco 
office of the firm, saying that he found conditions 
there are practically the same as now prevail in 
the Chicago district. Mr. McDowell announced 
that F. W. Kunz, formerly manager of the New 
Orleans office, but who had been spending some 
lime in Brazil looking over the coffee plantations 
thei'e, stopped for a day or so in Chicago on his 
way to New York, where the firm is opening a 
new office, this giving them four representative 
cities in which they have offices. 

The Borden Milk Co., of Belvidere, 111., which 
is about to put up percolated coffee with the 
cream and sugar already added, has had con- 
structed what is declared. to be the largest coffee 
pot in the world, holding 2,000 pounds of coffee. 

The twenty-ninth semi-annual buying conven- 
tion of the Retailers’ Commercial Union, under 


Pioneer Boilders of 

CANNING AM PACKAGING MACHINERY 

For weighing, filling and capping 
square or round containers or cartons 

Guaranteed speed of 100 per minute. Any package — any product. Thirty- 
four years practical experience. 

C. T. Small Manufacturing Co. 

6761 Vernon Avenue St. Louis 



FIDELITY CAN CO. 

BALTIMORE, MD. 

Manufacturers of 

Tin Cans and Tin Containers 

Manufacturers of BOX SHOOKS and BOXES for ALL CONTAINERS 
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whose auspices is operated the Northern Jobbing 
Company of Chicago, was held at the Palmer 
House July 19-24. Among the numerous exhibits 
of the various members was the tea and coifee 
display of the Northern Jobbing Co., being in 
charge of C. D. Shugart, Chicago manager. The 
Hooton Cocoa Company, of Newark, N. J., had 
an exhibit of its cake chocolates and cocoas, in 
charge of Mr. Elliott. W. H. Reed, of Chicago, 
was re-elected president of the Union and P. J. 
Nelson, also of Chicago, was re-elected president 
of the Northern Jobbing Co. 

George A. Hyers died suddenly at his home 
here July 12, age 78. Mr. Hyers was formerly 
in the wholesale grocery business and was well 
known in Chicago, having been a resident for 
forty-four years. He was a former president of 
the Northwestern Traveling Men’s Association 
and president of the Oakland Business Men’s 
Club. He is survived by his widow. 

At the annual meeting of the Illinois Whole- 
sale Grocers’ Association, which concluded July 
24 at the Congress Hotel, Douglas H. Bethard, 
of Peoria, 111., was chosen president and Ross P. 
Stanton, also of Peoria, secretary. F. H. Bode, 
of Reid-Miirdoch & Co., and S. B. Steele, of 
Stcelc-Wedeles Co., welcomed the visitors in in- 
spiring addresses. Among the resolutions adopted 


was one declaring in effect that “ time and ex- 
perience have demonstrated that the legitimatt 
and independent wholesaler is the cheapest me- 
dium for the distribution of food to the con- 
sumer.” The resolution also urged, in sulwtance, 
that “ refiners, manufacturers and packers should 
discourage the introduction of unnecessary middle, 
men and speculators into the chain of distribu- 
tion.*’ 

F. V. Allain, Chicago manager of the Charles 
Dittmann Co., spent the last week or so of July 
on a business trip to New Orleans and New YorL 

J. A. Sokol, of Sokol & Co., has been spending 
the week-ends during the last month or so at hi< 
country home at Fox Lake, 111. 

Work is under way on the elevation of Scuiih 
Water street, where a number of wholesale 
grocery concerns are located, notably Steele- 
Wedeles Co., and the down town office of Sprague 
.Warner & Co. While the work will take several 
years for completion these firms are now making 
plans for removal elsewhere. 

Chase & Sanborn have purchased a plot of 
ground 200 x 100 at Huron street and Fairbanks 
Court, for $70,000, and it is understood that prob- 
ably within the next year a new warehouse, with 
office quarters, will be constructed there.— W 
H. A. 


Coble uddress: Chasapur 

ALEX. H. PURCELL & CO. 

28 Old Slip Coffee Brokers New York 

Exclusive representatives in the United States 

for 

Maurice Bloch, Lepeltier & Cia, of Santos and Sao Paulo 

Will be pleased to send samples of spot coffees and quotations on spots, afloats 
and cost and freight shipments from the source upon request. 


Java-Holland-America Trading Company 

(Java-Holland-Amerika Handelscompagnie) 

Importers of Java Tea 


and other dutch east INDIAN PRODUCE 
DIRECT FROM PLANTATIONS 

ROTTERDAM NEW YORK 

No. 8 BRIDGE STREET 

Direct ell correspondence to the New York Office 


JAVA 
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Because H & D Corrugated Fibre Board Boxes 
and Containers are suggestive of high quality for 
the merchandise they carry — 

Because they oflFer a cleaner, easier and better 
packing method to shippers and 

Because they are economical — ■ 

are reasons why H & D Packing Materials are 
so widely used. If your present packing methods 
are unsatisfactory write 

The Hinde & Dauch Paper Company 

851 Water St. Sandusky, Ohio 


PLAIN 


DECORATED 


TIN CONTAINERS 


— for thi 


Tea and Coffee Trade 


FEDERAL TIN CO., Inc. 


Baltimore, Md. 


SPICE CANS 


DRUG SPECIALTIES 
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THE TEA AND 

OUR LONDON LETTER 

The Latest News from Mincing Lane and 
the Continental Trade Centers 

Office «)f Thk TtA and Coffek Trade Journal, 
Cranbourne Slrect, London, \V. C. 2. 

London, July 12, 1920. 

T he tendency of tea prices in this country has 
btcotnc still more irregular since competi- 
liori for the finer descriptions grew keener, 
chiefly on account of the limited propc»rtion of 
h se ii iht; s .les catalogs. Even lieller prices 
have been occasionally realized for choice lots. 
Lnod medium grades are having moderate atten- 
tion, but low quality tea continues almost unsal- 
able at down to about 9 cents per pound. The 
total depreciation in common low grades since 
the downward reaction set in represents quite 25 
cents per pound. 

There has been slightly more demand for the 
better qualities of China tea, but Javas arc ut- 
terly neglected in spile of the considerable re- 
duction in prices in sympathy with Indian and 
Ceylon growths. Some sales of common Java 
have taken place at prices which mean a heavy- 
loss on their importation. Recent auction cala- 
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logs of Indian and Ceylon descriptions sh- ^ 
reduction of 7,000 packages, but the demand tf 
mains chiefly confined to the medium and rirt- 
qualities. Good black tea, really tippy tea. d^: 
the finer Chinese and Himalayan types are lici'. 
unaffected by the prevailing depression and %t 
readily whenever offered. But the trade is or.!;: 
now realising the injury done to it during tb 
period of Government intervention, when ali 
was made into one blend. The demand for ex 
port is still rather indifferent, while the supp', 
of really suitable grades is comparat:vd 
restricted. 

The British Coffee Trade 

The market for coffee has turned adverse’ 
the seller and I notice that the recent arrivals c: 
East African were of such low grade that :r 
porters have been glad to clear at almost an; 
price. This, however, is not being regarded viii 
discouragement. There is room for a low grat 
article at a really low price in this country. 

A very interesting review of coffee prosper, 
was made by G. A. Talbot, presiding over ib 
annual meeting of shareholders of the Dumur 
Coffee Company in London lately. He poime 
out that Ills company last year felt the full e; 



USE A TRICOLATOR 

And Make Better COFFEE 

Roasters (now) send TRICOLATORS to complaining cus- 
tomers. They know that the clean, sweet, fresh Paper Filter, 
the fool-proof Aluminum Top and the China Urn will make 
their coffee right. 

Send for circular and prices on Home or Hotel sue 
TRICOLATORS and Filter Paper. 

THE TRICOLATOR CO. 

54 WEST LAKE STREET CHICAGO 
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ALL FIBER CANS 

iKllcnie s tin top and bottom cans 

The idMl container in place of axpenaive tin can», Ritchie** Paraffined or Parchment lined cane 
hold the aroma« are airtight and non-abaorbtng. The ideal package for Coffee. Tea. Spice*. Cocoanut 
and all dry food*. 

Quofaffana and aampfc* pre^mptty forwarded 

W. C. RITCHIE AND COMPANY 
414 SO. GREEN ST., CHICAGO, ILL. 



EYE'LL SAY SO! 


When the eye approve^;, the battle is 
half won. If a food producl looks 
appetizing and wholesome, the con- 
sumer really hopes it will taste good. 

An attractive KVP Waxed Paper wrap- 
per or sealer makes the food product 
more appealing and protects its good 
quality. 

Eye’ll say that KVP Waxed Paper 
makes sales and profit. 

KALAMAZOO VEGETABLE 
PARCHMENT COMPANY 

Kalamazoo, Michigan 
** Worlds Model 
Paper Mill** 

Makera of waxed and 
vegetable parchment 
p^er 


USE CARTONS 

ECONOMICAL 

SERVICEABLE 

(.^^rtons liave (lenmnstralcd their 
worth as containers for cofifee, tea, 
spices and grocery specialties. An 
increasing n u m I) e r of coffee 
roasters and packers are substitut- 
ing them for more expensive tin and 
j)aper cans. 

We are carton specialists and are 
prepared to duplicate or improve 
any carton you may now be using 
or will create new designs. What 
are your requirements? 

the Peerless Paper Box Mfg. Co 

Cleveland 
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fects of the disaster of the 1918 frost, which put 
out of bearing for a year at least a large pro- 
portion of their coffee. The loss was tempor- 
arily relieved, however, by the growing of cotton, 
the crop of which amounted to 433,000 pounds, 
realising $155,000. The company is seriously con- 
sidering the cultivation of alternative products. 
As regards coitoii, it can only he looked upon 
as a catch crop, as it is not suitable to grow with 
coffee. The company is therefore only planting 
360 acres this year to yield lOO.OOO pounds. The 
question of sugar production has been discussed 
also but postponed for the present owing to diffi- 
culties. 

John Buchanan, a director, who has been out 
to Dumont, said : “ What struck me most last 

year was the wonderful recuperative power of 
the majority of the coffee trees after the memor- 
able frost of June, 1918. No doubt the excellent 
quality of the soil partly accounted for this. The 
partially frosted trees were throwing out new 
and vigorous shoots. The superfluous ones had to 
be very carefully removed, and a great deal of 
what is termed “handling” done to bring the 
trees to the proper shape and to let in sun and 
air. Some of the older coffee that had not been 
frosted was looking exceedingly well, and is yield- 
ing a good crop this year.” — Thom.vs Rkece. 


WANTED 

GREEN COFFEE SALESMEN 

A leading green coffee importing firm d>'‘ 
sires to get in touch with an experienced gre^n 
coffee salesman to call on Che eastern trad*, 
working out of either New York or Chicago. 

There is also a place in this organizatiou 
for a salesman who is qualified to call upi.n 
green coffee buyers in western territory, mak- 
ing his headquarters in San Francisco. 

Give full particulars as to age, experience 
and salary exf^ed. All communicaCious 
treated confidentially. 

Address Box 538, care THE TEA AND 
COFFEE TRADE JOURNAL. 


J. HENRY YOUNG 


GEO. N. JES5EN 


YOUNG & JESSEN 

COFFEE 

230 N. WABASH AVENUE 


LONG DISTANCE PHONES 
CENTRAL gJJ 


CHICAGO 
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MILLER FIBRE CANS AND TUBES 

FOR 




.COFFEE, 


LIGHT 



AND WITH QUALITY ARE CROWNED 


TO BEST THE REST tHEY ARE DESIGNED 


MOISTURE PROOF AND PARCHMENT LINED 

ORDER TO-DAY SHIP TO-MORROW 

MILLER FIBRE PRODUCTS CO. 

350 WEST ONTARIO STREET CHICAGO 


General Can Company 

Sixteenth & Canal Sts. 
Chicago, III. 


Tin and Fibre 
Cans 


Coffee Cans a Specialty 


Trade Mark Service 

H'e Have Standardised the Bueinese 

Can You Read Your 
Titles Clear ? 

^Inquire of — 

Trade Mark Title Co. 

EmtmhUAmdItOS 

FT. WAYNE, IND. 

Waihinston, D. C. New York, N. Y. 


FIBRE CONTAINERS 

For immediate delivery 7000 90 lb. 
Fibre Cases, size iij 4 long, ii wide, 
35 deep — price 30c. each, f.o.b. Bos- 
ton ; lots of 1000 or more. If inter- 
ested, please wire our expense. 

CORRUGATED PAPER MILLS 
37 Wormwood Street Bonon 9, Htue. 


When Writing Advertisers, Kindly Mention Th* Tia and Corns Tbadi 3ocrnai. 
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PRICES CURRENT 

Wholesale and Retail ^ 

Aa of Auguat 2, t$20 

Prices to Wholesalers 

GREEN COFFEE 
(250 Baft or Over) 

Brazil Grades. Line or Grado Price. Cup Selected Price. 


Santoi 7. . 
" 6 .. 
6 . . 

4. . 

3.. 

•• 2 .. 
Rio 7.. 
“ fl.. 
*• 6 ., 

4.. 
“ 3.. 
“ 2 . 


riMasosT 
Gunpowder- 


14H 


16^ 

i6m; 

16^ 

17 U 

17 

I7>i 

17« 

18 

18 

!8‘« 

11 


12 


13 


14M 

(No Rio Cup 

15^ 

Selections) 


GRMKCovric. Mild CaADEe— L ine or Grad* Pbicer— 


(230 Baga or Over) 

Maracaibo — 

Truxillo* ,, 

Bocodo 

Tovar 

Merida 18 ®18^ 

do washed.... 10 @21 

Cueuta — . 

Ordinary 


Fair to good. .17k@18h . 
Primetocboice 18>i@1932 

Fancy 22 @ 

Laguayra— 

Caracae 15 @1 jH 

do washed.. 19 @2L 

Porto CabeUo.l4H@l5 
do washed . . 18 @20 
Colombian— 

Ocana 

tBuosrainaDgal6K@22 

fTolima 21 @22 

tBogotas 12 @22H 

tM^elin 13 @2o 

tManiaalee. ..12 @24 
Mexican— 

Cordoba 1 5H @10 

do washed.. 19 @-l 

Coatepec 17 @18 

do washed.. 21 @2.^ 

•Oaxaca 17 

•do washed, 20 @22 

Costa Rica— 

Common id 

Fair to good . ; 20 @21 H 
Primetochoice.22 @22^ 


San Salvador... .16 @ 
do washed. . . . .ISH@ 

Nicaragua — 15H@ 

do washed 18 @ 

Guatemala Coban — 

Common 12 @ 

Fail to good . . .19H@ 
Prime to cboice.2l ® 
do unwashed. . 

Puerto Rico— 

Unwashed 16 @ 

Wwhed 19 @ 

I 

Wmhed 18 0 

Jamaica- , ^ ^ 

Ordinary 15 & 

G‘d ordinary. ..15H® 
Washed 17 @ 

East India — 

Padang Infc 31 6 

Corincne <S 

Kroe 9 

Timor ^ 

Private Estate. . . ^ 

Fancies 31 u 

Abyssinian Q 

Mocha — small. -32 ^ 
Liberian — 

♦Straits 12 ^ 

•SurinaiD 11 ^ 

Pamsnoekin. . .14 v 


•Nominal because of small arrivals. 
tCommon to fancy. 


Foochow-.— 
Common . 

Fair 

Good.... 
Superior . . 
Fine 


Formosa — 

Fmr 

Good. . . . 


^□e 

Finest. . . 
Choice. . . 
Cboic^t. 
Fancy. . . 


■ TEAS 

China and Japan — Line Prices 
(75 or More Packages of One Number) 

COONTBT OBEEN 
Gunpowder — 

Extra 65 @ 

Firsts ..47 @ 

Seconds 42 @ 

Imperial— 

Firsts 46 

Seconds @.- 

Thirds @-- 

Young Hyson— 

Extra 55 

Firsts 44 @46 

Seconds. ......36 

Thirds 34 @35 

Hyson — 

Seconds ..25 @.. 

T^rds 22 




19 

@20 

22 

|24 

25 

|28 

36 

|37 

42 

@43 

57 

@62 

70 

@75 

l.OU 

@1.20 


Pinhead# . . . 

..54 

@56 


..45 

$48 



$40 

Seconds 

..25 

$28 

Third# 

..20 

@22 

imperial— 

, 30 

@40 

Seconri# . . . . 

..30 

@35 

Third# 

..25 



India and Cetlon- 


Pekoe 8oueboDg.2I 

Pekoe 22 @24 

Orange Pekoe... 32 @35 
Ceylon— , 

Pekoe Bouch*g21 @22 

Pekoe 26 @28 

Orange Pekoe. 30 @56 
B. 0. Pekoe @ . 


Japan- 

Basket Bred. ... 38 
Pan fired. ... . .25 

Congou- 

Common 20 

Good 28 

Superior 32 

Fine to finest.. .45 
Choice to ehmce' 

eat 60 

—LorB PBICBS 

Darjeeling 
Fancy Orange.. 90 
Java — 

Pekoe 8ouchongl9 

Pekoe 20 

Orange Pekoe. .31 


©ID 


Black Peppers— 

Singapore , . . .12H@13 

Acheen A @ . • 

Acheen B @ • • 

Acheen C @r- 

LamTODg I2>f@13 

White Peppers — . , ^ 
Singapore. . . -22)^ @23 

Penang.. .@'a 

Muntok 22H@23 

Heavy— _ 

ii?: 

Red Peppera— 
Momosesa.. . .25 
Japan. Chil. . .32 
Clove#— 

Zaneibar 29 

Amboyna 42 

•Penang 

Pimento 


SPICES— Fibst-Hand Pbiceb 
Cassia— 

Saigon rolls.... 31 © 

China, rolls. ... 11 
do sei. bk.. . . 8^@ 

Kwangsi 1^^^ 

Batavia, Ext. . . 16M @ 
do short sttckl5)^t§ 



Cinnamon — 

Ceylon 37 @45 

Ginger— 

• Japan 13 ©131] 

Cochm-ABC...16H@l’ 

doD @ 

Lemon. ...... 

African 12H@l'j 

Jamaica, 38 ©41 

Nutmeg#— 

TSstoSOs 27 

lOSstO 1109....26 to 

Mace. 34 @33 


COCOA— Fibst Hand Prices 


Accra 12 

St. Thome 16 

Bfthia 

Caracas 

Costa Rica 14H@15 

Guayaquil# — 

Arriba 

Macbaia 

Caraque# 1 9 @20 

Cuban @ • 


Dominica. 

Grenada. 

Hayti 9 § 

Jamaica 12 @ 

Maracaibo ^ I® 

Porto CabelJo. .. .22 @ 

Para 

Sanches 

Surinam ^6 @ 

Trinidad Est 1 6H « 


Prices to Retailers 


COFFEE 


Kind oI Coffee. 


Santos 

Santos Peaberr; 
Rio. 

Maracaibo.. . . . 

Caracas 

Bucaramanga. 


Mexican . . . 
Costa Rica . . 
Guatemala. . 
•Jamaica. . . . 

Padang 

Moeba 

•Abyssinian . 

Java 

Porto Rico . . 


— 130 Pounds) 
Green 

Roasted, 

From 

To 

From 

18 

23 

23 

25 

30 

dOH 

12 

15 

17 

22 

27 

27« 

24 

29 

29)4 

25 

29 

30« 

' 24 

31 

-.29H 

26 

30 

31h 

26 

31 

32 

24 

30 

29H 

34 

46 

4i>^ 

37 

40 

45 

33 

40 

46>i 

27 

31 

33 


•No quotations are being made. 

TEAS 

(Single Paceaoe Lots) 

Formosa 

Foochow 

Congou 

Japan P. 

'' B. 

India - 

Ceylon 

Gunpowder 

Young Hy8>n 
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ISAV' SUGAI2 

Gar Jjotr 

13EFINED SUGAia 

Carload 

• 

Sole. Aj^eivtv' for +Ke. ^iTvi+etl Stcite.!/® 

A.I3.. O’NEIL/U. IMG. 

6 a ‘Villictm. Str. Now’Vbrik-, N.’VT 



Recent Porto Rican 
Experiments 


Geo. F. Wiemann Co. 
COFFEE 

NEW YORK 


HUNT & CO. 

The Oldest Japan Tea Exporting House 
in the Orient 


japan TEA :: CHINA TEA 


96 Water St., New York 

CHICAGO MONTREAL 

222 N. Wabash Ave. 3 St. Nicholas St. 


^fencie* in Important Citiat 


proved that eight-year-old trees, 
which yielded 205 pounds of hulled 
coffee to an acre, increased their 
yield to 402}^ pounds after an 
application of 

Nitrate of Soda 

Valuing the coffee at 15 cents a 
pound in Porto Rico, the use of Acid 
Phosphate and Nitrate of Soda made 
each acre’s yield worth $30 more 
than without Nitrate. 

Write for free books on coffee growing. 

Dr. William S. Myers 

Chilean Nitrate Committee 

25 Madison Ave. New York 
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THE PRACTICAL RETAIL GROCER 

q A department devoted to the discuMion of problema whieh vex reUflers; 
telling how to arrange, display and sell goods; how to systematize; how to 
advertise; how to obtain the maximum efficiency in the grocery bnsinesa. 


PROFITABLE WINDOW TRIMMING 


Some Fundamentals of the Window Dress- 
ers’ Art Which Every Retailer Should 
Observe Faithfully 


By 0. W'au^ce Davis » 

Brooklyn, N. Y. 

Y our show windows are the eyes of your 
store. As you look into a friend’s eyes to 
learn his true thoughts, so the prospective cus- 
tomer gazes into your windows to find out what 
kind of a store you keep. 

Keep the eyes of your store bright, honest and 
attractive. 

A well-arranged show window is the Retailer’s 
best asset. Goods well displayed are half sold. 
Every grocer knows this, but not every one 
knows how to use his windows to the best ad- 
vantage. Here arc a few simple directions, the 
fundamental principles of the window dresser’s 
art, which anyone can follow : 

Cleanliness— Neatness 
In arranging grocery or provision windows the 
first and most important principle is cleanliness. 

Your window glass, flooring, background, fix- 
tures, merchandise and display material must be 
absolutely clean. Use nothing that will in any 
way suggest anything but the most sanitary con- 
ditions in your store. A can of tomatoes with 
a rust-stained label inevitably indicates ancient 
goods. A finger-marked price ticket causes the 
customer to see dirty hands touching your 
merchandise ; and so small a thing as a fly-speck 
on a soda cracker will queer an otherwise at- 
tractive display. 

So cleanliness is the first great commandment ; 
and the second is like unto it— neatness. No win- 
dow can ever be too neat. A crooked stand, pyra- 
mid or shelf has no place in a show window. 

Arrangement— Color— Merchandise — Make, se- 

• Designer of the display which won first prize In 
the Eastern District in the recent national Coffee 
Week ” window contest. 


lect and get these fundamental elements riglg^ 
and your window must be attractive. Negleit 
any one of them and your display will suffer. 

Oricinauty 

Merely to stop the crowd, to arouse curiosi^ 
or entertain, is not enough. The argument mus 
be there so convincingly that the observer wil 
be drawn irresistibly into the store or persuadti 
to buy. 

Try to work into your* displays the unusual 
not necessarily some freak, but something thi 
will arrest attention of the passerby, and, havinj 
secured attention, lead his eye to the real objea 
of the display, which should always be the m<f' 
chandise itself or some advertising matter per 
taining to the goods for sale. 

Effective displays may be obtained by filling ii 
entire window' with one item with a cleverl] 
phrased card telling the story. In conjunctim 
with a one*item display, a good color schemi 
adds greatly to the pulling force. For instanct 
if you are displaying a package of coffee with: 
tan and black label, a brown background trimnid 
with a "motif” in black would emphasize \h 
articles and lead the eye directly to them. 

Unit Trimming 

It is not always desirable to specialize on 
single article. Several, and sometimes a lar? 
number of, items can be shown in such a mann^ 
as to give to each its own individuality. This i 
known as "unit trimming.” Arrange eac 
article in a group, with plenty of space belwee 
group.s. For example, several pyramids of 
goods arranged in groups on high pedestals 
shelves in the background of the window won! 
not necessarily detract from smaller items c 
articles on the floor near the front. 

Keep your floor covering in harmony 'vit 
your background and generally lighter in cole 
An example may be helpful : Suppose you wi^ 
to show a window of canned goods with a 
and white label and the brand name "Tul’P 
or " Daisy,” or " Rose.” A rich shade of orans 




Profit in Quick Turnover 

The grocer gets no profit from goods that stick to his shelves. Profit 
in the grocery business comes from quick turnover. Twenty years of 
national advertising has created a steady demand for 



Shredded Wheat Biscuit 


which has now become the worlds staple, universal whole wheat 
cereal, A fair-trade policy has secured the co-operation of four hun- 
dred thousand grocers in the distribution of this product. We hope 
to retain this co-operation through the same methods of advertising 
and the same fair trade policy during the coming year. 

Made only by 


The Shredded Wheat Company, Niagara Falls, N.Y. 


s. 
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would make a iitroii^ background for these, and 
a few flowers, such as the brand suggests, would 
aid materially in making an attractive window. 

Study the Package 

In arranging these special displays, a little study 
of the package itself will suggest many ideas and 
help )’ou put an extra punch into your window. 
Most inanuiacturcrs furnish free window display 
material advertising their own goods, such as 
dummy packages, posters, hangers, strips and cut- 
outs. But the window that attracts the biggest 
crowd and sells the most goods usually is one 
on which the boss, or one of his clerks, has used 
his own gray matter. The standardized window 
may reach a high grade— in fact, the displays 
arranged by salesmen or travelling representa- 
tives of the big manufacturers and jobbers are 
uniformly good and far above the average — but 
standardization cannot supply the personal touch 
and the local color which any grocer should be 
able to furnish if he is willing to devote to his 
windows a fair amount of time, thought and 
labor. Frequently an ideal combination can be 
obtained through the use of a standard wdndow 
trim lo which the retailer has added just a few 
touches of his own to give it individuality. 

Many warnings have been written against 
“overcrowding” a window; but don't skimp your 
display. Fill it full of interest, enthusiasm and 
pep. Remember there is no better or cheaper 
advcrti.sing. Compare its cost with the cost of 
any other form of advertising, and you will need 
no further argument to convince you that it is 
worth all the lime and attention you can give it. 

COFFFJ- nisi»i,AYS 

The displaying of coffee offers endless oppor- 
tunities. In the first place, it is a familiar article 
in which everyone is interested. It comes in 
many fornix which suggest a great variety of ways 
to handle it in a window. No article the grocer 
sells is more attractively packed. Cartons, bags 
and cans are easy to arrange in a multitude of 
att^acti^■c designs. Coffee in bulk, either in the 
berry or ground, looks well in almost any re- 
ceptacle, and the fini.shed product suggests 
familiar household scenes. 

.•\ coffee display offers unusual opportunities 


to the clever sign-writer, and the advertni 
literature issued by the roasters and the 
Coffee Trade Publicity Committee fiirnui, 
a never-failing source of material. The 
and especially housewives, are always intirres:i 
in signs telling how to prepare and serve cog. 

As Educatioxal Exhibit 

If the grocer is willing to go to a small j 
pense or exercise a little ingenuity he can arra:^ 
an educational exhibit that never fails to dra^ 
crowd. This consists of a large wall map 
the center background, with narrow ribbouj, 
different colors leading from bowls of ci.g 
berries on the floor in the foreground to connt 
with the place on the map where the difft-j- 
kinds of coffefe come from. In connection u: 
such an exhibit, photographs of coffee plantav 
scenes, picking, drying, packing, etc., and of i 
various operations of coffee roasting and m? 
chaudising should be hung on the side •walls 
as a border at the sides of the window pane 

CODE OF ETHICS FOR GROCERS 

The Retailers' National Association Adop 
a Resolution Governing Businees 
Practices 

A CODE of business ethics was drawn up ini 
form of a resolution at this year’s convc 
tioii of the National Association of K«!: 
Grocers, and unanimously adopted. The cc< 
reads : 

1. To consider my vocation worthy and 
affording me distinct opportunity to serve socif 

2. To elevate the. standards of my vocation 
a higher plane. 

3. To appreciate the deep responsibility 
trust placed in me as the distributor of lO) 
upon the quality of which holds the future he:-: 
happiness and prosperity of our nation. 

4. To hold that the exchange of my 
my service and my ideas for profit is legitim: 
and ethical, provided that the parties within ;! 
exchange are benefitted thereby. 

5. To respect my competitors and take ' 
undue advantage of them should the opportr- 
afford. 



Settles the 
Question 


A Quality Brand Backed by Persistent Consumer 
, ' Publicity 

It Will Build Your Coffee Trade 


MEYER BROS. COFFEE & SPICE CO. 
ST. LOUIS 
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[ Want a Job at *4- a Week 

T WILL give a new " tone " and style to your 
store — I will show 31 of your best sellers 
in Illy attractive little display windows — I will 
hold about 2000 pounds of food ; and protect 
every pound of it from dirt, flies, vermin, etc. 
1 will work for you constantly without com- 
plaint — for I'm built on big, strong lines for 
heavy duty. 

In a short time you will own me, and you will 
wotider how \ou ever ran the store without 
me. I will save you steps, and save you 
monex . I'ry me 1 

The Sherer Sanitary 
Grocer Counter 




The Famous No. 66 


DIMENSIONS 

Length 15 ft. 8^/2 
inches 

Height 33 V 2 inches 
W tilth 2SV:! inches 


CAPACITY 

31 display pockets 
31 handy drawers 
Holds approximately 
2000 pounds of hulk 
goods 


The Sherer Gillett Co. 

1 7th & So. Clark Sts., Chicago, 111. 


I Sherer filllett Co.. Dept. 37 
I 17th and Ho. Clark Sta. ChicafO, 111. 

I 

I Send U3 particularM and terms. 

I 
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6 Til support my local, state and national 
association. 

7. To value my citizenship and place my coun- 
try and my flag next to my God. 

8. Believing in the universality of the Gol- 
den Rule, “ All things whatsoever ye would that 
men should do unto you, do ye even so unto 
them,” I will inculcate this idea in all my dealings. 


COFFEE HINTS FOR RETAILERS 


Winning the Customer's Good Will by 
Teaching New Ways to Serve the 
Great American Drink 


EXPERIENCE has shown that a grocer can 
^ win good will for his store if he will teach 
his customers new ways to prepare foods and 
beverages. This is particularly true of coffee, be- 
cause few housewives know more than one way in 
which to use it. The following recipes, prepared 
by Mrs. Ida C. B. Allen for the Joint Coffee Trade 
Publicity Committee, can be passed on by grocers 
to their customers by circular, postcard, news- 
paper advertisements, window cards and displays 
or other suitable publicity means. 

The Committee has compiled the recipes in 
small booklet form, and they can be obtained 
from most wholesalers and coffee roasters. 

In her introduction to the recipes Mrs. Allen 
writes: 

Iced coffee is not only a delicious summer drink 
but it also furnishes a mild stimulation that is 
particularly grateful on a wilting hot day. It may 
be combined with fruit juices and other ingredi- 
ents in a variety of cooling beverages which are 
less sugary and cloying than the average warm 
weather drink and for that reason generally popu- 
lar with men. 

Coffee that is to be served cold should be made 
somewhat stronger than usual. Brew it accord- 
ing to your favorite method and chill before add- 
ing sugar and cream. If cracked ice is added 
make sure the coffee is strong enough to com- 
pensate for the resulting dilution. Mixing the 
ingredients in a shaker produces a smoother 
beverage topped with an appetizing foam. 

It is a convenience, however, to have on hand 


a concentrated synip from which any k n j 
coffee-flavored drink may be concocted oi 
notice and without the necessity of lightings 
stove. Coffee left over from meals may be us 
for the same purpose, but it should be kepi i; 
covered glass or china dish and not allowed 
stand too long. A coffee syrup made after' 
following recipe will keep indefinitely and ^ 
be used as a basis for many delicious iced 'ir;rj 
All measurements are level. 

Coffee Syrup 

2 quarts very strong coffee 

3^ pounds sugar 

The coffee should be very, very strong as t 
syrup will be largely diluted. The proporu 
of a pound of coffee to one and three-foiin 
quarts of water will be found satisfactory. T; 
may be made by any favorite method, clear 
and strained, then combined with the sup 
brought to boiling point, and boiled for two 
three minutes. It should be canned while \. k < 
ing, in sterilized bottles. Fill them to ovf 
flowing and seal as for grape juice or for i 
other canned beverage. 

Coffee Milk Shake 
(Individual) 

Combine three tablespoonfuls of the coll 
syrup with three-fourths of a cupful of rich m 
and a little crushed ice. A drop or two of van:! 
may be added, if desired. Shake or stir vige 
ously and serve. 

Coffee Egg Nog 
(Individual) 

3 tablespoonfuls coffee syrup 

Scant % cupful rich milk 

1 egg 

Few drops vanilla 

Beat the egg in a bowl, add the vanilla. : 
coffee syrup and the milk, and beat again 
blend it thoroughly. If the egg is thorougl 
beaten in the first place, it will not be necessa 
to strain this drink. Fill a tall glass a foiii 
full of crushed ice, pour in the coffee mi.xtu 
and serve at once with or without straws. 

Coffee Malted Milk With Egg 
(Individual) 

Observe the proportions and directions as gi' 



EMPIRE HARDWARE COMPANY 


GrM«r«' 

Butchers 


BAlnrt* 

R*«taurmnts* 


STORE FURNISHINGS 

SCALES, CANISTERS, SHOW CASES, REFRIGERATORS, Etc. 
ELECTRIC COFFEE MILLS 

272-274 West Broadway New York City 

Writm /or cpmphtm Cmtmlogvm 
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An up-to-date National Cash Register 
would tell if this clerk is worth the raise 
that he is asking for. 


N ational Cash Register records would 
tell instantly whether this clerk had 
increased his sales enough to make him 
worth more money. 



Up-to-date National Cash Registers give 
complete daily records of how much each 
clerk is selling and the number of customers 
each clerk is waiting on. 

They show which clerks are the most valua- 
ble. They enable merchants to fix wages on 
actual selling records. 

They give the records needed for a profit 
sharing or bonus system. This makes the 
clerks directly interested in the success of 
the business. It puts them on their mettle 
and results in increased business. 


The National Caah Register Ojmpany. Dayton, Ohio 
Offices in all the principal cities of the world 
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in the preceding recipe, with this exception; add 
an to the dissolved malted milk and beat 
well before adding the milk. 

Honey-Flavoked Iced Coffee 
(Individual) 

Stir a fourth cupful of cold, clear, strong cof- 
fee into four and a half teaspoonfuls of honey, 
and, when dissolved, add a half cupful more of 
coffee. Pour into a tall glass which has been 
tilled a fourth full of crushed ice and top with 
stiffly whipped cream, into which a little honey 
has been beaten. Serve with any type of sweet 
sandwiches, or little cakes. 

Iced Coffee With Gingerale 
(Individual) 

To make this unusual combination, pour a half 
cupful of cold coffee into a glass, fill a fourth 
full of crushed ice, then add a third of a cupful 
of gingerale, stir quickly and serve at once. 
This is particularly good with cream cheese 
sandwiches. 

Iced Coffee— Turkish Fashion 

I'or each cupfttl of cold, strong coffee, allow 
one and a third tablespoonfuls of powdered sugar 
and a third leaspoonful of rose extract. Stir until 
dissolved, pour into glasses, each of which should 
contain a little crushed ice, and top with stiffly 


.whipped cream, which has been sweete:e:, 
add a little plain cream to each serving. 

Iced Russian Coffee 
(For Sir) 

3 cupfuls ice cold, strong coffee 

1 cupful cocoa, made with milk 

2 tablespoonfuls cream 

4 tablespoon fuls powdered sugar 
Combine the ingredients, in the order g: 

a pitcher, stir well and serve in glasst j 
chocolate set containing a little crushed icc, 
or without a lopping of sweetened, wh; 
cream. 

Iced Spiced Coffee 
(For Sir) 

6 cupfuls clear, strong coffee 

24 whole cloves 

1 five-inch stick of cinnamon , 

44 cupful powdered sugar 

44 cupful heavy cream, whippe’ 
sweetened 

•Add the spices to the coffee, boil five n;:: 
strain, add the sugar and chill. . Serve in ^'2 
each of which should contain a little cru*h'.'" 
and top with the cream. Dust with p iv' 
cinnamon. This is particularly good with 
fruit or nut cakes. 


Rows and rows of Yuban packages are continually going 
on to the shelves of thousands of grocery stores. 

At once off they go into the hands of hundreds of thousands 
of customers. 

These quickly moving packages tell the story of the demand 
for Yuban. 

You will find that Yuban repeats as no other coffee does. 

ARBUCKLE BROTHERS 

Yuban Coffee Department 

NEW YORK PITTSBURG CHICAGO 
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Tell your customers 
about this new Ryzon 
Baking Book Offer 

Here is the offer: 

Without charge we will mail the new Ryzon 
Baking Book, originally priced at SI. 00, to 
anyone who purchases two or more pounds of 
Ryzon Baking Powder and sends us her grocer’s 
name. 

Tell your clerks about this offer and see that 
they mention it to your trade. 

The offer appeals strongly to housewives. 
They know the value of the Ryzon Baking Book 
and will be more than willing to purchase two 
pounds of Ryzon to secure it. 

Display the Ryzon packages in a prominent 
place in your store. 

Put up a sign near the packages calling atten- 
tion to the special book offer. 

It will bring you results 

GENERALCHEMICALCa 

F<30D DEPARTMENT 
NEW YORK 


THE PERFECT BAKINO POWDER 
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Coffee Malted Milk 
(Individual) 

3 taW€sprx)nfuls coffee syrup 

2 tahlespoonfuls malted milk 

cupful rich milk 
Few grains salt 
Few drops vanilla, if desired 
Put the malted milk in a small, deep bowl and 
moisten it with the coffee syrup, then gradually 
beat in the milk. Add the salt and vanilla, beat 
well with the egg-beater and pour into a glass 
which has been tilled a fourth full of crushed ice. 

Coffee Caramel Sundae 
(for fix) 

1 quart coffee ice cream 
1 cupful caramel sauce 
1 cupful heavy cream, whipped and sweet- 
ened 

cupful shredded, toasted almonds 
Put a medium-sized scoopful of the ice cream 
into each sundae glass. Pour over each serving 
two tablespoonful of caramel sauce, top with the 
whipped cream and strew over the almonds. 

Coffee Maple Punch 
(for Eight) 

3 cupfuls clear, strong coffee 
VA cupfuls maple syrup 

V/s tcaspoonful salt 


Combine the ingredients in the order give; , 
and half freeze in three parts of ice to (>nt 
salt, turning the freezer constantly; this •* 
take about seven minutes. Serve in irsp 
glasses. This is particularly good with nui cal 

Frosted Coffee 

6 cupfuls cold, clear, strong coffee 
A pint vanilla ice cream 
To serve this for six people, pour the corli 
which should be ice cold, into a pitcher. Pis 
on a tray, containing the glasses, a shaker, ^ 
a bowl for the ice cream. Put two heapi; 
tablespoonfuls of the ice cream into the shaki 
together with a cupful of the coffee, shake un 
the cream is dissolved, pour into a glass a 
serve. This should be done in turn for ca 
guest. Any little sugar cooky or fruit-flavor 
wafer is particularly good with this drink, 
desired, a little crushed ice may be put into ! 
shaker for each serving. 

Coffee Praline Sundae 
1 quart coffee ice cream 
Coffee syrup 

A cupful whipped cream, sweetened 
y 2 cupful praline powder. 

To make the praline powder, combine a hs 
cupful of granulated sugar with a half cupt 


UNIVERSAL ELECTRIC COFFEE MILLS 

Mean Better Service To Your Trade 



jUNIVERSALl 

When a customer sees an up-to- 
date UNIVERSAL Electric Cof- 
fee Mill, he knows at once that he 
is going to get quick, satisfactory 
service. 

Keep pace with the times — with 
others in your line of business. 
No Coffee Merchant’s line is com- 
plete without a Universal Coffee 
Mill. 


Write Your Jobber Now 


LANDERS, FRARY CLARK 

New Britain Connecticut 
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Domino Syrup 

— a staple at all seasons 

Stock your retailers with Domino Syrup now. There 
is a steady demand for it. Housewives use it for table 
euid for cooking. 

Domino Syrup is a cane sugar syrup with the appealing 
cane flavor. 

Of the same high standard of quality as Domino Pack- 
age Sugars. 



American Sugar Kefining Coinpaiiy I 

* * Sweeten it with Domino ’ ’ I 

Granulated, Tablet, Powdered, Confectioners, Brown, I 

Golden Syrup. JB 


MFFBHAS' 

IT’S PERFECT 
COFFEE 


KAFFEE HAG COFFEE does not in- 
erfere with the eale of your own cof- 
»es. It U a perfect caffeine-freed 
offee, blended from choicest selected 
offees and is intended for those people 
'ho are NOT at present drinking or- 
inary coffee. Instead they are now us- 
numerous cereal substitutes which 
^ recent years have gained trenien- 
ously in popularity, interfering with 
Ke grocers’ coffee sales. 

Sell KAFFEE HAG and increase your 
offee sales. 

AT ALL JOBBERS 

KAFFEE HAG CORPORATION 

lew York City Chicago Cleveland 



“The Brands That Brew the Best" 

Some merchants achieve a maximum of 
result with a minimum of effort. 

Little EFFORT is required to sell Chase & 
Sanborn’s teas and coffees, but the RE- 
SULT is something more than increased 
sales of Chase & Sanborn merchandise. 
Shrewd merchants profit by augmented sales 
of general groceries stimulated by the 
trade-building qualities of 

CHASE & SANBORN’S 

High Grade Tea» and Coffeee 
BOSTON CHICAGO MONTREAL 
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<>i bUitichtd almonds in a small, smooth frying- 
pan. Stir together until the sugar is liquefied, 
or caramelized, but take care that it does not 
become dark brown, but merely the color of 
maple syrup. Let the mixture become stiff, then 
crush it with the rolling-pin to a coarse powder. 

To |iut the sundae together, place a medium* 
.sized <co(jpful of the ice cream in each sundae 
glass, pour over the coffee syrup (about two 
tztblespoonfiils), and lop with the whipped cream, 
which should he sprinkled thickly with the praline 
powder. 


ISant Ai)Drrtis;mrnta 


ClasBlfled want advertiaementa under regular bead- 
ing $3 for twenty-dve words or ieaa. Addltioual 
words /our cents eacb, Payable cash with order. 


Hrlfi Blantrii 


WAM'Kl* — An experienced roaster and blender for a 
new plant In n Southern cUy. Splendid opportunity 
for the right man. Give full information In first 
letter. AiWre^s Box core of Tub Tea & Cofpeb 
Teapk .Tournal. 


^itnaltonB Vantrb 


CRKDIT MANAGER In wholesale coffee and spice 
concern, or kindred lines. Age 47 years. 25 years 
with same firm in executive capacity. Familiar 
with credits, correspondence, doaoce. etc. Best of 
references. Box 521, care of The Tea A Coffee 
TKAPE JOCBNAL. 


AtBcrUatiBanii 


FOR SALE — Days' tea mixer. One to four -iijm 
pounds capacity, with exhaust fan eonnect-d | 
cylinder. In perfect condition. Fi-nlei' \n 
Co., Philadelphia, Pa, 


FOR S.VLE — Two Duplex automatir: net 
nearly new. $6.>.00 each. Box 519, care '.jf i 
Tea'^ Coffee Tbade Joubnal. 


\V.\NTED — Large roaster for shelled peanut*, j 
blancher, grinder and other peanut buitir , 
cliincry in A-1 condition. Box 520, care i.f ] 
Tea St Coffee Tbade joubnal. 


FOR SALE — Completely equipped plant for nni<t 
and packing coffee; (battery of four Burns 
era), also for packing rice, tea. etc. in Soui^ 
city of 200.000 people. Has established buKiu,., 
In good standing, but because of death ami t, 
drawal of interest of financial member of finti, i 
of (apitai prevents doing satisfactory volume 
Inisincss. great opportunity for man of aliil 
Will sell without any consideration for good i 
Adilres.i? ‘’F.” care of The Tea & Coppek Ti 
JUCRN.AL. 


WANTED — A small sample coffee roaster. 

Box 523, care of The Tea & Coffee Trade Joib^ 


DENISON HARWOOD COMPANI 

Coffee Importers and Roasters 
341-343 River St. CHICAGO 


I have my old job back, saving Mrs. Housewife all the trouble of 
making her coffee. I serve her Instantly. 



I am not Denaturized, De-caffeinized nor de-anythlnged. Oh! yes, 
I am DE-LICIOUS. I hope you will keep me well at the Front where I 
can be welcomed. I saw the trenches at their worst, and I am glad to 
be home. 
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Franklin Golden Syrup 




is in demand every day in 
the year. 

This cane sugar syrup is 
equally delicious in summer 
and winter dishes. It is a 
wholesome addition to the 
table at every meal. 


The Franklin Sugar Refining Company 

PHILADELPHIA 

“A Franklin Cane Sugar for every use” 

Granulated, Dainty L-umpa, Powdered, Confectioner*, Brown, 
Golden Syrup 



PucarILV 


le Consistent Demand 

- for ■■ 

Hotel Astor 
Coffee 

is proof that 
"standard quality 
and intelligent ad- 
vertising** isa com- 
bination powerful 
enough to over- 
come all possible 
obstacles. 

n the one-time buyer and hold the old 
tomer, by featuring quality that is 
eriised. 

tp your store crowded. 

FISCHER & CO., Inc. 

190 franklin street 

NEW YORK 



BAKER’S 

COCONUT 


BAKER'S 

baker’s 


3; 



[ toasted 



icoco- 

Nutlets 

1 

COCONUT 

J 



tQCpNUl 

I NI. FRANKLIN BAKF.R CO. 

/rn/>ftrt*‘rs — Afaniif.irfur^r'- 
I'hiUd^-Ipbi.. \f-w VoiK 

CANNED COCONUT FRESH COCONUTS 

DESICCATED COCONUT REFINED COCONUT OILS 

TOASTED COCONUTLETS RAW COCONUT OIIS 
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MACARONI 

vs. 

POTATOES 

All foods are high, but the price 
of potatoes is and will be pro- 
hibitive throughout the year. 
The only thing to do is to get 
along without them. 

PUSH MACARONI AS A 
SUBSTITUTE FOR POTA- 
TOES. It has the same high 
percentage of food value. It is 
just as appetizing — easy to pre- 
pare — and costs less — much less. 

If you are not among those “ live 
ones ” who are now distributing 
HARVEST, write for prices. 
This is the time of the year to 
begin. 


The Briggs Cereal Products Co. 

Cincinnati, Ohio 


SUMMER 

PROFITS 

A fast seller, a 
universal and im- 
mediate repeater, 
a big profit pro- 
ducer. 

CENT-A-GLASS 

Concentrated 
true fruit 


Packed your label 

Write for full particnlars 

Federal Pure Food Company 
2309 Archer Ave. Chicaet 



NEW ORLEANS 

The Logical Coffee Port— Home of 

ALAMEDA COFFEE 

Sold only in 1 and 3-lb. Tins 
Under Our Trade Mark 

CAREFULLY SELECTED FOR 
PARTICULAR TRADE 

MR. CROCER: 

PUT YOUR TRADE WISE 

MERCHANTS’ COFFEE CO. 
of NEW ORLEANS, Ltd. 

NEW ORLEANS 

B. C. CASANAS, President 
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The Quality 

IN 

granulated, cubes, confectioners 
and soft sugars. 

The sugar which makes 
satisfied customers 

WAimER SUGAR REFINING CO. 
omcai 7* WallSt.. N. V. C. RsIlMrv} Ed«M*st«r, N.J, 


Wdrner;si 

PURE CAN eJ 
SUGAR M 



\ / V 


Farrington^s 

“Eagle and Lamb” 
JAPAN TEA 

THE G. B. FARRINGTON COMPANY 

Established 1804 NEW YORK 


LEMON PIE FILLING 

In 16 oz. Cant 

Your Brand or Ours Flavored 
With Juice of Lemons 

Best Quality Made No Artificial Flavoring Lowest Price 

Send for Sample 

J^RCADIA FOOD CO. 174 Hudson St.. N. Y. C. 
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TEA AND COFFEE PREMIUM TRADE 

A department devoted to the interests of users of Premiums, 
Advertising Specialties and Novelties in these trades. 


BUYING CONSUMER GOOD WILL 

In the Last Analysis This Is What the 
Dealer Aims for When He Gives 
Away Premiums 

A LL advertising plans are good, but at this 
time premium advertising is particularly ad* 
vanlageous, recently wrote Esten W. Porter of 
the Premium Service Co.. New York. 

In the first place, there is nothing like pre- 
miums to obtain and retain the good-will of the 
consumer, which after all is the purpose ’of all 
advertising. In the second place, a large portion 
of the cost of a premium campaign started now 
will not have to be met for at least two years 
or more, during which interval it will be getting 
in its work with telling effect. 

Experience has shown that the percentage of 
redemption of premium coupons is very small 
during the first year; in most lines it is not over 
10 per cent; the second year it is from 15 per 
cent to 18 per cent, etc, After a number of years 
a settled redemption of about 50 or 60 per cent 
is obtained. 

During the coming year a manufacturer could 
operate a strong premium advertising campaign 
with assurance that it will have a great hold upon 
the public when products arc again plentiful and 
competition keen. In the mcantiine the cost will 
have been comparatively small. 

Manufacturers who are farsighted enough to 
look beyond present conditions will see clearly 
that now, in this hour of tremendous change and 
opporuinity, is the time to preempt the business 
claim, the working of which will “pan” richly 
in the years to come. 

By acting in the present, they will establish an 
impregnable position that will in the future tower 
above iheir competitors. 

N.ature of Premium Advertising 

Premium advertising is not something for 
nothing. There is no such thing. Somebody 
pays for everything and in this case it is the con- 
sumer who pays for the premiums, the same as 
he pays for the newspaper, street-car or bill-board 


space, the salesman’s expense, the rent. p,| 
and every other item of cost of productiMi: - 
distribution. 

But mark this important distinction 
premium advertising and all other forms u: ■, 
vertising: the consumer gets something b-'ickj 
of the expenditure for advertising along the y, 
mium line, and gets absolutely nothing .ij 
out of the expenditure for the ordinary for:ri< 
advertising. 

Under other methods the advertising m:D 
is expended before the sale is made and ilx 
Micawber-like, you sit down and wait “ for soa 
thing to turn up.” The actual sales resulting rs 
■be large or small. It is all a gamble, an un:( 
tain, blind groping in the dark. 

On the other hand, you do not have to pay: 
premium advertising until after the cotisun 
has purchased your products, and the expend 
in exact proportion to the business 
from such advertising. 

Premiums Reduce Selling Expexsk. 

But, you say, the premium involves incrus 
Stlling expense. Not at all. All good? s 
subject to selling expense and the thing tu io 
to use this expense to the best advantage 
many businesses the adding of a premium f' 
merely means the diverting of an advertisii-fi i 
propriation (or part of it) out of the ord:r.i 
channels into premium advertising, thus incur' 
no additional expense whatever. But even 
the cost of a premium plan is added to the rri 
lar advertising expenditure it pays for ltsel:^ 
of the increased business it creates; and i"'- 
business it holds it is mighty cheap insuran 

You insure your buildings, ydhr machire 
your stock, but do you insure your busir.i: 
How can you feel reasonably sure that } 
trade of to-day will be yours to-morrow.* ‘ 
premium plan will give this assurance, i '’f ' 
very “sum and substance" of it is coinn’-- 
buying — and this continuous buying will 
wonderful difference in the total of your ssif 
such a difference, in fact, that the premi’-^ni 
intelligently used, will not increase the co- 
doing business but really lessen it. 
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Ghinaware 

istfie^est 
premium 

because it 
appeals-*-* 
irresistibly 
to the -* 
housewife 

Ciie^mo^ China Cb, 

Sebrin^P Ohio-*-*-* 


Coffee Post Cards 

Three color cards showing coffee 
culture and preparation around the 
world. Arranged in sets of 25 with 
descriptive text on each card and 
space for advertisement. 

We have a comparatively 
small quantity of these attractive 
cards on hand, and will sell the 
lot at a low figure. These cards 
constitute an exceptional educa- 
tional advertisement for coffee 
and will help any packer in- 
crease his prestige and sales. 
Sample set 2Sc. Quantity prices 
upon request. 

The Tea and Coffee 
Trade Journal 

'9 Wall Street New York 


Let the Saxon Plan 
Help You 

The Saxon Plan has helped 
hundreds of businesses increase 
sales at low cost. 

Let it help you. 

Send today for full details. 

Let u.s tell you lunv othcr.s 
have used the Saxon Plan and 
cjot big results. 

Jl'riir u.f today. Xo ohligation.f 

Tbe Saxon China Co. 

301 BAUGH STREET 

Sebring, Ohio. 




Colonial paneled desi^, seamless heavy gauge 
pure Aluminum. Ebooized wooden grip, " anti- 
bum ” lugs. Kettle 6 quart, inset quart 
capacity. 

Your premium — if it is the right kind of pre- 
mium — should: First, be so attractive, so desir- 
able, that your customers will want it and con- 
tinue and increase their patronage in order to 
get it; second, it should be so us^ul and of such 
domestic merit that it will advertise $|ou FAVOR- 
ABLY and serve as a constant reminder of you 
and your business. Send for sample and price. 

Depu -A' ALIMINUM PRODUCTS CO., UGrange, IIL 
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You Can Prove by 
Four Simple Tests 
the Quality of 


Colburn’S Mustard 

Fatnotis Brand Fanciest 'DSF (Quality 


Y OU may not be a chemist but you can make four 
simple tests that will prove beyond the question 
of a doubt the superior quality of Colburn’s 
mustard. 


Mix with water some of the perfectly milled Colburn 
mustard flour just as it comes in the can to your counter 
— stir into a smooth paste, then — 



Test it for color — note its bright, golden yellow 

Test it for flavor — you get the rich, genuine mustard 
taste. 

Test it for milling — the glossy smoothness of the paste 
shows expert milling through finest silk bolting cloth. 

Test it for pungency — it has the essence of mustard 
value — the snappy strength and true mustard tang. 

These are characteristics of Colburn’s — the best mus- 
tard in the world. Good grocers sell it because they have 
known it since 1857 as 

The Standard Mustard 

With our enlarged production tve are ready to fill all orders 
immediately 


fhe A. COLBURN CO., Philadelphia 

llustard Cooking Herbs Flavoring Extracts 

*P*ces Pickling Spices Other Condiments 
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Finer Roasts with Less Gas 

Roasting with our Jubilee machine is a complete program of gaining and saving. If you 
want wholesale production of perfectly roasted coffee, with minimum gas fuel, you surely 
need the Jubilee roaster. 

We have numerous automatic records, like the chart below, showing daily performance 
in various establishments. Each peak of the zigzag line means a completed roast : the circles 
show 1 0-degree changes in the temperature of the coffee, and the curving radial lines give 
the time of day in quarter-hour divisions. 



!jabez:burns&sons1 BllRHS 

.V. C/M rTTsmiT^TT 


EQUIPMENT 


irAYSt4yST.NEWY0RK 
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Ask any of these 

S. H. Holstad & Co., 

Minneapolis 

Jubilee Roaster Users 

Henry Homer & Co., 

Chicago 



Japan J ea Co.. 

St. Paul 

J. H. Allen & Co., 

St. Paul 

H. Jevne Co-, 

Los Angeles 

Alton IVlercantile Co., 

Elnid 

Johnson-Layne Coffee Co., 

St. Louis 

Andrus-Scofield Co., 

Columbus 

Joannes Bros. Co., 

Los Angeles 

Austin, Nichols & Co., 

Brooklyn 

Keil Grocery Co., 

Billings 

J. ri. Bailey Coftee Co., 

Macon 

C. D. Kenny Co., 

Cleveland 

Betterton-Ruppert Coffee Co., Ashland 

Knickerbocker Mills Co., 

New York 

M. J. Brandenstein & Co., 

San Francisco 

Lafer Br<M. 

Detroit 

G. E Bursley & Co., 

Ft. Wayne 

Francis H. Leggett & Co., 

New York 

“arroll, Brough & Robinson 

Oklahoma 

U. & J. Lenson Co., 

New York 

"heek-Neal Coffee Co., 

Richmond 

Levering Coffee Co., 

Baltimore 

^lossett & Devers, 

Portland 

W. F. McLaughlin & Co., 

Chicago 

3annemiller Coffee Co., 

Brooklyn 

McNeil & Higgins Co., 

Chicago 

■'aul de Lima Co., 

Syracuse 

Samuel Mahon Co., 

Ottumwa 

De Soto Coffee Co., 

Savannah 

Manning & Co., 

Seattle 

Donald Co., 

Grand Island 

Henry May & Co., 

Honolulu 

Dwinell-Wright Co., 

Boston 

Newmark Bros., 

Los Angeles 

Dwinell-Wright Co., 

Chicago 

D. W. Oblandt & Sons, 

Charleston 

lagle Grocery Co., 

Jersey City 

Paxton & Gallagher Co., 

Omaha 

1 . Eaton Co., 

Winnipeg 

Geo. Rasmussen Co., 

Chicago 

il Reno Wholesale Grocery Co., Ed Reno 

Royal Tea Co., 

Chicago 

inniS'Hanly'BlackbumCof.Co., KansasCity 

A. Schilling & Co., 

San Francisco 

ippens. Smith Co., 

New York 

Wm. Schotten Coffee Co., 

St. Louis 

lureka Tea Co., 

Chicago 

Schwabacher Bros. & Co., 

Seattle 

David G. Evans Coffee Co., 

St. Louis 

Sehon, Stevenson & Co., 

Huntington 

■ivertsen & Borling 

Brooklyn 

C. F. Smith Co., 

Detroit 

"argo Mercantile Co., 

Fargo 

Spray Coffee & Spice Co., 

Denver • 

J. A. Folger & Co., 

Kansas City 

Star Cash Stores Co., 

Dallas 

I. A. Folger & Co. 

San Francisco 

Stetson-Barret Co., 

Los Angeles 

~ort Smith Coffee Co., 

Fort Smith 

John A. Tolman & Co., 

Chicago 

Dithens, Rexsamer & Co., 

Philadelphia 

Union Pacific Tea Co., 

Newark 

Gould, Wells & Blackburn Co., Madison 

Jas. Van Dyk Co., 

New York 

jriffin Grocery Co., 

McAlester 

Wellman, Peck & Co„ 

San Francisco 

Griggs, Cooper & Co., 

St. Paul 

Wilkinson, Gaddis & Co., 

Newark 

^m. Grossman Co., 

Milwaukee 

Williamson-Halsell-Frasier Co., Oklahoma 

^ale-Halsell Grocery Co., 

McAlester 

Wilson Coffee Co., 

Tampa 

danley & Kinsella C. & S. Co., St. Louis 

Young & Griffin Coffee Co., 

Brooklyn 

damit & Hewitt Co., 

Toledo 

Young & Griffin Coffee Co., 

New Orleans 

dills Bros., 

San Francisco 

==f(DITI 

Young-Mahood Co., 

DXTCli= ^ 

Pittsburg 
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This Equipment Will Produce 
Uniform Chaff -free Coffee 

The “ Monitor ” “ Steel-cut ” Coffee Grinder, Separator and Chaffer 
No. I, illustrated above, is a self-contained outfit for producing the popular 
“ Steel-cut ” coffee. It is the result of years of experiment and is all it should I 
be, both as to design, construction and finish. It will turn out a uniform 
grind efficiently and economically, with a shrinkage of one per cent or less. 

When you use this machine, you can be sure that you are producing a 
coffee with the highest possible degree of uniformity. This machine should 
be found in every well equipped coffee roasting and packing plant. Catalog 
No. 64 describes it fully. 

Huntley Manufacturing Co. 

Silver Creek New York 

Canadian Plant: Huntley Mf^. Co. Ltd.i Tilleonburgt OntariOi Canada 
CofTec-Roafttins Plan t* Completely EU^uipped 
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T he steamship “ Cowboy ” pictured above is not notable for size 
or beauty. However, she recently played an important part in 
an incident which will be of interest to coffee men. and this is our 
reason for presenting her at this time. 

In response to a request from Boston roasters, this steamship was 
chartered by us, loaded with 28,000 bags of coffee, and routed direct 
from Santos, Brazil, to Boston, arriving at the latter city on August l. 
This is the first direct Brazil coffee shipment to reach Boston in several 
years. The cut shows the steamship moored to a Boston dock, ready 
for the discharge of her cargo. 

Team work between importer and roaster will solve many of the 
problems now confronting coffee buyers. The " Cowboy ” incident 
illustrates the willingness of the Aron organization to co-operate. 
Have you a coffee problem that we can work out hand in hand ? 


J. Aron & Company, Inc. 

Importers COFFEE Exporters 

New York New Orleans Santos 

Chicago San Francisco . London 
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Home of the "Lambert” Line 


The above cut visualizes the home of the “ Line that 
Excels.” This modern plant is devoted to the manufacture 
of a complete line of cofee roasting and peanut butter mak- 
ing machinery. The facilities offered by this up-to-date fac- 
tory and our best engineering skill are exclusively devoted to 
the manufacture of these two lines of machinery. The plant 
is fully equipped with a view to turning out the best pos- 
sible machines at lowest prices consistent with thorough 
workmanship. 

The home of the “ Line that Excels ” represents years of 
endeavor. The Lambert Company is a pioneer in the manu- 
facture of indirect flame gas coffee roasters, and also peanut 
butter machinery. 

We are prepared to design and build to order complete 
plants for the rfianufacture of peanut butter or for roasting 
coffee. Preliminary plans and estimates submitted for the 
asking. 

_ 

Lambert Machine Company 

Marshall Michigan 
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A SIMPLE MACHINE FOR 

HIGH GRADE TIGHT LABELING 



Portable Liilput Round Can Labeler Model B t 


Instantly adjustable, without tools, to any can between 2 to 7" diameter. 
Requires no labeling skill, and most elementary mechanical common sense. 
Capacity from 7,000 to 10,000 cans daily from two operators ; half with one 
operator only. Adhesive applied all over surface assumes tight labeling. 

The cans remain sufficiently dry for immediate packing. 

When writing for particulars kindly submit sample cans and labels 

Jagenberg Machine Company, Inc. 

PACKAGE AND LABELING MACHINES FOR MOST PURPOSES 
Office, 131 W. 24th St. New York 

(Near all leading RR. Stations) 
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/or one of our package 
ing experta. Hatiehim ahouf 
you hou) Pneumatic Equip’ 
ment in your plant toill 
baoat your output, preaerve 
ita quality and aave you 
money aa tPell. 


I T takes well over 4 billion packages every year to hoi 
the products of the packers of 90% of all machine- pac 
aged goods. This tremendous output has been m* 
possible only by the use of Pneumatic Packaging equipmei 

Regularly, dependably, economically, one Pneumatic it 
chine automatically lines, weighs, fills, seals, wraps a 
dates from 15,000 to 18,000 accurate, sanitary, dustprt 
and air-tight packages every day. 

It replaces 15 to 40 operators. In many cases it earns 
own cost the first year in labor savings alone. It saves tons 
valuable material. 

Every rnachine is built in units — each unit complete 
efficiently perform some particular operation. All ur 
harmoniously operate as a system. You buy the syst 
complete — or in single units to meet your individ ual requi 
ments. Add as needed — like sections of a bookcase. 


PNEUMATIC SCALE CORPORATION, Ltd. 

Norfolk Downs, Mass. 

Boston New York Chicago 1 

PNEUMATIC AUTOMATIC 
PACKAGING MACHINERV 
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HARD & RAND 


Importers and Jobbers of Coffee 


Head Office: Branch City Sales Office; 

107 Wall St., New York City 202 Franklin St., New York City 


FOREIGN BRANCHES: 

Rio de Janeiro, Brazil Batavia, Java 

Santos, Brazil Cordoba, Mexico 

Sao Paulo, Brazil Guatemala City, Guatemala 

Victoria, Brazil London, England 

Venezuela 


DOMESTIC BRANCHES: 


Chicago, Illinois 

St. Louis, Missouri 


New Orleans, Louisiana 
San Francisco, Cal. 


Correspondents in all other principal markets 
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My reputation 

depends on COFKEE 

<fuly a COrFEK»iJftiikin< counny. 

Sg grnaral a ih* um of COH'EF tni to e* 
•rniial u IR.X'FEh rn ihc crMnpl«i<neii at 
rvery meal, (hai <hc owri«rt ol roiaunna 
rverywHert iHvc (o build up a rrpatatton 
bK food CUKKCE. Note Ok tpccial nfer* 
encca i4 un many maoua 

COFKbb M rt(>««birt. li ii nourubiAt. 

I( ii wholAom*. B( >u own many maria 
hat ii bccum« (hr iavoriie brvtragr «( 

■allioru ol hoaliby. «n<rge<i< Amrricana 

Hail, COFFEE' 


Sat Paul*. Brazil, kat >/• 
time the atkaiU/t*4gid ttffte- 
fardtniflhtvitrld. Thant 
iliU* aim* /rtun thret-fyuriki 
»f all tke tiffet u$td in th* 


COFFEE ^ the universdJ drink 


This ad appears 
in September 
magazines 


Saturday Evening Post, Sepi 
Christian Herald, Sept. 22 
Country Gentleman, Sept. \ 
Ladies’ Home Journal 
People's Home Journal 
Delineator 
Designer 


When it appears 

You should call the attention of all hotel and 
restaurant owners in your territory to this 
advertisement, with the purpose of interesting 
them in better brewed COFFEE. The better 
the COFFEE served to the public, the better 
will be the reputation of COFFEE as a whole- 
some item of food everywhere. 

“Get a reputation for your COFFEE” 

a booklet prepared especially for hotel and restaurant 
men, will be supplied to any wholesale or retail 
COFFEE dealer at the actual cost of production. 

Order enough of these booklets to distribute among 
your hotel and restaurant trade. 

Joint Coffee Trade Publicity Committee of the United States 
74 Wall Street, New York 
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IV-R-CRACE C CO- 

lEW YORK- NEW ORLEANS-SAN FRANCISCO 


COFFEE-- 

wyinc Offices in all producing countries 
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MLEVYjr/®/^/ 


IMPORTERS SJOBBERr 

OF 

GREEN COFFEE 


m 
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im 


% 
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Electric Coffee Mills 

THE WORLD’S BEST 

We would like to have every member of the National 
Retail Tea and Coffee Merchants’ Association who is 
interested in practical and absolutely efficient equip- 
ment, send for a copy of Our New Catalogue and learn 
something of the dependable qualities of these wonder- 
ful machines. 

Proper Grinding and Pulverizing Are 
Essential to Increased Consumption 

/Fe Gladly Answer All Questions 

THE BRAUN COMPANY 

Twenty-third and Turner Streets, Philadelphia 


100% EFFICIENCY 


in your packaging department if you install the 


DUPLEX 

Automatic Net Weigher 

Saves lime, labor and money 
Unexcelled in 

Accuracy, Speed, and Reliability 


Weighs accurately all free flowing materials 
such as coffee, sugar, rice, cornmeal, cereal, 
seeds, salt, etc., at the rate of 35 packages 
a minute. 

PRICE $150.00 


THIRTY DAYS’ FREE TRIAL! 


E. Edtbauer & Company 

1121 W. Washington Blvd. Chicago, 111. 
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Mitsui & Co. 

LIMITED 

importers and Exporters of All Kinds of 

TEAS, SPICES 
COFFEE 
and PRODUCE 

Japan, Formosa, China Green, Con- 
gou, India, Ceylon and Java Teas, 
Spices. 

Rice, Dried Beans, Seeds, Canned 
Goods, Dried Fish, Egg Albumen and 
Yolk and all Principal Products of 
the Far East. 

Tea and Produce Department 

87 Front St., New York City 

Main Office, 65 Broadway, New York City 
U. S. A. 

Branches in All Principal Cities of the World 
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FIRST CROP 
JAPANS 

We are now carrying in Chi- 
cago a fine assortment of First 
Crop New Japans. 

The quantity is not large, but 
the quality is most satisfactory. 
We solicit your inquiry for 
samples. 

Mitsui & Co., Ltd. 

Tea Department 

87 Front Street, New York City, U. S. A. 
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S. A. SCHONBRUNN 

& CO. 

IMPORTERS 


COFFEE 

TEA 

ROASTERS 


We offer every grade of any growth of coffee, selected from 
our own importations. We have many choice Garden Teas 

in our well assorted stock. 


81-83 FRONT STREET NEW YORK 


EPPENS, SMITH COMPANY 

IMPORTERS AND JOBBERS 

COFFEES AND TEAS 

267-269-271 Washington St. 103-105-107 Warren St. 124 Front Street 

NEW YORK 


JAVA AND SUMATRA COFFEES 

SPOT AND AFLOAT 


Offering Some Choice Lots Ask for Samples 
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CARTER,MACY&COMPAN^Iiic. 


ESTABLISHED IgSO 


branch offices 

BALTIMORE 

BOSTON 

CHICAGO 

CINCINNATI 

HARTFORD 

INDIANAPOLIS 

l.OS ANGELES 

MILWAUKEE 

NEW ORLEANS 

PHILADELPHIA 

PITTSBURG 

PROVIDENCE 

ROCHESTER 

SAN FRANCISCO 

SEATTLE 

ST. LOUIS 

ST. PAUL 

TOLEDO 


FOREIGN BRANCHES 
SHIDZUOKA. JAPAN 
YOKKAICHI, JAPAN 
SHANGHAI, CHINA 
HANKOW, CHINA 
TAIPEH, FORMOSA 
COLOMBO, CEYLON 
CALCUTTA, INDIA 
BATAVIA, JAVA 
LONDON, ENGLAND 
BARCELONA, SPAIN 
MELBOURNE, AUSTRALIA 
SANTIAGO, CHILE 
COPENHAGEN, DENMARK 
MARSEILLES, FRANCE 


Carter, Macy & Gimpany 

of Canada, Limited 

Montreal 

St, John, N. E. 

Toronto 

Winnipeg 

Hamilton 




/W 

n pj 




INTERNATIONAL 

TEA 


MERCHANTS 


The next time any of your representatives come 
to New York, wire or write us and we shall 
arrange to show them through our packing plant 
so they may have a better idea of our facilities 
for handling private brand package business. 


MAIN OFFICES; 


142 PEARL ST. 


NEW YORK 
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M«mb«r« of th* Coffoo and Sufar Cabla AddroM **Ruflwood’* 

Exchanga of New York 


Membera New Orleans 
Board of Trade* Limhed 


RUFFNER, McOOWELL & BURCH, Inc. 

COFFEE and SUGAR 


IMPORTING AGENTS AND BROKERS 


CHICAGO NEW ORLEANS SAN FRANCISCO 

326 W. Madison St. 332 Magazine St. 153 California St. 



Braunling’s 

Braunling Coffee Company 

Importers and Jobbers of 

COFFEE 

Genuine Bourtons are scarce and can te 
touglit in small quantities only from Brazil. 

We have them for particular buyers. 

96-98 Water Street New York City 

Members of New York Coffee and Sugar Exckange. 


Bourbons 
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TEA DEPARTMENT 

J. ARON & COMPANY, Inc. 

COFFEE IMPORTERS 

416 POYDRAS STREET NEW ORLEANS, LA. 

NE^^CROP 

TEAS 

Now ARRIVING from 

JAPAN-CHINA-FORMOSA 

CEYLON-INDIA-JAVA 

At the lowest prevailing spot prices 
We are always sellers 

Stocks Carried in 

New York — Boston — Chicago — St. Paul 
Montreal — Toronto 

Before Buying Ask Our Broker to Show 
You Samples. Our Prices Will Interest You 
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Woods Ehrhard & Co. 


;iiiiiiH'iitimiiitiiiniHiiiii(iiiiiiiiniiiiiii(iiiiiiiMiniiiiiiiiiiniitimiiiiiiiiiwuiiiiiiii2iii’‘iii^ ;:!;i :'jt;!ji;)mii rmmmii«iniiutiiMiiii:iii'r'iiin!’iiiiitfiiiiiiiiiiiiiiiiiiiiiiiinininiiiiiiiniiiiiiiiiiiirt»iiiiiniiiniiiiiniiitiiiiii 

GR EEN COFFEE 

EVERY WAY 


i(iii»iiniiiiiiiinitiiitiitniiniuimaiminiiiiiiiiiiiiiiiiiiiiiiumi wt»iiwitwiiHiitri\ii.iii’;jiT-!mriiMiiiiiimainnwiii«WCTiimiiiiiiiiiiiniin[iiiii[iiiiiiiiiniinniiiiinmmiiiiwiHmiiiiiiiti^^ 

New York 


For the Manufacture of Liquid Mustard 

We Are Prepared to Supply Machinery of Exceptional Merit 



TIm PaUnl*d IfM FranN MiQ wfakb th« 
•ntir* trad* bu loond aa satufaelary 


WE BUILD 

Grinding Mills, either pulley or chain 
drive. 

Roller Mills and Seed Crushers. 

Mixing and Storage Tanks. 

Pumps. 

Stone Crane Equipment. 

Pneumatic Air Outfits to Dress Stones. 


PAUL OEHMIG & COMPANY 

Builders of Specialty Equipment for 
Manufacturers of Food Products 

1948-1954 WEST OHIO STREET CHICAGO 
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The New Way 
Sanitary — Scientifle 

How to Increase Tea Sales 

A national co-operative tea propaganda is proposed. 
We hope it will materialize. There is a wonderful oppor- 
tunity to increase tea consumption in the United States. 

One good way to increase the demand for tea now is to 
make certain that tea is properly made and served in res- 
taurants and tea rooms. Pack your tea for restaurant and 
tea room use in our individual tea bags and watch your 
tea sales grow. These bags offer the most sanitary and 
scientific tea brewing method. 

The cuts on this page illustrate our complete line — in- 
dividual cotton tea bags and coffee urn bags. We are pack- 
ing these specialties for some of America’s largest tea mer- 
chants. May we send you samples? 

National Urn Bag Company 

174-176 East 104th Street New York 




The Old Way 

l'a$«cientlflc — Unsatisfactory 



iDdlTidual 
Ten Bac 



Um Bac or 
Leachcr Bair 
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The Carnation Family 
— S/s/er 


This little miss Is Sonny’s sister. Her smiling face 
is familiar to millions who have made their acquaint- 
anre with the Carnation Family through the advertising 
pages of the leading magazines. 

• Every inontii, some member of this famous family 
tells of the convenienre, purity and economy of 
Caniution Milk and mentions you as the Carnation 
Milkman. 

Watch for iljese attractive advertisements in The 

' Saturday Evening Post and leading women’s publi- 
cations. Every time one appears that is your 
opportunity to link your store with the campaign 
and derive full benefits from the advertising, 
cup out the ads and display them in your windows 
or on your walls. Let your customers, w)»o see these 
advertisements regularly, know that you are the 
Carnation Milkman. 

Ask our representative or write direct to us for 
Carnation advertising material and selling helps. 
Address the Carnation Milk Products Company, 
933 Consumers Bldg., Chicago, or 933 Stuart Bldg., 
Seattle. 

Remefnber, your jobber can supply you 

Carnation 



Recent Porto Ricai 
Experiments 

proved that eight-year-old tra 
which yielded 205 pounds of hull 
coffee to an acre, increased th 
yield to 402 J4 pounds after 
application of 

Nitrate of Soda 

Valuing the coffee at 15 cents 
pound in Porto Rico, the use of Ac 
Phosphate and Nitrate of Soda ma 
each acre’s yield worth $30 mo 
than without Nitrate. 

Write for free books on coffee growii 

Dr. William S. Myers 

Chilean Nitrate Committee 

25 Madison Ave. New Yo 


Geo. F. Wiemann Co. 
COFFEE 

NEW YORK 


HUNT & CO. 

The Oldest Japan Tea Exporting Hou»e 
in the Orient 

JAPAN TEA CHINA TEA 


96 Water St., New York 

CHICAGO MONTREAL 

222 N. Wabash Ave. 3 St. Nicholas St 


Ageneiet in Important Ciii*9 
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RICE 

RALPH I jj 
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There’s ^ 
GOOD MONEY 
in these Good Brands 

For years the Ralph Goldsmith Co. line 
of package rice has meant liberal profits, 
quick turn-overs, and sure repeats. 

First sales are easy — the Domino, Jack 
Frost and Rex Brands of Rice are favor- 
ably known everywhere. Then the unusual 
quality, purity and absolute cleanliness of 
Ralph Goldsmith Co. products make repeat 
orders certain as sunrise. 

Don’t overlook the money-making possi- 
bilities of this line. Stock Domino, Jack 
Frost and Rex Brand Rice — now. 

If your Jobber can’t sttpply you — zvrife wr 
direct. 

RALPH GOLDSMITH COMPANY 
New Orleans, U. S. A. 
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COFFEE MADE SOLUBLE 

The character of your blend is retained by 

OUR PROCESS 

Write for particulars — giving some facts regarding requirements 

Soluble Coffee Company of America 

97-99 Water Street, New York 


COGOLLO 

The mark of one of the highest Grade 
Coffees Grown in Colombia, S. A. 

A coffee noted for its mild and delicious flavor and unsurpassed 
fragranqr. Carefully picked, hulled, selected and stored under 
sanitary conditions. 

Whether you buy ** Cogollo Lavado ” “ CogoUo Selecto or ** CogoUo 
Especial," you are certain of getting a coffee of uniform quality. 
For particulars apply to M. Duran, 198 Broadway, New York. 
ORDER BY THE. NAME “COGOLLO** 

COGOLLO & CO. Rep. of 

Cucuta Coffee Planters ^°*®™***®’ 


Jardine, Matheson & Co. 

LIMITED 

Importers of all classes of TEA 

including 

CEYLONS, INDUS AND 
JAVAS 

63 Wall Street :: New York 


OTIS A. POOLE 

ctpipti V 

COMMISSION BUYER 

JAPAN TEAS 

55 KITA BAN-CHO 
SHIDZUOKA JAPAN 


JAVA SUMATRA TEA CO., LTD 
Bentley and ABC Codes ^ 


AMSTERDAM „ , j j BANDOENG (JAVA) 

Tel.: Halley Bentley and ABC Codes XeL: Weasels 

Buy your quality teas direct in the country of production. Cable for our samples and 
terms. Monthly market reports sent on request. 


REEVE & VAN RIPER 

WAREHOUSEMEN 

r'r\I?ttT717 MllllnS, Gl««olag, Hulllag, 
y^y/rrc^c^ separating and Picking 

Packers of Teas 

Storage and Weighing 

46-48 WATER ST. NEW YORK 


DENISON HARWOOD COMPANY 

Coffee Importers and Roasters 
341-343 River St, CHICAGO 
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YOU MAY TRY IT 
BEFORE YOU BUY IT 



'Z MINUTE 
0 CUT YOUR 
STENCH. ARDRESS 


A FEW STROKES 
OF THE QRIiSH- 
ANnYOlinSHIPMEKT 



MARK YOUR SHIPMENTS 
WITH A DIAGRAPH 


A Size for Every Need (Built to last a Business Lifetime) 

SIMPLICITYi SPEED, ENDURANCE — these, plus new improved features of vital 
importance not to be had in any other machine, have made the DIAGRAPH famous 
everywhere for 17 years. They’ assure permanent satisfaction. The DIAGRAPH 
performs a broader and more useful range of necessary work than is possible by a ny 
other construction. That’s why you cannot now name the leading shippers in any 
leading industry anywhere without naming owners of DIAGRAPHS in quantities of 
from 1 to 100 or more machines. (Also hundreds used by U. S. and British armies 
and navies and other departments). That’s why it will pay you to see and trv the 
DIAGRAPH first. 


A DIAGRAPH pays for itself. Simply ask us today to send you one prepaid. Give 
it a thorough trial. Buy if you like it. Otherwise return it at our expense. You 
need a DIAGRAPH right now — ^why wait? 


DIAGRAPH STENCIL MACHINE CORP. 



VICTOR V. CLAD COMPANY 

217 and 219 South 11th Street 
PHILADELPHIA, PA. 


Manufacturer of 

High Grade Urns 

Single or in Batteries for 

Coffee— Milk — Cocoa 
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COMPLETE PACKING ROOM EQUIPMENT 

Present conditions in the coffee trade demand even closer attention to packag- 
ing costs. The coffee packer who seeks to cut down his operating expenses should 
investigate the " Johnson ” line of automatic machinery. 

We are manufacturers of complete packing room equipment, including 

automatic carton making, filling, sealing and moisture proofing machinery. 

Write for catalog. 

JOHNSON AUTOMATIC SEALER CO., Limited 

BATTLE CREEK MICHIGAN 


The Scientific knovriedge required to make gi^ cans on a “LANGSTON " 
unit is embodied in the machinery. You can do the rest. 


Let us show 
you how to 
make your can 
It’s worth while 


Samuel M. Langston Co., Camden, N. J., U. S. A. 



FOR SALE 

Spice Grinding Outfit 

One Cox No. I Spice Grind- 
ing Outfit in good condition; 
extra ring for grinding all kinds 
of spices. Address Chas. H. 
Adams Co., Ltd., New Orleans. 


J. HENRY YOUNG 


GEO. N. JESSEN 


YOUNG & JESSEN 

COFFEE 


230 N. WABASH AVENUE 


LONG DISTANCE PHONES 


CHICAGO 


The Laurel Improved 
Coffee Granulator 
and Chaff Remover 

Cheapest and best 
machine on the mar- 
ket. The machine you 
will want to Increase 
your sales of clean 
ground coffee. Write 
for photo and sample 
of the work of ma- 
chine. 

Used Co ff ee-Roasting 
and Grinding Ma- 
chinery. Stnd tor fief. 

The Laurel Mfg. Co. 

ezr N. 3d St., Phila.,Pa. 



Cbsa. Dlttmum F. V. AIIsIb Chas. 8. Dlttmano, dr< 
Bfember N. T. Coffee Exchange 

CHARL.E5 DITTMANN CO. 

Coffee Commieeion 
New Orleans— SSS Mayaalne Bt., P. O. Box 14^ 
Cliloavo, SM Biver Bt. 

▲QSNTS FOB; 

Messrs. B. Johastoo Oo.. Ltd., London 
Messrs. S. Jirimstmi ft 0»., Ltd.. Santos 
Messrs. B. Johnston ft Oo., Ltd., Bio-de-Jaselro 
Messrs. ArbnthDOt, Latham ft Oa.. Bankers, London 
Messrs. Fred’k Hotb ft Oo., Bankers, London _ , 

U. S. BrmnelL, StaiMlard Bank ef Bonth Africa, Ltd. 

V. 8. Branch of Thamee ft Mersey Marine iDsartf* 
Co., Ltd., of Leodoo and ICanebester 

I London Assurance OorporatlMi (lire Insurance) 

Commerdsil Letters of Credit laaued 
Our spot 4^>artak«nt nakea a meeiBUT of seleetM 
and pnrehaslnr c o ff ees for tiM Interior trade. 
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S. CASSINELLI & CO. 

221 California St. San Francisco 

GREEN COFFEE 

Alt Kinds All Positions 


J. E. GARRET & COMPANY 

Successors to JOHN O’DONOHUE’S SONS 
IMPORTERS — JOBBERS 

COFFEE 

100 FRONT STREET NEW YORK 


M. S. GOOD & CO. 

Coffee antj Sugar Brokers 

Foreign and Domestic Letters of Credit 
St. Louis 


Coffee Roatting tor the Trade Only Coffee Separated 

(No Spice Grinding. No Coffee Selling) 

JOHN W. HAULENBEEK CO. 

[EttahliMhtd tor 38 yeorr) 

10 ACCOUNT TOO LARGE FOR US TO HANDLE. WE MAKE A SPECIALTY OF 
HANDLING OUT OF TOWN ACCOUNTS 
f 217 

S3 GREENWICH STREET Phone c«.rf]2i8 NEW YORK 


When Writing Advertisers, Kindly Mention The Tea and Coffee Trade Journal 


292 


THE TEA AND COFFEE TRADE JOURNAL 


September^ 15> 


Your Biggest Profit Maker^ 


Coffee nets you more per pound than any other item you sell. 
Isn’t it sound business logic to increase your sale of it to the great- 
est possible degree? There is nothing that will do this more 
quickly, easier, and more surely than a 

Royal Coffee System 


This consists of a ROYAL Coffee Roaster and a ROYAL Steel-Cutting 
Mill, Finished in handsomely attractive style, these machines operated in 
full sight of the public, attract most favorable attention and draw trade for 
the Coffee Department. 

Freshly roasted, properly steel-cut coffee holds trade because the 
ROYAL way is the correct way of retailing coffee. It insures coffee reach- 
ing the consumer immediately after roasting. It insures the proper .steel 
cutting of the coffee. It insures full strength, aroma and flavor in the cup 
beverage. It insures full profit for the retailer— no dividing with the jobber 
or wholesaler. 

Buy your coffees green — Do your own roasting — Pocket all of the profit 
to be made and absolutely control your coffee bu.siness. We will tell you all 
about the ROYAL Way and teach you how to roast coffee and to build up 
a real coffee department. 


We Will Give You Fact Figures 


Tell us how many customers you 
have, how much coffee you now sell 
per week and we will gladly tell you 
how a ROYAL COFFEE SYSTEM 
will pay for itself. 


Our advertising to popularize Freshly 
Roasted Coffee is now appearing in the 
national magazines. See the American 
Magazine for September 


ThE M.DEER(^ 

1127 West St. Hornell, N. Y. 
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The 

Blue Book 
of the 
Trade 


The 

Grocery 

Magazine 

De Luxe 

L XXXIX 

For the Tea, Coffee, Spice and Fine Grocery Trades 
Publ'shed on the tenth of each month at New York 

SEPTEMBER 

1920 

il 


WHO'S WHO IN THE TRADE 



G. B. SCHORN 


President of the National Retail Tea and ^ffee 
Merchants Association, who will preside 
at the Fifth Annual Convention 
to be held September 14-17 
at Hotel Pennsylvania. 

New York City 
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Unloading a Lakce Shipment of Tea Brought In By a Japanese Freight Steams 

RECEIVING TEA SHIPMENTS AT THE DOCKS IN SAN FRANCISCO 


THE TEA TRADE OF SAN FRANCISCO 

^In recent years San Francisco lias been increasiiif; in iinportance 
and packaging ccKer. Since the beginning of the 
year 1920, oyer a third more tea has been bronght into the United 
States through the Go den Gate than through the Puget Sonnd district, 
which has long ranked next to ^ew York as the largest tea port in this 
country. ^This article tells how the importers and packers are pre- 
paring for increased business, and describes some of the leading plants 
in San rrancisco. 

By CJ^ARl.Es W. Gkickr 
San Francisco 


FRAXCISCG has always been one of 
5 ihe leading lea ports of the United States, 
1 recent years ranking third in volume of im- 
orts. During the war its importance as a dis- 
rihuting center began to be understood, and 
ifliicnces were set to work to establish direct 
learner service with the producing countries, 
'his service proved so satisfactory that .San Fran- 
iscans were loath to see it discontinued, or even 
neatened with extinction by foreign competi- 
Cii, so they have petitioned the United States 
hipping -Board for three more vessels for use 
ii' the San Francisco-East India run. 

\\ ith augmented direct steamer service the im- 

I rters here expect to offer stiff competition to 
c importers in the- Puget Sound tea examination 
strict. This year's record of imports show 
in Francisco giving the Puget Sound ports a 

'Ri.E Xo. ]— Tea Imports, Ja.n'l’ary-Ji'nf., 1920 
Esamlnaflon District. Doundti. 

F , 2.),1 SI ,n.a;t 

fvt Snund 4.02S.377 

2.148,471 

3SC mil for second place. The figures in Table 
' - fur the twelve months ending June 30, 1920, 
Puget Sound in the lead, but it is 
^nificant to note in Table No. 1 that San Fran- 
ha> brought in over a third more tea 
I ihe lavt six months. Table No. 3 shows the 
inpaiativc records for 1917, 1918, and 1919 fiscal 


Ic 

f'Mh OF S.AN Francisco’s Trade Advantages 
Is 

Francisco holds a commanding position on 


k .\iu, 


routes between the producing countries 
^^ncan interior consumption points, and 
''' the shorter haul and correspondingly 
'ht rates its importers have been able to 
a leading distributing point for the 


Northwest, Midfllc West anti Southern Slates. 
Coiiscqucnily never in the Iiistory of the Facific 


T.able No. 2— Te.a Imports, 1919-20 
(I'or twelve months, July 1. 1919, to June 30. 1920 


Kxaminsiiiori I'istrlut. 

San Fr.iiU'Jiico 

New York 

Boston 

Puftut Sound 

CblGflRo 

St. Paul 

Honolulu 


I’oundK, 

»7.446.114 
10.‘JG1.036 
21 . 01 «, 1«2 • 
7,13r),.32f? 
2,480.051 
378,030 


Total 


00.717.612 


Coast tea business have so many Far Eastern 
exporters and American importers been warehous- 
ing their tea slocks in San Francisco. They find 
that the low ocean rates alisorb a part of the 
higher cost of railway charges as far east as the 
Ohio River. In other words it is their experience 
that it is cheaper to ship tea from the producing 
countries via San Franri.sco to the Ohio than it 
is via New York to the same point. 

Large tea packing concerns are tending this 
way. Thomas Lipton, inc., now distributes tea 
to three fourths of the United Slates, terrilor- 
ially speaking, from the firm's San Francisco 
plant. That which is sold as far cast as a line 
continued south from the wcslcni boundary of 
Ohio to the Gulf, and including all of Michigan, 
is imported into San Francisco and packed here 
for the retail trade of this immense area. In the 


Table No, 3 — Tea Imi'Orts Comparkh 

1917, 1018. 1010. 


Sao Francisco 12,8,55,475 42,4.54.041 15, .“28, 710 

Boston 8,137,029 7,036,037 0,131,03.5 

ChicaKo 16.162,102 8,220,680 9,143.276 

Honolulu 378.170 200.280 384,26.3 

New York 31.837.763 43.643,014 34.700,271 

Puget Sound.. 32,107,801 45,586,044 46,070,625 

St. Paul 4,502,728 1.450,088 1,280,446 


Total 105,981,158 148,684,384 113,338,535 


territory west of the line mentioned above. Lip- 
ton has twenty-one warehouses and twelve dis- 
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tribuling centers. Previous to the establishing of 
the San Francisco plant in 1918, Lipton tea went 
via Suez Canal to London, from which point it 
was shipped to America for distribution. 

DiHhXT Steamkk Service With the Far East 

The Lipton plant at San Francisco was made 
possible by the establishing ol the Manila-East 
India Line of the Pacific Mail Steamship Com- 
pany, which makes direct sailings from the Golden 
Gate to French Indo-China, Straits Settlements, 
India and Ceylon., This is the first steamer route 
ever opened between San Francisco and India and 
Ceylon. The passenger and freight steamers 
Colusa and Santa Crus pioneered this run, having 
been placed in operation in 1917, running to 


American lines unless swift boats are put in th: 
service. For this reason the Pacific Mail an 1 
exporters and importers of the Pacific Coast ha., 
petitioned the United States Shipping Boar ] f- 
three of the “ 535” type 17 knot vessels. 

The closing of the Suez route came at nh ; 
the time that the Colusa and 5*aMta Cruz 
put on the Manila-East India route, and imme:. 
lately the exporters and importers saw the i’rci; 
advantages of direct shipments. This advanu^; 
is illustrated by the increase of tea shipments irr.,~ 
the Dutch East Indies, from an insignifican; 
amount in 1914 to third and second place rt- 
spectively in 1918 and 1919. 

The tremendous increase in the imports of Javi 



Delivering Tea Direct from the Docks to a Sax Francisco Packing Plant 

View of the receiving department of the Hills Bros, tea warehouse, which is accounted one of the best of i: 

kind on the Pacific Coast 


Manila, thence to Saigon, Singapore, Calcutta and 
Colombo, returning via Singapore, Saigon, Manila, 
Honolulu. The Shipping Board steamers, West 
Sequana and HaleakMa, carrying freight only, 
and operated by the Pacific Mail, augment the line 
so that there is a sailing once a month from San 
Francisco. The Colusa arrived in San Francisco 
a short time ago with a cargo of Ceylon tea, part 
of which was in transit to South America. 

As previously stated, prior to the establishment 
of the direct service, this tea went via the Suez 
Canal to London from which point it was dis- 
tributed to America. During the war the foreign 
steamers were unable to handle this trade, but now 
that the foreign steamship lines are putting on 
numerous fast steamers, the business will slip the 


tea in the year 1918 as against those of the yei’ 
1917, was in a great measure due to the fact thi: 
an embargo was placed upon the importation o: 
Java teas in both England and Australia. TiiJ 
first really large shipments of Java teas were 
to the United States and arrived at a time nhf'- 
the principal markets were bare of Ceylon an- 
India teas. 

The great increase in the shipments of Javat® 
during 1917-18 would have been impossible hail - 
not been for the direct service of the Java Paan' 
Line. This service was commenced in Decemb^- 
1915, with four freight steamers. Previous to 
time the trade from the Netherland Indies 
San Francisco was limited bo small shipments 
kapok, coffee and pepper. The trade from 
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; c SCO was principally in canned goods and 
- machinery. The entire business did not 
1 a few hundred tons a year. In 1917 and 
ihe trading relations between Holland and 
> c' lonies were largely suspended by reasons 
•: conditions. The normal trade route had 

1 co'.rse been from the Indies to Europe via 
/. Subsequently, when necessity demanded it, 
tt UTurs were routed by way of Cape of Good 
In 1917 bunker supplies were cut off on 
hoe routes and they ceased to exist as avenues 
,• steamer communication. The trade from the 
)'iuh East Indies sought another outlet and the 
;niiL-d States presented itself as the logical source 
!,,m which to draw merchandise and supplies, 
■fade sprang up overnight. The Java-Pacific 
.iiie met the demand for space by adding many 
reipht steamers, and the Dutch mail steamers, 
,hich had formerly been running between Eu- 
ype and the Netherland Indies, were put on the 
;;in Francisco run. 

In December, 1917, one of the Pacific Mail 
leamers on the Manila-East India line brought in 
ver 4,000,000 pounds of tea from Ceylon. Before 
he hatches were off, C Toohey, the United States 
'ca Examiner at the Port of San Francisco, had 
force of men at the dock to obtain samples, and 
Timedlately the tea was loaded into waiting cars, 
:;uly for departure at the signal of release from 
le Customs. This shows how the teamwork of 
1 C ocean and rail carriers and the Customs scr- 
ice are working for the supremacy of San Fran- 
isco as a tea port. San Francisco has a national 
pputation for the quick and efficient handling of 
iiports. Its docks and equipment are thoroughly 
locicrn, and there is an esprit de corp among the 
dippers and packers which is not equalled in any 
thcr .A.merican port. 


Liptoit's San pRANasco Plant 

A> a tea packing center San Fiancisco holds a 
of first importance, and judging by the rapid 
>^panslon of facilities during the last few years 
’0 tea firms here bid fair to soon be counted 
mnng the largest in the United States. 

Opened only two years ago, the Lipton plant 
already outgrown its capacity and is being 
really enlarged. At the present time there are in 
^'tratlon two pneumatic packaging machines, each 
'lb a capacity of 16,000 cartoons of the 10c size 
The larger containers are now packed by 
but there are being installed two units for 
‘ri-, ihe ^-Ib size cans and one for the pound 
each unit will have a capacity of 100 
iris pur minute. There will also be installed a 
‘If Hiu for labeling all sizes of cans. On ac- 
inability of the private concerns to 


supply cans in the quantities required, a complete 
can-making plant is also being installed. 

The Lipton plant is located on Mission street, 
not far from the Pacific Mail docks, and within 
a mile of the freight depots. The firm’s own fleet 
of motor trucks transport the tea from the docks, 
and also to the railroad depots when ready for 
distribution. The plant occupies four floors On 
the top floor are the sifter, mixers, cutters, and 
blenders. An electrically operated continuous 
lift, elevates the tea from the first to the fourth 
floor, and gravity conveyors deliver it to any 
point on the floor. The packing and can making 
departments occupy the second and third floors. 
At the present time paper shipping cases are 
largely used, but a box making machine is now 
being installed, and wooden cases will be used. 

FoLCEfi & Company’s Modern Plant 

J. A, Folger & Co. maintain a very extensive 
plant at San Francisco, with a branch in Seattle 
to supply the Northwest; one in Kansas City to 
cover the Middle Western Slates, and another in 
Dallas to supply the Southern stales. A buying 
branch is maintained at Shidzuoka, Japan, in 
charge of A. C. Walliser, who places all orders 
throughout the Orient. This gives a better oppor- 
tunity to supervise the purchasing, thereby making 
it possible to obtain the best grade of tea. 

The San Francisco plant consists of a five-story 
factory building of steel and brick construction, 
and a five-story bonded warehouse. The buildings 
arc within a block of the Embarcadero, which is 
the thoroughfare that extends along the San Fran- 
cisco water front, giving easy access to all the 
docks, and are provided with a spur track. The 
tea is delivered from the docks to the warehouse 
by bonded trucks. 

The warehouse is not only absolutely fire proof, 
but is so arranged that a fire on any one floor 
cannot spread to the others. Each floor is a sep- 
arate closed unit and in order to reach the var- 
ious floors in the warehouse it is necessary to use 
the elevators in the factory building., Each floor 
is ventilated by a separate flue and can be flooded 
with water which will run off through special 
openings to the sewer. 

This concern states that tea package sales are 
increasing faster than the bulk sales. The tea is 
obtained from Japan, Ceylon, India, and Java. 

The Brandenstein Model Plant 

M. J. Brandenstein & Co. completed a rein- 
forced concrete structure two years ago at the 
corner of Third and Townsend streets, which 
houses what is said to be the most modern and 
best equipped tea plant on the Pacific Coast, if 
not in the entire country. The building is five 
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Packing Tea in the New Concrete Plant of M. J. BRANiiEXSTEiN & Co. 
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arul the lea blending and packing dcpari- 
f»ccupy one entire floor, 160 feel by 180 
; he warehouse takes up another floor of 
area. The plant is located three blocks 
’it Pacific Mail docks, is well provided with 
: ' ack<, and is within a few blocks of the 

^ depots, thus being ideally situated with 
1 to transportation facilities. All tea is dc- 
from the dock.s by motor trucks. Tlic 
ire conveyed from the trucks liy an auto- 
I .lily operated ct.nvcyor to the storage and 
• It iiding department. The lea is handled from 
he luii'king department to shipping floor cars and 
; i lu, ,ins of spiral conveyors. 

Till Brandenstein blending and packing de- 
lt;,r::iKnts incorporate many special labor .saving 
Each pneumatic packaging machine has 
:i .ixiy-foot o\erhead track oit which run si.K 
httuptrs which makes it possible to mix six dif- 
iertiii leas without loss of lime. Each hopper 
Iwlib 2.500 pounds and is filled !»>• means of 
•litviaily designed electrical apparalus. There 
.i!-i lire sixteen pcrmancrU overhead storage bins, 
oirli of equal capacity. All the blending and 
p.iikinit equipment is kept clean of tea dust by 
ircjis of compressed air working on the vacuum 
iTrtnir principle. As a further guarantee of clean 
itu (.'lich female employee is supplied with freshly 
laundered caps and aprons. The male workers 
near washable semi-uniform outfits. 

On [he top floor of this plant the management 
h:is in, "tailed recreation facilities for employes 
Thvrc is a beautiful tea room and a cafeteria, food 
^t•r^'ed at absolute cost price. At noon there 
i' flincing and entertainment. Employes seeking 
rtcunuioti and lunch are handled in three shift.s, 
2(1111 2(Xl at a time. The ceiling and chairs of 
■h(. tea room are of bamboo; the color scheme 
decorations were done by one of the fotemosi 
inierjircters of Japanese art. A special rest room 
for ladies is equipped with couches. 

•''311 Fancisco has other large tea packing plants 
'diu li have shown increased sales during the past 
.uar" and arc looking forward to a further 
'^paiision of business as the world gets back to 
'"rmal conditions. Notable among these houses 
Hills Bros.. A. Schilling & Co., and the Jones- 
Thari'ach Co., all of which maintain exten.sive 
ior storing and packing tea. 

-■’'I'l of the smaller importers and packers 
i7,, ihe storage facilities offered by public 
’Uses, with which San Francisco is amply 
• ;'i' ' I. One of the leading storage places is the 
■ reproof warehouse conducted by the Has- 
u rehouse Company, near the Southern 
’ und Santa Fe freight depots and in close 
ty to the docks. 


COFFEE IN THE EAST INDIES 

Rolnista Now Far Exceeds Arabica in Pro- 
duction, and the American Dcinaiid 
for It Is Growing 

Bv John S. Fowlkr, 
r. S. TriuJi* i'oiiiiiiiissiouer 

A CCORDING to stati.«:iics issued in ScptcniiK'r, 
1919, by the Dutch Fast Indies Govern- 
mem. there were I44,6f)2 hectares (,l.v,469 
acres) planted to coffee in the Dutcli Fast Indies. 
Of this area 120.910 hectares (298,774 acres), 
representing per cent of the total, were in 

Robiista; 8,005 hectares (19,780 acres), or 55,4 
per cent, in Java (.Arabica); 6.567 hectares 
( 16,228 acres) or 4'S per cent, iti Liberia ; ami the 
rcmainticr, 9,181 hectares (22/)87 acres) in var- 
ious minor varieties. 

Robn.sta plants wore introduced in Java in the 
year 1900, after Java and Liberia coffees had be- 
come so badly infected with the prevailing leaf 
disease that the cultivation of coffee w'as in great 
danger of being abandoned. At about the .same 
time a new' shade tree (lamtoro) was found to 
take the place of the “ dadap “ tree which had 
been used formerly, but which had suffered from 
disease. Since then the planters have given more 
and more attention to Kobusia. 

Robusta Coffee and the American Tr.\db 
B efore the war most of this coffee went to 
Europe, very little of it finding a market in the 
United Slates, and even during the war Ameri- 
can dealers bought reluctantly. Buyers from the 
United States arc now in the Soerabaya market, 
and there seems to be an .American demand open- 
ing up for this coffee. 

Java coffee (Arabica) i.s today the second in 
point of acreage, as it is in export. This variety 
w-as driven out of the lowlands by disease, but 
in the higher levels, 3,600 feel and slightly 
higher, it resists disease anti is found to be a pro- 
fitable crop. One planter in Fiast Java states that 
at these altitudes it is more profitable than rub- 
ber, and the rubber trees are used for shade, 
while coffee is the primary crop. 

Libiirj-A Coffee Losknu; Favor 
Liberia coffee has suffered heavily from the 
leaf disease that drove Java coffee from the low- 
lands, and this variety is not growing in favor 
with the planters. In the early years of its in- 
troduction it was hoped that Liberia would resist 
these diseases, but it was soon shown that in 
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most (Jistricts it was as much if not more vulner- 
able than the Java variety. 

Excclsa coffee, which was discovered m Africa 
in 1905, is related to Liberia, hut resists the leaf 
diseases well and stands long droughts and heavy 
rains. It is growing in favor with the planters, 
as it produces abundantly and is of a quality that 
is acceptable in the markets. 

A few varieties are as yet in the early stages 
of adaptation to Java’s climate and soil condi- 
tions. There arc also many varieties being grown 
in the Government's experiment gardens, and the 
division of plant breeding of the Department of 
Agriculture of the Dutch East Indian Govern- 
ment is confident that ample preparation has been 
made 10 meet any emergency that an unexpected 
growth of coffee diseases may develop. 

pRODuimoN Statistics 

The following figures cover the production of 
1918 and 1919 with an estimate for 1920. These 
figures are unofficial, having been compiled by 
brokers and other business men of Soerabaya 
vitally interested in the trade, but they are gen- 
erally accepted as the best available data on the 
subject, The method used in securing them was 
circularization of the plantations and checking the 
replies with the past performance of each planta- 
tion, and taking into consideration the new areas 
brought into production. 

The reliability of the estimate is indicated by 
the fact that the 1919 crop fell below the estimate 
for that year by only about 17.000 piculs (picul 
— 136 pounds), or 2 per cent, although, of course, 
there was a greater deviation with respect to 
each particular kind. 


INDIA NEEDS TEA WAREHOUSLS 


Scarcity of Storage Facilities in Port, 
Forces Traders to Hold Tea on the 
Gardens in Improvised Sheds 

By R. P. Akderson' 

Calcutta 

I N common with the scarcity of accommodatii r., 
everywhere, as the outcome of cessation of 
building operations during the war, the tea trace 
in India is suffering from want of adequate ac- 
commodations. About 80% of the largest pro- 
ducing areas of Assam and Bengal passes through 
Calcutta and the remainder through the neigh- 
boring smaller port of Chittagong, but tea has iv/.v 
to be held up on the gardens in improvised shed- 
as the ports absolutely refuse to receive it ih: 
storage. The quality of tea does not improve by 



An Unfinished Tea Warehouse in Calcvtt.i 

Started in 1908 at Hide Koad, the building Is sti:: 
only half completed because of the scarcity of builoiDi 
materials. 


Tleglonti. 
f’Kor or 1918. 

WoHt Jiivn 

Middle .Tava 

Kast JavH 

iJovernmeiit eatates 

Total Java 

Sumatra 

Celel>es and Ball. 

Total Dutch East Indies. . 
CROP OF 1919. 

West Java 

Middle Java 

East Java 

Government estates 

Total Java 

Sumatra 

Celebes and Bali 

Total Dutch East Indies. . 
ESTIMATE OF 1920 CROP. 

West Java 

Middle Java 

East Java 

Total Java 

Sumatra 

Celebes and Ball 

Total Dutch East Indies.. 


Liberia. 

PUuJs. 

3.249 

11,051 

2,851 

33« 

Liberia 

Sorts. 

PicitU. 

9 

1,100 

8,380 

Java. 

Piculs. 

2 

860 

3.5,889 

5,831 

17,487 

2,154 

1,183 

0.489 

578 

42,582 

68,686 

75.001 

20,824 

10,067 

186.2^9 

1.369 

3.4.33 

337 

5 

1.570 

5,802 

15 

736 

37.045 

19,352 

5,141 

4,707 

817 

7.377 

1,037 

57,148 

2,5.735 

75.208 

10,665 

8,414 

158.181 

3,498 

5.959 

528 

80 

2,318 

5.039 

13 

270 

20,165 

9.985 

6,710 

2.200 

7,437 

1,425 

5 

20.488 

25,320 

75,175 

18,895 

8,867 

120,943 


Robusta. 

PUuU. 

15.746 

72,068 

671.127 

39.045 

Robusta 

Sorts. 

Piculs. 

36 

476 

14,055 

Total "f 
All Kinds 
piCHh. 

19 , 04 : 

45, Oi: 

797,986 

121,204 

2,643 

14,567 

993 

12 

882 , 11 ' 

ifi.rf'" 

921,833 

15,572 

1 , 154 , 5 * 1 : 

14,041 
33,830 • 

457,125 
10,668 

56 

1,084 

15 , 4 “' 

39 , 

501 , 5 ^': 

30 , 9 - 

515.670 

204,019 

3,210 

1,140 

70 

1 

58*^, 4;' 
‘^.'^5,5^' 
79,?-’’ 

722.899 

1,211 

901 .?'' 

12,.>79 

67.521 

410,680 

130 

1,290 

lo.r: 

TG.l'*: 

490,780 

285,516 

4 430 

1,420 

100 

5 


760,726 

1,525 

1 , 10 . 95 ' 
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in tropical climes, and it is to be regretted 
.V;;: : ianters are not curtailing output or en- 
to produce less tea but of better 
.;;ii • . Good common tea, which has cost.ls- 
, : i .nufacture and place in London, is selling 
lure n public auction at 4d per lb. 
in 1906 a large four-storied building was 
1 Kidderpore, Calcutta^ near the docks, 
f,,r die accommodation of sale tea i. e. for tea 
be <o\d in Calcutta auctions. It is capable of 
.raring 100,000 chests and has an area of 304,- 
iO) ,-q. ft. In 1908 it was decided to build a 
!;;pl:cate warehouse at Hide Road, but the war 
interrupted the work and only a portion of the 
b uilding is in use. Its completion, which would 
rtliove the situation somewhat, is a remote possi- 
bility as the girders and other material cannot 
(.vni now be obtained from Britain. 

The tea crops of northern India are increasing 
leariy and the problem of storage becomes acute. 
.\ method of endeavoring to clear the warehouses 
,i sold tea has been tried by imposing a penalty 
showing an increase of 400% over previous 
rental charges in force for many years, but it has 
r >1 the desired effect. Buyers still have to grin 
and bear the extra charges, for they cannot store 
•be tea elsewhere, were they in mind to do so. 


THE ROBUSTA-JAVA LABEL CASE 
(From a Staff Correspondent) 

\\'.\SHINGT0N, D. C., Aug. 11, 1920.— The 
Robustxvjava coffee problem which has been put 
u? to the Bureau of Chemistry, Department of 
A^'rlculture, for solution has apparently de- 
■doped into a fight among handlers of high and 

'V grade coffee. On the one hand the im- 
porters of high grade coffees arc claiming that 
’• is unlawful to sell Robusta-Java under a 
.h‘va label because the average purchaser thinks 
'hst this is the genuine Java Arabica coffee, 
"hile on the other hand the importers of lower 
erarles are holding that this is entirely lawful. 

Officials of the Bureau of Chemistry refuse to 
y'cuss the case at the present time, owing to the 
••‘Ot that its representatives are still investigat- 
the subject. It is believed, however, that 
^ decision will be announced in September. — 
-\MM. 


BR AZIL’S COFFEE CROP IN 1920-21 
The French-Italian bank of Rio de Janeiro 
'•irnatcs that the Brazil coffee production in 
will be 7,893,000 bags. An average of 
^dns per 1,000 trees is expected, as compared 
'’th ■I').-' kilos for the last crop. 


TEA REPORT FOR 1919-20 


Statistics Showing the Quantities and Va- 
rieties Passed and Rejected During the 
Last Fiscal Year 


HE annual statistical tea report for the fiscal 
* year ended June 30, 1920, just issued by 
George F. Mitchell, Supervising Tea Examiner, 
shows that the volume of imports into the United 
States during the period were some 26,000,000 
pounds less than in the preceding period, and 
nearly 52,000,000 pounds less than in the 1917-18 
fiscal year. The volume of imports have dropped 
back to the level preceding the war. 

Another outstanding feature of the report is 
the record low-mark for rejections, 145,246 
pounds, as compared with 1,420,568 pounds in 
1918-19, 2.354,277 pounds in 1917-18, and 954,425 
pounds in 1916-17. 

The various kinds and quantities passed and 
rejected is given in the following table: 


Teas Passed and Rejected in 1919*20 


Variety. 

Formosa Ooloag . 
Fooebow OoloDg . 

Congou 

India 

Coylon 

Bind. Cey. & In. . . 
Java \ 
Sumatra 5 


Ceylon Green 

Ping Suey Green.. 
Country Green . . . . 

Japan 

Japan Dust 

Capers 

Sentd. Or. Pekoe. . 
Scented Canton . . . 
Canton Oolong .... 

Brick Tea 

Japan Congou .... 

Ceremonial 

Formosa & Java I 
Blend f 


Pounds. 
Passed. 
.14.S.^1,078 
l.'^.PSO 
. 2.049.583 
13.621.080 
24,684,314 
5,950 


6,130,152 

278,344 

8,300,524 

2,030,347 

22,566,748 

1,534,036 

075 

15,227 

305,880 

190,804 


157,188 


Flowery Pekoe 444 


Pounds 
Pounds rejected 
rejected for for 
impurities, quality. 
520 


1,370 

1,678 

17,776 


.... 562 

T,592 706 

! ^ ! 2 , 3^3 

.... 42,140 


47.338 

26,671 


2,560 


Total 96,717,612 1,592 143,654 

This table shows the quantities passed and re- 
jected, and why rejected, in the seven tea ex- 
amination districts of the United States, and 
indicates the relative importance of each dis- 
trict. 


Tea Imports by Examination Districts 



Pounds 

Pounds 
rejected for 

Pounds 

rejected 

for 

Boston 

Passed. 

Impurities. 

quality. 

10.961.036 

7,410 

Chicago ....... 

7,1, 35, .328 


1.120 

Honolulu 

378.939 


2,632 

Puget Sound 

21,019,132 


72,464 

St. Paul 

2,480,951 


San Francisco . 

17.296.112 


45.742 

New York 

37,446,114 

1,592 

14,286 

Total 

06,717,612 

1,592 

143,654 

According to 

the following 

table of monthly 
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A Comparison of Teas Imi-orted the Last Focr Fiscal Years 




Per cent. 


Per cent. 


Per cent. 

IV 



Poundtt 

of total 

I'uunil.H 

of total 

Pounds 

of total 

Pounds t 


Klnits of Ten. 

15117. 

1017. 

1918. 

1018. 

1919. 

1919. 

1920. 

i'ri,. 

(Jrcen 

4.5..3.3:i.340 

42.77 

4«,«65,737 

31. .39 

40,289,254 

40.84 

34,756.779 




21,317,813 

20.11 

lU.0C2.6:i.5 

12.81 

20,247,454 

18.30 

15.390,549 

1:. V, 

BiJiik 

.xo, 3 : 10 , 00.5 

37.11 

82,950,012 

80 .' lO 

40,2;i9.508 

40,79 

46,715,530 

4 

Total 

lO.'j, 081,1. 58 


148,084,384 


113,338,535 


96,862.858 




T HE 

Countries 

OF Production 





28,i;;i2.2l5 

27.02 

44.395.r>52 

20.86 

18.45S.22l 

16.29 

38,600,142 


(niliia 

2o,:i7.’i,.50!J 

10.23 

23.«0:i.032 

15.94 

11,075,854 

9,77 

12,985,490 

uui 

Japan and KorinoHa 

.54,833,003 

51.74 

52,;tlK.2»K 

35.19 

,57,0.52.159 

50.87 

39,134,952 


Java an<l Sumatra. 

2,140.281 

2.02 

28,278,002 

19.02 

26.152.301 

23.07 

6,133,274 

.1 

Total 

105,081,158 


148,084.384 


113,338,535 


96,862,858 



Teas Exi*orteu from the United States 
« yrj,Hir> :i,t>:j0.007 15.1*4,805 6.C54.616 


examination of leas for admittance to this coun- 


try, the largest quantity was brought in during 
December, 1919, and the smallest in May, 1920. 

Monthly Record of Te.\s Kxa.mined 

iV>un‘ls. 

Mniuh. Kxamined. 

.\llRUMt. 

1919 


... 7.410.477 

SepteniiMT, 

October. 




1019 


. . .10.106.128 

.Noveinhi'r. 

1019 


. . . 9.608.3.57 

iR'ceiuber, 

1919 


. . .10.488,073 

Month. 



Pounds. 

KxHinInwI. 

Felirunry, 

1920 


. . . . 7,607,85.5 

March, 

April, 

^ray, 

June. 

'I'his tH 



7.480.073 

1920 


6..3.35.4:a 



. . . . 4.788..872 



9.679.510 

)lc shows how 

imports lluctuated dur- 

ing the last eight year.s 

and last 

year fell to 

almost pre-war levels. 

Comparison of Last 

Eight Fiscal Years 

Piacnl 

l’oun<ls 

Poiuul.s 

Per Cent 

Year. 

Examined. 

Rc.tei led. 

UeJoettKi. 

1013. , . , 

On.530.667 

1,461,787 

1.53% 

1914 

92.180,460 

841. .505 

0.0% 

1915. . . , 

95.:i06.854 

94S.475 

0.58/c 

1916 

109.5;t6.526 

1,T68..57.3 

1.614% 

1917 

10.5,981.158 

9.54.425 


1918 

148.684.384 

2.354.277 

1..5S% 

1010 

11 : 1 . 33 . 8 , 5:15 

1.420, .568 

1.25% 

1020 

0n,8tl2..8.’S 

145.246 

l>.15% 


Thc rejection ti^urcs ^ivcii in the lorcgoinj? 
tables indicate those made by the tea examiners 
and not the final rejections made by the United 
States Board of Tea Appeals. 


TEA LAW CHANGE DELAYS IMPORTS 
(From a Staff Corrf.stondent) 
Washington, U. C., Atig. 16, 1920. — Since the 
change of administration of the tea law from 
the Treasury Department to the Department of 
Agriculture, some delays have been encountered. 
It is understood, in connection with the tea chop 
list and release permits. This delay has been 
occasioned by the fact that custom officials re- 
quire an OK by a customhouse officer and inas- 
much as the tea examiners of the various ports 
are now out of the customs service, they are not 


qualified to pass on the reports. However, 
surances are made here that this trouble ui!!], 
adjusted at once. — L amm. 


A BRAZIL COFFEE FORECAST 


The Sao Paulo Agriculture Official* Esii 
mate That the 1920-21 Crop Will 
Approximate 8,618,000 Bags 


A CCORDING to announcement made pub; 

on August 13 by the Consul Genera! ; 
Brazil in New York, the Bureau of Industry :i:; 
Commerce, of the Department of Agriculiiire 
the State of Sao Paulo, estimates that the cciii 
crop of 1920-21 will be 8,618,000 bags. The Cn;. 
sul’s statement continues: 

In the zone of Mogyana, which was the liiif 
damaged by frost in 1918, the crop appears ’ 
richer. The c.vperts state that the dama.gc ciuih 
by the frost has almost lulally disappeared, ar 
in many portions of the state the damaged 
will bear fruit this year. Nevertheless there ^ 
shortage of workers w hich prevents the crop I'r ; 
being very abundant, being, however, 60 per o.:' 
bigger than the last one. 

The consumption in the year 1919-1920 rvarb- 
19,405.000 bags for the whole world and thi' a 
sorbed all the stock of coffee then existing 1 
a general opinion that the production for thi> 
will be easily consumed. 


Estimate for the Coffee Crop 1920-21 


Zone of I^iilista R.R 

“ “ Mogyana 

“ “ Sorocabana R.R 

*• “ Central R.R. & Ingleza. . 


3,700.000 

2,042.500 

l.llO.IHM) 

438.000 


Total for Sao Paulo 


ColEt’C from Minas 597.500 

•* *• Parana 40,000 




To he dwlucted — coffee that goes 


to Rio de Janeiro 80.000 

Consumption of the Capitol 130,000 


The crop at the port of Santos 
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advertising and railroads 


jlioMing the Close Relationship Between 
I'raneportation Conditions and 
Advertising* 

By William B. Colveh 
M ember of the Federal Trade Conimi«slon 

r HI'^ theory and practice of the art of adver- 
iiriing needs neither bouquets nor cxplana- 
j,,rL It has been demonstrated as to its power, 
v '.scuilncss and its economy in the public in- 
itrcM so that it no more needs explanation, 
fetation or laudation than does the law of 
^.Tuvii ition, I am going to try to show, how- 
lur, [he very direct and intimate relation which 
.:iiM-nising has to transportation. . , . 

Since 1916 you have heard a continual clamor 
.-J-nui ■■ car shortage ” and that is taken to mean 
ihhi ilierc are not enough cars and that the poor, 
carved railroads ought to have more cars. The 
•;nt is that if the available open-top cars, after 
i/cnil allowance to other industries requiring 
'•ich cars had been made, were loaded with coal 
,inij nujvcd at canal boat speed, being allowed 20 
l;i}> for a round-trip and being allowed shop- 
ime for repairs in excess of the requirements 
f (vpcrience, there arc enough cars now on 
hi tracks to move all the coal that this country 
i .uld ])ossibly use and have a surplus equipment 
v.hich would take care of over 50 million addi- 
II nal tons, or nearly a 10 per cent, over-load 
iiicior of safely. 

The Coktingent Factors 
Without coal how can goods be made? Wiili- 
‘iit C'jal bow can goods be distributed? Without 
li'Ullmiion how can goods be delivered? With- 
' delivery how can demand be satisfied by sup- 
' W ithout the satisfaction of demand by 
'"•pplv how can advertising show results? Who 
' vCiiiig to buy advertising unless he knows he is 
10 get results? That seems to put you 
''inlcmcii on the freight train. , . . 

fur as I know, there is just one thing upon 
"ii’ch both the believers in private ownership of 
'iclroiids and the believers in Government owner- 
'll',' 01 railroads fully and absolutely agree. It 
' fiat maximum efficiency can only be had from 
ratiroad.s of the country if these railroad.s 
Oil.' operating unit. 

^0 I'mg as the railroads are operated separately, 
"I’ll M-paratc ownership of motive power and 
.Slock, no railroad, not even the richest 
ciMi operate profitably and with reasonable 

Kx.,ipt9 from an address before tbe Wasblogtoo 

.'■.w.rr,,.jng Club. 


rates if it has to supply itself wilH a motive power 
and rolling stock equipment cab^ble taking 
care of its peak load, 

For Umit Ha.n-DLINg 

The great commodities of the Countr>' are pro- 
duced and consumed seasonally and sectionally. 
No one knows that better than the advertising 
expert. When the railroads are operated 
separately, there are stated fifnes in ihc year 
when much of the equipment of each road lies 
idle and there are other tiffiftS and seasons in 
the year when all its cqiiipmeflt falls far short of 
the roqiliremems of the traffic of any given road. 
The rolling slock, and nipre especially the moiive 
power c(piipincnt, under fietiitfatc operation, is 
divided up into w’ater-tigkl Compartments, If 
the Government is to supply the credit for great 
increase in the number of locomotives and cars 
and if ihe millions and millions of dollars w'hich 
have been set aside for that |j(irpose are employed 
l>y treating tile railroads as separate operating 
entities, in the end no road will have, or can 
afford to have, a complete and adaiualc equip- 
ment and we will only have put, out of the piildir 
purse, a little more in each water-tight compart- 
ment with a very fair chance of having ac- 
complished nothing more than an addition to 
.seasonal and regional congestion. 

If the Government is to aid the railroads in 
obtaining more locomotives and more cars, it 
would seem to me that the irttcre.st of the public 
.and of the roads would best be served by having 
this additional ami (jovernment-supplied equip- 
ment handled as a unit so that it may l)f moljil- 
ized in those sections of the country where sea- 
sonal movements of freight are on. 

If the ghastly transportation tangle were cleared 
up, advertising would still have remaining in its 
path an obstacle which it must .surmount, or 
better still remove, before It can reach a 100 
per cent, delivery of results — which is its end and 
aim. It would have to meet and overcome an 
unreasonable, unhealthy and indecent price struc- 
ture before it could return full results to the 
advertiser. 

So then, advertising and advertising men should 
be and must be, interested in the subject of tax- 
ation 

Advertising a.nd Taxation 

We have had a perfectly good war and now 
we must arrange to pay 30 or 40 billions of 
dollars for it If the burden of paying that debt 
is laid upon biisine.ss, and if we dre to continue 
to tax industry, effort, energy and productivity, 
then those taxes and all of them, are going to 
be reflected back into sales prices which the con- 



304 


THE TEA AND COFFEE TRADE JOURNAL 


September, ! 92 (} 


isuMcr must p;iy bclore advertising can deliver 
results. If, on the other hand, we should choose 
to lax irlleness and inaction and failure to pro- 
duce, vve should cease to penalize produciive ef- 
fort and to give bonuses to speculation and to 
disuse. That would be distinctly good for ad- 
vertising. 

Let us look at some of these taxes. The excess 
profits tax was never a revenue measure and 
it is a penally upon economy, upon conservative 
capitalization and upon quantity production. It 
is one of the corncrsloncs in the present intoler- 
able price structure. It is passed on and multi- 
plied step by step and turn-over by turn-over 
each lime disguised, and the disguise in the end 


costing you and me and all the rest of u- as 
consumers, many times more than the tax i iri;. 

We hear talk of increasing the percentag< , :n 
the up|)cr brackets of the income tax scht l.-.le 
especially with reference to raising another i;]. 
lion or two or three to provide a general so!. He: 
bonus. It is quite easy and extremely poiiiUr 
lo say “tax the rich." But what we are actualiy 
doing, now. is to tax the capital o£ the rich out 
of productive enterprises and into non-proluc. 
live. As the law stands, a man with a $2ij,(>.<} 
income can invest in state or municipal bonds, 
non-taxable, at 4*/^ per cent, and with praclicalK 
no risk, while to net the same rate of income any 
investment in industry or trade must >-ieId lum 


COFFEE’S STATISTICAL RECORD SINCE THE YEAR 1883 

Theue flKures show the total crops In all producinj? countries, the Imports Jq|i> the b'nlted States aid 
Kurope, thy world's visible supply at statt-d periods and the prices on the New York market at the be^giiiiiiiii 
of earh llscal year (July 1 to June HO). Crops, imports and visllde supply are given in bags, while prices ar» 
in United States cents. The llgures were compiled by Wcslfeldt Itrothers, New Orleans. 


Klwcal Year 

IHKH-M 

18S4-Hr) 

JHH.’i.Sfi 

1SS0-H7 

1K87-8K. . . . 
IHSH-Hb. . . . 

IhSO-OO 

lK00d)l 

iKm-02 

l8l)2-03 



i8ni-i»r> 

iKor>.ih;. . , . 

1800-97 

1807 0K 

1808-00. . . . 
1800 00, , . . 

1000-01 

1001-02. . . . 

19020:1 

]00:t.04 

lOiMori 

100,1-00 

1000-07 

1907-08 

1 JlOM 00 .... 

1000-10 

1010-11 

1011-12. . , . 
ioi2-i:t. . , . 

lOt.l-U 

njM4-ir> 

lOITi 10 

1010-17 

1017-18 

lOlN-10. . . . 
1010 20. . . . 


Klo and 
Snntoa. 

5.047.000 

0.200,000 

5.501.000 
0,078,000 
H.0H3.00U 
0,827,000 

4.200.000 

5.358.000 
7.:t97.000 

6.203.000 

4.309.000 

6.707.000 

5.476.000 

8.680.000 

10.501.000 

8.771.000 

8.959.000 

10.927.000 

1.5.4.30.000 

12.314.000 

10.408.000 
9.0C8.000 

10.227.000 

19.654.000 

10.283.000 

12.410.000 

14.044.000 

10.548.000 

12.401.000 

11.458.000 

13.825.000 

12.867.000 

14.992.000 

12.112.000 
15.127.000 

9.140.000 

6.700.000 


-Crups. — 

Other 

Countries. Total. 

4.. 'i2C,000 9,573.000 

4.004.000 10.210.000 

3. . 505.000 9.070.000 

4.106.000 10.184,000 

3.214.000 e.247,000 
:i.672.000 10,499.000 

3.965.000 8.225.000 

2.886.000 8,244,000 

4.453.000 11.850.000 

4.887.000 11.090,000 

5.307.000 9.610,000 . . 

5.473.000 12.180.000 ,6.H1C.0(K) 

5.140.000 10.616.000 6.804.000 

4.966.000 13,646.000 7.171.000 

5.481.000 15,942,600 ‘ 

5.473.000 14.244.000 

5.653.000 14.612.000 

4.4.31.000 1.5.3.58,000 

4.470.000 10.900.000 

4.290.000 16..504.000 
6,186,006 16,.594.000 

5.009.000 15.067,000 

4.752.000 14.009.000 

4.6.53.000 24.307.000 10.502.000 
4.960 000 15.252,000 10.482.000 

4.945.000 17.364.000 11.129.000 

4.032.000 18,976,000 10.811.000 

4.311.000 14.859.000 1049.3.000 

4.962.000 17,453.000 10.712.000 

4.600.000 16.058.900 10.145.000 

5.776.000 19.601.000 11.02T.000 
4 641.000 17.508,000 13.368.000 

4.764.000 19,756.000 11.0.56.000 

4 579.000 16.691.000 5.171.000 

.3.720.000 18.847.000 6.*J09.000 

4 500 000 13.640.000 6.073.000 

7.081.000 14.381.000 7.047,000 


I'iuropc. 

6,774.600 

7.388.606 

7.198.000 
7.36.3 .OCM) 

5.888.000 

6.589.000 

6.716.000 

6.046.000 

6.392.000 

6.457.000 

6.272.000 


8.535.000 

7.798.000 

8.937.000 

8.486.000 
.8,853.000 

9.118.000 

9.280.000 

9.475.000 

9.934.000 


Deliveries. 
Stat 


Visible No. 7 in SautM 


Supply N. Y. 4s 
Total. July 1. July 1. N. V. 
2.635.600 9.409.000 5,398,000 8V4C ... 

3.169.060 10.557,000 5.051.000 7V ... 

2.938.000 16.136,600 3,985.000 8V4C ... 

2.672.000 10.035.000 4,134,000 ... 

2.164.000 8.062,000 2.329.000 'iliVjC ... 

2.6.59.060 9.249.600 3,579.000 14i^ . , 

2.704.000 9.420.000 2,384.000 nw ... 

2.673.000 8.710,000 1.009,000 17%c ... 

4.412.000 10.804,000 2,965,000 n%o ... 

4,3X9,060 10,94.5.000 3,100.000 16%C ... 

4.298.000 10.570,000 2,140.000 16V^ 

4.305.000 11,211.000 .3,115.000 15^0 ... 

4.336.000 11,143.000 2.588.000 13c 

5.08-8.000 12,250.000 3,975.000 7%c ... 

6,0:16.000 14.571.000 5,436.000 6V4c ... 

,5.682,000 13.480.000 6,200.000 6c 

6.6:15.000 14.972.000 5,840.000 8%C ... 

,5.844.000 14.330.000 6,868.000 6c 

6.66.3.000 15.516,000 11.261.000 5V4c ... 
ff;817,000 1,5,965.000 11.900,000 5 3-l6c . .. 
6.85:1.000 la.lHH.fXK) 12,361.000 7 M6c . .. 

6.687.000 16.163.000 11,265.000 7%c 

6.807.000 16.741.000 9.636,000 

7.042.000 17,544.000 16,399,000 

7.04.1.000 17.525,000 14,126.000 

7.520.000 18.649.000 12,841.000 

7.287.000 18.098.000 13.720,000 8 15-16C 

7.015.000 17.508.000 11,079.000 13^c ... 

6.763.000 17.475,000 11.048.000 14-%c 1'>V 

6.676.000 16.821.000 10,285.000 OVjC 1-c 

7/:4.5.00O 18.572,000 11,302,000 8%c 

8.101.000 21.378.000 7.523.000 7Mc 

8.834.000 199884.000 7.328.000 W 

9.046.000 14.217.000 7.793.000 9Uc 

8.624.000 14-8.33.000 8,783.000 8VjC 

.9,994.000 15.067.000 7.173.000 23ViC 2.«c 
9.6S:{,000 16.7:^0.000 6.909,000 iSViC 21c 


vie 

6%c 

6 V,c 

7V,o 


1014-1.5 to 1918-19. Inehisivo. largely estimated ns to European figures and consequent visible suppb’ 


ANALYSIS OF U. S. COFFEE IMPORTS IN THE LAST THREE YEARS 

iFor the fiscal pears enditifj June .30) 



1917 

-18 

1918 

-19 

1919 

■20 


Quantity 

Value 

Quantity 

Value 

Quantity 

Yaluf 

Imported from 

Lbs. 

166.292,751 

$16,433,109 

Lbs. 

158.343.1.35 

$18,496,027 

Lbs. 

14T.750.324 



31,118.513 

3.-3,36.131 

21,963.490 

3.417,612 

24/)25.125 



30,240.917 

2.703,433 

57,024,026 

7.622.603 

33.140,436 



743.958.456 

60.890.926 

571.921,573 

76.425.701 

852,289,222 



112.159,390 

1,3,108,462 

121.416,418 

18.644,354 

180.934.461 



50.122.484 

5.351,110 

85.007,646 

14,085.669 

93.304,071 





762,594 

120,277 

702,007 



4.687.538 

739.838 

13.583.963 

1.980.663 

59.749,829 


Other countries . . . 

5,310,840 

435,527 

16.006.429 

2,296,713 

21,832,688 

5.1 

Total 

1.143.890,889 

$103,058,536 

1,046,029,274 

$143,089,619 

1,414,228.163 
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f-j ;.r cent— to say nothing of the element of 
.j-K The man with $500,000 income must receive 
'jI. from his productive investment in 

L..rJ'r to be able to pay his tax and yet net the 
4 . liijt the non-taxable offers him. The $100,- 
jLiO r.a.me must earn lOM per cent, and the 
cvPi.Miia income must earn 15 per cent in order 
nu the sure per cent, that the non-taxable 
and municipal bonds pay. 

Du these roads lead toward riuaniity produc- 
:;(jn with lowered costs and prices and useful 
rr:.i*!n\inent for every man and every dollar? 
Or do they lead to an orgy of public expendi- 
f,:r(> and a steady reduction of production? 

I am for public works but only when we can 
icord them and only in a reasonable proportion 
a, ;lic total national expenditure. I would rather 
su a new factory built in a town than a new 
p.stol'fjce or a new city hall. I would rather see 
i new silo than a new concrete culvert. I am 
ior ffood roads but I would rather see the good 
read run from a mill to a freight depot than 
from the sheriff’s, office to the cemetery. 


1. S. CHEMISTS TO HE I P TRADE 

Bureau of Chemistry Opens Office to Help 
Apply New Chemistry Discoveries to 
Business 

(Special Correspo.ndexcr) 
Washington, D. C, August 16, 1920. 
^'’M.MERCIAL and industrial concerns will 
be helped to apply new. discoveries and pro- 
avts developed by chemists in the United States 
I’tparirnent of Agriculture, by the Office of Oe- 
u,‘ipment Work just created by the Secretary of 
Acrictilture in the Bureau of Chemistry. 

The staff of the new service will be made up 
engineers rather than chemists. David J. 
f'ncc, chief engineer in the dust-explosion in- 
'f'Miguiions conducted by the Department, will 
■ e in charge. 

Dr. Carl L. Alsbcrg, chief of the Bureau of 
'^"einistry, in a letter to the Secretary of Agri- 
culiiirc stated that such a service is urgently 
“teded to translate the work of the Bureau’s 
into terms that could be understood and 
applied by the manufacturer. Every year valu- 
able discoveries are made concerning the utiliza- 
of manufacturing waste, or a new food is 
Or a dye, glue or preservative. Without 
■be service of a business office such as is now 
P ovirlfd, the value of these discoveries is greatly 
through the discoverer’s inability to pre- 
hi; proposition in terms which the business 


man can understand, and the public runs the risk 
of losing a much needed material. Under the 
new organization the engineers will look after the 
product as soon as it has passed the experimental 
or laboratory stage and will prepare estimates 
for the convenience of the manufacturers. 

Mr. Price and his associates will furnish data 
upon raw material supply, cost of production, and 
the uses to which a product is adapted— in short, 
they will provide an unbiased practical prospectus 
to show the public exactly wh.at may be expected 
from the new material or process on a quantity- 
production scale. It is believed that this coopera- 
tion will develop many neglected sources of public 
and private profit. B. R w. 


CINNAMON IN CEYLON 

How It Is Grown ami Prepared for Market 
— rLittle of the Pure Article in Stick 
Form Comes to the U. S. 

y\ LTHOUGH cinnamon is produced in various 
parts of (he Tropics, the best quality is 
produced in Ceylon, according to an article in the 

World Salesman.” Owing to its pccitliar cli- 
matic conditions, Ceylon is particularly adapted 
to the growing of ihc cinnamon tree, which re- 
quires an annual rainfall of 85 to 100 inches and 
an average temperature of 85 degrees. The tree 
has a very long life and has often been known 
to obtain the heiglil of 40 feet. Every second 
year ihe shoots are cut from the tree, four to 
seven usually being obtained. 

After being subjected to a process of sweating 
tlic bark is peeled from the shoots ami then 
-softened to remove the outer skin. Thh outer 
skin is of second quality, the middle section being 
first, and the inner and thicker section of the 
bark the third quality. The pieces of bark are 
turned concave side downward to dry and in dry- 
ing contract taking the form of rolls or quills, 
the smaller ones being fitted into the larger ones, 
making what. are known as “pipes” of about 3 
feet ill length. These are then packed into bales 
for shipment 

Little of pure cinnamon in stick form is con- 
sumed in the United States, the greater part 
going to the Latin countries — Spain, Mexico, 
Central and South America — in which countries it 
is used in preparation of various foods. Cinna- 
mon and cassa are ground and appear on the 
market as ground cinnamon. Cinnamon oil, 
which is quite extensively used in perfumes and 
medicines, is chiefly made in Ceylon from inferior 
pieces of bark, chips, and broken quills. 
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TEA CULTURE L\ INDOCHINA 

Some l.ate Facts About Planting and 
Manufacture, With Analyses of the 
Different Varieties Produced 

By P. Kbehhakdt 

MHndl-IIaiphrjii^ 

T he species cultivated ihrouKhout Indo-China 
is the 7'hffi cliinen.^ix Sims [T. sinensis 
Linnc), luU there arc many varieties. This may 
be explained by the variety of soils in which the 
crop is grown, as well as by differences in lat- 
itude and, consequently, w’cathcr conditions, 
which influence the development of the species 
(between 8" and 25“ northern latitude.) 

Pierre describes five varieties of Thea chinen- 
jij*. — Itohea, viridis, pnbescenSy cantonensis and 
assanua. The author I temporary chief of the 
Economic Service of the General Government of 
Indo-Chinal believes there arc others, but this 
can only be decided by a close botanical study 
of cultivated an<l wild plants from the five parts 
of the Union, Sample.s should be collected all 
over Indo-China for this investigation, the result 
of which the atithor hopes to present to the Tea 
Congress to lie held in Java in 1921. 

Native C«.’i.tivation 

The districts of Indo-China in which tea is 
most grown are, in order of importance, Tonkin, 
Annam and Cochin-China. Methods are very 
rudimentary everywhere. The greatest mistake 
the natives make is to plant tea in low land 
though the spccie.s prefers mountain districts. 
The slopes and table-lands of the Annam Chain, 
from north to south of the peninsula where the 
species grows wild, is admirably suited to this 
crop which would rruike all this mountain dis- 
trict more healthy. 

The native's methods arc the same everywhere. 
As he has not yet been persuaded to start nurs- 
eries ho sows in the field, putting two or three 
seeds together in holes 23 to 32 inches apart. 
When germination is over only the strongest of 
the three plants is left, the other two being up- 
rooted. Practically no care is given the plants, 
only weeding is practiced and the great hardi- 
ncs.s ol the plant makes this sufficient. Neither 
priming nor lopping arc carried out. Picking 
begins, as a rule, when the plant is three years 
old, and is generally so rough that the plant is 
entirely stripped of its leaves; this occurs several 
times a year. 

The prices of the dried leaves vary so con- 
siderably that they cannot he attributed only to 


differences in the subsoil and must be dr v, 
different species or varieties. 

EuROPE.W CULTIV.ATION 

Crops are so far only grown by Europea: < 
a small extent. There are barely 500,000 to 'ifK). 
000 tea bushes in the European plantation.^ q-; 
Tonkin and 200,000 in those of Annam. EN..r\- 
thing remains to be done and the agriculniral 
services should appoint specialists capable o:' (h. 
reeling the development of European cultivaiinn 

The native has not attempted to improve the 
cultivation of tea because, apart from the n.h 
class who obtain their tea from China, the .ATin;i- 
mite wishes to obtain qualities which to us irt 
defects; he wants a very strong drink, his palate 
being burnt by lime and betel, and one which 
will enable him to shake off fatigue. Tannin, 
ihcin, a glucoside, an essential oil, and an al- 
buminoid (combined with the tannin), give the 
lea properties which are attenuated by industrial 
preparation and increase with the age of the leaf. 
The native picks the full-grown leaf and drinks 
an extract of green or simply dried tea. 

Preparation 

There is only one establishment in Tonkin ard 
two in Annam for prep.aring the leaves for ex- 
port to France. The tea preparation industry 
has, therefore, yet to be created in Indo-China 
This, however, can be done only when tea grow- 
ing is definitely established on a rational hasi^ 
and it has been possible to show the quality of 
Indo-China teas. 

Wild Tea 

Apart from the formation of plantations atten- 
tion should be given to the improvement of thf 
wild species, abundant in the mountain chair 
which crosses the peninsula, with a view to tht 
production of thein. 

The author reported for the first time in 191/ 
the existence of wild tea plants in the Tamda^ 
Range, Tonkin. He has since found this pkuit ;r 
different parts of Upper Tonkin and in the wholi 
Annam Chain (North and Central AnnamV 
cording to recent information the tea drunk K' 
the natives of Laos is obtained exclusively 
wild plants, with the exception of the tea 
China consumed in the rich classes. 

There appear to be two species of these 
(1) the “ Mieng-luang,” very common in thi 
basins of the Nam-sang and Nam-bon (^liK^t’-! 
of Vientiane), in the Tasseng of Natho 
vieng), as well as in the Tourakhom 
it is a forest variety but has become acclim 
well on the banks of the Honei ; (2) the c-> - 
noi ” or “ Mieng-kaj less common, and 
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^^Kclusively in high districts and forests; 
largely in the Miiong of Vang-vieng 
; Borikhane, but little in the Muong of 

• r' ■ 

Tea Trade 

. .m is by far the largest exporter. In 1916 
Inna exported 918 metric tons of tea, of 
went to France; 811 tons of this 
were exported by Annam alone, fii 
’he exports were 559 metric tons (487 tons 
Annam), of which 564 tons were sent to 
Indo-China imports tea from China 
.^[Hcially from Hong-Kong) and India. In 
v’l5 ihe imports amounted to 970 metric tons, 
1916 to 903. 

Analyses of Varieties 
Analyses of different varieties of tea prepared 
■ V ilic native and by the French methods are 
liucii. The analyses were made by M. Aufray, 
(tircctor of the Agricultural Laboratory of the 
In'iiiuie of Hygiene and Bacteriology at Tonkin. 
The teas analyzed were; 

<1) Teas prepared by native methods: tea 
irum Trau-ninh, Moc lea of 1st, 2nd, and 3rd 
jiKihty, Che-Lu, Tuy^t-Iu. Man-thang, Van- 
iran, Che-tuoi, Chc*tuyet, Che-tay, Che*bang, 
B.'iC-quang, Che-iuyet Ha-giang, Tuyet-thai, Che- 
',hai. 

’1) Tea prepared by French methods: Chaf* 
fatijnn tea. 

The analy.ses showed Tonkin teas to be poorer 
n lannin and alkaloid than those of Annam, 
.\hich arc the richest in the world in thein. They 
;c)i!d. therefore, be grown advantageously (es- 
[Hci:dly the wild species) for extracting this 
ilkjiluid. The analyses also show Tonkin teas 
; - resemble Chinese teas in their tannin and 
s'V.iloid content. They, however, differ greatly 
ill composition, so that they should not be pre- 
I’.'.rcd by the methods adopted iii India and China. 
O'cat attention should be given to the chemical 
relictions so as to find the critical point which 
ditirmiiies their quality, especially with respect 
•r' the fermentation. 

It must not be forgotten that the commercial 
I’nparaiion of Indo-Chinese teas is closely con- 
ceded with the existence of rationally conducted 
;':mt;trions. Great progress has already been 
111 this direction. The natives supplying 
E’i'-'lnan firms have been persuaded to bring 
' tiiu' leaves which resemble much more those 
rdi'ei in Ceylon and China, instead of old ones. 
Th. quality of Indo-Chinese teas has been 
experts several times. M. C. A. Guignon 
"'•'I M Dijannet have shown certain commercial 
<.5 of Annam tea to be excellent. It would 


be easy to aromaiisc the tea artificially as is 
done by the Chinese as all the floral species they 
use for this purpose are louiiii in the colony 
{Jasmimtm Sambuc. Olt'a fraffrans. Aghiia 
adorr.fa, lotus pollen, etc.). 

All efforts should be directed to the rational 
and commercial production of Indo-Chinese tea. 
Such an enterprise should capture rapidly the 
French market, which hardly exceeds 1,500 metric 
ions, and ct)mpctc easily with the Ceylon and 
China leas at prc.sent used: 

(1) by supplying a superior quality, for the 
excessive tannin content of Ceylon tea absolutely 
ruins the intestinal mucosa and its astringency 
injures its flavor; 

(2) by proilucing qualities equal to the best 
Chineses leas, with the advantage of freedom 
from duties and less heavy freightage. 


INDIAN TEA TRADE PROBLEMS 

Some of the Conditions Which Harass the 
Growers and Shippers in Getting 
Their Produce to Market 

By Charlf.s Jui>c.e 

Calcutta 

W K of the Indian tea industry are getting all 
kinds of luck, good, bad and indifferent. The 
good i.s that exchange has got a puncture and, 
losing gas, has descended to the neighborhood of 
2s., giving us nearly Rs.lO for the pound sterling. 
Per confrj the bad is that tlie London trade has 
swatted the price of common tea down hill. A 
lot of it is selling at 6d below cost, and by tele- 
graph we learn that they are preparing to jump 
on it some more. Do not gauge our prosperity 
by fancy prices for fancy teas; our great bulk 
is ordinary common to medium, and it is these 
we need decent prices for if wc are to live. 

Exchange is favorable now for American buy- 
ers who take about seven million pounds per 
vear from rhe Iwal Olculla auction sales will 
get more lea for their dollar?, w'hich is all to the 
good, because we are just aching to sell you 
all the tea you want direct from licre. 

We have, however, no certainty that exchange 
will remain down to 2s. It may throw out bal- 
last any time and soar, This movement wouhl 
be quite “ extra official,’’ for the Government of 
India ha.s fixed the ratio between the gold and 
silver standard at Rs.lO to the pound, but the 
silver market takes no more notice of the Indian 
Government than a jack-rabbit docs of a rnan 
without a gun ; they have had enough of letting 
gold loose in this country where it sinks through 
the floor quicker than an imp in a pantomimy 
Of the last issue of a few^ million gold there is 
not one specimen to be got for a numismatic 
show case. 

"We have got lots to think of here in the 
country of production, and here are a few of^our 
thoughts: “ Befo’ the wah,” as the Sout^iern 
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gcntlcjiicii uscmI to say, freight on tea, Calcutta to 
London, was 27s. 6<1 per ton of 50 cubic feet, 
wf^rking out at one third penny per pound. Now 
it is up to 150 shillings, which works out at 2d 
per pound. Last year it was 180s. and taking 
it hy and large the lea industry paid the “ Shipping 
king” (oh, yes, we’ve got “Rings” here — we’re 
quite up to dale) f2,(Xk),(X)0 which is il, 000,000 
more than it would have cost before the Kaiser 
opetied his surprise packet, 

\\ MY Costs H.wk Advancku 

But this is only a part of the increased expense 

-food here has gone up and estates have to pay 
their labor more. Naturally, the insurance com- 
panies must have their whack at tea, as it runs 
the gauntlet — more expense. Then the lily- 
handed loafers ai the London docks won’t take 
(heir kid gloves ofT under double pay — another 
premium. Again, the British Government snaffle 
lOd per pouml import duty, where they were once 
content with 5d. Trade capital has to he locked 
up in paying the duly and capiial howls for in- 
terest— auulher dig into the heap. And if the 
retail price in United Kingdom goes over halt a 
crown. Mr. Chiozza Motiey, M. V., lucks his ears 
under his hat, elevates his tail and brays ‘‘proht- 
iccr ” and large contingent of ilic semi-cquinc 
species join in his jazz music. 

People who cry “profiteering*’ about an article 
like tea, which is thrown on the open market and 
Sold for what the buyers choose to bid for it, 
ought to have their ears nailed to their shoulders 
— lliey are plenty long enough. 

So when Indian tea is reported as flourishing 
on the London market at Is, 4d. average, don't 
think there is anything in it for us. London re- 
porters naturally go by figures, and do not reckon 
the weary trail of pence that tea has shed on the 
wav to London. All that strikes the London 
writer is that wc are getting sixteen pence where 
we got nine pence average before Wilhelm Hohen- 
zollern upset the apple cart. But the pennies have 
been sweated down by a third and so Is. 4d. is 
worth not a rupee, as it once was, but 10-2/3 
annas. Cut the cost of producing and getting 
the tea to the London market and you see we 
arc much worse off than we were. 

The Londoners will say that prices are good and 
tea prosperous until the brass wears off their 
faces and then they will comfort us with the 
assurance that low prices are best because the 
consumption of tea will be spread thereby — they 
always do, 


TEA EXPORTED IN JUNE 
(Special Corresponuence) 
Washington, D. C., Aug. 25, 1920. — ^Thc De- 
partment of Commerce reports th.at 122,902 pounds 
of lea, valued at $52,080, were exported from the 
United Slates during the month of June last, as 
compared witli 237,053 pounds, valued at $97,951, 
in the preceding month of May, and 117,443 
pounds, value $57,963, in April. The countries of 
destination and the quantity, in pounds, each 
took, were : 


Cterraany 

Portugal 


45 Bermuda 4.076 

103 British Houdurag. . . 906 


Canada 

23,754 

Coijta Rica . . . 

. . . 307 

Ciuatemala . . 

... 172 

Honduras . . . . 

... 906 

Nicaragua . ... 

... bUl 

Panama 

. . . 7.^>56 

Salvador ..... 

... 125 

Mexico 

. . . 7,ou2 

Miouelon, Lungk-y, 

etc 

626 

Newfoundland 

and 

Dabrador . 

7,500 

Barbados . . . . 

-. . . 1,850 

Jamaica 

2,890 

Trinidad and 

To- 

bago 

2S7 

Other British 

West 

Itniics .... 

270 


Cuba vn. - 

Vii^n Islands o: 

L. S -- 

Dutch West Indies 4 ., 

Haiti 14* 

Dominican Repub 


Argentina 

Rolivia 


Rrfl7ll 


Cliile 


Colombia 


Kcufldor 

Dutch Guiana. . 
Peru 

1 L> 

.1:; ii-i 


Uruguay 

Venezuela II 4 

Kwantung 


COFFEE’S DECLINE IN PRICE 

Importers and Jobbers Have Been Bearing 
the Brunt of the Slump, Roasters and 
Retailers Escaping 


T he sensational decline in the price of iivu" 
coffees in ihc principal importing centers ri 
(he country cominiicd during August and rcsiilif] 
in an upset among the* importing and jobbiry ir- 
tcrests. With the price of Brazils down to alm^ 
prewar levels at the end of ihc month, it 
rumored in Front street, New York, that scm:. 
of the traders had lost nearly all the profits tlu; 
had made during the advance last year, though :: 
was not expected that any house would beconi: 
seriously involved. 

Compared with quotations on futures a u,; 
ago, the price for green Brazil coffee has droiii'^ ; 
to less than half what it was on August 31, 1'/;“'. 
Qn that day September coffee, the nearest rnoi;:;: 
to spot, wa^ quoted 18.04 ^ 18.08, while on ihe 
same date this year the price was 7.95 @ S.O'l 
Roasters and retailers have not felt the piiuh 
due to the sudden price decline, according to the 
belief in Front street. A leading New Vor’j: 
jobber said that many of them have rediK\ 
their prices only in small proportion. RoaMO'- 
and retailers answer that they are operating wr- 
stocks bought at high levels, and that it taU* 
time for declines in import prices to be fell ' 
the roasting and distributing trades. Howevr. 
various centers report a softening of consun’er 
prices, with indications of a continued decline u' 
a parity with the green coffee levels. 


CHAIN GROCERY OPERATOR DEAD 
Charles M. Decker, 70 years old, head d 
Charles M. Decker & Bro., Inc., operators of 
chain of grocery stores in Northern New 
died August 28. He was operated upon fou’ 
months ago at the Post Graduate Hospiml 
New York. 
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XL) DISCUSS PRICE GUARANTEES 

f^,Ural Trade Commission Calls a Trade 
Cc>f»forence to Be Held in Washing- 
ton on October S 

i^From a Staff Correspondent) 
Washington, D. C., August 12, 1920. 

r iiV. Federal Trade Commission has canvassed 
:,!,out fifty .separate major lines of industry 
ij”t?tionnaire on the subject of guaranteeing 
■ against decline, preliminary to holding a 
rvk practice conference of manufacturers, 
.vh'K^alers retailers and consumers in Wash- 
beginning at 11 o'clock a. m., October 5, 
;0i, the Commission’s office. 

!hc Commission define “guarantee against 
;• line in price” as “the practice of guaranlcc- 
cn>tomers against the decline in the price of 
.' K.ds, purchased and net resold at the time of 
.:y subsequent decline in the prevailing market 
taC of such goods; that is to say, a seller would 
;:.rantee to purchasers of his products that in 
event the market price of the goods there- 
in r declined, the seller would refund an amount 
: money equal to the difference between the pur- 
price of such goods as were undisposed of 
: 'he date of price decline, and the price to which 
he goods had declined. There are many varia- 
;'ri5 involving various factors as to time limit of 
he guarantee; guarantee against own price; 
Aidiist competitor’s price; against general mar- 
price, and so on.” 

More than 2,000 questionnaires were sent out 
' :he various trades. Of the hundreds of rc- 
already received about 250 favor the prac- 
and 150 oppose it, while a large number give 
opinions. The following telegrams are 
• hical of answers received from firms in the 
' '“’ce trade: 

The American Coffee Co.^ New Orleans, jobber, 
“Actual experience many years guaran- 
against our own advance or against de- 
:■ e (60 to 90 days) to cover period date of sale 
date of shipment, have observed great abuse 
M sustained substantial losses. To cite specific 
April and May, 1919, when coffees were 
-‘■ergoing substantial advances, had 60 and 90- 
contracts outstanding and sustained in June, 
operations net deficit of $7,988. During 
•6' and August, 1919, market declined rapidly, 
that this policy one of the most abomin- 
and expensive customs in merchandising, 
-y 1919, withdrew 60 and 90-day and sub- 
30-day guarantee. One customer of- 
'cd contract for 1920 requirements at fixed 


price. We declined their business on such basi?. 
Practice leads to overstocking oii roasted coffee.” 

The MacGowan Coffee Co., Inc., Jackson, 
Miss., wholesalers, says : “ Custom wrong in 

principle, tending to encourage speculation and 
leading to overstocking in perishable products. 
In perishable goods actually constitutes certain 
proportion of wastage, which loss must be calcu- 
lated in fixing profits. Practice acts as bar to 
coffee roasters reducing prices.” 

The Matiry-Cole Co., Memphis, Tcnn., says; 
“Against better judgment have been obliged to 
guarantee price to date of shipment, which 
necessitates calculating wider margin of profit 
than figured on straight sales. Unbusinesslike, 
encourages speculation, and leads to overbuying. 
Also gives unfair advantage to those e.xtcnding 
privilege as against those who do not follow 
practice." 

The Olson Coffee Co., Omaha, Ncbr, roaster, 
says; “Guarantee encourages retailer and whole- 
saler to carry unnecessarily large slocks and prac- 
tice ought to be discontinued. To illustrate: On 
last rise in coffee market retailers inflated pur- 
chases 8 or 10 times, withdrawing large quantity 
of coffee from manufacturers’ market, cau.sing 
manufacturers to replenish stocks, artificially 
stimulating market and forcing increase in 
prices.” — Lamm. 


TEA CAMPAIGN MEETS WITH FAVOR 

R. L. Hecht, of Irwin Harrisons & Crosfield, 
Inc., states that much favorable comment has 
been received regarding the recently published 
advertisement of the Tea Association, which was 
designed to awaken tea men everywhere repard- 
ing the need for national tea propaganda, Mr. 
Hecht i? chairman of the Committee having the 
matter in hand. 

X'he series of advertisements will contain facts 
and figures tending to show that now is the time 
for tea men to get together for a larger tea busi- 
ness. No appeal is being made for money. Those 
back of the movement believe that what is needed 
most at the present time in the tea trade is a 
larger measure of co-operation among the var- 
ious factors. 


INTERNATIONAL COFFEE CONGRESS 
According to cable advices from Bogota, Colom- 
bia, resolutions were passed at a meeting of 
coffee planters and exporters held in that city 
on August 28 emphasizing the necessity for an 
international coffee congress to bring about better 
conditions in the industry and proposing that a 
meeting be called. Measures to control and im- 
prove marketing methods were also discussed. 
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COFFEE ASSOCIATION BULLETINS 


Damaged Coffee, Consolidated Shipments, 
(ruaranteed Prices, and a House Organ 
Pamphlet Are Discussed 


D UKIX(i ihc |»asl month the National Coffee 
Ruaslcrs Assriciation has issued circulars on 
the subjects of damaged coffee received from 
producing countries, consolidated shipments, 
shippmg liags and guaranteeing prices against de- 
cline. The Joitii Coffee Trade Publicity Com- 
mittee announced plans for the regular monthly 
isiue (Ji a pamphlet under the title "The Coffee 
Clr.b." 

Damaged Coffee 

In regard to damaged coffee, roasters arc ad- 
vised to do their own clcaniiiK, the association 
stating that it believes the charges, often equal- 
ling $1.25 per liag, made by the New York Dock 
Company, the Bush Terminal Company, and the 
Campbell stores, to be excessive. The associa- 
tion’s freight bureau has arranged to have dam- 
aged coffee shipped on to final destination for 
cleaning, 

CONSOUDATEU SHIPMENTS 
The freight bureau announces the completion 
of arrangements fur consolidated car service and 
deli^vcry to a number of cities where several 
buyers arc located. 

Doinu.E Covers 

Referring to coffee shipments, the association 
calls attention to railroads positively declining 
to accept coffee in grass bags for transportation 
in less than carload lots, requiring that they be 
recovered. The charge in New York for extra 
covers is thirty cents a bag. and the labor in 
covering costs six cents a bag. 

Guaranteeing Prices Against Decline 
The association calls membcr.s’ attention to the 
trade practice conference to be held in Wash- 
ington on October 5 before the Federal Trade 
Commission, which meeting is described in de- 
tail tiy our Washington correspondent on page 
309 of this issue. It is announced that officers 
of the X. C. R. A. will attend the hearing to 
present the views of the members, and every 
wholesale distributer of roasted coffee is asked 
to express his opinion to Manager Costc on the 
merits and demerits of the practice. The bulle- 
tin recalls that the association at its last conven- 
tion adopted a resolution condemning the system. 
"The Coffee Club” 

In a bulletin dated August 31. the Joint Coffee 
Trade Publicity Committee announces the inaug- 
uration of a monthly pamphlet entitled “ The 


Coffee Club," which is designed to perforn; •}; 
iunctions of a house organ for the Comn 
especially as relates to the information obt:i jh-h 
l)y the research now in progress at the 
achuseits Institute of Technolog>’. News • 
the advertising campaign and items of gimr^ 
interest to the wholesale and retail trade u;' 
also be included from time to time. The panipfi. 
let will be sent to roasters, wholesalers and their 
salesmen and retail distributors. 


UGANDA COFFEE AREA ENLARGED 
(Special Correspondence) 

London, August 20, 1920. — The commi^^il: 
appointed in October, 1919. by the governor 0: 
the Uganda Protectorate in Africa, to invebtigait 
trade possibilities there, recently issued its rcpuri 
In regard to coffee it was stated that an cstima:; 
of the area under arabica coffee on Europt-ar 
plantations is slightly over 21,000 acres. Uihc; 
points brought out were : 

The quality generally is excellent and com 
mands a high price in London markets. Tb 
progress of the industry will be realized from ib 
tact that in 1918-19, in spite of great difficuhit 
through shortage of labor, restrictions on import 
in the United Kingdom, scarcity of shipping mv. 
prevalence of pests, 54,311 cwi., valued at £106, 0(i^ 
were exported, being 8.49 per cent of the tou 
exports. In 1914-15, which may be regarded n 
the last year in which normal conditions ohtaitur 
the acreage was 14,389, and the exports 21.10 
cwt., valued at £41,000. The present acreage 
when In full bearing, should yield 4,000 tons 
year, or onc-lhlrd of the consumption of 'h 
United Kingdom. B. T 


CANADA’S FOOD PRODUCTS OUTPUT 


Canada’s Bureau of Statistics has been takin 
a census of the Dominion’s industries, and b 
found that in 1918 there were twenty-four plan' 


with combined capital of $2,259,753 putiinu c. 
baking powder and flavoring extracts and ccr.a: 
other specialties. The quantity and selling \;i,; 
of the various products during the year were: 

Classes of products. 


Cocoa and chocolate 
Plavorinp e.xtracts and 


Pickles 
Fruit oi 


All other products 



Quantity. 

Squint 

yalucs 

fail'''' 

pounds 

4,2.30,001 


pounds 

9.32.4.*)7 


pounds 

9.5.92T 

41.^ 

pounds 

S,000 


.dozen 

204,092 


. . eases 

17,905 


, . cases 

332.333 

4 

. . cases 

27,915 


^hIIods 

33..54S 

Tl.'' 

gallons 

8,953 


pounds 

488,02.5 



Total 
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ORLEANS TRADE HARD HIT 


[{,e Kapid Decline in Green Coffee Prices 
During August Demoralized the Mar- 
k«’t, But Traders Look for Better 
Conditions 

( From a Staff Cokrestondent) 

New Orleans, Sept. 2, 1920. 

■' MIC green coffee market in New Orleans was 
hard hit during the past month. The con- 
decline of prices almost demoralized the 
,vU lure, as it did In other centers of the coun- 
Leading traders believe, however, that the 
.:n is now over, and that conditions will become 
, riy steady. 

\Lhile prices dropped to a point considered to 
- hdo'v pre-war levels, considering present 
u.nty values, there was a fair amount of selling 
-ring August to the city and interior trade. 
Lth spot prices steadily descending, buyers 
!(! off from taking anything but what was re- 
u:rcd urgently, with the idea that thus they 
gel coffees at much lower prices. 

.\(Mv that Rio 7s are at and Santos 4s at 
4Lr. per pound, there is hardly any probability 
f much lower prices and there is a possibility of 
ivanccs, so that it is considered about certain 
ha! interior dealers will begin to buy rather 
iravily soon and that the Fall business will be the 
ist of the year. 

Arrivals of coffee here during the month have 
icn large and there now are large slocks avail- 
'■'le from which to select grades desired and the 
'resent is considered a desirable time to renew 
: -cks. Ships for handling coffee have been plcn* 
:ul and handling facilities are good here. 

Coffee roasters state that their business in the 
month has been good and the outlook for 
trade is better. They point out that, as they 
roa.siing coffee, bought at much higher prices 
bin now prevail and as expenses of packing and 
L'nhulion are heavy, their prices cannot be ex- 
P^"cd to follow the drop in green coffee promptly. 

were reductions in prices early in August 
“r i <ither.s are looked for soon, Roasted coffee 
r w it sold hy roasters at from 26 to 38c. per 
Lnn l. the latter being the standard packages ol 
‘ "cv and chicory, sold largely in Louisiana, and 
■*bA:h retailers sell for 44c. the package. Fancy 
are above the 38c. figure, 

Likdi altogether, the roasted coffee business 
L- [ 1 ,,; been in so discouraging a condition as 
'■ ’‘'I appear, and the roasters have had one of 
‘ >l periods, escaping the fluctuations from 
■ 'b he green coffee men suffered. 


Thf. Tea Bcsiness Has Been Fair 
The tea trade here in .Angus: is reported to 
have been fair, with prices rather low and some 
tea sold al a loss, while other sales made a profit. 
The vo’uine of trade was fair. Prices here are 
lower, especially on black teas, owing to the de- 
cline in the growing countries on account of the 
withdrawal of support by British interests, the 
market there being glutted. 

New Orleans tea men are especially interested 
in efforts to increase the direct imports through 
this port and hope that more sailing can be 
secured and that return cargoes will be available 
to attract business. E. K. P. 


IMPORTER CHARGED WITH LARCENY 

Morris I. Horwitz, coffee importer. New York, 
was arraigned September 2 in General Sessions 
on the charge of grand larceny. Horwitz is re- 
ported to have bought 2,000 hags of coffee in South 
America with a letter of credit extended to him 
by tke Bank of the United States. While the 
coffee was in transit to New York on the steam- 
ship Tctinysou it was ruined by fire. The bank 
alleges that Horwitz collected a check for $42,000 
from Chubb 8i Sons, a(Ijiistcr.s for the Federal 
Insurance Company, hut did not turn it over to 
the bank. 

Horwitz pleaded not guilty and was released 
in $20,00(X> bail for examination September 7. 


• NAVY BUYS LOW PRICE COFFEE 
When bids for supplying the United States 
Navy with 6,000 bags of Government specifica- 
tion Santos 4 coffee were opened on August 27 
it was found that the lowc.st estimate, submitted 
by A. C. Israel, Inc,, New York, was 11.47 cents 
per pound, as compared with 12.174 cents by J. 
Aron & Company, and 13,09 cents by Leon I.sracI 
and Bros. This low price caused much comment 
among the Front Street traders because it was 
considerably under the market at the lime. The 
bid established a new low level. 


COX agalnst tea and coffee tax 

(Special Corresiondence) 
Washington, D. C., August 17, 1920. — Pre- 
sumably there will be no tax on either tea or 
coffee if Governor Cox is elected President. In 
1909, w-hile a member of Congress, he took pan 
in the discussion of the Payne- Aldrich tariff bill, 
and advocated “ free coffee, without any counter- 
vailing duty,” and “ free tea,” according to a re- 
port attributed to the American Protective Tariff 
League. B. R. W. 



TEA AND COFFEE SIGNS OF THE TIMES 

^ How the renalBsance of tea and coffee is being brought about, as 
illustrated by the latest developments in advertising, merchandising and 
the making and serving of our most popular beverages. 


A GOOD CUP OF TEA 


Fresh Water at a Rousing Boil Poured 
Over Heated and Clean Leaves Makes 
a Brew Fit for Epicures 

liy Chahi.f.s Juiice 
Calcutta 

\| OW that the American people have voted 
^ ^ themselves dry and are making out with 
cofTcc, tea and soft drinks, perhaps a few hints 
on tea making may be useful 
I have noticed that folk will take any amount 
of trouble to get their coffee just right, but leave 
tea to shift for itself, taking no thought what- 
ever of its preparation. The English think they 
can make tea and other nations “ fall ” for the 
bluff; but the facts arc not so. The English- 
woman generally gets her kettle boiling at a dis- 
tance and by the time it is brought to the tea 
pot the water has simmered do%vn. 

Now, two things are required to make tea 
properly; absolutely fresh water brought to a 
rousing boil for the first time, and clean dry tea 
leaves. Heat the tea leaves on a metal plate over 
a gas ring or other source of of heat, but be very 
careful not to scorch them. This heating loosens 
the essential oils and other constituents of the 
leaf, making the tea give up its aroma and flavor 
quickly. Bring the fresh water to a strong boil 
and as soon as boiling — not simmering merely — 
throw the tea leaves into the boiling water, then 
extinguish the gas or remove the vessel from 
the fire and let it stand for more or less time 
according to strength required. It will very 
quicklj'' color made in this way. 

A minute is long enough for people who like 
their tea light, but it is a matter of taste; two, 
three, four or even five minutes suit other people. 
As soon as soaked sufficiently, pour the tea out 
through a wire strainer into an ordinary tea pot. 
Keep it hot with a padded cover which the 
English call a “ tea-cosy.” That is tea. 

The water must be fresh and never boiled be- 


fore, because fresh water always carries air J;... 
solved in it and the air appears to play a pr*ri 
extracting the qualities of the leaf. Flat wat.: 
and water which has had the air boiled out 
it will not make good tea. The English leave th: 
leaves in the tea pot after pouring out the fi:<: 
lot and let them stew, then add more water, 
lukewarm and pretend it is just as good. S^n-.e- 
limes they add more lea leaves to the liikew:ir?r,- 
mess in the tea pot which shows they do ti : 
really understand tea making. The first soakiv: 
should take all that is worth having out of ihc 
leaf, and will do so if the leaf is dry and w:<rrr. 
and the water really boiling. 

Some faint glimmer of the necessity of havin: 
the leaf dry and hot seems to have reached iho 
English for they put in a little hot water : 

“ warm the pot ” before putting in the leaf, t.: 
this is quite ineffective. 

I do not preach tea to the English becau?c i: 
there is one of God’s creatures who can make 
an Army mule look like thirty cents Mex. for 
obstinacy, it is an Englishwoman at her tea table. 
She thinks she knows all about it and the result 
often sends young men, and sometimes young 
maidens, too, to the Scotch variety of tea served 
as high-bails and cock-tails. But now that the 
U. S. ladies are likely to go in seriously for tea 
making, I don’t think prejudice will render them 
averse to taking instruction from experience. 

Made my way, tea is as good and better than 
coffee. It is a cleaner, lighter drink and just, 
as powerful a stimulant; in fact if you mix black 
and green in the proportion of one of green to 
three of black, it is more powerful and its 
pungency is what you do not get in coffee. But 
do not keep your tea leaf carelessly exposed to 
the air in faulty tins and lead packets. Tea 'S 
hygroscopic, that is, it absorbs moisture from the 
air and soon " goes off.” The best way is to keep 
it in a wide mouthed stoppered bottle or olhei 
air light receptacle. Give tea a chance — don t C5* 
pend all the care you are capable of over coffee* 
Give tea the same amount of trouble and 
will hold its own. 
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11 V AND COFFEE IN THE NEWS 

l iot iiid Fancy, Comment Wise and Frivol- 
Gleaned from the Press to Show 
tlie Trend of Public Thought 

H KKI- are some of the more notable items 
shich appeared recently in the press and 
trend of public thought in regard to tea 

C’.'tft-e, 

Buffalo Turns to Coffee 
Ah.ti has taken the place of beer? 
i'.i answer the question a review of the quan- 
. i 5 of all the drinks — that is, drinks of less than 
of one per cent alcoholic content — now 
1 !^ si'ld had to be taken, with a result that 
fic is generally conceded to have taken the 
• remost stand. 

K\c'ry restaurant in the city is selling more 
than ever before and the demand, accord- 
; ^ 10 the proprietors, is increasing. The restau- 
'fi t, instead of the saloon, is rapidly becoming 
;h<' meeting place of business men, who desire a 
place to talk. The restaurants that never 
, k- up have a steady stream of customers all 
;,,At and the proprietors of these places say the 
i.'..uing business is particularly heavy. 

<'offte. which for years was regarded as the 
rost deadly weapon of sleep, is no longer rc- 
i.,.r(icd as such — at least coffee drinkers do not 
•ain to be a bit perturbed about drinking it at any 
h '.ir. Tea — not the old reliable “cold tea” — 
• i^radually losing its place in the restaurants. 
'■h\n the fair sex, who for years clung to that 


» • 


refreshment, are gradually taking up a little 
stronger mixture. 

While coffee holds the premier place among all 
drinks, since beer bid adieu to the U. S., many 
other sorts of liquid refreshments are striving for 
first honors. The soft drinks sold in the drug 
stores and other similar stores are continu.ally in 
demand. 

From a review of all drinks sold, however, 
coffee out-ranks them all and unless there is a 
nineteenth amendment passed, it is likely it will 
continue to do so. — Buffalo (N. Y.) Enquirer. 

The Menu C.\kd of a Bkitish C.\fe 

One hundred and eighty-five cafes in London 
and fourteen in the provinces have a menu card 
which brings people in when they are not hungry, 
and gives them something to talk about when they 
get there. These cafes, owned by J. Lyons & Co., 
Limited, serve 500,000 cups of tea and coffee a 
day, and a whole lot of other things, at popular 
prices, with otic of the handsomest tea-shop fronts 
ever designed. 

The late Sir Joseph Lyons was a man of im- 
agination and genius, the author of acceptable 
literature and one of the most fascinating talkers 
I ever met. He said to me once, “Yes, it does 
pay to use costly marble and brass-work in a 
popular tea-shop, not only because the hard, im- 
pervious surface looks clean and is clean, but 
for another reason. It does not matter very 
much to me if I pay from six to ten times 
what 1 need pay for window-fittings. But it 
would mean a great deal to anyone w'ho set out 
to imitate the general appearance of llie Lyons 
tea-shops. And that’s why ” 



* 



f Southwest’s Finest Tea Room, Recently Opened by Adoi.phus Hotel, Dallas 
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Scptembi 


A. Wurdle-Rohinson, the publicity manager, he- 
^aii l<j (l<j ihiiiKS with the menu in 1916. He 
started a littic weekly essay on the hack pa^e, and 
also s(imo chess problems, many players patron- 
izing the i.yons cafes. Then he went to the war, 
bill now he runs a busy little office where all the 
Lyons advcriisinK is concocted. 

The menu card which brings the customer back 
docs it by giving him a little puzzle to work out, 
:in<l printing the answer seven days later. The 
following is a specimen: 

TKA-TAiir,i; PK0BLEM8 

liy Henry K. Dinleney, Author of “Amusenn*nt8 In 
MathcniaticM," Ac. 

NO. r»7 — A TRANBI'Oar I>/VFrcULTY 

On one neeusion during the war It waa neeeBsary 
to wnd a dozen men to a point twenty iiitteg nwny ns 
quUkly as poMHlhle. A single motor-car was available 
and the driver said he could do twenty miles nn hour 
and carry four men at a lime. As every one of the 
men c<»ulil walk four miles an hour, what was the 
8hor(**st noHsllile lime In which they coubl all be got 
to their destination? 

If the customer does not find the hnswer him- 
self lie can learn it a week later. It is a recog- 
nized fact that people do come back to learn the 
answers to the problems, The standard bill of 
fare in all the 2(10 cafes is changed weekly, but 
special daily dishes are added by slips or over- 
printing, 

Thus there is created an opportunity of send- 
ing a weekly message to something over half a 
million fu-oplr. Mr. W’ardle- Robinson uses this 
op])orluuily, Kvery week the menu carries, as 
well as the puzzle, a little article, with the series- 
title, “ Five Minute Rcfb'ctions.” These articles, 
and the lui/zles t<H), provoke a certain amount of 
corresj)ondcnce.--TnoM..\s UrjssKi.r.. in Printers’ 
Ink Monthly, 


I’nE Frt.i. Fi..\vor of Te.\ 

People who arc really particular about tbeir tea, 
who wish to get all the llavor and all the delicacy 
of the tea out of it, will never use a metal tea- 
pot, no matter how handsome may be the silver. 
The Chine.se, who certainly should know about 
it. always say (hat they can detect by the taste 
wheiluT tea has been made in either metal or 
china. Ciiuseiiuently in many hi>useholds we see 
china teapots on the table, while the silver re- 
mains on the sideboard. •These cliina teapots, 
however. ha\e ihcir drawbacks and one is the 
ea.se with which the spouts l^ecomc nicked or 
broken by careless handling. It seems as if even 
the Chinaman must approve of enamel W’are as a 
substance for a teapot. Its surface is like fine 
porcelain and no metal taste could possibly get 
through it. Try this happy compromise. Be 
sure the water is boiling. Don’t let it stand more 
than three minutes. — Chicago News. 


BRUK^KUtlRT ORrCGlSTS TO SFXL HOT COFFEE 
>rany enterprising drug stores and other places 
about the city having .soda fountains, arc already 
planning the installation of coffee urns for next 
winter. The coffee urns are to be used in place 
of, or in connection with the hot chocolate urns. 
Coffee drinking is an American national habit. 
\Vc not only drink more than any other nation in 
the world but travelers agree that the coffee of 


an American “one armed lunch room” i> 
than the coffee of the average European !; „ 
Both coffee and chocolate are real stinuilau •; 
one deriving its effect from the drug caffeii ,1 
the other from the drug theobromine. Th. i; 
jipper or juniper gives way to the jipper Mf, h., . 
Bridgeport (Conn.) Telegram. 


COFFEE AS A COSMETIC! 


Albanian Mothers Powdered Their Babif 
with Pulverized Coffee Instead of Tal- 
cum, Until the Red Cross Arrived 


VEN the most extravagant admirers "i .1 
fragrant coffee brew draw the line at • 
use to which it is put by certain classes of pea; 
of Albania. In that picturesque country it ui 
the custom, until the American Red Cros> lar- 
and established higher standards of health :t: 
education, to powder the babies with puivcru' 
coffee. When the infants thus decorated wt: 
first lirought to the Red Cross clinics, the nur- 
were horrified; they thought that some new :ir 
particularly malignant disease had broken ou* 

The real troubles of the nurses began wli: 
they started out to convince the Albanian iiir;': 
ers that the virtues of coffee arc largely r 
stricted to its internal use. ” How could this 
was the incredulous response, when their ou 
mothers and mothers’ mothers, as far back . 
the memory of man could recall, had used in; 
verized coffee?” 

“ But hadn't they also suffered acutely it" 
various maladies?’' countered the nur.se5. ‘ ' 
sides, there arc the perfectly good cans of talc" 
powder provided with every layette. Whai li 
become of them?'’ 

“The little cans! To be sure. Very dav 
and sweet smelling.” They had prized tb 
highly — as sachets. “ Why waste the dvln ■ 
powder on the babies when the pulverized a r: 
was so much easier for them to obtain?’’ 

Rut finally the campaign against coffee :i> 
cosmetic was won, and every baby brought I'f ' 
clinic thenceforth showed the effects, In pb.''''-' 
well being, of the change from pulverized cot; 
to talcum powder as a cosmetic. 


NEW COFFEE ROASTING CHART 
J, Aron & Company. New York, have 
lished a new table for coffee roasters. 
roasted coffee costs, with a green coffee b.. :? ' 
low as 7c and rarjging up to 30c. The 
given include per pound for roasting, 
being based on a 16^ shrinkage. 
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MAINLY ABOUT PEOPLE 


News About Men in the Trade at Work I 
and at Play 


K .i -MtT G. Beeson, who for the past year and 
, hah lias been located in Paris as European rep- 
'isiiiative for J. Aron & Company, returned to 
li > \oiniiry ot» August 26, aboard the 5‘5‘. Provi- 

\\. R, Harris, who last fall took charge of 
lu nasted coffee department of S. A. Schon- 
rutin Co., New York, has resigned. Mr. Harris 
h;). not announced his plans for the immediate 
luuire, but it is thought that he will continue in 
;1 k c'lffee trade, with which he has been identified 
;t inimber of years. 

Kkm.x Costr, manager of the National Coffee 
Kuasiers’ Association, left New York, August 28, 
•! a three weeks' vacation at Saunderstown, R. I. 
W , L. McClintock, manager of the Leon Israel 
\ coffee department in San Francisco, and 
Mi'!> Rose Newman, a charming society girl of 
Sail Francisco, were married on September 8. 
After the wedding the couple planned to travel 
Ka.'t and then to Guatemala to remain during a 
•-■tfee season. 

F. \'. Allain, senior member of the Charles 
Dittmann Company of New Orleans, who for the 
..'1 fifteen years has had charge of the Chicago 
'r.inrh. made his second trip within a month to 
he .Vew York markets the latter part of August. 
B. C. Casanas, of the Merchants Coffee Co. 
f New Orlean.s, stopped in New York about the 
tv.'t of September on his return trip from a vaca- 
•i"!! in Portsmouth, N. H. 

F. j Stockslaoer and R. T. Purcell, president 
■mI treasurer respectively of the Penn. Coffee 
Fiiisburgh, motored to New York during the 
pan of August. 

'Vii.i.iAM H. Bennett, of W. H. Bennett & Co., 
York, spent two weeks in August at Haynes 
l-auding, Maine. 

D Hilson, of Williams, Russell & Co., New 
^ rk. has returned from his vacation at Shelter 

i'liind. X. Y. 

f B ARROUR Brown, of T. Barbour Brown & 
G'.. Chicago, visited his New York trade friends 

Aucust. 

^ H, Sreman, of Seeman Bros., New York, is 
back from the Pacific Coast about Sep- 

:embcr 15. 


.M*; 

J. F. Hartley, of Carter Macy & Co., Inc., 
New York, returned on the steamship Olympic 
on August 25 after a four months' trip to Europe. 

J. Edward Young, of Thurston & Braidich, 
vanilla bean importers, New York returned on 
August 20 after a six weeks' trip to Mexico. 

Victor H. Cross, of the Henry Mariiuiiison 
firm in Santos, Brazil, arrived in New York re- 
cently after a three months' trip through Europe. 
Mr. Cross is making his headquarters at the New 
York offices of Woods Ehrhard & Co. Before 
leaving for Santos he plans to visit New Orleans. 

F. W. Ehrmard, of Woods Ehrhard & Co., 
left New York for New Orleans on August 28. 
He expects lo remain in the latter city for an 
Hidefinile period in the interest of his firm. 

R. W. Dietrick, president of Dictrick & Wiltz, 
Inc., warehcu.sers and forwarders, New Orleans, 
was seen about Front Street during the month. 

B. H. Cai.ki.v, of the Pan-American Coffee 
Company, Chicago, came to New York the latter 
pan of the month to meet E, G. Beeson on his 
return from Paris. 


j INSPIRATION CORNER 

fl Putting salt on the tails of fugitive big 
1 thoughts and bits of verse which make 
j worth while the blending of sentiment 
i with business. 

I 

BUSINESS IS BUSINESS 

“Business is business,’’ but men are men 
Loving and working, dreaming, 

Toiling with pencil or spade or pen, 
Roistering, planning, scheming, 

“Business is business,” but he’s a fool 
Whose business has grown to smother 

His faith in men and the golden rule, 

His love for a friend and brother. 

“ Business is business,” but life is life ; 
Though we’re all in the game to win it, 

Let’s rest sometime from the heat and strife 
And try to be friends for a minute. 

Let’s seek to be comrades now and then. 
And slip from our golden tether; 

“ Business is business,” but men are men, 
And wc’rc all good pals together! 

— Berton Braley. 
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THE WAGOX-ROUTE COFFEE DEALERS' OPPORTUNITY 

President Schorn of the National Retail Tea and Coffee Merchants’ Association has p’ 
in some hard work in behalf of the fifth annual convention of his organization, to be held 
New York, September 14-17. Judging by the number of advertisements in the conveiitic 
program, his efforts have borne fruit. There should be a record number of manufacture: 
exhibiting their products at the meeting. 

Only coffee distributers giving premiums and doing business by the wagon route methc 
are eligible for membership in the National Retail Tea and Coffee Merchants’ Associaiii^ 
The status of many of the members of this organization changed materially during the peru 
of high coffee_prices. The advancing market made it extremely difficult for them to hand 
coffee on an adequate profit margin. As a result, the trade of many of them became large, 
a straight installment business, all kinds of household commodities being handled on a veek 
payment plan. Of course, coffee and similar items were also sold in a limited way, under ti 
premium method. 

Presumably, the present state of the market will enable these dealers to again featui 
coffee. If they do, it is to be hoped that in their own best interests they will give consume 
full benefit of coffee market quotations. 

During the period of high prices, we heard much about "replacement value,” The 
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- , lould apply on a declining market. Too much coffee is being sold at prices far out of 
c with present import quotations. 

; lie wagon dealers would be making a far-sighted move if, at the coming convention of 
•hr r .'i'sociation, they would pledge themselves to keep their coffee prices on a parity with 
, t quotations, with only a reasonable profit to themselves. Other coffee distributers 
lie and retail, are also presented with an opportunity to help reduce the cost of living 
1 Kidentally bring credit to themselves and to the industry with which they are identified, 
prices ought to mean a bigger volume of sales — W. G. 


COFFEE WITH CREAM OR MILK 

Recently an anonymous writer in The Stcieard drew attention to the tendency of coffee 
,i :th cream or milk to produce dyspepsia. He also states that such an admi.xture is distasteful 
the epicure and that natives of Arabia and South America would consider it as ridiculous as 
:u ml\ milk with wine or beer. The example chosen is unfortunate, being purely colloquial, 
ler in some countries milk or cream is added to beer and wine in the preparation of soups, 
ii-ncts of epicureanism itself vary with locality. Coffee is a universal beverage, and does not 
icrmit the application of any one rule to its preparation. 

The physiological point is well taken. Wc have heard of many people, some of them 
piniinont coffee men, who experience discomfort after drinking such a mixture, whereas the 
I'scstion of black coffee was followed by a beneficial reaction. The postulation that “ it is the 
Iiixture of the fat in milk and the caffein in coffee that produces the ill effects ” is basicly in- 
i-.rrcct. Caffein could not decrease the digestibility of the fat, although the fat might lower 
Ik' speed of assimilation of the caffein, which action, however, would not cause dyspepsia. We 
k.sitate to advance any theory regarding the cause of the behavior of the mixture in the 
Iimentary tract, but in our opinion it will be found to be based upon the action of the acidic 
lonstituents of coffee upon the casein of the milk. This is a subject for the application of 
^killed research. But no matter what the explanation, it is again a proposition of individual 
iiosyncrasy, where those affected in a harmful manner by coffee are decidedly in the minor- 
ly.-C. W. T. 


COFFEE’S DEFENDERS TO THE FORE 


Judging by the number of clippings slandering coffee that come to the Editors’ attention 
:ch month, there is plenty of work in prospect for the new advisory advertising committee 
i the National Coffee Roasters Association. This paper has long contended that coffee ought 
' be defended by those who depend upon it for their livelihood. It is gratifying to learn that 
he board of censors ” will not only serntinize the advertising of the substituters, but also that 
! cotfec roasters. Too many packers have been guilty of (i) exaggerated statements in 
heir publicity; (2) reflecting upon competitive brands and thereby breaking down public 
■finfidence in coffee itself; (3) displaying a lack of faith in the healthfulness of coffee 
claiming that their product does not contain what they assert are injurious or worth- 
(■•5 constituents. 


Mith the facts which it is hoped the recently in.stituted coffee research will uncover the 
mmittee ought to experience little difficulty in confounding coffee’s detractors and strength- 
cuig the faith of those roasters who apparently lack full confidence in the product they 

i'*j. — B. S. 


A TRADE MARKET PLACE 

I" keeping with our constant effort to make The Tea and Coffee Trade Journal of in- 
na^iiig value to its readers, we begin with this issue the publication of an index of products 
kertised in this paper, classified for quick reference. This list constitutes a directory of 
cost of the equipment and supplies needed by the packer and distributer of teas, coffee, 
’ctk extracts, cocoa and grocery specialties. If you do not find what you want in this list, 
as know and we will tell you where to get it. — S. 



TEA AND COFFEE RESEARCH BUREAU 

^ A (Icpartmftnl of Bcientific research under the editors’ direction in which will 
be found short, popularized reviews of current and older works of physiologi* 
cal-chemical character, fugitive paragraphs, references and articles dealinjz 
with the history, pharmacology and technology of tea, cofifee and 8pice^. 


CrXSKS FROM ROASTED COFFEE 

Their Composition and Origin, and Their 
Action When Ground Coffee Is Packed 
By the Vacuum Process 

' I ‘ill'' coin|K)siti<ni rihI origin of gases evolved 
* from roasied colTees is discussed by K. A. 
(iould. (.if the F(jod and Drug (n.sDcciion Labora- 
tor>', L. S. Appraiser’s Slorcs, San Francisco, in 
a communication to the International Congress 
of Ajiplied Chemistry.* In one part of the paper 
Mr. (iould writes: 

It WAS observed that ground roasted coffee 
packed in a container exhausted to 183 mni. pres- 
sure gave off gas in .sufficient amount to overcome 
the vacuum and produce 253 mm. additional 
pressure on the cans. Coffee packed under 
normal pressure gives off tiic same kind of gas 
hill to a Ic.ss amount and in different proportions 
although the final pressure developed is practi- 
cally that of coffee packed under diminished pres- 
sure. Coffee packed under diminished pressure 
gives off more carbon dioxide and less carbon 
monoxide than that packed under normal pres- 
sure. the ga.sc.s as they stand in the container 
showing 81.K/f CO^ and 4.6% CO in the container 
sealed iituler diminished pressure against 62.8% 
CO.’ and 4,7% CO in containers sealed at ordinary 
pres>nru. 

‘’The gas is hclicved to he due to the decom- 
position, through the roasting process, of gluco- 
sidc-like bodies which occur in the green bean. 
The products of the decomposition are: first, 
sucrose and a radical which eventually becomes a 
fixed oil : second, the sucrose again breaks down 
into a gkua^side-like body, probably a caramel 
compoiuul, which in turn decomposes to produce 
the gases which arc given off by the coffee. The 
hodic.^ arc not glucosidcs, but behave, in general, 
like .yhicosidcs." 

The Oricin of Carbo.n Dioxide 

The above abstract by R. A. Gould does not 
give sufficient experimental data to warrant the 
passing of an opinion rcgar<iing the accuracy of 
the work reported. 

‘‘The gases as they stood in the containers” 
consisted of air, carbon tlioxidc, carbon monoxide, 
and traces of a variety of volatile compounds. In 

• Original Communications \o. 26, Vol. 8, Inter- 
national Cougress of .\pplied Chemistry. 


order to arrive at a fair basis of comparis*.;-, • 
amounts of the oxidc.s of carbon found shoul-j 
expressed as percentages of the fiuses c: 
and rot of the {jascs in the containers, which • 
viously contain the residual air. Upon coiut.’r: :-; 
the figures given to this basis, we find that wi-r- 
packed under diminished pressure the cvol'H 
gases contain 94.6 percent, carbon dioxide ami :i 
percent, carbon monoxide; while when the 
is packed under norma! pressure, 93.0 percent, • 
carbon dioxide and 7.0 percent, of carbon ino:;- 
oxide are evolved. 

An analytical study of these figures ]ca<i> 
the conclusion that the carbon dioxide is [i: • 
duced by a decomposition of some of the co:;- 
stilucnis of the roasted bean during storact, 
while the carbon monoxide is a product of :!if 
roasting process. As a result of logical reasoniiii 
Potter postulates that active reducing condiiii"- 
exist within the coffee bean during roasting. .1:- 
cordingly the enlarged cells of the freshly ! 
coffee will contain a much higher perceiitast 'i 
carbon monoxide than of carbon dioxide. Ip ' 
being ground, the unbroken cells will retain ;ii> 
gas, but upon then being packaged and allow-: 
to stand the carbon monoxide diffuses ihrn'.c: 
the cell walls and enters the gaseous medium 
rounding the ground particles. Under diminijki 
pressure the diffusion is more rapid, so that wb- 
the container is being partially exhaustet! 
of the carbon monoxide will be lost. Howta: 
while the relative quantity of carbon muii-ix :■ 
varied, still the absolute amount of this giu' 
mained virtually constant with variation of p:uN 
ing pressure, indicating -that it originated btU' '-’ 
the packing was accomplished. 

Vacuum P.\cki\g 

It does not seem at all likely that all -! 
gases evolved were, produced at the time o: voa- ’ 
ing and slowly released from the cells. M- ri-C- 
if no leakage occurred in the cans and tlu 
ses are correct as reported, the fact that d >. ' 

hition of gas proceeded in either case until i P' ' 
sure of about 253 mm. above atmosphu 
secured, indicates that the main source of 
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;.o>iiion subsequent lo roasting. The 
of more gas and consequently the 
of more decomposition when the coffee 
-Oil under diminished pressure is ap- 
. - oi argument against “vacuum packed" 
iowever, as the source of this gas is not 
: is not theoretically apparent whether the 
, ; <!ccomposition is harmful or heneticial. 

-hi' ' the evidence indicative of the effect of 
packing" upon the volatile aromatic 
ring constituents of the roasted coffee. 
diL- oil in coffee is in part held in combiiia- 
::iuh in the same way as that in starch 
Chem. Soc., 42, 1726-38, (1920).), being 
,n'l iij'on roasting, is not at all unlikely. Un- 
lly the sucrose is converted into caramel 
the roasting process, but whether this 
."ul decomposes upon standing is a moot 
■: ' -n. 

i ii chemical evidence of the progressive de- 
-iiion of roasted coffee lends weight to 
“ventilation theor>-'' (Tea and Coffee 
.Ir Journal, 552-4, (1917).), and to the 
(t's previous contention (R. K. D. Bulletin, /. 
!:. (1919).), that changes in and deterioration 
rviisicd coffee are due to decomposition and 
;,Uuui as well as to hydrolysis, volatilization of 
and interaction between the constituents of 
cafleol. 

•: tile light of the above information, it may be 
.'iitled that, within the limits studied, the pres- 
: luulcr which ground roasted coffee is packed 
> not affect the absolute quantity of carbon 
■ viidc evolved, whereas with a constant size 
u ruairKT the amount of carbon dioxide pro- 
I'i ;!icrea5cs with initial decrease of pressure. 

, iliat the carbon monoxide is mainly pro- 
• d (luring roasting and the 
‘ dioxide by decomposi- 
roasting. 

''FFHE AND HARDENING ARTERIES 



recent issue of the New York Times Dr. 
I'ulvston of Daytona Beach, Fla., inferred 
■ ' ti\e is responsible for hardening of the 
■ ( ' In a subsequent issue of the same paper, 
F 1, Rung}' of New York challenged the 
: 

-'•I lhat we know so little about the causes 
'!<<od pressure and hardening of the blood 
' in, a everything in our diet from ‘soup to 
leen held responsible for pernicious 
• •’(i our systems. However, we humans 
“'iisoled by the fact that in the Phila- 
logical Garden V/z per cent of the 
■II were examined were found to suffer 
• • 'vnlng of the arteries, and I am sure 
, ■ ot indulged in by the animals in the 
Zoo.” 


I PATENTS AND TRADE MARKS j 

I ^ Subscribers and advertisers ma}'^ consult i 
I this bureau without charge, except that i 
I postage for reply must accompany all in- \ 
1 quiries; there are no fees for trade-mark I 
I searches. I 

I Address all communications to Patent and 
I Trade Mark Service, The Te* .v.nd Coeitue ^ 
i Thadk JOUax.tL. i 


PATENT OFFICE RECORD 

Patents Granterl, Trade Mark Applications 
Certificates Issued and Labels and 
Prints Registered During the Month 

( StA FF O )KR KS I -o I 'K N r ) 
Wa.shixgp.x, D. C, Sept. 1, 1920. 
TIERE follows a complete record of the latest 
* * activities of the United States Patent Office, 



in so far as they apply to the lea, coffee, .spice and 
general grocery trades. 


Coffee-grinding machine — Frederick A. Wil- 
cox and Edward L. .McGror}’, Spokane, Wash. ; 
(1,347,608); the combination with a mill as de- 
scribed, including its outlet pipe and a joint mem- 
ber secured thereto forming a separating casing, 
of a conveyer pipe connected to the joint mem- 
ber with its upper open end in alignment with 
and directly beneath the outlet pipe, a suction 
pipe secured to the joint member and having a 
lateral connection with the casing, and said cas- 
(t’ontinMf'rf on pat/v 322) 
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Twenty Five Billion 
Cups of Tea 

t' VERY year the United States drinks that amount 
of tea. As many cups of tea are drunk as of 
coffee. Thus tea is today as popular as coffee. Many 
times as much coffee is imported into the country; 
but one pound of tea makes many more cups of bev- 
erage than one pound of coffee. 

Coffee is having its story told, is making new friends. 
Should tea be the neglected sister, compelled to fight 
without help to maintain its favor? 

Though other beverages have encroached on both tea 
and coffee, neither is a competitor of the other. For 
generations past they have been inseparable compan- 
ions in thought and use. They are sisters which sup- 
plement each other in daily life. They should do so 
in the trade. 

The great American consuming public can be edu- 
cated to using more tea. The story of the economy 
and utility of tea, of its beneficial and satisfying 
qualities, of its various ways of preparation and of 
its all-round value as a beverage and tonic is full of 
interest to the public and to the trade. 



When Writing AdTertieers, Kindly Mention The Tea and Coffee Tbade Jocbnal 
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All tea men can well take more interest in tea. It is 
the purpose of the Tea Association of the United 
States to increase tea consumption in this country 
through coordinating the effort of all tea interests at 
home and abroad. 



When Writing Advertisers, Kindly Mention The Tea and Cobteb Trade Journal 


Watch these two pages each month. They will in- 
form you of matters in which all tea men should be 
interested. 


In possibilities for increased sates no other beverage 
approaches tea. Consider what doubling or trebling 
present tea sales would mean in increased business, 
and what tea sales would be if every person in Amer- 
ica knew as much as the tea trade knows about the 
value and pleasure of drinking tea — hot or cold, win- 
ter and summer, morning, noon and night in the 
office, factory, out of doors or in the home. 
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iiig having an air inlet port opposite* the lateral 
c‘f)nnc( ti')n. ( i llnslrat('(l. ) 

I'rnii'ss of piickintj (oift'i’— William H. Pisani, 
asTiLjiinr kj M. J. }iran<icnsltin & Co., San Fran- 
cisrw; ( ) ; the process ot packing roasted 

C'llTec, which consists in vacmimi/ing and sealing 
a receptacle containing tlie coffee and then sub- 
j<cting the filled r(ceptacle to heat until suffi- 
cient gases have been developed within the re- 
ceptacle l<j i)r(M]ncc a ])rcsstire greater than at- 
mospheric pressure therein. 

C I lenry Strohl»ach, New York; 

(1,. 149, 236); in an urn, the combination with a 
])oiler. of an extract-lnjlding receptacle therein, 
a coffee-holding vessel e.xtending into said re- 
ceptacle, a pipe ieatling from a point adjacent the 
boHotn of said boiler above said vessel, a dcliv- 


upon. Any person who believes he e, 
damaged by the registration of a ni: - .. 
within thirty days enter opposition to pn 
proposed registration. All incjuirics si 
addressed to The Te.\ and Coffei , 
Journal, 79 Wall street, New York, X. s 


Week Enhin'g July 27. 1920 
“Queen of the South"; (129,243): i 1-., 
villc Simpson Co., Cincinnati; Mills for >; 
coffee, spices, and similar materials. 

“Bulldog”: (131,466): Western 1 ,, 

Works, Seattle; Alumimini coffee ond 
stew kettles and fry-pans. 

“Bokar”; ( 132,992); The Great Ae!;.,i' 
Pacific Tea Co.. Jersey City, N. J. : coti, c 


or nil*: south 

shoppe 

'J', ras 





^jfejutcuL 



^\±D0 q 



OldCrow 



/ X ./, vvf 


HALEIGH HOTEL 



/ ro,.i 





BLUE Mil 

COFFEE 



/l&.S'/i 


/ 6 


Trape M.arks Pending 


cry inpc leading from the bottom of sai'd re- 
ceptacle, and a gage connected at its lower end 
with said delivery pipe and at its upper end with 
the steam space of the boiler. (Illustrated.) 

I'ood bcz'craije and process of makiny same — 
Kellogg Toasted Corn Hake Co., Battle Creek, 
Mich. ; (1,349,(KX)) ; a beverage product process 
which consists in partially dextrinizing a mixture 
of starch-bearing and diastatic material, while 
arresting the diastatic formation of maltose to 
about the extent which rcsuls from subjecting the 
mixture in the presence of moisture to a tem- 
perature of about 250*’ F. for about two and one- 
half hours, in powdering the partially dex- 
trinized material and roasting the powder. 


TRADE MARKS PENDING 
The following marks have been favorably acted 


“Blue Flame" with picture of wiu'h ' 
broom ; { 133,464) ; Griggs, Cooper & Co,. M iA 
coffee. 

“ Raleigh Hotel ” with picture of hoicl : 
753); The Shear Co., Waco, Tex.; 

Week Ending August 3, 1920 

“Glow"; (Tft4.138): Liquid Carbonic to.,'; 
cago; flavoring syrups for carbonated lO-' ' 
carbonated veaiers. 

“Shoppe": (131,788): S. M. Flichmso ^ 
Inc., Buffalo, NX Y.; coffee. 

“Blue Mill Coffee" with picture of vio,'!- 
(132,037) ; Perry W. Browning, Washiufit' - 
C. ; coffee. 


Week Ending August 10, 1920 
“Prince”; (121,126); Prince Macanoi M 
Co., Boston; macaroni. 


.r, 1920 


THE TEA AND COFFEE TRADE JOURNAL 


TEA CANISTERS 



One of the first steps necessary to increase sales 
is to put your product on the market in a superior 
but economical package. 

CANISTERS will play a prominent part in 
your advertising campaign if you will give them a 
chance. 



If you need tin cans call on the Republic Can & Metal Co. 
260 Gold Street, Brooklyn 


The Canister Company of New Jersey 

Sales Office: 19 Battery Place, New York City 
Factory: Phillipsburg, New Jersey 


When Writing Advertisers, Kindi; Mention The Tea and Coeeeb Trade Journal 
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" Clayton’s Vanilla” on a triangular back- 
ground; (121,225;; John Clayton Waltcrsdorff, 
.Mi:ng{:r> .MilU, Pa.; food flavoring extracts. 

" I.cmoii i’tkoc Tea” ( disclaimed) with pic- 
ture of native women dancing; (132,475); The 
l.ctnou Pekoe Tea Corp., New York; tea. 

Wkkk ExniNO Auoust 17, 1920 
” JohnsKiti’s Rooster ” with head of rooster 
in circle) (110,247); James Johnston, Spokane, 
Wash. ; coffee. 

“Alameda”; (128,513); Merchants CofTcc Co. 
of N. O., New Orleans; coffee. 

“( 'leancui” ; (132,613); Edward F. Schnuck, 
White Plains, N. Y.; coffee. 

01<l Crow” with figure of crow; (134,648); 
E. F. Junes Coffee Conipafiy, St. Louis; coffee. 

Trade Marks Registered 
'Phis is a recf>rd of trade marks registered for 
Nshich certificates have heen issued; 

Figure of rolling pin in oval; (133,374); Chap- 
man & Smith Co,, Chicago; baking powder. 

Cranted July 27, 1920. 


‘WjoUI Cciast,” (133,843); Sw-nnson Bros., Chi- 
cago; coffee. 

Granted August 3, 1920. 


“Blue Diamond” with figure of; (133,901); 
Austin Nichols & Co., New York; coffee. 

“ Diet! Aydc ” on crest; (133,908); Beresford 
B. (Ic Montmorency, Chicago; tea.f. 

“ 'I'opsy ” with figure of girl (133,934) Clarke 
Bros. Stores, Scranton, Pa.; peanuts in shell 
and peanut butter. 

“I'.ducator” on black band; (134,000); John- 
son Educator Food Co., Bi.*sion; cereal cof- 
fee and peanut butler. 

“ Factor” in shaded circle; (134,003) ; D. Stuart 
Jones, Washington, U. C. ; coffee and tea. 

“King of the Cup” with crown on black; 
(127, 774) ; The Royall Coffee Co., Corsicana, 
Tex. ; coffee and tea. 

“Segbro”; (134,084); Seggermau Bros., New 
York; chocolate packed in boxes and packages. 

Granted August 10, 1920. 

Labels Rexiistered 

This is a record of labels which have been 
registered and for which certificates have been 
issued ; 

"Cup and Saucer”; (21,912); Dwinell- 
Wright Co., Boston; coffee. 

Registered July 27, 1920. 

"The Famous Brew”; (21,947); McCord- 
Brady Company, Omaha, Neb.; coffee. 

Registered August 3, 1920. 


A NFAV TYPE SHIPPING DRUM 
A fibre shipping drum with solid steel ends 
has been put on the market by the New York 
Container Company, Inc., New York, with a 
guarantee that it is sift-proof. This is said to 
be the first article of its kind ever sold with a 
guarantee of that nature. 


GROCERY TRADE DIGEST 

9 The most important news happenings 
of the month boiled down for busy readers. 



Sugar Costs and Profits 

Costs and profits of refined sugar arc 
in a report issued recently by the United St;,;,; 
Tariff Commission. The cost data collecti.ii • 
the Commission, although not complete, arc iur,. 
cicntly comprehensive and typical to justify co:,- 
elusions. The total cost per ponnd of reliitc; 
sugar produced in the factories invesiiga;ri 
ranged from 6.711 cents to 8.375 cents. Of ;h: 
specific items of cost, that of raw sugar rtjirv 
sents about 90 per cent. A small relative dinV:. 
ence in the cost of raws may therefore make C' 
siderable absolute difference as compared wi;:. 
other costs of refining. As r.aws differ in sucr.x 
content, skill in bargaining for those of high 
sucrose content is an important means of reduc- 
ing the cost of refining. Direct labor costs v:irv 
from .076 to .333 of a cent per pound, but wwr- 
enter indirectly into most of the other co<t>- 
fucl, supplies, marketing, etc. Other items of cx’ 
pense are cost of containers, fuel, bone-char. si- 
vertising, maintenance and repairs, and dcprec;:f 
tion. An interesting feature of the report i> . 
table showing the rapid rise in various item? i : 
cost from 1914 through the first six months 
1919. Altogether the total cost in 1919 was iri"'; 
than double what it was in 1914. The advance ' 
price closely paralled that of cost, during d'.f 
same period. 

Profits and returns on productive invesimvr: 
are shown to have been highest in 1917. Aver.';- 
ing by refineries they were 10.6 cents per !"•' 
pounds in 1914, 40 cents in 1917, 13 cents in I'd' 
and 31.6 cents in 1919. Reckoning by average 
poundage the variations in returns on produc:;''^ 
investment were 8.64 per cent in 2914; 28 per a"- 
in 1917; 10.32 per cent in 1918, and 19.67 per cen: 
in 1919. 


Wholesalers Protest Peddler Car Rltf-S 
Claiming that the present rules on so-callea 
peddler cars favor the large packers over who^ 
sale grocery houses, the National Whole^ai^ 
Grocers Association has filed another compl-'i^'^' 
with the Interstate Commerce Commission. The} 
object to the practice of loading refrigerator car^ 
destined for the shipment of perishable 
with a large proportion of non-perishable 
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come into competition with other 
i. ^..‘c interests. It is stated that frequently 
^ •• ;,h aS 20 per cent of the car space is loaded 
. _ . ds of the latter character, 
iiic ; '■'>ition of the grocers is that any space 
,\i;picd with perishable products should be 
; > .all shippers on an equal basis, and that 
ht ;>;ii.kcrs should not be allowed to monopolize 
: r h'-ir own goods. A point made in the peti- 
> that there is a great shortage of refriger- 
• ' car.', and that these should be restricted to 
[k >h;iinient of perishable products. 


A Ranker on the Commodity Market 
T hr N'ational Bank of Commerce, New York, 
\:inily issued this statement in regard to the 
,V.\>.ile commodity market: “With few excep- 
•if. the wholesale markets are now in a condi- 
II (li inactivity not paralleled since the period 
f uncertainty wJiich followed the armistice. 
N ormally, this is the dullest season of the year 
the condition of stagnation is partially to be 
,>:n!ic(l to that fact. To a far greater extent, 
howL-ver, it is the result of a widespread rcaliza- 
: -11 which has at last become general through- 
. : the Imsiness community, that the ^ present 
li.iwuward price movement is not ar temporary 
induKv but a decline toward a new 'level 
;.;'plicable to postwar conditions, level' which 
c;!': be found ooly by cautious experhnentation in 
i ’ll' .narket. It is possible that in some com- 
’ lilies this new level has already been reached." 


Record Canned Roast Beef Sale 
The Director of Sales of the United States De- 
triment of War announced the latter part of 
that the McCord-Stewart Company, whole- 
Ti s^rocery house of Atlanta, had contracted for 
i the Xo. 1 and No. 2 cans of roast beef stored 
■ Atlanta, and paid more than a half million 
for the lot. This represents the largest 
•ividnal sale of War Department canned meat 
'cc the present campaign was launched a month 
' >0 ago. 


f‘;K>T Cans Bearing Canners' Seal Appeal . 
of food bearing the sanitary seal of the 
Canners Association are now making 
- "iftpearance on grocers shelves. Fred F. 
association director of inspection, states 
a can of peas carrying the new identihcatiou 
was purchased in Eastport, Me., early in 
It was packed by a Maryland concern, 
’ " K-al had evidently been put on by either 
- stamp or mimeograph. 


I MISCELLANEOUS TRADE NEWS I 

I ^ A department covering the activities I 
1 and developments of the manufacturing I 
I and distributing tea, coffee, spice and fine 
I grocery interests and the supply trades. 

CONTAINER MAKERS TO EXHIBIT 


Members of the Container Club Will Hold 
an Exposition of Shipping Boxes 
and Sealing Machines 

A n exposition of much educational interest to 
users and prospective users of solid fibre 
and corrugated boxes is to be held in the Grand 
Central Palace, New York, during the week of 
September 20, under the auspices of The Con- 
tainer Club, which includes the leading producers 
of such containers and the manufacturers of 
machines used in sealing the boxes. 

While the exhibit will be held in connection 
with the chemical industry exposition, the pre- 
liminary plans promise a showing of containers 
and machincr>' that will interest users in 
other lines of trade. It is proposed to display 
a representative assortment of solid fibre and 
corrugated shipping boxes, including partitions, 
liners and pads, and several types of lop and 
bottom sealing machines. 

The purpose of the display is chiefly educa- 
tional, it being designed to show improved 
methods of packing and sealing these types of 
containers so that they will be in proper condi- 
tion for shipment. 

This exhibit is representative of the work The 
Container Club has been doing since its inception 
about two years ago. The Club Is composed of 
the most progressive firms in the solid fibre and 
corrugated shipping box trade who were de- 
termined to raise the business of making shipping 
boxes to a higher level. 

A brief survey of the work accomplished or 
already under way includes development of a 
higher standard of products; establishment of a 
basis of confidence in the products of association 
members and the acceptance of the Club’s symbol 
as assurance of quality; inauguration of a free 
consultation service bureau for designing shipping 
boxes and solving packing and shipping troubles ; 
carrying on publicity campaigns to popularize the 
fibre package; investigation of improper manufac- 
turing and sealing methods and the application of 
corrective measures ; co-operation with trajis- 
( Oonti'ntied on page 330) 
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The Largest Coffee Roasting Company 
West of Chicago Adopts NAPACAN 

The Caldwell Importing Company of Minneapolis throws out 
all types of packages formerly used and now packs its four 
brands exclusively under Napacan Hermetic Seal Process 

The Caldwell Importing Co.. Minnca|>olis. Minnesota, the largest roasters of coffee 
west of Chicago and who are said to use more coffee packages than any concern west of 
Chicago, closed a coniract with us some months ago for packing all four of their brands 
of coffee — Red Label, Gold Medal, No Vary and Blue Label — under the Napacan Hermetic 
Seal Process. 

When the Napacan supplants all the other types of packages formerly used by a 
concern of the si?:e of the Caldwell Importing Co., it is surely significant. 

Mr. H. L. Caldwell, the shrewd, hustling executive of the Caldwell Company, has not 
built up his business to its present proportions by "hit or miss” methods. Like other 
important features of his business, when it comes to the packages his brands of coffee 
go in he prefers to buy the packages on the sound basis of facts. When Mr. Caldwell 
walked into our office several months ago. he had his labels with him and knew just what 
he wanted and he knew why he wanted it. as a long series of comparative tests that he 
had been conducting had demonstrated to him conclusively that the Hermetic Seal Napacan 
held the flavor and freshness of his coffees better than any other package. Hence, within 
an hour after reaching our office. Mr. Caldwell had signed a contract with us calling for 
the expenditure of a large sum of money for the many hundred thousand Napacan Label 
Sheets, Sealing Machinery, Shipping Cases, etc., required for the four brands of coffee 
put out under the Caldwell name and for the quality of which the Caldwell Company is 
responsible. 

The Caldwell Company distributes entirely thru wholesalers, having more than one 
hundred jobbers distributing their product. Mr. Caldwell of course, in addition to the 
fact that he had found the Napacan holds the freshness and flavor of coffee better than 
any oiher package, had also been impressed with several other advantages of a prac- 
tical nature. For example, the fact that his labels are now printed directly on the face 
of the Napacan so he has been able to eliminate all labor and space heretofore necessary 
for pasting on labels. His brands now appear to much better advantage on the shelf than 
was possible with the pasted label. Furthermore, his brands now continue to advertise 

(Continued on Page 
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Minneapolis, Minn. Ang. 21, 1920, 

\Mii.N'.\r. Pai'Er C.an- Co., 

Milwaukee, \\’is. 

<](.ni1emcii : This will confirm our orcicr lo you of this nionuiiK on loiiii di^^lancc 
all iilionc. to .‘<hip us immaliaidy, one car of Red ami Rduc J-alicI 1 H*. cans ami one car 
■ i Red Label 3 lb. cans, also to make up the Blue Label in 3 lb. size at the earliest date 

While it is les.s than one inonih since we received from yon our first car of l-led 
Cans, and wliilo the Red Label and Blue Label arc entirely new brands just 
.-n the market, it is evident that these brands packed under y<»iir Hermetic Seal Process 
are going to be a grand success. \\*e arc now entirely out of these Cans tind in this 
iiif'rning'.s mail received orders for 15,000 poujtds Red J.abcl alone, so it locks as though 
[lie fame of this bratid is going to spread like a prairie fire. We arc certainly very much 
pluascd with the beautiful paek.agc you tttrned out on the Red Label and Blue Label brands, 

W'c have now been using the Scaling Machine and have packed enough Coffee in 
dll' four brands we are putting up tinder the Ik-rmctic Seal Process, to state that we 
''(lieve your method to be a great improvement over anything we have used in the past. 
];t tart, we do not mind .saying that we did not place our contract with you last Spring 
ariiil after we had made a most thorough test of packing Coffee in ihc Hcnnclic Seal 
Napneans compared to the other different types of Coffee packages on ihe market. W’c 
i'onnd as the result of these tests, that the Xapacan censerved the strength and fresh 
ila\or of the Coffee, longer Ilian any other package, including tin cans, and as this is 
die principle consideration with us, there was nothing left for us to do but to adopt the 
.V:ipacan for all four of onr brands, Gold Medal, Xo Vary, Red Label and Blue Label. 

In our test we went so far as to iinrncr.se Xapacans oi Coffee in water for twenty- 
•'lur hours withenit any sign of dampness coming through. Our largest Montana 
ilisrribuior advises he made a similar test, only he kept the cans immersed for iwcntx- 
(is/ht hours, with no sign of dampness coming through. 

Regarding No Vary. As stated on the telephone, it will be advisable for \ou to print 
ii;) .W.OOO more of these Labels, at once. Please confirm this by mail. 

It is a difficult matter to conserve flavor in package Coffee, and as you have spent 
large sum of money in developing a package that does this, we feel it is no more than 
hiir to let you know that we are greatly pleased with your package, and based on actual 
' vperience we know the Hermetic Seal Xapacan to be far superior to the various types 
I Coffee containers \vc have heretofore used. You can look for a constantly increasing 
V'''lume of trade from our Company. Yours very truly. 

Caldwell Importing Company, 

By H. L. Caldwell, Jr. 
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Ijis name rij^ht up until the moment the last ounce of coffee is used, as with \he Napacai. 
the label is never mutilated or touched in any way when the package is opened in thi. 
consumer's home. The top caps of his packages are now sealed on by a unique machine 
which is faster and far superior to the method formerly used in attaching caps by hand. 

Mr. Caldwell knows absolutely that he is getting value received in ihe price that he 
pays for Napacans and in turn he knows that he is giving value received on every pound 
of coffee he packs under the Hermetic Seal Process. He knows that the consumer is 
going to get the same freshness and flavor in the cup at the morning breakfast table that 
he put into the coffee when packed in Minneapolis. He knows this means she will be 
pleased with the brand, which means contimtal repeat orders with her retail grocer. Thi> 
pleases the retail grocer, which means repeat orders with his jobber and this in turn, repea; 
orders from the jobber to the Caldwell Company. 

Naturally an endless chain of this sort without a single weak link, gives a greater 
element of confidence than ever before to the Caldwell Sales Organization. This leads 
to a greater enthusiasm for the house and its products and gives a selling impetus that 
will not take " no ’’ for an answer. That this leaven is already at work is quite evident 
from a letter recently received from the Caldwell Company, copy of which is printed on 
page 327. This is directly in line with the e.xperience of all other coffee roasters who 
adopt the Hermetic Seal Napacan. The Caldwell Sales Organization now has a solid 
foundation upon which it can surely build an ever increasing demand for its brands of 
coffee. 

■ We wish to compliment the Caldwell Company on their Red Label and Blue Label, 
In these two brands we believe they have the most striking and attractive coffee pack- 
ages put out by any concern anywhere, this notwithstanding the fact that only three 
colors are used in the label. The striking effect achieved has been accomplished wholly 
thru the clever combination of colors, designing and lettering. These packages have 
“ class ” written all over them. Certainly any housewife who gets a Red Label or Blue 
Label package of coffee is going to “stop, look and listen.” The package itself makes 
her do it. 

fn securing the business of the Caldwell Importing Company, we have added a cus- 
tomer who will require many millions of Napacans in the next few years and the Cald- 
well Company in turn will greatly increase the sale of all Iheir brands thru the use oi 
the Hermetic Seal Process. 

So everybody is satisfied. 

ISapacan catalog, samples, etc., sent on request 


NATIONAL PAPER GAN CO. 

576-598 CLliVTON STREET MILWAUKEE, WIS. 
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portatioii agencies in ihe formation of their 
classification specifications; founding a Fellow- 
ship at the Mellon Institute at the association’s 
expense to carry on an exhaustive research in 
the fibre container field; and the working out of 
a uniform and accurate cost finding system. 

A NOTABLE SALES CONVENTION 

Franklin Baker Representatives Begin Ses- 
sions ill New York and Close Them in 
Atlantic City 

<4pKANKLlX IIAKh'R treats ’em right,” was 

^ the ronscnsiis of opinion among the Frank- 
lin Baker Company salesmen at the conclusion of 
the three <l:iys sales convention begun at New 
York on August 12 and ended at Atlantic City 
three days later. Not only were the representa- 
tives pleased with the entertainment provided but 
also with the manner in which they were shown 
abotit the company’s manufacturing plant and 
were taught about the Franklin Baker cocoanut 
products and processes. 

The .salesmen were conducted through the fac- 
tory on the first day, seeing among other things 
the collection of milk from selected nuts, steam- 
ing the nuts to loosen the shells, shelling, paring, 
grading, shredding and slicing processes, and the 
packing of a large variety of products by auto- 
matic jnachinery. 

After the inspection. President Franklin Baker, 
Jr., gave a descriptive talk ahotU the cocoanut in- 
dustry. Other addresses were made by H. \V. 
Black, S. H. Alexander, \V. T. Moss. J. K. Evans. 
J. H. Baker, Secretary S. B. Ferguson and H. C 
Marschalk (of the Eugene McGuckin Advertising 
Company). 

The entertainment features of the convention 
were a yacht trip around New York, a theatre 
party, a beefsteak (.liniicr, and a (rip to Atlantic 
City where the convention was adjourned on 
Saturday, The meeting was arranged and con- 
ducted by Sales Manager M’. I. Goodwin. 

One of the features of the convention was 
the ainiounecmcnt that the Baker salesman mak- 
ing the greatest progress each year would be 
rewarded with a free trip to the tropics. 


TEA BROKERS OPEN THIRD BRANCH 
Macy Bros. & Gillet, Inc., tea brokers, with 
headquarters in New York, have opened a branch 
office in Chicago, in the State-Lake building and 
in charge of Clarence Green who has been long 
identified with the tea business and for the last 
fifteen years has been active in the trade in 


Chicago and vicinity. This makes the thir*. 
Bros. & Gillcl branch, the other two b- n;^ i 
Boston and Baltimore. 


SALIENT TRADE NOTES 


The Pittsburgh branch of Joseph Tetley .v;: o 
Inc., has been moved from the Terminal 
house building to Liberty avenue and .\i:> 
street. 

Atlantic City has been chosen as the inceir 
place for the fourteenth annual convention of 
National Canners Association, to be held Januir 
17-21, 1921. Young’s Million Dollar Pitr b, 
been secured for the machinery exhibit, in co- 
llection with which it is hoped to show a ir 
c.niincry under actual w’^orking conditions, 
Wilcox, Crisscy & Co., wholesale groccr>, 
Jamestown, N. Y., will soon make impor;:.: 
changes in their coffee department. The prc.Mr 
roasting plant is to be replaced by a new ;w; 
bag roaster suitable for either gas or coni :'uc 
with complete auxiliary apparatus ; the steelu 
grinding outfit will be reset. The instnllai: 
will be made by Jabez Burns & Sons. 

The Topeka Wholesale Grocery Coinp:o 
Topeka, Kans., has begun business at 210 Ka: 
sas avenue. A. F. Bauerlein and J. E. Rritb; 
are in active charge of the business. 

The coffee-grinding department of the E. 1 
Smith Co., Worcester, Mass., has recently I'ct 
equipped with a Challenge burr-stone pulverirc 
The Scottsboro Wholesale Grocery^ 
Scottsuoro, Ala,, has been organized by C, I 
Spivey and H. G. Jacobs. 

Cobb, Bates & Yerxa Co., wholesale and 
grocery house of Boston, has contracted for ’b 
installation of new coffee roasting apparatus, '• 
eluding two No. 1 Burns roasters with gas l 
ers, flexible-arm cooler and stoner and compri 
labor-saving connections. 

The Ritchie Grocer Company, 
grocery firm with headquarters at Camden, 
has opened its sixth branch, at Waldo, Ark. T. 
company operates in Arkansas and 
The American Stores Co. will soon txa: 
coffee roasting operations by equipping it' “ 
warehouse at 954 Hancock street, Phikdclph 
with two of the latest Jubilee roasters of 
capacity, tip-top cooler and stoner with iEn: ' 
arm connection, etc. 

The John W. Bishop Company and the 
IMiller Grocery Company, both of Marun: 
W. Va., have been merged into a new comp^- 
bearing the name of The John W. Bishi'p 
pany and having $500,000 capital. John B Steve 
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Sales Office 

PAN AMERICAN COFFEE 
COMPANY 

417 West Ohio Street 
Chicago, Illinois 

Cultured Coffee 

What It Is 
and What It Means 
to Coffee Roasters 

Cultured Coffee is coffee that has been inoculated with 
selected micro-organisms by a patented process, thereby 
enhancing the cup qualities and increasing the extractive 
values. Cultured Coffee has far reaching possibilities and 
deserves the careful consideration of every thinking coffee 
man. It has already demonstrated its practicability beyond 
all question. Some of the largest coffee roasters in the 
United States are now using it. 

Cultured Coffee should be of interest to every coffee 
distributer not only because it produces a coffee of superior 
flavor and body, but also because it assures uniformity. 

A complete culturing plant has been installed at Chi- 
cago, operating under license from the Floyd W. Robison 
Company, owners of what is known as the Robison Coffee 
Cultural Process. 

Cultured Coffee of our manufacture is marketed under 
the trade mark name “ Robico.” 

PAN AMERICAN COFFEE COMPANY 
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son, head of Schon, Stevenson & Co., of Hunt- 
ington, \\’. \'a., has been elected president of the 
new company. 

The Fischer Co. of Jacksonville, Fla., has 
opened a coffee department. The grinding work 
is taken care ot by a Hums No. 11 mill. 

The National .Spice Co., Brooklyn, N. Y., re- 
cently moved into its own building at ISW Ber- 
street. 

Important changes were made in the New 
York green coffee district on September 1. A. C. 
Israel moved from 103 to 95-97 Front street; 
C, E. Bickfortl & Co. moved to the offices vacated 
!)>■ Mr. Israel, and the Bickford offices at 120 
b'ront street are being occupied by Ruffner, Mc- 
Dowell & Burch, whose headquarters are at 
Chicago. The Bickford company is installing a 
complete new testing outfit including a Burns 
six-cylinder sample roaster, grinder, revolving 
table, etc., similar to the apparatus used at their 
old address. 

The Kopke Brothers Mercantile Company has 
been chartered with $200,000 capital to do a 
wholesale grocery business. Frederick J. Kopke 
is president. 

The Lowry Coffee Co., Philadelphia, will 
shortly rearrange its coffee grinding department 
and install additional equipment including an- 
other Burns granulator with chaff remover, 
bucket elevator, etc. 

The Midland Cereal Products Company, Den- 
ver, and the Campfire Company, Milwaukee, have 
l>ccn admitted to national membership in the 
American Specialty Manufacturers Association. 

Thomas H. Powell, a well-known tea and 
coffee merchant in Brooklyn, N. Y., died August 
18 at his home, 110 Decatur street. 

The Boss Coffee Co. is a new concern started 
at Knoxville, Tenn., by Roy F. Dick. Coffee 
roasting operations will be carried on with a 
Burns No. 7 outfit of half-bag capacity. 

Lafer Bros., wholesale grocers and coffee 
roasters of Detroit, will soon add to their plant 
a Burns roaster for pod peanuts, and a suction 
rig for cooling the peanuts after they have been 
bagged. 

A complete coffee roasting plant will be in- 
stalled in the new Massachusetts warehouse of 


the Great Atlantic & Pacific Tea Co., at .'' •rTitr 
ville, near Boston. A contract has bet'u 
with Jabcz Burns & Sons for supplying the m ;:, 
equipment, w'hich will include four 500-Ih l- ^ 
lee roasters with tip-top coolers and 
green coffee milling machine and 20-bag niiv: 
and dust suction system. 

The Great Atlantic & Pacific Tea Co., Ur-r, 
City, is about to install another Burns 
blancher. 


ADVICE FOR SPECIALTY USERS 


An Advertiaing Expert Saya They Cai 
Never Know Too Much Ahout Their 
Many Publicity Mediuma 


successful use of specialty adYerti>ini 
* depends more upon how the specialties sr 
used than upon what kinds are selected/' tail 
L. E. Prail, of New York, at the recent cor 
vention of the Associated Advertising Clufis o 
the World. 

“ I know some big aggressive advertisers wb 
can use a cheap specialty and get five times ih 
results another less well-known advertiser can « 
from a far better, more expensive specialty I: 
the first case the field is all cultivated, and tb 
silent salesman helps mightily to harvest the salf 
crop because it lends the added powerful, person: 
appeal at just the right moment. 

I believe that men in the specialty field l^noi 
relatively more about other advertising medh^ra 
than the promoters of other mediums know aboi 
specialties, but men in the specialty field can neve 
know IOC much about the newspaper, the mag: 
line, the painted board, the street car card, ih 
theatre program and the advertising film becaui 
the more these other great mediums are inieil 
gently used by the advertisers, the better ib 
silent, personal salesman, the specialty, can ^ ■ 
for him. 

“ Many a specialty died on the job just as 
a flesh and blood salesman has gone by the boar 
because the job of making a new, unknown nara 
famous single-handed is a big job, getting bic?< 
every day." 


NEW YORK BAKING POWDER CO., Inc. (of Delaware) ALBANY, N.Y 

Manufaeturtrt of High Grade Baking Powdere 


Packers of Cocoa, Corn Starch, and Soda 


Private Brandt Our Specialty 


Largett assortment of Stock LabeU 
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Handelmaatschappy “Transmarina,” Inc 

(Trading Company “Transmarina”) 

94 FULTON STREET, NEW YORK, N. Y. 
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MARKETS OF THE WORLD 


Latest News Letters from Staff and Spe- 
cial Correspondents in Foreign and 
Domestic Trade Centers 


THE NEW YORK MARKETS 

Special Market Reviews for “The Tea and 
(Coffee Trade Journal 

New York, Sept. 3, 1920. 

T Hk(JL'(jH(.)(jT Auf^ust, harririK a brief 
period at the fitiish, the remarkable 

break itj ^reen cotTcc prices which furnished one 
of ilie sensational features in commodity mar- 
kets during" July wils still in progress. I'or long 
periods demand was almost entirely lacking, and 
hence holders in their efforts to move their goods 
reduced prices approximately 2 to 3% cents. 
From llio bottom levels, which wore the lowest 
recorded since September, 1917, there was a 
recovery of Yi to 1 cent toward (he end of the 
rnuiuii. 

Similar conditions, of course, prevailed in 
Rrazil, Rio 7s at one time showing a loss of 
reis comp.ircd with the <|UOlaticm of July 
1, while Santos futures suffered a maximum 
lo.ss c<iuivalcnt to 3Yi to 4 cents for the same 
period. Quotations in those markets likewise 
had a moderate recovery toward the last. 

The prev«ailing weakness was largely traceable 
to the lack of European demand, and hence the 
arrivals, while just about of average volume, 
proved to be excessive. This condition was aug- 
mented by the fact that a large part of the 
arrivals proved to be deficient in roasting (juality 
and were pressed for sale, being unfit for de- 
livery on the large contracts made months ago 
for shipment to this country. Therefore the 
predictions that covering by shippers of these 
contracts would absorb the early arrivals and 
sustain the market were not reafizcd. 

According to experienced and conservative 
traders, the weakness here and in Brazil was 
traceable almost wholly to unsatisfactory world- 


wide conditions which have led to a un; 
bearish sentiment, resulting in sensation ' 4.. 
dines in numerous staple commodities. Thi .. 
prominent items were: world-wide opposii • 
high costs; financial stringencj', restricted • . 

and the unsatisfactory political situati< :i 
Europe. In some quarters the crash in 
prices was held to be largely responsible i r : 
failure of many wholesale grocers to buy n f;,, 
many of them being heavily over-loaded a:.- 
high-priced sugar which showed them nr -j 
losses. 

V’iewcd from the supply and demand v^r.l 
point, the position, in the judgment of uiiliik.;; 
dealers, was as strong as ever. They point > •:: 
that there is no undue accumulation in cithr: 
producing or consuming countries. The Ene;! 
1920-1921 crops are below the average and bdo* 
the world’s yearly requirements. It must i-e 
recognized that Europe has not been buylnt: 
freely as was expected. Last crop year the de- 
liveries there were about 7,000,000 bags; before 
the war the deliveries were about 11,000,000 bao 
The world’s consumption last year was fr-rr 
17,500,000 to 18,000,000 bags. The world's 1531 
1921 crops arc estimated as from 17,000,000 : 
17,500,000 bags, and the total visible supply d'; 
July 1 was only 6,675,000 bags. This suggest? 
that the visible supply on July 1 next year will \< 
the smallest in twenty years, so that if then 
should be any serious curtailment of the cropj 
now growing in Brazil there is probability 01 1 
famine before 1922-1923. Moreover, prices pre- 
vailing in many producing countries arc so 'ow 
as to give little encouragement to growers. 

Mild Coffees Dull and Weak 

Demand for mild coffees has been so poor 
practically throughout the month that there h35 
been virtually no market. There was slightly 
more inquiry from the interior toward the cni 
but conditions were still decidedly unsatisfactoo 
Arrivals have been liberal and deliveries belo« 
the average. Hence stocks have increafel 
-materially, at one time being nearly 900,000 bae^ 
the largest ever known,- against about 440i0l* 
at the same time last year. Latest quotatios> 
show an average decline for the month of about 
five cents a pound. 


Thos. P. Monahan C» A. Schmidt 

MONAHAN BROKERAGE COMPANY 

( I ncorporated) 

DEPENDABLE BROKERS IN COFFEE 

New Orleans, La., 304 Magazine Street 506 South 7th Street, St. Louis, Mo. 

IF YOU WANT ‘'SERVICE’*— Command ua 
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Cokfee’s Statistical Position 
I sal) 
Bags 

World’s visible supply Aug. 1. .7,03S,414 
Visible supply In U. S., all 

kinds on Aug. 30 1,823,128 

Deliveries la U. H., for one 

month ending July 31 823,715 

Deliveries In Europe for one 

month ending July 31 375.522 

SlOfk In Rio on Aug. 30 383,0W 

Stock In Santos Aug. 30 1,920,000 

Receipts at Klo month of July. 483,000 
Rprelpts at Sauto.s, month of 

July 1.753,000 

Prli-e, spot, Santos 4s. New 

York, Sept. 1 15 >Ac 

Price, spot, Rio 78. New York, 

Sept. 1 S-'Kc 

Rio exchange on Ijondon, Aug. 

30 13% 


1919 

Bags 

7.158,044 

1.275.000 
962.211 

649,456 

557.000 

4.836.000 

404.000 

962.000 
27%c 
19c 

14-11/32 


Tea Market Dull and Lower 

Demand for tea has been extremely inactive 
during the month and prices were generally on 
the down-grade. Since our last review there has 
been a decline of about 5 cents in Indias, Cey- 
Ions and Juvas and of 3 to 5 cents in Pingsueys. 
During the final week a slight improvement in 
demand was noted. Distributors were buying 
in a small way to cover immediate needs and 
it was evident that many of them had permitted 
their stocks to become practically exhausted. 
Hence the impression prevails in some quarters 
that a fairly active buying movement will be 
seen in case of any improvement in financial 
conditions. 

A striking feature has been the impossibility 
of selling any of the new crop Japan teas re- 
cently received. These teas cost the highest prices 
in the history of the trade and practically no bids 
have been heard. It is evident that buyers have 
determined to hold off until prices drop closer 
to pre-war levels. Even where holders have been 
w'illing to sell at a loss of ten cents it has been 
extremely difficult to find buyers. The arrivals 
of new crop Formosas, which arc generally 
described as good teas, have also met with little 
demand. Advices from Formosa indicate that 
this crop wbll be only about 12,000,000 pounds, 
compared with a recent average of about 17,- 
000,000. 

Spices Dull and Lower 
Speaking in a general sense the spice market 
has been dull and depressed during the month. 


largely in keeping with the weakness 
modity markets. In the latter part of ifi 
some improvement was noted, strikingly i . 
red peppers, and some others as stocks 
at current prices are small and inaderi a.e -J 
large trade or seasonal needs. At times 
showed independent strength as spot stocks wd 
at a low ebb, and there is little chanfc o; J 
creases in the near future as purchasus in 
Orient have been small. — C. K. T. 


COFFEE TRADE OF SALINA CRlZ 

The exports of coffee from Salina Crj 
Mexico, to the United States during the firs: 52 
months of 1920 were 5,844,381 pounds as coi 
pared with 4,821,019 pounds in the correspom^in 
period of 1919. For the entire calendar 
1919 the declared exports of coffee from lia 
district were 5,985,858 pounds valuci] j 
$1,602,269.71. 

Ill addition to shipments to the United Strj 
about 60.000 pounds were shipped to London n 
New York and about 800,000 pounds were 
to Hamburg during the first half of the pre>fi 
calendar year. Because of extreme short:igi;j 
cars to move freight to the ports since last Fd 
ruary considerable stocks of coffee, estimated! 
be about 5,000,000 pounds, remain in Chitp 
awaiting shipment. Of these stocks about 2.0111 
000 pounds are held in Tapachula and 
1,500,000 pounds at Huixtla, with sn'ici 
amounts at other places. 


FOR A COFFEE PULPER CONTEST 
The Nederlandsch-Indisch Landbouw Syndicu 
with headquarters at Soerabaya, Java, has '.i 
plans for a competitive test of Robusta co? 
pulpers, offering a prize of 3,000 Java 
for the best machine. In addition to conii.! 
ing the quality of work performed, the juryr 
also consider capacity, power requirement?, 
slructlon and finish, simplicity in operation, i 
price. Pulpers arc to be sent transportation p' 
paid by competitors to a town in Malang di>tni 
Java, to be indicated later by a committee of • 
Malang Agricultural Society. Dr. G. 
president of the Syndicaat and VV. R- 
Brusse is secretary. 


PUREST AND BEST BAKING POWDERS 

Cr«am of Tartar and Pura Phoaphata 

Buyers Private Brands at Attractive Prices 

Also High Grada Cocoas undar Private Brands 

MANHATTAN BAKING POWDER CO., 264 Spring St., New York 
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THE SAN FRANCISCO MARKETS 

Tea ami Coffee News of the Pacific Coast 
Centers (ratliered by Our Own 
Correspondent 

Sax Kkaxlisoj, August 28, 1920. 

V I*'RV little huyitig is reported in the tea 
market here, which has been quiet lor some 
time. Good values may be obtained at present 
in mrjst grades, excepting first quality Japans, 
which arc very scarce and high. 

Sensational recession in coffee prices during the 
past month on the market here are attributed 
mainly to the influence of the world's depressed 
financial condition. Declines of about 200 points 
in optiotis have taken place within the last thirty 
days, which, with a recession of from three to 
four cents per pound on actual coffees, has made 
the market very uncertain. Consequently it is 
difficult for either buyer or seller to establish a 
trading basis. 

Deliveries from first hands since July I were: 
4,870 bags Costa Rica; 5,510 Nicaragua; 20,414 
Salvador; 26,209 Guatemala; 2,089 Mexican; 12,- 
494 other kind?, making a total of 72,186 bags- 
For the .same period last year 146,341 bags were 
received. 

An early fall resumption of activity is begin- 
ning to be felt by roasters and jobbers, though 
during the past month vacations have been in full 
swing and members of the trade have been gen- 
erally resting, Roasters here haVe been using 
their large surplus stocks fearing to enter an un- 
steady market, and in order to continue present 
prices on their slock nn hand. 

A great help to the trade in this section of the 
country during the summer months has been the 
large demand for coffee from hotels and restau- 
rants, which was created by the great nuinber of 
tourists who came to California this summer. On 


Septemb, , 

the whole the roasters report business belt r '\^ 
they had anticipated and far ahead of th. . 
summer trade. 

In addition to the increased demand 
from the presence of tourists, many local r(,C. 
men arc of the opinion that consumption w .'l , 
tinue to increase steadily along with oih. r 
ceries, as a result of increased food pur 
due to prohibition. 

Robert B. Bain, of Bain, Alexander anrj c 
pany, recently lost his wile by death. 

George W. Casswell & Company, have liuutr 
an auto truck which is painted in the culurv .-j 
their leading brand, “National Crest.” 

G. IV M, 


BRAZIL’S COFFEE TRADE 


Firii^t Hand Observations of Happeninp 
and Conditions in the World’s Greatest 
Coffee Producing Country 

(Sl’EU.AL CoRKESPONDENCE) 

RlO I»K J.XNIERO, August 2, 

T he foundation stone of the new coffa iv 
change at Santos has been laid by the prtr- 
dent of the State of Sao Paulo. 

The building, which is being constructed by ih 
Companhia Conslructora dc Santos, will con^:i: 
of three storic.s, and will he 70 metres long. Th< 
ground floor w'ill consist of a general hall. i 
room for the official money exchange brokir- 
another for the official coffee brokers, the rc.:c 
hall for the cxcliange transactions, rooms f : 
correspondence, etc. The official coffcc-gtadir: 
room will be on the first flour. The rest of tb: 
floor being intended mainly for offices of expor 
ing houses. The second floor is foi ofiice- 
brokers. 

All official coffee exchange was founded 
Santos only a little more than two year? '4‘ 



COFFEE — RoMted and Green 


To Wholesale Dealers Only 
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PFEIFER Selections 

plus 

Careful Roasting 

plus 

Efficient Marketing 

mean 

Increased Coffee Sales 


S. PFEIFER & COMPANY 

Brazilian and Mild Coffees 

310 MAGAZINE STREET NEW ORLEANS 


M. I. HORWITZ 

COFFEE IMPORTER 

139 Front Street 25 Depeyster Street 

NEW YORK 

Operate largely in Bogotas and the active grades of 
Brazil Coffee. 

Agent for a large shipper of Maracaibo Coffee. Cup 
quality a specialty. Exceptional facilities for large 
buyers. 

Genuine Bourbons are scarce. We have a large 
quantity of genuine Bourbon Grinders of fine cup 
quality. 
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considerable doubt being felt at the time as lo 
its success. The fact that it has proved an 
unqualified success is shown by the decision to 
construct the new exchange, the present quar- 
ters being no longer sufficient for the purpose. 
The president of the coffee exchange states that 
the number of brokers is now four times larger 
than when the exchange was started, and that 
since the inception over 60,000,000 bags of coffee 
have been sold. 

Dark Outlook in Sao Paulo 

In regard to business conditions in Sao Paulo, 
the outlook is anything but bright Judging by 
the failure of Joao Osorio, one of the leading 
coffee brokers and exporters of Santos, resultant 
upon speculation on an oversold market, further 
trouble would seem to be eminent. 

In June last, speculators at Santos were very 
active and played the frost bogey for all they 
were worth; on this fizzling out and notwithstand- 
ing their efforts to maintain the market, prices 
fell, On June 5, September options were quoted 
at 13?210, dropping steadily to 10$275 by Satur- 
day last. The panic at Santos at end of June 
was the signal for the debacle, which culminated 
in the failure, amounting to 11.000:000$ (about 
i600,000) of the firm named above, and a further 
drop in exchange. 

At S. Paulo the market is somewhat nervous 
under the shadow of this important failure, 
though the recognized soundness of business in 
general at S. Paulo will, undoubtedly, offset this. 
However, further trouble would seem to be ahead; 
especially at Santos, where the oversold state of 
the coffee market and small entries are making 
brokers and shippers feci uncomfortable. 

August and September liquidations may prove 
a reflex of June. Money is getting tight and dis- 
count rates have an upward tendency. Collec- 
tions in the interior have been fairly good, al- 


though the nervous state of the market may lead 
to more protests than normally. 

There is plenty of coffee up-country, but 
port difficulties and the large cereal crops ha;;;ptr 
entries — the root of the present trouble. The cot- 
ton crop, of which great things were exported 
will be a failure this year in consequence of the 
ravages of the pink boll worm. 

Coffee Clearances from Rio and Santos 
It has been estimated here that 10,075,565 bag? 
of coffee were shipped overseas from Rio and 
Santos during ihe fiscal year ended June 30, as 
compared wilh 9,659,089 bags in the 1918-19 fiscal 
period. Here is how the shipments were dis 
iribuled in both years: 


United Staten 

France 

Cette (Switzerland) 

Italy 

Trieste and Ragasa 

United Kingdom 

Gibraltar, Malta, Barbad.. 

Canada 

South Africa 

North Africa 

Egypt 

Belgium 

Holland 

Scandinavia 

Spain 

Portngal 

Plate and Pacific 

Japan and East 

Kussia and Finland 

Greece 

RouraanlB 

Bulgaria 

Turkey 

Germany 

Total 


1919-20 

1918-19 

5,709,726 

3,899.M4 

1,710.223 

2,530,25s 


74,2S6 

533,507 

595,977 

128,633 

78.000 

66.295 

214.882 

20,130 

65.481 

5,300 

20.400 

228,217 

122.410 

133.022 

• 38.213 

51.834 


310,387 

366,643 

196,559 

92.147 

554,450 

732.432 

43,709 

277,127 

18,446 

887 

306 865 

407,592 

5,006 

558 

260 

62,110 

13,350 

75.1T5 


1,000 


500 

9.800 

6,000 

44,797 


•10,076,565 

9.659,089 


• Subject to reviBion. 

The largest shippers were: R. Alves, Toledo & 
Co., 1,075,519 bags; Naiimann, Gepp & Co., 814 ,- 
847; Cia. Prado Chaves, 466,156; J. C Mello & 
Co., 456, (K)5; Hard, Rand & Co., 397,201 ; Arbuckk 
& Co., 397.187; J. Aron & Co., 308,005; S, .V 
Casa Piconc, 281,812; E. Johnston & Co., Ltd,, 
280,994; Leon Israel & Co., 261,771; S. A. Casa 


Cable address: Chasapur 

ALEX, H. PURCELL & CO. 

28 Old Slip Coffee Brokers New York 

Exclusive representatives in the United States 

tar 

Maurice Bloch, Lepeltier & Cia, of Santos and Sao Paulo 

Will be pleased to send samples of spot coffees and quotations on spots, afloats 
and cost and freight shipments from the source upon request. 
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“We Really Must Get 
After That Thing Some 
of These Days’’ 

It doesn’t require an outsider to observe shortcomings 
in a business management. We can all see plenty of 
details that ought to be changed right in our own 
shops. 

Nearly every Coffee Merchant, for instance, has at 
least one package which he well knows isn’t doing 
him justice — and, whenever a re-order is necessary, 
he promises himself that some day he must get after 
that thing and fix it up. 

But the need for containers is pressing. Other mat- 
ters demand his attention. Working out an im- 
provement in a label is an exacting job. And some- 
how the old package goes on, year after year. 

The nature of today's business activity makes it easy 
and natural for any of us to neglect little matters like 
this in behalf of others more "urgent.” 

But there’s no need to neglect coffee packages — 
because we maintain a Department to relieve you of 
just this kind of wofry. For suggestions, for the exe- 
cution of an idea you already have, or for counsel on 
colors, “appeal”, and that sort of thing — come to us. 

UNION BAG £ PAPER CORPORATION 

Makers of All Manner of Paper Bags 

PRINCIPAL OFFICES ,» WOOLWORTH BUILDING • NEW TORK CITY 
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CHINA TEA TRADE NOTES 


The Shanghai Market Has Been Quiet, 
There Being Little Demand for Either 
Blacks or Greens 

(Special Correstondence.) 

Shanghai, July 1, 1920. 

T he tea market here was very quiet during 
the week ending June 12, with arrivals of 
50,000 half chests and sales of 2,500 h^c. Only 
a few lines of greens, Wenchow, were received, 
and the market opened a point or two lower 
than last year, with only a small business done. 
Opening prices for Wenchow new tea were Sow- 
mce at taels 30; Points at 12^30; Gunpowder 
25 / 33 , and Foongmee at 22. 

During the week ending today (June 19) 
65,000 half chests of Keemuns (black) arrived, 
with settlements of 4,600 h/c; price taels 
27 to 50. Late arrivals showed poor quality 
and very rough leaf. 

Among the green teas, a few chops of Moyune 
and Teenkai Chunmees were put on the mar- 
ket. Their quality is better than last year, but 
there has been no great demand. Two chops 
were settled at taels 42. 

Wcnchows.— 1,500 half-chests have arrived. 
These teas are of better quality than usual, and 
700 half-chests have been sold. Prices are TIs. 
12 for Points, TIs. 33 for Gunpowders, and TIs. 
30 for Chunmees. 

Hoochows. — Arrivals 5,000 half-chests. One 
chop of 1,(XK) h/c has been settled at TIs. 285^. 
The quality of this district is also better than 
last year. — E. C. 


PEANUTS IMPORTED IN 1919 
(Special Correspondence) 
Washington, D. C.; August 10, 1920. — Accord- 
ing to figures compiled by the Bureau of Foreign 


and Domestic Commerce, 24,179,687 pounds , j 
shelled and 5,667,354 pounds of unshelled 
nuts were imported into the United States during 
the calendar year of 1919. In the same 
19,778,490 pounds of peanuts were exporinj. 
The origin of the imports is given as follows ; 



Pounds. 


Countries. 

Not Shelled. 

. . . 11,023 

SbvUeiL 

Spain 

283,895 


England 

560 


Canada 

84,165 

2.880,208 

Salvador 

2,978 

Mexico 

215,479 


Argentine 

150 

2.4.i6,(i3S 

China 

597,507 

Dutch East Indies. . . . 

111.946 

769,644 

Hongkong 

276,800 

1,491,!)1s 

Japan 

. . . 4,082,851 

15,881.119 

German China 


400.000 

Japaneae China 


300,000 


INDIA’S TEA TRADE 


The Latest Facts and Comments on Con- 
ditions AfiFecting Price and Production 

(Special Correspondence) 

Calcutta, July 3, 1920. 

T he collapse of the local market at the first 
sale of the season held on June 15 was not 
wholly unexpected. In Colombo teas below i 
certain quality have been almost unsaleable fer 
several weeks past and large lots have had to k 
withdrawn. Last week the decline affected pekoe?, 
nearly all of which were withdrawn while orange 
pekoes were difficult to sell. For numbers oi 
parcels no bids have been forthcoming. 

Quotations for all kinds in Colombo have been 
receding from week to week and the situation 
in Ceylon has been regarded as serious by authori- 
ties on the spot. The London market too has 
dropped regularly from week to week until at 
the time of the first Calcutta offering the quota- 
tion for clean common was no more than /d. 
This figure would have satisfied producers in pre- 
war days when exchange w'as at Is. 4d and 



USE A TRICOLATOR 

And Make Better COFFEE 

Roasters (now) send TRICOLATORS to complaining cus- 
tomers. They know that the clean, sweet, fresh Paper Filter, 
the fool-proof Aluminum Top and the China Um will make 
their coffee right. 

Send for circular and prices on Home or Hotel siz* 
TRICOLATORS and FUtcr Paper. 

THE TRICOLATOR CO. 

54 WEST LAKE STREET CHICAOO 
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TRADE 


CANCO 


THE SIGN OF 
BETTER CANS 


AMERICAN CAN COMPANY 


When Wrlting^ Advertisers, Kindly Mention The Tea and Coffee Trade Journal 




THE TEA AND COFFEE TRADE JOURNAL 


346 


St’ple)nbt.' I'Mj 


frcij^hl III 27s. 6(i. per ton, but m>\v with the 
^re.'ii ns; Ixjih in cxchan^'c and irciglit added to 
incri ascii cdst of production at the jjarden, 7d. 
is not a pa>itig price. AH leas in London loo 
have been droppinj.^ in price til! the general aver- 
agi: lias 'iiink to about 14d. 

In the circumstances it was nol surprising that 
the trade should prtive extremely cautious in 
<lealing witli offering ptit before them on June l.S. 
It had latn recoininendcd by the Indian Tea 
A S''Ociati(»n that sales should be postponed as 
late as possible and the quantity offered strictly 
regulated, but this .scheme was evidently over- 
ruled, for 2vl,836 packages were catologiicd for 
June 15 agaittsf only 15,717 packages on June 
12 last year and 0,409 packages on June 11 the 
year before, which was rather forcing matters. 

'Fo a<ld to the difficulties of the sale, the quality 
of the lots on offer was, generally speaking, 
below the average usually met at 6rst sales. 
Ilarjeelings were tiot up their usual mark. 
As>ams were below par and the same may be 
said of Dooars, though there were a few ex- 
ceptions from both these districts. The quality 
of Cachar,s ntid Sylhcls was poor. All round the 
offering was not an attractive erne which was 
particularly unfortunate on such a market as the 
present. 


What chiefly depresses demand now is il ] 
of a great part of our trade direct fron 
ciilta to countries other than the United 
dom. Notwithstanding our hopes from . 
America the re.alization of our expectatioi - 
eludes us. Time will no doubt conviniu 
.Americans of the value of tea as a substit; ;e k- 
stronger drinks, but at present they seem p, . 
running on coffee and “ soft " drinks with pkii-.. 
of sugar. The Americans are an incaUuFi’ f 
people. There is only one thing sure about ih,- 
and that is that they will fall to vigorous adv-r 
tisement and for this reason it is strongly to 
hoped that the Tea Cess Committee's schenu : ^ 
raising sufTicicnt funds will not be frusini!-:* 
The seventy-five thousand rupec.s allotted fnrth, 
season’s work in America wall scarcely touch 
matter. The American organization with wh;.- 
the Committee have been in communication 'i;,;. 
that the allotment necessary would be 
or ten to eleven lakhs of rupees. This is mu:' 
than double the amount of the whole cess Kni": 
at present. — Ch.ari.es Judge. 


The Eljis Importing Company, tea, coffct; 
pcaiim hou.^c in Philadelphia, moved on Soptiir- 
her I to new and larger quarters at 126 Xirh 
Delaware avenue. 


Pioneer Builders of 

CANNING PACKAGING MACHINERY 

For weighing. Riling and capping 
square or round containers or cartons 

Guaranteed speed of 100 per minute. Any package — any product. Thirty- 
four years practical experience. 

^ C. T. Small Manufacturing Co. 

6761 Vemon Avenue St. Louis 



FIDELITY CAN CO. 


BALTIMORE, MD. 

Manufacturers of 

Tin Cans and Tin Containers 

Manufacturers of BOX SHOOKS and BOXES for ALL CONTAINERS 
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R pyGARDLFSS of how your pro- 
duct is put up — whether it be in 
tin, cardboard, glass or paper, 
H & D Cornit/tiled Fibre Board Boxes 
and Pctckimj Materials offer you a safer, 
easier and more economical way of pack- 
ing for shipment. 


The Hinde & Dauch Paper Company 
851 Water St. Sandu.sky, Ohio 






^ . FOR 

FreigKt 

Boxes Express 

ARE Parcel 

Fairly Post 

Priced ^ ^ Shipments 



>TAR CORRUGATED BOX COMPANY. INC. 

ront, Gouverneur and Soutli Streets YORK CITY 
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PREMIUM MEN’S CONVENTION EXHIBITS 

^ A “ Directory ’’ of the leading displays to be shown at Hotel Penn- 


sylvania, together with a list of i 
featured and the names of men in 

T he exhiliils ;it the conventions of the Na- 
tional Retail Tea and Coffee Merchants 
Association have always been an outstanding 
feature for delegates, and have been the means 
of bringing a large number of members to the 
meeting. Each year its importance has increased 
and the number of exhibitors has grown larger. 
For this year’s meeting, which is to bf held in 
the Pennsylvania Hotel, New York, September 
14-17, present indications are that all records 
will be broken, and that the exhibits will include 
practically every item of merchandise a tea and 
coffee man can use. 

For the benefit of the tea and coffee men, both 
those who attend and those who do not. The Tea 
AND Coffee Trade Journal has canvassed the 
exhibitors for lists of the products they expected 
to display and the names of the men in charge 
of the booths, This information is pH-nled be- 
low, in alphalietical arrangement for quick ref- 


epreaentative articles that will be 
charge of the exhibits. 


erence. It was hoped to include the location 
of each firm's display, but a delay in 
assignments of spaces prevented. While the Iq 
is not complete, it does include the reprc.sentath^ 
firms and indicates the large variety of artic^ 
on display. 

In the following “directory” the names aa| 
address of the exhibitor is given first, the nanxs 
of the individuals in charge of the displays i 
brackets, and the articles exhibited corn? last. 

AlumlDum Products Company, La Grange, HI. (Stjg 
Manager, A. C. Wright; H. B. Klusmeyer. J. ji, 
McKibbin, Mr. Carsey, Mr. Deike, Mr. Salut 

J. M. Rose, Alex. Freedman, Al. Stanton) ; il^ 
num ware and cooking utensil specialties. 

American Mfg. Co., 18 No. 7tb st., PhUadelpbla, it 

K. and Geo. W. Clark) ; aluminum ware, a 
glass, pottery, dolls and Japanese vases, 

American Pretzel Co., Wldener bldg., Pblladelpkli 
(Sales Manager, Charles G. Weber and B. l 
I.ebowitz) ; package pretzels. 

Arcade Manufacturing (Jo., Freeport, 111. (0, L 

Seitz) ; coffee mills. 

Arcadia Food Co.. 174 Hudson st., New York. fC.t 
Hookway) ; Jelly powder, chocolate, cocoanuttit 
lemon pic filling. 


PLAIN DECORATED 

TIN CONTAINERS 

— for the — 

Tea and Coffee Trade 

FEDERAL TIN CO., Inc. 

Baltimore, Md. 


SPICE CANS 


DRUG SPECIALTIES 
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CANS 


All 


Fibre 


Fibre Body, Tin Top and Bottom 

GILLE MFG. CO., 
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Btadlor rhotographlne; Co., 67 Irviug ptac«. New 
York. <11. H. WnilH, F, A. Jthone aod R. C. 
Ba^by) ; pliotograp'filc r(!pro<iuctlona of aampleg. 
St^Tllrig I'roilucTH C»>.. Ka«lon, Pa., (Wjn. A. Houck) ; 

liquid blueing and ruat atain removt^r. 

Sunlito Aluminum Company, Milwaukee. Wise. (F. 
J. Lichtuer. M. K. Clark, F. C. Tase and H. A. 
Krmoldj ; aluminum ware. 

Union Bag and Paper Corp,, Woolworth bldg., New 
York. (WHltur B. Tupiicn. .Ir.j; spcrhil -wagon- 
route” 

Wabash Basket (Company, Converse, Ind. (Vice- 
President A. Ix)cwenberg) ; shopping and motor 
bags, arm and wagon baskets. 

Wlllljim Waltke & Co.. Kast (irand ave. and Second 
St., St. lyonls. fCharlcs Brown) ; t«>nvt -sojips. 
Georg#* F. WIcinan Co., 40<; Greenwich st.. New York. 
(C, C. .Pdllffe. Edw. Fay and .\iiss Helen Kortf) ; 
<*<»fr(“«‘ demiin.st nitloim. 

Wllmar Manufacturing Co.. 331 N. Lawrence at., Phil- 
adelphia. (George 8. Murphy, .lohn T. Brelt and 
Harry C. Bennett) ; peanut butter. 

Wolverine Spice Co., Granrl Uiiplds, Mich., (President 
G. I'lumb) ; pie fillings, 

Allen B. Wrisley Co.. 913 So. Wells sC.. Chicago. ( 5 . 
A. Barry) ; perfumes, toilet preparations and 
soaps. 

A. M., Y’oung & Co., Kalamazoo, Mich., (A. E. Lindb*y) ; 
household aprons. 


WINS COFFKE RR. RATE PROTEST 
(Ffio.M A Staff CoRRESfo.spKNT) 
Washington, U. C., Auj?. 2J, 1920.— The pro- 
test recently filed by the P'ort Smith Coffee Com- 
pany against the proposed increased carload 
freight rate on coffee from Galveston and other 
Gulf ports has resulted in an order by the Federal 
Trade Commission to suspend, from September 5 
to October 5, the operation ot schedules that 
would advance the rate. Lamm. 


Women Will Shop! 

Give a woman a reason to buy 
your goods and she will travel 
blocks to get them'. 

Her chief desire is home 
beauty and home service. 

Cater to that desire. Give her 
chinaware as a premium. 
Write us today for the details 
of the Saxon Plan. Increase 
sales at little or no cost. 
V^rite today. 

The Saxon China ( 

302 BAUGH STREET 

Sebring, Ohio. 



We are one of the largest 
producers of 

BULK COCOA 

in this country 

Our quality and prices are right 

Samples and Quolaliom Gladly Furnished 

BLUMENTHAL BROTHERS 

Bridesburg Post Office PHILADELPHIA, PA. 
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m COCOA 

IN BARRELS AND DRUMS 

Also packed in tins under your 

Private Label ^ 

\J’e make American and Dutch 
Process Cocoa 

Write for our Latest Price List 
State Style of Packing and 
Quantity Required Annually. 

Tell us where you saw this 
Advertisement. * 


AMBROSIA CHOCOLATE CO. 

331-333-336 FIFTH AVE. 
MILWAUKEE, WIS. 

THE PROGRESSIVE CHOCOLATE AND COCOA 
MANUFACTURERS 


i 


The Peerless Set— Sixteen in One 



IIF.AVV TURK >tAN<;ANESF AL^^^TNU^r. In price, 
oov arrUrU'. In usofulnt'ss sixteen ur more. EocL of 
tite nrtieles in tlilg OoiiiblnaUon bag its own parUcular 
Use, aiKi they combine to form n groat variety of 
lie<-i‘ssary iilrusiis 

Singly or in cmiil>inail'»n the ••rcerlc^B*' auppllea : 4 Qt. 
Serving Dl.sh ami StanJ ; IMc I'lfite; 4 qt. Saiico Pan; 
2gt. C^vereil Bake Disli : 2 gt. l‘u«lijliig Pan; Oereal 
Cooker: Double Boiler; (?hafing DIsL ; vegetable Cooker : 
2 qt. Colander: llamllci] l>ei“ji Rossjor, etc. 

ali:mini'm products company 

Dept. “A" La Grange, lUlnols 



SUMMER 

PROFITS 

A fast seller, a 
universal and im- 
mediate repeater, 
a big profit pro- 
ducer. 

CENT-A-GLASS 

Concentrator 
^ true fruit 


Packed your label 

Write for full particulars 


Federal Pure Food Company 
-309 Archer Ave. Chicago 


MOTOR CLUB 
COFFEE 

so CUP POWER 

Like a Good Motor Car 
Costs a Trifle More Money 
But Goes Twice As Far 

“Ask Those Who Drink It ” 

BIEDERMANN BROS. 

727 W. Randolph St. 
Chicago, 111. 

Roasters Importers 
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FOR BETTER DELIVERY METHODS 

Q A department for discussion of delivery problems, designed to 
be of real help to present and prospective users of motor trucks 


ON ClIANGIiNG DELIVERY SYSTEMS 


What Every Business Man Should Deter- 
mine Before Abandoning Horses in 
Favor of Motors 

changing troni horse drawn wagons 
to motor trucks every business man should 
gel favorable answers t<i these ten (|ucstioiis: 
Uhat will it cost? Can I expand my business? 
Can I reduce tny equipment ? Can I carry bigger 
loads? Will it speed up delivery? Will il speed 
up business in general? Must i change my 
storage facilities? Wliat provisions must 1 make 
for repairs? Are my drivers competent? How 
shall 1 keep track of my trucks? 

Thus writes a truck authority in “Commercial 
V ehicle.” He goes on to tell liow the S. S. Tierce 
Company, the large Boston wholesale and retail 
grcH'ory house made the change, ns follows: 

A good example of how these <iiiestions de- 
termined the iiist:illati<.m of a fleet of jlrucks may 
be taken from the experience of tlie S. S. Pierce 
Company. 

That company bought its first truck in 1913. 
At that time the company’s deliveries were cen- 
tered in Boston. Three hundred horses and 
about 150 wagons were used. Since 1913, the 
number of horses has gradually grown smaller 
until now there are only fifty taking care of 
twenty wagons. Forty-nine motor trucks have 
taken the place of the 250 horses and have in 
turn built up the business to over 100,000 cus- 
tomers. 

Taking up these ten questions one by one, ac- 
cording to their sequence of importance, the first 
to be considered is the determination of the utility 
of motor trucks versus horse vehicles in hauling 
groceries. 

The cost of delivery is the paramount issue 
to be decided upon before anything else is brought 
up. The Pierce company found that motor trucks 
are cheaper than horse wagon.s both in the ware- 
house and freight haulage and in the deliveries 
from the stores to the customers. Though the 
initial cost of the motor trucks exceeded that of 
the horse w'agons, the greater tonnage carried 
and the speed of the motor trucks more than 
made up for the difference in price and as a 
result brought the cost per unit delivery down 
below that of horse wagons. The reliability of 


the motor trucks throughout the year ' 
and short hauls brought out more f< :\-. 
ihc'ir greater ctficiency. 

Tile next queslion to be answered i^ v,;. 
it is possible to expand the business will: 
trucks. This goes hand in hand with the ■. 
<liiestion, for it determines for a large p.;:: • 
iilility of the truck in long and short i ... 
tiroccry concerns that have been using hiTv,. 
short hauk throughout the city, as in tlu ■ 
of the Pierce company prior to 1913, shoiiM 
sidcr motor trucks from the viewpoint of i;: 
ness and efficiency of service. The forty-, u . 
ton Autocars ami four K-ton Rcos used bi :b 
Pierce company make daily deliveries in t :• 
iners within a radius of 20 miles omsiik : 
Boston, and during the summer months taki 
of customers at the summer resorts some 40 iv • 
away. It is manifest that horse vehicU:? uh . 
.spec<l is limited to 8 or 10 miles per hour c 
not possibly make these deliveries. 

The third c]uesiion, on whether it is po”;' 
to reduce the equipment, is well answered in 
experience of the Pierce company. That o- 
pany, as stated before, has disposed of 250 h 
and 125 wagons and replaced them wiili 
forty-one Autocars, four Reos, three '• 
Pierce-Arrows and one 5-ton electric, a tuta! 
forty-nine. The four 5-ton trucks are u?ori ■ 
bulk haulage from the freight stations tf. 
warehouse and from there to the three stori.? : 
Boston and Brookline. 

In answ’cr to the question of carrying : 
loads, the Pierce company found that when m 
horse wagons it had to first consider lx: ' 
sending one out whether it was possible fur :? 
horses to take care of a capacity load o\tr ix: 
lain routes. If there were many grades the ! t 
had to he split up and taken care of by :v 
\vagons instead of one. The 2-ton Autocars 
capacity loads on every trip, regardless of whetb; 
a route is hilly or not. The ^-ton Reo; a' 
used for city deliveries.’ 

Given the same loading and unloading ccr'b 
tions that were used w^hen the deliveries 
taken care of entirely by horse wagons, the Pirr- 
company has been able to greatly reduce 
time of loading and unloading with motor iruy' 
It is now possible to load and unload the k - 
5-tonners at the w^arehouse at the same 
whereas the ten horse wagons formerly 
were often forced to w^ait in line because tnc’ 
was not enough room for all of them st ' - 
time. With the larger and more speed\ uio:f 
trucks, it is possible to make quicker dcliv^’j^ 
to the three stores. As the loading of a 
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Ritchie^ s 


ALL FIBER CANS 
TIN TOP AND BOTTOM CANS 


Th« Meal container in place of expensive tin cans, RUchU^s Paraffined or Parchment lined can* 
hold the aroma, are airtight and non-absorbing. The ideal package for Coffee, Tea. Spice*, Cocoanut 
and all dry roods. 

Quotaffona and aamplet promptly forwarded 

W. C. RITCHIE AND COMPANY 
414 SO. GREEN ST., CHICAGO, ILL. 


USE CARTONS 

ECONOMICAL 

SERVICEABLE 


Cartons have demonstrated their 
"orth as containers for coffee, le.i, 
spices and grocer^^ specialties. An 
increasing number of coffee 
roa.sters and packers are substitut- 
ing them for more expensive tin and 
paper cans. 

A e are carton specialists and are 
prepared to duplicate or improve 
any carton you may now be using 
nr will create new designs. What 
are your requirements? 

The Peerless Paper Box Mfg. Co 

Cleveland 



KVP WAXED PAPERS 

6Ui>rA>rt irsiit-kifitl.s of 
food t'ro<luctK — cany* 
ing tLicro Sfih'ly i<» 
thf'ir di'stin.-itton in 
81 'ltc Of proloriLt'd de- 
lays iQ (raDspnrtfillon. 
Don’t foot With food! 
— oue important pre- 
CA'jtiou agulnst waste 
Js to use KVP pro* 
tectire papers. 
KALAMAZOO VEGETABLE 
PARCHMENT COMPANY 
Ssbmaioc, Miebifu 

• World's M..de| Paper Mill" 
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truck lakes from Yi to 1 hour’s time, it is apparent 
that were >cveral trucks forced tu wait on account 
Of insuliiciefU loading space, that much valuable 
time would be lost. The trucks must be kept 
moving in order to get any kind of efficiency.^ In 
the same ninnncr, it is possible for the Pierce 
company to ‘.pecrl up its business by having fewer 
trucks at the three stores. In the rush hours of 
the morning there is less congestion in loading 
fr<jm eleven to twenty trucks at each store than 
in taking care of thirty or forty horse wagons. 

From 8,0(jtJ to 10,000 <leliveries are made daily 
by the Pierce company with its motor trucks and 
horse wagon-^. The latter are used for the short 
hauls in and around the territory served by each 
store. Fifty different routes radiating out from 
the three stores to the suburban towns within a 
2()-miic zo!\e arc covered by the motor trucks. 
In the summer when the seashore resorts are 
open, the routes take in these places, and as a 
re.suli it is necessary for some of the trucks to 
travel as far as 40 miles on one leg of a trip. 
These places arc taken care of two or three limes 
a week. On the average, the trucks travel from 
80 to 00 miles a day, or about 500 miles a week. 
It is, therefore, manifest that the question of 
whether it is possible to make quicker deliveries 
with motor trucks was well answered^ by the 
Pierce company. The question of efficient un- 
loading, as a means for speeding up business, is 
contingent upon placing the different orders in 
the truck body. Realizing this, the Pierce com- 
pany has suggested to its drivers that they set 
the orders that are to be delivered last on the 
bottom of the truck, leaving sufficient .space at 
the back for two row^ of boxes “to be delivered 
first orders.’^ This arrangement will then give 
space for empty boxes, bottles, jugs, etc., returned 
from customers- The last eighteen deliveries are 
next picked out and piled in the front of the 
truck from floor to roof in reverse order of 
delivery. 

It is often, but not always necessary, to change 
the storage facilities in order to better accom- 
modate the motor vehicle. With three to four 
trucks an owner can very well house his trucks 
in some neighboring gar.age. Thought must be 
given, however, to cutting down the wasted 
mileage to and from the garage. The Pierce 
company found it necessary, as its fleet grew, to 
locate in a garage of its own, where it could 
handle all of its repairs, etc., under one roof 
without mixing the two kinds of fleets. The 
horses were kept in a separate _ stable. The 
present garage is centrally located in Boston so 
as to cut down the wasted mileage to and from 
the stores. 

.From a point of economy it is necessary for a 
fleet owner to make provisions for repairing his 
trucks. Maintenance methods differ, however. 


with the size of the fleet. The establish! 
an overhauling department in a garage 
result of a process of development in the : 
the fleet, as in the case of that of the S. S. 11^-' 
Co. Us repair department is well equif ^j^.j i' 
take care of all of the light repair work an ] 
of the overhauling. The repair personiu ! 
sisis of night and day foremen and iwi. .[)•., 
of four men each. It is the repair policy lo 
all of the overhauling possible and to have 
spare major units on hand to effect a big 
in time when repairs are necessary. Wiun 
work gets beyond the working capacity t,i‘ 
repair men the trucks are sent to the local str\ :i 
stations. 

The company has found that it can avoid nr.;j 
of the repair work by paying more attention ; 
keeping everything tight on the trucks. In,!, 
a new policy recently installed, it has been c, 
cided to thoroughly inspect all of its pnciima::: 
tired trucks every 2,000 miles and the solid-tirf 
trucks every 3,000 miles. 

The best drivers of motor trucks in the grcHn: 
field are men who formerly drove the bs 
vehicles, according to the experience of ib 
Pierce company. Outside drivers, in most 
are not familiar with the conditions peculiar : 
the grocery delivery. 

Keeping track of and supervising the operaii- 
and maintenance of motor trucks is simplifif 
when the vehicles arc centrally located, as in tb 
case of the Pierce company’s fleet. Where a M 
fleet is split up into smaller ones located : 
widely separated cities, it is necessary to cer 
tralize the supervision. An example of how it 
has been worked out may be shown in the expi 
rience of the Atlantic & Pacific Tea Co. Th: 
company operates 108 trucks in ten cities, tb 
centralization of supervision being accomplisbe 
by the establishment of three main department: 
1 — Transportation; 2--Truck Operation, and 3 
Truck Maintenance. The first department supe; 
vises the purchasing of the trucks, the allocntic 
of the trucks, cost records, and operation. Tl 
second department routes the trucks, schedw 
loads, and reduces loading time. The third i' 
partment is in charge of the overhauling ot d 
trucks, makes inspections and centralize? ti 
repair work. 

In the case of the Pierce company, where d 
scope of the concern is centered in territory 
will enable it to keep all of its trucks near d 
main headquarters, keeping track of the tru-' 
is then a matter of personal supervision hy d 
traffic manager and the installation of a 
cost accounting system, etc., that will 3V‘V 
matically determine whether the shippiiy-: 2- 
garage departments are functioning efficiently ' 
not. 


ARCHIBALD & LEWIS CO. 

Importers pod 6iinder» 

SPICES, SEEDS AND HERBS 

Three Hundred percent increase in our business is proof of the striking superiority of our goods 
^ality assures success. We have solved the quahty problem for others. Let us eo.«perate with yo 

18 DESBROSSES STREET Established 1890 NEW YORN 
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MOISTURE PROOF AND PARCHMENT LINED 

ORDER TO-DAY WE SHIP TO-MORROW 

MILLER FIBRE PRODUCTS CO. 

350 WEST ONTARIO STREET CHICAGO 


General Can Company II Tin and Fibre 

Sixteenth & Canal Sts. ^ 

Chicago, III. ^StHS 


Chicago, III. 


Coffee Cans a Specialty 



SEYMOUR & PECK WOODEN SHIPPING DRUMS 

Are Standard Containers for ^ 

Coffee, Sugar, Spices 


Cocoa, Flour, Candy, 4£tc. 


Manufactured by I 

SEYMOUR & PECK COMPANY, 

New York: 5001 Wuolworth Bldff. Chicago: 917 W. 20th PI. 

4S yearM of canlinuou* aerPtce to e/ie coffee trade 




When Writing AdvertlserB, Kindly Mention The Tsa and CorFEE Trade Journal 





THE FLAVORING EXTRACT TRADE 

Q A department devoted to the interests of manufacturers 
and dealers in Flavoring Extracts and Essential Oils. 


EDITORIAL ANNOUNCEMENT 

Extract Trade Problems Are to Be Dis- 
cussed by Melvin DeGroote in a Series 
of Articles in The Tea and Coffee 
Trade Journal 


T he many manufacturing problems which 
have beset the flavoring extract trade for 
years were increased in number and importance 
— with the enactment of 

the Prohibition Law 
and further accentuated 
by the readjustment of 
industrial conditions to 
a peace time basis. It 
was demonstrated in 
many cases at the last 
convention of the Flav- 
oring Extract Manu- 
facturers’ Association 
that a large number of 

, , ^ - producers and distrib- 

Melvin DeGroote 

as to how best to ad- 
just their businesses to meet present conditions. 

Recognizing the need for authoritative infor- 
mation on some of the more pressing problems, 
The Tea and Coffee Trade Journal has 
arranged with Melvin DeGroote, Industrial Fel- 
low of the Mellon Institute of Industrial Re- 
search, University of Pittsburgh, to write a 
series of articles dealing with the manufacture of 
alcoholic and non-alcoholic flavoring products. 
The articles have the endorsement of the Mellon 


Institute. 

Mr. DeGroote was graduated from the Ohio 
State University in 1915, with the degree of 
Bachelor of Chemical Engineering, He was em- 


ployed as testing chemist for the Maxwell Motor 
Company of Detroit until 1916, when he accepted 
a position in the research department of the 
Koppers Company. This work included consider- 
able investigation of cyanogen and coal tar 
crudes. In 1918 Mr. DeGroote became chief 
chemist for the Hachmeister Lind Chemical Co., 


of Pittsburgh, who are manufacturers oi hu,. 
chemicals, ceramic oxides, and laundry and dr, 
cleaners’ specialties. During the war, Mr. Dt- 
Groote was connected with the American Ur.;, 
versity Experiment Station of the Chemical War- 
fare Service. This work included intensive iiiq : 
into the development and manufacture of cyan- 
ogen, chlorcyanogen, brom-benzoyl cyanide an: 
chlor-acetophenonc. 

Since the war, Mr. DeGroote has been affilla;-,: 
with the Technical Products Laboratory, 
Mechanicsburg, N. Y., and the Proctor i 
Gamble Company, Cincinnati. He is now on- 
ducting a fellowship at the Mellcm Institute de- 
voted to the investigation of new uses ro' 
glycerine. Mr. DeGroote has acted in a con- 
sulting capacity to many of the large extract and 
beverage manufacturers. His recent address a: 
the Flavoring Extract Manufacturers' Associa- 
tion convention at Springfield has stimulated con- 
siderable interest in a cooperative research bureau 
for the extract trade.— The Editors. 


EXTRACT TRADE PROBLEMS 

A Series of Articles Dealing with the Man- 
ufacture of Alcoholic and Non-Alco* 
holic Flavoring Products 


Bv Melvin DeGroote 
I nduBtrial Fellow. Mellon Institute of IndnEtrial 
Research, University of Pittsburgh 

jn 1 iMrcrmsiATinN ftF VANTTXA PR0DLCT5 


T he accepted legal definition of vanilla 
is presented in Circular 136 of the Unii 
States Department of Agriculture. It is as io- 
lows: “Vanilla extract is the flavoring extraci 
prepared from vanilla bean, with or without 
or glycerine, and contains in one hundred (1 
cubic centimeters the soluble matters from 
less than ten (10) grams of the vamlla bea^^ 
Vanilla bean is the dried, cured fruit of 1 
Vanilla planifolia Andrews.” This standard * 
been legal by virtue of federal regulation ia 
vanilla extracts entering into interstate commerf 
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Extract Deparimeni ^ . 

7jUiK^, Coykinq, Labeling £xir<ici ^QltleS 
JO per mimU 

ARE YOU SATISFIED WITH THE RESULTS 
OF YOUR EXTRACT BUSINESS? 

If you manufacture your own extract and are not satisfied with the results obtained^ 
we know The Widlar Company can show you savings and relieve your labor problems. 

The Widlar Company specialize on a few products and by the use of special de- 
signed machinery, are able to produce a maximum output at a minimum cost. 

Our extracts are of highest quality and guaranteed to pass all Pure Food Laws. 
Upon request we will submit you samples and prices of our products. 

We will pack in bottles, under your label, if quantities justify, or will furnish bulk 
in kegs and barrels. 

THE WmiAR COMPANY 

President 

CLEVELAND, OHIO 

Specialists in Ground Spices — Extracts — Salad Dressing — Mustard 
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cr (offered lor s;dc or manufactured in the District 
of Columbia, or territories of the Liiited Slates. 
Suih a standard also has Ijecn adopted and in- 
cf)r|ior:ited in the food statutes of many of the 
itulividual States. Recently the Treasury Depart- 
ment jiassed a ruling to the cdfect that a permit 
for the ii-je of non-beverage alcohol would be 
granted only provided the extracts conform in 
strength lo the federal requirements. This deci- 
si«>n autoinaiirally makes the above standard uni- 
vcr:^al throughont the United States, notwith- 
standing loojiholes that may have existed 
previ'tusly due to various state laws, or, rather, 
the absence of slate laws in certain isolated 
cases. 

It will be noted that this standard simply indi- 
cates the variety of vanilla— namely the Vanilla 
piiinifolia Andrews —without further specification. 
The Mexican beans arc still the favorites. The 
Bourbons have many friends, and the Tahiti beans 
are being used in increasing amounts. The crop 
of South Americans, Porto Ricos, Javas, etc., arc 
relatively small in comparison to the three varie- 
ties first mentioned. It also will be seen that the 
federal regulations do not stipulate the quantity 
of alcohol to be used. This is a point of dif- 
ferentiation from the pharmaceutical tinctures. 

PiiAkM AiEt'TiCAi. Tinctures of Vanilla 

Tincture of vanilla was included as an official 
preparation in the eighth decennial revision of 
the “ Pharmacopoeia.” It was omitted in the last 
or ninth revision, and placed in the' fourth edi- 
tion of the “ National Formulary.” 'ihc tincture 
of vanilla in the ” Formulary ” is marked so as 
to indicate that it is identical with the tincture 
in the eighth revision of the “ Pharmacopoeia.” 
This is actually true in regard to strength,, but 
unfortunately the method of preparation, as de- 
fined, is different from the method of manufac- 
ture in the older edition of the “ Pharmacopoeia,” 
and results in a product that would be inferior 
in appearance. Furthermore, the description of 
the vanilla bean in the “Formulary” contains a 
statement to the effect that it should yield not 
less than 12 per cent, of extractive materials to 
diluted alcohol. This would place a standard of 
not less than 1.2 per cent, of extractive materials 
in the “Formulary” tincture. 

The tonka bean has no place in a genuine vanilla 
extract. Naturally, it is employed in the prepara- 
tion of tonka extract. How’cvcr, th^re is little or 
no demand for such a product, especially since 
the flavor can be simulated so successfully with 
coumarin alone. The vast majority of tonka beans 
imported into this country are employed in the 
manufacture of smoking tobacco or for medicinal 


bitters. Extract of vanilla and tonka is 
pared to a limited extent. The tendency ; • 
as much tonka present, and as little 
possible. This practice has been prevci • 
large extent by some state laws requirin.. 
half vanilla in such mixtures. 

Va.mlla Flavors, Imitations and Cu.vi- r . 
Vanillin and coumarin are used largci\ ;; 
preparation of various vanillas. A coni n , , 
of vanillin and coumarin — or either one S'par.- 
— would be the basis of an imitation or .■ 
vanilla. Unfortunately, under the varii.uj .. 
laws, there is no uniformity as to the do g; .; 
of the product. Some officials contenr] ihv 
cases where an imitation is involved ihc v • 
“flavor” should be used in lieu of iho -.i ; 
“ extract.” Others have maintained ; 
word “flavor” should be reserved for use in ; 
ncciion with non-alcoholic products. Thi- 
simply a case where each manufacturer nub: 
form himself of the specific laws of the sta: 
which the product is manufactured and in 
the product is sold. The value of adding gb 
ine to all vanilla products long has been r.- 
nized and apparently its presence need iK’! 
noted on the label in most state.s. In any .i' 
the product should state plainly, and in a ; 
type that reasonably would not permit com'.M. 
as to the actual nature of the product. The? 
pression “ extract of vanillin ” would probalT 
permissible in a product manufactured solely :: 
this aromatic chemical. In cases where a :t 
tain amount of vanilla bean is added, ihi ‘j: 
“vanilla substitute” or “vanilla imitation" i:;:; 
be changed to “vanilla compound.” I';:, 
tunately, too lax an interpretation in thii : 
spect would tend to permit the use of the -t 
“ compound ” when the actual amount of 
is so small that it is virtually a misnoimr ' 
the other hand, it is rather difficult to 
arbitrary standard in respect to the aiTio:!" 
vanilla bean that would logically pernilr thi ' 
of the term “compound ”. 

It has been mentioned previously tint 
mi.xturc of vanilla and tonka extr.acts wn o ! ' 

“ extract of vartilla and tonka ” it was ' ' 
held that the extract should contain at 
vanilla extract. Likewise, it might be to:- 
th.at when a product is designated 
compound,” it should contain an amount '‘•t 
bean equivalent to half the strength of a 
extract. Actually, such a compound 
ception, rather than the rule. Unfortu: neb’ 
enough bean is added in many con;,' 'ii'- - 
rnake" the name permissible. On the o hetL 
there are compounds — actually contain ap! 
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Price's 

Vanilla 


VANILLA 

BEANS 


THURSTON & BRAIDICH 

27 CUFF STREET 
NEW YORK 


Comores 

Bourbon Vanilla Beans 
We are direct receivers 
from the Islands. 

Tahiti 

Vanilla Beans 
Yellow Label 
Shipments received at 
regular intervals. 

ANTOINE CHIRIS CO. 

18-20 PLATT ST. 

NEW YORK 



■"y OU wouldn’t willingly sell 
a woman a Vanilla Extract 
that would spoil a cake or cus- 
tard, freezer of ice cream, or 
a batch of cookies. Yet there 
is plenty of synthetic or imi- 
tation Vanilla sold every day 
by grocers who are ignorant 
of the facts. Also, many groc- 
ers sell Extra Strength Vanilta, 
believing it a favor to their 
customers. As a matter of fact 
a woman following her recipe 
calling fpr a teaspoonful of 
Vanilla would ruin her baking 
with the extra strength brand. 

In Price’s Vanilla, there’s 
rich, mellow flavor and just 
right strength — neither too 
mild nor too strong — com- 
bined with a sensible price 
which women are glad to pay. 

Dr. Price’s extracts arc packed 
in full ’4 oz., 2 oz., and 1^ oz. 
bottles, also 25c. and 20c. bottles. 
Order from your jobber or writejus. 

PRICE flavoring extract Co. 

In Business 67 Years 
Chicago, U. S. A. 


When Writing Advertisers, Kindly Mention The Tea and Coffee 'Trade Journal 
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ciablc percentages of the bean— that are being sold 
as substitutes or imitations. 

As has been stated, there is no uniformity as to 
the use of the word ** flavor.” It is considered 
synonymous with the word “extract” in Illinois/ 
Idaho/ Oklahoma/ Pennsylvania/ Georgia/ Kan- 
sas/ Ohio/ Iowa/ Maryland/ and Wisconsin/* 
III contra-<listinction to this usage, the slate food 
laws of New Hampshire,” use the word “flavor” 
in connection with compounds and imitations. 
In North Dakota,’* the products prepared from 
vanilla, lemon or tonka are defined as “extracts/’ 
while that prepared from vanillin is knowm as 
“ vanillin flavor.” The Federal Iaws“ use the 
word “flavor” in connection with imitations and 
substitutes. There is a tendency to denote non- 
alcoholic products as “ flavors.”” Unfortunately, 
this has the effect of promoting confusion rather 
than simplifying the matter. 

Treasury Department Rulin'cs 
The recent action of the Treasury Depart- 
ment in flxing standards of strength for 
vanilla compounds and imitations and for lemon 
compounds and imitations has aided in clari- 
fying llie situation. In the next standard, 
that will be issued, vanilla compound, vanilla 
flavor, vanilla imitation, lemon flavor, lemon 
imitation, and lemon compounds should be 
defined. The Treasury Department has a legal 
right to demand copies of the labels to be used 
in connection with the sale of any product con- 
taining non-beverage alcohol. The permit should 
be refused except in those cases where the word- 
ing and spirit of the label conform to the 
previously defined standards. 

The Department of Agriculture should fix im- 
mediately standards for non-alcoholic extracts or 
flavors. In those instances where the sapid and 
odorous principles have corresponded to those 
in the similar alcoholic extracts, both as to char- 

* See Illinois Dairy and Food Law. St. 

* See Dunn's “ Pure Food and Drug Legal Manual." 
J. 344. 

* See Public Health Laws of Oklahoma, Bull. JOt, 
103. 

* See Dunn’s " Pure Food and Drug Legal Manual," 
1, 1467. 

’ See Bull. Georgia Department of Agriculture, No. 
75, 76. 

*See Kansas Food and Drug Standards, 4tb £d. 51. 

’ See Ohio Food and Drug Laws, 1916, ii. 

* See Dunn's " Pure Food and Drug Legal Manual," 

651. 

* See Laws pertaining to Food and Drugs, Maryland, 
1910 and 1916, 15. 

“Wisconsin Dairy and Food Laws, J913, 4*. 

^Abstract of Laws and Regulations. New Hamp- 
shire Board of Health, 4lh Ed., 9. 

“ See North Dakota Agricultural Experiment Sta- 
tion, Special Bull. No. 5, 36. 

“ See Bureau of Chemistry, Food Inspectioa De- 
cision, f?' 

“ See Tea and Coffee Trade J. S5, 228. 
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acter and as to amount, the words “non 
extract” is probably the most equitable 
tion provided the size of type employt ] i- ^ 
words “ non-alcoholic ” is as large as the 
use for the word “ extract ” or the word dr; 
ing the specific flavor as “ vanilla.” 
if there are non-alcoholic products correspot.v^ 
in strength and otJierwise to the alcoholic p.;,; 
nets, such as vanilla compound or imitaiion > 
should be permitted to use similar designa;:^ 
provided the word “non-alcoholic” was &• i. 
same sized type as before. 

Furthermore, the use of such words as 
ing” etc., is to be deprecated. The word ‘ c— 
sion ” sometimes is used in connection withr. t. 
alcoholic products, in instances where ihey 
not actually emulsions. Mixtures of vanillin it 
coumarin dissolved in glycerine, with cct:«: 
amounts of vanilla oleo-resin sometimes arc 
as “compound vanilla emulsion.” In this ci^l 
the various aromatic constituents are actuary!:, 
solution— just as completely as if ethyl ak lxj 
had been employed — and the product is not a 
emulsion. The term is employed because ’iit 
solution is viscous and to the lay mind the iio 
of an emulsion is indelibly related to the core?;- 
tion of a thick viscous liquid. 

There are a large number of flavors or e.xtri;i 
sold to the confectionery, ice cream and babq 
industries under various trade-names, and ths 
trade-names usually do not indicate whether » 
not the product is an extract, a flavor or a nat 
alcoholic product. For instance, an emulsiwc: 
citral sometimes is sold as “ lemon emuhia 
Certified colors often are added without ar 
cation to that effect on the label. However, -brit 
products do not go to the household and arc ct«- 
sumed by an entirely different class of trade. Ai 
a general rule, the quality of these products a 
good. Likewise there is considerable vrru- 
tion in the labeling of syrups for fountain 
bottlers’ use. The policy of the more rehfi 
firms in the industry is to have the statemcn:^ 
the label represent the facts in the case. ' 

It is to be hoped that the Department of 
culture will take immediate steps toward? 
standardization of the strength of non-alcohci 
products used in the household, and preie'^^ 
that the work be extended so as to include ^ 
nomenclature of all household flavoring produce 
The adoption of these standards by the Trea?^ 
Department in issuing permits for alcohol 'voui! 
be of great service to the extract industry, ^ 
to the consumer in every community, regaru^ 
of any state law that previously may have ^ 
mitted petty evasion. 
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Connoisseurs Use 

UNGERER'S 

VANILLA BEANS 

VANILLIN 

COUMARIN 

AND 

FLAVORING 

INGREDIENTS 


UNGERER & CO. 

NEW YORK 

PLiU<l<lpKi& Cbicaifo San Francidco 


COLLAPSIBLE 

TUBES 

of Pure Tin and Com- 
position Metal. Both 
Plain and Decorated 

SPRINKLER TOPS 


^sk for Prices and Samples 


WHITE METAL 

manufacturing CO. 

1006-12 CLINTON STREET 
HOBOKEN. N. J. 



ORCINE 

Shampoo 

(Parker] 12 cans in display box) 

Made from pure vegetable oils. Neutral and 
delicately perfumed. 

MANY TEA and COFFEE Concerns are 
sending us REPEAT ORDERS. 

Samples and quoUztions on request 

GRAHAM BROS. SOAP COMPANY 

1319*25 W. Lake St. Chicago 


When Writing AdTertisers, Kludly Mention The Tea axd Coffee Trade Journal 
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ABOUT MAKER’S NAME ON LABELS 

Internal Revenue Bureau States That in 
Certain Cases the Name Need Not 
Be Used 

DECAUSK the federal prohibition director of 
^ Oklahoma had been reported as claiming 
that under the national prohibition law flavoring 
extract labels must contain the name and address 
of the manufacturer holding the permit. General 
Counsel Lannen.of the Flavoring Extract Manu- 
facturers’ Association, recently took the matter 
up with the Bureau of Internal Revenue office 
at Washington. Among other things, Mr, Lannen 
pointed out it has been customary for many years 
in the trade to have labels of flavoring extracts 
put up under private brands contain only the name 
and 'address of the jobber or distributer selling 
goofls under his private l)rand. 

According to a circular isstted recently by the 
Association, the Revenue bureau answered that it 
had recognized this trade condition and in office 
communications had ruled that “ intermediate 
dealers may omit llie name of the permit holder 
manufacturing the goods from label of prepara- 
tions distributed by them, but in every instance 
the jCxact name of the preparation must appear 
irrespective of the identity of the ostensible or 
actual manufacturer.” 

Counsel Lannen interprets the reference to the 
exact name of the preparation to mean that every 
extract anlliorized by the authorities to be manu- 
factured and sold must be sold tmder its exact 
name; that is, a lemon extract must be labeled 
so as to show that it is a lemon extract; a vanilla 
extract must be labeled to show that it is a vanilla 
extract; an imitation strawberry extract must be 
labeled to show that it is an imitation strawberry 
cxirnct, etc. 

As to other preparations, tlie letter says that 


the label “ must contain the name of the ; re:,:*, 
tion as approved in the permit,” which i* r;r .. 
stood to mean that the name which w'as 
any certain preparation by the original U; 
Hirer thereof in making application for ,■ 
to use non-beverage alcohol in the mari' t;, 
thereof, is the name that must be used 
label thereof. 


ANOTHER BAKING POWDER CO. Clj^: 

(From a Staff Correspondent) 
Washington, D. C., Aug. 23, 1920. — Tlu* F-; 
oral Trade Commission has cited the Soirh':- 
Mamifacturing Co.. Richmond, Va., in 
of unfair competition in the sale of bakiuL: p, ^ 
ders. Forty days are given for filing of aniw:' 
after which time the case will be set down : 
trial on its merits. 

The Commission’s complaint alleges that it 
respondent’s practice to induce grocery jdi'r 
salesmen to favor and push the sale of its pr 
ucts over the products of its competitors ly r 
ing salesmen certain profit sharing coupons, :■ 
dcemablc* in merchandise and in cash. L.\mm 


DRAWBACK ON FLAVORING EXTii.\iT 
(From a Staff Correspondent) 
Washington, D. C., Aug. 23, 1920. — The Trti 
ury Department has announced the allow aiut. 
drawback on flavoring extracts manufacture^' 
Magnus, Mabcc and Reynard, Inc., New V': 
with the use of domestic tax paid alcohol. 


ALLOWANCES FOR POOR PEPPKK 
Following the bringing of strong pressure 
the American Spice Trade Association. 
growers and exporters will hereafter make a. 
aiices for pepper containing more than thru . 
cent of dust. 


ANALYSIS OF U. S. SPICE IMPORTS IN THE LAST THREE YEARS 


Varieties 
Cnp.sicuni — 
(Uiground . . . 

Grouml 

Cassia and cassia 
vora, unground. 
Cloves, unground. 
Ginger root, ut 
ground, not pre 

served 

Mustard, ground or 
prepared 
Nutm^s, unground. 
Pepper, black o 
wliite, ungniund. 
All other spices . . . 


Total. 


(For the fiscal years ending June 30) 


1911 

■18 

1918-19 

1919-20 

Quautity 

Lbs. 

Value 

Quantity 

Lbs. 

Value 

Quantity 

Lbs. 


2,089,509 

$244, 055 

3,015,814 



'>,276.418 

682,111 

2,853,344 


SAC, 035 

8,094.316 

728.792 

12,389,243 



0.479,738 

1,719,984 

4,979,874 

G..144.069 

601,392 

1,410,230 

105,034 

10,123,860 



1.184,380 

584,382 

1,764.525 



4.501,050 

812,650 

.3,826,601 


6,043.483 

39.T34.79T 

6,441,713 

22,648,355 

■-’4,751.425 

4,018,304 

5,736.515 

871,830 

11,390,040 

78,001,170 

$11,519,214 

72,357,565 

$12,190,500 

72,906,716 J: 
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BOTH WAYS! 

But there Ib only one safe way to make collapsible tubes — 
The Peerless Way is to use new, pure tin, the uttermost 
skin, the most modern equipment and the result is the 
Rifrht Kind of Tubes — and Peerless Tubes are always 
clean also. May we prove It. 

218 Broadmjr 
New York 
N.Y.,U.S.A. 


-•PEERLESSTUBECQ 



VANILLAS 

of every variety 
ESSENTIAL OILS-ETHERS 
M.L BARRETT &C0., Importers 

Oldest Vanilla Dealara in U. S. A* 

233 W. Lake St. Chicago 


Headquarters for 

Caramel Coloring 

Suitable for Flavoring Extracts 

THOMAS HENDERSON & CO. 

Incorporated 

at 14 Qiff Street 

ERSEY CITY NEW YORK 


Trade Mark Service 

Have Standctrdixed the Buaineee 

Can You Read Your 
Titles Clear ? 

— Inquire of — 

Trade Mark Title Co. 

Esiablished 1905 

. . FT. WAYNE, IND. 

^whington, D. Ci New York, N. Y. 


RELIABILITY! 

Rack of each bottle of Virginia Dare 
Double Strength ICxtract is the SS-year 
repiitatlou for square dealing of tlie House 
of (warretf. 



20 Other Floiors DOUBLE STRENGTH 


are pure. They are DOUBLK 
IN STRENGTH AND FLA- 
VORING POWER. You sell 
satisfactiou and “repeat” busi- 
ness when you stock Virginia 
Dare Kx tracts. 

GARRETT & CO., Inc. 
FOOD nODUCTS ESTAtllSHED lOS 
Bush Terminal — Buildings 9 and 10 
Bri>oklyn, N. Y. 



You Don’t Hide Your Money 

in an old sock. Why tie 
it up in unknown, slow 
moving merchandise? 

Van Duzer’s Certified 
Flavoring Extracts 

arc stocked by pre^ressive merchants because 
they sell steadily and repeatedly, and because 
their superior quality always satisfies and 
brings customers back for more. 

Van Duzer Eihact Co., 
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THE COCOA AND CHOCOLATE TRADE I 

I 

Q A department devoted to the interests of importers, | 

manufacturers and distributers of Cocoa and Chocolate. | 


FOR SMALLER COCOA PRODUCTION 

British Secretary of Agriculture Sees Risk 
in Increased Output and Suggests 
Ban on More Trees 

I N view of the over-production of cocoa from 
which the West African planters have been 
suffering acutely, Great Britain’s Director of 
Agriculture, Mr. Tudhope, recently emphasized 
the risk attendant upon the rapid growth of 
production, and strongly advised the introduction 
of legislation prohibiting for a certain period of 
years the planting of any more cocoa trees, “ex- 
cept vacancies in plantations/’ 

In response to this suggestion a London cocoa 
man declared: 

“Mr. Tudhope recommended this drastic action 
because he fears that the industry may be ruined. 
In 1918-19 it was estimated that even with high 
prices nearly 25,000,000 lb. of cocoa beans were 
left to rot and became a source of disease and 
infection. This was due to lack of cargo space, 
but in this respect the situation is now quite sat- 
isfactory. 

“ The danger is that the glut of cocoa, coupled 
with the European and American situation, may 
so depress prices that the natives may leave even 


larger quantities to rot than in 1918, and at the 
same time will be too dispirited to give the neat 
sarycare to the plantations, which are entirely nj- 
tivc-owned. Unfortunately, the native owner ;; 
less careful than white owners would be in ihe\!:j] 
matter of cleanliness and the use of insecticidei 
When to this is added the danger of vast quar;> 
ties of rotting beans, the possibility of disaster 
leaps to the eye. 

“The Government Committee on the Gold C d-: 
has advised against any legislative restriction upca 
native energy, partly because it is hoped that cc^ 
sumption will increase, but mainly because of the 
impracticability of forcing such legislation lip::, 
the natives.'^ 

GROWERS FOR EXPORT REFORM 

Some Leading Planters in Trinidad Woulii 

Ship Coeoa Here in Semi-Manufac* 
tnred Form Instead of in the Bean 

(From a Staff Correspondent) 
Washington, D. C., August 14, 1920. 

A GREAT saving in freight cost, as well sJ 
other economical advantages, can be made 
accrue to the cocoa trade if certain reforms art 
carried out as suggested by the cocoa planter; 


ANALYSIS OF U. S. CACAO IMPORTS IN THE LAST THREE YEARS 

(For the fiscal pears ending June 30) 


1917-18 1918-19 

Quantity Value QufntUy Value 

Imported from Lbs. Lbs. 

Portugal 134,904 .'|:20,912 

United Kingdom... 1.038,142 113.304 695,082 $84,703 

British West Indies 51,438,970 6,295,562 21,625,543 3,715,014 

Cuba 326,064 34,261 47.355 4,879 

Dominican Republic 39,851,184 3,660.091 39,406,460 5,014,098 

Haiti 4,333,792 406,068 6,369,242 730,662 

Brazil 91.351.529 8,383,383 52.038,036 5,182,614 

Ecuador 76,786,6.57 7,975,868 57,123,389 6.362,240 

Venezuela 20,829,600 2,391.358 12,988,814 1,828,965 

British West Africa 99,397.070 10.224.295 112.790,884 11,681,338 

Other countries . . . 13,552,489 1,772,377 9,952,614 1,349,477 

Total 399,040,401 $41,277,479 313,037,419 $35,953,990 

Cocoa and choco- 
late, prepared or 
m a n u f a c • 
tured (not In- 
cluding confec- lbs. lbs. 

tlonery), lbs. dut. 271,877 $94,899 157.309 $55,950 
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Hooton^s Cocoa and Chocolate 

Insure* Quick Sales and Repeat Orders 

AMERICAN and DUTCH PROCESS COCOA POWDER 
Packed in 

Barrels, Half-Barrels, Fifty and Twenty-five Pound Drums 
“MOQUL” Brand SWEETENED COCOA 
Packed in lb. tins — too lbs. to case. 

"HARVEST” Brand SWEETENED COCOA 
Packed in i lb. tins — too lbs. to case. 

“HARVEST” Brand SWEET CHOCOLATE and PREMIUM CHOCOLATE 
Packed in 14 lb. Cakes — loo lbs. to case. 

"HARVEST” Brand BREAKFAST COCOA 
Packed in lb. tins — too lbs. to case. 

Samples and quotations furnished upon request. 


HOOTON COCOA COMPANY 

NEWARK NEW JERSEY 



Seggerman Bros., Inc. 


Brokers in 

COCOA BEANS 

AND 

CHOCOLATE PRODUCTS 

A service, thorough in all departments, is offered 
to manufacturers who require attention to detail, 
and are particular as to their gradings of the 
various cocoas. 

S. T . Smith, Mgr. 9 1 Hudson St. 

Cocoa Department New York City 
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in Trinidad, according lo a statcineiit recently 
made lu ihe iJurcaii of Foreign and Domestic 
Commerce. 

Several of the leading cocoa growers declared 
that if, in>,lead of shipping cocoa in the bean as 
at present, the beatjs were ground in the country 
of production and there put into a crude form 
of manufactured chocnlalc bars, similar to those 
which arc shipped in cold storage by cocoa manu- 
facturers to confectionery dealers, approximately 
two-thirds nf the bulk and of the expense for 
freight both Ijy sea and rail could be saved. 

It has been mcmioned that the present method 
of shipping beans for the chocolate trade is as 
uneconomical as it would be to ship sugar cane 
instead of sugar for the sugar trade. Such a 
plan, however, would require the approval and 
cooperation of the American trade in cocoa and 
chocolate products.— La.m m. 


COCOA FROM ECUADOR 

During the mouth of May, according to a 
report from Ecuador, the Asociacion dc Agri- 
cultores continued to pay the old prices of $19.72, 
$19.25, and $18.78 per quintal for Arriba, Balao, 
and Machala grades of cacao. However, as the 
quotations in the exterior declined, local ex- 
porters withdrew from the market to wait for 
prices lo decline in Guayaquil also; in fact, the 
Association on the first of June reduced its prices 
to $17.84, $17.37, and $16.90 for the three grade.s 
mentioned above. 

During the month, 9,180,523 pounds of cacao 
were exported from Guayaquil to the United 
States, and 45,128 pounds from Bahia de Cara- 
quez. It was estimated that there were 2,234,817 
pounds of cacao on hand in Ecuador on May 
31, 1920. 


COCOA BKAX PRICES AT BOTTOM 
Though the cocoa bean market in New York 
closed the month with a continued light demand 
in evidence, especially in spot stocks, S. T. Smith, 
manager of the Seggerman Bros, cocoa depart- 
ment, believes that the bottom of the market has 
been reached. He states that spots, and futures, 
too, will bear clo.se watching. Futures dosed 
the month in uncertain condition, but appeared 
firmer, with very little offered. Buyers vvere 
showing more interest in supplies. 


George S. Newbauer, secretary of J. H. New- 
bauer & Company, San Francisco wholesale 
grocers, died during the month at his San Fran- 
cisco home. He was forty-one years of age. 


PURE FOOD LAW VIOLATIONS 

Notices of Judgment Under the FocmI anij 
Drugs Act Issued Recently by the 
Department of Agriculture 

(Special Corresponden'ce) 
Washington, D. C, August 17. Vj^u 
A MONG the notices of judgment under 
Food and Drug Acts made public In 
Bureau of Chemistry, United States Departr^-; 
of Agriculture, in its Service and Regulatory a-,. 
iioimcements dated August 13 and August 16, 19^ 
the following are of direct interest to thi^ iral* 

Chocolate Liquor 

Chocolate liquor, invoiced as “ Federal 
Liquor,” and shipped by the Federal Cocoa i 
Chocolate Co., Baltimore, was adulterated \i;: 
cocoa shells in substitution in part for chocola:; 
liquor, which the article purported to be. p;*; 
of guilty; fine, $25 and costs. 

Lemon Extract 

An article labeled in part “ Razo Lemon h 
tract . . . manufactured only by Razo M:r 
Co., Washington, D. C.” was a diluted extra:' 
artificially colored with tartrazinc, and deficient !: 
lemon oil, and was misbranded. Defendant 
feited $50 in collateral by not appearing. 

Essence of Lemon 

A product purporting to be essence of Icm.t 
and shipped by the Public Service Drug Co., Gler; 
Falls, N. Y., was adulterated for the reason :bi 
it contained dilute alcohol containing citral a:; 
lemon in quantities less than contained in tr: 
essence of lemon, and misbranded. Condentre 
and destroyed. 

Extract of Ginger 
product labeled in part “ Extract of 
20% Alcohol . . . Boyce Ext. Co,, F: 
N. Y.,’’ was adulterated because its strength ar. 
purity were below the professed standard a:, 
quality under which it was sold, and misbrandc: 
Condemned and destroyed. 


TO PUSH WORKERS’ COMPENSATION 
Those employers of labor who come under N 
Workman’s Compensation Law but are not carr 
ing Compensation insurance to cover their 
ployees are running a risk of a large caj^h r: 
and possibly imprisonment. This is the substan^: 
of warning recently issued by the Council to 
New York State Industrial Commission wb 
.stated that the Commission is preparing to pf' 
ceed vigorously against any employer co! 
tinues to disregard this law. In the last year 1- 
New York employers not carrying insurance wr 
prosecuted and fined and one was sent to 1^ 
for thirty days. Other states are preparing 
enforce their compensation laws vigorou-'y 
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KNOWN HIGH QUALITY 
The reputation of 

Baker’s Cocoa 
and Chocolate 

t preparations for 
flavor, purity and 
excellence is such 
that they are the 
favorites with 
consumers and 
«r. art. are easily sold. 

WALTER BAKER & CO., Ltd. 

Eitabllihad 1780 Dorchester, Mass. 




An economic lesson devel- 
oped by the War is cocoa 
packed in cartons; will 
keep equally as good as tin 
— and cheaper. 


MANUFACTURED BY 

W. H. BAKER, Inc. 

RED HOOK WINCHESTER 
NEir YORK VA. 

UUllUJllUlUMUIIlllllJlllHIIIMltllliilllWUlil^^ 


JOHN CLARKE & CO. 

BROKERS IN 

COCOA BEANS 

133 FRONT STREET NEW YORK 

Special sampling and shipping facilities, insuring good service in qualities and 
deliveries. Regular Weekly Market Reports mailed on application 


‘^ksafe” Elastic Paper Linings 

For Bags and Barrels 

Absolute protection to Coffee, Rice, Sugar 
and Spices 

SAMPLES UPON REQUEST 

Arkell Safety Bag Co. 



CHICAGO 

14 East Jackson Boulevard 


NEW YORK 
120 Broadway 
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PRICES CURRENT 

Wholegale and Retail 
At of S*pt€mb*r 1, 1920 
Prieee to Wholetalere 

GREEN COFFEE 
(250 Bagi or Over) 

Brazil Gradea. Line or Grade Price. Cup Selected Price. 


Santoi 7. 


11 

12 
U 
14!; 

14k 

15 

10 

10k 

IQH 


Jik 

12k 

14 

14H 

15 
iSk 


(No Rio Cup 
SeleccioDi) 


GncKxCorPEv, MildGradbi 

(250 Baga or Over) 


•Like oh Grad* Priccs — 


Maracaibo-— 

TruxiUoi. . . . 

BocODO 13 & 

Tovar... 13 C 

Merida 13 

do washed. . ..14k(( 
Cucuta— 

Drdinary 12>^^ 

Fair to good. .13k$ 
Primetocboiee 15 ^ 

Fancy ^ 

Lafuayra — 

Caracas 11 9 

do washed.. 14 9 
Porto Cabello.lOk® 
do washed. .13 <i 
Colombian— , , , , ^ 

Ocana HkQ 

tBu caramangal 3 k M 

tTolima 10 ^ 

fBogotas 3 <i 

tMedelin 9 (i 

tManisales. . . 3 ( 
Mexican — , ^ _ 

Cordoba 12 C 

do washed.. 14 ( 

Coatepec 12 ( 

do washed-. 16 ( 

*Oasaca 12 ( 

*do washed. 15 ( 
Costa Wca — 

OommoD V < 

Pair to good . . 15 ( 
Primetochoice.l7H< 


*Nozmnal because of small arrivals. 
tCommoD to fancy. 


Formosa — 

Fair 15 

Good 18 

Superior “ 

Fine " 

Finart g 

Choice ^ 

Chmoeet 75 

Fancy. 


TEAS 

CaiNA AND Japan — Line Prices 
(75 or More Packages of One Number) 


CODNTRT OBEEN 

Gunpowder — 

Extra 55 & 

Firsts 43 & 

Seconds 40 ^ 

Imperial — 

inrsts 35 0 

Seconds 30 Q 



JapM— 

Basket Bred.. . 23 
Pan fired 2 . 

Congou— 

Ckimmon 

Good ........ [>o 

Superior j-, 

Fine to finest.. 30 
Choice to choice- 

_ . est 45 

India and Cetlon — L iw* Prices 


Pinheads . . 

..63 

S55 

Extra 

1 

A 


..43 . 


Seconds. . . . 

..38 ( 

540 

Thirds . . . . . 

..33 ( 

^35 

Imperial — 


5?>35 

Seconds. . . . 

..28 

530 

Thirds .... 

..24 

|26 


Pekoe Souchong. 18 

@20 

Darjeeling — 

Pekoe 20 

@21 

Fancy Orange.. go 

Orange Pekoe... 25 

@26 

Java — 

Ceylon— 


Pekoe Souchon2l7 

Pekoe Souch’glB 

@17 

Pekoe ;o 

Pekoe 18 

@35 

Orange Pekoe. .23 

Orange Pekoe. 20 

@40 


B. 0. Pekoe 

@. . 



SPICES — First-Hand Prices 


.12 San Salvador.. .. 13 

,14 do washed 14 <916 

d4 Nicaragua — 12>4@13 

>15 do washed 13H@15H 

IlOH Guatemala Coban — 

Common 9 @11 

I Fail to good ... 15 @16 

,14 Prime to choice. 16 @17 

il6 do unwashed... 12H@13 

> Puerto Rioo— 

Unwashed 13 @14 

illH Washed 16 @18 

lie Hayti — 

lOH Unwashed @.. 

)16 Washed 14 @14k 

Jamaica— 

Ordinary ..11H@12.^ 

)17 G'd ordinary.. .12 @12K 

)17 Washed 13k@15>4 

)17H 

)19 East India— 

Padang Int. . . .25 
Corinaie 

|112k 

i l6 Timor 

13 Private Estate. . . 

18 Fancies. ..... .25 

D13 Abyssinian 

pl7 Mocha— email.. 30 

Liberian— 

ail *Strnits 10 

|l7 *SuriDam 9 

§18 Pamanoekin. . .12 


Black Peppers— 

Singapore. . . .12k@13 

Acheen A @.. 

Acheen B @ . . 

Acheen C @ . 

Lampong 12k@13 

White Beppere — 
Singapore. . . .24 

Penang (« . . 

Munt<^ 24H@25 

Heavy- 


>24H 


Aleppv 15 @15H 

Tellicherry. . .163'5@16k 


Red Pepi 

Momoassa.. . .23k@24 
Japan. Cbil . . .32 @ . . 
Cloves — 

Zanzibar 32 

Amboyna 40 

•Penang 

Pimento S 


34k 

42 


‘8k 


CassiB— 

Saigon rolls. ... 27 ^ 
China, rolls. . . . 
do sel, bk.. . . 7 ‘*3 

Rwangsi ]<; S- 

Batavia, Ext. . . Ul I; 
do short stickl3!'2u 

Cinnamon— 

Ceylon 31 

Ginger — 

Japan 13 4; 

Cochin-ABC.,.16 1; 

doD I 

Lemon 16 

African 11^B: 

Jamaica 3i ^ 

Nutmegs — 

758 to 80s 24 k 

1058 to 110s.., . 23 I 
Mace 27 4: 


COCOA— First 

Accra 10k@llH 

St. Thome 13 @14 

Bahia llk®14 

Caracas 15 @16 

Costa Rica 14 @15 

Guayaquils— 

Arriba 18 @lRk 

Machala 17k@18 

Caraques. I7k@18 

Cuban @ . . 


Hand Prices 

Dominica ^ 

Grenada. 12 » 

Hayti & i 

Jamaica 9 I 

Maracaibo.. .... .24 » 

Porto Cabello IS | 

Para 12 | 

Sanches 

Surinam | 

Trinidad Est 15 $ 


^riceg to Retailere 

COFFEE 

(Bag Lots — 130 Potwds) 
Kind of Coffee. Green _ 



From 

To 

Santos. 

18 

21 

Santos Peaberry 

21 

25 


11 

15 

Maracaibo 

20 

27 

Caracas 

24 

29 

Bucaramanga 

25 

29 

Bogotas 

21 

31 

Mexican 

26 

30 

Costa Rica 

26 

3L 

Guatemala 

24 

30 

•Jamaica 



Padang 

34 

46 

Mocha 


40 

•Abyssinian 



Java 

^ 

46 

Porto Rico 

27 

31 


kl6 

H9 

122 

Thirds 

Young Hyson — 
Extra 

.25 

.50 

@28 

@60 

Formosa 

Foochow 

Congou 

134 

Firsts 

.40 


Japan P. F... , 






n.oo 

Hyson — 

20 


Ceylon 


Thirds 



Young Hyson. 


*No quotations are being made. 

' TEAS 

(SiNQM Package Lots) 


Romwc. 

From 

23 

m 

17 

27}i 

29^ 

30K 

29,4 

314 

32 

294 

HH 

45 

404 

33 


Fro* 
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SUGAI 2 

Gar^o Lotr 

DEFINED SUGAIS 

Carload L/otxr 

• 

Solo. A^cixfe/* ^br +K«. OiAvtrai^ Si'ctf’c.J* 

A.I2.. O’NBIL^L. INC. 

68 ■Villiattv Str. Ne.'w'Vbrk,, N.’VT 




IT IS THE ORIGINAL AND ONLY REFINED 
COFFEE. 

IT IS REFINED FROM THE BEST COFFEE. 
IT IS ALL OF THE COFFEE THAT IS GOOD. 
IT IS ABSOLUTELY PURE COFFEE. 

IT IS HEALTHFUL AND DELICIOUS. 

IT DISSOLVES INSTANTLY IN HOT OR 
COLD WATER. 


IT IS EASIEST TO MAKE. 

IT IS ECONOMICAL — A POUND OF G. 
WASHINGTON'S COFFEE WILL MAKE AS 
KIANY CUPS OP COFFEE AS TEN POUNDS 
OP ROASTED COFFEE BERRIES. 

IT IS ALWAYS THE SAME IN QUALITY. 
IT IS SOLD IN HANDY AIR TIGHT CANS. 



IT IS NOT AN IMITATION. 

IT IS NOT A MERE ESSENCE OR EXTRACT. 
IT IS NOT EXPENSIVE. 

IT IS NOT DE-NATURIZED — NOT DE- 
CAFFEINIZED— OR DE-ANYTHINGED. 

IT IS NOT WASTEFUL. 


IT IS NOT 85% CHAFF, WOODY FIBRE, OR 
GROUNDS. 

IT IS NOT HARMFUL. 

IT IS NOT NECESSARY TO “COOK”— NO 
COFFEE POT OR PERCOLATOR NEEDED. 
IT IS NOT JUST “ANOTHER BRAND” OF 
COFFEE. 


Originated by Mr. Washington in 1909 

are featuring G. Washington Coffee in large list of magazines and newspapers 
throQghoot the country 

G. Washington Sales Co., Inc., 522 Fifth Avenue, New York City 
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THE PRACTICAL RETAIL GROCER 

A department devoted to the discussion of problems ^hich vex retailers; 
telling how to arrange, display and sell goods; how to systematize; how to 
advertise; how to obtain the maximum efficiency in the grocery business. 


TRADE GETTERS 


A Series of Business Winning Plans That 
Have Been Tried and Found Success- 
ful in Different Parts of the 
Country* 

By Frank Farrington 
D cmi, N. T- 

T hese busincss-^^ctling plans are the result 
of ripe experience in the retail distributing 
field. They have been tried out with signal suc- 
cess in different parts of the country'. 

A Flower Display 

Advertise that on a certain day some little 
article of interest, or a souvenir of some 
kind, will be given to everyone bringing to the 
store a flower or a bunch of flowers. State 
further that the flowers will be exhibited in the 
window and that a prize will be awarded for the 
most attractive contribution. This will make the 
store an attractive place for all lovers of flowers 
and will bring a lot of people there to make their 
contributions, or to see those of others. 

Collecting Letters 

Have a supply made of the letters that spell 
the store name, having them printed on heavy 
paper. Put one of the letters into every parcel 
that goes out from the store, or give one with 
every purchase. Have the letters near the wrap- 
ping counter or the cash register, placing them in 
order, and let each salesperson take up one at a 
time from first one pile and then another, with 
the exception of one letter which may be called 
the key-letter. A premium is to be given to every 
person bringing in a full set of the letters. In 
order to regulate the number of full sets that 
may be the maximum brought in, limit the num- 
ber of the key-lcltcrs given out. Have a smaller 
supply of these and allow only a certain number 
to go out each day. Then no more premiums can 
be demanded than there are key-letters dis- 

• Copyright by Prank Farrington. 


tributed, and there will always be an apiircciili;. 
number of these that will be lost or not 
It might stimulate interest at times to adveni.- 
that on a day mentioned an extra nuniler o' 
" A’s ” or whatever the key-letter may be, n* 
be given out. 

Matching the Price 

Here is a different way of making a premie 
attract trade. Offer that a certain premium o; 
exhibition in your window will be given frcei- 
the first person whose purchase in the store j; 
one time comes to just the amount of th(' 
premium’s value. This value is to be put ont^ 
ticket and placed in a sealed box. If you have; 
little iron safe, put it into that and set it in tb 
window for effect. This assures the public th: 
no one has access to the ticket. Instead of TTirik::j 
it necessary that somebody purchase just the 
amount of that concealed price, you may ofirr : 
give the premium on a certain day to the per* 
whose check is found to come nearest to ri 
price. Give every customer a check showing 'h 
amount of the purchase, and when the time cone- 
have the sealed box opened and the amount 
nounced, and ask for the owners of checks net: 
that sum to present them. It will be well to P 
an odd figure on the premium value, and ft 
premium ought to be something of somewhat vt- 
cerlain value. 

Hidden Treasure 

This plan is that of burying somewhere \v:tL 
a given distance of the store a box containit ?* 
certificate good for a ’sum of money when P- 
sented at the store by the finder. Display 
money in the window along with the offer, h 
tention is not developed at first, send out a 
men to dig, as if independently, in public 
such as the school yard, or a vacant lot. 
the people started digging and you will get ai • 
advertising you want out of the plan. 

Store Examinations 

You can secure the attention of the pubh'- • 
your advertisements and induce them to ' • 
your store by the following method. Annoi:’^ 
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^ There Is No Substitute ^ 

Twenty years of honest, persistent educational advertising has 
created millions of consumers for 


Shredded Wheat Biscuit 


Their selection of this whole wheat cereal is based upon intelligent 
knowledge of the process and its dietetic value. They will not accept 
anything else in its place. We have not been able to supply the full 
demand for this product, but increased manufacturing facilities will 
soon enable us to give your customers all the Shredded Wheat they 
want. It is without doubt the most real food for the least money. 


Made only by 


The Shredded Wheat Company, Niagara Falls, N.Y. 
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that you arc going to hold an examination on the 
subject of your store. After giving the plan 
proper publicity, run in a specified issue of the 
newspaper in your regular space a series of ten 
questions on the store. These questions might 
inclu<le such as the following: “What is the 
most advertised line we carry?” “What is the 
price of such and such articles at our store?” 
“ How many employes have w'e had during the 
past year?” Offer a scries of prizes for the best 
sets of answers or follow the examination idea 
more closely and agree to give a certain prize 
to everyone getting 75 per cent or better in 
the examination. Offer every facility to help 
people get the information needed to answer the 
questions. Supply them with blanks and a place 
to write. This will bring in many visitors. 

Showing Old Curiosities 

A store may secure a good deal of interest 
by offering a prize for the oldest book or for the 
oldest spinning wheel, or some other object which 
is commonly associated with the good old days. 
By offering a good series of prizes many people 
will be interested to bring their specimens to the 
store and when the time of the offer is expired, 
the collection may be displayed in a window with 
the prize winners indicated. The cost of the 
prizes will be small compared with the interest 
aroused. 

Children S.\lesmen 

Issue a supply of circulars with a list of your 
lines of goods and a request that the reader, when 
buying any of these goods at your store, men- 
tion the name of the child which is written on the 
circular. This last request is set up in a facsimile 
of a child’s printing, and the circulars are sup- 
plied to children who sign these requests and dis- 
tribute the circulars. This makes the advertise- 
ment an appeal by the youngster to the customer 
to see that the former is given credit for pur- 
chases made at your store. Give each child a 
commission on sales credited to him or her. 

The Arrow W.\y 

In putting on a special sale the following plan 
will be found to be a good one for interesting 
people in the sale on the day it takes place. Dur- 
ing the night before the opening of the sale, have 
someone take a large supply of cut-out paper 


arrows about ten inches long and go arou' 
pasting them on the sidewalks in such 
to point the way to your store. Ever\ 
stepping out on the street in the morMr.ir 
find these arrows, and in passing along viH-, 
cover that they all point in a common d;ri;c'> 
Occasionally use strips reading, “ Follow the •• 
rows !” Everyone will make it a point to finrj 
what the arrows indicate. 

Pledging Customers 

A Shetland pony contest is always an at::-. 
tion to the children. Parents who do not w-c 
their children to bother them with such 
cannot refuse the child permission to try lo g, 
a pony free, and those who do not want to bwhi 
with a pony cannot refuse the child who tcatf 
for permission to try for one that will not c: 
anything. The plan, on the merchant’s part, ij' 
give the pony free to the youngster who seci;:i 
the largest number of signed promises to b. 
a certain article or to buy a certain line m 
him the next time such a purchase is made, Th ;5 
especially applicable to staple goods which pecj 
buy with greater or less regularity. Thus ci 
lomers of all the other dealers in town selling:! 
same goods are besought by the children to y:, 
agreements to buy from you next time. It shoi: 
be stimulated that no soliciting be done in yr 
store or in other stores, and that all names nr: 
he actually signed by the person representt 
Other restrictions will be desirable in cena 
cases. In order to obtain accuracy, uniform: 
and bona fide promises, it should be stipulai 
that all signatures to count must be on the blar. 
you supply for the purpose. Of course you w 
follow up the names handed in and do your 
to see that the people live up to their promiS 
w’ithout being unpleasant in the matter. 


REFUSE COFFEE RR. RATE AUVANi 
(From a Staff Correspondent) 
Washington, D. C., Aug. 23, 1920.— The In:< 
state Commerce Commission has denied the ^ 
plication of the Southern Pacific Company : 
authority to establish a commodity rate of twen 
five cents per hundred pounds on coffee in 
ages, carload minimum weight of 30,000 pour, 
from San Francisco to Los Angeles. Lamm 



Settles the 
Question 


A Quality Brand Backed by Persistent Consumer 
Publicity 

It Witt Build Your Coffee Trade 

MEYER BROS. COFFEE & SPICE CO. 

ST. LOUIS 


. rgf, 1920 THE TEA AND COFFEE TRADE JOURXAL 


The difference between “Making a 
Living” and Making Money 


'Thousands of stores ictth a small stock seldom turned, 
go along making a bare living from the trade of a few 
customers. 

People like to buy groceries where stock is fresh, well 
kept and neatly displayed — free from Dirt, Dust, 
V ermin — etc — 


The Sherer Sanitary 
Grocery Counter 

—nearly 70,000 in use — 

Keeps merchandise in splendid 
condition — displays 31 or more 
varieties and starts the grocer 
along the road to prosperity 


The Big Favorite — Model “66 


When you 


'Ball 


8 ^ 


consumer gets more 
you make more 


By the I 
I Pound 



Write for 
the catalogue 


The Sherer Gillett Co. 

1 7th & So. Clark Sts., Chicago, IIL 


Sherer OUIett Co., Dept. 37 

17th and So. Clark Sts. Chicago, lU. 

Please seni us full particulars and cats* 
logue of the SHERER COUNTER. 
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SELLING THROUGH THE WINDOW 

To Obtain the Biggest Returns, Displays 
Should Be the Acme of Neatness and 
Simplicity 

Hv (jKOk<;K ScOFIKLI) 

New York 

CIHJW i'; iKit everything, bill il is something. 
^ Human nature is prone to jiulgc from the 
outside. Window fittings should be ihe best, 
and window <lrcssing should be consiilered of 
paramount importance. 

In these days, when so many firms do so much 
to help the retailer with choice advertising mat- 
ter. there is no excuse for slipshod windows. 

Above all, the best hint in window dressing I 
know is simplicity. There is no reason why a 
window should be stuffed to repletion like a 
Christmas goose. A window is wisely set out 
which contains, say, half a dozen lines quietly 
but neatly displayed in a way which gives their 
good points at a glance. 

Noiiiing looks so common as a window stuffed 
with a haphazard selection of stock. 

Nothing looks so well as a specialized window 
with the choicest of one or two lines well dis- 
played. 

A window should be changed regularly. 

It should never be convenient to skip it. The 
passing shower which takes the brightness from 
the glass should be met with an extra attention — 
the work should be done over again, twice in a 
day, if necessary. 

The choicest goods should be displayed, plainly 
marked. 

The features of a particular season should be 
the features of a window display. 

(ioods should be classified and featured in their 
turn. 

•Ml printed matter should be neat, pointed and 
uniform. Badly written tickets are an abomina- 
tion. 

In an article like this it is only possible to 
stimulate thought. I have gone over the ground 
broadly, but any one whose heart is in'the busi- 
ness will apply the principle.s to his own window 
displays and elaborate the detail. 


The broad general conclusion is that the — . 
of good trading is to look “good" throi h • 
through; to make the store a place where ; - 
ances tell at a glance that there is thon h- . 
hind the business. 

It is all the more essential that the houst -hf, 
be in order when the aim of the mercha: ! 
advertise and stimulate extended inlercs' ii; 
undertaking from a strange public. Thr 
who spends good money in publicity, wi-'r • 
perfecting the detail of his store, is wa'.ii;^ ^ 
per cent, of his investment. 


SYSTEM IN A MAIL SERIES 


Certain Things That a Merchant Shoulil 
Bear in Mind in Laying Out a 
Circularizing Campaign 

T he tendency when writing a mail series i: ; 

attempt to cover too much of the propofitior, 
in one piece. This is a great mistake. 

The mail series should be educational. Eac!i 
piece should contain a single lesson. This lesjc: 
should be written in the plainest and most ccr.- 
prehensive style. The arguments must be stror.; 
and convincing. If you attempt to cover ic 
much of a proposition in one piece of maitt:. 
you only confuse the reader and defeat the pi: 
pose of your advertising. 

It is useless, ordinarily, to send out a ^erie; 
composed entirely of either letters, card? c: 
folders. After the second or third piece in 
a series has been received, the balance will ?■ 
into the waste basket unread. 

The folder can be made a particularly simr: 
feature of a mail series. It admits of so mar} 
variations in size, shape and general make-up tfc: 
it is not apt to become monotonous. For ibi 
reason more folders can be used than either car's 
or letters. 

A folder, to be really effective, must be receiveii 
in perfect condition. Fuzzy folds and 
edges will destroy the appearance and tberetcre 
the effectiveness of the best folder made. 
advertisers go to the expense of protecting ihf • 
folders with envelopes. This is a good plan, 
expensive. 



EMPIRE HARDWARE COMPANY 

Butchers* STORE FURNISHINGS Restaurant*' 

SCALES, CANISTERS. SHOW CASES, REFRIGERATORS, Etc, 
ELECTRIC COFFEE MILLS 

272-274 West Broadway New York City 

Writ* for complete Catalogue 
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No more mistakes in adding up 
the items of a sale 



This new receipt-printing cash register 
adds the items by machinery. 


0) 

(D 

@ 

(D 


It prints a receipt for each customer. — 
It prints the price of each article. 

It indicates the price of each article. — 

It prints the total of all items. 

It retains an added and printed record. 


asMrm 

COMPANY 

lOMAMSr 


0.07 

0.32 

0.48 

ai9 


TOTAL 

$01.06 


Copy of receipt, 
with merckenr* 
Dame, printed for 
each customer. 


It also does many other things which have made 
National Cash Registers a business necessity. 

We.mdIte cash renters for every line of business 

NATIONAL! 

CASH REGISTER CO. 

DAYXOTVp OHIO 
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** PLEASE ” 

This One Word Costa Many Millions of 
Dollars Annually, But It Brings Back 
Dividends 

KOCERY clerks, and proprietors as well, 
should make the fullest possible use of the 
word ‘'please” in their business relations — and 
also social, for it brings back big dividends. 

Some lover of statistics and friend of the word 
" please ” has calculated that the little word costs 
the people of the United States $10,000,000 a 
year in telegraph tolls alone. 

It is a big bill to pay for a word which some 
persons regard as unessential. Yet it is increas- 
ingly used in messages that average three cents 
a word. And the frequency of its use is the 
measure of the good breeding of the sender. Its 
cost is amply compensated for by the good feel- 
ing, the cordiality, and the sense of self-respect 
that it promotes in the mind and the heart of the 
man who receives it. 

If America spends $10,000,000 a year on the 
word “please,” it is an investment that brings 
most excellent and worth-while returns. Used 
in the store, there is no toll to be paid a telegraph 
company, and the dividends are proportionately 
the greater. 

SALESMANSHIP 

Wholesome Advice for Grocery and Spe- 
cialty Salesmen on How to Develop 
Into Professional Merchandisers 

By S. F. Fannon* 

Dayton, Ohio 

pUT spirit into your work, a spirit that bubbles 
^ over with a belief that every article that you 

• Efficiency expert of the National Cash Register 
Company. 


Septemb, r^ y.-f 

are selling effer\'esccs with pep and puts ];;> 
each action. Do not drag about the stori? a; • 
you were standing on your last pegs. It is 
hustle and bustle today that adds a new interts 
to life and causes people to sit up and takt no;;ct 

Talk about your goods from the qualitv 
point, realizing that it is quality that counts aijr 
while it may bring to your establishment a largf; 
profit it will also bring to you the confidence c 
the purchasing public. 

Lose the sale rather than misrepresent 
goods. Liars have no place in today’s world o- 
business. To misrepresent your goods to the puV 
lie is simply lying about them. 

Salesmanship is a profession. It is not simpj] 
drawing a pay check at the close of each wed 
You are giving to the trading public a service 
W'hen well rendered, that increases the persoia 
pride, protects the health and develops thei: 
happiness in that which you are serving to then 
each day over the counter. It is this service witj 
its results that if we keep uppermost in our mind 
will cause us to realize that we fill an importau 
part in this world’s development. 


A TRADE BUILDING STUNT 

Here Is a Selling Plan Which Any Grow 
Can Adapt to Increase the Sale of 
Many of His Goods 

TJERE is a trade building hint which many:' 
* ^ lailers can adapt to advantage. While 
experience related below concerns flavoring ej 
tracts and spices, the plan can be adapted 
variations to a number of other commod;;i! 
handled by all grocers, 

A druggist who realized the possibility of dc:" 
a good business in spices and flavoring extrac 
put in a line of these products, but was at a I' 
as to what was the best method of attracting p-' 


Farrington^s 

“Eagle and Lamb” 
JAPAN TEA 


THE G. B. FARRINGTON COMPANY 


Established 1804 


NEW YORK 
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Domino Syrup 


Quality, flavor, and appealing color make Domino 
Syrup one of the best sellers on the market. 

It is made daily by the refiners of Domino Package 
Sugars and can be bought as needed by the trade. 


Domino Syrup is a cane sugar syrup with the de> I 
licious cane flavor. For table and cooking. I 

AmeHcan Sugar Refining Coiii{>atiy I 

‘‘Sweeten it with Domino” I 

Granulated, Tablet, Powdered, Confectioners. Brown, I 

Golden Syrup. JB 


Rows and rows of Yuban packages are continually going 
on to the shelves of thousands of grocery stores. 

At once off they go into the hands of hundreds of thousands 
of customers. 

These quickly moving packages tell the story of the demand 
for Yuban. 

You will find that Yuban repeats as no other coffee does. 


ARBUCKLE BROTHERS 

Yuban Coffee Department 

NEW YORK PITTSBURG CHICAGO 
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lie aiitJUi'Mi to the fact. Accordingly, says the 
“ \atir;nal Drug Clerk,” he consulted his wife. 
At her siiggc>li<in he ran an ad in the local news- 
paper, ofTtring prizes <jI from one dollar to five 
fiollar> for the best recipes which called for his 
spices and flavoring extracts. T^ater he had the 
best recipes printed and hound up in a small book- 
let ot sixteen pages. This he distributed gen- 
erally among the housewives of the community. 

Needless to say, his booklet aroused consider- 
able interest, because the contributors of the gems 
• culinary science contained therein were all 
women who were well known in the neighbor- 
hood, and as there was no lack of emphasis upon 
the fact that this particular druggist carried only 
the very best and purest of spices and flavoring 
extracts, his business in that line soon developed. 

ISant AiiPFrtiarmrnte 


Classified want advertisements under regular head- 
ing 13 for twenty-five words or less. Additional 
words four cents each. Payable cash with order. 


lifl)! tianUb 


WANTKD tiy Southwestern grocer and coffee roaster, 
thoroughly posted man to take charge of their coffee 
department. We are not looking for a salesman, but 
want thoroughly sober, Industrious, capable man 
who knows coffee. Good salary to right party. 
.Address Box r»24. care of THE Tea and Coppbb 
T«.\ l'K .lOl’UN.AI.. 


NAL.KSMAN WANTKD— A large St. Louis cof ^ . 

cem operating nationally seeks the service- , 4 ' 
experienced Ralcsnian far developed territory m td 
Middle West. To be considered, appHcam- 
have bad experien.e selling the wholesale -rrKt;/ 
preferably coffee, i^.'RS, spices, and extracts. -Wldr^J 
W. C. Becker, Gardner Advertising Co.. iTtbi 
Locust Sts., St Louis, Mo. 


SliBrrllanFPnB 


FOR SALE — Two Duplex automatic net Wflg! 
nearly new, $75.00 each ; one Little Woad'T 
weigher, $100.00. \ddrpss Box 525, care i f 
Tea and Coffee Trade Journal. 


F’OR SALE — One Universal coffee mill; %-hp.. dir?<T 
current; capacity 6 pounds; practically new, Wi;; 
aeil cheap. JOHN J. Gkahy, 105 Water Strict, 
York, N. y. 


WANTED by Middle West manufacturer, 

O'Neil sugar grinding equipment. Must be in fir<^ 
class condition. State what you have to offi r. a:i 
your lowest price. Address Box 526. care at Tui 
Tea and Coffer Trade Journal. 


FOR SALE — 214-bag Burns cylinder coffee roaster 
milling machine at great sacrifice. Latest gas roo-lti 
in perfect condition. Will sell at 50% value 
Mazo Brothers Co., 608 Pennsylvania avenue. if., 
Washington, D. C. 


“EXACT WEIGHT** Scales represent 
NINE PARTS SCALES AND ONE PART 
UNSKILLED Li^OR. Any fool can 
draw a straight line with a rule. 

Skilled) experienced operators can 
produce accurate weights on ordinary 
scales. 


Pleased Customers Are Unpai d Salesme n 

Your Store, Large or Small 
needs a 

UNIVERSAL 

Electric Coffee Mill 

To get all the profits you are entitled to, your 
store must be equipped to supply all your custom- 
ers’ needs. The world of trade has moved up a 
notch. Have you moved with it? Store efficiency 
is more necessary than ever. Prove to your 
customers that you are efficient by using a 

^niversalJ 

Order through your Universal Jobber 

LANDERS, FRARY £r CLARK 

New Britain Connecticut 



N'o. E951. Rapid Grinder. 
Granulating capacity 5 lbs. 
per minute, ^ horse power 
motor. Uoppw capacity, 
5 lbs. 
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“The 
Survival 
of the 
Fittest” 


To no field of endeavor is the old mixim 
ncTc directly applicable than to that of tner- 
Tiiuilc striving. For nearly threescore years, 
hrough fair weather and foul, merchants 
ii\c pinned their faith to SfvAI, BRAND 
JuFFKK and have successfully weathered 
,-vtry storm. It is to day what it was a 
ulf century or more ago — THIC tlvADING 

fink coffek of thf country. 

CHASE & SANBORN’S 

Seal Brand Coffee 

BOSTON CHICAGO MONTREAL 



'The Brand That Brtia* 
the S*at“ 


KAFFEEHAli' 

IT’S PERFECT 
COFFEE 


KAFFEE hag coffee does not in- 
terfere with the sale of your own cof- 
fees. It is a perfect caffeine-freed 
coffee, blended from choicest selected 
cc^ees and is intended for those people 
^ho are NOT at present drinking or- 
dinary coffee* Instead they are now us- 
numerous cereal substitutes which 
in recent years have gained tremen- 
ously in popularity, interfering with 
the ^ocers* coffee sales. 

^11 KAFFEE HAG and increase your 
sales. 

AT ALL JOBBERS 

|AFFEE HAG CORPORATION 

Vork City Chicago Cleveland 


QHA'flLLON 

TRIP SCALES 

are a necessary item in 
the tea and coffee mer- 
chant’s equipment. 

Accurate, reliable, 
and endorsed by the 
highest authorities, 
Chatillon Trip Scales 
have become most po])- 
ular with merchants. 
Compactly made, dura- 
ble and of first-class 
workmanship through- 
out, they are the product 
of eighty-five years’ ex- 
perience in seale- 
iiiaking. 

IT'nfe for prices and 
illustrated literlaure 
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THE BUYER'S GUIDE 

€ Beine ap index of products advertised in this publication, classified 
fnr readv reference. Q If you fail to locate any needed article, write 

!he ‘‘Info^aUoirBuLu” of THE TEA AND COF^E TRADE 
JOURNAL, and full information wiU be furnUhed without charge. 


i 


Baking Powder . ^ 

General Chemical Co., 25 Broad Street, New 
Y orW 

Manhattan Baking Powder Co., 264 Spring Street, 
New York. r- ^ 

New York Baking Powder Co.. 17 Green Street, 
Albany, New York. 

Caramel Coloring 

Thomas Henderson &: Co., Inc., 14 Cliff Street, 
New York. 

Cocoa Beans ^ vr i 

John Clarke & Co., 135 Front Street, New York 
(brokers). ^ i 

Jules Maes & Co., 80 Wall Street. New iork 
(importers). 

Seggerman Bros., Inc., 91 Hudson Street, New 
York (brokers). 

Cocoa & Chocolate 

Ambrosia Chocolate C.o., 331 Fifth Avenue, 
Milwaukee. 

Walter Baker & Co., Ltd., Dorchester. Mass. 

VV. H. Baker, Inc., Winchester, Va. 

Blumenthal Bros., Bridesburg, Philadelphia. 

Hooton Cocoa Co., Newark, New Jersey. 

Cocoanut 

Franklin Baker Co., Philadelphia. 

Coffee — Caffeinless 

Kaffce Hag Corp., Cleveland. 

Coffee Fillers 

American Cereal Coffee Co., 315 W. Chicago Ave- 
nue, Chicago. 

Hillis Cereal Coffee Co., Rodney and Ainslie Sts., 
Brooklyn. 

Milwaukee Importing Co., Milwaukee. 

E. B. Muller & Co., 211 Franklin Street, New 
York. 

Coffec^Grccn 

J. Aron & Company, 95 Wall Street, New York. 

Braunling Coffee Co., 96 Water Street, N. Y. 

J. E. Carret & Co., 100 Front Street, N. Y. 
(brokers). 

S. Cassinelli & Co., 221 California St., San Fran- 
cisco. 

Cogollo & Co ' Cucuta, Colombia, South America. 

Dannemiller Coffee Co., Brooklyn. 

Chas. Dittmann Co., 223 Magazine Street, New 
Orleans. 

Eppens Smith Co., 267 Washington Street, N. Y. 

M. S. Good & Co., St. Louis (brokers). 

W. R. Grace & Co., New York, New Orleans and 
San Francisco. 

Hard & Rand, New York, New Orleans, San 
Francisco. 

M. I. Horwiu, 139 Front Street, New York. 

Leon Israel & Bros., 101 Wall St., New Y’ork. 


Jones Bros.’ Tea Co., Inc., 107 Front Street, X; 

York. 

M. Levy’s Sons, New York, New Orleans, ^ 
Francisco. 

Livicrato-Kidde Co., 106 Wall Street, Xew Y; 
(Mocha). 

Jules Macs & Co., Inc., New York and X 
Orleans. 

Mitsui & Co., Ltd., 87 Front Street, New York 
Monahan Brokerage Co., 707 Clark .\ve, 
Louis (brokers). 

Old Dutch Mills, 65 Front Street, New York, 
Pan-American Coffee Co.. 417 W. Ohio Strt 
(Chicago (cultured coffee). 

S. Pfeifer & Co., 310 Magazine Street. X 
Orleans. 

Alex. H. Purcell & Co., 28 Old Slip, NewYi 
(brokers). 

Riiffner, McDowell & Burch, 326 W. Mad:; 

St., (Chicago (brokers). 

Sasco Coffee Co., 81 Front Street, New York. 
Handclmaatschappy “ Transmarina,’’ Ino,. 

Fulton St., New York. , 

Woods Ehrhard & Co., 108 Front Street, X 
York (brokers). 

Young & jessen, Wabash and So. Water : 
Chicago (brokers). 

Coffee Publicity . 

Joint Coffee Trade Publicity Committee, i\ o 
St., New York. 

Coffee Milling, Cleaning, Separating, etc. 

Reeve & Van Riper, 46 Water Street, New Y- 

Coffee — Roasted 

Arbuckle Bros., Old Slip, New York. 

Chase & Sanborn, Boston. 

Dannemiller Coffee Co., Brooklyn. 

Denison Harwood Co., 341 River Street, Uiiu 
Dwinell-Wright Co,, 311 Summer Street, Bosk 
Eppens, Smith Co., Washington and W-'t 
Sts., New York. , 

G. B. Farrington Co., 59 Water St, New Yoric 
B. Fischer & Co., 19(1 Franklin Street, Ne" _i 
International Coffee Co., 533 Greenwich ck 
New York. ^ 

Merchants’ Coffee Co. of New Orleans, Ltu.' 

Tchoupitoulas Street, New Orleans. _ 
Meyer Bros. Coffee 8; Spice Co., 400 S. trc'' 
Street, St. Louis. , 

Old Dutch Mills, 65 Front Street, New YoA 
Ross W. Weir & Co., Inc., 60 Front Street- - 
York. , q. 

Geo. F. Wiemann & Co., 406 Greenwich 
New York. 

Coffee Roasters for Trade 

John W. Haulenbeek Company, 393 Grec” 
Street, New York. 

[Continued on page 384 ) 
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Franklin Golden Syrup 

a cane sugar product of the 
quality of Franklin Package 
Sugars. 

Delicious for table use — just 
right for cooking. 


The Franklin Sugar Refining Company 

PHILADELPHIA 

"A Franklin Cane Sugar for every use” 

Granulated, Dainty Lump*. Powdered. Confectioners, Brown, 
Golden Syrup 





Equal to the Occasion 
Winter or Summer 

Hotel Astor 
Coffee 

has proved to 
the satisfaction 
of the retail 
grocer that it is 
the one blend 
possessing the 
quality to- please 
■he people all of the time. 

In packages only. Bean, ground or 
pulverized. 

B. FISCHER & CO., Inc. 

190 FRANKLIN STREET 
NEW YORK 
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Condensed Milk 

Carnauoi] Milk Products Co., 733 Consumers’ 
Bldg., Chicago. 

Coffee Packers (private label) 

David G. Kvans C()ffee Co., 704 N. Second St., St. 
Louis. 

Coffee — Soluble 

Solulde Coffee Co., of America, 97 Water Street, 
New York. 

G. Washington Sales Co., 522 Fifth Avenue. New 
York. 

Containers 

American Can Co,, 120 Broadway, New York (tin 
and fibre cans). 

Arkell Safety Bag Co,, 120 Broadway, New York 
(paper linings). 

Canister Co. of New Jersey, PliHUpsburg, N. J., 
and New York (tin and composite cans). 

Continental Paper & Bag Mills. 16 E. 40ih St., 
New York (paper bags). 

Federal Tin Company, Inc., Baltimore (tin cans). 

Fidelity Can Co., Baltimore (tin cans and wooden 
shipping boxes). 

General Can Co., 16th and Canal Sts., Chicago (tin 
and fibre cans). 

Gille Manufacturing Co,, 1421 W. 9lh St., Kansas 
City (tin and fibre cans). 

Hinde & Dauch Paper Co., 851 Water St*, San- 
dusky, 0. (corrugated fibre shipping cases). 

Miller Fibre Products Co., 350 W. Ontario St.» 
Chicago (fibre cans and tubes). 

National Paper Can Co., 567 Clinton St, Milwau- 
kee (fibre cans). 

New York Container Co„ 105 Hudson St, New 
York (fibre and composite shipping drums). 

Peerless Paper Bo.x Mfg. Co., Cleveland (car- 
tons). 

W. C. Rilchic & Co , 414 S. Green Street, Chi- 
cago (all fibre and tin top and bottom cans). 

Thomas Al. Royal & Co., Bryn Mawr, Pa. (paper 
bags & bartons). 

Star Corrugated Box Co,, 372 South Street, New 
York (shipping containers). 

Union Bag & Paper Corp., Woolworth Bldg., New 
York (paper bags). 

Weis Fibre Container Corp., 101 Front St, Mon- 
roe, Mich (parchment lined fibre cans). 

Coffee Making Devices 

The Tricolator Co., 62 E. So. Water St., Chicago. 

Collapsible Tin Tubes 

Peerless T'ube Co., 218 Broadway, New York. 

White Metal Mfg. Co., 1006 Clinton St., Hoboken, 
N. J. 

Essential Oils 

Antoine Chiris & Co., 18 Platt St., New York. 

Ungerer & Co., 124 W. i9th Street, New York. 


Flavoring Extracts 

Garrett & Co., Brooklyn. 

Price Flavoring Extract Co., 237 E. Supcr orSi 
Chicago. 

C. F. Sauer Co., Richmond, Va. 

Van Duzer Extract Co., 329 Greenwich Sfei 
New York. 

The Widlar Co., Cleveland, Ohio, 

Labels 

Thomas M. Royal & Co., Bryn Mawr, Pa. 

Liners 

Arkell Safety Bag Co., 120 Broadway, NewYori 

Kalamazoo Vegetable Parchment Co., Kala® 
zoo, Mich. 

Macaroni 

Briggs Cereal Products Co., Cincinnati, Ohio. 

Machinery — Can Making 

Samuel Langston Co,, Camden, N. J. 

Machinery — Coffee 

Jabez Burns & Sons, llih Ave &43rd Street, 
York (factory'). 

A. J. Deer Co., 1127 West Street, Hornell, X«i 
York (store). 

Huntley Manufacturing Co., Silver Creek, X,1 
(factory). 

Lambert Macliine Co., Afarshall, Mich, (faour 

Laurel Manufacturing Co., 267 N. Third Si 
Philadelphia (factory). 

The Braun Company, 1615 N. 23rd St.. Phi!;.if 
phia (store & factory). 

Landers, Frary & Clark, New Britain, f rj 
(store). 

Machinery — Mustard 

Paul Ochmig & Co., 1948 West Ohio Strci-f. C: 
cago, 111. 

Machinery— Packaging 

E. Edtbauer & Co., 1121 W. Washington 
Chicago (automatic weighers). 

Jagenberg Machine Co., Inc., 131 W. 24 St . 
York. 

Johnson Automatic Sealer Corp., Battle 
Mich. 

, National Packaging Machinery Co., 172 
St, Jamaica Plain, Boston. 

Pneumatic Scale Corp., Ltd., Norfolk D 
Mass, 

C. T. Small Affg. Co., Ferguson & Vernon .V't 
nues, St. Louis, 

Machinery — Peanut 

Jabez Burns & Sons, 11th Ave. & 43d 5 t., M 
York. 

Lambert Machine Co., Alarshall, Mich. 

Machines — Stencil ^ 

Diagraph Stencil Alachine Corp., 9th Ci:'-' 
Sts., St. Louis. 

Mustard 

A. Colburn Co, 110 N. 2nd St, Philaddpina. 

{Continued on page .^80) 
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Nitrate of Soda 

Dr William S. Myers, 25 Madison Avenue, New 
York. 

Premium Specialties 

Aluminum Products Co., La Grange, 111. (alumin- 
um ware). 

Limoges China Co., Sebring. Ohio (china ware). 

Saxon China Co., Sebring, Ohio (china ware). 

Rice — Package 

Ralph Goldsmith Co., New Orleans. 

Scales — Factory 

Smith Scale Co., 611 N. 4lh St., Columbus, Ohio 
(for checking purposes). 

Scales — Store 

.John Chatillon & Sons, 85 Cliff Street, New York. 

Shredded Wheat 

The Shredded Wheat Co., Niagara Falls, New 
York. 

Seals — Gummed 

Fenton Label Co., 506 Race Street, Philadelphia. 

Thomas M. Royal & Co., Bryn Mawr, Pa. 

Spices 

Archibald & Lewis, 18 Desbro,sses St., New York. 

John Clarke & Co., 135 Front Street, New York. 

The A. Colburn Co., 110 N. 2nd Street, Philadel- 
phia. 

The Widlar Co., Cleveland. 

Spice Grinders 

Archibald & Lewis Co., 18 Desbrosses St., New 
York. 

The Widlar Co., Cleveland. 

Store Fixtures 

Empire Hardware Co., 272 West Broadway. New 
Y ork. 

National Cash Register Co., Dayton, Ohio. 

Shercr-Gillctt Company, 1707 S. Clark Street, 
Chicago. 

Sugar Brokers 

M. S. Good & Co., St. Louis. 

Ruffner, McDowell & Burch, New York, New 
(jrleans, Chicago, & San Francisco. 

Sugar Refiners 

American Sugar Refining Co., 117 Wall St.rget, 
New York. 

Franklin Sugar Refining Co., Philadelphia. 

A. R. O’Neill, Inc., 68 Williams Street. New 
York. 

Warner Sugar Refining Co., 79 Wall Street, Neyv 
York. 

Tea Brokers. 

Macy Bros. & Gillett, Inc., 98 Wall Street, New 
York. 

Tea Exporters 

Francis Peek & Co., Batavia, Java. 

Otis A. Poole, 55 Kita Ban-Cho, Shidzuoka, 
J apan. 

Rowley Davies & Co., 5 Fenchurch Street, Lon- 
don. 


Tea Bags — Individual 

National Urn Bag Co., 174 E. I04th Street, X, 
York. 

Tea Balls 

Upham Food Products, Inc.. 329 Greenw ich .V 
New York, 

Tea Importers 

J. Aron & Company, 416 Poydras Street, Xe 
Orleans. 

Carter Macy & Co., 142 Pearl Street, New Vr.;;; 
A. Colburn Co., 110 No. 2nd Street, Phihi'.'t 
phia. 

Hunt & Co., 96 Water Street, New York. 
Jardinc Matheson & Co., 63 Wall Street, Xe 
York. 

Jones Bros. Tea Co., Inc., 107 Front Street, Xe 
York. 

Mitsui & Co., Ltd , 87 Front Street, New York 
Murai Trading Co., Ltd., 96 Front Street, Xt 
York. 

Francis Peek & Co., Batavia, Java. 

Otis A. Poole, 55 Kita Ban*Cho, ShidziH'k 
Japan. 

Rowley, Davies & Co.. 5 Fenchurch St., Lord: 
Handelmaatschappy " Transmarina Inc., 94 F'j 
ton Street, New York. 

J. C Whitney Co., New Yor & Chicago. 

Tea Packers for the Trade 
Carter Macy & Co., 142 Pearl Street, New Yc: 
David G. Evans Coffee Co., 704 No. 2nd 5 
St Louis, Mo. (private label). 

Reeve & Van R.iper, 46 Water Street New Yc* 
J. C. Whitney Co., New York & Chicago 
Tea Propaganda 

Tea Association of the United States, New Yor 

Trade Mark Service 

Trade Mark Title Co., Fort Wayne, Indiana, 

Urns — Coffee 

Victor V. Clad Co., 219 S. 11th Street, Ph!! 
delphia. 

Um Bags 

National Urn Bae Co. 174 E. 104th Street, Xs 
York. 

Vanilla Beans 

M. L. Barrett & Co., 233 W. Lake Street, 0 
cage. 

Antoine Chiris & Co., 18 Platt Street, New if' 
Thurston & Braidich, 27 Cliff Street, New lO- 
Ungerer & Co., 124 W. 19th St., New York 
Wagon l>iatributers’ Specialties 
Arcadia Food Company, 174 Hudson Street. 

York (lemon pie filling). . 

Briggs Cereal Products Co., Cincinnati, 
fTiacaroni). 

Federal Pure Food Co., 2309 Archer Avera. 

Chicago (food specialties). ^ 

Graham Bros. & (5o., 1319 W. Lake Street, 
cago (hair shampoo). 
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E. B. MULLER CS, CO. 


MANUFACTURERS OP 


SIROCCO CHICORY 

i superior quality of Chicory produced by a new process of roasting by indirect firing 
preventing any carboniaing and allowing in consequence the use of a larger percentage. 


ROLL CHICORY 
211 Franklin Street, New York 


SPECIALTY 

Factories in Michigan 


CHICORY 


HENRY FRANCK SONS, Inc. 

FLUSHING, N. Y. 

Growers* Dryers* Roasters and Manufacturers of Chicory 
in ail its Various Forms 


m 


| TiADE-W*RK.I 


COFFEE SRY-HY??? 

EXDN’T WORRY— YOU CAN SOLVE THE PROBLEM 
WITH OUR SCIENTIFICALLY PROCESSED 
:0FFEE SUBSTITUTES, COFFEE FILLERS ANDCHICORY SUBSTITUTES 


BEST ON EARTH 


' SAMFLES ANO FKICES ON REQUEST 


\ AMERICAN CEREAUCOFFEE COMPANY 

|I5.3I7-319 WE3T CHICAGO AVE. CHICAGO. ILLINOIS 


HILLIS COFFEE SUBSTITUTES ^ 

fillers assure satisfaction 

Grade, Roast, Granulation and Price to 
Meet Your Requirements 

samples and QUOTATIONS HILLIS CEREAL MFG. CO. 

promptly furnished 


Rodney and AinsUelStreets 
BROOKLYN, N. Y. 
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You Can Prove by 
Four Simple Tests 
the Quality of 


Colburn*s Mustard 

Famous Brand Fanciest ‘DSF Quality 


Y OU may not be a chemist but you can make four 
simple tests that will prove beyond the question 
of a doubt the superior quality of Colburn’s 
mustard. 


Mix with water some of the perfectly milled Colburn 
mustard flour just as it conics in the can to your counter 
— stir into a smooth paste, then — 



Test it for color — note its bright, golden yellow 

Test it for flavor — you get the rich, genuine mustard 
taste. 

Test it for milling — tlie glossy smoothness of the paste 
shows expert milling through finest silk bolting cloth. 

Test it for pungency — it has the essence of mustard 
value — the snappy strength and true mustard tang. 

These are characteristics of Colburn’s — the best mus- 
tard in the world. Good grocers sell it because they have 
known it since 1857 as 

The Standard Mustard 


With our enlarged production we are ready to fill all orders 
immediately 


A. 

COLBURN CO., 

Philadelphia 

bijtard 

Cooking Herbs 

Flavoring Extracts 

pices 

Pickling Spices 

Other Condiments 
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Ask any of these 

S. H. Holstad & Co.. 

Minneapolis 

.lubilee Roaster Users 

Henry Homer & Co., 

Chicago 



japan Tea Co.. 

St. Paul 

J. H- Allen & Co., 

St. Paul 

H. Jevne Co., 

Los Angeles 

Alton Mercantile Co., 

Enid 

Johnson-Layne Coffee Co., 

St. Louis 

Andrus-ScofieU Co., 

Columbus 

Joannes Bros. Co., 

Los Angeles 

Austin, Nichols & Co., 

Brooklyn 

Keil Grocery Co., 

Billings 

J, H. Bailey Coffee Co., 

Macon 

C. D. Kenny Co.. 

Cleveland 

Betterton-Ruppert Coffee Co 

Ashland 

Knickerbocker Mills Co., 

New York 

M, J. Brandenstein & Co., 

San Francisco 

Lafer Bros. 

Detroit 

G. E Bursley & Co., 

Ft. Wayne 

Francis H. Leggett & Co.. 

New York 

Carroll, Brough & Robinson 

Oklahoma 

U. & J. Lenson Co.. 

New York 

Cheek-Neal Coffee Co., 

Richmond 

Levering Coffee Co.. 

Baltimore 

Clossett & Devers, 

Portland 

W. F. McLaughlin & Co., 

Chicago 

Dannemiller Coffee Co., 

Brooklyn 

McNeil & Higgins Co.. 

Chicago 

Paul dc Lima Co., 

Syracuse 

Samuel Mahon Co., 

Ottumwa 

De Soto Coffee Co., 

Savarmah 

Manning & Co., 

Seattle 

Donald Co., 

Grand Island 

Henry May & Co., 

Honolulu 

Dwinell-Wright Co., 

Boston 

Newmark Bros., 

Los Angeles 

Dwinell-Wright Co., 

Chicago 

D. W. Ohlandt & Sons, 

Charleston 

eagle Grocery Co., 

Jersey City 

Paxton & Gallagher Co., 

Omaha 

T. Eiaton Co., 

Winnipeg 

Geo. Rasmussen Co., 

Chicago 

EJ Reno Wholesale Grocery Co., Eil Reno 

Royal Tea Co.. 

Chicago 

Ennis-HarJy-BlackburnCof.Co., KansasCity 

A. Schilling & Co., 

San Francisco 

Eppens, Smith Co., 

New York 

Wm. Schotten Coffee Co., 

St. Louis 

Eureka Tea Co., 

Chicago 

Schwabacher Bros. & Co., 

Seattle 

David G. Evans Coffee Co., 

St. Louis 

Sehon, Stevenson & Co., 

Huntington 

Evertsen & Borling 

Brooklyn 

C. F. Smith Co., 

Detroit 

Eargo Mercantile Co., 

Fargo 

Spray Coffee & Spice Co., 

Denver 

J. A. Folgcr & Co., 

Kansas City 

Star Cash Stores Co.. 

Dallas 

J. A. Folger & Co. 

San Francisco 

Stetson-Barret Co., 

Los Angeles 

Port Smith Coffee Co., 

Fort Smith 

John A. Tolman & Co., 

Chicago 

jithens, Rexsamer & Co., 

Philadelphia 

Union Pacific Tea Co., 

Newark 

■jould, Wells & Blackburn Co., Madison 

Jas. Van Dyk Co., 

New York 

•jriffin Grocery Co., 

McAlester 

Wellman. Peck & Co.. 

San Francisco 

''figgs. Cooper & Co., 

St. Paul 

Wilkinson, Gaddis & Co., 

Newark 

Grossman Co., 

Milwaukee 

Williamson-Halsell-Frasler Co., Oklahoma 

ISale-Halsell Grocery Co., 

McAlester 

Wilson Coffee Co., 

Tampa 

Hanley & Kinsella C. & S. Co., St. Louis 

Young & Griffin Coffee Co., 

Brooklyn 

Hamit & Hewitt Co., 

Toledo 

Young & Griffin Coffee Co.. 

New Orleans 

^itls Bros., 

San Francisco 

Young-Mahood Co., 

Pittsburg 


if 


JABEZ BURNS & SONS 


KEb IM on 

irAvSt4yST NEWYORK 

EQUIPMENT 
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THE MONITOR 

Coffee Grader and Cleaner 


Over twenty-five years ago the “ Monitor ” coffee grader and cleaner 
was introduced on the market. Since that time, a large corps of skilled 
engineers and inventors have been working to make it the best machine of 
its kind in tlie world. Months of hard work on their part have often resulted 
in merely the moving of a bolt, slight shifting of an attachment, or the elimi- 
nation of an extra part — all in an effort to produce an efficient, finished 
product. 

We now offer the coffee trade what we conscientiously believe to be 
the most perfect coffee grader and cleaner on the market today. 

Catalog No. 64 describes fully the construction and operation of tlii- 
machinc. Write for it now. 

Huntley Manufacturing Co. 

Coffee Koastins Plants Completely Equipped 

Silver Creek New York 


Canadian Plant 

HUNTLEY MFC. CO., Ltd. 

Tilleonburg, Ont. 
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Concerning Cup Tested Coffees 

1 Ills series of little journeys lliroiigli our Xcw N'ork offices would 
not be complete witliout a view of tlie coffee sampling and testing room, 
file equipment of this room is all that it should bo. 

.‘'eated at the table in the above picture are two of our coffee biiving 
friends, making their own selections by the cup testing method, with 
the assistance of men of our own staff. 

We wish it might be ])ossible for all of our customers to meet with 
n.s at the testing table. 

fn the absence of this privilege, it will continue to be our aim to .give 
Ciillee buyers the benefit of the best testing skill and thereby furuisb 
c'ittees that will contribute to larger sales and also bring about increas- 
”ig confidence in our abililv to serve. 


J. Aron & Company, Inc. 

Importers COFFEE Exporters 

Xew York Xew Orleans Sanios 

Chicago San Francisco London 
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Lambert 

Peanut Butter Machinery 


Our extended experience in the designing and 
manufacturing of Peanut Butter Machinery 
as well as in the manufacture of Peanut Butter 
is at your service. 

Our complete plants include the following 
units: 


Roasters 

Coolers 

Stoners 

Cleaners 

Blanchers 


Grinders 

Mixers 

Elevators 

Conveyors 

Aspirators 


Storage Tanks 
Automatic Salters 
Automatic Bottle Fillers 

Lambert Peanut Butter Machinery excels in 
completeness and mechanical perfection of 
details. 

A complete engineering plant saves time 
and money. 


Lambert Machine Company 

MARSHALL, MICHIGAN 

” Pioneer Manufacturers of Peanut Butter Machinery 


WhPu Writing Advertisers, Kindly Mention The Tea and Coffee Tbade Jodesal 





Home of the ^Tambert” Line 


The above cut visualizes the home of the “Line that 
Excels.’’ This modern plant is devoted to the manufacture 
of a complete line of coffee roasting and peanut butter mak- 
ing machinery. The facilities offered by this up-to-date fac- 
tory and our best engineering skill are exclusively devoted to 
the manufacture of these two lines of machinery. The plant 
is fully equipped with a view to turning out the best pos- 
sible machines at lowest prices consistent with thorough 
workmanship. 

The home of the “ Line that Excels ’’ represents years of 
endeavor. The Lambert Company is a pioneer in the manu- 
facture of indirect flame gas coffee roasters, and also peanut 
butter machinery. 

We are prepared to design and build to order complete 
plants for the manufacture of peanut butter or for roasting 
coffee. Preliminary plans and estimates submitted for the 
asking. 


Lambert Machine Company 

Marshall Michigan 


"h?n Writing Advertisers. Kindly Mention The Tba axu Coffee Tbade Jocrnal 



3% IHK TKA AND COl’KKK TKADH JOURNAL Oc: 


A Dependable Machine for 

Labeling Square Cans Automatically 

For Cocoa, Tea, Coffee and Spice Cans 



Mod«l buUt on famous Drum ” System 


Labeled cans remain sufficiently dry for immediate packiii};. 

Output 34-36 neatly labeled cans, square or rectangular, per minute. 
Labels are coated all over with adhesive, creating air-tight effect. 
Machine adjn.stable to several sizes, whether can.s or boxes. 

Used extensively by leading food packers and manufacturers 

Jagenberg Machine Company, Inc. 

PACKAGE AND LABELING MACHINES FOR MOST PURPOSES 
Office, 131 W. 24th St. New York 

(N ear all leading RR. Stations) 
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What is your 
package output? 




15.(XX) t(j 18,000 per flay per unit? If not, why not? Packers of 90% 
of ihc world’s machine-packaged goods gel that many every day of 
I very month of every year, year after year. Moreover, every package 
IS accurate, sanitary, dust-proof and (where required) airtight. 

Why not call in one of our packaging e.xperts and have him explain 
how Pneumatic Packaging Machinery will automatically line, 
weigh, fill, seal, wrap and date your product, whether it be 
sugar, cocoa, coffee, lea, rice, spice.s, cereals, currants, macaroni, 
flour, tapioca, salt, soap flakes, baking powder, etc. Make 
him show you how every machine will replace up to 40 
operators and >avc tons of valuable material annually. 



Write our nearest 
sales branch today. 

PNEUMATIC SCALE 
CORPORATION, LTD. 

Norfolk Downs, Mass. 


ran 7^ 

ir 1 ^ 1 ^- 

"33 ntf'.wi - 
''-N/t ■ ^ 



PNEUMATIC 

PACKAGING 

MACHINERY 

BuiU In units — rach 
complete to perform 
particular operation 
as lining, weighin?. filiit 
nr wrapping. 

T.’nlts are designed to o'*' 
ate naimonlously a? s f;' 
tern. You buy units » 
needed— like sectioi^ ! 
book-case. 
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HARD & RAND 


Importers and Jobbers of Coffee 


Head Office: Branch City Sales Office: 

107 Wall St., New York City 202 Franklin St., New York City 


FOREIGN BRANCHES: 

Rio de Janeiro, Brazil Batavia, Java 
Santos, Brazil Cordoba, Mexico 

Sao Paulo, Brazil Guatemala City, Guatemala 

Victoria, Brazil London, England 

Venezuela 

DOMESTIC BRANCHES: 


Chicago, Illinois 

St. Louis, Missouri 


New Orleans, Louisiana 
San Francisco, Cal. 


Correspondents in all other principal markets 
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'I'hc (.'offee Club is the liitcst development in the Xational Coffee 
Advertising Campaign. 

its chief aim is to teach consumers how to make better coffee and 
to show dealers how they can help consumers to make bettor 
coffee. 

'I‘hc members of 'I'he Coffee Club compri.sc those wholesalers 
who contribute to the Xation.al Advertising Campaign and then- 
customers who arc cooirerating with the better coffee making 
movement. 

I'lie plan bv which these signs are distributed and full information 
;d)out this 'novel and constructive moremenf in the coffee trade 
are contained in tire ffi'st issue of a monthly pulrlicatioir called 
'l ire Coffee Club.” 

'I'his miblication will be mailed free to any coffee wholesaler- or 
retailer and any coffee salesman. Its cirni’ation zvil! not he li)nited 
to the menthers of the organisation for solilcli if is named. 

“ The Coffee Chrb ” (the publication) will Ire first of all an or-gan 
for the di.stribirtion of information about coffee re.srrlting from 
the .Scientific Coffee Investigation recently hegiiri at the Ma.s5a- 
chusetts Institute of Technology. f)ur intention is to make it so 
attractive and full of irrformation that nohody in the coffee busi- 
iress can afford to be rvithout it. 

Wholesalers, dealers and salesmen who wish to receive “ 1 he 
Colfee C htb ” are reqncsted to write to 

Joint Coffee Tr.ade Publicity Committee 
74 Wall Street 
New York Citv 
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v-R-CRACE C CO* 

•w YORK-NEW ORLEANS-SAN FRANCISCO 


-COFFEE-- 

VINC OFFICES IN ALL PRODUCING COUNTRIES 
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FEIMTOIM 


TTiaiTO 



12? FREE ?AiyiPLE5 AND WALOfi ON REQUEST 

506-512 RACE STREET PHI LADELPHIA,PENNA ^^ 
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THE SIGN OF 
BETTER CANS 


AMERICAN CAN COMPANY 
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FIRST CROP 
JAPANS 

Our teas have been selling be- 
cause we have been willing to 
make a basis commensurate with 
conditions. You will find it to 
your interest to have our samples 
when you buy. 

Mitsui & Co., Ltd. 

Tea Department 

87 Front Street, New York City, U. S. A. 

Chicago Office 

Dickey Building, 180 N. Dearborn St. 
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The 

of the Coffee Business 

will be discussed by men who 
know all its angles at the 

Tenth Annual Convention 

of the 

NATIONAL COFFEE ROASTERS ASSOCIATION 

St. Louis, November 10, 11 and 12 
Hotel Statler 

Are you interested in 

Busmess Conditions in the Coffee Trade 
Cost of Doing Business 
Shorter Terms and Cash Discounts 
N. C. R. A. Freight Forwarding Bureau 
The National Advertising Campaign 
Scientific Coffee Research 
The Industrial Situation 
Food and Other Legislation 
Trade Practices 

All these important subjects and others will be 
handled by speakers of experience and authority 

You owe it to your Business to attend this Convention 

For Hotel reservations address— Robert Meyer, Chairman, Si. 

Louis Convention Committee, Seventh and Spruce Sis., St. Louis 


national coffee roasters association 

74 Wall Street, New York 

tarl Brand, President Felix Coste, Manager 
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Sasco Coffee Company 

81-83 Front Street New York 

GREEN COFFEE EXCLUSIVELY 


Correspondence Solicited with Brokers in Unoccupied Territory 


EPPENS, SMITH COMPANY 

IMPORTERS AND JOBBERS 

COFFEES AND TEAS 

267-269-271 Washington St. 103-105-107 Warren St. 124 Front Street 

NEW YORK 


JAVA AND SUMATRA COFFEES 

SPOT AND AFLOAT 


Offering Some Choice Lots Ask for Sampled 
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CARTER, MACY& COMPANY, Inc. 


ESTABLISHED 1850 


branch offices 

BALTIMORE 

boston 

CHICAGO 

CINCINNATI 

HARTFORD 

INDIANAPOLIS 

LOS ANGELES 

MILWAUKEE 

NEW ORLEANS 

PHILADELPHIA 

PITTSBURG 

PROVIDENCE 

ROCHESTER 

SAN FRANCISCO 

SEATTLE 

ST. LOUIS 

ST. PAUL 

TOLEDO 


FOREIGN BRANCHES 
SHIDZUOKA, JAPAN 
YOKKAICHI, JAPAN 
SHANGHAI, CHINA 
HANKOW, CHINA 
TAIPEH, FORMOSA 
COLOMBO, CEYLON 
CALCUTTA, INDIA 
BATAVIA, JAVA 
LONDON, ENGLAND 
BARCELONA, SPAIN 
MELBOURNE, AUSTRALIA 
SANTIAGO, CHILE 
COPENHAGEN, DENMARK 
MARSEILLES, FRANCE 


Csfter, Macy & Gimpany 
of Canada, Limited 
Montreal 
St. John, N. B. 
Toronto 


Hamilton 




kn ^31 TO 
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INTERNATIONAL 

TEA 


MERCHANTS 


The next time any of your representatives come 
to New York, wire or write us and we shall 
arrange to show them through our packing plant 
so they may have a better idea of our facilities 
for handling private brand package business. 


MAIN OFFICES: 


142 PEARL ST. 


NEW YORK 
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TEA DEPARTMENT 

J. ARON & COMPANY, Inc. 

COFFEE IMPORTERS 

416 POYDRAS STREET NEW ORLEANS, LA. 

NEW^ROP 

TEAS 

Now ARRIVING from 

JAPAN-CHINA-FORMOSA 

CEYLOMNDIA-JAVA 

At the lowest prevailing spot prices 
We are always sellers 

Stocks Carried in 

New York — Boston — Chicago — St. Paul 
Montreal — Toronto 

Before Buying Ask Our Broker to Show 
You Samples. Our Prices Will Interest You 
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Woods Ehrhard & Co. 


[niiii!niimniii(iiiniiiiiiiiiiiiintiCTwnrem(fflii(iiiHiii;i'!ti"in;:riiit!;ininiiii!niidiinmwiWHWifflnniiiiiiiiniiiiiiiiiromiiiniiinTniiiiiuiiBiiinniiwiiMniiitiiiiiriiii(n 


GREEN COFFEE 

i!|!riiriliiir!i!!?T!Fij;|i;i!iiaiM 

EVERY WAY 


iiijiiiHiiiii;iiwiamiawrawUBiiwii»liiimiiwnniiiin:i!iiiiiiiimiiiiiiiiimiiniiniiiinmiiiniiiiiiiiiiii^ ^ 

New York 


For the Manufacture of Liquid Mustard 

We Are Prepared to Supply Machinery of Exceptional Merit 

WE BUILD 

Grinding Mills, either pulley or chain 
drive. 

Roller Mills and Seed Crushers. 
Mixing and Storage Tanks. 

Pumps, 

Stone Crane Equipment. 

Pneumatic Air Outfits to Dress Stones 

PAUL OEHMIG & COMPANY 

Builderi of Specialty Equipment for 
Manufacturers of Food Products 

1948-1954 WEST OHIO STREET CHICAGf 



Tbt Pal«nt«d Iron Frame Mill whkh the 
entire trade hu feond >e satiifactery 
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Individual lea Bags 
Coffee Urn Bags 

We manufacture just two specialties — incliviclual tea bags anil 
coffee urn bags. Wc are pioneers in tliis line. 

Because of several years’ contact with the tea and coffee pack- 
ers, we believe we know their requircinenls. 

We know that we have the best equipped plant of its kind in 
the United States. 

AV’e seek the opportunity to help tea and coffee packers in- 
crease their sales by means of individual tea bags and the right 
kind of coffee urn bags. Send for samples. 

IWTIONAI, UBN Bag CbMPANY 


1 / 4-6 Ea{/t 

USSl/YOHK 


The Old >VKy 

l nsrientifle — l imaINfaofory 
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MILD 
COFFEE ( 


It doesn’t make any differ- 
ence how much you pay 
your salesmen or how care- 
ful you are in roasting; 
you are not going to build 
your business except on a 
basis of quality green coffee. 


S. PFEIFER & COMPANY | 

310 MAGAZINE STREET NEW ORLEANS ! 

|| 

■ — ■- — ■ ■ ■■■' 


BRAZILIAN 

COFFEE 


Recent Porto Rican 
Experiments 

proved that eight-year-old trees, 
which yielded 205 pounds of hulled 
coffee to an acre, increased their 
yield to 402}^ pounds after an 
application of 

Nitrate of Soda 

Valuing the coffee at 15 cents a 
pound in Porto Rico, the use of Acid 
Phosphate and Nitrate of Soda made 
each acre’s yield worth $30 more 
than without Nitrate. 

Write for free books on coffee growing. 

Dr. William S. Myers 

Chilean Nitrate Committee 

25 Madison Ave. New York 


T rade Mark Service 

We Have Standardized the Buiinett 

Can You Read Your 
Titles Clear ? 

— Inquire of — 

Trade Mark Title Co. 

EstahUthed 199S 

FT. WAYNE.. IND. 

Wathin^ton, D. C. New York. N. Y. 


HUNT & CO. 

The Oldest Japan Tea Exporting Houa 
in the Orient 


JAPAN TEA ;; CHINA TEA 


96 Water St., New York 

CHICAGO MONTREAL 

222 N. Wabash Ave. 3 St. Nicbol*« 5* 


Agencies in Important Citits 
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wrapped in 


RICE 
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RICE 





There’s 
GOOD MONEY 
in these Good Brands 

For years the Ralph Goldsmith Co. line 
of package rice has meant liberal profits, 
quick turn-overs, and sure repeats. 

First .sale.s are easy — the Domino, Jack 
Frost and Rex Brands of Rice arc favor- 
ably known everywhere. Then the unusual 
quality, purity and absolute cleanliness of 
Ralph Goldsmith Co. products make repeat 
orders certain as sunrise. 

Don't overlook the money-making possi- 
bilities of this line. Stock Domino, Jack 
Frost and Rex Brand Rice— -now. 

If your Jobber ean’t supply you— write us 
direct. 

RALPH GOLDSMITH COMPANY 
■rpi- New Orleans, U. S. A. 
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COFFEE MADE SOLUBLE 

The character of your blend is retained by 

OUR PROCESS 

Write for particulars — some facts regarding requirements 

Soluble Coffee Company of America 

97-99 Water Street, New York 


COGOLLO 

Tbe mark of one of the highest Grade 
Coffees Grown in Colombia, S. A. 

A coffee noted for its mild and delicious flavor and unsurpassed 
fragrancy. Carefully picked, hulled, selected and stored under 
sanitary conditions. 

Whether you buy ** CogoUo Lavado,” “ CogoUo Select© or “ CogoUo 
Especial,*' you are certain of getting a coffee of uniform quality. 
For particulars apply to M. Duran, 198 Broadway, New York. 
ORDER BY THE NAME “COGOLLO” 

COGOLLO & CO. 

Cucuta Coffee Planters s.*?®*®’ 


Jardine, Matheson & Co. 

LIMITED 

Importers of ail classes of TEA 

including 

CEYLONS, INDIAS AND 
JAVAS 

63 Wall Street :: New York 


OTIS A. POOLE 

STRICT! Y 

COMMISSION BUYER 

JAPAN TEAS 

55 KITA BAN-CHO 
SHIPZUOKA JAPAN 


Tho>. P. Monahan ^ Schmidt 

MONAHAN BROKERAGE COMPANY 

(Incorporated) 

DEPENDABLE BROKERS IN COFFEE 

New Orleans, La., 304 Magazine Street 506 South 7th Street, St. Louis, Mo. 

IF YOU WANT ••SERVICE”--CommBnd u» 


REEVE & VAN RIPER 

WAREHOUSEMEN 

MilUag, Gleaning. HuUiag, 

L-t/F Separating and Picking 

Packers of Teas 

Storage and Weighing 

46-48 WATER ST. NEW YORK 


DENISON HARWOOD COMPAQ 

Coffee Importers and Roasters 
341-343 River St. CHICAGO, 
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YOU MAY TRY IT 
BEFORE YOU BUY IT 



'a MINUTE 
0 CUT YOlin 
STENCH. ADDRESS 


A FEW STROKES 

OF THE nniisii- 

ANDYIIlin SHIPMENT! 



MARK YOUR SHIPMENTS 
WITH A DIAGRAPH 


A Size for Every Need (Built to last a Business Lifetime) 

SIMPLICITY, SPEED, ENDURANCE — these, plus new in\proved features of vital 
importance not to be had in any other machine, have made the DIAGRAPH famous 
everywhere for 17 years. They assure permanent satisfaction. The DIAGRAPH 
performs a broader and more useful range of necessary work than is possible by any 
other construction. That’s why you cannot now name the leading shippers in any 
leading industry an 3 rwhere without naming owners of DIAGRAPHS in quantities of 
from I to 100 or more machines. (Also hundreds used by U. S. and British armies 
and navies and other departments). That’s why it will pay you to see and try the 
DIAGRAPH first. 


A DIAGRAPH pays for itself. Simply ask us today to send you one prepaid. Give 
it a thorough trial. Buy if you like it. Otherwise return it at our expense. You 
need a DIAGRAPH right now— why wait? 


DIAGRAPH STENCIL MACHINE CORP. IViSilS,?; 



VICTOR V. CLAD COMPANY 

217 and 219 South 11th Street 
PHILADELPHIA, PA. 


Manufacturer of 

High Grade Urns 

Single or in Batteries for 

Coffee— Milk — Cocoa 
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COMPLETE PACKING ROOM EQUIPMENT 

Present conditions in the coffee trade demand even closer attention to packao- 
ing costs. The coffee packer who seeks to cut down his operating expenses should 
investigate the “ Johnson ” line of automatic machinery. 

We are manufacturers of complete packing room equipment, including 
automatic carton making, filling, sealing and moisture proofing machinen-. 

Write for catalog. 

JOHNSON AUTOMATIC SEALER CO., Limited 

BATTLE CREEK MICHIGAN 


The Scientific knowledge required to make good cans on a “ LANGSTON " 
unit is embodied in the machinery. You can do the rest. 

Let us show 
you how to 
make your can 
It’s worth while 

WRITE 

Samuel M. Langston Co., Camden, N. J., U. S. A. 




Cable address: Chasapur 

ALEX. H. PURCELL & CO. 

Coffee Brokers 
28 Old Slip, New York 

Exclusive representatives in the United States 

fur 

Maurice Bloch, Lepeltier & Cia 
of Santos and Sao Paulo 

Will be pleased to send samples of spot coffees 
and quotations on spots, afloats and cost and 
freight shipments from the source upon request. 


The Laurel Improved 
Coffee Granulator 
and Chaff Remover 

Cheapest and best 
machine on the mar- 
ket. The machine you 
will want to innreasG 
your .sales of clean 
ground coffee. Write 
for photo and sample 
of the work of ma- 
chine. 

Used Coffee Roast! tr 
and Grinding Ma 
chinery. Send for /igf. 

The Laurel Mfg. Co. 

627N.3d St.,Phila.,Pa 


C'hHN. Dlttmann F. V. AHain Chaa. S. l' 

Member N. Y. Coffee Exchange ; 

CHARLES DITTMANN CO. | 

Coffee Commission ij 

New Orleans— 223 Magazine St., P. O. Hot -I' ij 
Chicago, 326 River St. : 

AGENTS KOU: 

Messrs. K. Johnston & Co.. Ltd.. Londou 
.Messrs. E. Johnston & Co., Ltd., Santos 
Messrs. E. JolinsTuii & Co., Ltd., Kio-de-Jai‘'^y 
Messrs. Artiiithnot. Latham & Co., Bankers, 

Messrs. Fred’k Iluth & 0»., Bankers, Loml'P 
U. a. Branch Standard Bank of South Africa ■ ' 

U. S. Branch of Thames & Mersey Marine 
Co.. Ltd., of London and Manchester i 

Loudon Assurance Corporation (Fire lusuranr- 

Commercial Letters of Credit Issue ; 

Our spot department makes a specialty ^ 
and pnrchaMng coffees for the interior 


J. HENRY YOUNG GEO. N. JESSEN 

YOUNG & JESSEN 

COFFEE 

230 N. WABASH AVENUE 

LONG DISTANCE PHONES 

central IUJ CHICAGO 
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S. CASSINELLI & CO. 

221 California St. San Francisco 

GREEN COFFEE 


All Kinds 


All Positions 


J. E. GARRET & COMPANY 

Successors to JOHN O’DONOHUE’S SONS 
IMPORTERS — JOBBERS 


COFFEE 


lOO FRONT STREET 


NEW YORK 


M. S. GOOD & CO. 

Coffee and Sugar Brokers 

Foreign and Domestic Letters of Credit 
St. Louis 


Coffee Roasting for the Trade Only Coffee Separated 

(No Spice Grinding. No Coffee Selling) 

JOHN W. HAULENBEEK CO. 

{E9tabli»h€d for 3S Yoara) 

10 ACCOUNT TOO LARGE FOR US TO HANDLE. WE MAKE A SPECIALTY OF 
HANDLING OUT OF TOWN ACCOUNTS 

GREENWICH STREET phone c.n.1 jsis 

(219 


NEW YORK 
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Your Biggest ProHt Maker- 

Coffee nets you more per pound than any other item you sell, 
Isn’t it sound business logic to increase your sale of it to the great- 
est possible degree? There is nothing that will do this more 
quickly, easier, and more surely than a 

Royal Coffee System 

This consists of a ROYAL Coffee Roaster and a ROYAL Steel-Cutting 
Mill. Finished in handsomely attractive style, these machines operated in 
full sight of the public, attract most favorable attention and draw trade for 
the Coffee Department. 

Freshly roasted, properly steel-cut coffee holds trade because the 
ROYAL way is the correct way of retailing coffee. It insures coffee reach- 
ing the consumer immediately after roasting. It insures the proper steel 
cutting of the coffee. It insures full strength, aroma and flavor in the cup 
beverage. It insures full profit for the retailer— no dividing with the jobber 
or wholesaler. 

Buy your coffees green — Do your own roasting — Pocket all of the profit 
to be made and absolutely control your coffee business. We will tell y ou all 
about the ROYAL Way and teach you how to roast coffee and to build up 
a real coffee department. 

We Will Give You Fact Figures 


Tell us how many customers you 
have, how much coffee you now sell 
per week and we will gladly tell you 
how a ROYAL COFFEE SYSTEM 
will pay for itself. 


Our advertising to popularize Freshly 
Roasted Coffee is now appearing in the 
national magazines. See the American 
Magazine for September 


ThEM.DEER Gl 


1127 West St. Hornell, N. Y. 
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THE GREEN COFFEE TRADING CENTER OF SAN FRANCISCO 


A View down California Street, the “Front Street” of the Golden Gate metropolis, showing the 

structures in which are located most of the importing and brokerage firms of San Framing 



SAN FRANCISCO’S COFFEE TRADE 

^ Though the youngest of our coffee ports, San Francisco ranks third in 
the number of bags brought into this country, and in the last five years 
has trebled its volume of imports. ^This article traces the development 
of the trade since 1852, and tells the “ inside story ” of how Pacific Coast 
steamship interests fought the Germans for control of the Central 
American coffee business. 


<0M all accounts it would appear that coffee 
nas consumed in San Francisco almost from 
> itv's vcrv birth. As early as 1852, we arc 
j the first coffee roasters established thein- 
kfs here, under the name of G. Venard & Co., 
jenior partner being a native of France. In 
jor of the town of his birth, he named his 
1 Itkmi " Chartres,” and this brand ftonrished 
many years. 

[he methods and implements of manufacture,, 
course, were crude. Both the cylinder and 
: hall type of roaster were used over a coke 
I. and in those early days it was considerably 
f(kr to pull off a good one,” as the roaster 
j to be stopped and withdrawn from the fire 
iry lime a sample was to be taken. The cool- 
• apparatus was also very simple, consisting 
rely of a box, the necessary ventilation being 
plied by vigorous stirring. 

'cnard & Co. did not enjoy for very Tong their 
wlom from competition, for others soon felt 
urge to dispense to the rapidly growing com- 
nity the stimulating breakfast beverage. None 
those pioneers carried coffee as a specialty, 
merely added it to their long list of general 
duce. 

Early Greex Coffee Buying Methods 


ihei^green coffee requirenit'nts were supplied 
local importers, among whom the firms of 
maim Bros. & Co,, Montealegre & Co., E. L. 
'• Steele & Co., and Urruela & Urrioste must 
lentioned as the most important. From their 
y friends in Central America, they, and 
rs in their line, obtained small consignments, 
h were bought by the roasters according to 
own needs. Often as many as five or six 
‘rs would share in a parcel of SO bags, as 
'^erc not in the habit of filling the larder 
dajs of want. There always seemed to be 


aim uuii movemei 
had not then tTecome vogue. 

\ ^'^day, the mainstays of the eai 


‘■''j-O trade were coffee produced in Costa 
■ bahador and Guatemala, although some 
the Colima district of Mex- 
‘'■^J'tunate broker had a comparatively 


easy job in selling his ware. Samples of the 
lots would he given him in carefully sealed glass 
bottles, and mostly the buyer would trust his dis- 
cerning eye to correctly judge the (ptality of his 
goods, not even going to the trotible of uncork- 
ing the bottle. Size, color and imperfections 
wonicl be his criterion. 

During the early “eighties” the annual con- 
sumption ot green coffee in San Francisco was 
estimated at 100,000 bags. 'I'liis. lunvcvcr, w-as 
no criterion of the roasted product which found 
its way into San Krancisc<i’s cup of cheer. Prob- 
ably 70 per cent of the roasted coffee sold was 
ground, and us such, it contained more or less 
(mostly more) substitutes, stich as chicory and 
cereals. IJncoln said that you coulil fool some 
of the people all the lime, and all the people 
some of the time, but not all the people all the 
time; he was right. The piiiilic snon begun to 
notice that w’hole c(»ffec was bcticr thrm ground, 
and the demand for coffee in the bean increased. 
At one time a bill was introduced in the state 
senate, which would have compelled the roasters 
to print on the labels of their coffee packages, the 
name of the substitute used, in letters as large 
as the largest used thererni. Thanks to the vig- 
orous efforts of the trade, this bill was killed, 
and it was left to more <lignific{i factors to 
bring about the necessary change in the ethics 
of the hu.siness. 

The “Magic Coffee Bix ” 

When whole coffees were in better demaml, 
the “magic bin” came into being. From this 
bin the fortunate owner could produce at the 
bidding of the liuyer, and without hitch, coffee of 
any known variety, anil we will say that the 
buyer, although probably unaware of the mys- 
terious qualities of the bin, was generally satis- 
fied. The most popular classes were Mocha, 
which in the earlier stages of its being, might 
have been any growth of peaberries; and Java, 
made of any class of large bean, possibly grown 
by the very’ antipodes of the Javanese. Strange 
to say, the geituine w'ormy Java which would find 
its way at times to the port of the Golden West, 
was often rejected by the retailers as defective, 
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how hard the educated wholesaler 
y \ .ry to explain its peculiar merit. 

\ change in the coffee business of 

F'isiKisco was brought about by the discov- 
•h;it there was a great difference in the taste 

• ‘Ttes which could not be detected from their 
r ,,r the size of bean. To Clarence Bickford 

the credit of having discovered the cup 
ues of highgrown Central American coffees, 
was at the lime employed by a broker named 
nkhorier. and probably did not reali 2 e what 
mendous effect his discovery would have on 
iuture of San Francisco’s coffee trade, but 
iiihcr factor has contributed so much to its 
iwth. When the roasters began to examine 
fee lor their taste, values were of course rev- 
tionized. Antiguas and other highgrown cof- 
s which were heretofore penalized for (he 
all size of bean, soon brought a premium, and 
i-e ever since been in great demand. It goes 
hoiit saying that the new classification was of 
tcrial assistance to the roasters in bettering 
ir output, as blending was now put on a scieii- 
! lasis. 

OF THE DISTRIBUTING Tr.\DE 

Uout the middle of the “ nineties,” San Fran- 
:o began its function as a distributing centre, 
[ shipments were made from there to St. Louis 
1 Cincinnati. Undoubtedly the selection of 
Les on their cup merit was a factor of con- 
trable weight in creating new outlets, although 
is generally conceded that the personal qual- 
s of Clarence Bickford by far outweighed any 
«r attraction which San Francisco may have 
I to offer. Bickford had by this time succccd- 
his former employer, and through his rcclittidc 
1 impartiality, earned for himself a justly 
«ned reputation, not only among his Imme- 
te associates, but in the trade of the whole 
intry. With his many sterling qualities he 
pbined a forceful personality and the whole 
« of San Francisco bore the distinct stamp 
^15 own Straightforwardness, and cleanliness 
II transactions. 

y the year 1900, the total consumption of cof- 
had reached about 175,000 bags, and was con- 
itly on the increase. The markets of the iSid- 
VVest were accustomed to supplying with each 

• larger percentage of their requirements 
^ the offerings of San Francisco. Most of 
old firms which had done pioneer work in 
ooiTce trade had by then changed hands, and 

generation w^as starting out. Nearly all 
■^porters and roasters then engaged in the 
tismess are still in existence. During the 


ensuing fourteen years a healthy and normal 
growth of the total business of this port was 
experienced; however, without any spectacular 
developments; and in 1914 and 1915 the total im- 
portations of green coffee to San Francisco 
amounted to practically 400,000 bags per >car. 

The beginning of the European war aliout co- 
incided with an energetic campaign waged by 
San Francisco coffee interests to popularize Cen- 
tral American coffees, and particularly (iiiatc- 
malas, in this country. The time was imd(>ul)ted!y 
well chosen, as ihc world’s exposition at San 
Francisco offered a pnrtienlarly good oi^portiituly 
to accpiaint the public with the really line quali- 
ties of Guatemala growths. Furthermore, ii 
was necessary to create new markets for these 
coffees which in ft»rmcr years had been very ex- 
tensively used in Europe. Figures show ihat San 
Franciscos efforts were crowneil with succiss. In 
1916 the importation increased liy 50 per cent and 
in 1917. the memorable year of our eniering the 
great conflict, imp-iriations were double those of 
1915. 

In 1918 a total of almost 1,000,000 bags was 
reached, and this mark was passed by almost 
200,000 in 1919. 'J'he country in general ])r()lKtbIy 
did not realize what impoitaiu funelion San 
Francisco had during the stremious years of war. 
In the West, bottoms were as scarce as the pro- 
verbial hen’s teeth, and were doled out for cof- 
fee shipments in medicinal quantities, Out here 
in the West, we had been accu.stomed to carry- 
ing our coffees in small vessels, which were really 
not suitable for trans-occanic trade, and conse- 
quently we were able to bring in increased quan- 
tities of coffees to help offset this shortage which 
was threatening oiir eastern shores. Our im- 
porters were confronted with a task whf)sc mag- 
nitude was not generally appreciated in this 
country. 

An Historic Coffee Trade Fight 

The real origin of San Francisco's fight for 
control of Central American coffee dates back to 
the years 1908 to 1910 w’hcn the German Kosmos 
Line was fighting the Pacific Mail for the Cen- 
tral and Scuth American shipping Imsine.ss. W. 
R. Grace & Co. at that time were already the 
heaviest shippers of American merchandise tu 
the Latin American countries and while not 
touching with their own steamers at Central 
America, they were handling merchandise from 
the United States and nitrates from the South 
American countries in their own bottoms and 
were also engaged as general carriers for that 
trade. The fight directed by the Cosmos 
Line against the Pacific Mail, which at that 
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time was under the cfinlrol of the Southern Pa- 
cific Company, w:ib therefore also directed 
against the (irate interests as far as the South 
American count ric-, were concerned. The fight 
was very long and very hitter and ci^stly to both 
sides; at times the contenders offeretl to take 
freight, collecting ncj freight money hut paying 
the shipper a premium for shipping on ihc re- 
spective boats. 

Matters were finally sctllcfl in conference but 
this experience had taught the American inter- 
ests that they conUl survive in any territory only 
if at all times they were able to provide their 
own cargo for their own t)oats, as had been 
accomplished with nitrate in South America. J. 
H. K(»sscter, the Cirace manager. wln) has be- 
come w'cll known as the late Director of Opera- 
tions of the United States Shipping Board dur- 
ing the war, itt 1912 undertook an extended 
trip to Central America to stinly the situation at 
close range. There was only one product in 
Central America that was availal)lc in cargo 
(piantitics, namely coffee, and naturaHy, his atten- 
tion was centered on the possiliihty of carrying 
coffee to San Francisco to provide return car- 
goes for ships with rnorcliandise for the Central 
Americati countries on Pacific Mail boats or 
hc>ats operated by associated lines. 

At the time of the visit of Mr. Rossetcr in 
(iuatemala ho outlined a future policy as regards 
Central American coffees, tlic basis being his 
firm (U'lorminatioii that coffees grown in Central 
America and being logically and gcc.graphically 
tributary to' San Francisco distribution, should 
come to San Francisco in larger quantities than 
at that time. 

l^p to that time San Francisco had only re- 
ceived an average of 200, (KX) bags of Central 
American coffee for the ten preceding years 
while Europe received practically 1,500,000 hags. 
The quantity necessary to make San Francisco 
a factor would call for an importation of an av- 
erage of 750.000 hags, a quantity almost four 
times as large as then cstahlished. 

Ei’KOFe’s Grip ox Central America 

This was an extremely ambitious undertaking, 
considering the conditions then prevailing in Cen- 
tral America. European countries were firmly 
eiitrcnchcil in the coffee business in Central 
America, with Germany leading in Guatemala, 
France in Salvador and Nicaragua, England and 
France contending for superiority in Costa 
Rica, the United States only getting the leavings 
in all these countries. 

The entrenchment of the European countries 
was built on two factors — that of libera! finan- 


Octo' -T, i;v 

cing, and a thorough knowledge of the . 
qualities of coffee produced on the 
plantations. San Francisco, being the - 
portant port in the Lbiited States dealini’ ;n i ... 
tral American coffees, had neither strong 
cial entrenchment in Central America n v . 
cient knowledge of quality, as year aiti r , 
merchants here had been depending on C' is - 
ments that were chosen by the consignnr \. •- 
nu possibility on the part of the merchant [ . 
to guide the quality selection. 

How Sax Francjsco Got Coxtrui. 

Rosseter, being primarily a steamship 
tackled the proposition from the stan<lp(,;:,! ■ 
transportation, figuring that if he could (.-•li 
and maintain preferential steamer service 
Francisco and steady freight rates, a 
would be accomplished toward the dednd 
This led to his interest in the Pacific Mail i ~ 
pany, ot which the final outcome was hi> pr.- -; 
position as vice president of the present ri'c.;,: 
i/.cd Pacific Mail Company. In that capaci:} h: 
inaintainc<l practically during the entire iKTi 'i .■ 
the war, the freight rates on coffee from Cr!;;-,: 
.\nicrica to San Franci.sco that gave this p":; 
immediate and definite advantage and cvi n v :: 
steamer rates ruse during the war to uiii r , • 
dented heights, Rosseter maintained coftVi' :;c, > 
to San Francisco nnaltered. This gave all r; :- 
chants in San Francisco the chance of buildir,.; ;> 
a steady trade, and it prevented other ports ia 'h* 
United States from entering into serious ronj-c- 
tition with San Francisco as a distributing p -t 
for Central American coffees. The view 
by Ro.ssetcr was an extremely far sighted ^"1 
broad one, as evidently he argued that with : - 
end of the w^ar there would be no strength i 
scattering distribution of Central American c 
fees by New York, New Orleans and San 
cisco, and the only promise of maintenance 
the business for the United States would to - 
maintaining unity of distribution in one pun - 
the United States, namely San Francisco. 

The first season open to European compet e • 
has now practically been concluded, and 
pears that his reasoning has been correct 
that San Francisco has maintained succe-.':' •. 
the lead in Central American coffees. Y-h"- 
the support oi transportation facilities the 
chants in San Francisco could not have • 
plished the development shown by statf- •• 
figures, but on the other hand tran.-por.^^ • 
facilities were not the only factor neccs.-tO 
this accomplishment 

Proper financial entrenchment, as well 
development of expert distribution in 
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overland markets in the United States, 
, . means for the merchant in San Fran- 
: accomplish and with Rosseler faithful to 
:nisc of providing transportation, the 
;.a; t here did not fail to do the rest. To- 
: mortgages formerly held by European 
on the native coffee plantations and 
•irul theret)y of the produce of these 
; ns is in the hands of American mer- 
: and what is more, out of general mcrchan- 
. _ anti importing by merchants of San Fraii- 
-Avt loped expert coffee departments in all 

• -lit. larger houses. The years of the war 

ihe product of practically all plantations 
('.mral America to the intimate knowledge of 
: expert coffee departments and today the 

M.u.ue which F.urope had over ns by know- 
i -r exactly what a specific plantation pro- 
, iv also in the hands of the San Francisco 
r ii tms. San Franci.^co today knows exactly 
^ \ntral America produces and more than 
. [luy know just where to place the pariic- 
jUuliiics of coffee here on the Coast as well 
^ v; 'Ver the United States and whatever qual- 
y ' ' c-.itYee from Central America is required 
r he (lilfercnt markets can he supplied from 

Th> is no small advantage when c(>nsi<lcriiig 
(.'pvcially in Guatemala and Costa Rica, qual- 

• ' vary from plantation to plantation an<l often 
a'll'-itiing plantations there is from 3 to 5 

■ ri pound difference in quality from the 

of cup merit, the all Important ques- 
ri i'-r the roasters of the United States today. 

foKFEE Buying in Central Amfrkw 

''‘re cannot buy coffee in Central -America as 
" iir:i/:il. as these countries are commercially not 
y highly organized and the importers here are 
‘ ‘ 1 I'l as.sumc the role of the Brazilian com- 
and banker. The crop has to be financed 
''1 ‘A* to nine months before it is brought to 
'■ 1 " ri. and the securities covering such ad- 

arc at best of questionable value, on ac- 
' political insecurity and the ever ihrcat- 

■ ' (.anhquakes and uncertainty of the- clc- 

Distrihution of the coffee after it had 
light to San Francisco also involves many 
■s. notwithstanding the fact that the de- 
s y^ood. This will be better realized when 
^ ' uAc-n into consideration that the Pacific 
. :rom Alaska to Mexico, and east as far 
'' kocky Mountains, embraces a population 
' 8.000,000 people, whose annual consump- 

" ' estimated at 400,000 bags. As already 
^ treble that quantity was imported to ^an 
' during 1919. 


The success of San Francisco and its de\eK)p- 
ment into a coffee distributing point can be sum- 
marized in the following: Good marine trans- 
portation and effective methods of disiribution 
with particular stress laid upon the Iiighly devel- 
oped facility of selecting coffees liy cup merit. 

Thk Part Played By Coffee Brokers 

While <in the .subject of di.strifmtion, another 
important factor enters, anti that is the sap[)ori 
that importers received in San Franci.sco from 
efficient brokers, A study of the early history of 
San Francisco mentions Clarence Bickford and 
without whom all later developments would have 
been almost impossible. The institution that he 
foiuKlcd, and which was carried on by lU If. 
O’Hiicn after the death of the founder iimler the 
name of C. E. Bickford & Company, furnished 
the facilities ^)f distribution under which San 
Francisco early became a ilistributing center, 
Being helpcil hy the excellent name for honesty 
and efficiency left him as an inheritance, H. ff. 
O’Brien built a brokerage system nil over the 
United States that is i>elieved to be unetiuallcd 
anywhere in the world. 

There is an element in the distribution of mild 
coffees that is of priniarv' importance, namely 
the confidence of the distant buyer in the qualifi- 
cations of the broker to know the cup merit and 
other characteristics of the coffees desired, and 
in these' brokers the San Francisco merchants 
found at the time of the growth of this port, the 
already established l«asic foundation for ideal 
distribution. As rapidly as San Francisco grew 
as an importing port, the Itroker.s grew with it 
and thereby San Francisco was brought into the 
unequalled position of having all chains necessary 
for service thoroughly wicldetl as after all with 
exccdieiit marine transportation on the one wing, 
progressive merchants in the center and efficient 
brokers on the other wing, there was no fear 
that San Francisco would fail in its undertaking 
to obtain the leadership for Central American 
coffees. 


TEA GROWTN'G IN N.ATAL 
(Special Corbespondknce) 

London, August 27, 1920. — The Natal tea-grow- 
ing enterprise, about w'hich great expectations 
were at one time formed, seems rather under a 
cloud at present. Sir Liege Hulctt, the leading 
Natal sugar-cane and tea planter, declares that 
the local tea Industry is dying for want of labor, 
and that in a couple years' time there wull 
probably be no tea grown in the province, — 
Colonial. 
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THE TEA SITUATION IN ENGLAND 


Many Grades Are Selling at the Lowest 
Price Levels in Recent Years — Why 
the Trade Is Upset 

R. P. Aniiesson" 

]iOU(loU 

*"T^ tea trade is in a far from healthy position 
^ at the present time, and as regards concerns 
manufacturing a weight of common and plain 
medium grades the outlook is distinctly discour- 
aging. Dividends for the 1920-21 season cannot 
but be meagre. The Ilrokers’ Association of 
London, reporting on August 13, say that com- 
mon leaf has fallen to the lowest level of value 
recorded since the trade was frceil from control. 
They might have added that it has fallen well 
below the exceptionally low level reached in Oct, 
1912, and below even the slump prices through 
which tea passed in 1900. Taking into account 
the increased cost of manufacture, common an<l 
plain medium tea, which comprise annually a 
very large proportion of the world’s crop and 
Great Britain’s import, is selling at lower prices 
than at any time during the past 20 years, if not 
in the history of the industry, and certainly far 
below the cost of producion. 

But it will not do to look nf prices of lower 
grades alone. We must consult the average price, 
for Broken grades are meeting a better market, 
and thus improving what would otherwise be de- 
plorable prices. The average price of Indian and 
Ceylon tea (all grades) selling in public auction 
in Mincing Lane has now come down to under 
Is. per Ih., whereas the average cost and delivery 
of manufacture to-day is estimated to be about 
Is. 3d. per lb. Any fall in the price of Broken 
grades would bring this average down ^Yith a run 
by anything from 2d. to 4(1. per lb. 

Tea Quality Is Normal 

Some advertisers in their zeal for business are 
commenting on what they describe as a prepon- 
derance of poor tea, but to any consistent 
observer of quality it is readily seen that the crop 
shows little or no deterioration. Indeed the 
crops which are now being sold weekly in Lon- 
don are a fair average, distinctly better than some 
of the recent year’s productions. There is a feel- 
ing about that planters have plucked coarse leaf, 
expecting to benefit by the removal of control, but 
with one or two isolated exceptions it cannot be 
said that inferior production is being tendered. 
System of manufacture alters very slightly on a 
tea garden and a planter values the life and 
future of his bush too much to adopt .methods 


Oc/o-',, 


which, even if they might spell a slight 
advantage from ruling market conditions, wo p 
ruin his bushes for future outturns. 

The Cause of the Ovee Supply 


The unfortunate position of the tea mark.t •. 
day is caused by intensive cultivation of the [rn 
few years, producing larger crops at a tiniL' wh^: 
they are not wanted. Almost every planter exir 
himself to increase his output. Scientific mar.ur 
ing has assisted him enormously during the 
half-dozen years with the result that India n cnji 
increases annually by leaps and bounds, at tb 
expense of quality, without much new 
coming into hearing. Climatic conditions Li!-;:,;;. 
rule the quality of the crop, and any slight ilv-:? 
rioration, even if admitted, may be put dc v.ri ; 
climatic influences. It is the aim of almost ever 
planter no\v-a-days to produce 12 to 13 mn- nj 
(80 lbs. to a maund) manufactured tea per :s.: 
whereas half that amount was considered z-v 
crop a dozen years ago. Manuring has d-mi ;• 


The position of tea to-day is also aflecud 
the exceptionally heavy purchases made ;; 
United Kingdom buyers at the time of de-con:-/ 
So pleased wore distributors to regain open p;:- 
chase in place of the allotment system, that iht 
over-did it, and, to a company, over-bought ti'n 
over-sold. In addition to this, enormous (p.M 
titics were shipped to the United Kingdom ;o 
sale, as the one market likely to purchase the tf; 
w^hich otherwise would have gone to foreign ma’ 
kcls, the Colonies and elsewhere, had exchaw 
currencies not almost precluded those co'intnf 
trading in tea from British India and Ceylon Th 
large quantities which would ordinarily have bte 
taken by Russia were also dumped here, ami » 
one writer said a few months back, the Unit? 
Kingdom holds the world’s stock. The rcs.ilt : 
seen in figures. The stock of all tea in bond : 
the United Kingdom on July 31, stood at ovf 
220, 000, (XX) pounds, in other words, equal to 
whole season's Northern Indian crop in pre-wa 
years. Consumption has not grown to that 
tent. Hut that is not all. What is being 5oi 
now is the 1919-20 crop. A lot more of it ^ 
come and on top of that the whole Indian cro 
of 1920-21 plucked from April until Novemk 
next, and much of it lying in the East. It '^'1^ • 
there for months yet. This crop is already 
eral million pounds in excess of last year cr-" 
to corresponding period. 'The greater portion^^ 
the 19^ Ceylon crop has also to come forvvar- 
The United Kingdom always wants lo*" 
own consumption good quality tea, but there 


ne^'e^ enough of it. The British public are 


t3ud 


by means of advertising, to buy only the best a* 
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tc'.ir Icam that good wholesome tea can 

L ;. ueht at less money. To-day the public ought 
|J, :e able to have more than a sufficiency of 
;;,:e=vme plain medium tea at Is. lOd. to 2s. 

HI what housewife can say she ever heard 
.a.h .1 price since war began, 
yahnis of the industry have for some years 
,,.1 aiiiocated finer plucking at the expense of 
j but producers have taken little notice of 
!■„! advice, with the result we see to-day. Latest 
,b.H5 from the East are to the effect that a 
r.i movement is on hand between Indian and 
Jylor. planters to curtail output by finer plucking 
- j tinerally produce a better tea. The move- 
(ci comes too late for the horse has now been 
Icn. and it is a debatable question whether, in 
i.i oi the intensive cultivation which all gar- 
have undergone, a curtailed output would 
.1 the desired effect. 


TE.4 MARKET CONDITIONS 


applies to Formosa. Low prices have curtailed 
production and Mr. Grow does not see how it 
will be possible for the Formosa crop to exceed 
10.000.000 lbs., and it is quite likely that the cropl 
will be considerably smaller than this. I 

Mr. Grow predicts an acute shortage of certain 
grades of Japans. He also states that the statis- 
tical position of all teas is very strong, except in 
the case of blacks. 

On his return trip from Japan Mr. Grow was 
aeeompanied by Lee Foster who represents the 
J. C. Whitney Company in Formosa, and Joseph 
Shanahan, assistant buyer at Shanghai 


WHY TEA IMPORTS ARE SMALLER 


SuperWsing Examiner MitcheU Attrajutes 
D^hne to Surplus Supply and to 
align Costs in Producing Countries 

(Special Correspondence) 


Interview with F. A. (Jrow, Who Has 
Just Returned from Formosa, Japan 
and China 


r .4 GROW, vice president of the J. C. Whit- 
• ney Company, tea importer, returned from 
it Orient recently, after having spent several 
r.-nihs in China, Formosa, and Japan in the in- 
trisis of the Whitney organization. He reached 
Jivago September 19, and during the latter part 
I ihe month visited the company's New York 
'ifee, 

.\(r. Grow is of the opinion that never in the 
kiitory of the business has there been so good an 
coportunity to invest in tea. Many teas are sell- 
tv’ at prices which are lower than the cost of 
pj.iction. He explains that the present low 
Vvfv are entirely due to the financial situation 
“4 Were it not for the tight money market, 
would be considerably higher. Mr. Grow 
^vcve, that tea prices will never permanently 
ram to the pre-war prices for the reason that 
"vL.ction costs have reached a new level in 
apan Also plucking and production in all of 
tea producing countries has been cut. Many 
oners are refusing to pick the tea, owing to 
>e low prices, and as a result the Japan crop 
■S Mar will be the smallest in about thirty 
*0'^ If .sugar were selling at five cents a 
■" today, it would be comparable to present 
oes of tea. He states that the losses of the 
■ “Ov.vc and Chinese merchants have been stu- 

^*■0 same situation that obtains in Japan also 


Washington, D. C., .September 20, 1920 
■T HE reduction in the quantity of lea imported 
into the United States this year is not due 
to a falling oft in consumption, states George F. 
Mitchell. Supervising Tea Examiner of the 
Bureau of Chemistry, United States Department 
of Agriculture, but to the surplus supply brought 
III during the war and to the high cost in the tea- 
producing countries. His statement continues: 

The quantity imported during the fiscal year 
ending June 30, 1920, was less than the amount 
brought in during each of the three preceding 
fiscal years, but was slightly more than the nor- 
mal annual importations before the war. The 
degree of purity of the tea imported during the 
last year was the highest on record. 


-Joari-us ACCUMULATED DURING THE Wae 

The large importations during the war were 
due, according to Mr. Mitchell, to the fear on 
the part of the tea importers that an embargo 
would be placed on the importation of tea in 
order to conserve shipping space, or that a duty 
would be placed on it to raise war revenue. The 
likelihood of either or both of these factors 
entering the situation induced the importers to 
bring in large quantities of tea while it was pos- 
sible to do so and without the payment of duty. 
A surplus supply of tea was thus accumulated. 

The high cost of exhange in many of the tea- 
producing countries, together with increased 
costs for labor, and a shortage of the crop in 
some countries, has greatly increased the price 
that importers have to pay for tea. During the 
last year when large supplies were in the hands 
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of rk-alcrs ihc importers hesitated to bring in 
arldilional tea at a higher price than would 
probably have- to he paid later. There is no in- 
dication, however, tliat less tea is being con- 
sumed n(»w than in f'irmcr years. It is highly 
probable in fact that nujrc tea is being consumed 
since the ad\ent of proliibilion than formerly. 

’I’he first column of the following table shows 
how the imi)f»rtati<ms increased during the war, 
and the second and third columns indicate that 
the <piality anri purity of the lea offered ff>r 
entry into the United Stales has been of an in- 
creasingly high degree: 


Fiscal Pounds Pounds Per Cent 

Year Imported Ilejectwl Rejected 

lOlJi prj.539.667 1.4fll,787 1.53 

1914 92.180.460 841.51*5 0.0 

1915 95,306.854 948,475 0.9 

1916 109,536,526 1.768,573 1.614 

1917 105,981,158 954,425 0.9 

1918 148,084,384 2.354.277 1.58 

1019 113.338.535 1,420,568 1.25 

1920 06,862.858 145.246 0.15 


Notwithstanding that large quantities were 
carried over from previous years, the importa- 
tions during the year closing June 30, 1920, were 
slightly larger than the importations during 1913, 
1914, and 1915. though less than the abnormal 
importations during the war. The degree of 
purity of the tea otTered for importation is 
shown by the fact that in the last two years only 
one small shipment was rejected, becanse of 
artificial coloring and facing. 

The Tea Inspection Service was transferred 
from the Treasury Department to the Depart- 
ment of Agriculture on July 1, 1920. The Super- 
vising Tea Examiner and all his staff were at 
the same lime transferred. The inspection in 
the Department of Agriculture is therefore to 
be done by the same men who did it for the 
Treasury Department. The Inspection Service 
was transferred to the Department of Agricul- 
ture for the reason that tea is subject both to 
the tea inspection law and to the pure food law. 
Since the pure food law is enforced by the De- 
partment of Agriculture it was believed that the 
tea Inspection w'ork could better be done under 
the supervision of that department. — B. W. R. 


COFFEE FREIGHT RATES REFUSED 
(Fro.m a Staff Correspondent) 
Washin'oton, D, C., Oct. 1, 1920. — The Inter- 
state Commerce Commission has announced that 
proposed freight rates on coffee in carloads from 
Gulf ports to various points are not found justi- 
fied. and carriers arc required to cancel proposed 
tariffs without prejudice to filing tariffs publish- 
ing rates in accordance w’ith bases found proper. 
— Lam m. 


ROASTING COFFEE WITH Gas 

Some of the Principal Reasons In 
vocales of This Fuel Favor It Over 
Coal or Coke 


Bv VV. A. Ehler.<, M. E. 

York 

I T is interesting to note how old-f,.-!: 

time consuming devices arc being rf-p’ v i ; 
modern efficient equipment in every im! 
the present day. This Is particularly in;,. . • V- 
methods of handling and preparing i'. (1 
ducts. In the baking of bread and craibir., • 
tendency is toward the conveyor type ovi ; > ; - ; 
with gas fuel. There arc obviously twn 
for this — the ever increasing cost of Inl'-r 
fuel and the difficulty in obtaining eitlur ;v ;b 
lime when most needed. 

With the roasting of coffee the ;iF.\ ; 

particularly true. The modern coffee 
machine which has been perfected throiuli u-.r- 
of study and experiment, results in the ' 

lime, lessens the shrinkage and produce# a rv 
better cup test. 

One authority in discussing this 
the foI!f*wing to say: 

“The operation of roasting coffee is : 
great exactness, amounting almost to an 
Perfect roasting requires considerable skill, i'j;;.- 
ment and experience, as not only the =’.v- 
strength and flavor but also the commcrcinl v:.;.: 
of the coffee depends on the operator dcci lit. 
upon when it is properly roasted. It i< nl^o 
of a crucial nature, for equally by insuffioiv;;! .'s 
well as excessive roasting, much of the aroin:t 
lost, the beverage under either of these circ;:-- 
stances being neither agreeable to the palati' i ' ' 
exhilarating in its influence. The operator : ’ 
these reasons must judge the amount oi 'i- 
quired for the adequate roasting of the 'liriorci 
varieties. The range of temperature proper ;■ ' 
roasting the various gades is narrow. “ 

During the fifth annual convention u’ 'f 
National Coffee Roasters’ Association held 
St. Louis coffee roasters from all parts oi 
country were almost unanimously in invof ^ 
gas fuel for roasting. One delegate in speak;: 
on this subject had the following to say m 
of gas fuel: 

“A student of coffee roasting must admit th- 
many coffees require individual study to deterr; ne 
the degree and manner of roasting reqinrcu 
develop their best drinking qualities. 
the importance of proper roasting in svciiu"*- 
desired cup quality, it is of primary imp Tnir^J 
that you have a competent roaster and -nita • 
equipment. 

“ In making a comparison between co:.; 
gas roasting it is necessary to consider ‘ 
lowing conditions: In roasting by hc^t - 
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vse have ash dirt in cylinder, smoke from 
ftre, baked roasts from first and second 
hot fire in mid-day, frequent high arch 
'Aards the end of the day; bringing a fire 
t ' ihe cylinders, a slow fire towards the 
; ca much difficulty in getting develop- 
t ATiii a constant difficulty of controlling heat 
:::V.rA periods. 

roasting by heat from gas, we have — a 
\ i MSt only during the first heat, an in- 

• • rtATulation of heat during any stage of 

or period of day, thus avoiding a pos- 
; >y of baked roasts, and constant ability to 
a roast to the exact stage to secure re- 
> ihat mean cup results. 

A r.-nsidcration of these conditions in connec- 
r w fh my observations in daily work with coal 
: ^a:; has decided me in favor of gas roasting 
: ihe following reasons : 

I'ir't; Gas roasting owing to the constant 
and regulation of heat enables one to 
each individual coffee or blend of coffee as 
icquire. 

ftcond; Gas roasting by securing rapid dc- 
;!n<iit finishes a roast quicker, and is a 

• • kayc saver. 

Third: Proper development means better cup 
1 } and better grinding possibilities.” 

Till average time of a two bag roast with coal 
k( is aliont 30 to 40 luiiuitcs. With gas fuel 
' iiuc is reduced to 20 to 30 minutes per 

fare is much available information on the 
rp:ir:iiivc costs of coal or coke and gas fuel 
r roasting coff^ because it is easy to keep 
■y accurate figijes. In a large plant in Iowa 

• r'astcr kept very accurate figures on the 
" of roasting with coke, based on a cost per 
: ' f $11.00 delivered, and found that it cost 

emts per bag of 130 pounds or 4.6 cents per 
' Ihs. of coffee. In the same plant after 
•.nctng to gas during a period of 18 months, 
trillion showed an average of 98.6 cu. ft. of 
' per bag or 76 cu. ft. per 100 pounds of 
fee. 

coal and coke costing upwards of $15.00 
ton at the present time, the cost per 100 
based on the above results, would be 
ceil!.'; per 100 pounds. 

- Ealiimore a battery of eight Jabez Burns 
■■‘C-rs was converted to gas several years ago, 

• Jrom a record of one year’s operation, the 
consumption per bag (130 pounds) was 94 

or 70 cu. ft. per 100 pounds. 

'•itmkagc losses are less with gas fired 
than with coal or coke on account of 
tliat the temperature of the roaster may 
y^^uitained uni formerly throughout the day 
■ ‘vry easily controlled. 

^innkage loss is due principally to roasting 
producing overdevelopment. The loss 


in shrinkage on this account would of course be 
the same with any fuel, but with a constant rate 
of combustion and positive control of the 
temperature as is so easily obtained with gas 
inel. there is very little attention required of the 
operator lo firing, consequcnily he is able to 
give mrire attention to the coffee. 

An example of the value of uniform roasting 
with gas fuel atul saving oblaincil l)y keeping 
shrinkage losses at a minimim may be illustra- 
te<l in the following manner: brig (130 

pounds) of coffee may be roasted with gas for 
9K cents, wiili gas costing $1.00 per M cubic ft. 
It the raw coffee costs 20 cents per pound and 
there is a shrinkage loss of Wc, then the cost 
per hag fur shrinkage alone would be 26 cents. 
In other words, if the savitig in .shrinkage with 
gas is otilv 1/3 of U/L (utt could afford to roast 
with gas even if it cost nothing for coal or coke. 

When coal or coke is used the following items 
enter into the cost of roasting and must be 
adde<I to the fuel cost: ex]>cnsc of carryitig the 
fuel, the storage space occiipi<*<l by the fuel, the 
cost of grate renewals, loss in excess shrinkage, 
removal of ashes, and time in waiting for a slow 
fire, or an overheated roaster to cool off. 

The above charges cannot 1)C made against 
gas fuel and consequently the roasting process 
not only costs less with gas Inii gives a far bet- 
ter and more satisfactory product of higher 
market value. 


JAPAN HAS NEW MAIL RULE ’ 

The Japanese Department of Communications 
recently issued a notice to all subscribers hold- 
ing numbered post office boxes that on and after 
August 1 no mail would be put in their boxes 
unless it bore the number of the box as part of 
the address. 

The notice furthermore recommends all sub- 
scribers to request their correspondents to be 
careful to include the P. O. box number with the 
address, as otherwise the delivery of mails not 
bearing the box number will be delayed more or 
less, according to the pressure of work on the 
limited staff of the post office. Foreign mer- 
chants do not take kindly to the system and have 
entered complaints. 


GERMANY LIFTS COFFEE BAN 
(Speciat. Correspoxdrnce) 

London, September 8, 1920— Under a new trade 
proclamation just issued by the government of 
Germany, the prohibition against imports of 
coffee has been modified to admit not more than 
500 bags daily. — A. R. P. 
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RAILWAY RATES AND PRICES 


FOR BETTER COFFEE MAKING 


Showing the Actual Increase in Transpor- 
tation Rates on Tea, Coffee, Cocoa, 
Pepper and Extracts 


Joint Trade Committee Starts the Coffo 
Club “ to Help the Consumer Enjov 
Good Coffee ^ 


S INCE the advance in railroad rates went into 
effect, there has been considerable doubt in 
the trade as to the rate of increase on transport- 
ing tea, coffee, cocoa, spices and flavoring ex- 
tracts. In response to an inquiry by this paper, 
Julius H. Parmclce, director of the Bureau of 
Railway Economics, Washington, D. C., has pre- 
pared the following data on the actual freight 
rate increa.se per retail sales unit, transported 
from representative sources of production or im- 
port to various centers of consumption. The 
rates shown arc figured upon the actual gross 
shipping weight, rather than upon the net weight 
which the consumer receives. 

Gree.v Coffee 


(Per Pound) 

I ncrease 

New York to Ilostou n/100 of » cent 

New Orleans to St. t.ouls (domestic) . .15/100 of a cent 
New Orleans to St. Louts (Imported 
from .Ssla, New Zealand, .Yustralia 

or Ptitlipplne Islands) 18/100 of a cent 

New Orleans to St. Louts (linported^^ 

from Europe or Africa! Ift/lW of a cent 

Saa Frandsco to Omalia (domoBtlc) . .34/100 of a cent 
Sao Francisco to Omaha (Imported 
from Asiatic iKiIntx, .Australia. Fiji 
Islands, New /ealand, Pblllpploe 
Islands and beyondi 27/100 of a <‘ent 

Roasted Coffee 


(Per Pound) 

New York to Buffalo 

New Orleans to Nashville 

San Francisco to Denver 


Invreesie 
17/100 of scent 
18/100 of a cent 
7.3/100 of a cent 


ThlA 

(Per Pound) 

Increase 

New York to BaUlniorp 17/100 of a cent 

San Fraiiolsro to Birmingham 50/100 of a cent 

Cocoa 

( Pound Tin) 

Increase 

New York to Cleveland 21/100 of a cent 

New Orleans to Kansas City (do- 
mestic) 42/100 of a cent 

New Orleans to Kansas City (im- 
ported) 20/100 of a cent 

San Frauelsco to Galveston .31/100 of a cent 

Pepper 

{Ya Pound Tin) 

Increase 

New York to Chicago 1.3/100 of a cent 

San F'rauolseo to Portland. Ore. ..... 6/100 of a cent 
New Orleans to Houston 11/100 of a cent 

Flavoring Extracts 
(2-Ounce Bottle) 

Increase 

New York to Baltimore 8/100 of a cent 

New Orleans to St. Louis (domestic) .. 20/100 of a cent 
New Orleans to St. Louis (Imported 
from Asia. Australia, New Zealand 

or Philippine Islands 16/100 of a cent 

New Orleans to St. Louis (Imported 

from Europe or Africa) 14/100 of a cent 

San Francisco to Omaha ,50/100 of a cent 


I N a circular sent out on October 5, the j,- 
Coffee Trade Publicity Committee aiuiui;r,> 
the formal launching ot “The Coffee Club' i:, 
explains its purpose as a movement “ to help :- 
consumer enjoy good coffee." The charter 
bers include those roasters who have sup;jor. 
the national advertising campaign, their 
men and a limited number of each firms' tii>: .t 
crs. Ordinary membership is open tu :hvv 
distributors willing to support the ' a(l\ cn.ijir 
campaign by a yearly subscription. One cci:: 
bag is suggested as a fair basis for 
subscriptions. 

The club has a symbol consisting of a coiv. 
cup and saucer on which appears this Icijini 
" Member of the Coffee Club, a national organ;:., 
tion of wholesale and retail coffee dcakr? i 
promote Better Coffee Making." 

Better coffee making is the basis of tlie lur: 
mittcc's fall and winter advertising caminnv': 
Four ads are to be used in 165 newspapi.: 
published in sections where subscribers i> ;b 
campaign are located. The^first will (ipfKi 
October 18 and the others a^intervals bctwei* 
that date and November 22. The campnign ;v 
cost about $100,000. 

Simultaneously better coffee making ads r. 
appear in many of the national magazines ai; 
will continue well into the winter. These ' 
coffee making rules form a principal fealure ' 
each advertisement : 

(1) Keep your coffee fresh — preserve tli!! 
aroma to the last. Fruit jars are 
for this purpose. 

(2) Measure proportions carefully, both I 'l- 
fet* and water. 

(3) When serving hot coffee, serve it 
Never recook. 

(4) Use water only at full boiling-point 
making “ drip ” coffee. 

(5) Strain or settle carefully. AH coffee i> 
clear if properly made. 

(6) Keep coffee-making utensils clean. 

A Window Transparency 

Another feature of the campaign is a 
transparency bearing the Coffee Club 
which roasters’ salesmen are expected to 
in the show windows or store interiors ot 
of their customers who will sign a guarantee ■ 
they w'ill cooperate in the better coffee ' 
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• c. The transparencies are supplied by the 
'•.tc through roasters. 

c^jb’s symbol is also intended to be used 
rheads, invoices, in advertising on brands, 
r.'.lcsmen’s advance cards. 


Coffee Club Xews-Shkct 


r t Committee also announces that the first 
,• the “ Cof?ee Club News-Sheet” will 
. ' (laritig October, saying, “W'e mean to 
^ national cofFee advertising campaign 
.;y to nil coffee distributors through this 
and for the present will send it to 
tTcc wholesalers.” It is further stated that 
. -u-r.ihlv circulation will he about 50,000 copies. 


A (OFFEE CONSUMPTION MIXUP 


(„ R. A. Hastens to Correct Misleading 
Newspaper Statement, and Contributes 
Some Figures of Its Own 

iHMEERS of the coffee trade were much 
ll ai^tnnished to read In the newspapers of the 
[an of September that coffee consumption 
e year” had declined to a remarkable extent, 
that " last year ” meant 1919-20, instead 
191S-19. as was the case. .Among others who 
-'c immediately active to correct this impres- 

■ was the Na^nal Coffee Roasters’ Associa- 
'• wliich reviews its actions in Circular No. 
r.' follows; 

"II 20tli the Associated Press dls- 

i i 'il the fnllowiiig statement given out by the 
•MirtmrDt of Commerce, which statement wms 
;* iia] published in newspapers throughout the 

■i.ti'v ; 

AViisliiiigton. {?cpt. 20. — Per capita estimates 
l■^' liTiKMint of coffee consumed last year in the 
Slates, announced today by the Depart- 

• t 'f Commerce, showed a decline in comparison 
f'l Ihls. the 1919 amount being 8.99 pounds, 

with 10.29 in 1918. 

ibe exception of 1918. when per capita 
I was 8.S5 pounds, the 1919 figure was 

• rw.'st for any year since 1900, wheu-the con- 

M-as S.h 9 pounds per capita. 
l.O.ll. 839.910 pounds of coffee imported 

■ die United States last year, 959,177,861 
iii'h were retained for consumption and the rest 
■=' •xported.” 

public, and even the coffee trade, misunder- 
(Ids statement. Many thought that the 
had to do with consumption during the 
‘t rweh'M months. 

Association immediately communicated 
‘ ^ ’hf* Department of Commerce and other Fed- 
found that the figures given out 
re for the fiscal year ending June 30, 1919, and 
compared with the records for the fiscal year 
June 30, 1918. We also obtained the cor- 


rect figures for the fiscal year ending June 30. 
1920. which fully confirm all statements of in- 
creased consumption heretofore made in the na- 
tional coffee advertising campaign. 

At our request, the Associated l^rt'ss sent out 
these figures in the following statement, which 
was published throughout the country on Sci>- 
leiiiber 2Sth and 29tb : 

NEW YORK, Sept. 2S. — More coffee was 
drunk in the United States during the year end- 
ing .lime 80, 1920, than in any previous year on 
record, acc'ordiiig to figures received by the Na- 
tional Uoffee Roasters Associates from the Pureau 
of Foreign au<l lioinostii* C'oinmorce of the Depart- 
ment ill' L'oinmeroo. The period onvered <*oiucides 
with the first year of rrohibition. 

'• The total eolTee cousumption in continental 
Unilvil States f<u* this period was 1.8.".8.000,00<> 
ixMinds aiiil the per capita consumption 12.7 
pouiiils. This is a total inertuise of .899.tK){),009 
pounds and a jwr capita increase of 3.71 pounds 
over the preceiling twelve months. On a basis 
of forty cutis to the pound the Association esti- 
mates this imrense at sixteen billion cups of 

Ciiffee. 

“The Assooialiou culls aitrntion to the fact 
that Ji report of di'i rea.sed cofTee eonsmnjition dur- 
ing 1919. aniiimiK-i'd a f«’w days ago in one of tin* 
lirlnti’d reports of the Department of C«'mtnerce. 
ii'fi'rred to the fiscal year oiuling June 30, 1010. 
This 1919 report, says the stinemcnt. has no bear- 
ing uj'on pn‘sent consnmiiiinn or presimt condi- 
tions, excejit as a basis of comiiarison.” 


A TEA QUESTIONNAIRE 


Tea Agsociation Seeks Information to Ac- 
count for Lack of Increase in Sales 

T he Tea Association of the United States of 
-America is sending out a questionnaire to 
its members. It contains three queries, as fol- 
lows : 

1. Why do the countrywide q''ea sales, year 
after year, remain at a standstill? 

2. What remedy can you suggest that wull in- 
crease th<* sale.<! of Tea? 

3. What misconceptions are the consumers 
laboring under regarding the merits of Tea as a 
boveruge? 

R. L. Heclit, chairman of the committee having 
the tea publicity matter in hand, explains that it 
is hoped that by means of these questions it will 
be possible to get at some of the fundamental 
reasons for the lack of increase in tea consump- 
tion. It is the intention of the committee to 
correlate this information and use it in a series 
of advertisements now running in the trade jour- 
nals, the object of these messages being to focus 
the trade's attention upon the need for a national 
tea propaganda. 

The Tea Association invites every one inter- 
ested in increasing tea consumption to send sug- 
gestions. Communications should be addressed 
lo the Tea Association of the United States of 
America, 106 Water street, New York. 
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U. S. COFFEE TRADE IN 1919-20 

A StatiHtiral Review of the Imports and 
Exports During the Last Fiscal 
Period 

( SfKCf.M. CoRRKSI*<>N1)KNCK) 
\Vasiiin(;t'jn', D, C., October 9, 1920 

T he lUircau of Frirci^n and Domestic Com- 
merce has just made public ils annual statis- 
tical review of the green coffee trade of the 
Unilc<l States during ihc 1919-20 fiscal year. It 
was prepared Ijy the Division of Statistics, and 
slates : 

“The coffee trade of continental United Slates 
for the fiscal year ended June 30, 1920, is marked 
by recorfl-brcaking receipts from foreign coun- 
tries and nouconliguous custfuiis districts of 1,- 
417,062,913 pounds, valued, at $.311,477,153, 
against the former high record in 1917 of 1,322,- 
0.58,526 pounds invoiced at $133, .513, 226 and 1,- 
0.51,839,910 pounds, worth $144,069,369, in 1919. 
This is an increase in 192t) over 1919 of 35 per 
cent in ciuantity and 116 per cent in value. Ship- 
ments (that hj exports and reexports to foreign 
countries and .sales to noncoultguous territory of 
the United .States) <lccreascd 36 per cent in cpian- 
tily, from 92,662, .549 pountls in 1919 to .58,585,452 
pounds in 1920, and the corresponding values de- 
clined 13 per cent, from $16,442,019 to $14,283,921. 
The average price of cotTcc received in the fiscal 
year 1920 was 22 cents per pound, in contrast to 
13.7 cents per pound in 1919 and 11 cents in 1914. 
Exports in 1920 of domestic raw coffee averaged 
27 cents per pound, against 19.5 cents per pound 
in 1919 and 16.2 cents in 1914. This is an increase 
of 40 per cent in 1920 over the price of the pre- 
vious year and of 67 per cent over the pre-war 
year 1914. 

“Deducting the exports and reexports from 
continental United, States from the receipts, ac- 
cording to the figures given, leaves a net avail- 
able supply for domestic consumption of 1,358,- 


477,461 pounds, or 12.7 pounds per capita 
estimated population of 107.239,000, in th<; r. 
year 1920, against 8,99 pounds per capita ‘ . 
10.06 pounds in 1914, and the high rcc - 
13.34 pounds in 1902 and_12.22 pound:^ Ir. . - 
The receipts and shipments of ct)ffee in thi- . 
of continental United States for the fi>r:l 
3920, as compared with 1919, are sumnvuvr^ 
the tabic at the bottom of this page. 

“Receipts of Hawaiian and Porto Ricaii t • 
in 1920 amounted to 2,835,477 pounds, valtu * 
$775,38-5. or 3,064,197 pounds less than tii, ■ 
ccipts of 5,899,674, invoiced at $W4,046, in I 'l. 

Fiscal Ye.\r Exi-orts. 

“In the export trade shipments of Haw:; 
and Porto Rican green coffee from all 
districts of the I'nited .States to foreign conn;- 
aggregated 3.5,867,191 pounds, valued at 5'U'' 
904, in 1920 ; 37,224, 16(j pounds, at $7,2.52.24. 
1919; and 46.347,991 pounds, at $7,137,857. ii; 
pre-war year 1914. There was a drop in iht. , , 
ports to foreign countries of roasted or 
coffee from 5,564,701 pounds, valued at $l.I'4,i j 
in 1919, to 3,080,805 pounds, at $896,936, in IvJ 

“Reexports of foreign coffee declined irdii- ‘‘ 
731,646 pounds, worth $13,910,964, in 1919 lu 
956,090 pounds, worth $11,935,749 in 1920. \\h.; 
these amounts are contrasted with the v 
9,574,496 pounds worth $1,276,227, in the prc-.^,, 
year 1914, some idea is gained ^ the trenmen'l 
growth in the transshipment iftffee trade of :h 
United States during and since the war, Th 
details of this trade by countries for the n.J’i 
years 1914-1919, inclusive, were published in 'h 
statistical review^ published in Commerce Rep"- - 
Dec. 17, 1919, [and appeared in the January, 1'2 
i.ssuc of The Tea and Coffee Trahe .h)i;RN4 
pages 47-50.] 

Fiscal Yfjvr Imports. 

“The amount and value of coffee received ror 
foreign countries in the 12 months ended J'’:' 
1919 and 19^, are tabulated at the top of the ro 
page. 


•1»19. ^ 1920. — ^ 


Origin and Destination. 

fiECRIPTS. 

From — 

Forolj;n fouiitrlcs 

Hawaii 

Porto Itloo 

Total 

.SUll’.MENT.S. 

To— 

Foroigii rountrios 

.Alaska 

Hawaii 

Pounds. 

1,045,940.230 

5,02.3,145 

276,520 

Value. 

$143,075,323 

925,104 

68.942 

Pounds. 

1,414.227.430 

1,926,900 

908,577 

Vain- 

I.O.".1.S.30.910 

14,097.617 

726,326 

lt>6.96» 

$144,069,369 

$2,256,4.34 

226,372 

18,249 

1.417.062,913 

7,072,24.5 

698,206 

258.911 

$311.-1' 


14.0.30.903 

S2..531 05.> 

S.629..3r)2 


Re-exports of foreign cutTec 

77.781,646 

13.910.964 

49.9.'56.0HO 


Total 

02,662.549 

$16,442,019 

$58,585,452 



fl Exclusive of exports from Porto Rico and Hawaii. 
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, ''‘f Origin. 

,\merlca 


I>1; • ■ ■ 

iD-ilf'S 

..;J 



East Indies 
. ..-untries . . 


lyi'j,- ^ 


1920. 


Pounds. 
ir»S.:<43.13.> 
21,963.490 
.M.024.026 
571, 921, 573 
12l.412.41S 
83.007,646 
762,594 
13.383.963 
16.006.429 


1.046.0-9.274 


\ alue. 

$IS. 496.027 
3.417.612 
7.622.603 
76,423,701 
18.644,334 
14,085,669 
120,277 
1 .9S<l.663 
2,296,713 


$143,089,619 


rittiiuis. 
147.730.324 
24.523,125 
.33.140.436 
852,289.222 
180.934.461 
93.304.071 
T02.U07 
.39 749 SJ9 
21..S32,688 


1.414.22S, U13 


Value. 
$27,934,920 
5,176,384 
7.036.7S7 
191,101.534 
4I>, 7.36.461 
22,008,280 
169,460 

11.360..3.'i."> 

5,177,491 

$.310,701,872 


supplied approximately 60 per cent of 
• ,i,il (.juantity of cotYec imported into con- 
■ il United States in the fiscal year 1930, 
. : .'4,3 per cent in 1019 and 75 per cent in 
'c 'var ye.ar 19!4. Other large gains over 
' I.u ing 1930, expressed in pounds, are shown 
r U Umbia,, from 131,416,418 in 1919 to 180,- 
-J' ! in 1930; X’eneziiela, from 85,007,646 to 
DtUch East Indies, from 13,.^3,963 
''r4''.839; and Mexico, from 21,963,490 to 24,- 
.'.'. 1 ' Keports from Central America declined 
i.b'^,343,135 pounds in 1919 to 147,750,324 in 
•. 1 :,nd the West Indies from 57,024,026 to 33,- 
;>uiimis." — R. R, \V. 


THE SLUMP IN COFFEE 


bowing the Reaction of the Roasting and 
Distributing Trade to the Decline in 
Green Coffee Prices 

K\V low levels in the price of green cofTcc 
were reached during the first week of Octo- 
I.', Santos 4s then being quoted wholesale in 250 
;ic lot?, minimum, at ll4d cents, against 25K’ 
uit' a year ago, and Rio 7s at 7->4 cents as 
mpared with 16 % cents in the corresponding 
■itk of 1919. 

The beginning of the slump came early in July, 
b?ycar, Santos 4s then being placed at 2354 and 
b ' 7? at 15 cents. The rapid decline has resulted, 
j 'ar, m the suspension of one big importing 
'*m and a feeling of insecurity among several 
hcT?. according to reports from coffee trading 

i'ltcfv 

Ol hie there have been many accusations that 
■'Viors and retailers arc not passing all the ben- 
uf lower prices on to consumers. In de- 
their prices some roasters claim that they 
Hill operating with coffees bought at prices 
ch higher than are now current in the spot 
•"I tuturcs markets, and cannot reduce their qiic- 
'-'■’Tis as fast as the brokers and importers have 
■^'31 compelled to do. On the other hand there 
3e wholesalers who charge that prices could be 
d much below the levels now being main- 
-'■'i a host of roasters. 


One Middle West roaster, who has been selling 
cofft'c below his competitors’ prices, states that 
some roasters are asking retailers to pay 45 to 48 
cents a pound for colTec that should be selling to 
consumers at 45 cents for the best grades. 

However, reports from Various ci'ntcr.s indicate 
th.at the recc.ssion toward pre-war prices has be- 
gun. New Orleans shows that in the past three 
months roasters have reduced prices from six to 
14 cents a pound, and further reductions are ex- 
pected. Retailers do not seem to have kept pace, 
ilic average cut being from two to ten cents. 

Chicago roasters arc reported to have cut prices 
about fifty per cent in the past three months, and 
arc looking for further declines. The retail trade 
show.s cuts of from ten to 20 cents a pound. 

Philadelphia retail coffee prices show in some 
instances a decline of 12 cents a pound in the past 
six weeks. 

Washington, D. C,, reports that leading retail- 
ers are selling best bulk grade five cents less than 
two months ago, and cheap grades at 15 cents 
reduction. 

Many New York roasters show an average in 
reductions .since July of from five to 12 cents, ac- 
cording to best accotmts obtainable at this time. 
In the retail trade some of the biggest stores 
catering to high class trade have made practi- 
cally no change in prices, while among chain 
stores there have been cuts running from ten 
to fifteen cents a pound on best bulk grades. As 
in other cities, bulk coffees in New York .show a 
greater price reduction than do the popular 
package brands. 

The coffee price decline has not yet been 
passed on to patrons of the majority of restau- 
rants in the larger cities, judging by the chargc.s 
of “profiteering” that have been appearing more 
and more irequenlly of late in the press. 

According to a statement issued by the Chi- 
cago City Food Bureau certain chain restaurants 
and hotels in that city charge anywhere from 
five to 25 cents a cup for coffee. 

In New York a popular restaurant system was 
arraigned in the press for maintaining a price of 
10 cents for a cup of coffee, although its coffee 
had declined from about 50 cents a pound to 
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nearly 30 cents, and sugar even more drastically. 
The newspaper claimed the restaurant was mak- 
ing 300 per cent profit on its coffee, and also on 
its tea. Similar charges have been made in 
Boston, Atlanta, Chicago and other large cities. 

New York hotels scc-m to have established a 
record for coffee, as well as tea, profits, accord- 
ing to a recent newspaper interview with E. M. 
Slaller, general manager of the ch.ain of Statler 
holds. He is quoted as saying that “everybody 
knows that there is 1,000 per cent profit in a pot 
of lea and 400 to 000 per cent in a cup of coffee, 
but this is offset by a much smaller margin on the 
more expensive foods, like meats.” 


COFFEE ASSOCIATION BULLETINS 


Several Matters of General Trade Interest 
Are Discussed in This Month’s 
N. C. R. A. Circulars 


D uring the past month the National Coffee 
Roasters’ Association issued several cir- 
culars of general trade interest, digests of which 
appear below. 

SftiiTJNr. CoNniTioxs. 

New York shipping conditions, according to 
Circvilar No. 26, have improved to snch an c.k- 
tent that it is now practically unnecessary to 
employ cartage services on coffee originating 
in warehouses having track or lighterage facililtcs. 
Improvt mcnt is also noted in tlie railroad offices, 
it now being possible for the Association freight 
bureau to obtain and forward the hour of ship- 
ment, train number and detailed routing on 
carload lots. 

Frfigtit Forw^arpint.. 

The Association .also states that under its 
Freight Bureau marine insurance open policy, 
shipments destined via water to .\tiantic Gulf 
ports, and to interior points through thoseports 
arc now subject to additional charges of 12V^ 
cents on $100.00 to the Atlantic ports and 15 cents 
to Gulf ports and interior points. This makes a 
through rate from warehouse in Brn/il or point 
of origin to consignee’s W'arehousc of cents 
per $100.00 via Atlantic ports and 40 cents via 
Gulf ports. 

T.axes, 

A circular from the Committee of Manufactur- 
ers and Merchants on Federal Taxation is for- 
warded to N. C. R. a. members without recom- 
mendation or comment by the Association, ex- 
cept to say that if enough members are inter- 
ested it might be a subject for discussion at the 
next convention. The circular urges business 
men to back the Ralston-Nolan bill (H. R. 12,397) 
which proposes to reduce the tax burden on 
business by subsMtutiug a tax on landholders, 
urban, rural, coal, oil, mineral, waterpower, etc. 
Misleading Advertising. 

The Vigilance Committee of the Association 
reports another satisfactory settlement of a 
complaint against extravagant claims in adver- 
tising a brand of coffee, and also in the label. 


wherein it was stated that the contents were ' ^ 
ter than any or all the other coffees r • 
world. 

Shorter Terms. 

Circular 27 related in part to a plea for 
member of the trade to get behind the nv:. - . 
of reducing credit terms. It is hoped th.i^ ' - - 
time of the next convention (Noveml < - 
the roasted coffee trade of the entire cou:,rr. 
be on a thirty-day basis. Attached to the r ^ • 
was a pamphlet containing some reason-; \> i 
wholesalers and retailers should adopi - 
terms. The arguments arc printed in the ■’ 
Grocery Department of this issue. 

Business Research. 

Under the heading Business Research •. . •, 
plained why announcement on this suli ' •. 
not been made before this, the substaiV v 
that Columbia University has been cm.:!. ' 
a thorough study of the matter and was r •, •- 
pared to make a statement; also that li; :• 
has come when the University cannot (r 
further until more members supply the e ' 
operation data on which the research is ' v; 
The circular states that the reseaich wi;; 
suit in immense benefit to the coffee t::*’. 
the members will only give their cocmk:,: 
but “if the request fails and the luiiw:-:- , 
not given .sufficient data to provide a i u' - 
its mvestigation, the entire Business 
with all its promises when completed, •: •: 
(h'finitcly abandoned.” 


THE PRICE GUARANTEE CONEERl'.X'' 
.\t the conference of manufacturer-; :i:. 
IriliiitcTS held before the Federal Trade C r::' 
sion in Washington, on October 5, 193 '. : 
cuss guarantees against decline in pric^, " 
Coste, manager of the National Coffee T< > 
Assciciul'on, spoke in behalf of the curYoe 
and filed fifty-two letters from roaster*, 
six being against a guarantee and si.x cith v ' 
favor or non-committal. 

In presenting the letters, special mert: : ' ' 
ma<lc of the fact that this practice, as f .T: 
in the coffee trade, led to over-buying, and “ - • 
stocking, which resulted in inferior coffvc * 
ing the consumer, and therefore it was cr.: r ' 
that the practice is against the best interim* “ 
the consumer and the trade. The A'?:- • ‘ 
will file a brief with the Commissioner w " ' 
thirty days. 


COFFEE RESEARCH PROGRESS 
Reporting to the Joint Coffee Trade F- ' 
Committee the latter part of the month. ; 
C. Prescott, general director of the Comn.ir;'' 
coffee research at Massachusetts Instir 'te - 
Technology', stated that the investigation? 'P - 
that time had consisted principally of rcv:e-\ 
the printed works of other coffee researcher?. - ' 
that this stage of the work is now ncarb' ' 
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TO CO^’DUCT A COFFEE SHOP loss of efficicucy due to the use of water at lower 
* temperature. 


jilt Trade Committee Describes Operat* 
jiijr Methods and Necessary Eqiiip- 
liieut, and Gives Directions for 
Brewing 


) 


\1 oi the most ambitious booklets yet turned 
,,;u liv the Joint Coffee Trade Publicity 
•••;; Ucc is the one entitled “Get a Reputation 
y. ur CViffee” which was made public during 
•i.iiih, The introductory to the booklet says 
-,-p> >u is not only to help those alrcadj' cn- 
; iii the restaurant business but also to 
f thn.'o who wish to establish coffee houses, 
C'unters and similar place which make a 
;t. Ilf serving superior coffee. 

{ CT'ffec makiiiK directions “arc compiled 
the most reliable information in the files 
■ht National Coffee Roasters Association and 
J niit Coffee Trade Publicity Committee.” 


arc the directions: 


Ttie Ukn’ 

K ; ilii.‘ iini. itiiluding fauepis nnd connections. 

: ilmsiy clean. Scour and scold dolly. So*.* 

■ ’:,i ii' is no leak frotn the water jacket. tllazeU 
••'iiwaip makes the best container for the 

t i'l tVce. Avoid metal contact so far ns 
•';‘li. and if metal equipment is iu (ouch with 
. ii'p s*‘e that it is kept well tinned or other- 

• jii'i'U'ci'al from corrosion. 

i\ >]i \\jUi*r in the water jacket very hot, hut 

• loiliiig. Have the urn HOT before brewing 

The Drip Bag 

T:i-‘ hru: which hoUls'tho ground coffee should he 
. mesli to hold the finest particles. Muddy 

' iviuly coffee means that grounds arc in solu- 
\uili tlie water — au inexcusable error, 
i luiKlin of medium weight. Don't use cheese 
For powdered coffee use light canton flan- 

• ■■ bizxy '■ side in. 

i' :i>li our new bags Thoroughly, in hot or cold 

■ !'. !uU(ire using, to remove the starch sizing. 
F bag slionld not be deep enough to hang in 

bif'Wrd coffee. The shape should bo such as 
v!i w ;i free penetration of water through the 

■ ai !., I)(i not use a bag too narrow or conical 

with sides reinforced with auy material 
' to free flow of water. The result of let- 
-j: wnif^r stand on The grounds is over-drawn 
rin<l a bitter flavor. 

djiijovf' the bag immediately after the drip is 
•yd- -nor more than ten or fifteen minutes after 

■ pouring, 

^'Vt r .|iy the drip bag. Rinse it thoroughly in 
1 witfr- -never in hot water, which cooks in the 
“ I\»ep bag when not in use submerged in 

cTild water, which seals it from the air. 
to the air causes souring. Use new bags 
■"'i'i»MiTly. 

Water 

lie fresh, ilust be hoilinff. at the top boil- 
b"int. before it is poured on the coffee. Water 
( lo highest possible temperature is necessary 
Tno5L efficient extraction of flavor, aroma 
‘■' or. The following chart shows tbe great 


212® Fahr. 

At Boiling I’oiiu Iii u lent 
1 Z»0 “ Fah r. thei e n t 


Gkaxi'l.miox 

Ground ctiffci- loses strength rapidly and should 
be kept in a closed container ns nearly air-tight 
as possible. It is higliiy desirable that coffee be 
freshly ground as well as fresli-roiisted, 

'J'here is no more imi>oriant factor iu gooil n^ffee 
making ih.an (In* right grind. On this subject, 
however. oi)inions differ, and the restaurant man- 
ager who Is interested in serving a perfect brew 
will do well to make a few experiments before 
deciding which degi'ee of granulation to adopt. 
A coarse griml. su<-li as ihat favore<l in households 
that stick to the old-fashioned boiling proiN*ss. and 
the medimii gi-imulation used in percolators are 
not suited to (he restaurant urn. Tin? lu-inciplc 
of the drip method is to extract strength and flavor 
by a quick contact of grounds and boiling water. 
To gee the best results tlji.’ bean must be well 
opened. 

Jvcstauraur coffee, therefore, should be ground at 
Ic.asi as fine as granulated sugar. Many dealers 
recommend a grind as line as fine corn meal, which 
shows .‘I slight grit wlien rubhed between tluimb 
and linger. The grind should not be so fluD, how- 
ever. as to m.at and ]»revcnt the free p'.’nctr.at ion 
of water. 

MEASLRE.MKXrS 

N[casurc ihc water and lucn.'iurc nr weigh the 
ground <-offcc carefully. Don't guess. When you 
have found the riglu proporiions stick to them. 
The proportion <»f coffee Is governod by the 
strength nnd color of (he brew desired and 
by the grin<l usc<i. Right ounces of finc-ly ground 
coffee, liner than line graniilaU'd sugar nnd as fine 
as the corn meal gtind already mentioned, will 
produce one gallon of good, strong coffee. With a 
co.arser grind use ten to twelve ounces. .Allow 
about twenty per cent, for absorption of water b.v 
the grounds. For instance — five gallojjs of brewed 
foflVf requires six gallons of boiling water. 

R«‘ar in mind tliat a partially filled bag will 
drip more quickly than one filled to its designed 
capacity. AVh<-i! brewing in smaller quantities, 
therefore, use more <offce in proporticai to water. 

Ol'EltATlO.V 

Pour wafer at highest jH>ssible temperature over 
the ground coffee in the drip bag. Xever stir with 
a spoon or otherwise. If the bag is correct in ma- 
terial and shape and not filled with coffee over its 
designed capacity there will be no congestion or 
standing of the water on the grounds. Xo agita- 
tion oy mixing or cooking of water and grounds 
together is necessary to perfect and complete ex- 
traction. 

Some authorities maintain that one pouring is 
enough, if a very fine granulation is u.sed and the 
water is at full boiling point. They declare that 
any repouring of the brewed liquor through the 
grounds extracts the bitter elements of the bean 
and injures the delicate coffee flavor. If the de- 
sired color and flavor do not result from the first 
pouring three remedies are open : One. use finer 
grind; two, use more coffee: three, repour. 

It may be necessary to resort to re-pouring if a 
grind coareer than fine corn meal is used, because 
the bean may not have been broken into particles 
fine enough to let the water have access to all the 
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o-IIs ill which jin- tin* aromatic oil.s upou 

wiiirh lliivur doinfiidrt. 

K.'U'h of fh<*sii ••Hs.'H Lcivcrt a difFereut result, 
and ili<- rohtM- tinikiM- nnist detcriiiitie for himself 
wliifdi he inefetM. }»Mt oti«*i' yon have found the 
nntliod ifijit Ijfst suits \our patrons, stir-k to it; 
dun't uiry a hair. 

StRVICt 

I'n sli hreu cd rortee is e.s.seiitial for best results, 
Hrew a> near ihe time of servhe as humanly pos- 
sible. li‘t the brew siand in the urn any 

l(niKer ifuin ab.solutely necessary. 

Seivr r(iire(} H(jT. XovcM' ullow the brew to 
gcT < liilln! either in the urn or after it is tiniwii. 
A iici’hct tii'ew is frerjiicntly mined by ilelayed 
servifc. < (ii)lin« and thereby losinsr flavor. lUdieat- 
in;? w ill noi re.sture lost flavor and aroma. 

IIa\e the pots aiitl clips warmed before ubIii^. 

The remainder c>f the booklet, which consists 
of twenty-two is made np of articles on 

how io t-lafilish, equip ami conduct a successful 
coffee shop, written by Ida C. liailcy Allen. Lack 
of space in this issue prevents rcprodnclion of 
the article in full, hut a summary of the “ hi.uh 
liglils" win indicate its scope. 

Mrs, -Mien first tells how to pick out a }*CK>d 
location, how ahaiidoncd saloons can be utilized, 
aud h'ov a “coffee shop” might be opened in a 
hotel li'biiy. She nc.\t discusses three types of 
coffee shops, designating them as the self service, 
the counter service and the combination counter 
and waiircs.s service. I’uilt-in stands can also be 
made Miccessful in business and manufacturing 
secliinis, according to ^trs. .Allen, who ends this 
part of her article with the caution that good 
coffee and good service arc the backbones of 
the enleri)rise. 

Under the head of rncmi, Mrs. Allen gives 
several sample courses, with the advice that the 
menu should be changed frequently, and that 
“homey” rather than exotic cookery should be 
served when possible. She says Io emphasize 
coffee flavor — “ its the best stock in trade a coffee 
shop can have.” Some substantial dishes arc also 
advocated as a feature of the service to cater to 
the men, quoting some of the foods served in 
English coffee shops. 

Regarding equipment Mrs. Allen not only tells 
wh.at should be used in the kitchen but the things 
that should be used on the fables or counters. 
Of course she recommends coffee urns, saying 
snilahle ones can be bought for about $65. 

Several paragraphs arc given over to describing 
the ideal service, and the furnishings and decora- 
tions. saying in respect to the latter that there is 
no more attractive background for the coffee 
shop than the old English type of china and brass. 

In the concluding paragraph it is stated that 
whatever type of coffee shop may be chosen, a 
candy and cigar counter should be located near 
the entrance d<mr. 


GROCERY TRADE DIGEST 

9 The most important news happenings 
of the month boiled down for busy readers. 


FOOD LAW MEN IN CONVENTION 

Federal and Stale Commissians Di-vu, 
Many Matters of Interest to Tea, 
Coffee and Grocery Men 

A L.ARGE variety of trade matiers w^Tc 
cussed at the twenty-fourth annual c- ■ 
tion of the American Dairy, Food and i - 
Officials, held at St. Louis, October 5-7. \!:; 
these were the talks about placing all - 
under an Inclusive license to deal in food 
nets, and about having State laws all un;: • 
In the resolutions it was decided to in.vr'. 
the executive committee to take up the maiur 
uniform laws and to report at the next i,' a. ■ 
tion. The convention also resolved to rccoiiuv • 
to the revision committee of the United S: ' 
Pharmacopeia that as many standard.s as pc)-: 
be included; disapproved of slack filled coiiUtii: ' 
and urged the passage of the amcnclmciU t- 
Food and Drugs Act now in Congress Ivv:: 
on this matter; deplored the loss of .so i;v; 
of the staff of the U. S. Department of .-Xer;. : 
lure and recommended that more money be 
such staff members to retain their services; -iv 
urged that the standards adopted at Bcrkiv 
Ca!., be pn^mptly acted upon by the secreiavi^ 
While the talks on stricter licenses for rt'ta’e" 
did not result in a formal resolution, b apiva'! 
that the majority of the delegates were in fv. 
of them. 

Some of the more interesting pages real ; 
the convention were President Frary’s tnlk 
uniform laws, Prof. L. E. Sayre’s paper on : 
new pharmacopeia and its relation to public ho:. ' 
and Dr. Harrold Knapp’s address on ClcviTui 
inspection methods. 

The election of officers for the enduing 
resulted as follows : Dr, Carl L. .Alsbere. cn t 
of the Bureau of Chemistry, president; Dr. R ’ 
Rose (Florida), first vice president; Thomas 
(Connecticut), second vice president; Mis? P ■ 
Vance (Kentucky), third vice president: *• 

J. NVigle (Wisconsin), treasurer; Dr. Ci- 
Clay (Louisiana), secretary. 

Dr. W. S. Frisbie (Nebraska) was Hccte. 
the three-year term on the executive • 

and Prof. William Frear (Pennsylv-ni's^ 
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To fill vacancies on the committee on 
and standards Prof. L. H. Sayre 
.,1 and 'Dr. R, E. Rose (Florida) were 

• ,.\t convention will be held at Miami, 


Ax Associ.\tion’ of Ch.mn Stores 
u, National Chain Store Grocers’ Associa- 
, ^ j.ocn formed to include at the start about 

■ .1 the larg^est systems in this country. It 

'. -,,1 to ultimately increase membership to 
The organi2ation offices are in the 
v/.rth building, New York, with Alfred H. 

. until recently secretary of the National 

- (N'.k Grocers’ Association, as general maii- 

- ,M secretary-treasurer. The officers are: 
iciit. C. E. Adams, care John T. Connor 
-nv. Boston ; first vice president, B. H. 

Kroger Grocery & Baking Company, 

• irnriti; second vice president, Samuel Rolnn- 

American Stores Company, Philadelphia; 

■ rl ^ it:e president, Henry Kohl, National Gro- 
(>mpany, Jersey City; secretary-treasurer, 

, i H, Beckmann, New York; executive com- 
' . :'.i. G. WTightson, Great Atlantic & Pacific 
* G-inpany, Jersey City: Harry L. Jones, Grand 
Tea Company and Globe Grocery Stores, 
Brooklyn; James Butler, James Btitler, Inc., 
N'.wVurk; W. K. Macy, Union Pacific Tea Com- 
x:.;., Newark; Mathew Smith, Mathew Smith 
■: xry Company, Cleveland, 

SiT.AR DE.'iLERs Lost $250,000,000 
The drop in the price of sugar has caused a 
sbinkage in value of at least $250,000,000- accord- 
i:..;' to an estimate made to Attorney General 
l.y Edwin F. Atkins, head of a Boston 
5 .".r iiriii and an official of several of the largest 
f u'.f'anit.s in this country and Cuba. Stocks of 

• xar in this country now are enormous, he said, 
u . mmenting on his estimate of 2,000,000 tons. 
— e '.tmisimlly high prices for sugar, Mr. Atkins 
•-■■-d, were due to competition, speculation and 
^“'X'rtH‘d operating costs. Between the time 
'■••u: uigar sold for 61>2C a pound and the date it 

22 y 2 Q, Mr. Atkins said, “ fortunes were 
' "or lost overnight” by the crowds of specnla- 
' ''ho went into the market to “ clean up.” He 
■ - nc- c-siate lost $3,000,000 in the market. 


Commodity Prices Still Go Down' 
National Bank of Commerce recently 
'•-G rhis statement about the September whole- 
* ' commodity market : Prices continue to move 
'^mvard in many important groups of raw 
and of semi-manufactured materials for 


use ill further manitiaclurcs. Declines have been 
passed on to the finished product in some lines. 
Unless untoward social and political develop- 
ments should take place in Europe, however, it 
now seems likely that in the case of most com- 
modities the period of rapid price adjustment 
has passed, and that tluctuations from now on 
will be through a gradually narrowing margin. 
Present price m4)vemenls, however, must be in- 
terpreted with the greatest care. Cases in point 
are those comnio<liiies the prices of which appear 
superficially stable, Imt in which, as a matter of 
fact, almost no business is being done. In such 
cases, actual values cannot be known until trad- 
ing operations are resumed. 

pRt. nk-Ai’Ricot GKuwhRS Reorhanize 
The California Prune and Apricot Growers, 
Inc., arc to reorganize their association as a non- 
capital concern. This action followed a scries of 
conferences with the Federal Trade Commission, 
but H. (j. Coykcndall, the genera) manager of the 
corporation, said that the rcorg.anization was in 
no way influenced by the suit brought by the 
Commission to force the <li.ssoluiion of the Cali- 
fornia Associated Rai.sin Company as a monopoly 
in violation of the Sherman anti-trnst law. 


Illi.n'Ois Wholesale Crkimts Lower 
Thirty-one members of the Illinois Wholesale 
Grocers’ Association rcporiijig on their outstand- 
ing credits during July showed an average of 
76 28 per cent, which is lower than figured for 
previous months. Twelve houses had below 75 
per cent, six hbtwoen 7 .S and 80 per cent, five be- 
tween 80 and 90 per cent, four between 90 and 100 
per ccnc, two between 100 and 110 per cent and 
two above 110 per cent. 


M.acaron'i Makers On* Trade I^racticr 
The net result of the recent trade practice con- 
ference between the Federal Trade Commission 
and the manufacturers of macaroni seems to be 
that the majority of the trade condemns slack 
filled packages, subsidizing jobbers’ salesmen, 
minimum weight packages, false and misleading 
labels, and giving premiums to the trade. 


COMPL.\IN'T AC.MN'ST Yfj*iST MakRRS DROI'I’F>n 
The complaint of unfair competition in the 
manufacture and sale of yeast issued against the 
United States Food Products Corp., the Liberty 
Yeast Corp., the Fagin Company, and Herman 
Cheifez has been dismissed by the Federal Trade 
Commission. 



1 TEA AND COFFEE RESEARCH BUREAU 

I A department of scientific research under the editors’ direction in which will 
I be found short, popularized reviews of current and older works of physiologi. 
cal-chemical character, fugitive paragraphs, references and articles dealing 
with the history, pharmacology and technology of tea, coflfee and spicfJ. 


AGING GREEN COFFEE 


A Review of the Many Methods Evolved to 

Improve Quality by Artificial Matur- 
ing and the Results Obtained 

T T has long been appreciated by coffee men that 
^ the green coffee as received in ihc ports of 
is not always at a stage of maxi- 
nuim attainable cnieiency, and the effort to bring 
the green coffee to this desirable condition has 
been exerted from lime immemorial. 

Quality of green coffee is largely dependent 
upon the methods used and the care taken in 
curing it, and upon the conditions obtaining in 
shipment and storage. True, the soil and 
climatic conditions play a determinative role in 
the creation of the characteristics of coffee, but 
these do not offer any greater opportunity for 
constructive research and remunerative improve- 
ment than docs the development of methods and 
control in the processes employed in the prepar- 
ation of green coffee for the market. 

Storage prior and subsc<iuent to sliipment, and 
circumstances exi.sting during transportation, arc 
not to be disregarded as factors contributory to 
the final quality of the coffee. The sweating of 
mules carrying bags of poorly packed coffee, and 
the absorption of strong foreign aromas and 
flavors from odoriferous substances stored in 
too close proximity to the coffee beans, are classic 
examples of damage that bear iterative men- 
tion. Damage by sea ^Yatc^, due more to the ex- 
cessive moisture than to the salt, is not so com- 
mon an occurrence now as heretofore. How- 
ever, a cheap and thoroughly effective means of 
ethically renovating coffee which has been dam- 
aged in this manner would not go begging for 
commercial application. 

That green coffee improves with age, is a tenet 
generally accepted by the trade. Shipments long 
in transit, subjected to the effects of tropica! heat 
upder closely battened hatches in poorly ventil- 
ated holds, have developed into much-prized yel- 
low matured coffee. Were it not for the large 
capital required and the attendant orohibitive 


carrying charges, many roasters wouM ; 
their coffees to age more thoroughly beinr ; 
ing. In fact, some roasters do indulge :\r. > 
sire in regard to a portion of their : 

were it feasible to treat and hold coiYci > ; - 
enough to develop their attributes to a : 
still ihc exact conditions which would ibn 'r • 
development arc not definitely known. W!.,,: 
the optimum temperature and the correct h ■; 
ity to maintain, and should the green c*,:T ; 
well ventilated or not while in storage: V<:. 
long should coffee be stored under the r.r--: Y 
vorable conditions to best develop it' 
for too long a period will develop flav-jr ;c. h 
expense of body, and the general cup 
of some coffees will suffer if they be k-:: 
long. 

The exact reason for improvement upon 
is in no wise certain, but it is highly pr:';'. ; 
that the changes ensuing are somewhat aiut! - 
to those occurring in the aging of grain. Pn 
marily an undefined enzymatic and mold a:;;:: 
most likely occurs, the nature of the 
and molds being largely dependent upon the p: ' 
viotis treatment of the coffee. Along with :: ! 
is a loss of moisture and an oxidation, ail '.U-f 
actions having more evident effects with the 'iv 
sage of time. 


Artificial Aging 

In consideration of the higher prices 


aged products demand, attempts have n 
been made to shorten by artificial means the tr.* 
necessarj' for their natural production, ui 
these methods depend- upon obtaining the 
favorable conditions for acceleration c- 
enzyme action, others upon the effects oi n: 
organisms, and still others upon direct cherr.a^ 
reaction or physical alteration. 

One of the first efforts toward artinc:^! ri' 
luring was that of Ashcroft*, who 
from the improved nature of coffee ha< 

experienced a delayed voyage. His method ‘•ctt 
sisted of inclosing the coffee in sweat-boxes 
ing perforated bottoms and subjecting to 
sweating action of steam, the boxes beinr 



1920 


THE TEA AND COFFEE TRADE JOURNAL 


441 


.it an oven or room maintained at the tern- 
,y-r^ of Steam. 

claimed to remove dusts, foreign 
.oi'l impurities while attaining in a few 
^,r (Jays a ripening effect normally secured 
\ :n several seasons. In tkis process, the 
-.J coffee is placed in autoclaves and sub- 
,.J to the action of air at a pressure of 2 to 3 
- vjiheres and a temperature of 40* to 100*F. 

-.cPipcrature should seldom be allowed to 
. ;/-ovc ISO^F. The pressure is then allowed 
(,-cape and a partial vacuum created in the 
'lararas. This alternation of pressure and 
is continued until the desired matura- 
secured. Desvignes* employs a 
r !ar procedure, although he also accomplishes 
by treating the coffee with oxygen or 
;c*. First the coffee is rendered porous 
.Ml. rage in a hot chamber, which is then ex- 
prior to admission of the oxygen. The 
even can be ozonized in the closed vessel while 
cvrtact with the coffee. Complete aging in a 
w days is claimed. 

'\'dt<;mann® adopts a most novel opera- 
r, by exposing bags of raw coffee to the 
::n of a powerful magnetic field, obtained 
h two adjustable electro-magnets. The claim 
a maturation naturally produced in several 
;ar> is thus obtained in ^ to 2 hours is open 
:<-rsiderablc doubt. A process that is proh- 
y attended by more commercial success is 
ji o: Gram* in which the coffee is treated 
■’}i gaseous nitrogen dioxide. 

By far the most notable progress in this field, 
‘h from a scientific and from a commercial 
sndpoiru, has been made by Robison* with 
> ■' ciiliuring ” method. Here the green coffee 
' Stined, then inoculated with selected strains 
: tnicro-organisms, and incubated. When the 
■.Nation has sufficiently progressed, its pro- 
•«■>> is halted by means of a relatively high 
\\ ith this process it is possible to improve 
le Clipping qualities of a coffee to a surprising 

Renovating Damaged Coffees 


'' phisucation has often been resorted to in 
-!■ to apparently improve damaged or cheap 
Glazing, coloring, and polishing of the 
-^'■n beans was openly and covertly practised 
" > 1 restricted by law. The steps employed did 
'“'-tuallv improve the coffee by any means, but 


,f. \ Pat, 113,832, April 18. 1871. 

,}• > Pat. (560.602. October 30. 1900. 

Pat., 379,036. August 28, 1906. 

1 reach Pat., 359.451, November 15. 1905. 

British Pat., 26,905, December 9, 1904. 

^ Pat., 843.530. February 5. 1907. 

. 1 . ^ Pat.. 1.313.209. August 12. 1919. 

and Coffee Trade Journ.al, 30. 46-7 (1920). 


merely put it into condition for more ready sale. 
An ostensibly sincere endeavor to renovate dam- 
aged coffee was made by Evans * when he 
treated it with an aqueous solution of sulfuric 
acid having a density of 10.5* Baume. After agi- 
tation in this solution, the beans were washed 
free from acid and dried, In this manner dis- 
colorations and impurities are removed and the 
beans are ^ven a fuller appearance. 

The addition of glucose, sucrose, lactose, or 
dextrin to green coffees is practised by von 
Nicssen* and by Winter’®, with the object 
of giving a mild taste and strong aroma to 
“hard” coffees. The addition is accomplished by 
impregnating, with or without the aid of vacuum, 
the beans with a moderately concentrated solu- 
tion of the sugar, the liquid being of insufficient 
quantity to effect extraction. When the solution 
has completely disseminated through the kernels, 
they are removed and dried. Upon subsequent 
roasting, a decided amelioration of flavor is 
secured. 

Another method developed by von Nicssen*’ 
comprises the softening of the outer layers 
of the beans by steam, cold or warm water, or 
brine, and then surrounding them with an ab- 
sorbent paste or powder, such as china clay, to 
which a neutralizing agent such as magnesium 
oxide may be added. After drying, the clay can 
be removed by brushing or by causing the beans 
to travel between oppositely reciprocated wet 
cloths. In the development of this process, von 
Niessen evidently argued that the so-called “ caf- 
fctannic acid” is the “harmful” substance in 
coffee, and that it is concentrated in the outer 
layers of the coffee beans. If these be his pre- 
cepts, the question of their correctness and of 
the efficiency of his process becomes a moot one. 

A procedure which aims at cleaning and refin- 
ing raw coffee, and which has been the subject 
of much polemical discussion, is that of Thum 
It entails the placing of the green beans 
in a perforated drum, just covering them with 
water, or a solution of sodium chloride or 
sodium carbonate, at 65* to 70* C., and subject- 
ing (hem to a vigorous brushing for from 1 to 5 
minutes, according to the grade of coffee being 
treated. The value of this method is somewhat 
doubtful, as it would not seem to accomplish any 
more than simple washing. In fact, if anything, 
the process is undesirable as some of the extrac- 
tive matters present in the coffee, and particu- 

*U. S. Pat. 134,792, January 14. 1873. 

•British Pat. 7.427, March 24, 1910. 

>• U. S. Pat. 907,431. July 11, 1911. 

“British Pat, 23,087. October 9, 1912. 

French Pat., 449,343, October 12, 1912. 

« British Pat., 21,307, September 26. 1907. 

French Patent, 382.238, September 26, 1907. 

U. S. Pat, 982,902, January 31. 1911. 
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larly catTcin- will he lost. Both Freund” and 
Harnack hold briefs for the product pro- 
duced by this method, and the latter endeavors 
analytically prove its merits, but as his expe- 
rimental data arc rjuestionahle, his conclusions do 
not carry much weight. 

Of all these processes, only one can be 
said to be satisfactorily effective in a commercial 
sense. The great opportunity for rcsrarch in the 
green coffee business, however, docs not lie in 
the <liscovcry or development of some unusual 
and highly (original process. The real field for 
ciuleavor is (he ascertainment of the nature and 
mechanism of operation of the various factors 
which control the ultimate quality of green 
coffee. Then apply the knowledge thus gained to 
the scientific handling and control of the green 
coffee at all stages from the 
tree to the roaster. A grat- 
ifying result is bouin! to 
f(dlow’. 


COFFEE AS A MEDIUM FOR POISON 
An interesting report of the failure «>! an at- 
tempted poisoning is reported by F'. Carrcscia*. 
A servant endeavored to p«»is<)n her imstrcss by 
adding a solution of bichloride of mercury con- 
taining a small amount of hydrochloric acid to 
coffee, which was being prepared in a coffee pot 
of tinned iron. However, in the course of prep- 
aration a chemical reaction occurred which re- 
sulted in the mercury being entirely precipitated 
in its metallic form. The coffee when submitted 
for analysis was found to contain hydrochloric 
acid, ferric chloride, and traces of tin. On ac- 
count of the acid and astringent taste, which the 
compounds gave the beverage, the mistress re- 
fused to drink the coffee when served and subse- 
quently had it examined. — Trigg. 


ANOTHER COFFEE SUBSTITUTE 
Another indication of what is foisted upon the 
unsuspecting public in the form of coffee sub- 
stitutes may be gained by consideration of K. 
Erslcv’s British patent 141,341 of May 31, 1920. 
He treats oils containing vegetable materials with 
steam, air, nitrogen, or other indifferent gas, at 
1 1/3 to 3 atmospheres pressure for ^4 to 2 
hours, and then dries them by hot air or indif- 
ferent gas, before extracting the oil by pressure. 
If the residual press cakes are not used as 
human food, they may be roasted and used as a 
coffee substitute. — Trigg. 


'^rharra Zentralhalle. 56, 343*8, (1915). 
’‘Miinch. nied. Wochsohr.. 5S, 1868-72. 
♦Boll. Chim. farm., 68. 242-4 (1919). 


NEWS OF THE RICE CAMPak ^ 

The Associated Rice Millers Are W urkjf 
Out the Preliminaries in Coopcr.ni.,,, 
with N. W, Ayer & Son 

R IMPORTING on the progress of rh, 
posed national advertising campaign -- . 
interests of promoting the consumption ^ ' . 
in this country, H. M. Blaine, who is serv;:^ 
general manager of the campaign for tli. 
ciated Rice Millers of .America, Inc., w'.-.h ! ; . 
(luariers in New Orleans, states that In 
associates are hard at work laying cm li,, -- 
liminaries. 

In describing the movement, Mr. Blai; , 
that the rice millers of Louisiana, .\rk:in',:. 
Texas had been considering a national U'b i. : , • ■ 
campaign for years, and finally got topcthi 
the proposition early this year, orgaiii/nj • 
.Associated Rice Millers in May. Otu 
first acts was the employment of Mr. ]:!;,!• 
teacher of English and journalism at Lnf;;- :;: 
Stale University, and a practical ncwspajnr r 
of some reputation. 

.At a meeting of the association in Sv,‘\v-' ■. 
.\. \V. .Ayer iv Son of Philadelphia were di 
to carry out the advertising ideas. .Ayer r^;: 
sentatives have already investigated the rice : 
<lustry in Loiii.siana, Arkansas and Teva' 
arc now working on the publicity plans. 

Started only six months ago, the inovcr;f; 
according to Mr. Blaine, already has the fma;:: 
r.upport of practically the whole industry, 
ing growers as well as millers. With thi txr:; 
tion of a few mills, the personnel of tlie A-- 
ciated Rice Millers of America is the 'nire . 
the Rice Millers’ Association, and rcpicHr 
about 85 per cent of all the rice milled in li 
United States. .\ 100 per cent organi^atuT 
expected before the campaign actually bcc;;> 


FISCHER TO FEATURE RICE 
B. Fischer & Co., coffee, tea, spice and t 
importers. New York,' are planning a natui 
wide magazine and newspaper advcrlis'.ne cn" 
paign on rice. The campaign is to begin car 
in December, and is designed to stimulate ti 
consumption in this country. The firm > tern 
sentatives state that only eleven per cent •• 
population of the United States are now can' 
rice. Coincident with the announcement oi ■■ 
campaign comes the statement that B. CiH.' 
& Co. have changed the name of its Hotel t 
brand of rice to Astor, and will pack u 
newly designed carton, in orange, red and • 
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IN IHE EDITOR'S MAIL BAG 


W ill Be Found Letters from Readers 
\\ Ihj Say Something Worth While 

NL'i’ Ictrers which deal with subjects of 
trade interest are published here, 
-lionld remember that when they write 
. - ik-partmcnt they can best serve them- 

..I.,] die Editor by being brief. Many let- 
; lie published here because of their 


Attitude Toward the U. S. 

. wriicr, long a resident in Japan, describes 
-■.’-American spirit which certaiiT cHciiics of 
lire fond ol airing in the vernacular 
.. I japan, He suggests the efTccl ii would 
.'I the tea trade here if imcrnaiioiial 
. siii'uld come between the two countric.s: 

Shidzuoka, August 30, 1920. 

H, Ckers. Editor, Thk Tea and Cokfkk 
Journal, New York, V. 

:• .''IK : 

"‘a {.xtraordinary and unbridled fecundity of 
’.aaiK'SC is precipitating a national problem, 
1 ' rtciii of which seriously complicates the 
•i,’ attitude of Japan toward their nearest 
.. .u-iirs and is fast becoming an international 

v<litcirial discussions of the subject, the 
u ; ular pres.s publishes statistics placing the 
increase of Inrths over deaths at 600,000, 
h:;'] iiKims large and significant for an Empire, 
le .iHii 01 which, before the war with China 
years ago, was only three-quarters 
1’^ -uc of tlic State of California. 

'i'li'.h Teutonic reasoning as to the sacredness 
need, and as to the justification of the 
u- ‘■'f remedy for their need, the arbiters of 
i\*tiny of Japan are seeking “a place in the 

■ “peaceful penetration ’’ where possible, 
Yv their “will to power” where protest is 
^ • ling against “ the higger battalion,’' Pre- 

ly. it must be a place in a warm sun ; a raw, 
Ccild climate has hut small attraction for 
emigrants and even the Northern part 
•bu own country 1.*^ sparsely settled or de- 
vul for that reason, and hence, perhaps, the 
‘’aiian Islands and the Pacific slope of the 
u.cd .States, westward from the Cascade, Sierra 
and San Bernardino Mountains, and in- 
'^ually the control of the Pacific Ocean, look 
^'ativcly good to them. 

“f'ewith arc some clippings from recent issues 
vernacular press showing how public opin- 
■■ Japan is being moulded to the belief that 
^ Krtik* and not inconsiderable slice of the 
' » ' surface was not Intended by the Creator 
• the sole possession of the Americans of the 
States to the exclusion of the Japanese 
not be allowed to remain so, if Japanese 
j Tacy or, as a last resort, armed force can 

■ k, and that this is the ultimate “place 


in the sun” for Japan’s fast increasing surplus 
population, even if they have to tight to prove 
their right to it. So far from avoiding a casus 
belli, they seem to be only waiting and hoping for 
one that will appear to justify 'ihcm. in the eyes 
of ihe rest of the world, for '‘trimming the 
heard of L’ncle Sam,” as tliey facetiously call it. 

The Tea and Coffee Trade Journal may not 
be particularly interested in this phase of Interna- 
tional politics except, perhap.s, to cslimatc how 
far the carried over stock of old Japan teas in 
America, plus the very small import of this 
season, would go toward satisfying the (Kmamls 
of the trade, if some accidental, unlooked for, 
trivial indignity or alTront should surcharge rumor 
with the inevitability of conHict between Japan 
and the United Stales. 

Hoping, however, that the fire-eaters of both 
nations can he induced tn refrain from inrtlur 
mutual recriminations before it is too laic lo do 
so witliont “loss of face,” 

I am. dear Sir: — 

Your oltst rvaiit and (iccasional 
rKRlDATKTlU CoRkKSI’tiNDFNT. 

Was There a Reason ? 

The per capita consumpiitiu mi.\-np has called 
forth the following e«*mincnl fn'in a Dciroit suli- 
seriher: 

Du'Koit. SepU'iiilier 30, I'lJO. 

W. H. Ukers, Editor, The Tea and Coffee Trade 

louRNAi.. Wall street, Now York. 

Dear Sir; 

With regard to the incorrect inf<irmati(<n dis- 
tributed by the .\ssoeiale<I Press, gi\cn itut liy 
the Department of Commerce, and commented on 
in the X. C. R. .X.'circular Xo, 28, can il lie pnssi- 
blc that “There’s a reason”? — Roaster. 

Questions the X. C. R. 

A New York tragic authority cha]kngc> the 
accuracy of one set of figures in the X. C R. A. 
circtilar, correcting the per capita cfiiisuniption 
figures in the following fashion: 

Xkw York', October 7, 1920. 
W. H- Ukcr.s, Editor, The Tea and Coeff.e Trade 

JouR.NAL^ 79 Wall street, Xew York. 

Dear Sir : 

1 notice in the N. C. R. A. correction of the 
erroneous per capita consumption figures circu- 
lated by the daily newspapers, that it indulges in a 
little romancing of its own. It say.s, on a basis 
of forty cups to the pound, the Association esti- 
mates this increase, (399,000,000 pounds) at 16,- 
000,000,000 cups of coffee. 

I wonder if allowance was made for coffee 
roasting shrinkage? I hardly think so. Figuring 
the shrinkage at 16 per cent, instead of 399JXJ0,(K)0 
pounds (of green coffee) we would have 333,160,- 
000 pounds of roasted coffee with which to start 
figuring. Again, if we figure thirty cups of coffee 
to the pound, which is a much fairer average 
than forty cups, we find that the increase is only 
about 10,000,000,000 instead of 16,000.000,000 cups, 
and this, in my opinion is more nearly correct. — 
Fro Bono Coffef™ 
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OUR BUSINESS CREED 
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than of quantity — that character and not mere numbers, should be the criterion by which tbe (alae 
of a publication should he Judged. „ 
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THE AFTERMATH OF SPECULATION 
Poor, frail human nature has erred again, but our sympathy for the innocent sufferers 
overshadowed by our condemnation of the guilty ones, the “ bull ” operators, hoarders a 
potential profiteers. The fine structure they had reared has fallen in ruins ; their palace 
dreams of fabulous prices for coffee, tea, sugar, grains of all kinds; iron, copper and oil 
metals; silk, wool and cotton; rubber and many other commodities, has turned out to b« 
house of cards builded on shifting sands. The day of reckoning has come and now they m 
pay the piper ; and if they have a conscience, it must be burdened with the thought that ti 
have dragged some of their innocent colleagues down to ruin with them. 

For a long time they have flouted the time-honored law of supply and demand; ignci 
the old axiom that deflation must follow inflation as night follows day; closed their e.«- 
the fact that the pendulum, having swung far beyond the usual limit of its arc in 
tion, must inevitably return and swing just as far beyond in the other direction. Blindeo 
avarice, they could not see the hand writing on the wall; that remarkably high prices ha' 
their usual effect of stimulating production and curtailing consumption; the two trump ca 
of their opponents, the “bear” traders. To people with vision undimmed by greed u 
been clear that the buying public was beginning to fight back, refusing to pay “ crazy pi‘ 
for necessities and luxuries; that supplies were being attracted from undreamed of sourc 
and that producers of all kinds were increasing output as much as possible. Flushed " 
early success, the “ bulls ” played for still higher stakes, but their early gains proved to e 
boomerang that caused their downfall. . j. 

Those traders who bought coffee up to thirty cents would be glad to accept halt at • 
tea bought at seventy cents can hardly be sold even at fifty; sugar costing twenty-five cem- 
more is being thrown over at eleven , and cotton, which was a “ scarce ” at forty cents is ■ 
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■ ;;;1 Tit twenty. How far will the pendulum swing this time, and when will it start back? 
isTi extremes! — C. K. T. 


COFFEE CONSUMPTION INCREASING 
\i gratifying to learn that the consumption of coffee in the United States is now 12.7 pouixis 
ipita. The National Coffee Roasters Association is to be commended for its prompt action 
.-curing correction of the erroneous statement in the daily press which made it appear that there 
, 2 decline in the use of coffee during the last fiscal year. 

the same time the trade should not lose sight of the fact that coffee consumption has 

.Ket'n increasing as it should, with the increase in population. While it is true that “ more 

-e was drunk last year than in any previous year on record*' this statement may leave a 

og impression as to the increase per capita. As a matter of fact, the total for 1919-20 is only 

pounds more than it was tw'cnty years ago. in 1901-02, when the per capita was 13.34 
«(]> as against 12.7 pounds in the 1919 fiscal period. Since 1901 it has dropped as low’ as 

; 1913-14- 

Prohibition w^as a lucky thing for the coffee trade. Undoubtedly it played an important role 
hr iToffee consumption increase in 1919-20 over the previous year. But even with prohibition 
'• is urgent need for such intelligent propaganda in behalf of coffee as will make more coffee 
I’srrs — not necessarily drinkers of more coffee — for this is the way the per capita moral points. 
r;idy much good work has been done but it would be foolish for any one to think the battle 
r It is to be won. Let us not delude ourselves with false hopes. It’s a man’s fight. The 
i is 20 pounds or better. Twelve pounds is nearer than we have been to it in sixteen years, 
: :hc exception of 1917 , when we touched 12.22 

Lft there be no trade relaxation now that we are being given such splendid support by pro- 
ron's reinforcements. Bring up your heavy a rtillery, you publicity fellows. And you men of 
rank and file, let every one of you lend a hand! Over the top for coffee! — W. G. 


THE MORALE OF THE TEA AND COFFEE TRADE 
The morale of the tea, coffee and spice trades has been at a low ehb during the recent 
/d of decline in prices. It is time there was an end to unwarranted pessinii.sm. Condi- 
do not justify it, and if continued it will only serve to make the situation more acute. 

The tea, coffee and spice markets, in keeping with those of many other commodities, are 
>ing through a period of depression, brought about by unfavorable economic conditions. 
? dump in prices has precipitated a complicated situation, but we believe that the crisis 
been passed and that the statistical position of coffee, and also that of other staples, 
tifies the prediction that we will soon see stable prices and a return to healthier conditions. 
The fact of the matter is the world has been .suffering from what might be termed an 
illness brought about by the war. Fortunately, we are now passing through the con- 
c=cent stage and are on the road to complete recovery. .An optimistic outlook rather than 
now prevalent pessimism, is what the trade needs. — O. 


THE COFFEE ROASTERS’ CONVENTION 
There ought to be an unusually good attendance at the annual convention of the Xa- 
"d Coffee Roasters Association, .scheduled for November 10, ii, 12 at St. Louis. Present 
It- conditions call for a display of courage, optimism and faith in the future of the coffee busi- 
' The man who stays away from this important trade meeting because he thinks he ought 
•'hek by his business, is in our opinion making a mistake. The advance notices of the con- 
•tion state that it will be largely devoted to a discussion of problems affecting the coffee 
‘■*ing business. It should offer a good opportunity for the roaster to get the benefit of 
'iew point of his fellows, and thus help overcome maiiy of his perplexing problems. — W. 


WHERE SUGAR AND COFFEE DO NOT MIX 
has always been our belief that it is unnecessary and dangerous for the coffee roaster 
-^nrlle sugar. Under ordinary circumstances it is a product that shows little profit and 
roasters handling it have used it merely as a bait for the purchase of coffee, tea, etc., or 
Held it for an anticipated rise in the market, which is pure speculation. 

The recent price slump found some roasters with large sugar stocks upon which they have 
- ^0 make considerable losses. It is to be hoped that this experience will teach them that 
should be left alone. There should be an end to combination sugar and coffee sales. — S. 




was Advertised 

III old Boston, they will show you 
the tomb of William Dawes. They 
will tell you that he made the identi- 
cal ride that Paul Revere made, but 
in the opposite direction. They will 
tell you that he rendered the same 
service that Paul Revere rendered. 

But you probably never heard of 
William Dawes. The name that 
comes more readily to mind is that 
of Paul Revere, for Longfellow put 
the power of advertising behind 
Paul Revere and his name stands 
high among the Immortals. 

Let us take the simple hypothesis. 
Let Paul Revere represent Coffee 
which is being advertised and which 
will be remembered. Let William 
Dawes represent Tea, which is not 
being advertised co-operatively. 


bi 


When Writing, Kindly Mention The Tea. axd Coffee Tbade Joubnal 




Both Tea and Coffee perform sim- 
ilar services. They do not actually 
compete. The moral is plain. 

Let us increase the tea consumption 
in the United States. 

Our association is working towards 
the co-ordination of all tea interests 
at home and abroad. 

It’s a real undertaking. 

IF atch these two pages each month. 
They will inform you of matters 
in which all tea men should be 
interested. 


TEA ASSOCIATION 

OF THE UNITED STATES OF AMERICA. Incorporated 
106 WATER STREET. NEW YORK 
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the premium tea and coffee MEN’S CONVENTION 

^ The fif* annual meeting of the National Retail Tea and Coffee Mer- 
chants Aggociation, held in New York, September 14-17, developed largely 
into educatioMl talks on matters of interest mainly to wagon route 
distributers. ^George F. Hellick was elected president and Indianapolis 
was chosen as the next convention city. 


• Ht: fiaiscnsus of opinion of the delegates and 
evhil'ilors at the fifth annual convention of 
. \,,i:Hiial Retail Tea and Coffee Merchants' 
. ;ai;cn held in New York, September 14-17, 
hat they had derived fully as much benefil 

■ ;ka,-ure out of the meeting as they had at 
, artvions annual gathering. As at other con- 
•; lo the exhibits of merchandise and equip- 
:: sellable for use by the members of the 
. latii n proved to be one of the main features; 
; airy afternoon the exhibition room was 
iikil with purchasers and “shoppers.” Most 
■hi e.shibitors reported doing a satisfactory 

Tcidt practices formed the largest part of the 
;cci< discussed at the business sessions. All 
I'l'cs lint that of the first day were executive, 
: nly association members were admitted. It 
I- liarncd, howiever, that some of the discus- 
rsikveloped sharp tilts among the delegates. 

The Election of Officers 
nr.eral satisfaction was expressed over the 
1 me of the election of officers, the men 
k-ii for the next year being: President, 
tci F. Hellick, of the Geo. F. Hellick Tea 
tri'aiiy, Easton, Pa.; first vice president, VV. H. 
"IT. of the Brower Coffee Company, Passaic, 
} : second vice president, Edward Hesse, of 
ye Bros,, Detroit; treasurer, Horace G. Rut- 

■ cst Philadelphia. R. M. Heizer, who has 
reacting as temporary secretary, was appointed 
Kanent secretary, such an office having been 


provided for in a resolution adopted at the con- 
vention. 

These directors were chosen; G. B. Schorn, re- 
tiring president, Jamaica, X. Y. ; C. A. Smith, of 
the Great F.astcrn Coffee and Tea Company, St. 
Louis; .Vorman Castor, Castor Bros., Philadel- 
phia; W. M. Bartlett, Jr., liartlctt Tea and Coffee 
Company. Indianapolis; F. J. Stewart, the Eureka 
Tea Co., Chicago; Frcdk. Frank, Philadelphia. 

Indianapolis was chosen for the nc.xt conven- 
tion, and Secretary Heizer was in that city the 
latter part of .September making arrangements 
for next year’s mcctin.g. 

Beyond the addresses of officers and the reports 
of committees there were no set speeches m.ade 
at the business sessions. Feli.x Costc, secretary- 
manager of the Joint Coffee Trade Publicity 
Committee, was down in the program for an 
.address, but he did not appear. Francis H. Sis- 
son, vice president of the Guaranty Trust Com- 
pany, spoke at the banquet on general business 
conditions and trade relationships. 

The PRESir.E.N'x’s Ahhress 

In his annual address Presideiil Schorn said in 
holding the coiivenlion in New York took away 
the belief that the association was Western, with 
little following in the East. “ Bringing the con- 
vention to New York stamps ibis Association a 
truly national organiz-ation.” 

Telling hi.s associates why he is a strong be- 
liever in the Advance Premium plan, Mr. Schorn 
then said the association had been able to combat 
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successfully inimical legislation designed to in- 
jure the premium husiness. Touching upon the 
history of the organization, he next took up a 
review of the association year ; 

"The first proposition this year was the cash 
accommodation plan. Ytnir presi<lcnl worked on 
this proposition, and finally got the plan in con- 
crete form. All the members received this prop- 
osition in the shape of a booklet which explained 
the plan from beginning to end. The fact that 
we received numerous requests for information 
proves that the work was appreciated and desired. 
This work can lie amplified at iliis convention, and 
time has been allotted for the discussion of this 
subject. 

‘‘ A feature of our activities this year has been 
lining up with the Coffee Publicity Committee. 
Through the Joint Coffee Trade Publicity Com- 
mittee w'e were pul in touch with every form of 
advertising which took place in the magazines 
and periodicals of the country. We were enabled 
to get plates and cuts, and use the same form of 
advertising in our own campaigns, 

" The merchandise committee has been active 
during the year, and we have purchased a number 
of items on which a great deal of money was 
savc<l by collective purchasing, by which each 
mcml>cr of the a.ssociation participated in the 
henefits of the combined purchasing power of 
the organization as a whole. 

" This year we have been extremely busy an- 
swering various communications regarding in- 
formation as to where and when to purchase 
certain lines of merchandise. We have an- 
swered as many a.s twenty letters a day. 

"The exchange of merchandise through the 
organization headquarters has been exception- 
ally successful. A large quantity of stock which 
was unsalable by certain members was bought 
by others who were in need of these goods, and 
they changed hands advantageously bbth to 
seller and buyer. 

"We have successfully organized our local 
Eastern branch, which has met regularly and 
worked out buying problems. We had a small 
exhibit room in this hotel where various manu- 
facturers placed their lines, and this proved of 
great benefit and profit to us in purchasing mer- 
chandise. 

" We shojild endeavor to build up a perma- 
nent executive force, with a paid manager. By 
having a permanent manager, the affairs of the 
association could be carried on without interrup- 


tion from one president to another. A.s th. r 
ter now stands it takes a new execuii\.: 
two m<inths before he becomes familiar v. 
routine, while in the meantime the affairs 
association lie dormant. If the .newly-c;, 
president of this association conscientiui:-', 
his work and fulfils the requircnu'iit' 
office, it will take considerabre time nuu} ' 
his business, and for this reason I 
this convention to consider engaging a jn' 
nent manager who will be under the siipi-r; 
and guidance of the president, and who w: '. 
licYc the president of details. 

'■ In connection with this same matter I 
it is proper that a resolution be passed ih:,; 
president be permitted to succeed himself. ’ 
w'ill give the as.sociation the advantage vf 
ideas of a greater number of men. These 
gestions should be pur in the form di ;•,« 
tiqns, which I trust will be carried out li: 
this convention at our executive sessions. 

"The future prospects of the tea and v 
business arc very bright. There are possi’v 
that confront us today which have never ! 
1)eforc us in the past. Prohibition, accnrd;ni 
statistics, has increased the consumption of cc 
fifteen per cent. The drinkers of coffee are 
greater in number than ever before in thv 
tory of the United States, There is no o 
that something is needed to take the l,ilaC'. 
the saloon, and’ the only thing which uiil 
its place is the coffee house. 

‘‘ Many of you men have stores that do i-'.: 
the rent. You depend entirely on your v, .. 
to pay your operating expenses. Hcri. • 
opportunity to conduct a coffee house, or a < 
teria, in which to serve hot coffee, and ycu 
not only serve your coffee, but you will 
customers who w'ill. buy your own bran'? 
coffee from the wagons. My suggestion ;? 
w-e pay attention at this convention t" ’.b^ " 
ing out of a plan by which the cafeteria r ; 
tested as a profitable way of introdno; - 
own brands of coffee into the homes of the 

"We should also devote time toward 
velopment of our stores into attractive 'by 
rooms, where the cash sales of preiniur:.? 
be intelligently made. 

" We have suffered from the uncertauU' 
labor conditions. Men would come for a 
so to work, and then suddenly leave v * 
warning and without giving us time to re: 
them. All mercantile enterprises suffered 
this disease of unrest. 
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1 : .'ipiK'urs now that this tendency of unrest 
.wnHU'hat abated, and that it is possible for 
Mmly this problem and see what measures 
fitted to help our particular line of busi- 
If we expect labor to change, we also must 
ur h<iu$e in order to take away as far as 
sMc ai! c’auses that may lead to dissatisfac- 
• C:ui we rnake our sales’ positions more at- 
:::ve’ I believe if we give some of our time 
;r.c ferious study of this problem at this con- 
M>n we can carry away something of material 

The Committee Reports 
bich interest centered around the committee 
r:«, 

I'. H. Brow’cr, of the Membership committee, 
:t(J that the association had 126 members. He 
ocated the revision of the list of possible 
[TiltT?, saying that the one he. used W'as out of 
c. and he also said that his experience had 
Ktnstratcd that personal calls were much more 
ctive than letters. He urge<l each delegate to 
'-:n( himself a committee of one to secure new 
Tilers in his locality. He reported a net gain 
'ocn members' during the year. 

1 . Cheatham spoke for the Business System 
fttc. He advocated the elimination of 
or tickets. He said that the tickets became 
C were antiquated, and were often abused 
^ fnc salesmen. He suggested that the meni- 
' :”>tiuue a bookkeeping or account system on 

credits which he explained in some 
i;!. 

-'fher point brought out by Mr. Cheatham 
•hat lie did not permit his salesmen to make 
-^'•rtnee of any premium valued at over $.3, 

' the customer’s credit had been passed upon 
^ 0 this event, what he termed a special order 
"‘^5 used. He said that this procedure 
premium balances. 

■"gh delivered in executive session the re- 
' fhc committee on Legislation is under- 
■ to have stated that during the past year 
sd been very little attempt in any State of 
^ ‘- on 10 enact laws inimical to the interests 
- and coffee trade premium business. At 


the same time it was rcconimtuidcd that the asso- 
ciation keep a caret ul watch for the introduction 
of any measures affecting them during the com- 
ing year. It was believed that the time had gone 
by when legislators could destroy their business 
by law, as the system followed by the premium 
tea an<l coffee merchants was conducted " on the 
level.” 

The report on mcrchajidising coiulition,'. is un- 
derstood to have pointed out that the tnannfac- 
turers of the various articles either used as pre- 
miums or as special lines of sale in connection 
witti tea and coffee retailing, were not prepared 
to announce any special reduction of prices at the 
present lime, preferring to wait unin conditions 
were more stabilized. It was regarded that the 
labor problem was a strong feature affecting the 
whole situation. 

It was generally agreed that it is only a ques- 
tion of a few days or perhaps a few weeks when 
the price of coffee must come down tigain sub- 
stantially. 

The comtT*iitce on Labor report said that there 
is \ery little trouble at present excepting in Chi- 
cago, where things are somewhat troublesome. 
The. trade is employing some two thousand sales- 
men throughout the country and ‘'sells 10 per 
cent of the entire .sales of tea aiul cf>ffec in the 
l.'nion,” 

The Discussions 

The subjects scheduled for discussion 1)V the 
delegates concerned the Cash Accommodation 
plan referred to by Mr. Schnrn in his address, 
uniform collection melho<Ls, dri\’cr agreements, 
and how to make stores pay. These discussions, 
which took place in executive session, v ere said 
after the meeting by President Schorn to have 
developed into educational talks, members tell- 
ing the others their experiences and of any new 
kinks they had worked out satisfactorily. 

After discussing the Cash Accommodation 
plan, the general impression seemed to be that 
the plan was fundamentally correct and worked 
out to the profit of the wagon distributers using 
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it. It was brought out as the consensus of 
opinion that the system is practical if one deals 
only in low priced merchandise, such as those 
selling for less than $10 each. Otherwise it was 
feared that the sale of the article would inter- 
fere with tea and coffee sales, and the business 
would assume the nature of an installment fur- 
niture house. President Schorn was one of the 
most enthusiastic endorsers of the plan. 

Unitorm collection methods brought about an 
exchange (jf ideas and experiences which it is 
felt cannot help but improve trade practice in 
this particular. It is thought that in the near 
future the association will take under consider- 
ation a standard system for the whole trade. 

Under the head of drivers’ agreements, the 
members discussed the methods of bonding their 
salesmen and also general insurance on firms’ 
automobiles and other sales equipment. 

How to make stores pay was the theme of an 
interesting discussion of one of the executive 
sessions, and according to a disinterested com- 
mentator constitutes a significant sign, possibly 
indicative of a gradual change in business 
methods. His thought was expressed in this 
question : “ Are the premium peddlers going to 
compete with the regular retailer by establish- 
ing permanent stores in the small towns?” 

It is understood that the discussion centered 
around the idea expounded by President Schorn 
in his annual address, that the association mem- 
bers having stores should investigate and adopt 
the coffee house, or cafeteria, idea. It is re- 
ported that the members were not at all unani- 
mous in endorsing the proposal 

The Resolutions 

Of several resolutions offered, only three were 
adopted. One of those rejected was that offered 
by Mr, Schorn limiting the president's term of 
office to one year. In addition to expressing 
appreciation of President Schorn’s work, it was 
resolved to employ a paid permanent manager 
for the association, and also that in consider- 
ing applications for membership to demand a 
commercial report on the firm applying 


SKETCH OF THE NEW PRESIDENT 
Probably there is no member of the National 
Retail Tea and Coffee Merchants’ Association 
better fitted to carry on the work of former 
presidents than is the man chosen to head the 
organization for the next year, George F. Hel- 
lick, of the Geo. F. Hellick Tea Company, 
Easton, Pa. He is known throughout the trade 
and has the confidence of the rank and file of 
the association as an indefatigable worker in the 


interests of his fellows, and possessir.;^ 4 
ough knowledge of the business in all its ph: 

Mr. Hellick is a graduate of the “Umw 
of Experience.” Born in Forks 
Northampton county, Pa., January 1 , 
began his business career at ten years o- 
working on neighboring farms. At twilv. 
was earning his own living, and five year, ' 
was working in a paint and soap stone rr 
Easton, Pa. Being ambitious he smicht 
nections with a better trade, first woikin.: : 
local grocer as stable and delivery boy 
progressing to clerk for the former J. A. K- 
Grocery Co., of Bethlehem, Pa., and Eu- 
coming a salesman for a Pennsylvania rua: 
and coffee firm. 

Fourteen years ago, Mr. Hellick had aa-: 
lated enough money and experience to siar 
his own, and that year he founded thu pr. 
George F. Hellick Tea Company and for 
years he not only carried on the executive d 
of the firm, but also operated a wagon hirr 
In 1916 his business had expanded to such 
portions that he was obliged to confine h:r 
wholly to the management of the company, 
day the Hellick company operates sever 
wagons. 

ENTERTAINMENT FEATURES 

The Entertainment Committee for this y 
convention maintained the reputation of ih 
sociation in regard to supplying plenty of d 
sion for the delegates and their wiv« 
daughters. Among the features were a tr 
Coney Island by bus and a shore dinner the 
theatre party at the Hippodrome, and nuinf 
sight seeing tours of the city by automobile! 
pecially intended for the entertainment of 
ladies during the business sessions. The 
gram ended with a banquet at the Pennsyl' 
Hotel, at which Francis H. Sisson, vice I 
dent of the Guaranty Trust Company, '•'-'i- 
principal speaker. 

THE CONVENTION EXHIBITS, 

As in previous years, the exhibits oi mcr. 
disc and supplies constituted one of the 
features of the fifth annual convention 0. 
National Retail Tea and Coffee Merchant' 
sociation. One of the largest bail loomi 0 
Pennsylvania Hotel was given over to thf 
plays, and over a hundred exhibitors ' 
they together showing at least 300 different 
ides used by the premium tea and coffee 
Lack of space prevents a detailed descnpn'' 
all the exhibits, and only a brief refereni: 
the most notable is possible. 
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The Tea and Coffee Merchants’ de- 
pendable source of supply for over 
one-quarter of a century. 

During all this period we have faith- 
fully and exclusively served the tea 
and coffee trade, packing all of our 
products under the buyer’s private 
label. 

The foundation of our business is 
Baking Powder and our facilities 
havT enabled us at all times to give 
prompt deliveries at prices that, con- 
sistent with quality, are most attrac- 
tive. 

From time to time we have origi- 
nated new products. Cocoamit 
Creme Custard, Chocolate Dessert, 
Lemon Pie, Kream Lite and Cero- 
Butter are among our successes. 
Krispy Krust, our latest specialty, 
has met with the instant approval of 
all keen operators. All of these 
products are extremely profitable 
sellers. 

Samples, prices and descriptive lit- 
erature gladly sent upon request. 


FEDERAL PURE FOOD CO, 


CHICAGO, ILL. 


When Wriliug, Kiudly Mention The Tea and Coffee .lot tcYAi. 
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I’i-.nKKAr. Pr'Rf. Ffxin Company. 

One f)i the most sinking exhibits was that of 
the I'cderal Ibire I'ood Company, Chicago, in 
charge of V, A. While and John M. Kleppinger. 
The company’s products were tastefully dis- 
played, and included baking powder, cocoanut 
creme custard, lemon pic filling, chocolate des- 
sert, cero-biuter (a powdered apple butter), 
kream-litc (a substitute lor eggs), and the 
company’s newest product, krispy-krust, a ready- 
marlc pie crust material. This company made 
finite an unpnssifin In' serving little tartlets, each 
filled Avitb one of its products and rooked on the 
spot by one of the Pennsylvania Hotel pastry 
chefs, 

Uarrrtt & Company. 

\’irginia Dare flavoring extracts, consisting of 
twenty-one flavors, a full line of Garrett’s flavors. 



UNION BAG & PAPER CORPORATION 


DUPLEX TEA (; COFFEE 8AC TW* UNION DUPLEX FLOL K SACK 
And All Mionff w' Spevul .'■•o' GIj-.*.;!!- IJ... 



An 1'!mi mil kj.n or Pai’kk fbvi.s Si.itki' to tuk 
XkKPS OI- \Va</ON CoFKKK DlSiKlItUTKKS 

and Virginia Dare dealcoholized wine were the 
features of the Garrett &• Company (Brooklyn), 
display, which was in charge of W. R. W. Nich- 
ols. This exhibit was one of best visited during 
the convention, especially when punch demonstra- 
tion.s were being held. 

Shf-rer-Gii.t-ett Company. 

The Shcrcr-Gilk’tt Company's (Chicago) ex- 
hibit of grocery specialties were displayed on the 
cctnpany’.s sanitary grocery store counur.s. 
which set the products off to good advantage. 
The sales work of R, H. Du Hois and T. A. 
Goodwin was concentrated on the flavoring ex- 
tracts, fruit nectar, pie filling, instant cake flour, 
dessert jelly, washing crvstals, cooking powder 
and marshmallow' fluff. 

Royfr Chf.micxl Laboratory Co. 

One of the most comprehensive displays of 


household specialties was that of ’L : 
Chemical Laboratory Co., Chicago, 'luj 
hibit included a complete line of articb ej- 
ly designed for the tea and coffcc ;;r. 
trade and were shown both under tho ■ 
supergrade label and the private brar i 
tomers. The articles featured were coc • 
shampoo, a drain pipe opener, flush powd.- 
destroyer, and silver and furniture poLh ; 
J. Schneider, general manager, and IL } 
land attended to' the exhibit. 

Louis Sepltr. 

A complete line of imported and rjor 
made kitchenware was shown by Louis 5 
New York, assisted by his^ daughter. The 
icics included every type of utensil used 
average housewife and were shown in 
and enamel ware in blue, white and gruy 
Sepler made quite a hit by auctioning '.y 
samples the last afternoon of the convention 
is undcrstoofl to have transacted a good hn-- 

Arcadia Food Co. 

The Arcadia Food Company, New Vot'k, 
one of the best positions for its display r 
exhibit room, and took full advantage of th* 
cation to show its jelly pow'ders, chocolate, 
nut and lemon pie fillings. The layout ws' 
attractive and was heightened in interc.st 
convention delegates by the numerous 
of foods made from the company’s product' 
of these was a mould of orange jelly ;r, 
shape of a melon, with natural fruits bur; 
the center of the mould. C. G. Hookwiy 
charge of the display, 

Tun V. Wiemann Co. 

Among the many companies displaying sir- 
was the Geo. F. Wiemann Co., New York, u 
showed a full line of green coffees, featurins 
firm’s Bourbon grinders, good bean Bour 
and Medellin Bogotas. According to C C. 
liffc, who was in charge of the exhibit, the 
pose of the display was to educate the 
tion members in the value of cut bean c ' 
which are cheaper and, because the w^agon 
sell their coffee ground, are best suited 
purpose. Mr. Jolliffe did a good deal of rrvv 
ary work. 

E. F.irrJ’.AUER & Co. 

E. Edtbaiter & Co., Chicago, made a fc-aur 
their Duplex No. 1 w'eighing machine. ’ 
was showm mounted on a counter pcfloii^; 
made a handsome -display. This mach 
rated capacity of up to pounds o:j 
bean, medium or coarse ground cofiec v. 
discharge and handles up to five pouu .> 
two discharges to a package. 


NEW YORK BAKING POWDER CO., Inc. (of Delaware) ALBANY, N.’ 

Martu/aefurerj of High Grade halting Powders 

Packers of Cocoa, Corn Starch, and Soda 

Largest assortment of Stock Laht‘ 


Private Brands Our Specialty 
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Ask These National Retail Tea and 
Coffee Merchants Ass’n Members 


about their 



campaign 
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A good campaign seller 


American Tea & Coffee 

House Chiengn, 111 . 

Antoine Bros. Tea & Cof. 

Co. Sf. Louis. Mn. 

Appleton Tea & Coffee 
Co. Ap])loton, WiK. 

Athletic Tea Co. 

sr. Louis, Mo, 

Banner Tea Co. 

t'tiioago, 111. 

Benner Tea Co. 

Burlington, Iowa 

Best Tea Co. 

''hic-ago, in. 

Burlington Tea & Cof. 
Co. Ruriiiigtoii, Iowa 

Castor Bros. 

t'lii];j(io.lphia. Pa. 

Capital Tea Co. 

Harrisburg, Pa. 

Chicago Tea Co. 

'Itiicflgo, 111. 

Claman Bros. 

Jndian.apolis. Tncl. 


P. J. Henscl Tea Co. 

Mlhvaukoo, Wl.v. 


National Union Tea Co. 

Peoria. 111. 


L. Hirschingcr, 

Milwankeo. Wi..!. 


Oriental Tea Co. 

MnliuP, 111. 


Home Tea Co. 

Kooknk. lowa. 


Oriental Tea Co. 

Ft. Dodco. 1 d(1 


Home Tea Co. 

Rock Isliind, in. 


Peerless Pure Food 

House Chicagu, III. 


Hoops Tea Co. 

Chic.qgo, Hi, 


Prime Tea Co. 

Bofiton, Mas<. 


Hoosier Coffee Co. 

Indiou.'iputis, Ind. 


Reliance Tea Co. 

III 


Iowa Tea Co. 

.Mason C'iiy. I«i 


Royal Tea Co. 

Chicago, 111. 


Keystone Co., Ltd. 

Scnnilun, l’:i. 


Rex Coffee & Tea Co. 

St. Louis, Mo. 


King Koffee Kompany of 

Mo. Kansas Mo. 


Sheboygan Coffee Co. 

.Sheiioygan, Wis, 


King Koffee Kompany 
Todiaunpolis. Ini. 


Standard Tea Co. 

MUwaukoi', Wj,*!. 


King Tea Co. 

Chi<-Jig<t, Jli. 


Superior Coffee Co. 

Api.Jftt.n, Wis. 


Crescent Tea Company 

>^t l^ouis. Mo. 


Laudon Tea Co, 

Milwaukeo, Wls. 


Superior Coffee Co. 

r)shkosh. Wis. 


Eureka Tea Co. 
Cbiingo, 111. 


Minnesota Tea Co. 
Duluth. Minn. 


Twin City Tea Co. 

Mlnnciipfilis, Ind, 


Economy Tea Store 

Titlf.lfi, Ohio 


Erederick Frank 

i’^iiiidelphia. Pa. 

Great Eastern Cof. & Tea 
Co. 


Monarch Coffee Co. 
-Mllwaukoo, 


E. C. Uber 

<;iii<-ag(>. 111. 


P. C. Monday Tea Co. 

Milwaukee. Wis. 


Victor Tea Co. 

Clc\ eland, Ohio 


Louis, Mo. 

Great Eastern Tea and 
Coffee Co. Pittsburg, Pa. 


Moyune Tea Co. 
Omaha. Nebraska 


R, Williams 

Chicago, 111. 


Miles Bros. 

J..€XingtOD, Kt 


Wausau Tea & Coffee Co. 

Wausau, Wis. 


I^clipse Manufacturing Co., 


Indianapolis, Ind. 



When Writing, Kindly Mention The Tea and Cofpkr Tmadk Joubnal 
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The Kclihsk Mh;. Co. 

Metalglas, an all-purpuse poli^ih, shown by the 
Eclipse Mfg. Co., Indianapolis, came in for the 
distinction of receiving endorsement in one of 
the business meeting-^ of the convention by an 
association delegate, ati ttmisnal occurrence at 
such a gathering. ’I'he demonstration of the 
effjcacy of the polish as a chanscr of glass, all 
kinds of metals, tile, marble or onyx, as well as 
plated ware, made a deep impression on ihc 
visitor';, and the company's representative re- 
port(.<l a big business transacted, partly due to 
the worth of the article and to the special sales 
plan under ^^hich it was sold. 

Jahkz Eurns anu Sons. 

Tile rUsplay of coffee roasting machinery 
shown liy Jabez Eurns & Sons, Xcw York, was 
the r»nly one of its kind, ami the company’s 
represt riiaiivcs were kept busy telling of the 



COXTINKNTAI, l’Ai‘FJ< f>.\C MlLLS* T.Ak«;L 
Kxhumt of Coffkj-; I’ackaoi-.s 

A, L. Ennis, j. L. Kopf and Mr. Comstock 

good points of the equipment. The display in- 
cluded a sample coffce roaster and testing outfit, 
revolving top table, cuspidor, kettles, etc. Prac- 
tically every delegate got one of the well known 
Burns coffee bean bullous, which was given him 

as a sfiuvcnir of the occasion. Uobert Burns. 

A. L. Ennis, J. I.. Kopf and Mr. Comstock 

were seen at the exhibit. 

Graham Bros. Soap Co. 

High grade toilet soap.s and ve'getable oil 
shampoos were featured by Graham Bros. S-'ap 
Co , Chicago, the display including such articles 
as Lana oil buttermilk complexion soap, olive 
cream, vegetable sanitary soap, La Roda baby 
castde. and Orcine shampoo. 

Homf CoMKOkr Co. 

The Home Comfort Co., Jnc., St. Paul, had the 
only display of cake, pastry and bread cabinets. 


which arc collapsible and coiiscquentl'. , 
to facilitate thorough cleaning. They 
in family, restaurant nad hotel sizes 
ized sheet metal, and are finished either ii. 
inum with gold trimmings or in while usijfj 
'Uiey are of the front door type, and an unj--..] 
with shelves like a refrigerator. 

L'nio-V B.\g Si Papfji Coki-. 

A full line of specially designed Laev , ; 
liy the premium tea and coffee trade was cho 
by the Lhiion Bag and Paper Corp., Ndv, 
in charge of Walter E, Tappen and W. ' 
fiehi. The number of samples shown , | 
a slight idea of the wide range of bans ui-n 
out by this company from the prodiais 
own forests in Canada, and made m i . 
large mills in New York state. A book of i.h; 
graphs of the company’s several plant nnu; m 
hardly less impressive to the convemioD v>iic 
than the large number types of bags on iGpl; 
Mr. Mansfield pointed out that his comp;!!., b 
been studying the needs of this class c; trs 
for some lime aiul finally cvolvcil thi‘ pi.s) 
type as the best suited to meet the condiii'i’is 
The Smith Scai.e Co, 

The Smith Scale Company (Columbus i i \!i: 
had its lull quota of interested visitors, uliiH 
sides being shown the workings of lliis co; 
paiiy's “Exact Weight’' scales wore |.’i\rii i:i 
educational talks on the advantages to ilu-ir c 
pocket books to be derived by using weieh; 
<lcvices which accurately weigh their pndii 
as they arc packed. Mr. Smith made mvdi 
llie point that with his machine any packer in 
n.sc any kind of cheap labor and still ol t.i -i 
curacy and speed. 

Ericgs Ckre.^l Products Co 
'I'hc Rrigg.s Cereal Products Co., Cinciniidt; ■ 
hibiied a complete line of macaroni, spaiihci: , 
bows and egg noodles, and is understood U' 
done a good business in orders as well a-- ' 
ning new friends for this popular liiu' c ■ 
dallies. R. B. l^rown was in charge. 

Continental Paper and Bag Mii.!." 
The Continental Paper and E>ag Mi IN. N 
\'ork, which recently clianged its name n ^ 
Continental Paper Bag Co,, exhibited i ' 
pletc range of bags used by the wagon • 
men, including coffee and tea bags, advut' 
bags, sacks for all kinds of products and : ; 
cans. A large sign announced that in :i''id: 
to the foregoing products, the company t; 
produces agg cartons, envelopes, paper 
tis.siie paper, toilet paper, and wnippinc I','' 
L Stein and D. Regan were in chaiuc 
display. 

Fruit A'allf.y Corp. 

Aluch interest centered around ifiv 


PUREST AND BEST BAKING POWDERS 

Cr«am of Tartar and Pure Phosphate 

Buyers Private Brands at Attractive Prices 

Also High Grade Cocoas under Private Brands 

MANHATTAN BAKING POWDER CO., 264 Spring St., New York 


THE TEA AND COFFEE TRADE JOURXAL 



At the Convention- 
Of course. 



-MACARONI AS A SIRSTITUTE FOR 
Ii tuis ttie same pereenta;;e of 

It is just as ai)i>etiz,ing — easy to pte- 
* cC'sts less — much less. 

^'0 not amoQg lliose “live oiii-s'* who are 
iributuig HARVEST, write for prices. This 
-•aif Ilf the year to begin. 

Briggs Cereal Products Co. 

Cincinnati, Ohio 



■i SPECIALTIES 

FOR THE 

i TEA and COFFEE 
IME 

|:| Cocoanut Oil Shampoo 

ill Laundry Wonder 

Ij! Paint and Varnish 
';! Cleaner 

lilj Aluminum Cleaner and 
ijil Polish 

jjl Cedar Oil Compound 
ill Soot Destroyer 

|||| Drain Pipe Opener 
' I Flush Powder 

I j Silver Polish Paste 

i i Aluminum Enamel 

I'l 

i Fast Sellers- 

Every One 

‘'I 

I; Samples and Prices on Request 

1 THE 

BOYER CHEMICAl 
I lABORATORY CO. 

CHICAGO ^ 
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made by the Fruit Valley Corp., Rochester, N. 
Y., which as a feature was introducing its new 
product Jcl'Ade. This is the company which 
manufactures Famly-Ade, which atso was ex- 
hibited. Jcl-Ade, W’hich is fruit juice already 
prepared to be made into jelly, was shown in 
eight flavors — cherry, orange, grape, pineapple, 
loganberry, raspberry, strawberry and apple. 

American Manufacturers Co. 

The American Manufacturers Company, Phil- 
adelphia, had a display of cut glassware, showing 
water sets, pitchers, vases, rose baskets, nut 
dishes, ice tubs, and many other kinds of table- 
ware. 

Frank & Danziger, Inc. 

Frank & Danziger, Inc., 114 E. 16th street. New 
York, handle an extensive line of house furnish- 



The Icy-Hot Bottle Company's ATTRAcnvE 
Display of Premium Vacuum Bottles 


ings and toys. Their convention exhibit included 
more than fifty items, among them being smoking 
stands, dolls, food choppers, sleds, ironing boards, 
electric irons, washing machines, etc. J. Jacob- 
stein was in charge of the exhibit, Mr. Jacob- 
stein explained that it is the purpose o£ his firm to 
cater to the needs of premium users in the coffee 
trade. He believes that his extensive and varied 


October^ ]. 

Stock offers a wide range of selections, and - 
that it is possible for the premium buyer to ^ 
chase direct all of his premium needs 
Frank & Danziger offerings. 

Aluminum Products Company 
A. C. Wrigjit, general manager of the A'l- 
num Products Company. La Grange, III., 
hand with several assistants. The Alum- 
Products Company makes a specialty of a!-. 
num ware for premium purposes, and Mr, \\'-- 
says that his volume of sales to the prer. 
trade has increased steadily for the reason t 
he uses only high grade heavy ware that sta 
up under hard usage. 

Frankford Manufacturing Compan y 
Much was heard about the Frankford Ma 
facturing Company at the convention, htca 
Benjamin Frankford was very much on :he 
and had an active corps of assistants. It • 
rumored that this firm’s convention sabs iota 
$20,000. The Frankford company specializes 
umbrellas. It was the first time that this f 
had exhibited at a coffee convention. The f 
play was one of the most attractive in the e\h 
room, and seemed to appeal particularly to 
lady visitors. A wind-proof umbrella \vas : 
tured. 

Wabash Baking Powder Company 
H. B. Cowles, general service manager of 
Wabash Baking Powder Company, Wabash, I: 
attended the convention and renewed acqna: 
anceship with his numerous friends in the as 
ciation. Mr. Cowles is of the opinion that 
secured probably the largest contract placed d 
ing the meeting. It was for flavoring extn 
and totalled about $18,000. 

Jay Speqalty Company 
The product of the Jay Specialty Company 
not lend itself to attract display, but the exh 
was popular, nevertheless, because it was f 
sided over by Miss E. Berger who proved 
be an efficient sales person. She demonstra 
Jay disinfectant, a new deodorant and germi: 
explaining that the size of the bottle and the m 
of the contents, as w'ell as the price, made it 
attractive specialty. 

New York Baking Powder Comp.^ny 
The New York Baking Powder Comps 



WHY HOME COMFORT CABINETS are— THE PREMIUM: 

They APPEAL TO THE HOUSEWIFE— That is the FIRST REQUISITE 
of a GOOD PREMIUM. 

They are TRADE BUILDERS— They not only ATTRACT TRADE to 
store — They HOLD IT and keep NEW TRADE coming. That means MOKE 
BUSINESS and INCREASED PROFITS 

They hare been TRIED and FOUND EIGHT. Ask your fellow 
lle uses thi'iu. 

THERE IS A REASON 

Made In gcren sizes — from Galyaoizeo Steel, guaranteed not to rust. 
in Alumioum Bronze or White Eoamel. Onr No. T size was 
and made especially tor the TEA & COFFEE MERCHANTS. 

Manufactured exclusiyely by 

THE HOME COMFORT COMPANY, INC, ST. PAUL, MINNESOTA 

Literature and prices »ent upon request. 
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A good Chinaware premium will move your 
Coffee faster than cut prices. Get samples and 
prices from the World’s most modern Pottery. 

THE LIMOGES CHINA COMPANY 

SEBRING OHIO 

W. 1. GAHRIS, Pretident 


Premium Umbrellas 


’iind Proof L Our experience at the 

i;i,;*RANmD Convention of the Na- 

tional Retail Tea & 
Coffee Merchants 
Association in New 
York last month 
has convinced us 
that our line of 
umbrclla.s is de- 
cidedly adapted to 
the use of the Trade for 
PREMIUMS. 

The volume of business we 
did while there surpassed by 
a great deal our anticipations, 
and we feel that it is difficult 
for the Tea & Coffee 
jicrehant to obtain more appropriate or 
-rafly premiums than is provided by our 
j'ctensivc line of umbrellas especially our 
WND PROOF. Send for Catalog, Dept. 



fRANKFORD MANUFACTURING CO. 
906 Filbert Street 
Philadelphia, Pa. 


PIE FILLING 

in 16 oz. cans 

Lemon, Cocoanut 
or Chocolate 

Your brand or ours 

Jelly Powder 

Three packages to a carton 

PURE 

FRUIT FLAVORS 
ARCADIA FOOD COMPANY 

174 Hudson St New York, N. Y. 


Wlien Writing, Kindly Mention The Tea and Coffee Tbadb Journal 
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which puts out a line of private label baking 
powder, corn starch, cocoa and soda, and is one 
of the oldest firms in this line, was represented 
by F. E. B. Darling, one of the executives of 
the company. He was assisted by C H. Horton. 

Manhattan Baking Powder Co. 

E. P. Sayre, (jf the Manhattan Baking Powder 
Company, was one of the convention visitors and 
exhibitors This firm's display was in charge of 
W. H. Cook. Mr. Sayre is a pioneer in the 
manufacture of private label baking powder for 
the coffee trade, and says he attends the conven- 
tions more to renew acquaintanceship with his 
friends in the trade than to secure new business. 

Arcade MANUfAciLRiNC Company 
A display of glass household coffee mills was 
the feature of the exhibit of the Arcade Manu- 
facturing Company, Freeport, 111, K. F. Land- 
graf, who was in charge of the exhibit, said that 
the Arcade is the only home mill that is nation- 
ally advertised. Mr. Landgraf called particular 
attention to one of the designs having a glass 
container which screws on to the grinding device. 

Taiyo Trading Company, Inc. 

The 'I'aiyo Trading Company, Inc., formerly 
Takito, Ogawa & Co>, of Chicago and New York, 
importer of Japanese specialties, has long catered 
to the needs of the coffee and tea trades. The 
exhibit included tea cups, an attractive assort- 
ment of vases, (lolls and fruit baskets. G. R. 
Nakayama was in charge. 

Huoro Manufacturing Company 
W G. Davis presided over the exhibit of the 
Hugro Manufacturing Company, which included 
carpet sweepers, electric vacuum sweepers, 
clothes reels, children’s cars and toys. The dis- 
play was exceptionally large and, being well 
placed in the exhibit hall, commanded unusual 
attention. 

'['he Continental I’apcr & Bag Mills have 
lea.sod a building at Clark and Dominick .streets 
for tlu'ir N\w York City warehouse and will lake 
po-i*;c<sion on May I, 1921, The New York sales 
departineiil otlu’c. now at 268 West Broadway, 
will then he located there. 


ORCINE 

Shampoo 

(Parked 12 rails in display boxl 

Made from pure vegetable oils. Neutral and 
delicately perfumed. 

MANY TEA and COFFEE Concerns are 
sending us REPEAT ORDERS. 

Samples and quotations on request 

GRAHAM BROS. SOAP COMPANY 

1319-25 W. Lake St. Cliicago 


i MISCELLANEOUS TRADE NE\ls 

Q A department covering the activititt 
and developments of the manufacturing 
and distributing tea, coffee, spice and fine 
grocery interests and the supply trades. 


CHEEK-NEAL CO. PROSPERING 

President Cheek Announces at Aimi 
Meeting That Sales Have Increased 4fK 
Per Cent in Last Four Years 


A t the recent annual meeting of the Ch" 
Neal Coffee Company, held in X;i>hv 
'Penn., President J. 0. Cheek said: ‘ Our 
have increased 400 per cent during the pnsi i 
years, and the greatest increase is shown d.i' 
the past twelve months.” Further evidenci' 
the prosperity of this concern is the annoi.n 
ment that the company had begun moviiii: i 
its new building in Richmond, Va., which is ( 
to have cost more and is more modern than ; 
other coffee roasting plant in the South. 

All the old officers were reelected: J. 0, Chi 
president; J. W. Neal, vice president and j'cni 
manager; J. Robert Neal, vice president riiui 
sistant manager of the Houston, Tex, p!:; 
L. T. Cheek, vice president and manager at J;; 
sonvillc; Jas, H. Cheek, vice president and n; 
ager at Richmond; Robt. S. Cheek, vice proi^l 
and manager at Nashville; Frank L. Check, t 
president and assistant manager at Nashville: 
M. Byer, treasurer; Newman Cheek, secrct.ir} 
All the foregoing officers and managers v, 
guests of Cecil. Barrette & Cecil, who rirc 
charge of the company’s advertising, at an i' 
orate dinner in a Nashville hotel. Amotu ' 
things, the Check-Neal national atUert '':- 
newspapers and magazines was discussed, th' • 
culmiiiallng in an announcement that a larc^ ' 

Geo. F. Wiemann Co. 
COFFEE 

NEW YORK 
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B!!y< COCOA 

IN BARRELS AND DRUMS 1 

Also packed in tins under your 

Private Label 

We make American and Dutch 
Process Cocoa 

Write for our Laltsl Price List 
State Style of Packing and 
Quantity Required Annually. 

Tell us where you saw this i i 
Advertisement. 

IMBROSIl CHOCOLATE CO. 

331-333-335 FIFTH AVE. 
MIL4WAUKEE, WIS. 

THE PROCRESSIVE CHOCOUTE AND COCOA . 
MANUFACTURERS 


SAMPLE CASES 

Knickerbocker “Made Right” 

for Tea, Coffee, Spices 

All Bottled, Jar and Package Goods, etc* 

Ajii for Complete Catalog No- 76 



Knickerbocker Case Co. 

^ N. Clinton St. CHICAGO, ILL. 


The Peerless Set— Sixteen in One 



ni'AVY I'URK .MANOAMCSR ALU.MINUM. In mice. ! 
oiu‘ ariifliv 111 usefnlnpsa >ilxtcon or iiiorp. Kiidi of 1 
ilie iirticles in tliis Combination lias Us own pnnIcniHr i 
vise, uml they combine to form a yreat varletv of ' 
luM.-t*ssui-y uteiisilH. 

Sinaly or in coinbiiintlon the ‘ rccrloFg’' siinpllcs: 4 qt. 
Serving Dl.sli an I stand; I'ie IMute; 4 <jt. Sauce I’nii; 

2 ijt. CoYCioil Ibike Disli; 2 qt. lUnldlnK run; Oereai 
Cooker; Double liollcr; Chafing Dish; vegi'tiible Conker ; 

2 qt. Colander; Handled Deojj Roiuatcr, etc. 

ALUMINhJM products company 

Dept. ' I.ft Ornnge, Illinoiit 


MOTOR CLUB 
COFFEE 

50 CUP POWER 

Like a Good Motor Car 
Costs a Trifle More Money 
But Goes Twice As Far 

“Ask Those Who Drink It” 

BIEDERMANN BROS. 

727 W. Randolph St. 
Chicago, 111. 

Roasters Importers 


When Writing, Kindly Mention Tde Tea and Coffee Tradf Jolknai- 
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tract had been signed for a series of advertise- 
ments to appear in the "Literary Digest.” 


RECEIVER FOR M. LEVY’S SONS 


Total Liabilities of This Prominent Coffee 
Importing Firm Are Estimated at 
$1,430,000 


cofTce importing firm of M. Levy’s Sons, 
^ with offices in New York, New Orleans and 
San Francisco, passed into the hands of receivers 
on Scptemlicr 27 on an application filed by the 
Guaranty Trust Co., creditor to the extent of 
about $100,000 ; the Mercantile Bank of the 
Americas, $2,257, and J. H. Windels, a New 
York coffee broker, $23,007. 

The total liabilities of the firm are estimated 
at $1,430,000, distributed among the offices as 
follows: New York, $690,000; New Orleans, 
$700,000; San Francisco, $40,000, the bulk of the 
paper being held by hanks, it is understood. 
Assets arc placed at about $400,000, a quantity 
of Liberty bonds, membership In the New York 
Coffee and Sugar Rxchange, and other securities. 

Francis L. Kohlman is temporary receiver at 
New York, and Ben C. Casanas at New Orleans. 
The name of the San Francisco receiver has not 
been announced. 

In the bankruptcy petition it was developed 
that the Levy business was established by Moses 
Levy in 1875 at Evergreen, La., and that the 
members of the firm at present are Omega and 
Sol Levy and L. N. Goll. 

It is believed in the coffee trade that the recent 
rapid decline in coffee prices is responsible for 
the firm's embarrassment. , 


CONTAINERS IN LABORATORY TEST 
A circular recently Issued by the National 
Paper Can Co., Milwaukee, gives in condensed 
form the report of the Detroit Testing Labora- 


tory of an examination of food products ' 
tained in hermetic seal Napacans. The prod, 
included tea, cocoa, baking powder and d 
powder, and though they had been packed 
periods ranging from eighteen to fifty rnon 
the contents were found to have absorbed 
moisture and to have suffered no deterioration 


TEA PRICES AT PRE-WAR LEVEL 
Practically all black tea wholesale prices h 
reached a pre-war level, according to Macy B 
& Gillct, Inc., New York tea brokers, in a re; 
bulletin to the trade. These brokers state i 
100 C/S of Ceylon O. P. of 100 lbs. each . 
invoiced at the rate of 20 cents a pound p 
to the war, which is the same price as quoted 
October 1, 1920. On January 1, 1920, the 
tion was 37 cents a pound. “A little diffe; 
situation seems to exist with regard to Gr^ 
and Japans, which are still selling at a consk 
able price above normal,” it is stated. 


KING ALBERT ON COFFEE MISSION 
A cable dispatch from Rio de Janeiro ur 
date of September 25 reports a rumor cun 
in that city that King Albert of Belgium and 
Brazilian government will enter into an ar 
ment during the king’s visit to Brazil to m 
Antwerp the chief European depot for Brazi 
coffee, instead of Hamburg. 


NEWS OF THE CONTAINER TRAD 

The Iowa Fibre Box Company, Keokuk, 
expects to have its new Langston corrugated f 
shipping case machines in operation some : 
in October. C. M. Rich is president of the ci 
pany, D. A. Collier, vice president and J. H C 
way, secretary and treasurer. 

The newly organized Union Paper Prodi 
Co., Inc., New Orleans, is erecting a large p' 


To Increase Tea and Coffee Sales 

Special propositions for increasing sales of tea and 
coffee were offered at the Annual Convention of the 
National Retail Tea and Coffee Merchants’ Association. 
If interested we would be pleased to send full particulars. 

THE SEEKING POTTERY CO., Sebring, OWo 
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A Grkf.n Coffee Trade Rasedm.e Team 

.7. Aron Si. (’onipany's agsrogalloii of l.all foasErs 
wluj Jtist rlost'cl II sui'cfssful jn^asou in 
.N'ew York. 

lor iIk' inamifactiirc of corrugated fibre Ixjxeis, 

The Fentnn Lalicl Company, I’liiladclphla, has 
issued a new catalogue of its products, showing 
actual samples and reproductions of some ot its 
large variety of printed labels. 

The sixth annual convention of the Chemical 
Industries, held in Grand Central Palace, N’ew 
York, the latter part of September, drew these 
container manufacturing firms as exhibitors: 

The Container Club, Chicago, displayed several 
types of corrugated and solid fibre shipping con- 
tainers manufactured by its memhers. 

The Diamond Slate Fibre Company, Rridgeport, 
Pa., exhibited specimens of Its fibre in the “raw," 
as it were, and a complete assortment of manu- 
factured produci.s. 

The National Binding Machine Company, New 
York, demonstrated its top and bottom sealing 
machines. 

The ArkcII Safety Bag Co., New York, dis- 
played a complete set of samples of the various 
types of “ Arksafe " plain and waterproof elastic 
paper linings for containers. 

The New York Container Company, New York, 
featured its steel end shipping drums, the bodies 
of which were made of laminated chip board 
paper. 

The Seymour & Peck Company, Chicago, had 
a display showing all constructions of wooden 
shipping drums. 

The Pneumatic Scale Corporation, 

Downs, Mass., had a striking exhibit display of 
types of packages turned out by means of its 
packaging equipment, featuring a container which 
was sealed with a printed adhesive wrapper that 
entirely enclosed the container to make it air 
tight. The company also demonstrated the 
strength of its steel collapsible shipping cases. 


I PATENTS AND TRADE MARK; 

f Q Subscribers and advertisers may con: ’ 
- this bureau without charge, except -p. 
; postage for reply must accompany -ill - 
t quiries; there are no fees for tradu-rru.-: 
i searches. 

f Address all cniniiiunk’atlons to Pat-ru t' 

5 Trad<* Mark Service, The Tea and i 
i Tit-.DB Journal. " 


PATENT OFFICE RECORD 


Patents Granted, Trade Mark Applir^ti 
('ertifieates Issued and Label? an 
Prints Registered During the Montli 

(St.AFF COBRESPONnKN'T) 
Washixgtox, D. C., Oc: I. ; i; 
T_I ERE follows a complete record of ih; ; 
^ ^ activities of the United Stales Patur,! ! ■ 
In so far as they apply to the tea, coffee', spi.i 
general grocery trades. 


Fcanut'Roastcr — Earl C. Booth, :is> L-n : 
H()lcomb & Hoke Mfg. Co., Ind;:inr7; 
(1,3.^0,541.) A roasting machine havitv..; a c; 
drical drum, means for heating the siin’a.i: 
said drum for roasting the contents ih(.r,> 
paddle wheel having a plurality of spokus ilu; 
.adapted to revoke uithin said drum, 
revolving said paddle wheel whereby the cor: 
will be carried about the inner surface the: 
and a plate secured at each end to end sj>Likt? 
passing over a diagonally mo\tnted spoke nca 
center for causing said contents to be di'^trib 
toward the ends of said drum or gathcre i tov 
the center thereof, whereby a uniform rop.4 
will be effected. 


Coffee-Pot — William H. ’Bruning, Ev.uiiv 
Ind. (1,351,410.) In a coffee pot, a 'iri 
adapted to be superposed on a coffee pot, 
dripper having spaced concentric walls lorr 
an air space, the outer wall having an 
shoulder, and the inner wall having a roi 
lower portion provided with a removal)Ie filtv 
screen at its bottom and a coffee rcccpt.’^ole 1 
ing a sieve bottom and arranged in the inner 
with its bottom above the filtering screen tlnr 

Coffee-Urn — Edward Kronman, New ^ 
(1,352,069.) A unitary water boiler and coni'e 
of the character designated, comprising • 
boiler surmounted by a high temperature c 
partment heated by hot air boiler flue mean 
coffee container positioned in said high lem? 
ture compartment, a hot water stand 
necling the lower portion of said boiler wim 
upper part of said coffee container, a 'ah'? 
posed in said hot water stand pipe ana a 
charge pipe disposed within the boiler, r^P 
piping connecting the lo.wer portion of saiQ^ 
fee container with a spraying device in the 
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The demand for Quality Teas is 
increasing. They are our specialty. 
Send us your inquiry the next 
time you are bu5ring 

The use of the best teas will increase the consumption of tea in 
America. ' 

We import and sell teas of all kinds and grades. Our specialty 
is tea of the highest quality. 

Our foreign branch is always in touch with local and seasonal 
conditions — we are in a position to import any kind or grade of 
tea your trade wants. 

The A. Colburn Company 

2228-42 North Tenth Street, Philadelphia 

Est. 1857. Branch: Daitotei, FormoBa 


TELEPHONE—JOHN 4912.3-4. 

CABLE ADDRESS— MACILLET. 

CODES— BENTLEY'S, LIEBERS, ABC-Sth. EDIT. 


CAPITAL— $100,900. 


MACY BROS. & GILLET, INC. 




OLIVER CARTER MACY 

Pr«*id«ne 

T. RIDCWAY MACY 

Vic«-PrMid«nt 

Chicago Offiea 
Bo»ton Offico 
Baltitnora Offico 


TEA BROKERS 

98 WALL STREET 
NEW YORK 

State-Laka Building 
15S Milk Street 
Vickers Building 


LOUIS ALLSTON GILLET 
Treasurer 
HARRY E. HAYES 

Secretary 


Clarence Green, Agent 
J. Melville Lobb, Agent 
Tho». G. Sanders, Agsnt 


"'ith offices in four of the largest tea distributing centers of the country 
AND with daily knowledge of the best offerings on those markets, as well as 
WITH world market CONDITIONS, WE ARE IN A UNIQUE AND UNEQUALLED POSIT ION TO 
AID YOU IN THE SELECTION OF TEAS TO MEET YOUR PARTICULAR REQUIREMENTS. 

Write, Wire or Telephone one of our Offices when you 
are in the Market, or if you desire any information. 


'"I'E AIM TO GIVE BOTH BUYERS AND SELLERS A SERVICE NOT YET ATTAINED 
IN THIS COUNTRY AND BELIEVE WE HAVE THE FACILITIES FOR DOING IT. 


When Writing, Kindly Mention The Tea and COFrEE Trahe Joirnal 
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part thereof, and a pump interposed in said re- 
pour piping for effecting a forced circulation of 
the liquid coffee. 


Sons Company, Louisville. Coffees, tea?, 
extract for food flavoring, rice, macaroi 
dies, and other named food products. 


Beverage Preparing Machine— Edmrd C. Den- 
nert, Detroit, assignor to Westinghouse Electnc 
and Manttfacturing Co. (1,352,435.) A beverage 
preparing machine comprising a base, an outer 
receptacle on said base, an inner receptacle m said 
outer receptacle having an outlet thereto, a 
siphonic tube between said receptacles adapted to 
transfer liquid back and forth between said recep- 
tacles, and a heating means in said base for the 
inner receptacle. 


Peanut-Blanching Machine — Fred Townsend, 
Chicago assignor of one half to James R. Rand- 
all, Chicago. (1,352,702.) In a machine for free- 
ing nuts of their membranes, the combination of 
membrane loosening means, mechanism for re- 



ciprocating slantingly said means, rotary means 
for advancing the nuts over said membrane 
loosening means and in engagement therewith, 
and means for withdrawing the loosened mem- 
branes from the nuts. 


TRADE MARKS PENDING 
The following marks have been favorably 
acted upon. Any person who believes he would 
be damaged by the registration of a mark may 
within thirty days enter opposition to prevent the 
proposed registration. All inquiries should be 
addressed to The Tea and Coffee Trade 
Journal, 79 Wall street. New York, N. Y. 

Week Ending August 24, 1920. 
"Canary” with figure of. (132,161.) John 
Blaul’s Sons Co., Burlington, Iowa, Coffee, tea, 
spices, peanut-butter, flavoring extracts. 
“Pendennis.” (130,666.) A. Englehard 


Week Ending August 31, 1920. 

“ La Touraine.” (115,160.) WS. Quinlyr 
Boston. Spices, food-flavoring extracts' j 
other named food products. 

" Du Pont ” with letters “ D P ” on s? . 
(124,267.) The Ginter Co., Boston. Coffee ; 
cocoa, spices, chocolate, food-flavoring ev.v, 
peanut-butter, salad dressing, and othc-r -■,- 
food products. 

" Eagle Brand Gail Borden ” with ritn::. 
eagle with ribbon, (129,487.) The Bordf- 
New York. Food-beverage extracts— na.- 
coffee, with or without added ingredients, mz 
milk and sugar; certain other named prod ;:. 

Figure of eagle. (129,486.) The Borden 
New York. Food-beverage extracts, -nsr, 
coffee, with or without added ingredients, p.„r 
milk and sugar; certain other named pn,:. 

" Franklin Coffee ” in panel design. ( 12),i 
Joseph Ttirck, Saginaw. Mich, Coffee, 

“Hillcrcst” with circle containing wtird? 
Japanese. (131,463.) Carter, Macy & Co , ) 
York, 'Teas. 

“Three Nickel.” (132811.) Francis Rote 
Sons, New York. Coffee. 


Week Ending September 7, 1920. 

“ Siropia Brand.” (128,273.) A. 0. Pro! 
Co., New York. Maltose, glucose, and < 
kinds of svriip for food-flavoring purposes 
“Doughboy.” (128,72.5.) Commercial 
porting Co,, Seattle. Baking-powder. 

“ Fort Yellow.stone.” (131,4^.) Keil Co,, 
ings, Mont. Coffee, tea, canned corn, and caa 
tomatoes. 


Week Ending September 14, 1920. 
"Royal Palms.” (134,827.) T. A, Lamb C 
Memphis. Coffee. ^ 

“ Vanisco." (134,863.) The Tisco Co. '-j 
cage. Concentrated vanilla flavoring for ic-c- 
“Chalet.” (134,880.) Chalet Chocolet Cc: 
New York. Cocoa, chocolate, and candy. 

“ Argonne.” (135,039.) Early-Sirattoti L 
Mpmnhis. Coffee 


Week Ending September 21, 1920. 

“Euclid.” (98,642.) Weideman Co., Clevela 
Coffee, cocoa, spices, food-flavoring extracts, p 
nut-butter, salad oil, and other named food pr 

“ Home Drip.” (123,870.) William H “ 
ing, Evansville, Ind. Ground coffee ana c 
in the bean. . • 

“Ko-mi” with figures of two boys in ^ 
(130,069.) Hudson Coffee Mills, New YorK. . 

"Jubilee.” (134,634.) Jabez Burns & ^ 
New York. Roasters and parts and 
same for roasting food products such as 
cocoa, peanuts, cereals, etc. 


Trade Marks Registered . 
This is a record of trade marks wbic 
been registered and for which certificates 
been issued *. „ 

"Pedigreed.” (134,223.) George C 





fidelity can CO. 

BALTIMORE, MD. 

Manufacturers of 

Tin Cans and Tin Containers 

Manufacturers of BOX SHOOKS and BOXES for ALL CONTAINERS 


When Wilting, Kindly Mention THb Tsa. and Coffie I^adb Jodbnal 




464 


THK TKA AXD COFFEE TRADE JOURNAL 


Orf. 


Elmira, N. Y. Coffee, tea, cocoa, and peanut- 
luitlcr. 

“ Nassac.” (134,226.) Chase & Sanborn, Bos- 
ton. Tea. 

“ Kin^f George.” (134,248.) Harry A. Jones, 
Baltimore. Tea. 

“Bittra,” (134,285.) Suchard, S. A., Serrieres, 
Switzerland. Chocolate. 

“Twin” with picture of. (134,287.) D. W. 
Thacker, Springfield, Ohio. Coffee. 

” Santosweet.” (134,301.) Woolson Spice Co., 
Toledo. Coffee. 

Registered August 24, 1920. 


“Breeze.” (1,34,333.) Ades Product Corp., 
Philadelphia. Fnod-Havoring extracts. 

“Royal Gem,” (134,347.) Chase & Sanborn, 
Boston. Tea. 

“ Roma.” (134,44.\) John R. Thompson Co., 
Chicago. Coffee. 

“ Lamborn & Co.” with figure of lambs in 


“ Romar.” (21,994.) Coffee Products 

Cleveland. Coffee. 

“Life Belt.” (22,010.) Kaffee Hag Corn ' 
York, Coffee. 

“ Pagiiacci Brand." (22,016.) 

Macaroni Co., Milwaukee. Macaroni, 

Registered August 24, 1920 


A NEW COFFEE JOBBING FIRM 
The firm of Riordan, Billard, Lazo Corm 
Inc., was recently organized to carry on dti 
porting, exporting and jobbing business in a; 
tea and sugar, with offices at 136-140 Front 5 :: 
New York. George J. Riordan, president, 
been identified with the coffee trade for 
thirty years, conducting a wholesale coffee I 
ness at Baltimore for a long period. Geurj^c 
Lazo, vicc-prcsidcnt, has been in the expurt i 




/x%4^r/ 






/ a r, 77. 


SIROPIA BRAND 

173 


I*®®® CHALET 

ie»wi ^>>0 4/ 

V O 

rs.tiix. 

/3o,a3f 



LA TOURAINi 

N^niso 

NICK£ 

HOME DRIF 

'^3,37^ 

JUBILEE 


Tr.\pe Marks Pendinc. 


circle. (134,406.) Lamborn & Co., New^ York. 
Tea, sugar, and American wheat flour. 

Registered August 31, 1920. 


” Ceylandia.” (134,958.) W. R. Grace & Co.. 
New York and San Francisco. Tea*. 

Registered September 21, 1920. 


Labels Registered 

This is a record of labels which have been 
registered and for which certificates have been 
issued : 

“ The Caswell Blend.** (21,991.) George W. 
Casw'ell Co., San Francisco. Coffee. 


ness in Brazil for about ten years. A. M. 
treasurer, was for a number of years l.itrop' 
purchasing agent for a large American exr 
house. The firm has secured the services 0. 
Sewell Smith, who has been identified 
trade in this country for a number of ypar> 

SPICE WHOLESALERS BANRR' PT 
Lewis German & Co., Inc., wholesale 
in spices at 136 Water street, New' 
filed schedules in bankruptcy, showing 
of $139,826 and assets of $96,809. 
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FRANCIS PEEK & CO., Ltd. 

Head Office: 20 Eastcheap, London, E. C. 

SINGAPORE JAVA SUMATRA 

Laidlaw Batavia, So€rabaja, Bandoeng Medan and 

Buildings and Semarang Padang 


EXPORTERS of JAVA TEA 

and other Dutch East Indian Produce 


TIN RUBBER SUGAR 

COFFEE RICE TAPIOCA PEPPER CITRONELU OIL, ETC. 


WRITE TO OUR BATAVIA HOUSE AND ASK TO BE PLACED ON 
MAIL LIST TO RECEIVE OUR JAVA MONTHLY PRODUCE REPORT 

f 


JavaTeas of Direct 
Import 


Java Plantation 
Rubber 


ROWLEY DAVIES & CO., Limited 

Exporters and Importers 

BATAVIA 

JAVA 


HEAD OFFICE : FENCHURCH HOUSE, 5 FENCHURCH ST. 

LONDON, E. C. 

^ill Gladly Reply to Enquiries and Supply All Information 


When Writing, Klodly Mention The Tea and Coffee Trade Journal 
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I MARKETS OF THE WORLD 


I Latest News Letters from Staff and Spc* 
I cial Correspondents in Foreign and 
Domestic Trade Centers 


THE NEW YORK MARKETS 


Special Market Reviews for “ The Tea and 
Coffee Trade Journal 


New York, Oct. 4, 1920. 
r INANCIAL difficulties, which had been feared 
^ for some lime by conservative members 
of the trade as a result of the recent drastic 
drop in prices, came to a head during September, 
causing striking unsettlement and uncertainty 
in the green coffee market and making it vir- 
tually impossible at times to do business. For 
a short time at the outset the better undertone, 
accompanied with a fractional rally in prices, 
was still in evidence. Demand was moderately 
active in some quarters and there was less pres- 
sure to sell. 

About the middle of the month it became 
known that the big house of M. Levy & Sons, 
with offices in New York, New Orleans, and 
San Francisco, was unable to meet its financial 
obligations. Creditors’ meetings were held and 
receivers appointed. According to trade gossip, 
this firm had been unable to secure further 
financial accommodation on something like 150,- 
000 bags of coffee. It was estimated that their 
liabilities amounted to about $1,500,000. With 
such a large quantity of coffee hanging over the 
market, to be liquidated for the account of the 
banking institutions interested, it was only nat- 
ural that conditions generally should be great- 
ly unsettled. Under the circumstances, buyers 
were timid, of course, and their timidity was in- 
creased by indications that shippers in Brazil, 
and especially in Santos, were becoming more 
anxious to make sales. Late in the month 
Santos 3s and 4s were sold as low as 10.80^ 
c. and f., American credit, whereas 4s had been 
quoted at 12^ to 13<f early in the month, a drop 
of over 2^; Rio 7s were offered as low as 
7.35^ and Victoria 7s and 8s at 6.90^; or about 1 
cent lower for the month. As a consequence, 
prices for Rios and Victorias in the local mar- 
ket dropped to 1 to Ij^c, while Santos grades 
lost 1J4 to 

According to experienced and conservative 
members of the trade, the dullness and easiness 


were traceable almost entirely to financial cca 
ditions. Even when they were disposed to but 
jobbers, roasters, distributors, etc., found it 
most impossible to do so owing to their m 
ability to secure credits. The same was tn- 
also of importers who found it virtually ijr, 
possible to secure letters of credit to fina”'-) 
cost-and-freight purchases. As a consequern 
the quantity afloat has shown no increase 0 
importance and the visible supply has continue/ 
small, even though the warehouse delivery 
have been light. The latter fact created tin 
impression that the “invisible supply'' 
being materially reduced and the opinion thi 
stocks in many cases were almost exhaust;; 
was confirmed to some extent by the fart thi 
buyers generally were after small lots, fre 
quently for shipment by express. Iti ma: 
cases buyers who usually take a car-load at ; 
time were taking only 10 to 50 bags. 

Well-informed traders assert that the statis,; 
cal position is just as strong as ever; that thi 
break in coffee prices is traceable to the wav: 
of deflation that caused substantial price re 
ductions in practically all other commodities 
They argue that present prices average abo: 
the cost of production and transportation ex 
penscs; that there are no excessive stocks any 
where in the wrld; that the world’s productioi 
for 1920-1921 will be less than consumption; an; 
that the visible supply is the smallest in twenti 
years. 

Mild Coffees Dull and Lower. 

Matters have continued decidedly unsaiisfa: 
tory in the market for mild coffees, largely lx 
cause of financial conditions, and prices avt.‘iag( 
about 3^ lower for the month. Deliveries uer( 
somewhat larger, while arrivals were smaller 
Hence stocks show some reduction, but never 
theless, they are much larger than at this tim' 
last year. In view of the virtual imposstbilin 
of securing credits for the coffee already birrt 
and the liberal arrivals expected in the future 
importers are naturally pessimistic, while buyer 
are extremely timid and will take only smal 
lots needed for imniediate requirements wbe 
they can be secured at substantial reduction; 
on cost. Even then they are demanding dating! 
and all other concessions as to pa3mient. 

Small Lot Orders for Tea 

During the first half of the month the tea 
market continued strikingly inactive, but sub- 
sequently a marked increase was noted iu dt* 
number of orders, which came from all quarter^ 
Still, it was admitted, that all of these vrere 
for small lots which were urgently needed to 
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Sales Office 

PAN AMERICAN COFFEE 
COMPANY 

417 West Ohio Street 
Chicago, Illinois 


Cultured Coffee 

Cultured Coffee is coffee that has been inoculated with 
selected micro-organisms by a patented process, thereby 
enhancing the cup qualities and increasing the extractive 
values. 

Cultured Coffee deserves the careful consideration of 
every thinking coffee man. It has already demonstrated its 
practicability beyond all question. Some of the largest 
coffee roasters in the United States are now using it. 

Cultured Coffee should be of interest to every coffee 
distributer not only because it produces a coffee of superior 
flavor and body, but also because it assures uniformity. 

A complete culturing plant has been installed at Chi- 
cago, operating under license from the Floyd W. Robison 
Company, owners of what is known as the Robison Coffee 
Cultural Process. 

Cultured Coffee of our manufacture is marketed under 
the trade mark name “ Robico.” 

PAN AMERICAN COFFEE COMPANY 
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fill immediate requirements, as demonstrated by 
the fact that express shipment was specified in 
many cases. As far as anticipating future re- 
quirements was concerned matters remained at 
a standstill. It has been impossible to interest 
buyers in the high-priced new Japan teas and in 
the more costly grades of Formosas. The low- 
er-priced Formosas and other cheaper grades 
have been most wanted. As far as Ceylons are 
concerned, it is said that buyers have been seek- 
ing better qualities than arc available. The choice 
varieties were not yet arriving in any volume. 
The opinion was expressed that when these bet- 
ter descriptions did become marc plentiful they 
would move with a fair degree of freedom and 
at relatively firm prices. At present the price 
situation is decidedly unsettled and irregular. 
To a large extent values have depended upon 
the individual financial condition of buyers 
and sellers. Hence there has been great lack 
of concord and it has been impossible on many 
occasion.s to give definite quotations. — C K. T. 


^ CHICAGO NEWS LETTER 

Activities of the Trade in the Windy City 
and Vicinity as Seen by Our 
Correspondent 

Checago, Oct. 4, 1920. 

B y most accounts, the Chicago coffee trade is 
passing through a period of quiet and inac- 
tivity, accentuated by the expectation of still 
lower price.s, and also by the financial situation, 
which is especially tending to cause brokers and 
others who have had large quantities in storage 
to unload in order to save themselves further 
loss from a situation brought on by banks refus- 
ing to loan more money to cover deals made in 
the past and on which accounts are now due. 
Reductions have been made by brokers and 
wholesalers amounting, according to a local well- 
known broker, to as much as 70 per cent off the 
prices prevailing a month or six weeks ago. 
Naturally the retail trade has benefited by this 
reduction and consequently retail prices are much 
lower, though the average price cut to the con- 
sumer i.s now not much greater than 10 per cent. 
However, almost daily reductions are being made 
of about a cent in the pound by chain stores. 

Coffee merchants here note a tendency to with- 
hold buying and to get along with present stocks 
until necessity arises for restocking. No im- 
provement can be expected, say well-informed 
coflfee men here, until the first of the year, or at 
best not sooner than a material change is shown 
in the general business status. 


The Tea Market 


Tea men say there is practically nothin:: , 
in their line, for most of the first crop hru ^ 
sold and is now being received or fs on 
here and consequently buyers are not in .ht 
ket. Those who have occasion to purc/r^.^. 
attempting to hold down their orders tar 
mum until necessity arises, expectin.: 
prices. Second and third crop tea i> rep 
to be materially less in quantity than in aVs.-.-# 
or normal years, and this very fact, >av 
handlers here, points to higher prices hii.-r 
demand begins, a condition expectC(l fp 
about the first of the year. The only re:il liC’.'wy 
manifested is in the spot market. Prucj 
comparatively firm, with an advancing und.r.rv 

Reports of the whoic.salc grocery trade fc!! • 
lower prices in general affecting praciicaDy f.c-v 
line of goods handled, with buyers placing cn!y 
hand-to-mouth orders and waiting tor i.irtrer 
declines. .As a result the September voIdti if 
business is considerably less than that of -h 
corresponding month of last year. The 
market holds steady, with grinders takinst 5:-iiU 
units of all offerings, with a sufficient v.iliimc d 
business to hold quotations at previous 

J. C. Siegfried, of the Siegfried-Schmid! C?., 
tea importer, spent a week or ten days in 
sota during the latter part of September. 

L, D. McDowell, of Ruffner, Mc^ll^u‘ll i 
Burch, coffee importers and brokers, took al- 
vantage of the lull in trade to spend the !ai;ef 
part of September fishing at Minoequa, Wi?. 

F. V. Allain, Chicago manager of the Chat, 
Dittmann Co., wholesale coffee imporier. has 
found, with others, business so quiet, and yft 
so disturbed by the recent price reductions, that 
he has not deemed it worth while to make his 
customary out-of-town trips. He expect^ that 
the situation will right itself in the near future. 

B. L. Short, local representative of the Murai 
Trading Co., tea importer, reports the Japan tea 
busines.s very quiet, so much so that he has I 0 t^ 
gone his customary trips to the consuming 

Henry Smith, special representative of u'’* 
VVoolson Spice Co., spent a short time here ear.y 
in October conferring with friends and business 
acquaintances on his return from an extcnsi^ 
trip through Japan. He returned feeling vef? 
optimistic over conditions and believes a betted 


buying movement is under way. 

Clarence Green, who last month opened 
here to represent Macy Bros. & Gilkb 
tea brokers, spent some time in Michigan dunng 
September, returning with the conviction tbst c- 
improvement in business can be expected u* 
the new year. — W. H. A. 
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Not Only Fancy Packages — 

— but Paper Bags of every grade. “Makers 
of all Manner of Paper Bags.” We mean it 
literally. 

This fact interests the Coffee Merchant, be- 
cause there are times when he needs something 
less costly or more sturdy than The UNION 
DUPLEX BAG. 

A parcel post unit of five pounds of bean coffee 
— a two-pound or four-pound package of 
either ground or bean for a country route, 
where a fancy package doesn’t seem justified— 
a small, inexpensive container for samples — 
we could surely work out something special 
for you, in reasonable quantities, for these 
and many other purposes. 

You see, the Union Organization is the largest 
of its kind in the world. Our own Pulp Mills, 
Paper Mills, Bag Factories and Printing 
Plants comprise facilities and materials that 
offer a wider range of choice than is possible 
in smaller organizations. 

“Makers of all Manner of Paper Bags” — 
but naturally we are proudest of the appear- 
ance and effectiveness of ‘The UNION 
DUPLEX BAG. 


UNION BAG & PAPER CORPORATION 

Makers of All Manner of Paper Bags 

PRINCIPAL OFFICES ■ WOOLWORTH BUILDING • NEW YORK CITY 
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J\EW ORLEANS LETTER 

News of the Trade in the “Logical Port” 
as Gathered by Our Correspondent 

New Orleans, Sept. 30. 
coffee market at New Orleans has been 
^ exceedingly dull, although constant fall- 
ing away in prices of green coffee has kept 
the trade on needles and pins and caused a great 
deal of worry among dealers who have invest- 
ments in stocks bought at high prices. 

No serious financial trouble has resulted, how- 
ever, outside the Levy failure, and that has been 
discounted here, partly because the trade feels 
that the banks which hold the paper will stand 
together and hold the coffee for better prices. 
As the market now stands it is hardly likely the 
price can go much lower and many coffee men 
believe that there will be improvement soon. 
Better buying from the interior has been looked 
for, but lias not materialized to any great extent, 
although just at the latter part of September it 
was reported that a rather brisk inquiry was set- 
ting in from interior points, which it was hoped 
would result in better business during October. 

Prices of green coffee here are now regarded 
as belo\Y immediate pre-war figures, considering 
the present value of money. One of the causes 
of light buying, it is believed, is that dealers who 
might stock up at the low prices prevailing, do 
not find it easy to secure the funds and rather 
than strain their available funds, arc waiting. 

Several ships arrived towards the end of the 
month and stock increased to 418,367 bags Sep- 
tember 28, the Euclid arriving that day with 
54,000 bags. Deliveries have been fairly good all 
month, showing that dullness is relative, as there 
always is some business being done. Rio 7s are 
a pound, and Santos 4s 13?4c. Mild coffees 
are very dull and easy, with little demand, and 
only a moderate stock makes the situation at all 
encouraging. There was only about 70,000 bags 
•of mild coffee here at the end of the month. 

Trading in roasted coffee has been fairly good 
and roasters and dealers have had the advantage 
of being able to hold their higher priced coffees 
on the market until they eventually will work 
them off without any more loss than can be ex- 
pected. So far the public has been patient under 
the statement that lower priced green coffee 
flias not yet reached the consumer in quantity. 
Of course this will have to come about before 
long, and the public is looking for much cheaper 
T>rices and will be disappointed if present prices 
tfor roasted continue too long. 


Oclohr, 

Tea Trade Unchanged 

The tea trade has been very little changc^i du, 
ing the month, possibly having improved to son- 
extent. Some dealers report a very good bus: 
ness, with, however, no escape from lower' 
prices, which seem to adjust more rapidly ih ! 
coflFee prices. 

Regarding the statement that coffee consuirp. 
tion has decreased since prohibition went in;, 
effect, the general feeling here seems to be th " 
there has been a large increase in coffee drinki- ' 
and that this would be still further increased bv 
a more stylish and attractive serving. Co:?ee 
that is just coffee, pushed across the counter o- 
unattractively served at tables, docs not creais 
sentiment and most restaurants seem to have tb- 
idea that it makes no difference how the custom- 
likes his coffee, but he must take it, milk, sug;,- 
and all just as the restaurant offers it, Scckinj 
to please the fancy of the drinker, as the o'd 
barkeeper sought to delight the drinker with the 
manner of serving drinks, is something that 
should be thought of in the coffee trade at retad 
-E. K. P. 

THE SAN FRANCISCO MARKETS 

Tea and Coffee News of the Pacific Coast 
Centers Gathered by Our Own 
Correspondent 

San Francisco, Oct. 1, 1920. 
p OTH the tea and coffee trades throughout 
^ this section of the country are experiencing 
a rather dull period. San Francisco coffee brok- 
ers are a unit in declaring that the present sea- 
son finds their business almost at a standstill. 
•• The market is dead,” is the expression most 
frequently heard in brokerage offices. 

Jobbers arc not buying until their prcsenl 
stocks are disposed of, and the credit situation 
here is about the same as it is in the East. Local 
conditions may be a trifle better than those 
vailing in the eastern part of the country, but 
on the whole are about the same, say the brokers. 
The tight money market which holds sway is 
most effectively putting a quietus on any con- 
templated activity in San Francisco. 

Roasters say that their business is holding up 
fairly well and that there is not much if any 
depression in their end of the trade. Local and 
state wide coffee consumption is as large ot 
larger than ever. Although the green coffee 
market is very quiet, to the point of inacti'dly' 
it is not expected here that a downward trend 
of prices will continue. 
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The Tea Market 

The worst pan of the (tepre.^sion in the tea 
murkei vvhieh has prevailed for some time is 
ihon^ht to be ended. Xo sensational increase in 
activity is expected for some time (hough. In 
the Pacific coast lea market, there is a noticeable 
demand for bi tter class teas. The higher priced 
stocks are liiiding a more ready outlet than other 
varielics. This tendency has been noticed by 
dealers for some lime, hut has become much 
stronger lately. One evidence of this is that 
while good Ceylon grades arc scarce and hard 
to procure, low grades are in liberal supply and 
can hardly be sold at any price. There has been 
no news lately from Japan. 

How the Golden (kite serves as the door to a 
vast coffee bin, admitting coffee imports last 
year valued at $16,000,000, vvith a gain in five 
i'cars of about 568 per cent in coffee imports, or 
from about 200,000 bags a year to more than a 
million bag.s, is told in a recent issue ot " San 
Francisco Business,” the Chamber of Commerce 
publication.— G. P. M. 

OUR LONDON LETTER 

The Latest News from Mincing Lane and 
the Continental Trade Centers 

Office of The Tea and Coffee Trade Joukn'.xl, 
34 Cranbounie Street, London. \V. C. 2. 

London*, September 4, 1920. 
'^HE rather decreased movement of tea so far 
* in the new season from Northern India does 
not seem to have exerted much inlhicncc on 
the market, and although production may be ma- 
terially affected eventually by the disappointing 
prices ruling for the common and lower medium 
descriptions the feeling in the trade became more 
distinctly depressed in the past couple of weeks. 
Common low grades proved virtually a drug on 
the market, and considerable quantities had to he 
withdrawn. New low record prices were ac- 
cepted for such grades down to as low as 5 cents 
per pound for Indian. The range of prices for 
Pekoe Souchong is very wide, at about 18 cents 
down to 5 cents per pound, There has therefore 
been a substantial setback from the improved 
terms secured in July, w^ile medium grades have 
also been affected to a notable extent. On the 
other hand, fine to choice descriptions have con- 
tinued pretty active, with but little alteration in 
values. 

The quality of the tea available this season is 
on the whole unusually deficient, partly on ac- 


count of bad storage. There is no doubt w;-. 
ever that the inflated prices that ruled la,: 
tempted coarse plucking, which together y,-: 
other drawbacks, including indifferent man ;,', . 
ture, has resulted in the present disapjj 
character of the offerings at auction. Thi e 
look for importers is unsatisfactory, and :h. 
rather heavy extent to which the caialrcf? 
again been added to has made trade buy^ ri 
circumspect. Last week's sales as advertised ,7. 
braced some 66,800 packages, about eq -aliy .1 
vided between Indians and Ceylons. 

As to the outlook, the trade contini:t.5 to > 
perturbed, as it holds out no prospect 0; rdf: 
from the congestion, w’hich has arisen in ihc Ur 
don \Yarehouscs and stores as a result oi recce: 
developments. The new crop is now coniirif i .r. 
ward, but existing accommodation is so fully oc- 
cupied in providing storage for the larire pro- 
portion of the old crop still unsold that yreat dii- 
ficulty in bringing the new crop to the market 
foreshadowed. The solution suggested is \h\ 
ihe system of export licenses should be denf 
away with, and that the export trade be ai!D^^H 
to revert to its erstwhile freedom. It is 
that the greater part of the tea which is now 
choking the London warehouses is of a 
grade— so poor, in fact, that it is doiil!:'!! 
whether a good portion would in any case V 
saleable to home consumers, whose taste nowa- 
days is all in the direction of better grades; bu; 
merchants believe that were exports to be rr- 
Heved of all present hindrances a ready markr. 
could be found at the present mometii for ilie 
bulk of this poor stuff in certain of the Coiuuic;;- 
tal countries which have been unabk to n'jt;iiuua 
in any considerable quantities during the 
It is urged that by thus encouraging the export 
trade the exchanges will benefit, and at the same 
time the British exchequer will be the gainer by 
means of the advantages thus derived by the tea- 
growing companies. At the same time, protec- 
tion to the home countries is assured b.v the 
enormous stocks of tea now in sight. 

London Coffee Trade Quiet 

The market is very well supplied with 
but the demand is quiet and confined to thosf 
qualities suitable for home trade. The itiqtt^O 
for export is very small indeed. Recent sak' 
have achieved steady rates. Some judges think 
that if quite the best Colombian could be oh 
mined at $30 per cwt. it is the most deslrabk 
purchase; others maintain that the finest 
coffee now at $31 is a bargain. More popuhi" 
purchases are ordinary Guatemala and secondan 
Costa Rica. — Thomas Reece. 
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SALIENT TRADE NOTES 


Qossct & Devers, coffee roasters, Portland, 
Ore., are planning to move into their new plant 
at Fifteenth and Pettygrove streets, the latter 
part of October, The new buildings, consisting 
of a main structure and an ell, arc six stories 
high and contain about 63,000 square feet of floor 
space. 

The New York Weighing Company was re- 
cently granted a coffee weighing license by the 
New York Coffee and Sugar Exchange. This 
company recently established an office in Philadel- 
phia, and plans to extend its activities to other 
cities, carrying on a general weighing, trucking 
and sampling business. 

W. J. Powers, of the J. C. Whitn^r Company’s 
New York office, left October 4 on a three 
weeks' business trip to Canada. 

The recently established office of Roffner, Mc- 
Dowell & Burch, at 120 Front street, New York, 
is now open for business in charge of F. W. 
Kunz. This progressive coffee brokerage house 
maintains a chain of offices in Chicago, New 
Orleans, San Francisco and New York. The 
Chicago office has entered the sugar brokerage 
business on an extensive scale, in addition to 
coffee. 

The big Hoboken plant of the Jewel Tea Com- 
pany, which was taken over by the U. S. Gov- 
ernment during the recent war, has now been 
refitted and put in full operation again. Some 
of the coffee machinery used by them prior to 
the time the government requisitioned their 
buildings has been re-installed in connection with 
many new machines and this plant is again one 
of the finest to be found anywhere. An impor- 
tant feature of the new equipment are the 12 
500-lb Jubilee roasters of the latest model, set 
up in four batteries of three machines each, com- 
plete with labor-saving connections. The new 
installation was completely engineered by Jabcz 


152 

Burns & Sons, who also furnished tht > 
plant. 

Irwin-Harrisons & Crosfield, New York tea - 
porters, have gotten out a four-page leaflet ; 
colors which shows an analysis of tea 
into the United States for the fiscal years ' 
1919 and 1920, illustrating the figures with 
to show the declines and advances made by 
ferent teas. Another chart shows the hour ^ 
the day in the world's tea centers when it is noc* 
in New York. 

The Dwinell-Wright Company, Boston coflfj 
roasting firm, has installed six No. 3 Monitw 
gas fuel coffee roasters. 

The Monarch Coffee Company is the niim 
adopted by the former Kuettner & Wasicelc Co 
Milwaukee. The firm has moved to 559-61 S'j. 
tional avenue. 

Lang & Co., wholesale grocers and coffee roast- 
ers, of Portland, Ore., have recently added d 
their plant a Burns mixer for blending groujtd 
coffee. 

The Crescent Manufacturing Co., Seattle, 
Wash., has leased a three-story building adjoin- 
ing its present plant. Enlargements will be made 
in the coffee, flavoring extract, spice and bakinj 
powder departments. 

The H. P. Coffee Company of St. Louis, has 
added four Monitor gas-fuel roasters to its 
equipment. 

Arthur Layshon, partner in the Keystone To 
Co.. Ltd., Scranton, Pa., has filed with a loral 
court a request for dissolution of the busintss 
and an award of $2,384.80 as his share in di? 
company. 

The Paris Coffee Ranch has recently been 
started at Kokomo, Ind., by Clyde P. Pans. 
Coffee roasting operations will be carried on by 
the use of a half-bag Burns machine. 

The Altoona Merchandise Company, whole 
sale grocery house, Altoona, Pa., has taken over 
the old firm of Fay, Hutchinson & Co., of the 
same city. 
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'Ihc Thonisun & Taylor Co., Chicago, recently 
increased iu coffee grinding capacity by the in- 
stallaiion of two more No. 5 Burns granulators. 

John S. Sills Sc Sons, New York, importers and 
whoksalf grocers, located at the North River 
and Thirty-seventh street, have incorporated 
their business under the same name, with the 
addition of the word " incorporated” 

Several green coffee firms at Santos, Brazil, 
recently increased their testing facilities by the 
addition of Burns sample roasters, among whom 
are the following: Companhia Commercial dc Sa 
Paulo, Theodor Wille & Co., Ncri & Co., Joan 
Carlos dc Mello, and A. S. Correa. 

Articles of incorporation have been filed at 
Red Oak, Iowa, by the Red Oak Grocery Com- 
pany, with a capital stock of $60,000. This capital 
is tentative and may be raised to $100,000, it is 
said. 

H. M. Wagner & Co., wholesale grocers of 
Baltimore, have enlarged their coffee department 
by the installation of a Challenge burr-stone pul- 
verizer for producing coffee to suit customers 
desiring a “Greek trade" grind. 

The Meadows Grocery Company at Waco, Tex., 
has increased its capital from $.SOO,000 to $750,- 
000, fully paid. Application has been made to 
the State to change the name of the concern to 
Meadows & Company, Inc. 

The C. D. Kenny Company branch at Dayton, 
Ohio, recently installed up-to-date salesroom 
equipment, including a Burns sample roaster and 
grinder, Tu.xedo table, kettle outfit, etc. 

Sus.sman, Wormser & Co., wholesale grocers, 
San Francisco, have increased their capital stock 
to $1,000,000. They are one of the several local 
jobbcr.s who will eventually be located in the new 
jobbers’ Terminal building to be erected near 
Townsend street. 

The I’ostum Cereal Company of Battle Creek, 
Michigan, is about to enlarge its roasting depart- 
ment by the installation of six additional No. 1 
Burns machines. 

The Cynthiana Wholesale Grocery Company, 
Winchester, Ky., has been organized with $100,- 
000 capital. 

Charles Francis Adams, Boston, treasurer of 
Harvard University, has become a director of 
the American Sugar Refining Company to fill 
the vacancy caused hy the resignation of W. B. 
Thomas. 

The Filch Company, wholesale grocer and 
coffee roaster of Youngstown, Ohio, recently in- 
stalled a Burns peanut blancher. 

The rear end of the brick building occupied by 
the Independent Coffee Company, 233 Water 


Oc/ol-n’r 

Street, Buffalo, N. Y., was completely demol .3. 
recently when the lake steamer, Richland 
ran into the shore and “ sidewiped” the b.:;;, * 

The New England salesmen and district rr • 
agers of the Dayton Fixtures Company, lj« - 
O., held a convention in the Quincy House 
ton, the latter part of September. 

A. R. O’Neill, George W. Brown, Jr., ]< ] 
Smith and A. MacIntyre, all formerly of A j 
O’Neill, I-nc., sugar brokerage firm, have for-^ 
a partnership under the name of O'Xeii! 
Brown, for the purpose of carrying on tran.j 
tions in raw and refined sugars pending 
ment of the legal proceedings involving the 
vency of A. R. O’Neill, Inc. The new firmbi- 
dress is 68 Williams street. New York. 

The Monahan Brokerage Company is streiuti 
ening its organization by additions to its fe 
sonncl. Harry E. Geissert, for the past fne vci: 
traveling salesman for M. Levy’s Son.s, and b 
foreifliat connected with Hard & Rand fort; 
years, has joined the New Orleans organizatic 
of the Monahan Brokerage Company. The S 
Louis force has been augmented by the add;t;c 
of Frank J. Ryan, who for fifteen years h: 
been selling coffee in that city, having been co: 
nected with J. S, Dowlar & Co., F. W. Markha: 
& Co., and others. 
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THE FLAVORING EXTRACT TRADE 

^ A department devoted to the interests of manufacturers 
and dealers in Flavoring Extracts and Essential Oils. 


EXTRACT TRADE PROBLEMS 

The Second in a Series of Articles Dealing 
with the Manufacture of Alcoholic and 
Non-Alcoholic Plavoring Products 


By Melvin DeGroote 

Industrial Fellow, Mellon Institute of Industrial 
Kesoarch, University of Pittsburgh 
NO. 2.-SOME POINTS IN EMULSION 
MANUFACTURE 

'T^HE manufacture of emulsion flavors offers 
^ the most interesting and at the same time the 
most perplexing problems with which an extract 
maker must cope. Emulsions are interesting to 
the lay mind because they appear to be paradox- 
ical. Indeed, even the extract maker, with such 
a traditional respect for the solvent powers of 
ethyl alcohol, finds something attractive — or per- 
haps fascinating— about a mixture of two im- 
miscible liquids of different specific gravities that 
apparently form a permanent mixture, due to 
emulsification. To one who has experimented 
patiently with various types of emulsions, the 
word "perplexing" may seem to be weak, and 
many of the problems involved are so treacherous 
in regard to a true solution that they might be 
better described as being elusive. A formula may 
appear to yield an emulsion that is almost per- 
fect, and plainly indicate some minor change that 
should be made to rectify the fault. Often when 
this slight change is made, the emulsion is ruined 
completely. It seems easier to take almost any 
formula and make a thousand almost perfect 
emulsions, than it is to take a thousand formulas 
and produce one absolutely perfect emulsion. 
The one thing typical of emulsion flavors is the 
large number of first-class second-rate emulsions 
offered for sale. 


emulsion formation. These principles are one 
of physical chemistry, and more particularly thj 
field of physical chemistry which is known j 
colloid chemistry. It is true that the discas^icn 
in chemical text-books may be too technical fa 
the average reader, or that the relationship b< 
tween the principle involved and the actual maa 
ufacture of emulsions may not be readily appar 
ent; but there are articles on the subject in evq 
day non-technical language.'*' 

Defining " Emulsion 

The meaning of the words " emulsion " ajw 
" emulsification ” must be borne in mind, afu 
must not be confused in the fascination that re 
suits from experimentation ; otherwise ultitrati 
success may be defeated because the object o: 
the investigation is no longer obvious. An emuli 
sion by definition consists of an apparently homoj 
geneous mixture of two immiscible liquids, -ihi 
one suspended in fine droplets throughout thi 
other. Successful emulsification includes tbj 
satisfactory subdivision of the dispersed lirjd 
by the proper manipulation and subsequent stabil 
ization of the emulsion. Stabilization almost in- 
variably presupposes the presence of a colloid, a 
for instance, gum tragacanth, gum acacia, cajein 
albumen, -or a similar body. 

In emulsion manufacture there is no universe 
formula,, although it is difficult to eradicate tkii 
impression from the minds of some of the man 
ufaclurers in the industry. This is due partial!] 
to the fact that, in the past, formulas have some 
times been sold as being satisfactory for 
manufacture of a product from any oil and n 
any proportion. A§ a result there has been : 
tendency to look for and expect a forniih- 
perhaps involving the use of a new and hithert 
unknown substance or else a maichine posscssir.] 
some remarkable power — which alone 
prove to be an Open Sesame** to successio 


The main difficulty is that the majority of ex- emulsion manufacture, 
perimenters prefer to follow certain empirical The absurdity of such expectation is evidcc 
formulas rather than to investigate the under- when the varieties of flavors in daily use sr 

lying fundamental principles that determine examined. An emulsion that is distribute 

through the routine trade channels for domesc 

Emulsion Flavors,*' permanent for at least a 
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year in order to assure stability. On the other 
hand, a beverage maker may prepare an emulsion 
for immediate use, and permanency may be sac- 
rificed in order to obtain other desirable proper- 
ties. A flavor packed in collapsible tubes may be 
relatively viscous in comparison with those 
packed in bottles, because the pressure that is 
applied against the sides will force the emulsion 
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through the opening. The composition may vary 
throughout wide limits. For instance, one orange 
emulsion might be prepared so as to contain three- 
tenths of one per cent, of terpeneless oil of 
orange, whereas another one might contain fifty 
per cent, of oil of orange. The substances to be 
emulsified are different, and naturally demand 
different treatment. In the case of a citrus fruit, 
it may be volatile oil, whereas in the case of gin- 


ger it may be an oleoresin. Esters are eirjD] 
in imitation fruit flavors. ^ 

Likewise the uses of emulsions in the \ 
industries show a wide divergence. Some 
be used in hard candy. Other emulsions are ^ 
largely in the baking trade. They must not 
velop any peculiar taste in the baking 
Ice-cream makers require emulsions that are 
affected by the low temperatures, and do 
change the grain or smothness of the cru* 
Emulsions employed in chewing-gum manu--. 
ture must be effective in penetrating the ch ■ 
mass. Emulsions used in carbonated beverag, 
usually are subjected to the action of car o" 
acid gas plus the action of the acidulant, 

Tiik Imi’okta.vce of Aorr.M ii . 

There arc equally as many erroneous optr.icr 
in existence in regard to the various em:;ls:nfi 
as there are in respect to formulas. The -At 
which seems to prevail rather widely is that ti 
finer the droplet of suspended oil, the more pc; 
manent the emulsion will be. This may he k 
erally true, but certainly does not hold withoi 
exception. The point which each investigate 
must realize is that agitation alone reduces th 
droplets to a certain stage, beyond which the 
can be reduced further only by the assistance o 
pressure. The principle involved is the !Cj!!o» 
ing: As the oil droplet diminishes in size, ih 
force necessary to continue to decrease it S: 
comes enormously larger. Consider the fore 
required to drive a wire through an oil dr) 
having a diameter of ten millimeters as compare 
with the force to drive the, wire throutLih a dro 
of oil having a diameter of one milHmetcr, Th 
force in the second case is not ten times as h.p- 
but more nearly a thousand times as lar^c. 

The application of this principal has been il!i :5 
Irated diagrammatically in Figures I-\TII. Th 
first four figures show the action when an zc 
tator, — for instance, a wire, — approaches a rd 
ativcly large oil drop; one of such size that ac;:s 
tion is still effective. When the wire ' 
apply pressure against the bubble, one of 
things will happen. The wire will move the dn'i; 
in front of it, until the wire starts to pu'h thi 
drop off at an angle and then glide by f'" 
the wire w’ill pass through the drop and thcreb 
break it into two or more smaller drop' 
Whether the first or second possibility lakes 
depends largely on whether the internal 
ance is greater or less than the external 
ancc. In other words, is it easier for the wire tr 
cut through the bubble in opposition to the ir. 
lemal force, or is it easier to push the h“hV 
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Along in resistance to the external force of the 
aqueous gum or other colloid, tending to hold 
the oil bubble in place? The first four figures 
show the case of a relatively large bubble. In 
this instance the wire passes through rather than 
moves the bubble in opposition to the’ force 
exerted at the surfaces ABCD. 

The last four figures illustrate the case where 
the size of the bubble has decreased to such an 
extent that the internal force tending to oppose 
a further decrease in size — or, inversely, the force 
required to push a dividing wire through the 
bubble — is enormously increased. In this ex- 
ample, the wire comes in contact, but it is easier 
to push the droplet along, in resistance to the ex- 
ternal forces ABCD — rather than cut throu^ 
and divide it. As soon as the center of balance 
is slightly to one side or the other the bubble is 
pushed away. 

This explains in part the efficiency of the mor- 
tar and pestle for emulsion manufacture. The 
rotary motion of the pestle acts as an agitator, 
and the pressure exerted by the pestle against 
the sides and bottom of the mortar aids in reduc* 
ing droplets that would otherwise evade a mere 
agitating device. This also makes clear the effi- 
ciency of the emulsifiers used in dairy practice, 
which depend on forcing the emulsion into the 
decreasing annular space formed by a tapering 
spindle revolving in a ground agate die. The 
droplets are crushed by the pressure of the re- 
volving spindle, in a manner similar to a solid 
substance passing through a grinding roll. Such 
an apparatus is only applicable for treating an 
emulsion after it has been prepared in an agita- 
tion emulsifier. It is obvious that it would not 
serve for the mixing of the dry gum and oil 

It is hoped that these brief considerations 
have shown the necessity of investigating emul- 
sion manufacture before an attempt is made to' 
perfect an emulsion to meet certain specific re- 
quirements. The manufacture of emulsions 
based on rule-of-thumb practice, or on tradi- 
tional or empirical methods, would probably lead 
to failure and discouragement. It is true that 
the literature dealing with the mechanism of 
emulsion formation and stabilization is not com- 
plete, but for that matter no science is com- 
plete. Like other sciences the chemistry of emul- 
sification has still much to discover; but it has 
already enough data to be of considerable assist- 
ance to the emulsion manufacturer. 


George F. Victor and H. Hirshman were re- 
cently admitted to partnership in Rockhill & 
Vietor, the New York essential oil firm. 


A NEW SOURCE FOR VANILLIN 

Chemists in Jamaica Discover That ^ 
mento Leaves Yield Vanillin and Com- 
mercial Production Has Begun 

(Special Correspondence) 

London, Sept. 11, 1920 

J\ N important industrial development, undei 
government initiative and control, is in sigij, 
in Jamaica. Throughout the island there ar« 
growing wild enormous numbers of pinjem 
trees. The berries picked from the trees me 
dried are the all-spice of commerce. Pimento 1 : 
this shape has long been among the staple etc 
ports of the island. 

Recently the governor of Jamaica, Sir Lcsiii 
Probyn, received and approved of the sus'gest o: 
that an oil might be extractable from the leasts 
The Department of Agriculture was directed ;( 
have the matter tested. A large number 0 : 
pimento leaves, dried very carefully, were for 
warded to London to the Imperial Institute 
There they were handled by Professor Ditr.s' 
town. He reported that they contained 2.5 pei 
cent, of essential oil, and that 98 per cent, ei 
this was cugenol. That is itself worth lo-da) 
in London from 14s. to 20s. per pound, But ol 
still more importance is the fact that eugeno 
can be converted into vanillin. 

The half-way product between eugcnol an: 
vanillin is iso-eugenol. The industrial chemis: 
connected with the Department of Agriculture it 
Jamaica has discovered that by fermentation oi 
pimento leaves the oil in them is spontancou>Ij 
changed to this half-way product, thus geuiaj 
rid of the expense of a chemical process, Tht 
manufacture of -vanillin is now being begun c: 
a small scale, and the director of agriculture ii 
convinced that Jamaica will step into the ch:e: 
place in the world market as a supplier 
vanillin. — C. S. M. 


ESSENTIAL OIL FIGHT LOOMS 

French government officials are about to 
cognizance of a complaint that the prices ct 
flowers at Grasse used by perfume manufacturers 
are illegitimately high, according to advice 
ceived from Dr. Eugene Charabot, of the 
of Hugues Aine. The complaint has been insp- 
tuted by two of the leading perfumers in 
Messrs. Coty and Houbigant, and is directe 
against several important companies in Grasps- 
The action is presumably to be brought under 
French anti-speculation law on essential 
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ALCOHOL VERSUS GLYCERIN EXTRACT TRADE NOTES 


Some Reasons Why High Grade Flavoring 
Extracts Require Moderate Quantities 
of Alcohol* 


By Prof. L. B. Allyn 

Westfield, Mass. 

W ITHOUT discussing the subject from a 
commercial angle, wc should say that a 
flavoring extract must comply with whai we con- 
ceive to be six essential requirements: It must 
have the compound quality of flavor and fra- 
grance. It must possess sufficient body or 
strength and a permanence to withstand the 
heat of cooking without undue loss or without 
undergoing transformations foreign to its origi- 
nal character. It must truly represent the source 
it typifies. It must readily permeate or diffuse 
through the food. Good keeping qualities must 
be retained for any reasonable period. It must 
he dear, free from turbidity and attractive 

The so-callcd solid extract or flavor has not 
met with great enthusiasm on the pan of the 
consumer. 

We have examined many samples of the so** 
called glycerin extracts and up to the present 
lime have never seen a vanilla which compared 
even favorably with all the six essentials which 
wc conceive to be the criteria of flavoring ex- 
tracts. Freshly made glycerin-gum mixtures of 
the citrus oils are much better than vanillas, but 
in 16 out of 20 baking tests did not measure up 
to the standard of excellence of IcgaJ alcoholic 
extracts. 

We have found the keeping qualities of gly- 
cerin vanillas very poor. No firm which is do- 
ing a legitimate business needs suffer from a 
case of "nerves’' respecting the use of non-bev- 
erage alcohol in the preparation of his extracts, 
particularly those of vanilla, lemon and orange. 

It appears to us that the presence of alcohol 
is entirely desirable and necessary for the keep- 
ing qualities of the tube extracts as well as for 
those of the bottle type, and the label should 
apprise the consumer of the fact. 

It is unsafe to prophesy, what science can or 
cannot accompli.'^h. Up to the present day w^e have 
never seen a true extract of vanilla possessing 
all the delicious fragrance, flavor and bouquet of 
vanilla made without the use of alcohol in the 
finished product. Experimental research to better 
a preparation is both progressive and right, hut 
should the extract manufacturers be denied the 
use of alcohol in making purely legitimate and 
necessary food products, to wit, flavoring ex- 
tracts, the market will perforce be flooded with 
imitations and substitutions which lack the true 
flavor of that which they represent. With our 
present knowledge I do not believe it is possible 
to make pure, strictly high grade vanilla, lemon 
and orange extracts without the use of moderate 
quantities of alcohol. 


Exhibits at the recent Chemical Industrie, 
position held in Grand Central Palace, y 
York, included displays by these companies 

Antione Chiris, New York, displaying aii , 
products made in its American plants, inch-d. 
a complete line of essential oils, and a g- 
variety of synthetic chemical bodies. 

The Florasynth Laboratories, New York 
iiig a full line of aromatic chemicals cspccii 
adapted as raw materials for the manufaciurt 
perfumes and the fortification and producti r 
flavoring extracts, and the extracts ihcmsii. 

The Sharpies Specialty Company, New Vc 
displaying a large number of cleansing and 
ating machines, some of which are used i:: 
clarifying and conversion of essential oils. 

The Peerless Tube Company, maker ci {,1 
and decorated collapsible tin tubes, has bd-n 
cuiarizing the trade with a pamphlet which c; 
attention to the fact that its manufacturing fa: 
lies are to be doubled. The circular also sirf^ 
the clean conditions under which IVi:; 
products are made. 

The Wm. J. Slange Co., Chicago, doing busin 
in food colors and flavors, oils and chemic. 
has moved to 2549-51 Madison street. 


The Metal Package Mfg. Corp., of New Yc 
with headquarters at 346 Carroll street, Brookl 
has acquired the Boyle Can Co., maker of 
cans, and the John Boyle Co., packer of f 
products, both companies being located in Ba 
more. Machinery will be installed in the 
plant to make both plain and decorated cans 
every description. 

George Leuders, of George Leaders & Co , N 
York, essential oil house, returned recently ir 
a three months tour of France, Switzerland 
Germany. 

Hetherman & Co., Inc., New York, broker* 
Far Eastern essential oils and other produ'.c 
now located at 50 Broad street. 

This year’s conyentlon of the National N.: 
facturers of Soda Water Flavors will be 
Cincinnati, November 8-9, probably in the ^ 
Gibson, according to a recent associat;''^. 


louncement. 

Ungerer & Company, importers and csi'O • 
if essential oils and other flavoring incri^- 
ecently bought the seven-story buildi”'- 
nd 112 West 26th street, New York. 
rty was taken subject to a mortgage or ^1 






the '-■ 


• .\n address delivered before the eleventb annual &^?c* - 

convention of the Flavoring Extract Manufacturers Director Foust of the Pennsylvania 
Association. 
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PUNCH! 


Mils >yiir i>ackaKt- « jumch? Why 8i.oiiil ><>ars in iw^rf.-t-tina a 
ruilK i>«-:araJi.>ii hh.i an ^kni in inakitiB it ti> liftjidicaii 

Uu* sHh‘ hy usliiB ail liifi-rior inlH'. ..r «-veii irorn* li»- iiHitiL’ 
iii.e .'Oiitai^niriB dirt? Th*- jifrftvtlon i.f tiiU‘ making 
l♦Hr^t^ss Tii1m*s. May ITwve it? 


'PEERLESS TUBECO 


218 Broadway 
New York 
N. Y..U.S.A. 


PRIVATE LABEL 

Coffees, Teas, Spices, Extracts and Grocers* Sundries 

Wc are equipped to roast, blend and pack coffee under private label in any type of 
package. 

We also have complete iacilities for packing teas, spices, flavoring extracts and grocers' 
sundries. Your own brand or ours. 

For over sixty years we have specialized in work of this character. Let us demonstrate 
our ability to take care of your requirements. Write for samples and prices. 

DAVID G. EVANS COFFEE CO. . - ST. LOUIS 

EssabZtshed 1858 


VANILLAS 

of every variety 
ESSENTIAL OILS-ETHERS 
M. L. BARRETT &C0., Importers 

Oldeat Vauiillai Dealer* In U. S. A. 

233 W. Lake St. Chicago 


Headquarters for 

Caramel Coloring 

Suitable for Flavoring Extracts 

THOMAS HENDERSON & CO. 

Incorporated 

^orts at 14 Qilt Street 

jersey city new YORK 


You'd Fire a Clerk 

who was habitually careless and in- 
diffi!ri*ni to customers. Merchandise 
that does not satisfy does much more 
hariit to your business than the most 
careless clerk. It is cariied home 
where it continues to dissatisfy, 

Van Duzer’s Certified 
Flavoring Extracts 

have satisfied the most exacting since 
18.'>0. They are made of the very 
finest ingredients 
find are demanded 
by those who want 
the best. They 
will please your 
cnstoiners and im- 
press them with 
the fact that you 
handle “ qtiality '* 
merchandise. 

Van Duzer Extract Company 

New York, N. Y. Springfield, Mass. 
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Foods has begun his campaign against the use oi 
saccharin in non-alcoholic drinks, ordering thirty- 
one prosecutions in August for such sales. 


ESSENTIAL OILS FROM MALAGA 


Their Sources, the Average Annual Produc- 
tion, and Some Side Lights on Why 
Prices Are High 

I N a review of trade conditions in the Malaga 
consular district in Spain, which comprises 
the Provinces of Malaga, Granada, Jaen and 
Almeria, U. S. Consul Gaston Smith has this to 
say about essential oils: 

“ The greater part of the essential oils, such as 
rosemary, lavender, pennyroyal, th 3 mic, spike, 
sweet-fennel, bitter-fennel, sage ‘and marjoram, 
are extracted from the plants that grow wild in 
the extensive and uncultivated mountain regions 
of the provinces of southern Spain. Up to the 
present advantage has been taken of only a small 
portion of the sections where the plants grow, so 
there is an opportunity of increasing the produc- 
tion of essential oils in this district considerably. 

“ The total annual production of rosemary oil 
is estimated at about 150 tons; thjTne, 100 tons; 
spike, 50 100 tons; other essences, 50 tons. 

The new essences, the amount of which is not 
important, extracted from cultivated plants arc 
rue, juniper, ncroli bigardc, marjoram, Spanish 
eucalyptus, geranium, and Spanish rose. The 
yield of the oil depends greatly on the soil and 
weather conditions. 

“ Until 1919 when the demand increased by 
leaps and bounds and prices advanced 100 per 
cent, farmers who produced these oils engaged in 
the industry intermittently and as a side line, and 
then only at the solicitation of those exporters 
who would contract to pay them a fixed price for 
their output, and, in some cases, furnish the still 
and equipment and make an advance payment. 
The heavy demand, which was about 50 times 
greater than the production, coming from many 
American importers, caused the small producers 
to withhold their oils in the hope of still greater 
increases in price ; and there were instances 
where the oils were adulterated in order to in- 
crease the quantities sold. 


N. C R. ISSUES FINE SOUVENIR. 

One of the finest pieces of printing coming to 
the office of this paper in many a day is the 
souvenir volume gotten out by the National Cash 
Register Company, Dayton, O., in commemora- 
tion of the last convention of the company's 100 


October, 1935 

Per Cent Club of salesmen, better known lo ^ 
ployees as the C. P. C. Club. The date of [fu 
1920 convention is approaching, and this sonYtoy 
is expected to stimulate interest in it. 

The volume, containing 22 pages and buund ij 
a high grade imitation green leather, with go^ 
leaf embossed title on the cover, tells the siorj 
of the convention in text and pictures. Practical!) 
every page has a picture illustrating the higi 
lights of the 1919 meeting. 


OBITUARY 


E. B. Harral 

E. B. Harral, coffee broker in New Orlear,! 
and for a year manager in New Orleans for G 
Amsinck & Co., shot and killed himself early - 
September, while suffering from a ncno.:« 
breakdown due to hard work and strain in con- 
nection w’ith his business. Mr. Harral had beer 
in the green coffee business for several years, an! 
was widely known throughout this country and 
Brazil. He is survived by his father and moiher. 
sister, wie and children. 


Michaex P. Gr.\ce 

Michael P. Grace, chairman of the board of 
directors of W. R. Grace & Co., died during the 
month while on a business trip in London, He 
was born in Queenstown, Ireland, in 1&42. 


Thomas Percy Bingham 
Thomas Percy Bingham, for many years in ibe 
shipping business in London and Nicaragua, and 
for the last four years with G. Amsinck & Co.. 
New York, died the latter part of September a: 
his home in Richmond Hill, Long Island. He 
was bom in England 55 years ago. 


Marvin Ansel Dean 

Mandn Ansel Dean, chairman of the executive 
board and treasurer of Sprague, Warner & Co.. 
Chicago, died September 5 at his home in Evans- 
ton, 111. Born November 13, 1852, he had betn 
with Sprague, Warner & Co. for nearly fort)’ 
years. 


Frank H. Sheridan 

Frank H. Sheridan, representative for Carter. 
Macy & Co. at Rochester, N. Y,, died s-ddenlj 
in his office on September 11. 


Bernard Courlaender 
Bernard Courlaender, president of the Tridntt 
Company and a well-known coffee mill manufaC' 
turer, died a few weeks ago at his home in 
adelphia. 
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R egardless of how your pro- 
duct is put up — whether it he in 
tin, cardboard, glass or paper, 
H & D Corrugated Fibre Board Boxes 
and Packing Materials offer you a safer, 
easier and more economical way of pack- 
ing for shipment. 


CnRHUG/VrECS^ByFIBRE: BDXES 


The Hinde & Dauch Paper Company 

851 Water St. Sandusky, Ohio 


iURAI TRADING COMPANY, Ltd. 

Successor to 

MEIJI TRADING COMPANY, LTD. 

{Formerly Furuya <£; Niehimura) 

TEAS JAPAN FORMOSA OOLONG INDIA CEYLON JAVA 
BEANS OILS SPICES CHILLIES GINGER 

Chicagfo Branch Montreal Branch 

,4ke-State Building St. Francois Xavier St. 


MALT CEREAL 

finest, Purest Coffee substitute 

We malt only the choicest care- 
fully selected Barley. Shipments 
in 100 pound double bags. 

Special low prices to the trade. 

Write for samples arid quotations 

Milwaukee Importing Co. 

37th St. MILWAUKEE, WIS. 


FOR SALE 

Spice Grinding Outfit 

One Cox No. 1 Spice Grind- 
ing Outfit in good condition; 
extra ring for grinding all kinds 
of spices. Address Chas. H. 
Adams Co., Ltd., New Orleans. 
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THE COCOA AND CHOCOLATE TRADE 

A department devoted to the interests of importers, 
manufacturers and distributers of Cocoa and Chocolate. 


A NEW COCOA MAKING PROCESS 


British Inventor Obtains u Patent for 
Grinding, Grading the Ground Mate- 
rials, and Special Methods of 
Treatment 


A PATENT* has been granted to F. E. Whit- 
ham on a process for grinding cocoa, grad- 
ing the ground materials, and special methods of 
treatment during the process. 

The operations take place in an insulated and 
scaled chamber, heated to about 130* Fahr. by 
radiators. The cocoa at this temperature and 
under the influence of grinding becomes liquid 
and is treated by decantation processes. From 
the grinder the cocoa passes through a chamber 
to one side of a long inclined tube divided by a 
partition leaving a space at the bottom of the 
tube where unground material accumulates and 
whence it is removed by an elevator for regrind- 
ing. The ground material passes up ibe other 
side of the tube and enters a chamber through 
slots. 

The chamber is divided into compartments 
and in them the heavier portions of the cocoa 
sink to the bottom and pass through pipes to 
mixers, made in compartments to correspond 
with the compartments of the chamber, and 
thence to cooled molds. The lighter portions of 
the cocoa, including the fat, pass from the cham- 
ber through slots preferably not opposite to the 
slots to separate compartments of a chamber, 
where sugar, flavoring materials, etc., may be 
added to them, and whence they pass to a parti- 
tioned mixer and thence to molds. Fat may be 
added or withdrawn as desired through a pipe 
entering the chamber on a level with the bottom 
of the slots. Means are described for supplying 
air pressure to assist the flow of the liquid. 

The beans may be subjected to a preliminary 
treatment consisting of freezing, grinding, and 
extracting a portion of fat. A suitable ferment, 
such as malt, may be added to the coerta to 
hydrolyze the starch, peptonize the albuminoids, 

•British. 141. 953. May 31. 1919. 


and produce a lactic fermentation of the cillu 
The peptonizing action can be checked hy 
action of the mixers, and the lactic fermenia' 
hy the addition of an alkali, preferably ammc-i 
hy pipes. In a modified form of apparatus, e< 
cially suitable for carrying out the last pro- 
the chamber is divided into compartments 
arc kept at different temperatures, and a c-.-'* 
of air can be introduced into the cocoa un 
treatment. — T rigg. 


BAHIA’S COCOA EXPORTS I)ECM> 


A Survey of Shipments During the Fir?t; 
Months of the Last Three Years Show, 
a Big Drop in Business 


(Special Correspondence) 

Bahi.a, August -1, 192( 


T he cocoa exports from Bahia during 
first six months of 1920 amounted to 25' 
bags of 132 pounds each, as compared with ^ 
566 bags during the same period of the prcced 
year and 276,577 during 1918. 

The following table shows, in bags oi 
pounds, the destinations of Bahia cocoa dtif 
the first six months of the years 1918. 191^. 
1920; 


Destination, 
United States 

France^ 

.Argentina . . 
Netherlands 

Belgium 

Sweden 

Italy 

(Jerman.T . . • . 
Denmark ... 
Uruguay ... 

Norway 

England ... 


Jau .hin.’ 

1918 iniii 

246,727 180.08, 11; 

160,275 

16,150 1,200 I; 

...... 18,200 - 

18,255 111 

8,000 ; 

1,600 1,500 ; 

26,150 ; 

1,150 500 1 

4,860 7.608 

6,300 45,701 


Total 


276,577 465.56tj 


Owing to excessive rains and Iransp'^^-' 
difficulties, the 1920 crop, which is 
1,000,000 bags, has been delayed several 
in reaching the Bahia market. It 
reason that the shipments to the United i ' 
amounted to only 118,719 bags as 
180,087 for 1919. 



1920 


THE TEA AXD COFKEK TRADE JOI RNAI 


489 


Hooton’s Cocoa and Chocolate 

Insures Quick Sales and Repeat Orders 

AMERICAN and DUTCH PROCESS COCOA POWDER 
Packed in 

Barrels, Half-Barrels, Fifty and Twenty-five Pound Drums 
"MOQUL” Brand SWEETENED COCOA 
Packed in Yz lb. tins — too lbs. to case. 

“HARVEST” Brand SWEETENED COCOA 
Packed in i lb. tins — too lbs. to case. 

• HARVEST” Brand SWEET CHOCOLATE and PREMIUM CHOCOLATE 
Packed in Yz lb. Cakes — too lbs. to case. 

“HARVEST” Brand BREAKFAST COCOA 
Packed in Y lb. tins — too lbs. to case. 

Samples and quotations furnished upon request. 

HOOTON COCOA COMPANY 

NEWARK NEW JERSEY 


Seggerman Bros., Inc. 

Brokers in 

COCOA BEANS 

AND 

CHOCOLATE PRODUCTS 

A service, thorough in all departments, is offered 
to manufacturers who require attention to detail, 
and are particular as to their gradings of the 
various cocoas. 

S. T. Smith, Mgr. 9 1 Hudson St. 

Cocoa Department New York City 
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The freight rate on cocoa from Bahta to New 
York dropped about 100 per cent during the past 
six months. At the beginning of the year, the 
freight to New York was $1.25 per bag. Owing 
to keen competition the rates have gradually 
dropped to 60 cents per bag, and there are 
rumors of a still further reduction. During the 
war the freight rate to New York reached $3.60 
per bag. 

In July, 1920, 31,971 bags were shipped to the 
United States at the average price of 14 cents 
per pound for superior, 13 cents for good-fair, 
and 12 cents for fair. These prices are about 
6 cents per pound less than the opening price 
in Jamiar)'. — T, il. B. 


SAN DOMINGO COCOA TRADE DULL 


A Crop Far Below Last Year’s Yield, To- 
gether witli Lessened Demand and Fall- 
ing Prices, Depresses Growers 


(SpHx:tAL Correspondence) 

Puerto Plata, Sept. 3, 1920. 

D Y now fairly accurate estimates can be made 
^ of the yield of cocoa in the Dominican Re- 
public for the year ending August, 1920, and it is 
clearly evident that the yield is much less than 
for any recent year. Dealers in this bean in the 
cocoa centers of Santiago Province, Moca, La 
Vega, and San Francisco de Macoris arc agreed 
that this year's crop is much less than the crop of 
last year, and some figure the shortage to be 
as great as 35 per cent. This is an extreme esti- 
mate; an average prophecy would place the crop 
at from 20 to 25 per cent smaller than the yield 
of about 47,000,000 pounds of last year. 

The past year has been a very hard one in the 
local cocoa business, as prices a year ago were 
around $0.18 per pound, which was the peak of a 
series of heavy rises. Then there started a slight 
decline, which continued until the second quarter 
of this year, when the market became demoralized 
and prices fell much below the pre-war average. 

The price for this bean has been as low as 
$0.06 per pound at the interior markets, causing 
growers to hold their beans in the hope of a bet- 
ter market. Many farmers had sold their crop in 
advance to local dealers at prices much higher 
than were obtainable when these crops were de- 
livered, and merchants have suffered heavy losses 
from this business. In fact, important merchants 
of that section may face bankruptcy unless prices 
improve so that they can dispose of their stocks 
at losses less severe than at present. 


Prospects por Next Year 

Little progress has been made in increas : -. 
acreage in cocoa in recent years. In 19i§ 
cocoa orchards were destroyed so that mo^r • 
bacco could be produced. Since then ven- 
orchards have been planted, the present es'-V 
being about 1 10,000 acres of cocoa in produc ' 
and a few thousand acres of young plants. 
of these orchards is cultivated or sprayed, \<r 
accounts for the low yields of only 300 o: : 
pounds per acre, and, in part, for the low rui; 
of the local bean. In addition, the bean ;; • 
properly fermented and dried, though elTor:; ; 
being made by the Government to teach larr 
improved methods of production and markilr. 

At present prices cocoa farmers have 
ducement to increase their crops, and orchi: 
are liable to receive less attention than i:. 
However, as the tobacco market is also very 
pressed at present, it is not likely that larr: 
will repeat their action of 1918 of 
hearing orchards of cocoa. — W. A. B. 


London Cocoa Market Dull 
Only a small business is passing in cocoa at 
recent decline. Very large stocks are being h 
in Europe, Asia and also in America and this a 
time when the harvest is approaching, M 
same time there is no sign of increasing o 
sumption. Two factors seem to have brou; 
about the reduction of cocoa consumption— sht 
age of sugar and the rate of exchange. \\ 
African producers are very much alarmed. 


NEW YORK SPICE MARKET STAGS' 
Business in spices has continued extrerr 
slow, being confined wholly to small lot? 
cover immediate wants. Nevertheless, prices 
not show any changes of importance as th 
is no pressure of stocks in first hands and 
opinion prevails that no quantities of any P 
volume remain to be liquidated in other quart 
With many distributors loaded up with h* 
priced coffee and sugar it is not expected t 
they will be able to make noteworthy purch; 
of spices until present unsatisfactory condit. 
in the other markets are rectified. — C. K. T, 


The Beehive Paper Box Company, Indiana 
lis, has changed its name to The Paper Pa^’ 
Company. 

The River Raisin Paper Company, ^ 
Mich., has issued a booklet entitled 
Shipping Case,” which gives the high 
the history, manufacturing processes au 
of fibre shipping containers. 
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An economic lesson devel- 
oped by the War is cocoa 
packed in cartons; will 
keep equally as good as tin 
— and cheaper. 


MANUFACTURED BY 

W. H. BAKER, Inc. 

RED HOOK WINCHESTER 
mw YORK VA. 




JOHN CLARKE & CO. 

BROKERS IN 

COCOA BEANS 

13S FRONT STREET NEW YORK 

Special sampling and shipping facilities, insuring good service in qualities and 
deliveries. Regular Weekly Market Reports mailed on application 


“Arksafe” Elastic Paper Linings 

For Bags and Barrels 

Absolute protection to Coffee, Rice, Sugar 
and Spices 

SAMPLES UPON REQUEST 

Arkell Safety Bag Go. 

CHICAGO NEW YORK 

14 East Jackson Boulevard 120 Broadway 




KNOWN HIGH QUALITY 

The reputation of 

Baker’s Cocoa 
and Chocolate 

& preparations for 
flavor, purity and 
excellence is such 
that they are the 
favorites with 
consumers and 
f»T. orr. are easily sold. 

WALTER BAKER & CO., Ltd. 

Eitablilhed 1780 Dorcheater, Mass. 
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COCyA TRADE NOTES 

The Lorraine Chocolate Corporation is a new 
concern at 474 Bathurst street, Toronto, Canada. 
J. W. Palmer, well known through his former 
conntcli<jn with the llooton Chocolate Co., 
Toronto, is with them. Cocoa roasting operations 
will be carried on with two 500-lb Burns 
machines. 

The Hershey Chocolate Co., of Philadelphia, 
which already owns and operates a 400,000 bag 
sugar central at San Juan Bautista, in Cuba, in 
order to ensure an ample supply of sugar for its 
requirements, is proposing to spend $3,000,000 in 
the purchase of the Cia Azucareia del Rosario, 
whose central in Cuba turns out about 75,000 bags 
of sugar every year. 

Recent legislation in Germany has fixed the 
amount of cacao and sugar to be present in 
chocolate, which in its pure and simple slate must 
contain either 40 and 50 per cent, 50 and 50 per 
cent., or 60 and 40 per cent, of cacao and sugar 
respectively. Chocolates filled with various sub- 
stances must contain at least 40 per cent, of 
cacao. 

The Montreal plant of J. S. Fry & Sons, the 
British cocoa and chocolate house, will soon be 
ccjuippcd with a No. 1 raw-cocoa cleaner, also 
three flexible-arm cooler boxes, etc., all of Burns 
production. 

The Sweet.s Company of America has in- 
stalled a 1-bag Burns roaster for shelled peanuts 
ill the plant at 416 West 45th street,- New York. 


COCOA SHIPMENTS SEIZED 
(SpECI.^L Correspondence) 

W.\SHiNr.TON, D. C, Sept. 15, 1920.— Among 
the notices of judgment under the Food and 
Drugs Act, made public by the Bureau of Chem- 
istry, United States Department of Agriculture, 
in its Services and Regulatory Announcements 
dated August 31 and September 3 are four notices 
of judgment against the National Cocoa Mills, 
New York, involving 507 boxes and cases of 
cocoa. Thrc<^ shipments were condemned as 
adulterated, as well as misbranded, and were de- 


October, 19 ^ 

stroyed, no claimant appearing. The foup. 
shipment was released to the claimant for relate^ 
ing, upon the payment of the costs of the pro- 
ceedings and the execution of a bond' in the s w 
of $1,455.14.— B. R. W. 


AN ARGUMENT FOR FIBRE BOXES 

Bureau of Forestry Tells Why This Typj 
of Container Is a Factor in Modern 
Industrial EccHiomies 


T he fibre box is considered an importaiii lac 
tor in forest conservation, since only 
one-sixth of its raw material is new wood pulp 
The rest is almost wholly waste, according Ui tb 
Forestry Bureau of the Department of .iVg:; 
culture, which says: 

“ .\i least half of fibre is old new^pttpL-rs 
screenings, wrapping paper, paper boxes and site) 
material. But rope and bagging are no les; 
products of the waste heap. The increased pri: 
paid for old papers since fibre-board boxes stira 
nlated the demand has resulted in drawing sup 
plies from small towns and rural commimiik- 
where formerly no one went to the iroiililc ) 
collecting such material. It has encourajrcd ab 
the diligence of scavengers who search the allev! 
ash cans, and public garbage dumps in cities." 

.Another point claimed for the fibre box is \h 
it aids better utilization at this lime. The ave: 
age fibre box weighs from two to five pounds, 
considerable reduction of shipping weight whr 
compaied with the same size wooden boxe?. 1 
is shipped flat when empty and in this form occi: 
pies about one-tenth of the space it will conta: 
when set up. 

This is a comparatively new- industry, datiii 
from about There are now 190 lactone 

in this country making corrugated and solid 
boxes with a total annual production \ aluod "ve 
$75,000,000. 


RUBBER REPLACES COCOA IN Fill 
A recent visitor to the Fiji Islands, writing ^ 
the “London Times.” states that cocoa 
centh" been replaced by rubber on the planiat^r 
there. 


ARCHIBALD & LEWIS CO. 

Importer! aad Grtndere 

SPICES, SEEDS AND HERBS 

Three Hundred percent increase in our business is proof of the striking superiority of our goods- 
Quality assures success. We have solved the quality problem for others. Let us co-operate with 
18 DESBROSSES STREET Established 1890 NEW YORK 
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BAKER’S 

COCONUT 


,KER5 

31 ^ 


BAKERS '"‘"S BAKER'5 


'SllCOCOHyi 





.^SH .V, 




THE FRANKLIN BAKER CO. 

/mporfers— 

MAnufacturpTs 

I’liiladclpliia, 

New 'I'ork 

CANNED COCONUT 

FRESH COCONUTS 

DESICCATED COCONUT 

HEFINED COCONUT OILS 

TOASTED COCONUTLETS 

RAW COCONUT OHS 


SEYMOUR & PECK WOODEN SHIPPING DRUMS 

Are Standard Containers for 

Coffee, Sugar, Spices 
Cocoa, Flour, Candy, Etc. 

Manufactured by 

SEYMOUR & PECK COMPANY, 

New York: 5001 Woolworth Bid*. Chicayo: 917 W. 20th PI. 

yeara of confmaoua aercice fo the coffee trade 




General Can Company 

Sixteenth & Canal Sts. 

Chicago, 111. 

Coffee Cans a Specialty 


Tin and Fibre 
Cans 
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FOR BETTER DELIVERY METHODS 

Q A department for diacuasion of delivery problema, designed to 
be of real help to present and prospective users of motor trucks 


GIRL RUNS A GROCERY TRUCK 


Operating a Retail Store on Wheels in New 
Orleans, She Can Undersell the 
Comer-Store Distributer 


M ISS ALBERTA MASON, aided by a large 
motor truck, has inaugurated the peripatetic 
grocery store in the South and incidentally struck 
a well-aimed blow at the H. C L. The truck has 
now been in operation for several months, with 
resultant reduction in prices of about 20 per cent 
on staple groceries and from 25 to 30 per cent on 
fancy goods, to the housewives of New 
Orleans. Nevertheless, Miss Mason's profits aver- 
age the 17 per cent which the Louisiana Retail 
Grocers’ Association announced this spring as the 
necessary minimum for the retailer to do business. 

“ Thus my motor truck shows,” says Miss 
Mason, “ that the profits of the retail grocer range 
from 40 to 45 per cent, or nearly three times the 
amount the retail grocers’ organization itself has 
announced as necessary and reasonable. All my 
profits arc going into the purchase of another 
truck, which another girl will operate for me, 
and I hope within the year to have at least three 
ot these groceries on wheels in operation in 
New Orleans.” 

The grocery consists of a 2-ton motor truck, 
equipped with a body dc.Mgned by Miss Mason, 
which overhangs the wheels about a foot on either 
side and extends some two feet over the back 
of the frame. The body is equipped with shelves 
and is high enough for Miss Mason to stand 
erect when removing her goods, for this progres- 
sive young lady is both driver and clerk, manager 
and cashier. 

The main difference between the truck grocery 
and the ordinary small grocery store is that the 
former is on wheels. The truck is driven up to 
the back doors of homes over a regular route, 
in a section of the city occupied by middle class 
people who are able to pay cash, and in most 
cases the housewife can order the goods she wants 
without leaving her back door. Orders are taken 
also for the next day. 


Miss Mason's fifth day found the roiue s 
systematized that she and her truck had visi-.f. 
100 families in the 9 hours which she 
to the work. 


DELIVERING TO 1,000 STORES 


Describing How a Great Chain Store Svj 
lein Keeps Its Shelves Stocked by- 
Means of Motor Trucks 


pLEVEN hundred and eighty-nine reiu 
k-* grocery stores arc operated by the America 
Stores Company, of Philadelphia. Of these sot:: 
six hundred are within the city limits. The oihu 
are scattered through adjacent cities, towns ai; 
villages within a radius of fifty miles. 

Keeping the stocks of these stores complete i 
a herculean task, creating a transportation pn;': 
1cm that only the most dependable rolling >i.\ 
can meet satisfactorily. And to do this the cor: 
pany has 80 White trucks now in operation, 
The American Stores Company was lornud ' 
1917 by the consolidation, under one name. ^ 
five firms that had sold groceries in Philadclpl'.: 
and vicinity for many years. One of thc'^e, 
Bell Company, had operated a 5-toii White irw 
since 1912. Although this veteran was the ' 
its kind of 5-ton capacity to be purchased : 
Philadelphia, it is still doing business daily, .v: 
has a mileage record of more than 105,000 rrii’e 
Fiach of the company’s trucks covers 50 to '' 
miles per day. They deliver fresh bread, binn:-: 
eggs, coffee and other perishable foods, in td'*: 
tion to staple groceries. They encounter ?c- 
excellent roads and some that are far from gf'' 
but perform in such uniformly good fashi' ::i « 
to win hearty approval from officials chared 
with maintaining the delivery system. 


"EXACT WEIGHT** Scales represent 
NINE PARTS SCALES AND ONE PART 
UNSKILLED LABOR. Any fool can 
draw a straight line with a rule. 

Skilled, experienced operators can pro" 
duce accurate weights on ordinary scales. 

The Smith Scale Co., Columbus, Ohio, U- S. A- 
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^ . FOR 

A Freight 

Boxes Express 

ARE Parcel 

Fairly Post 

Priced ^ ^ Skipments 



ITAR CORRUGATED BOX COMPANY. INC. 

rant, Gouverneur anj Soutk Streets NE^V YORK CITY 


PLAIN 


DECORATED 


TIN CONTAINERS 

— for the — 

Tea and Coffee Trade 


SPICE CANS 


FEDERAL TIN CO., Inc. 

Baltimore, Md. 

DRUG SPECIALTIES 
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PRICERS CURRENT 

Wholetal€ and Rttail 
A$ of October 5, i$20 
Pric€9 to Wholeaalera 

GREEN COFFEE 
(250 Bags or Over) 

Brasil Grades. Line or Grade Price. Cup Selected Price. 


(No Rio Cup 
^leetioDt) 


GnxxMCorPEE, Mild Graobb — Linb ob Graok Paicea— 


Maracaibo *— 
Truzilloa . . . 
Booono .... 

Tovar 

Merida 


Cuouta— 

Drdioary 11 & 

Fair to good. . UH@12 
Primetocboice 12^@14 

Fancy 14 

Lafuayra~ 

Caracas 10 @10H 

do washed. .12 @14H 
Porto Cabello. 9 ^ 9H 
do washed.. 11 @13 
Colombiaa— 

Ooana 

BuoaramaDgall @14H 

ToUma 12 @13>l 

' Bogotas 6 @14 

MedeUo 7H@16K 

TMaoisales. .. 

MazioaD — 

Cordoba 10 

do washed. .12]i^®i4 

Coatepec lO^Sll^ 

do washed.. 13 @15 

*Oazaca 10H@11H 

•do washed . 1 2M @ 10)^ 
Cotta Rica— 

CoDuaon 3H 

Fair to good. .13 @143^2 
Primetocboice. 16 ®l5}i 


c^lO 

San Salvador . . . . 

nH<^ 

|uji 

do washed 


Ink 

Nicaragua—. . , , 

1054^ 

|l2H 

do washed. . . . 

11 1 

SI3« 

Guatemala Cobao 

— 


CJommon 6 

Fail to good. . .12 
Prime to ohoice.lL 
do unwashed. . .10 
• Puerto Rico— 

Unwashed 10 

Washed 12 

Hayti— 

UDwasbed 

Washed 11 

Jamaica— 

Ordioarv 9 

G'd ordinary.. .10 
Washed 10. 


East India — 

Padug Int 20 @22 

Corioobe . 

Kroe @.. 

Timor 

Private Estate . . . 

Fancies 20 @22 

Abyssinian @. . 

Mocha — small. .24 
Liberian — 

♦Straits 

•Surinam 8)^@10H 

Pamanoekio. . 


♦Nominal because of small arrivals. 
tCommon to fancy. 


TEAS 

China and Japan — Lin* Prices 
(75 or More Packages of One Number) 


Foochow — 
Common . 

Fair 

Go^. . . . 
Superior . . 
Pine 



COUNTRY 

Gunpowder — 

green 


Extra 

..55 @ 


Firsts 

..43 & 


Seconds 

Imperial — 

..40 i 


Fair 

..15 @16 

Thirds. 

Good 

..18 @19 

Young Hy 

Superior. . . 

..20 @22 

Extea. . 

Fine 

..28 @34 

Firsts. . 

Finest. . . . 

..40 @45 

Seconds 

Choice .... 

..50 @60 

Thirds. 

Choicest . . 

..75 @1,00 

Hyson — 

Fancy. . . . 

@ 

Seconds 


Firsts 35 

. Seconds 30 


PtKasUET 
Gunpowder — 


Pinheads . . 

..53 


Extra 



Firsts 

..43 


Seconds. . . . 

..38 

it4n 

Thirds 

..33 

$36 

Imperial — 



Firsts 

...32 

3)35 

Seconds. . . 

..28 

@30 

Thirds .... 

..24 

@26 


Congou — 

Common 

Good 20 

Superior ’ s.j 

Fine to finest.. 3 q 
C hoice to choice- 


Pekoe Soucbong.18 

Pekoe 20 

Orange Pekoe.. .25 
Ceylon — 

Pekoe Souch’g!6 

Pekoe 18 

Orange Pekoe. 20 
B. 0. Pekoe 


Cetlon— Lots Pmicxa 


uarjeeuni^ 

Fancy Orange. , 80 
Java — 

Pekoe Souchoagl? 

Pekoe 19 

Orange Pekoe. .23 


SPICES— First-Hand Prices 


SA 

i2HSl4 
14H#14J^ 
10 @11 


Black Peppers— 

Singapore. . . .12^@12^ 

Acheen A @ . . 

Acheen B @ . 

Acheen C ..... . @ . . 

Lampong 

White Peppers— 

Singapore. . . .22H@33 

Penang @.. 

Muntok 23^@24 

Heav>' — 

Aleppv 13^@14 

Tetlicberry. . .15 ($16 
Red Peppers — 

Mombassa.. . .23H@24 
Japan. Chii. . .32 
Clovea — 

Zanzibar 31 @32 


Casaia— 

S.i^ilroU.....26ji0 

China, rolls guS 

do sel, bk.. . . 

Kwangri 18 § 

Batavia. EzL. .13>(i 
do short 9tickll)i;| 

Cinnamon — 

Ceylon 31 g 

Ginger- 

Japan 11 g 

Cochin-ABC.. ,16 g 

do D l,i g 

Lemon 13 a 

African llUg 


.31 ( 

a»3‘> 

Nutmegs — 


.;i8 

|40 

75b to 80s. . . 

.24 3 

, , , 1 

Q 

1058 to llOs.. 

.23 I2; 

. -MC 

ss 

Mace 

.26 Is: 


mmoH 

10>|@10l4 


COCOA— First Hand Prices 
Accra 8>i|@10^ Dominica 


8t. Thome 13 @14 Grenada. 13 1:: 

Bahia 10 ®\2H Hayti 8 Si 

Caracas 14K®1454 Jamaica II ®;: 

Costa Rica 14 @14H Maracaibo 20 ®2- 

Quayaquiis — Porto Cabello .... I " ®2.' 

Arriba 13J^@14 Para 11 

Macbala 13 @13^ Sanches 9 Sli 

Caraques 14 @14H Surinam @ 


Prices to Retailers 


(Bag Lots — 130 Pounds) 
Kind of Coffee. Green 

Roasu'd. 

From 

Santos 

.... 16 

19 

20 

Santos Peaberrj' 

.... 19 . 

23 

m \ 

Rio 

9 

12 

UK 

Maracaibo 

.... 16 

18 

20 : 

Caracas 

18 

22 

22K : 

Bucaramanga 

.... 19 

23 

23 

Bogotas 

.... 18 

23 

22 ; 

Mexican 

.... 18 

23 

22 ; 

Costa Rica 

.... 17 

22 

21K : 

Guatemala 

.... 17 

22 

21K 

♦Jamaica 



iiH 

Padang 

.... 34 

40 

Mocha 

.... 37 

40 

45 

♦Abyssinian ......... 



i6>i ; 

Java 

.... 33 

40 

Porto Rico 

.... 27 

31 

33 


♦No quotations are being made. 

TEAS 

(Single Package Lots) 

Formosa 

Foochow 

Congou 

Japan P. F 

B. F '. 

India 

Ceylon 

Gunpowder 

Young Hy3>n 
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Announcement 


A. R. O’Neill, George W. Brown, Jr., R. L. Smith, and A. 
MacIntyre, formerly of A. R. O’Neill, Inc., announce the 
formation of a business partnership under the name of 

O’NEILL & BROWN 

for the purpose of carrying on brokerage and merchandis- 
ing transactions in raw and refined sugar — pending settle- 
ment of the legal proceedings involving 

A. R. O’NEILL, Inc. 

We solicit a continuance of the patronage and support of 
the Trade. 


O’Neill & Brown 


68 William St., New York 


136-140 FRONT STREET 



RIORDAN, BILLARD, LAZO CO., Inc. 

Importers, Exporters and Jobbers of 


COFFEE, SUGAR and TEA 


NEW YORK 


USE A TRICOLATOR 

And Make Better COFFEE 

Roasters (now) send TRICOLATORS to complaining 
tomers. They know that the clean, sweejh fresh Paper hitter, 
the fool-proof Aluminum Top and the China Urn will make 

their coffee right . tj i 

Send for circular and prices on Home or Hotel size 
TRICOLATORS and Filter Paper. 

THE TRICOLATOR CO. 

54 WEST LAKE STREET CHICAGO 


When Writing Advertisers, Kindly Mention The Tsi a.nd Coffee Trade Jocenal 




THE PRACTICAL RETAIL GROCER 

Q A department devoted to the discussion of problems which vex retaOers; 
telling how to arrange, display and sell goods; how to systematize; how to 
advertise ; how to obtain the maximum efficiency in the grocery business. 


COMPETING WITH BIG STORES 


How a Woman Merchant Built Up a Big 
Business in a Small Town in Competi- 
tion with City Stores 

M atch the mcrchandifse of the big city 
stores and then sell it cheaper.” That 
is the principle on which Mrs. Guy Bryan of 
Delia, Kans., has built up a business carrying 
$10,000 worth of stock, turning it 6ve times a 
year and doing a gross business of $50,000 a 
year— in competition with big stores in nearby 
Topeka. While the Bryan store specializes in 
dry goods, retail grocers ought to be able to 
find some valuable hints for their stores in the 
way Mrs. Bryan conducts her enterprise. She 
told her story in a rcccnl issue of the Public 
Ledger, as follows: 

“ There are three things necessary for the 
success of the small towm store— cleanliness, 
service and prices. The least important of these 
is prices, but no store can succeed without the 
help of the first two, and of course, prices help. 
I always keep my store clean. It is one of the 
easiest things to do. It takes only a little time 
each day to keep a store clean, but it must be 
done every day. When the trade is slack have 
the clerks wash the show’casc; then have them 
clean something else later on in the day and they 
will not dislike to do it and still you will not 
necessarily have them work all the time. 

Service 

“ Service is the biggest thing in the mercantile 
game. Few merchants really know when they are 
giving service to their trade. They think that 
carrying a customer for a long time or having 
every little thing in stock that was ever called 
for in the store is gpving service. 

“ Now as far as stock is concerned, I carry 
any merchandise that has a regular demand, but 
I do not place in stock every little article that 
is called for once a year. I make it a point never 
to run out of any staple article. It is easy for 
any merchant to do this, by watching his stock 
and knowing what is on hand. 


Whenever a customer comes into the s! 
1 give them my undivided attention and si 
them that I am interested in them. You car 
wait on one person and talk to some one ( 
It makes no difference what I am doing, as $ 
as a customer comes in I immediately stop »■] 
ever I am engaged in and wait on her. 

Advertising 

It wouldn't do any good to have a clean sj 
and to have a purpose in mind to render 
service to your customers and not let the 
know about it, so it is necessary to advertis' 
do lots of advertising — it is absolutely necess 
in order that the people may know what 
have and what, you arc doing. 

“ I always spend a great deal of time 
up an advertisement, choosing every word c: 
fully, because the wording of an advertise" 
has a great deal to do with its drawing poi 
The mail order houses are strong here and 
find that it is necessary to do lots of 
order to hold onr trade away from them. .- 
we are close to Topeka and the automobik's 
continually taking trade away from the 1 
merchants, but all these things can be overa 
and I believe it is only necessary for the I' 
merchant to get out after the trade and he 
find aplenty. In spite of all these uniavor: 
conditions we are doing a larger business t 
we ever did before. 

Credits 

“ It does not do a merchant any good tfi 
a lot of merchandise and then not get any mo 
for it, as is ofterr the case. I make it a ?< 
to get every dollar that is coming to me 
carry some people thirty days, but no I'-''-; 
Every account must be paid in full every ih 
days or credit is discontinued. The mercb 
does not run a bank and any person who 
to the bank and borrow the money lo 
grocery bill has no business with his name 
the merchant’s book. If his credit is 
bank will carry him; If not, I dont ftan- 
account. 

“ I find that the mercantile game ^ 
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The Cheapest Food in the World 

Considering its real nutritive value and that it is ready-cooked 
and ready-to-eat. with no kitchen work or worry, 



Shredded Wheat Biscuit 


is without doubt the cheapest food in the world to-day. The slight 
advance in price on account of the war is trifling compared to the 
soaring prices of other food commodities. It is 100 per cent, whole 
wheat, nothing wasted or thrown away. The ever-increasing demand 
for this product, created by extensive national advertising, insures a 
steady demand and a fair profit to the distributor. 

Made only by 

The Shredded Wheat Company, Niagara Falls, N.Y. 
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tvtrj d;iy, rfu>: 1<J tli(; fact that more nierchanls 
arc iicco'mitiK better educated in the- business 
and comi.tiition is keener. This (act only serves 
to make me work harder and pm in more time 
stinlyiiiK local conditions and conditions in gen- 
eral, in order to be able to hold my own.” 


A SHORT TERM PRIMER 


Some of the Chief Reasons Why Retail 
Distributers Should Favor Shorter 
Credit Periods 


I N furthering its campaign among wholesalers 
and retailers to adopt shorter credit terms gen- 
erally. the National Coffee Roasters Association 
has induced J. M. McFadden, of the McFadden 
Coffee & Spice Company, Dubuque, la., to pre- 
pare the following “primer” on the subject: 

U’/ial is Cash Discount? 

Cash Discount is a premium for anticipated 
payment. It is an inducement offered by the 
seller for the use of the money involved in the 
transaction. It is an extra profit for the buyer. 

Where long terms are customary in a trade, 
(hey are a penaltj* also on merchants who pay 
promptly, for the resulting costs in interest and 
bad debts are in the end borne by the whole body 
of purchasers. It i.s therefore in the interest of 
good merchandising that short terms apply and 
that discounting become more general. 
l(7iy Merchants Should Favor Short Terms: 

Long time terms encourage less efiicient dealers 
in overbuying, often beyond the point of judicious 
business. This brings one of two results: 

First— Higher selling prices in order to obtain 
fair return on the increased and unnecessary 
investment— and these in turn create an opening 
for mail order and peddler competition. 

Second — Financial trouble, possibly bankruptcy, 
of incompetent dealers whose stocks are thrown 
on the market while the legitimate channels of 
trade for which competent merchants had antici- 
pated wants are clogged by the bankrupt sale. 

In both cases, losses are sustained which are 
often due to long term inducements by whole- 
salers or mamtfacUirers. Prudent merchants who 
consult their own interests do not advocate or 
want long terms. Many of the most successful 
merchants discount their bills, realizing that it 
adds to their net profits. 


mean shrinkage in the value of the inni:.,; 
pounds, the number of yards and the 
of dozens in the stock of the mcrchara. 

Short terms lead to moderate stock, c-c 
quick turn-over — always the safest and i ei' c, 
for doing business— for buyer and seller ji;k, 

Merchandising Is Becoming a Science: 

In these days, in order to compete in ihc n:, 
cantile world, it is essential that the geods br c: j 
good quality, that they be priced right, and ibd 
they be sold on a fair and reasonable prolii. 
Manufacturers and wholesalers in 
goods must take into account, besides the , _v. 
of all material, the cost of doing business, •; 
which interest is an important item. 

If selling terms are long, the seller's rapiti! 
cannot be turned often and interest accumul.i!t,. 
If customers take over-time, it shows up in ihs 
interest account of the seller. Interest and t\. 
cessive discount must cither be added in ite 
selling price of the goods or taken irom di 
quality. 

Short terms are a part of scientific raerchainl s. 
ing— endorsed by all good merchants, both sellcs 
and buyers. 

Direct KemiUances Are Best: 

Some merchant.s say " I prefer to pay ns: 
sale.sman when he calls.” Let us see how ih;: 
works out: A salesman is generally regulars 
his calls and may arrange his route so that he r! 
get around again within the ten-day discoun 
period or the thirty-day terms period, it all g e 
well. Occasions arise that make his regular o;J 
impossible, such as sickness, missing a train, in- 
passable roads, holidays, etc. Should -o nr- 
porlant a matter as earning the discount, or pa)* a 
promptly, be dependent upon the uncertain!) (■ 
the salesman's call? Is it fair to load the inn- 
chant's responsibility on the salesman or thore he 
represents when a two-cent stamp will get’. 
check to headquarters promptly on time.' 

Waiting for the salesman often causes 4- 
- putes and unfriendliness. It should be 
bered that extra tirrie taken, whether beyond i r 
discount date or the due date, constitutes a- 
added expense to the seller, where allowed, addin 
to his interest or investment cost. Morcoio 
allowances of this kind by wholesalers arc un*‘‘ 
to those of his customers who pay prntni) 1 
The American public likes fair play. 


Short Terms and Quick Turn-Over: 

Prices of all merchandise are high just now as 
compared to pre-war days. How soon they may 
decline perhaps no one knows, but, where prices 
are high, rapid downward fluctuations are quite 
possible and even probable. Such fluctuations 


Fairness the Best Policy: 

The buyer knows that the seller will ” 
for payment before the bill is due. 
the- seller also know that payment will rcM” 
according to the terms? There should s"- 
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A Combination Soap 

A nother Octagon Product. Essentially a bath and 
toilet soap which at the same time meets all the require- 
ments of a soap for dainty laundering. 

Octagon White Floating Soap 

is fast gaining the recognition it deserves. Sales increasing 
everywhere. Get behind it — push it — display it wherever 
possible. Quick turn-over and good profit. Order now — 
OCTAGON WHITE FLOATING SOAP will sell. The 
name “ COLGATE’S OCTAGON ” is recommendation 
enough — the quality assures satisfaction — effective advertising 
in many cities will keep it to the front. 

Quantity Price Offer 

OCTAGON WHITE FLOATING SOAP— in boxe.s of 
50 or 100 cakes — can be included with Octagon Soap. Octa- 
gon Soap Powder and Octagon Scouring Cleanser to get 
quantity price. 

Profit for you — Premiums for your customers 
COLGATE & CO., Jersey City, N. J. 
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be mutual fairncss, that confidence may be main- 
tained. K the buyer desires to earn the cash 
didcouiu, he should be careful to pay promptly 
on the tenth day ; otherwise payment should reach 
the seller promptly in thirty days. 

A safe plan for a buyer is to deal with that 
seller who believes in short terms, requires 
prompt payment from all and who makes no 
exceptions, because that policy usually means in 
the end the best prices, the best terms and the 
best service. 


A SUCCESSFUL SALES STUNT 


How a California Retailer Sold a Pound of 
Coffee to Every Housekeeper in His 
Town 


I F the Government’s average of four persons to 
a family is correct, then every householder in 
Cotati, Cal., must have bought over a pound of 
coffee at Robert C. Cross’ recent special sale, 
for during four days of the week beginning Sep- 
tember 20 Mr. Cross sold 173 pounds of coffee — 
and his town has only 600 population! 

How he did it is made clear in this reproduc- 
tion of the announcement he hung in his .show 
window : 


NEXT SATURDAY 
at 

COTATI THEATRE 

Special Childrens' Program 
(5 reels) 

Comic and Educational 

' Saturday, Sept. 18th, 2:30 P. M. 

One Ticket Given Free with Each Pound 
of Ross’ 

^■SPECIAL COFFEE” 
Purchased This Week 

— No Tickets Sold — 


In telling about the “stunt” the local news- 
paper said the theatre was taxed to capacity by 
buyers of Ross “ Special Coffee,” including 
parents and children. 

The sale was so successful that Mr. Ross plans 
to repeat at frequent periods. He w'ritcs that he 
benefited in several ways: “We reduced the 
amount of coffee coming on contract; placed the 
coffee in homes formerly supplied by peddlers; 
advertised the coffee packed in our bags with 
our imprint; and sales were increased in other 
lines. General good feeling was created, and 
opened up a new avenue of advertising which we 
jire following up.” 



UNTRUTHFUL ADVERTISING 

How a Dishonest Advertiser’s PublJ 
Hurts the Business of Merchants 
AU Trades ^ 


T he harm done by untruthful advcrtis^-j| 
merchants in every line of trade is 
graphic fashion in an article published in J 
official organ of the Pilgrim Publicity A^jod 
tion, of Boston. The following is a 
the salient points: 

“ Suppose you are in the rug business and i 
customed to stick strictly to the truth in 
advertising. Suppose in the next block there 
a shoe dealer whose habit it is to draw a' lq 
bow” in the preparation of advertising ^ 
Some might say, and perhaps you wot:]d s 
‘ WTiy should an honest rug ‘merchant n\ 
about the methods of a dishonest shoe deaio 
But he should worry, and the reason why 
should worry is the first step toward a Eai 
Business Bureau. 

“ One Monday morning, let us say, our irk 
the shoe man comes out with an ‘ad’ annourd 
a sale of $8.00 shoes for $3.65. Mrs. JoneEji 
a pair and decides that the real value of her?i 
chase is not more than $3.50. Shortly aftcr^vu 
you take space in the same paper to announci 
rug sale that is 100 per cent honest. Docs 
Jones hurry to your office? She does no:, i 
was stung by a shoe * ad,’ and she hasn't for^ 
it. For the time being at least she is suspkk 
of all advertising. The shoe dealer, perbpi 
total stranger to you, has robbed you and oi 
other honest merchant of a portion of the sw 
will that honest advertising creates. 

“This sort of thing happens every davirl 
year in Boston as well as in all other big ::ti 
You and I and bushels of other men are s 
aware of it. But what do we do about ii.' 
we as individuals make any effort to have a ? 
fectly good law against fraudulent adveris 
enforced? As a whole we do nothin? of i 
kind. We merely kick about the situation to i 
friends. 

“ Suppose, however, that in some 
office building, there’s a chap whose sole joyj 
two weeks in the year is to work foi" ^ 
standard in advertising — a standard 
than that voiced by the slogan of our Advents 
Clubs — ‘Truth in Advertising.’ Such a 
the secretary of a Better Business Bureau 
Such a bureau 'has just been organized’’: 
ton. Others have recently been install 
Dallas and Tulsa. All told, twenty-six ^ 
are now operating bureaus of this character 
to the promotion work of the Associate 
vertising Clubs of the World. In every sue ^ 
the funds are supplied by local businejs 
individual stores paying varying sums in 
several cities up to $2,000 a year each- 
one Ohio city, the head of a large retai 
declares that his store would gladly 
bureau without other help, if this became 
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’Sell 





Sherer Gillett Co. 

Dept. 37 

nth & S. Clark Sts., Chicago, 111. 


Don’t hide your tvares from 
human eyes 

Don’t fail to make Display 
F or your appeal to appetite 
Means Profit every day 

T^ON’T hide your light under a 
^ bushel just because you have 
bushel-baskets in the store. Bring out 
your attractive bulk goods and show 
them in a way to make every customer 
want them. These appetizing goods 
cannot sell themselves if hidden behind 
a counter. 

Put them in the front rank where they 
will fight and work for you. Show 
them under glass in a Sherer Counter, 
where ev.ery eye will sec, and every 
appetite clamor for them. 


And don’t forget 
that you make 
more for yourself, 
and save something 
for your customer, 
every lime you sell 
bulk goods. 


SHERER GILLETT CO. 

17th and B. Clark Sts. Dept. 37 

Chicago, llUoois 

Please send us your new catalogue 
and terms, 
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sary— and in jhat city the annual budget of the 
Better Business Bureau is $15,000. 

"This movement has succeeded wilh such 
marked rapidity," says the National Vigilance 
Committee of the advertising clubs, “because 
it has been operated upon the knowledge that 
most business men are honest and are interested 
in the preservation and promotion of their own 
good will. Thus, prosecution has always been 
the last resort. In fact, prosecutions, during the 
last year, have not averaged one to a Better 
Business Bureau city, and in every such case 
a fly-by-night has been the defendant. Legiti- 
mate business men see the value of this work 
and bend every effort toward the improvement 
of their advertising." 

AN ARGUMENT FOR BULK COFFEES 

Some Reasons Why Retail Distributers 
Should Give More Consideration to 
Their Importance in Their Trade 

By B. W. Harrison 

• New York 

P ACKAGE coffees have had a long inning, 
for this has been a package age with ap* 
parently very little if any consideration given 
to the added cost of the container, glass, tin or 
pasteboard as the case may be. 

Prices of all commodities, particularly food 
products, have been abnormally high for years 
and it is only within the past few weeks that 
any readjustment of this condition has been 
noted. 

The long suffering public has at last come to 
a realization of the fact that the situation was 
after all somewhat under their control and have 
stopped buying. 

Profiteering in the restaurant business has 
been so flagrant that employees in some of the 
largest offices decided to carry their own lunch. 
The plan once started gained headway so rapidly 
that the proprietors of lunch rooms became 
alarmed and cut prices in some instances as much 
as 50 per cent. This would seem therefore to 
be an opportune time for the retail dealer to 
turn his attention to bulk coffees. 


For years package coffees have 
in favor with the grocer because or 
advertising. They are easier to han'llf ^ f 
cause they were shipped ground, ^ 

labor. Meanwhile the chain stores h;ut. 
taken the big end of the business b\ 
coffees. 

While the grocer has been carr\!;,,; 
brands, some advertised and some no., \vi ,Vj 
hands to his customer weeks after ihi • , 
been roasted and packed, the chain 
has been selling at less money cofii., r< .• 
within a few days. 

Many of the package brands are , • 
others ground very fine and in conseqiu-iiu ; - 
lost much of their aroma. 

Bulk coffees, if ground at all, are put ih i 
the mill at the time of purchase. 

There is no question but that, properly m:;Ci 
a cheaper blend of coffee freshly roasted 
ground will be much more satisfactory in ;ii 
cup than a higher grade, costing more, wk: 
has been roasted, ground and packed for wttb. 

The aromatic properties of coffee are so 
volatile that it is impossible to retain them r,- 
in a vacuum and yet the grocer will hny vi ;;:) 
coffee, keep it on shelves for an indefinite ptr:u 
and wonder why his coffee sales continue to lii 
crease. 

The element of price should also be taken ;:1 
consideration. Why should the consumer pa; 
from 10 per cent to 20 per cent more for a; 
article in package form merely because it 
more convenient for the grocer to handle i: o 
that way and in the vast majority ul cascj :( 
an inferior product? 

If the housewife wants to make a saving i: 
her weekly allowance she can start right in 
demanding bulk coffees, freshly roasted. ^1> 
can check the weight, see whether she is gcttir.i 
a uniform clean product, and if the be.in? y 
brittle and easily broken feel reasonably snre 
is buying a fresh roast. 

Then by grinding the coffee at home just k'y' 
the brew is prepared another saving is madt. to 
aroma, which is the vital part after all. 
out the aroma there will be no taste and tbetc 
fore nothing but a nondescript hot beverage 


EMPIRE HARDWARE COMPANY 


Grocers* 

Butchers’ 


STORE FURNISHINGS 


Bakers* 

Restaurants* 


SCAI.es, canisters, show cases, refrigerators. Etc. 
ELECTRIC COFFEE MILLS 

272-274 West Broadway New York City 

IFrife for complete Cutalogue 


THK TEA AN'D COKI-KK TKADK lOl kX Al 


This clerk makes no mistakes 
in adding the items of a sale 


She records the price of each 
article on the new kind of Na- 
tional Cash Register. The regis- 
ter does the adding. The total 
always is correct. 

No mental addition, and no 
mistakes. 

The register also does many 
other important things for mer- 
chants, clerks, and customers. 

Every merchant should know 
about this new cash register. 

Let our branch manager ex- 
plain it to yoti. 



New National Cash Register 
that many merchants have 
been looking for 


Vfe make caAiegistas fa ewsyDnecfbusinesi Weed ST Sand gk 

NATIONAL 

CASH RECISTER CO. 

DAYTON. OHIO. 
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TRADE GETTERS 

A Series of Business Winning Pisans That 
Have Been Tried and Found Suc^ss- 
ful in Different Parts of the 
Country* 


PREMIUMS For New Customers 
D elhi, N. y. 

T hese business-getting plans are the result 
of ripe experience in the retail distributing 
field. They have been tried out with signal suc- 
cess in different parts of the country. 

By Frank Farrington 

In order to interest old customers in bringing 
in new ones, you can make an inducement to them. 
The following is one way of doing this. Offer to 
any regular customers a discount on any purchase 
made by that customer and by anyone with him 
if accompanied by one new customer. This 
means of course that at any time when anyone 
who feels justified in calling himself one of your 
regular customers, comes in and brings along a 
new customer, both will be entitled to the stip- 
ulated rebate or discount. You will be repaid 
for the discount by making sales that you other- 
wise would not have made and by adding a new 
customer to your list. 


Sales From Recommendations 
Somewhat along the line' of the previous plan 
is litis one. Chouse some item of stock, the sale 
of which you arc specially interested in pushing, 
and then select some inllucntial person you know 
would value that article and like to possess it. 
Offer him or her one of them in return for 
taking pains to go to a specified number of pos- 
sible purchasers and recommend it strongly. 
Arrange to have the names of such prospects 
turned over to you, and you keep track of the 
resultant sales. If the plan works out profitably, 
it may be worth while to try it over and over 
again in different localities. 


Children Make Money 
Here is a plan the children will take up because 
it gives them a chance to make a little money. 
It consists simply in issuing a series of rebate 


checks, each of which is good for 10 ctr.ti , 
trade, selling those checks to the childrta 
5 cents each. The children will of course g; 
the checks to older persons for 10 cents tich, , 
a few might use them in personal purciuse 
Advertise this plan to the school children throng 
circulars and window cards. If preferred, il 
price of the checks could be made less, one-ea 
for instance, good for a 5 cents rebate uhin pr 
sented in purchasing. 

Free Milk 

A novel form of offering a rebate, 
novelty is what draws attention to such thing] 
is to offer with certain purchases a spend 
number of milk tickets, each good for a pu 
of milk. An arrangement can usually be lad 
with a local milk dealer to supply you uil 
these tickets at a special price since they ml 
not represent the same class of trade as im 
regular patrons of the route. Such a disirrsij 
tion of tickets is almost certain to rcMil: 
some new patrons for the milk man ii his nuili 
is satisfactory. Then too, even when the lictei 
go to people who are already his ctisiomus 
they will ordinarily represent an increased :si 
of milk while the free tickets last. Pan o: :h 
tickets might be secured from each local s.’s 
man if there should be danger of offending sen 
by not buying of them. Pint tickets w;- t 
better to use than quarts since they npnsu 
smaller units and can be given with sutaiu 
purchases. Supply the tickets in little emti , ■ 
with your advertisement on them. It may ; 
possible to get a better contract ii you agte: 
make the tickets non-transferable, so tluy ' ' 
not be handed over to regular ctistointts 
necessarily. 


The People in the Crowd 
Get a good picture of the people 
vour store at a time when there is a cOiU'- 
able crowd containing some well kno'vn 
Frame this picture and place it m the 
with a card offering a prize to anyone « 
name properly every person in the 
plan may be used indirectly to attract a a 
to the goods in the window by making ' > ■ 
one of the articles shown there. 


Copyright t>y Frank Farrington. 



Settles the 
Question 


A Quality Brand Backed by Persistent Consumer 
Publicity 

It Will Build Your Coffee Trade 

MEYER BROS. COFFEE & SPICE 

ST. LOUIS 


THE TEA AXD COFFEE TRADE JOl RXAE 


l|T l'>35 


50/ 


Packaged Sugar Saves Store Space 

Domino Package Sugars fit compactly on the grocer’s 
shelves and save valuable store space for other mer- 
chandise. The strong cartons and sturdy cotton bags are 
neat, clean and attractive. 


save labor, paper bags and twine. 


Ametican Sugai* Refining Company 




^Sweeten it with Domino’* 
GrMiuUted. Tablet, Powd«fed« Confection»ri» Browo. 
Golden S^rup. 


/* 


Rows and rows of Yuban packages are continually going 
on to the shelves of thousands of grocery stores. 

At once off they go into the hands of hundreds of thousands 
of customers. 

These quickly moving packages tell the story of the demand 
for Yuban. 

You will find that Yuban repeats as no other coffee does. 

ARBUCKLE BROTHERS 

Yuban Coffee Department 

NEW YORK PITTSBURG CHICAGO 
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Out Of Town Trade 

ff \ou any (.Icsire ta secure orders from 

out of town, for shipment by express or parcel 
post, arlvcrlisc in the newspapers certain bar- 
gains of special interest, and announce that on 
receipt of the price, the goods will be sent pre- 
paid to destination within such a radius as you 
sec fit. This plan may l)e used to combat mail 
order competition by showing that you have bar- 
gains to offer that are equal to those of any 
catalog house. 

X.\ME.s From Your Name 
It is not a new plan to offer a prize to the 
person making the most words out of the letters 
of your name, but it may he used with variations 


that will make it a help to the store j. 
of allowing contestants to make up at;. 
they wish from the given name Itturs 
late that the words shall be the nanus of q 
kept in stock for sale in the store, ]• , 
name is too short to be valuable, 
business too. Instead of just E. D. Smiih g 
it “ Smith’s Red Front Store ” or wha-j 
you may call your place. This plan is 
bring all the contestants into the store u, j, 
the stock. Make it plain that they 
welcomed and given every facility lor $>( 
how many items they can discover that cy 
spelled from the available letters. It mav< 
lie a good plan to supply a table where pa 
can sii down and write their lists. Advn 
this convenience. 


Slant AbavrttBrmfnta 

want advertlaements under regular head- 
ing, $3 for twenty-flve words or less. Additional 
words jour cents each. Payable cash with order. 


lHiB»UanranB 


FOR S.ALE — About 150,000 multi-colored plain ’jy 
one pound, and 30,000 folding box cartons iag 
All ready for printing with company iibij> 
brand as desired. .Address Box 529, care of ' 
Tea and Coffee Trade Journal. 

FOR SALE — Tea mixer 1,000 lb§. made \>j Ji 
Burns. In first class order with all e^ulpi 
Can be .«een at any time at Tetley’s. 483 Gn't-oi 
street, New York City. 


FOR SALE — Two Duplex automatic net weighers, 
nearly new. ^173.00 each ; one Little Wonder net 
weigher. $ln(i.fin. .Address Box 527, care of The 
tea and Coffee Trade Journal. 


WANTED — To buy one bag coffee roaster. Es»l 
condition. Bishop Coffee Company, Evansville,; 

IHrilt Hantfb 


FOR SALE — Completely Burns equipped plant for 
roasting and packing coffee. Capacity 3,500 lbs. 
of roasted coffee per day. Can be removed from 
or operated in present location on reasonable lease 
terms. .Address Box 528, care of The Tea and 
Coff'EE Trade Journal. 


FOR SALE — Lehmann's cocoa roasters, cracker and 
fanners; hydraulic 4 and 8 pot presses; triple, 
double and single mills with French burr stones; 
4-3tone rollers (granite); 3-ron steel refiner; Mel- 
angeur 3 feet diameter ; Schultz-O’Neill pulverizers 
16 in. and 22 in.; jacketed mixers; Albright filter 
press ; cocoa-butter manufacturing equipment ; 
coooa-powdcr bolting and cleaning and cooling 
equipment; cocoa shell cleaning equipment: 3 re- 
frigerating equipments, 4 tons. IS tons and 35 tons 
capacity ; gas engines, 225. 75. and 50 horse- 
power ; nil in A-1 operating condition. Industrial 
Engineering Uonipnny, 433 Summit avenue, Jersey 
City. N, J. 


WANTED — One of the fastest growing coffw bo 
in the Central West needs several experieccali 
men. .V splendid opportunity for capable meiL 
dress Box 530, care of The Tea and Coffsb 5 
Journal. 

WANTED — Salesmen on commission basis witb I 
experience In selling labels. Address Box 51(1, 
of The Tea and Coffee Trade Journal. 

eUuationB Wanird 

WANTED — Experienced young married man vhb 
position as manager In a coffee house. UndeM 
bookkeeping, roasting and blending. .Aflar?s.‘ 
532. care of The Tea and Coffee Tr.adb Jon 

WANTED — Formula and process for making i 
class commercial salad dressing. CoYrespont 
strictly confidentijil. Address A. C. Loud, J 
Second street, St. Louis. Mo. 


FarringtorCs 

“Eagle and Lamb” 
JAPAN TEA 

THE G. B. FARRINGTON COMPANY 

Established 1804 NEW YORK 


UNIVERSAL 


ELECTRIC COFFEE MILLS 

Increase your sales. Adver- 
tise fresh ground coffee under 
your own name. Install a 
UNIVERSAL in your store 
and a life-long coffee business 
will be yours. 

j With a UNIVERSAL Elec- 
tric Coffee Mill you can grind 
your coffee coarse, medium or 
fine, as the purchaser wishes, 
thereby giving full satisfac- 
tion and gaining a satisfied 
No. Kwu customer. 

{apaclty 5 lb§. H Horae Power ^ ^ , 

( niuiier space 36 x 14H In. Order from Your Jobber 

.ANDERS, FRARY ^ CLARK 



NEW BRITAIN, 
CONN. 


KAFFEEHAG^ 

IT'S PERFECT 
COFFEE 





KAFFEE HAG COFFEE does net in- 
ffere with the sale of your own coF- 
It is a perfect caffeine-freed 
Bee, blended from choicest selected 
Beei and is intended for those people 
10 are NOT at present drinking or- 
nary coffee. Instead they are now us- 
? numerous cereal substitutes which 
ffccent years have gained tremen- 
in popularity, interfering with 
« ^ocers’ coffee sales. 

KAFFEE HAG and increase your 
sales. 

AT ALL JOBBERS 

affeehag corporation 

York City Chicago Cleveland 


(hase 6^ 

^ANBOKNV 


“The Brands That Brew the Best” 

Some merchants achieve a maximum of 
result with a minimum of effort. 

Little EFFORT is required to sell Chase & 
Sanborn’s teas and coffees, but the RE- 
SULT is something more than increased 
sales of Chase & Sanborn merchandise. 
Shrewd merchants profit by augmented sales 
of general groceries stimulated by the 
trade-building qualities of 

CHASE & SANBORN’S 

Hith Grade Teat and Coffees 
BOSTON CHICAGO MONTREAL 
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THE BUYER’S GUIDE 

Q Being an index of products advertised in this publication, classified 
for ready reference, If you fail to locate any need ed ar tiale, write 
the “ Information Bureau ” of THE TEA AND COFFEE TRADE 
JOURNAL, and full information will be furnished without charge. 
See alphabetical index on page facing inside back cover for location of 
ailvertisements in this issue. 


Aluminum Ware 

Aluminum Products Co., La 
(Trango, 111. 

Baking Powdci 

(it'iit'iJil Co., New York. 

Mniihaitaii liakiug Powder 
New York. 

New York Hukiiig Powder Co.. 
Albany, New York. 

Beans 

Jub's Maes & Co., Inc.. New 
York. 

Caramel Coloring 

Thomas Henderson Si Co., luc., 
New York. 

Cash Registers 

National Cash Register Co., Day- 
ton, Ohio. 

Chicory 

Henry Franek Sons, Inc., Flush- 
ing. N. Y”. 

R. B. Muller & Co,, New York. 

Cocoa Beans 

John Clarke & Co., New York 
(brokers). 

Jules Maes & (’’o.. New York 
(importers). 

Seggerman Bros.. Inc., New York 
( brokers L 

Cocoa & Chocolate 

Ambrosia Chocolate Co,, Mil- 
waukee. 

Walter Baker & Co., Ltd., Dor- 
chester. Mass. 

W. H, Baker. Inc., Winchester, 
Va. 

Blumenthal Bros., Bridesburg, 
Phiindelphia. 

Hooton Cocoa Co., Newark. N.J. 

Cocoanut 

Franklin Baker Co.. Philadelphia. 

Coffee— -Caffeinlcss 

Kaffee Hag Corp,. Cleveland. 

Coffee — Cultured 

Pan Americap Coffee Co.. Chi- 
cago. 


Coffee Fillers 

American Cereal Coffee Co., Chi- 
cago. 

Hillis Cereal Coffee Co., Brook- 
lyn. 

Milwaukee Importing Co., Mil- 
waukee. 

K, B. Muller & Co., New York. 


Coffee Mill s — Electric 
store use) 

The Braun ConipaDy. p:; 
phia. 

The A. J. Deer Co,. 

West St.. Ilornpll, .\, y’ 
Landers. Frary & Chirk 
Britain, Conn. 


Coffee — Green 

J. Aron & Company, New Y’ork. 

Itruunling Coffee Co., New York. 

.T. E. Carret & Co., New York 
(brokers). 

B. (’assinelli & Co., San Fran- 
cisco. 

Cogollo & Co., Cucuta, Colom- 
bia. S. A. 

Danneiniller Coffee Co., Brook- 
lyn. 

Chas. Dittmann Co., New Or- 
leans. 

Eppens Smith Co., New York. 

M. S. (iood & Co., St. Ivouis 
(brokers). 

W. R. Grace & Co., New York 
and San Francisco. 

Hard & Rand, New York and 
New' Orleans. 

r..eon Israel & Bros., New York 

Jones Bros. Tea Co., Inc., New 
York. 

Livierato-Kidde Co., New Y’ork 
(Mocha). 

Jules Maes & Co., Inc., New 
York and New Orleans. 

Mitsui & Co., Ltd., New' York. 

Monahan Brokerage Co., St. 
Louis and New Orleans 
(brokers). 

Old Dutch Mills New York. 

Pan-American Coffee Co., Chi- 
cago (cultured coffee). 

S. Pfeifer & Co.. New Orleans. 

Alex. H. Purcell & Co., New 
York (brokers). 

RIordan, Billard. Lazo Co., Inc., 
New’ York. 

Riiffner, McDowell & Burch, 
Chicago. New York, New Or- 
leans. San Francisco (brokers). 

Sflseo Coffee Co.. New York. 

Hnndelmaatscbappy ** Transmar- 
ina.” Inc., New York. 

Woods. Ehrhard & Co., New 
York (brokers). 

Young & Jessen, Chicago (bro- 
kers). 

Coffee Making Devices 

The Tricolator Co„ Chicago. 


Coffee Publicity 

Joint Coffee Ti'a<!f> j'u 
Committee, New' York. 

Coffee Milling, Cleaning, : 

arating, etc. 

Reeve & Van Riper, Xciv 1 


Coffee — Roasted 

Arbuckle Bros., New York. 
Chase & Sanborn. Bostoti. 
Dannemiller Coffee Co.. R 
lyn. 

Denison Harwood Co,. Cbic 
Dwinell-Wright Co., liostcm 
Eppens, Smith Co.. New Y 
(J. B. Farrington Co., Ne^' 
B. Fischer & Co., New Yw 
International Coffee Co„ 
York. 

Merchants’ Coffee Co. of 
Orleans, Ltd., New Orlet 
Meyer Bros. Coffee & Spio 
St. Louis. 

Old Dutch Mills, 65 Froff 
New York. 

S. A. Schonbrunu & Co.. 
York. 

Ross W. Weir & Co,. Inc . 
York. 

The Widlar Company. ' 

u r. 

Geo. F. Wiemann & Co. 
York. 

Coffee Roasters for Trai 
John W. Houlenbeek Con 
New York. 


Condensed Milk 
Carnation Milk 
Chicago. 


Product? 


Coffee Packers (private^ 
David G. Evans Coffee Le-j 
Louis. i 


Coffee — Soluble I 

Soluble Coffee Co. of 
New York. „ i - Td 1 

G. Washington Sale* to- 
York. 
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It IS THE ORIGINAL AND ONLY REFINED 

rT''?^^RE^’lNED FROM THE BEST COFFEE. 
T tI all op the COFFEE THAT IS GOOD. 
T IS ABSOLUTELY PURE COFFEE. 

T K healthful and delicious. 

T dissolves instantly in hot or 

COLD WATER. 


IT IS EASIEST TO MAKE. 

IT IS ECONOMICAL — A POUND OF G. 
WASHINGTON'S COFFEE WILL MAKE AS 
MANY CUPS OP COFFEE AS TEN POUNDS 
OF ROASTED COFFEE BERRIES. 

IT IS ALWAYS THE SAME IN QUALITY, 
IT IS SOLD IN HANDY AIR-TIGHT CANS. 



IT IS NOT AN IMITATION, 

]T IS NOT A MERE ESSENCE OR EXTRACT. 
]T IS NOT EXPENSIVE. 

IT IS NOT DE-NATURIZED — NOT DE- 
CAFFEINIZED— OR DE-ANYTHINGED. 

IT IS NOT WASTEFUL. 


IT IS NOT SS% CHAFF. WOODY FIBRE, OR 
GROUNDS 

IT IS NOT HARMFUL. 

IT IS NOT NECESSARY TO “COOK"— NO 
COFFEE POT OR PERCOLATOR NEEDED. 
IT IS NOT JUST “ANOTHER BRAND” OF 
COFFEE. 


Originated by Mr. Washington in 1909 

We are featuring G. Washington Coffee in large list of magazines and newspapers 
throughout the country 

G. Washington Sales Co^ Inc., 522 Fifth Avenue, New York City 




Package Sugar Means Efficiency 

Grocers who handle Franklin 
Package Sugars are enabled to have 
cleaner, neater, more attractive stores 
because of the elimination of bulk 
containers, spillage and waste. They 
save the clerks’ time which can be 
devoted to window dressing and 
other store work of the kind that 
helps sell goods. 

The Franklin Sugar Refining Company 

PHILADELPHIA 

Franklin Cane Sugar for every use” 

Granulated. Dainty Lumps. Powdered, Confectioner*. Brown, 

Golden Syrup 
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Containers 

Aiiit‘ri«.‘an Can Co., New York 
(tin and fibre cans). 

Arkell Safety Bag Co., New 
York (paper linings} . 

Canister Co. of New Jersey, 
rhillipsburg, N. J., and New 
York (tin and oomposite 
eanu). 

Coiiiineiital Paper Sc Bag Mills, 
New York (paper bags). 

Federal Tin Company, Inc., 
Baltimore (tin cans). 

Fidelity Can Co., Baltimore (fin 
cans and wooden shipping 
boxes). 

Ceiieral (’an (X, Cliicago (tin 
and fibre cans). 

Gille Manufacturing Co,, Kansas 
City (tin and fibre cans). 

Hindu & Uauch Paper Co., San- 
dusky. O. (corrugated fibre 
shipping cases). 

Miller Fibre Products Co., ('bi- 
cago (fibre cans and tubes). 

National Pap(‘r Can Co., 
waukco (fibre cans). 

New York Container (’o., New 
York (fibre and composite 
shipping drums). 

W. C. Uitchie & Co.. Chioag»> 
(all fibre and tin top and boi- 
tom cans). 

Thomas M. Royal Sc Co.. Bryn 
^fawr. Pa. (paper bags Sc car- 
tons). 

Star Corrugated Box Co., New 
York (shipping containers). 

Union Bag & Pa|>er Corp., New 
York (paper bags). 

Weis Fibre Container Corp., 
101 Front St., Monroe. Mich, 
(parchment lined fibre <*aiis>. 

Counters — Store 

Empire Hardware Co., New 
York, 

The Sherer Gillet Co., Chic.ogo. 

Collapsible Tin Tubes 

Peerless Tube Co.. New YorV, 

White Metal Mfg. Co., Hobo- 
ken, N. J. 

Essential Oils 

Antoine Chiris & Co., New York. 

Ungerer & Co., New^ York. 

Flavoring Extracts 

Garrett & Co.. Brooklyn. 

Price Flavoring Extract Co., 
Chicago. 

C. F. Sauer Co.. Rchniond. 

Van Duzer Extract Co., New’ 
York. 

The Widlar Co.. Cleveland. Ohio. 


Herbs 

Archibald St Lewis Co., New 
York. 

Jelly Powder 

Arcadia Foo<l Co., New' York. 
Labels 

Fenton Isabel Co., Inc., Phila- 
delphia. 

Thomas M. Uoyal & Co., Bryn 
Maw'r, Pa. 

Liners 

.\rkell Safety Bag Co., New 
York. 

Kalamazoo Vegetable Parchment 
Co., Kalamazoo, Mich. 

Macaroni 

Brings Cereal Products Co., Cin- 
cinnati, Ohio. 

Machinery— Can Making 
Samuel M. I.augston Co., (Cam- 
den, N. J. 

Machinery — Coflfee 
Jubez Burns & Sons, New York 
(factory). 

A. J. Deer Co.. 1127 West St., 
HomelJ, N. Y. (store). 
Huntley Manufacturing (jo.. Sil- 
ver Creek, N. Y. (factory). 
I.ainberl Mu(‘h>ne Co., Marshall, 
Mich, (factory). 

I.aurel Manufacturing Co., Phil- 
adelphia (factory). 

M achincry— Labeling 
Jagenberg Machine Co., New 
York. 

Machinery — Mustard 
Paul Ocbmig & Co., Chicago. 111. 
Machinery — Packaging 
E. Edtbauer & Co., Chicago 
(automatic weighers). 
Jagenberg Machine Co.. Inc., 
New York. 

Johnson Automatic Sealer Corp., 
^ Battle Creek, Mich. 

National Packaging Machinery 
Co.. Jamaica Plain, Boston. 
Pneumatic Scale Corp., Ltd.. 

Norfolk Downs, Mass. 

C, T. Small Mfg. Co.. Ferguson 
& Vernon Avenues. St. Louis. 

Machinery — Peanut 
.Tabez Bums & Sous. New Y'ork. 
r.jMPber( Machine Co., Marshall, 
Mich. 


Machinery — Tea 

Jabez Burns & Sons, X. 

Machines — Stencil 
Diagraph Stencil Manhinf < 
St. Louis. "1 

Machines — Weighing 
E. Edtbauer & (jo., Chicaeo ’ 
National Packaging 
Co., Boston. 

Pneumatic Scale Corn, w; 

Norfolk Downs, Mass. ’ 

C. T. Small Mfg. Co.. St. Uaj 

Mustard 

A. Colburn Co., Philadelphia I 

Nitrate of Soda 
Dr. William S. Myerg. Si 
York. 

Nuts 

Jules Ylaes & Co.. Inc.. Si 
York. 

Premium Specialties 
Aluminum Products Co., 1 
Grange, Hi. (alumiDum wtn 
J..iiD 0 ge 8 China Co., Sebring, Oh 
(china ware). 

Saxon China Co.. Sebring. Oh 
(china ware). 

Rice — Package 

Ralph Goldsmith Co.. .N'ev 'J 
leans. 

S cale s — F actory 

Smith Scale Co., (.’oluml'ij 
Ohio. 

Scales — Store 

John Chatillon & Sons, S5 <1 

St., New York. 

Shredded Wheat 
The Shredded Wheat Co.. .S i 
era Falls, N. Y. 

Seeds 

Archibald & Lewis, New Yort 
Jules Maes & Co., Inc* 
York. 

Mitsui & Co., Ltd., New Tor):. 

Seals— Gummed 

Fenton Label Co., Philadeli^hia 
Thomas M. Royal & Co.. P'! 
Mawr, Pa. 

Spices 

Archibald & Lewis, New 
.John Clarke & Co.. New V'ts- 
The A. Colbuni Co.. Phil-'*'- 
phia. 

Handelmaatscbappy ^ '' Trac^i 
ina.” Inc., New Y'ork. 

The Widlar Co.. 
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The Quality 

IN 

granulated, cubes, confectioners 
and soft sugars. 

The sugar which makes 
satisfied customers 

WARNER SUGAR REFINING CO. 

Office: 79 Wan St.t N. V. C BitflMnr s Cdt«wp>Ur.N. 


WarnirS 


PURE CANE 
SUGAR A 


^eJ 

A 


To those who discriminate 
and want only the best^ 

Hotel Astor 
Coffee 

will prove a re- 
velation in flavor 
and aroma. 

To feature and 
recommend it to 
your particular 
customers is the 
of good salesmanship, 

for new xi'indozv display.'} 

B. FISCHER & CO., Inc. 

190 FRANKLIN STREET 
NEW YORK 


NEW ORLEANS 

The Logical Coffee Port — Home of 

ALAMEDA COFFEE 

Sold only in 1 and 3>lb. Tins 
Under Our Trade Mark 

CAREFULL Y SELECTED FOR 
PARTICULAR TRADE 

MR. GROCER: 

PUT YOUR TRADE WISE 


MERCHANTS’ COFFEE CO. 
of NEW ORLEANS, Ltd. 

NEW ORLEANS 

B. C. CASANAS, President 
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THE BUYER’S GUIDE 

(CoDtinned from page 512) 


Spice Grinders 

Archibald & Lewis, New York. 

The Widlar Co., Cleveland. 

Store Fixtures 

Empire Hardware Co., New 
York. 

National ('ash Register Co., Day- 
ton, Ohio. 

Sherer-Gillett Company, Chicago. 

Sugar Brokers 

M. S. Good & Co.. St. Louis. 

Ruffner, McDowell & Burch, 
New York. New Orleans, Chi- 
eago and San Francisco. 

Sugar Refiners 

American Sugar Refining Co., 
117 Wall St.. New York. 

Franklin Sugar RefiDing Co., 
Philadelphia. 

Warner Sugar Refining Co., New 
York. 

Tea Brokers 

Macy Bros. & Gillett, Inc., New 
York. 

Tea Exporters 

Francis Peek & Co., Batavia, 
•Java. 

Otis A. Poole. 53 Kita Ban-Cho, 
Shidzuoka. Japan. 

Rowley. Davies & Co., 5 Fen- 
church St., London. 

Tea Bags — Individual 

National Um Bag Co., New 
York, 

Tea Balls 

Upham Food Products, Inc., 
New York. 


Tea Importers 

J. Aron & Company, New York. 

Carter Macy & Co., New York. 

A, Colburn Co., Philadelphia. 

Hunt & Co.. 96 Water St., New 
York. 

Jardine Matbeson & Co., New 
York. 

Jones Bros. Tea Co., Inc., New 
York. 

Mitsui Sc Co., Ltd., New York. 

Miirai Trading Co., Ltd., New 
York. 

Francis Peek & Co., Batavia, 
•Tava. 

Otis A. Poole. Shidzuoka, Japan. 

Rowley, Davies Sc Co.. T.ondon. 

Ilandelmaatschappy “ Transmar- 
ina.” Inc., New York. 

J. C. Whitney Co., New York 
ami Chicago. 

Tea Packers for the Trade 

Carter Macy & Co., New York. 

David G. Evans Coffee Co.. St. 
Louis. Mo. 

Reeve & Van Riper, New York. 

J. C. Whitney Co., New York 
and Chicago. 


Tea Propaganda 
Tea Association of the United 
States, New York. 


Tea — Package 
Chase & Sanborn, Boston. 
Dannerailler Coffee Co., Brook- 
lyn. 

Denison Harwood Co.. Chicago. 
Dwinell-Wriglit Co.. Boston. 
Eppens, Smith Co., New York. 


T ea — Package— cont. 

G. B. Farrington Co.. v. 

B. Fischer & Co., New Vurk 

International Coffee (o v 
York. ■' ■' 

Merchants’ Coffee Co ,f v 
Orleans, Ltd., New OripaL* 

Meyer Bros. Coffee & Sri p r 
St. Louis. ‘ ' 

Old Dutch Mills, New Yo'k 

Ross W. Weir & Co., W v 
York. ' 

Geo. F. Wiemann & Co \ 
York. 

The Widlar Company, Cler^'n 

Trade Mark Service 

Trade Mark Title Co.. - F( 
Wayne, Ind. 

Urns — Coffee 

Victor V. Clad Co.. Pbiial 
phia. 

Urn Bags 

National Urn Bag Cn., Ni 
York. 


Vanilla Beans j 

M. L. Barrett & Co., Chicag'i, ! 
Antoine Chiris & Co., New Yd 
Thurston & Braidich. New Yof 
Ungerer & Co., New York 


Wagon Distributors’ Spccii 
tics 

Arcadia Food Company, N< 
York (lemon pie -filliDBi, 
Briggs Cereal Products Co.. Cl 
cinnati. Ohio (macaroni', 
Federal Pure Food Co,. Chicai 
(food specialties). 

Graham Bros. & Co„ Chkaj 
(hair shampoo). 


Buying the Seen and the Unseen 

It is easy to judge the size and quality of a visible commodity.' There are certain recog- 
nized standards that have been universally accepted to which purchased articles may r-e 
compared. 

With invisible commodities, such as a publication’s circulation, the matter is not so simple- 
It is only recently that a definite measurement has been obtained. 

The A. B. C. now furnishes a recognized standard by which circulation may be measure! 
A publication’s distribution can now be as accurately gauged as any other purchased com- 
modity. 

The TEA AND COFFE TRADE JOURNAL circulation is measured by the A. B C. 
In buying advertising space in its columns, you receive dollar-for-dollar value. 



CHICORY 


HENRY FRANCK SONS, Inc. 

FLUSHING, N. Y. 

Growers, Dryers, Roasters and Manufacturers of Chicory 
in all its Various Forms 


:oFrEE: sry-hy??? 

DON’T WORRY— YOU CAN SOLVE THE PROBLEM 
WITH OUR SCIENTIFICALLY PROCESSED 

)FFEE SUBSTITUTES. COFFEE FILLERS AN D CH I CORY SUBST ITUTES 

BEST ON EARTH 

SAMPLES AND PRICES ON REQUEST 

AMERICAN CEREAL-COFFEE COMPANY 

i-317-319 WEST CHICAGO AVE. CHICAGO. ILLINOIS 



fflLLIS COFFEE SUBSTITUTES MS 
fillers ASSURE SATISFACTION 


Grade, Roast, Granulation and Price to 
Meet Your Requirements 


samples and QUOTATIONS 

promptly furnished 


HILLIS CEREAL MFG. CO. 

Rodney and Ainslie [Streets 
BROOKLYN, N. Y. 
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You Can Count on 
Prompt Shipments from 
The New Colburn Plant 






f'or over 60 years Colburn’s Mustard 
has been sold by grocers and druggists 
everywhere. 

Its popularity has grown steadily by 
reason of its quality. Colburn’s mustard 
is recognized as unsurpassed in purity, 
pungency and rich mustard flavor. 

This large demand has heretofore 
overtaxed our facilities for supplying 
it — a situation now completely provided 
for by the attainment of full and greatly 
enlarged production in the new Colburn 
plant. 

Colburn’s Mustard notwithstanding 
its high quality is low in price and as- 
sures the dealer a good profit. Order 
now and keep well stocked. 

The A. Colburn Company 

Philadelphia Established 1857 


Colburn'S 

ipices -^Mustard-Condiments 
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The Jubilee Coffee Roaster 


We have been presenting Jubilee advantages with some 
reserve. But the tests have now been so thorough from every 
viewpoint, and the accumulating evidence of great superiority 
in day-by-day performance is so impressive, that we would be 
unfair to the trade if we failed to state plainly our belief that, 
wherever gas fuel is available, it will pay to replace roasters 
of any other model with Jubilee machines. 



The point is that our Jubilee roaster gives to gas fuel an 
entirely new importance for wholesale roasting operations. 
The gas is used in an orderly, scientific manner which elimin- 
ates waste. There is one gas valve only, and. this is conveni- 
ently regulated at the same point as the valve which admits 
the required air for burning the gas completely. 

Just to see the Jubilee burner lighted — the big initial 
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Finer Roasts with Less Gas 

flame brought down at once by the forced air to a green-blue 
wedge of heating efficiency — is convincing for experienced 
observers. There is no soot; no scorching contact of flame with 
coffee; the control of the machine is simple and sure; and the 
ease with which large quantities of perfectly roasted coffee are 
turned out is a revelation to each new user. 



The cuts show our No. 14 machine, for 500-lb. roasts. The No. 15 
Jubilee is of 300-lb. capacity. The machines differ in length of cylinder 
only, having the same substantial mounting, and the same front feed-and- 
discharge gate. Both have our full-length spray pipe which permits 
water cooling with real uniformity. 

Our new circular, No.251, will interest any coffee man 




BURNS & SONS 


EQUIPMENT) 


irAvSt43°ST.NEWYORK 
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Lambert 

Peanut Stoning 
Apparatus 

The machine illustrated on 
this page represents a decided 
advance in the manufacture 
of peanut equipment. 


Before the advent of this 
machine there was no efficient 
peanut stoning apparatus on 
the market. This piece of 
equipment will eliminate all 
stones, no matter what size or 
weight. It has revolutionized 
peanut cleaning methods. 

The Lambert Peanut Ston- 
ing Machine permits the 
cleaning of shelled peanuts 
while in the raw state, before 
being put into the roaster and 
blancher. 

Let us tell you about our 
complete line of peanut butter 
making equipment. 

Lambert Machine Company 

MARSHALL, MICHIGAN, U. S. A. 

“Pioneer Manufacturers of Peanut Butter Machinery “ 
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Lambert 

Coffee Roasting 
Equipment 



Lambert coffee roasting 
equipment is proving its 
worth in numerous American 
coffee roasting plants. 

The 'Lambert electric coffee 
roaster illustrated on this page 
is the pioneer indirect flame 
(underneath) gas roaster. It 
is a thoroughly efficient ma- 
chine, being compact, eco- 
nomical and substantially 
made. 

The coffee roaster who con- 
templates alterations or the in- 
stallment of new coffee roast- 
ing equipment owes it to him- 
self to investigate the Lambert 
line. It includes all the neces- 
s a r y equipment comprising 
roaster, cooling apparatus, 
elevator, feed hopper, electric 
motor and stoning and chaf- 
fing attachments. Our cata- 
log describes the complete 
Lambert Line. 


Lambert Machine Company 

III MARSHALL, MICHIGAN,^ S. A . 
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Labeling of Square Cans Automatically 

For Teat Coffee, Cocoa and Spice Cans or Boxes 

Output from one operator^ 35 neatly and tightly labeled cans per minute. 

Labeled cans remain sufficiently dry for immediate packing. The labels arc 
coated all over with adhesive, resulting in an air-tight effect. 


view of adjustable Ja^enberg; Labeler; “Prum” System now being used by 

Thomas J. Lipton, Inc. Hoboken and Europe. 

Hershey Chocolate Co. Hershey, Pa. 

General Chemical Co. (Ryzon Dept.) Edgewater, N. J. 

Ridgway Tea Co., Inc. New York City. 

Walter Baker & Co., Ltd. Milton, Mass. . 

Salada Tea Co. Toronto, Canada. 

H. O. Wilbur & Sons (Chocolate) Philadelphia, Pa. 

Cowan & Co., Ltd. Toronto, Canada. 

Rowntree Co., Ltd. York, England, 

etc., etc. 


Jagenberg Machine Company, Inc. 

PACKAGE AND LABELING MACHINES FOR MOST PURPOSES 
Office, 131 W. 24th St. New York 

(Near all leading RR. Stations) 
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A SIMPLE MACHINE FOR 

HIGH GRADE TIGHT LABEUNG 




.r-*' 


Portable Liliput Round Can Labeler Model B 

Instantly adjustable, without tools, to any can between 2 to 7 diameter. Requires 
no labeling skill, and most elementary mechanical common sense. Capacity from 
7,000 to 10,000 cans daily from two operators; half with one operator only. The 
cans remain sufficiently dry for immediate packing. 

Adhesive applied all over surface assures tight labeling. 

When writing lor particulars kindly submit sample cans and labels 

Jagenberg Machine Company, Inc. 

PACKAGE AND LABELING MACHINES FOR MOST PURPOSES 
Office, 131 W. 24th St. 

(IVear all leading Hit* Stations) 
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REDUCED 

PRICES 

G^in on this drive — buy these meats — reduce the living costs of the people in your 
community — create a trade compelling attraction. Bring the people into your stor« 
— the offering of these guaranteed meats by you will be a wonderful trade stimulator. 

LOOK AT THESE PRICES: 

Effective November I5th, 1920, Prices on War Department Canned Meats Are as Follows 


No. I cans . 
No. 2 cans 

1 lb. cans . 

2 lb. cans . 
6 lb. cans 


BACON 


9c per can 
18c per can 
12c per can 
. 24c per can 
70c per can 


$2.50 per c 


CORNED BEEF ROAST BEEF 

No. I cans 15c per can No. 1 cans. 9c per can 

No. 2 cans 27c per can No. 2 cans 18c per can 

I lb. cans . 18c can 1 lb. cans 12c per can 

6 lb. cans $1.00 per can 2 lb. cans. 24c per can 

CORNED BEEF HASH 6 lb. cans iOcpercan 

1 lb. cans 15c per can BACON 

2 lb. cans . 30c per can 12 lb. cans $2.50 per can 

SAUSAGE 

Pork, No. 2 cans 25c per can 

Vienna, No. 2 cans 25c per can 

TABLE OF DISCOUNTS : 

The discounts to apply on all purchases of surplus canned meats on and after November 
13th, 1920, are as follows: 

$250.00 to $1,000 . .Net 

$1,001.00 to $2,500 5% 

$2,301.00 to $4,000 10% 

$4,001 and over 20% 

On full carload lots, shipped at government expense, if value of full carload is less than $4,001.1*" 
then 20% discount will be allowed on the value of the carload. 

CUMULATIVE PURCHASES COUNT 

To stimulate purchases of carload lots and to promote sales in large quantities, furtheT 
discounts as follows are authorized to customers ordering or re-ordering in carload lots, tbe 
value of all purchases of canned meats made on or after November I 5th, 1 920, only, lo be con- 
sidered in connection with the scale of discounts, as follows: 

When purchases reach $50,001 24% net to prevail 

When purchases reach $100,001 28% net to prevail 

When purchases reach $300,001 32% net to prevai 

When purchases reach $1,000,001 and over 35% net to prevail 

The foregoing means that the total purchase by a customer in carload lots from time to 
time will be taken into consideration and the proper discount applied on the sum of all the 
chases, including the first carload lot. 

Send Orders to Nearest 

DEPOT QUARTERMASTER 

at the following addres.ses: 

New York City, 461 8th Avenue. Atlanta, Ga., Transportation Bldg 

Boston, Mass., Army Supply Base. San Antonio, Texas. 

Chicago, -111., 1819 West 39th St. San Francisco, Calif. 
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WAR DEPARTMENT 

CANNED MEATS 

guy $250.00 worth or a carload or a trainload — the more you buy the cheaper it is, 
and remember it ia the total of all your purchases that counts in figuring up your 
tilscounts. Order~Se!l~and Re-order. Then do it all over again. 

ORDER, SELL AND RE-ORDER 

CREDIT SALES ; 

Depot Quartermasters are authorized to sell surplus canned meats for cash, bankers’ ac- 
ceptance, or on not to exceed ninety (90) days straight credit m the commercial sense. 

Credit will be extended only to those individuals, firms or charitable organizations which 
can establish a satisfactory credit rating (Dun’s, Bradstreet’s or Banks) or to Municipalities 
having a bona fide purchasing organization. The credit risk in each case is left to the decision 
(.rt the Depot Quartermaster. 

FREIGHT PREPAID 

Shipments of not less than carload lots will be made at government expense to any point 
;:i the United States outside a radius of 20 miles of the point of storage from which shipment 

)s made. 

The government will not be liable for any demurrage or switching charges that may accrue 
lifter goods are loaded for shipment. Prices quoted are in all cases f.o.b. storage |>oint. with 
freight prepaid, as above specified on carload lots. 

SAMPLES ON REQUEST 

Depot Quartermaster in your district, will on receipt of price of samples wanted and 
postage costs, be glad to send same to prospective purchasers in their respective zones. 

GUARANTEED CONDITION 

The government guarantees to deliver all meats in perfect condition. The most rigid 
inspection will be made of each shipment before il leaves point of storage, thus insuring full 
protection to all purchasers. 

ORDER NOW 

respectfully suggest that immediate steps be taken by interested parties to familiarize 
themselves not only with the superior quality of these canned meats, but that they compare the 
prices herein quoted with prices for the same commodities from other sources so that they 
fully realize the immensity of value to be obtained by participating in the distribution of these 

?oods. 


SURPLUS PROPERTY BRANCH 

OFFICE OF THE QUARTERMAST iR GENERAL 
*^unitions Buildi.is Washington, D. C. 
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System 

in Small Things 


A package table isn’t the most vital cog in the 
machinery of a coffee roasting and packing plant. It is 
just one of those little wheels which, if they are right, are 
never noticed but which, if they are wrong, can clog up 
what might otherwise be an efficient system. 

What is the use of installing high priced major equip- 
ment if your production is slowed down and your system 
disorganized by a cheap, inadequate minor piece of 
equipment? 

The “ Monitor ” package table shown above affords 
the greatest convenience and directly increased output. 
“ Monitor ” quality stands behind it as it does behind all 
our products. 

Our new catalog No. 64 describes the operation and 
construction of this table. Write for it now. 

Huntley Manufacturing Co. 

Coffee RoiwtiD^ Plants Completelr Equipped 

Silver Creek New York 

Canadian Plant 

HUNTLEY MFC. CO., Ltd. 

Tillsonburg, Ont. 
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Will You Profit by the Experience of 
the Levering Coffee Co.? 


Will you install the same type of automatic 
packaging machinery which makes possible the 
Levering Coffee Company’s tremendous out- 
put of from 15,000 to 18,000 packages a day 
from one unit? Will you replace from 15 to 
40 hand operators, save much “ down-weight ” 
material and pack your product in neat, at- 
tractive, dirt-, moisture- and air-proof pack- 
ages? The I.evering Coffee Company’s sales 
volume tells a big story. Pneumatic Machin- 
ery helps to make possible this story. Will 
you profit by it? 

A representative from our nearest sales 
brancli will call at your request. 


Pneumatic Scale Corporation, Ltd. 

Norfolk Downs, Mass. 

BOSTON NEW YORK CHICAGO 


112-15 
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Seal 

Weigh 

Wrap 


Automatically 


With 


Our 


Machixfs 


And You Will Havk 


Satisfied 


JOBBERS 

DEALERS 

CONSUMERS 



Wax Wrapper 

CONTINUOUS MOTION TYPE 

The wax paper is tightly wrapped and sealed about the carton, rendering it 
airtight, moisture proof and sanitary. 

Can be attached to any sealing machine or used independently. 

Built in two sizes and is adaptable to a wide range of carton sizes. 

No operator required. 

OUR MACHINES WILL FIT YOUR PACKAGING NEEDS 

Johnson Automatic Sealer Co., Ltd. 

Battle Creek, Mich. 
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INDIVIDUAL 

TEA BAGS 

WE PACK THEM FOR THE TRADE 

Our Facilities for Packing are Unequalled 

All of the leading firms of the country ship us their teas for us to 
pack. 

Write us to-day for our packing charges. 


15,000 square feet 
devoted for this 
work insures 
prompt return 
delivery. 

All tea arriving 
at our plant is im- 
mediately covered 
by fire and theft 
insurance. 





OLD WAT OF SEBTINO 

tm brewed In this W117 Is 
insaoltarr and U not mi- 
wars ot the same strmgth, 
^eo reontree etralninn. 


We have the or- 
ganization and an 
up to date plant. 

Our years of ex- 
perience in this 
line taught us how 
to produce the tea 
bag at lowest cost. 



The cloth is thoroughly ster- 
ilized ; contains no odor or 
chemicals to spoil the fine 
flavor of your tea. 

The bags are large, which al- 
lows the tea leaves plenty 
room to expand when infu- 
sion is made. 

We solicit your inquiry 

NATIONAL URN BAG CO. 

174-176 East 104th St • 
New York City 



NEW WAY OF SKBVINO 

Tha ma of our tea bft« eUi^ 
Inatae tha usa of stramw 
uid pr^Qcee a br^ t w 
Is saaitaiTr haaltWW o™ 
aconomicaL 
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The Oehmig Patented Buhr 


Stone Peanut Grinding Mill 


COMBINES: 

Long Life 

Low Operating Cost 
Large Capacity 
Perfect Results 
Ease of Operation 

It is the most successful Pea- 
nut Grinding Mill built. Four- 
teen mills are in operation in 
Chicago alone. 

PAUL OEHMIG & CO., 



1948-.'54 W. Ohio St., Chicajo 


Originators of the Buhr Stone Process for grinding peanuts 


100% EFFICIENCY 

in your packaging department if you install the 

DUPLEX 

Automatic Net Weigher 

Saves time, labor and money 
Unexcelled in 

Accuracy, Speed, and Reliability 

Weighs accurately all free flowing materials 
such as coffee, sugar, rice, cornmeal, cereal, 
seeds, salt, etc., at the rate of 35 packages 
a minute. 

PRICE 1150.00 
THIRTY DAYS’ FREE TRIAL! 

E. Edtbauer & Company 

II2I 'VT. Washington Bird. Chicago, lU. 
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•R-CRACE t CO- 

YORK- NEW ORLEANS-SAN FRANCISCO 


^-COFFEE-- 

>'^ING OFFICES IN ALL PRODUCING COUNTRIES 
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Triumph 

Automatic Weighers 

FOR 

COFFEE— TEA— RICE— SPICES 

NEW IN DESIGN — SIMPLE — ACCURACY 
PROVEN— STRONG— SATISFACTION 
GUARANTEED 

E. D. ANDERSON, Inc. 

Main Office 

Grand Central Terminal 
New York, N, Y. 

Laboratory and Works — Port Chester, N. Y, 

For Fifteen Years Designers of Automatic Machinery 


Sasco Coffee Company 


81-83 Front Street 


New York 


GREEN COFFEE EXCLUSIVELY 


Correspondence Solicited with Brokers in Unoccupied Territory 
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FIRST CROP 
JAPANS 

Our teas have been selling be- 
cause we have been willing to 
make a basis commensurate with 
conditions. You will find it to 
your interest to have our samples 
when you buy. 

Mitsui & Co., Ltd. 

Tea Department 

87 Front Street, New York City, U. S. A. 

Chicago Office 

Dickey Baifding, 190 N. Dearborn St. 



Hill lip 


'iiiiii'i 


,1 i; iJliilil! 
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AUTOMATIC SPICE 
and COCOA PACKER 

Our CLASS “ A ” Automatic Spice and Cocoa Packf 
with interchangeable filling heads, will fill your cuntair'^ 
ers in a rapid, neat and sanitary manner, result inj, 
maximum output with minimum labor. 

This machine has no equal in its efficiency for h^i . 
dling fine ground spices or cocoa. It can be easily 
readily adjusted and interchanged from one size con 
tainer to another. It. will fill a one oz. spice containf 
as well as tint 8 oz. cocoa package. 

Our Class “ A ’’ Packer will help every packer of t'v, 
ground or pulverized spices or cocoa to secure the ma\: 
mum of efficiency in the handling of his product. 

It will pay you to investigate. 

Send us samples of your products and container^ wni 
full electricaf specifications, and we will advise you a; : 
best equipment. 

Hoepner Automatic Scale Co. 

I40I-I405 W. Jackson Blvd. Chicago, 111, 


EPPENS, SMITH COMPANY 

IMPORTERS AND JOBBERS 

COFFEES AND TEAS 


267-269-271 Washington St. 103-105-107 Warren St. 124 Front Street 

NEW YORK 


JAVA AND SUMATRA COFFEES 

SPOT AND AFLOAT 


Offering Some Choice Lots Ask for Samples 
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Carter, Macy & Company, k. 

ESTABLISHED 1S50 

INTERNATIONAL TEA MERCHANTS 


WE ARE PREPARED to meet all your requirements in TEAS, either on a 
SPOT or IMPORT basis. Our WORLD-WIDE 

organization keeps us well posted on all matters affect- 
ing the TEA BUSINESS and we shall be pleased to 
advise you regarding MARKET CONDITIONS, 

WE ARE PREPARED to pack PRIVATE LABEL PACKAGE TEAS t~ur 

CUSTOMERS. Consult us regarding your packing 
problems. 

WE ARE PREPARED to pack INDIVIDUAL TEA BALLS for the TRADE. 

We deliver the COMPLETED ARTICLE, containing 
TEA OF THE HIGHEST QUALITY to be obtained 

for the price, packed in sterilized gauze under the most 
SANITARY conditions. PRICES in accordance with 
quality of teas desired and quantity ordered. 


WE WOULD ADVISE that you seriously consider the advisability of immedi- 
ately replenishing your tea stocks. Prices at which 
teas are now being sold in this country are, in nearly 
every case, far below production cost and should prove 
most attractive to any foresighted and progressive 
merchant. 
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M«mb«rt of the CoS«« and Susar Cabla Addrau “Ruffwood” Mamberc Naw Orl 

Eichant* of Ntw York Boord of Trsdr L:'““ 

RUFFNER, McDowell & BURCH, Inc, 

COFFEE and SUGAR 

IMPORTING AGENTS AND BROKERS 


CHICAGO NEW YORK NEW ORLEANS SAN FRANCISCO 

326 W. Madikon St. 120 Front St. 332 Magazine St. 153 California Si, 


Braunling's 

Braunlin^ Coffee Company 

Importers and Jobbers of 

COFFEE 

Genuine Bourbons are scarce and can be 
bought in small quantities only from Brazil. 

We bave tbem for particular buyers. 

96-98 Water Street New York City 

Members of New York Coff ee and Sugar Excbauge. 

Bourbons 
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TEA DEPARTMENT 

J. ARON & COMPANY, Inc. 

COFFEE IMPORTERS 


416 POYDRAS STREET 


NEW ORLEANS, LA. 


NEW CROP 
TEAS 

Now ARRIVING from 

JAPAN-CHINA-FOmOSA 

CmON-miA-JAVA 

At the lowest prevailing spot prices 
We are always sellers 

Stocks Carried in 

New York — Boston — Chicago — St. Paul 
Montreal— Toronto 

Before Buying Ask Our Broker to Show 
you Samples. Our Prices Will Interest You 
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Brazilian 

Coffee 


Mild 

Coffee 


Your 

Cof¥ce Sales 
Are Built Up By 
Careful Roasting Plus 
Efficient Marketing, But the 
Foundation Must Be a Careful Selection of 

GREEN COFFEE 


S. PFEIFER & COMPANY 

318 MAGAZINE STREET NEW ORLEANS 



VICTOR V. CLAD COMPANY 

217 and 219 South 11th Street 
PHILADELPHIA, PA. 


Manufacturer of 

High Grade Urns 

Single or in Batteries for 

Coffee— Milk — Cocoa 
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QUALITY 

SERVICE PRICE 

THE WIDLAR CO. 

Is Prepared to Give You All Of These 


With our modern plant equipped with 
new specially designed machinery we arc 
prepared to give you efficient and satisfac- 
tory service on all your orders. 

Our Spice Packing capacity is a Million 
cans a month. 

We pack under Your Own Label in a 
handsome lithograph can or carton. 


Write Today for Samples and Prices 
IT e Can Show You Savings On All Your Orders 


THE WIDLAR COMPANY 

President 

CLEVELAJfD, OHIO 

Specialists in Ground Spices — Extracts — Salad Dressing Mustard 
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mfcs coffee 15 


IT IS THE ORIGINAL AND ONLY RBFINBD 
COFFEE. 

IT IS REPINED PROM THE BEST COFFEE. 
IT IS ALL OF THE COFFEE THAT IS GOOD. 
IT IS ABSOLUTELY PURE COFFEE. 

IT IS HEALTHFUL AND DELICIOUS. 

IT DISSOLVES INSTANTLY IN HOT OR 
COLD WATER. 


IT IS EASIEST TO MAKE. 

IT IS ECONOMICAL — A POUND Op r. 
WASHINGTON’S COFFEE WILL MAKE *5 
MANY CUPS OP COFFEE AS TEN POUNm 
OP ROASTED COFFEE BERRIES. ^ 
IT IS ALWAYS THE SAME IN QUALITY 
IT IS SOLD IN HANDY AIR-TIGHT CANS 


COFFEE 15 NOT 


IT IS NOT AN IMITATION. 

IT IS NOT A MERE ESSENCE OR EXTRACT. 
IT IS NOT EXPENSIVE. 

IT IS NOT DE-NATURIZED — NOT DE- 
CAFFEINIZED— OR DE-ANYTHINGED. 

IT IS NOT WASTEFUL. 


IT IS NOT 85% CHAFF. WOODY FIBRE. OR 
GROUNDS. 

IT IS NOT HARMFUL. 

IT IS NOT NECESSARY TO “COOK’-NO 
COFFEE POT OR PERCOLATOR NEEDED 
IT IS NOT JUST “ANOTHER BRAND” OF 
COFFEE. 


Originated by Mr. Washington in 1909 

We are featuring G. Washington Coffee in large list of magazines and newspapers 
thronghont the country 

G. Washington Sales Co., Inc., 522 Fifth Avenue, New York City 



SEYMOUR & PECK WOODEN SHIPPING 

Are Standard Containers for 

Coffee, Sugar, Spices 


Cocoa, Flour, Candy, Etc. 


Manufactured bf 

SEYMOUR & PECK COMPANY, 

New York: SOOl Woolworth Bld^. Chicago: 917 W. 2Pth Pl> 

4S yeart of continuout eerffce to the coffee trade 


The Scientific knowledge required to make good cans on a “ LANGSTON 
unit is embodied in the machinery. You can do the rest. 

Let us show 
you how to 
make your can 
It’s worth while 


Samuel M. Langston Co., Camden, N. J., U. S. A. 
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Put COFFEE in the Windows 
During the Holidays 



C OFFEE always makes an attractive window display. 

It is doubly appealing when combined with nuts, raisins, 
pop-corn and the other Christmas “specials.” 

Some dealers make up combination offers around the 
holiday season with good results. A “One-Dollar” special, 
including coffee and nuts, should be particularly attractive 
this year to the housewife. Or you may want to make a 
Special Offer of three or four pounds of coffee for one dollar 
— thus emphasizing the comparative cheapness of this “uni- 
versal drink.” It is surprising how such offers stimulate 
business. 

By the way, have you joined “The Coffee Club”? It is 
a fast-growing national organization to teach people how 
to make good coffee. Write for particulars. 


The oificial organ of The Coffee Club is also called The Coffee 
Club. It is first of all an organ for the distribution of information 
about coffee resulting from the Scientific Coffee Investigation re- 
cently begun at the Massachusetts Institute of Technology. Our in- 
tention is to make it so attractive and full of information that nobody 
in the coffee business can afford to be without it. 

Wholesalers, dealers and salesmen who wish to receive ‘ The Coffee 
Club” are requested to write for details. 


Joint Coffee Trade Publicity Committee of the United States 
74 Wall Street, New York City, N. Y. 
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liberty lape qives exceptional 


service 


eitker plain or piinted 


S !!U‘IM\KS i-vt*ry vvluTc arc recognizing the 
value of I>iherty Tn|H.'. both as an ideal 
cari'.ti binder ami as a mcdiutti for advertising 
their products. 

r.iberty Tatkc is not an onlinary tape. It is 
iiuuhr of tint stnuijri'st. inost. diiral'lc Kriift 
^ papcr,adaptcd t<» <piu-k, easy luiiullin;:-. It 
^ holds \oiir cartoi;.s in a loujih.'vise-like ^ri)). 
Sctid for c.diiiial<-s ami co!«a' iiesif^ns. 

i.ilir.ud Y 


UBERTY TAPl^ 


KaS“ Pioneer Builders of 

CANNING ™ PACKAGING MACHINERY 

For weighing, filling and capping 
square or round containers or cartons 

Guaranteed speed of 100 per minute. Any package — any product. Thirtv- 
four years practical experience. 

C. T. Small Manufacturing Co. 

6761 Vernon Avenue St. Louis 


“Arksafe” Elastic Paper Linings 

For Bags and Barrels 

Absolute protection to Coffee, Rice, Sugar 
and Spices 

SAMPLES UPON REQUEST 

Arkell Safety Bag Co. 


CHICAGO 

14 East Jackson Boulevard 


NEW YORK 
120 Broadway 
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/f's Launched and Sailing 
Toward Success 


T here are several million folks in this country who are 
fast learning what a wonderful food rice is. For the 
great big advertising campaign on rice has begun. 

This advertising belongs to you — and to every whole- 
saler in America. It is popularizing a staple that you 
have always carried. It is increasing sales for you daily. 
The consumption will grow swiftly and steadily until rice 
is one of your fastest sellers. 

Get back of your advertising. Lend your efforts to 
boost the sale of rice still higher. Talk rice to your retailers. 
Tell them to talk it to their customers. 

How many women know that one cup of rice makes 
enough for five people? Or that there are over three hun- 
dred' ways to prepare rice? Ask your dealers to pass this 
information along — to get their customers looking for the 
excellent recipes that appear in the advertisements. 

Suggest window displays on rice. Put your effort behind 
It. Never has an unbranded, unnamed staple had the in- 
tensive work back of it that rice has. Co-operate with the 
advertising and enjoy the greatest results. 

THE ASSOCIATED RICE MILLERS OF AMERICA, Inc. 

New Orleans, La. 


EAT®RICE 
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P R I VAT E LA BEL 

Coffees, Teas, Spices, Extracts and Grocers* Sundr ieii 

We are equipped to roast, blend and pack coffee under private label in any typt 
package. 

We also have complete facilities for packing teas, spices, flavoring extracts and grocers 
sundries. Your own brand or ours. 

For over sixty years we have specialized in work of this character. Let us demonstrate 
our ability to take care of your requirements. Write for samples and prices. 

DAVID G. EVANS COFFEE CO. - - ST. LOUIS 

Established 18S8 


WESTFELDT BROTHERS 

528 Gravier Street 

NEW ORLEANS, LA. 


RIORDAN, BILLARD, LAZO CO., Inc. 

Importers —Exporters — Jobbers 

COFFEE — SUGAR —TEA 


BRANCHES 
Maracaibo, Venezuela 
Aden, Arabia 


MAIN OFFICE 
136*140 Front Street 
New York 


JAVA AND SUMATRA COFFEES 

We represent some of the largest and most important exporters of Eastern 
Among our shippers are 

Heybroek ft Co.. Amsterdam Veth Bros., Padasg 

Veth Bros., Amsterdam Veth Bros., Macaasar 

Boasaon ft Van Oversee, Amsterdam-Batavia (, ^tavia*”* 

Batavia ft Amsterdam Handelsvereeniging ] g^erabaia 

Ed'Bottstead ft Co., London Marques Valente ft Co., Bahia 

It will be to your advantage to see our offerings and get our quotations. Samples up<» 

*'***““*■ JAMES W. PHYFE & CO. 

Broken— Coffeej Spices, Tapioca, Cocoa 
124 Front Street, New York 
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MURAI TRADING COMPANY, Ltd. 

Successor to 

MEIJI TRADING COMPANY, LTD. 

{Formerly Furuya & Niahimura) 

TEAS JAPAN FORMOSA OOLONG INDIA CEYLON JAVA 
BEANS OILS SPICES CHILLIES GINGER 


Chicago Branch 
Lake>State Building 


Montreal Branch 
55 St. Francois Xavier St 



SERVIC 


“ To those who want things done right ” 

G. A. PEYREFITTE 

PRoi^IETOR 

Riverside Warehouse 


Coltee Exclusively Forwarding Weighing Storage 

519.521-523 N. Front St. NEW ORLEANS 518.520-522 N. Fulton St. 

Licensed and Bonded byY 


Forwarding 
NEW ORLEj 

«nsed and Bonded Board of Trade, Ltd. 

also a member of J 


Recent Porto Rican 
Experiments 

proved that eight-year-old trees, 
which yielded 205 pounds of hulled 
coffee to an acre, increased their 
yield to 402 H pounds after an 
application of 

Nitrate of Soda 

Valuing the coffee at 15 cents a 
pound in Porto Rico, the use of Acid 
Phosphate and Nitrate of Soda made 
each acre’s yield worth $30 more 
than without Nitrate. 

Write for free books on coffee growing. 

Dr. William S. Myers 

Chilean Nitrate Committee 

25 Madison Ave. New York 



Geo. F. Wiemann Ci. 
COFFEE 

NEW YORK 
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EVERY LABEL STICKS-%* 


It is just as important that your seals 
be of good quality and good gumming, as 
it is to have high grade coffee under them. 

The gumming must be of a high 
grade to insure the firm fastening of your 
Package. 

Again the seals have to be attractive, 
both in color and design, evenly cut, to 
guarantee an attractive Package and one 
that will sell your goods. 

This we prove at our expense. 


5 SAMPLES SENT^^J^ 
"©If FREE UPON REQUEST 


,FENT9N LABEL cos 

W-5 12 RACE STREET — ^ PHILADELPHIA, 

^ • 


PENNA.i| 
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CANS 

All £e 


Fibre Body, Tin Top and Bottom 


GILLE MEG. CO., STIfo'n'J’l 








S. JACKSON 

NEW ORLEANS 


Coffee 

Forwarding 

Board of Trade Licensed 
Coffee Weigher 


Main Offices: 

210 PERDIDO BUILDING 


The Laurel Improved 
Coffee Granulator 
and Chaff Remover 

Cheapest and best 
machine on the mar- 
ket. The machine you 
will want to increase 
your sales of clean 
(ground coffee. Write 
for photo and sample 
of the work of ma- 
chine. 

Used Coffee Roasting 
and Grinding Ma- 
chinery. Send for fi$t. 

The Laurel Mfg. Co. 

627N.3d St., Phna.,Pa. 


HUNT & CO 

The Oldest Japan Tea Exporting Houm 
in the Orient 


JAPAN TEA CHINA TEA 


96 Water St., New York 

CHICAGO MONTREAL 

222 N. Wabaah Ave. 3 St. Nicholas 


Agencies in Important Cifi'c* 
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The Can That Attracts — Canisters 

Round, square and oblong shapes. Body of libre, tliorouglilv 
waterproofed and parchment lined inside, tin tops and botti)ms. 

Practical and economical package for all dry products; 



SPICE PREPARED COCOA 


THE CANISTER COMPANY OF NEW JERSEY 

SaU. O/fic..- F.cfcr>, 

21 Battery Place, New York City Phillipsburg, New Jersey 
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BINATION 


TIN TOP - TIN BOTTOM - FIBRE SIDES 




Composite rang, by long continued use. 
have been proven thoroughly satisfac- 
tory containers for coffee, cocoa, teas, 
spices, and many other products. Our 
containers are rigid and substantial. We 
make them moisture proof, grease 
proof, and uir light if desired. When 
labelled they look exactly like all tin 
containers. 

Highest Quality Prompt Delivery- 
Reasonable Prices 



STANWOOO TUBE (r CAN COMPANY 


15 West 34tH. Street 


New York Ci^ 


General Can Company 

Sixteenth & Canal Sts. 

Chicago, III. 

Coffee Cans a Specialty 


Round Tin 
Cans 


FIDELITY CAN CO. 


BALTIMORE, MD. 

Manufacturers of 


Tin Cans and Tin Containers 

Manufacturers of BOX SHOOKS and BOXES for ALL CONTAINERS 
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COFFEE MADE SOLUBLE 

The character of your blend is retained by 

OUR PROCESS 

Write for particulars — giving some facts regarding requirements 

Soluble Coffee Company of America 

97-99 Water Street, New York 



COGOLLO 

The mark of one of tho highest Grade 
Coffees Grown in Colombia, S. A. 

A coffee noted for its mild and delicious flavor and unsurpasstd 
fragrancy. Carefully picked, hulled, selected and stored under 
sanitary conditions. 

Whether you huy “ CogoUo Lavado,” “ Cogollo Selecto ” or “ Co|ollo 
Especial,” you are certain of getting a coffee of uniform quality, 
For particulars apply to M. Duran, 198 Broadway, New York, 
ORDER BY THE NAME “COGOLLO” 


COGOLLO & CO. 
Cucuta Coffee Planters 


Rep. of 
Colombia, 


Jardine, Matheson & Co. 

LIMITED 

Importers of all classes of TEA 

including: 

CEYLONS, INDIAS AND 
JAVAS 

63 Wall Street :: New York 


MAY-PA MAY-PA 

Second largest selling product of its kind in the 
United States used Cor making imitation maple 
syrup or wherever a maple flavor is desired. Pays 
you a handsome profit. Write for samples and 
prices. 

SELLERS-BROWN CO. 

816 X. Wabash Ave. 316 X. Second St. 

Chicago. St. I,4>uis. 


BALL GRINDING COMPANY 

710 OAK STREET, KANSAS CITY, MISSOURI 
Grinders of Rolls and Concaves of Coffee 
Grinding Machines ; cones of Peanut 
Butter Grinding Machines ; Meat Slicer 
Knives; Sausage Mill Knives and Plates; 
Printers* Paper Knives. 


OTIS A. POOLE 

ctpiptt y 

COMMISSION BUYER 

JAPAN TEAS 

55 KITA BAN-CHO 
SHIDZUOKA JAPAN 


REEVE & VAN RIPEF 


WAREHOUSEMEN 

Minins, Cle*oinS. Hulllat. 
r IhCs SeparatinS •»<* Picking 

Packers of Teas 

Storage and WelgblnS 

46-48 WATER ST. NEW VOM 


DENISON HARWOOD COMPANY 


Coffee Importers and Roasters 
341-343 River St. CHICAGO 


When Writing Advertisers. Kindly Mention The Tea and Coefef. Thade JOCR-v-ii- 
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S. CASSINELLI & CO. 

22 1 California St. San Francisco 

GREEN COFFEE 

All Kinds All Positions 


J. E. GARRET & COMPANY 

Successors to JOHN O’DONOHUE’S SONS 
IMPORTERS — JOBBERS 

COFFEE 

100 FRONT STREET NEW YORK 


M. S. GOOD & CO. 

Coffee and Sugar Brokers 

Foreign and Domestic Letters of Credit 
St. Louis 


Trade Mark Service 

Hate Standardized the Buzineez 

Can You Read Your 
Titles Clear ? 


— Inquire of — 

Trade Mark Title Co. 


Wa 


Established 2905 

FT. WAYNE, IND. 

'hmgton, D. C. New York, N. Y. 


Cable address: Chasapur 


ALEX. H. PURCELL & CO. 

Coffee Brokers 
28 Old Slip, New York 

Exclusive representatii,es in the United .Stales 
for 

Maurice Bloch, Lepeitier & Cia 
of Santos and Sao Paxilo 


Win bR p!ea.«e<1 to ‘’Ond stiinplos of spot coffeos 
and quotations nn spots, afloats and cost and 
freight shipments from the source upon request. 


When Writing Advertisers, Kindly Mention The Tea an'D Coffee Tsade Jocfnal 
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COFFEE MADE SOLUBLE 

The character of your blend is retained by 

OUR PROCESS 

Write for particulars — givtni some facts regarding requirements 

Soluble Coffee Company of America 

97-99 Water Street, New York 



COGOLLO 

The mark of one of the highest Grade 
Coffees Grown in Colombia, S. A. 

A coffee noted for its mild and delicious flavor and unsurpassed 
fragrancy. Carefully picked, hulled, selected and stored under 
sanitary conditions. 

Whether you buy “CogoUo Lavado," “Cogollo Selecto ” or "CotoUt 
Especial,” you are certain of getting a coffee of uniform qualif 
For particulars apply to M. Duran, 198 Broadway, New York 
ORDER BY THE NAME “ COGOLLO ” 

COGOLLO & CO. Rep. of 

Cucuta Coffee Planters Colombia, 

S< A. 


Jardine, Matheson & Co. 

LIMITED 

Importers of all classes of TEA 

including 

CEYLONS, INDUS AND 
JAVAS 

63 Wall Street :: New York 


MAY-PA MAY-PA 

Second largest selling product of Its kind In the 
United States used for making imitation maple 
syrup or wherever a maple flavor is desired. Pays 
you a handsome proflt. Write for samples and 
prices. 

SELLERS-BROWN CO. 

216 N. Wabash Are. 316 N. Second St. 

Chlengo. St. l..nuiM. 


BALL GRINDING COMPANY 

710 OAK STREET, KANSAS CITY. MISSOURI 
Grinders of Rolls and Concaves of Coffee 
Grinding Machines ; cones of Peanut 
Butter Grinding Machines ; Meat Sheer 
Knives; Sausage Mill Knives and Plates; 
Printers* Paper Knives. 


OTIS A. POOLE 

STRICTLY 

COMMISSION BUYER 

JAPAN TEAS 

55 KITA BAN-CHO 
SHIDZUOKA JAPAN 


REEVE. & VAN RIPEF 

WAREHOUSEMEN 

rri/r/r/r/r MUHoS, Cleanlns. HullioO. 

* IZtCs Separatint and Picklnft 

Packers of Teas 

Storage and Weighing . 

46-48 WATER ST. NEW YOW 


DENISON HARWOOD COMPAQ 

Coffee Importers and Roasters 
341-343 River St. CHICAGO 


When Writing Advertisers. Kindly Mention The Tea and Coffee Trade Joi:k-'''al 
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S. CASSINELLI & CO. 

221 California St. San Francisco 

GREEN COFFEE 

All Kinds All Positions 


J. E. GARRET & COMPANY 

Successors to JOHN O’DONOHUE’S SONS 
IMPORTERS — JOBBERS 

COFFEE 

100 FRONT STREET NEW YORK 


M. S. GOOD & CO. 

Coffee and Sugar Brokers 

Foreign and Domestic Letters of Credit 

St. Louis 


Cable address: Chasapur 

ALEX. H. PURCELL & CO. 
Coffee Brokers 
28 Old Slip, New York 

Exclusive representatiics in the United .Stales 
for 

Maurice Bloch, Lepeltier & Cia 
of Santos and Sao Paulo 

Will be pieapert tr> kpp'I samples f>t sp<il roffeofl 
and quotations on spots, afloats and cost and 
freight shipments from the source upon request. 


Trade Mark Service 

Havt Staridardiied the Bueinewe 

Can You Read Your 
Titles Clear ? 

— Inquire oA— 

Trade Mark Title Co. 

Established 190S 

^ FT. WAYNE, IND. 

"Mhmgion, D. C. New York, N. Y. 


ThM Writing Advertisers, Kindly Mention The Tea .no CorrcE TnAnr, Jocna., 
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Your Coffee is Perfection^ ^ 

— A Lover of Good Coffee 

Are your customers boosting 
your coffee? Are they thorough- 
]y satisfied with its drinking 
qualities? Do they enthuse over 
its “ exquisite aroma,” its 
“ delightful flavor ” and its 
“ thorough deliciousness? ” 

Lovers of Good Coffee the 
country over are enthusias- 
tically delighted with their 
tests of Royal System Fresh- 
ly Roasted Coffee. Make your customers boost 
YOUR coffee by giving it to them freshly roasted. The 



Royal Coffee System 

with its easily operated Royal Coffee Roaster and the 
Royal Steel-cutting Mill will secure the enthusiastic 
boosting of your coffee customers and build up your 
coffee trade beyond your fondest hopes. 


Our Advertising Campaign now running in the 
“ American ” and other national magazines is INTRO- 
DUCING Freshly Roasted Coffee. The sample pack- 
ages of Freshly Roasted Coffee sent to lovers of good 
coffee are CONVINCING. And the users of Royal 
Coffee Systems are getting the full benefit of this educa- 
tional campaign — for we are not in the retail coffee 
business. 

Ask for fact figures on how to boost 
your coffee sates, and how a Royal 
Coffee System will pay for itself. 


ThEAtlDEER®. 

1127 West St. Hornell, N. Y. , U. S. A. 


When WritiDg Advertisers. Kindly Mention The Tea a.nd Coffee Trade 









THE CONVENTION IN A NUTSHELL 

PLACE OF 1921 MEETING— TO BE ANNOUNCED LATER 


NEW OFFICERS ELECTED 
President, CARL VV. BRAND, Cleveland 

First Vice-President Second Vice-President 

J. A. Folger, San Francisco R. O. Miller, Chicago 

Treasurer. Charles A. Clark, Milwaukee 

NEW DIRECTORS 

Elected for a Three-Year Term, Succeeding Directors Whose Terms Expired: 

F. J. Ach, Dayton, O. C. H. Buker, Boston 

H. B. Cropper, Waterloo, la. Frank Ennis, Kansas City 


SALIENT FEATURES OF THE TENTH ANNUAL CONVENTION 


HE report on Standardized Costs,” by 
* Prof. R. C. Kester, which brought 
forth a lively discussion and a recommen- 
dation to hold a two-day “cost convention” 
within the next six months. 

The pledge of the national association 
ofRcers and of president.s of branch and 
local associalio«»s to canvass the coffee 
roasting trade to secure more subscrip- 
tions to the advertising campaign fund. 

The paper on " Terms and Discounts,” 
by A. E. Glister, and the resolution re- 
questing members to send percentage com- 
parisons of their outstandings to national 
headquarters for compilation and distri- 
bution to other association roasters. 

The report on the activities of the N. C. 
R. A. Freight Forwarding Bureau, by H. 
J. Metcalf, and the decision to publish it 
in booklet form for distribution among all 
handlers of green coffee. 

The address by^ Prof. Samuel C. Pres- 
cott on “ Scientific Coffee Research,” re- 
porting the progress made to date and out- 
lining future investigation. 

The resolution to increase the annual 
membership dues from $50 to $60 for firms 
employing $50,000 or less capital, and from 
$100 to $120 for those capitalized at more 
than $50,000. 

The resolution restricting membership in 


the association to individuals, firms or cor- 
porations doing a roasting and strictly 
wholesale coffee distributing business, 

The addresses on “Association Adver- 
tising,” by Charles Coolidge Parlin; “The 
Coffee Club.” by W. B, Okie; “A Me.- 
sage from Brazil,” by Sebastiao Sainjiaic; 
“Greetings from Brazil,” by Th. Lang- 
gaard de Menezes; “Trade Practices,” by 
William B. Colver; “Port of New Or- 
leans,” by S. Jackson. 

The inauguration of the industrial ex- 
hibit idea at N. C. R. A. conventions, 

The report on the national advertising 
campaign by Chairman Ross W, Weir in 
which he told of the work done during ihr 
past year, and of plans for the future. 

The plan to have the Y. M. C. .V- dis- 
tribute copies of the coffee film to it^ 
branches to show throughout the country 
if the negotiations now going on resul- 
favorably. 

The recommendation that the member? 
cooperate in compiling data at regular 
periods that will show the invisible suppb 
of coffee in stock in the United States, a' 
the beginning of each month if possible. 

The resolution offering cooperation to 
hotel men and restaurant proprietors in im- 
proving and standardizing the quality oi 
the coffee they serve. 


big thoughts from the speakers 

Here Are Some Worth While Ideas Culled from the 
Addresses and Papers Presented at the Convention 


! actors that make sai.es 

\\ I have as coffee roasters come to 
AC that it is the personality of the 
MiKiii, the prestige of the house, tlic 
Jiiy of the goods, and the prices at 

v. h'ch they are sold, that make sales — and 
ii„i the hilling of goods on long, clastic 
,, j-nis.— President C. W. Brand. 

the advertising campaign 

Xo doubt our advertising [campaign] 
\\:i> not alone responsible for the increase 
in the consumption of coffee. Prohibition 
proliably helped to bring it about, but if our 
advertising had not begun when it did, and 
at tlie right time, and had not continued 
regularly since Prohibition became law, 
tofifee consumption might have been af- 
fected adversely by the untisiial prices rul- 
ing to the consumer, and w'e might not 
have made a better record than was made 
in the distribution of tea. — Ross \V. Wkik. 

UXFAIR TRADE PRACTICES 
[air practices arc the normal; unfair 
practices are the abnormal, and they are 
symptoms of a business disease or dis- 
order.— ^^TLLIAM B. COLVER. 

THh: TRUTH ABOUT COFFEE 
Xuthiug could do the coffee trade more 
harm at this time than to promulgate a 
'Cries of ill-digested and half proved 
theories; nothing can do it greater good 
dian to have carried out a searching in- 

w. 'itigation as rigidly and cold-bloodedly 
as pos.sihle with the idea of finding out the 
truth in all phases of the problem. . . . 
Let us be in a position to counteract false 
hypotheses, omit false, statements and half 
truths regarding coffee and its effects on 
thp consumer and establish so far as pos- 
;-il)lc the real, whole truth. It is increas- 
uigly apparent that it will only be neces- 
sary to lay all the facts which we can 
obtain by investigation before the con- 
‘^ujTiing public to establish a confidence and 
belief in coffee which will be quickly re- 
flected in its increased use. — Prof. S. C. 
Prescott. 

ON ADVERTISING 
Frankly, it is very easy to get 100,000,000 
people to go out and knock coffee — very 
easy for them to go out and say it is bad 
tor the health, but it is very difficult, gentle- 
to get 100,000,000 people, or even a 
' small intelligent part of them that 
^ead, to go out and say a good word in 
behalf of it. Let us bear that in mind in 


advei U>ing. Advi j wa- ii'-uil lo iliiuk. 

was a problem ol n-acImiL; U)0.iHK\000 pic 
pic. Wo kiiiiw better mi\v. Ad\ «.i ti-'ing i' 
the problem ui selling a limited iminber 
people that riad and think. If you gentle 
men d<» as 1 have «lnne and go and ia[) at 
every door in tlie \ illagc. _\ i>u will find they 
don't reail anything; \oii can't sell them. 
A lot ot other people rc.'ul and iluii'l kinnv 
what iliey read. ^ «>a can't sell them either. 
Here and there is a person with a h'ok in 
his eye that says he gets soinetliing from 
the printed page which he puls into actioti 
and into words when lie goes out. That 
is the limited market you sell. You sell 
them and they sell the rest. — C. C. rMiM\ 

SEELlXf’, THE CAMPAIC.X 
Making a large adverti.sing apjiroiiria- 
lion, preparing wonderful ro])y, enii)lo\iug 
the finest artist to paint the most appro- 
priate picture lo illuslriite that copy, care- 
fully typesetting of the advertising ine.‘>sage 
by the most experienced am! l>es! qualified 
typographers, and then losing sight of the 
need to merchandise it to the trade, might 
I»e iikencil to a motorist wbo in liis (fforts 
to get the maximtim power out of Itis ma- 
chine gives all his alu-ntion the motor, 
but forgets to grease his iniii'ini^sioji. 

W. B. Okie. 

OX SlIORTl-'.R TERMS 
The time has come when we nmst see tlu 
wisdom of <loing liiisitiess <'n shorter 
lerins. The \cry fact that a great many 
jobbers luivc for a intmlnr of yiar'; bei'ii 
able to extend (heir businesses by having 
shorter terms, ati<l collecting their bills 
more closely than others, <Umonstrates very 
clearly that where there i.s a will there is a 
way.— A. E. Gii.ster. 

COFFEE orAIJ'IA' 

If the average American drinks one cup 
and a half a day fu' such coffee as the aver- 
age restaurant serves, and the average 
housewife makes, he wdl drink at least 
three cups a day when we have sueceeded 
in teaching restaurants and housewives to 
make coffee the right way. — T, L, df. 
Mfnf.zes. 

ON LACK OF INTEREST 
There isn’t a rrjaster in the country that 
cannot afford the one cent a bag that we 
have asked for. If we haven’t got that 
much interest in promoting oiir own 
product, then may the Lord of us all have 
mercy on our souls! — President C. W. 
Brand 
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;OASTERS DISCUSS TRADE PROBLEMS 

^ The Tenth Annual Convention of the National Coffee Koafilers Apso- 
I iation developed into one of the most important trade oonferenees ever 
lield hy tliis organization. ^Scientific cost finding, short terms and ilis- 
eottnts, the activities of N. C. R. A. freight for^varding bureau, laboratory 
research in hehalf of coffee, and the national advertising campaign were 
the features of the convention deliberations. 


' hF tendency which the National Coffee 
Roasurs Association has shown in recent 
ars to make its annual gatherings strictly busi- 
es affairs was more pronounced at the tenth 
-; ih 1 convention in St. Louis, November 10-12, 
:ta at any previous meeting. Almost every 
,mcni of the three-days’ sessions was devoted 
addresses and discussions concerning trade 
oliR-ms and betterments. 

Though the program included such inipor- 
ni subjects as reports on the national adver- 
dng campaign to date and plans for the next 
ar; nn the scientific cost of doing a wholesale 
•Rt' roasting and distributing business; on the 
Ivaniagcs of shorter terms and discounts; on 
c activities and economies of the association 
tight forwarding bureau; on scientific coffee 
search; on the industrial situation and the 
uiook, and other matters of importance to all 
embers of the coffee roasting trade, the at- 
rulancc was disappointing. Only about 97 
ember firms were represented, out of a mem- 
?rship of some 310. About an equal number of 
3n-memher companies had one or more repre- 
intatives in attendance. 

As at the 1919 convention, the chief interest 
?emed to center around the advertising cam- 
iign, shorter terms and discounts, and the cost 
f doing business. Research into the chemist jy 


of corfee held the aliLMition of the duU-gaics, but 
the investigation has not proceeded far cnougli 
as j'ct to develop convcnlion discussion. Many 
roasters, as well as other green coffee handlers, 
gave evidence of a keen interest in the N'. C. R. 
A. Freight I'orwarding Bureau. Tlic rqjort on 
its activities was considered to be so Important 
tliat it was dcci<lcd to have the report published 
in booklet form lor distribution among roasters 
and coffee hainllers, 

A feature of this year’s convention \va.s the in- 
auguration of tlic industrial idea. There were 
twenty-five supply linns displaying tlu-ir wares,- 
and many of them reported a good business 
done. Some exhibitors said they thought, how- 
ever, that it would have been belter if a part of 
the day time had been set apart to allow associa- 
tion members time to examine the displays, and 
also that the exhibition room ought to have been 
on the* same floor as the convenllon room. 

Among the other things done at the conven- 
tion were: The recommendation that members 
cooperate in determining the invisible supply of 
coffee in the United Stales at stated periods; the 
increasing of annual dues from $50 to $60 for 
members having $50,000 or less capitalization, 
and from $100 to $120 for firms having over 
$50,000 capital; the restricting of membership to 
purely wholesale coffee roasters and distribut- 
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ers; and the offering of cooperation to hotel 
men and restaurant keepers in standardizing and 
improving their coffee beverages. 

The St. Louis meeting may also be said to be 
notable as having violated association precedent 
by unanimously electing Carl W. Brand presi- 
dent for the third consecutive term. 

The complete report of the proceedings of 
the three days’ convention, presented herewith, 
has been carefully edited with a view to the ex- 
clusion of relatively unimportant matter in order 
to facilitate quick reading. 


THE MEETINGS IN DETAIL 


A Chronological Record of the Important 
Happenings at the Regular Con- 
vention Sessions 

H ere follows a running story of the principal 
happenings at the convention sessions open 
to the press and public, arranged in sequence as 
to their occurrence: 

THE FIRST DAY’S MEETING 
President Carl W. Brand, presiding officer, 
called the convention to order at 10:45 Wednes- 
day morning, November 12. The* invocation was 
omitted because of the absence of Rabbi Leon 
Harrison, who was to have delivered it. The 
Hon. Henry W. Kiel, Mayor of St. Louis, de- 
livered the address of welcome. 

President Brand then read his annual report 
in which, after a short resume of the history of 
the organization, he sketched the work done by 
the Association during the last year, and urged 
that the members get behind the advertising 
campaign. He predicted better times in the 
coffee trade and asked for a greater display of 


association .spirit. The report appears ow 
706 in this issue. 

The appointment of the following coiTimii:i.T: 
was next announced by the president: 

Motninaiing — F. J. Ach, Dayton; L. Roflri- 
man, Camden, N. J. ; C. C. Stowcll, Cincinn.ii:; 
II. U. Cropper, Waterloo, Iowa; G. E, Dicf.r- 
thaler, New York; Robert M. Forbes, St, Lou^: 
Wiilabald Hoffman, Milwaukee; C. E. Wyma:!, 
St. Paul ; Oscar Remmer, Chicago ; C. H, Bik,’ 
Boston; Ben Casanas, New Orleans; Geo, W 
Smith, Kansas City; J. A. Folger, San FrriT 
cisco; W. L. Myatt, Denver; F. T. H>chi.r 
Seattle; E. C. Joannes, Los Angeles. Mr. 
was chairman of this committee. 

Rcsoluiions — J. E. Maury, Memphis; Job 
Witherspoon, Fort Smith, Ark.; W. X. Ga:ej 
Indianapolis; J. M. McFaddcn, Dubuque; S A 
Schonbrunn, New York; O. G. Sloffreeen. 
Louis; C. A. Clark, Milwaukee; F. P. Siin^ 
Duluth; R. O. Miller, Chicago; C. H. B-ib:;: 
Boston; J. W. Reily, New Orleans; J T. Davij 
Kansas City; C. H. Bain, San Francisco; ' 
Spray, Denver; Dwight Edwards, Portland 
Ore.; J. A. Brahney, Cleveland. 

Credentials — M. H. Gasser, Toledo ; R 0. 
ler, Chicago ; Robert Meyer, St. Louis. 

Press — Wm. Fisher, St. Louis; F. ]■ .Ach, 
ton; Robert Forbes, St. Louis. 

Next Convention — Frank Ennis, Kansas Lif>' 
B. C. Casanas, New Orleans; Walter Petnnf 
St. Louis. 

President Brand called attention to the 
hibits which were presented by twenty-five 
on the floor above the convention hall and 
that the members visit them. 

The morning session was brought to a 
with the announcement of the meetings o 
committees. 

Afternoon Session ^ 

The afternoon session was begun at 2.- ^ 
the first topic was the national coffee 
campaign. Secretary Coste announce ^ 
although Ross W. Weir, of Ross W 
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Wiv York, chairman of the Joint Coffee 
:* publicity Committee, was recovering 
- \ irejn his recent illness he fell lhat Mr. 
•r tiill too weak to permit of his attend- 
' I't.nvention. Mr. Coste, therefore, read 
\Vi’r''> report. He told of the growing in- 
,1 coffee on the part of the public and ilic 
s • the increased consumption of coffee, llie 
.'mation of the Coffee Club, the beginning of 
research, the more pronounced reference 
Brazil in the advertising copy and the rca- 
iTS for it, the decision to distribute the news- 
.ncr advertising so that it favors sections rep- 
kidcd by subscriptions, and the plans for the 
,nung year. He closed the report with a plea 
,r hiKincial support for the campaign. (See 
710. 1 

I, 0, Cheek, of the Cheek-Neal Coffee Co., 
.jduillc, moved that a copy of this report be 
lit 10 every roaster in the connlry. The mo* 
:-n \viL' carried. 

.N’ext Prof. Samuel C Prescott, of the Massa- 
r.isctls Institute of Technology, reported on 
cimtitic Coffee Research. He traced the work 
re from its inception in June, 1920, to the 
n-jcnt time; and then reviewed the study of the 
uraiure which had been taken up. Prof. Pres- 
t: praised the work done by the committee on 
'.;ur coffee making, headed by Edward Aborn. 
\ir,iild ,^1; Xcw York. (See pa^e 71(>. i 

\t ihc conclusion of this talk. President Ilrand 
•' unced dial C. C. Parlin, of the Curtis Pub- 
'huig Co., Philadelphia, who was to have de- 
ond an address on association advertising had 
all detained, but that he expected to be present 
:i Tlul^^<lay. 

The President then suggested that, inasmucli 
' it was the first convention iii his memory in 
'hich Mr, Weir, chairman of the Joint Coffee 


Trade Publicity Committee, was absent, the 
Resolutions Committee be instructed to draw up 
and send a telegram to Mr. Weir expressing re- 
gret that he was unable to attend, and to extend 
the thanks and appreciation of the association 
for his “ enthusiastic and earnest endeavors in 
the national coffee advertising campaign." This 
was done, and before tlie convention closcxl a 
telegram of thanks was received from Mr Weir. 

Mr Brand then read a telegram from Louis 
Gray, of Arbuckle Bros., Xew York, and one 
from D. H. Hoffman, of the Somhern Coffee 
Mills, Inc., New Orleans, expressing regret at 
ihcir inability to be present. 

The next paper was read by W. lb Okie (see 
page 77(1), of N. W. Ayer iv Son, Phila- 
delphia. While it was being read souvenir port- 
folios of the committee’s advertising were given 
to the members. Mr. Okie told seiniething of 
the advcrti.sing copy to be used in the next six 
months. He emphasized the fact that no matter 
how good the adverti.sing was, the individual 
members must get their salesmen to lie up to it. 
He showed how the Coffee Club could be made 
the unifying factor in linking together the 
roaster, the wholesaler, tlic salesman, and the 
retailer to increase the ctm.siimplion of coffee, 

.\l (he conclusion of Mr. Okie's paper, Pres- 
ident Itraml cxprtss<’;l the ho[)e tliat before the 
convention ended, ihai instead of there being only 
175 coffee roaster contributors to llie publicity 
campaign fund every member wcaild become a 
subscriber. Mr, Clicrk then e.xpressed his ad- 
miration for the work the Publicity Committee 
has done and is doing, and praised N. W. Ayer 
& Son for their part in the campaign. 

President Branrl then called upon P. J. Ach, 
of the Canliy, Ach I't (ianhy Co.. Dayton, for a 
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few extemporaneous remarks. After expressing 
his gratification at the chance to say something, 
the “poet laureate” of the N. C. R. A. read his 
latest offering, called “ Smile, Darn You.” This 
will be found on page 726. 

Mr. Brand then announced that H. J. Metcalf, 
in charge of the N. C R. A. Freight Forwarding 
Bureau, at New York, would be at a table in the 
rear of the hall during the convention, and 
would be glad to confer with any of the mem- 
bers. 

The next paper, a Message from Brazil, was 
read by Sebastiao Sampaio, commercial attache 
to the Brazilian Embassy at Washington. A re- 
port of this will be found on page 774. 

Wm. Fisher, of the C. F. Blanke Tea & Coffee 
Co., St. Louis, expressed the appreciation of the 
Sl Louis Coffee Roasters’ Association for Mr. 
Sampaio’s coming to St. Louis to deliver the 
address, and testified to the hearty co-operation 
given to the St. Louis coffee roasters by him 
when he was stationed in St. Louis. 

Following Mr. Fisher’s remarks. President 
Brand introduced " the Brazilian-American — 
Teddy Menezes.” Mr. Menezes, who is the 
American representative of the Sociedade Pro- 
motora da Defeza do Cafe, expressed the ap- 
proval of the Sociedade as to the way in which 
the advertising campaign was being conducted. 
He told something of crop predictions in Brazil 
and then expressed the thanks of the State of 
Sao Paulo to Mr. Weir for the work he has 
done for coffee propaganda. His remarks will 
be found on page 772. 

President Brand then announced that A. M. 
Torres, Brazilian Consul to St. Louis, was pres- 
ent and would say a few words. Mr. Torres 
spoke on the situation in Brazil and the reasons 
which have in his opinion caused such surpris- 


ing lluctuations in the coffee market in '.be bs: 
two years. He advocated the creating o: ti:?:- 
national coffee exchanges at the main import;:;, • 
and exporting markets. (See page 778.) 

At the close of this address President Brar,; 
said that he had had an idea in mind for sorr.? 
lime and he wished to present it to the memUrs 
to think over and to take action on later it i; 
pleased them. The idea was to pick out sor.j 
reliable auditing firm and ask the members c; 
the N. C. R. A. to submit monthly, quarurh e 
semi-annual reports to that auditing concern 
showing their spot stocks, the figures not to t< 
made public to the roasters — merely the totals 
to be given out. He admitted that it would be 
impossible to get the data showing the total in- 
visible supply, but said that after a certain 
period, one set of figures could be couipartl 
with another set and so give a very accuratr 
gauge of the increase or decrease of the total in- 
visible supply. 

After some discussion it was decided not lo 
hold the executive session scheduled for ei?bi 
o’clock that evening. 

Just before the adjournment of the meeting 
President Brand said that Secretary Coste would 
like to make an announcement concerning the 
coffee film. Mr. Coste said that the Joint Trade 
Committee had had a great deal of trouble with 
the film because the company which had made 
it had broken its agreements with the Commit- 
tee several times. Now the management of the 
film company has been changed and things are 
progressing more rapidly. Negotiations are im 
der way with the Y. M. C. A. to tokc over^^ 
number of the films to show throughout int 
country at a very low charge to the 
about $25 for each film. 

Immediately after adjournment the uun 
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.'i large screen at the front of the con- 

"nn-:'WcoND day’s meeiixg 

;,i_r c;.laji 2 the meeting to order at 10:2(1 
J':., r-ident Brand introduced William I', 
vi' oa'dirg attention to the fact that it was 
fv.Acrs first public appearance since his 
11 from the Federal Trade Commission. 
( diver enumerated and discussed a nuni- 
, • ihc principal unfair trade practises. A 
^v( di his address appears farther on in this 

the close of Mr. Colver’s talk. President 
,-.v] announced that the scheduled discussion 
1,1 lie omitted and then introduced George 
Sinnidns. vice president ol the Simmon- 
Company, St. T.oui.s, who talked on the 
:>i:ial situation. Mr. Simmons gave a very 
ri'ling account of his trip through Russia as 
,.;iresciiuuivc of the American Red Cross, 
'nddent Brand next introduced Charles Cool- 
, Parliii. director of the department of coin- 
Mial research of the Curtis Publishing Coin- 
y. Philadelphia. Mr. Parlin’s subject was as- 
advertising, and he told of what other 
" AtK.ns were doing in the way of .adveriisinu; 
1 whaf results had been attained. Then he 
\)\ on to coffee advertising and its particular 
'"•ms. His talk was illustrated with about 
my-ilirec charts, and is printed in part on 
;c' 732. 

\t ihe conclusion of Mr. Parlin’s address, 
i..'u]ent Brand asked for more contributions to 
advertising campaign, saying, in part : 
loasiers and brokers and green coffee men, if 
1 leave this convention without signing one of 
'C subscription blanks, I say you are pikers! ” 
Hie meeting then adjourned. 

Afternoon Session 

fhe afternoon session was begun at 2:30. 


E. Jamison Charles H. Bain 
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(he next day. 

President Brand luxt annnuncctl that three 
cities — Colorado Springs, Nh w York .atid San 
Krancisco — had applied for the 1921 convention 
and that the ConvEnuioii Committee would like 
to have an expression of opinion from the mcm- 
licTs as to their profercnco. Qucsliotinairi's were 
passed to the members asking whether they 
would attend the next convention if it was to be 
held in Colorado Springs, if they would attend 
if it was held in New York, and if they would 
attend if it was held in San Francisco. Presi- 
dent Brand also asked that they mark at the 
bottom of the sheet the month in which they 


A. S. Brasen Robert Meyer 

Chicago St. 
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C. E. Wyman W. L. Mvatt E. C. Joannes John Witheush.^ 

Nominating Notiihmtlng Nominating Ki‘soliijj„iis 

Sr. Paul Denver l*os Angeles Fori Smitli, Ark 

ROASTERS WHO SERVED ON IMPORTANT CONVENTION COMMITTEES 


would prefer to have the Convention as there 
had been some criticism of its being held in No- 
vember. He then asked for a prcseniaiion of the 
claims of those wishing the convemion at Colo- 
rado Springs. W. L, Myatt, of the Morey Mer- 
cantile Co., Denver, said that it was the feeling 
of the members of his branch that a convemion 
should be held in the West. Their idea was to 
hold ihc convention ahoiu September 7, 8 
and 9. thus afTording the attending members an 
opportunity to .spend the rest of the month in 
Colorado as a vacation He spoke of the vaca- 
tion possibilities of the slate and closed by read- 
ing Arthur Chapman's poem. “Out Where the 
West Begins.” 

Edward Aborn, speaking in behalf of New 
York City, said that the next conention should 
have a large attendance and that more members 
would attend in his city than in either of the 
others. 

C. H. Bain, of Hills Bro.s., San Francisco, then 
extended an invitation from the California Asso- 
ciation to hold the convention in his city. He 
reminded the members that conventions had been 
held in New York, Chicago, St. Louis and New 
Orleans, and said that San Franci.sco ranked with 
them as a city of coffee importance. 

J. A. Folger, of J. A. Folger Co., San Fran- 
cisco, then asked F. L. Cheek, of Nashville, to 
give his opinion of the Pacific Coast. Mr. Check 
praised Colorado Springs and New York, but 
awarded the palm to San Francisco. 

E. C. Joannes, of the Toanne.s Bros. Co., Los 
Angeles, spoke of the good effect a Pacific Coast 
convention would have in the way of gaining 
new members and additional contributions to the 
advertising campaign. 

While the ballots showed San Francisco had 


a majority, it is thought it is unlikely that \:t 
1921-22 convention will be held there. 

THE THIRD DAY’S MEi‘:Tl.\G 
The third day's meeting opened at 10:30 .\ M 
President Brand said that for some lime pa.'i ;hi 
.Association has had work under way i,i 
something done toward standardized cos:*, ri: 
then introduced Prof. R, B. Kester, dinct -r / 
the School of Bu.siness, Columbia 
New York, whose topic was “ SiaiKku 
Costs." Prof. Kester first read a sIkti 
paper defining the term ‘‘ standardized cw>i* ' :r: 
what It did and did not mean, and then ;* 
informal talk concerning the work that i-t 
carried on during the past year in the cn :: 
toward a standardized cost system in tin 
ciation. At the request of some of the meinberr. 
a blackboard was placed in the front pan or 
hall and the latter part of Prof. Kester > 
was charted out as he gave it. Many of the rnf"- 
bers took part in the discussion. This is rri-i';! 
in full beginning page 738. 

At the conclusion of the discussion T. E. ' 
son, of the Roanoke Coffee and Spice 
Roanoke. Va., chairman of the Cost Rcseanii 
Committee, impressed upon the member; 
neither Prof. Kester nor Columbia Cn;\crs.t) 
were interested in the financial standing oi 
firm, and therefore all reports would be irfa* 
as strictly confidential. 

President Brand said that he would ’ 
see the Association recommend a two-dav 
vention to consider nothing but costs. Ke ^ 
announced that the executive session, 
to have been held next, would be postponca 
til 1 :30 p. m., and adjourned the incciin?- 
Afternoon Session ^ ^ 

After the executive session, in wluoi ^ *■ 
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. ; .jiscnssion of present day costs was 

- [ Ach, the regular session opened at 

first topic was the discussion of terms 

rhirlo A. Clark, of the Clark & Host Co., 
iMuktc, said that, following a talk by Prcsi- 
Braiui before his local association on thiny- 
V terni-'. Milwaukee had adopted them and had 
j greai success m operating on that basis, 
b Xorwine, of the Norwine Coffee Co., St. 
viif , in part : 

In lbl7 we were on sixty-day terms in my 
During that year we had an average oul- 
of 186'/c of a month s business. We 
eiir terms to thirty days in the spring 
and for the year of 1918 our outstanding 
unis were 117% of a month’s business. Dur- 
•• l‘C0, or the ten month.s which have ju.-^t 
outstanding accounts averaged 98.9%' 

,4 month's busine.ss, which is about twenty- 
,;;r davs' imslness on the books. Taking a 
(iiiil ot Jl.'iO.OOO, on which you can safely ex- 
v: hi do $100,000 a month business or $1,200,000 
Mur. figure the saving on your outstanding 
. .'inis, using the monthly $100,000 business; 

I d/ we would have had ouistanding $186,000. 

1 i'OO wc would have had outstanding on the 
i:vi munihly business $98,900— a saving in out- 
accounts of $87,000. Money is worth 
;nvi:iy. Compare 7% on $87,000 and you will 
ri ;i saving from that feature alone of $0,090. 
}■- siviiig from the standpoint of bad account^ 
-M',, nerhap.s considerably more, because we 
ii,; ulvvays found that our losses came from 
] men to whom we extended more than one 
i;i -;hc habitual slow ones; so it is safe .also 
ii'tHiiate that our savings in losses approxinvatc 
I -["iirth of one per cent on an annual business 
f j^l.AKI.OOO, which is an additional $.C0OO. Add 
b ' S.IOOO savings in bad accounts to the $6,000 
»;• n: in interest and it makes a total of $9,000. 
that you have made no money whatever 
the year except this particular saving 
rid you will find that you have made 6% interest 
•r yc'iir money invested of $130,000 capital.” 


JauR-s O'kourke. of the li. R. (uulucy & Sous 
Lr»., Milwaukee, rep^'ried that everybody in Wis- 
consin is on thirty-day terms and there has been 
IK) trouble. 

F. T. l isclur. Se.utle. nukI ih.u pr.uiicaliy all 
the roasters in Wash ngutii um on tlie 

thirty-day basis. He abo staled th.il all bin 
:il)Oiit 5*./ had lowered iluir iliscoiini !'< fifteen 
days. 

I- C. Joaiiiu-s th.u praelually all the l.o> 

Angeles ro;i>ters wete on 2% thirty-day terms, 
allhough coiiiiJeiiiu>n <lul iu*i as yei petiim sirici 
adherence to this. 

C. 11. bain adiniiied dial Fan Idaticiseo 
roasters had been lax in the inaller ot adopl- 
ing thirty-day terms, Imi that he felt that most 
of them were in line. They arc handicapped by 
the fact that three or four proinineiit firms re- 
fuse to ado(>l the ^hurtc^ peiiod. In regard to 
discounts, Mr. Ikun said that they had not been 
able U) see their way vlear to adopt (he filteen- 
ilay period. The distance of a great many of the 
eiisioinors from San Francisen, and the fact that 
It ofun took from four t<> six weeks for the 
goorls to reach their ilcstiiiati<m and from four 
to SIN (lays fnr first class mail to go through, 
precluded any >iiorlei!iiig of the diseonnl time al- 
lotment. Ill response lo a (piesiioii ot .Mr. ( oste, 
lie said that (here was no (|Ucslioii about die 
California .XssociatiouA adopdiig thirty -day terms 
bill wry hide hope of a fifteen day period, 

\V. E. Myatt rc-ported that in Colorado all 
slricily coffer nasters are on a tliirty-day. 2 % 
irn-day basis 1ml that du- wholesale grocers and 
jolibcrs arc on a sixty-day ba>is widi 1% ten days 
oil s'xly-d.ays goods and 2% nn days on thirly- 
day goods. 

F. T. Fischer said in relrrrncr to the long dis- 
tance -hipmeiils spoken of by Mr. Rain that in 



fioss w Wftr flFORGE S Wkicht William Bayne, Jr. eAEi. Stoffret,™ 

V.,;dR:aX niister N™ York importer N-w York lr„„„r,..r 

>'■ J. Ach, Dayton Roaster (See page 697), is the Fifth Me-mpfr of the Committee 
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Seattle it was the custom to allow discount on 
shipnicnls to Alaska, fcjr example, it the customer 
paid by return' steamer, and in that way get 
around the discount dithculty in isolated districts. 

Frank Ennis, ot the Ennis-Hanley-Blackfnirn 
Coffee Co., Kansas City, reported that the 
roasters of his city were practically all on thirty- 
day terms wiili discount in ten (la\s. in re- 
ply to a question by Mr. Bain as to whether the 
ten-day rule was strictly adhered to, Mr. Ennis 
said that it was not because a good many ot the 
customers bought perhaps three times a week and 
the salesmen collected all the bills when they 
went around the next lime but if the customer 
does not pay the bill in full after the first trip 
around he does not get any discount. 

Dwight Edwards, of the Dwight Edwards Co., 
Portland, Ore., reported that the Portland 
roasters all agree that if San Francisco would go 
on a thirty-day net basis, discountable in fifteen 
days, they would do likewise. They are now on 
2% thirty days, sixty days net. 

William Fisher, St. Louis, announced that his 
firm for a year and a half has been on thirty 
days 1% ten-day terms, although in the city 2% 
ten days is given. 

President Brand said that his firm went to 
thirty days about two years ago and over a year 
ago went to 1% on everything sold. 

Oscar Remmer, of Sprague, Warner & Co., 
Chicago, reported that there was diversity of 
opinion in his city — only about a half dozen firms 
bill thirty days, the larger houses being on sixty 
days 2% ten-day terms, although the situation 
looks encouraging. In answer to questions he 
stated that the ten-day discount period was 
strictly adhered to. 

C. H. Bain, San Francisco, stated that the 
trouble with the ten or fifteen-day discount was 


that there were too many e.xcciJiiuus 
It was his belief that if the shorter piri ; ■ 
adoptc<l it .should be enforced in all ^ 
j. T. Grillin, of the Griffin Grocery t.' , 
Alester, Okla., said that the Oklahoma : i.::;; 
and wholesale grocers are all on thirty davv 
Edward Aboni, Xcw York, reporied ilia; 
lically all the New York roasters that du bu' ■; a 
around New York City at all have ihiry-dv 
terms. 

Secretary Costc said that Ne>Y Enyjland 
strictly thirty-day basis. 

President Brand closed the discussiun liy 
dieting that 1% discount would come in -h 
coffee industry, just as thirty-day terni.i fii c 
come. He then introduced S. Jackson, cofet 
forwarder. New Orleans, whose topic 
“Freight Forwarding at the Port ft Nf' 
Orleans.” See page 782. 

Mr. Jackson said that under agreement 
the Board of Port Commissioners the en!;rt 
Poydras Street dock with a space of l+.b*'- 
square feet would again be alloted to coffee Tb 
same agreement also provides for enlargcmE':' 
which will bring the total area of the dock :e‘ 
coffee up to 244,800 square feet. The 
dock lax is 2c per bag. 

At the conclusion of Mr. Jackson's p?iper 
retary Coste read the following tclcizram 
Ross Weir: 

“My warmest thanks, also deep ^ 

of the tenor of your wire received ih>' " yj 
It has been a real pleasure to me . 

associates on the Committee to be "! a - 
furthering the increased consumption o. ^ 
article in which we are all interested, h ^ . 

deep regret that I am not able to be 
at this convention. My heartie.st gi eetit'-' ^ 
in attendance. Also best wishes that 
ing may be the most successful one held ’ 
annals of the Association ” 
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. x Cosic then read the report of H. j. 

‘ . /■ the New York Freight Forwarding 

' work done and the plans for the 

li was decided that inasmuch as the iii- 
cimtained in the report was so 
j i it should be printed and distributed in 
' I'ortn to all roasters and other handlers 
' r,.^n coffee. At the suggestion of Mr. Ach, 
\Ku"ili rose so that the members might 
tiiin- The report appears on page 712. 
S^aiUiiv Coste read a telegram from the 

i rJo Manufacturers’ Association inviting the 
e H. A. to hold the next convention in 

• He then announced that a chock in' 
for the next convention city gave San 

^ ,,iwn 43. New York 36, and Colorado Springs 
[! had already been decided, however, to send 
'.nrendum by mail on the time and place of 
n i:t\t convention to the entire membership. 

;r, Mijent llraiid dispensed with the roll call. 

, , 1 . (Kcidcd to approve the minutes of the last 
lOLtirg without having them read. The report 
[ du ireasurcr will be mailed to tlic members. 

The next business in order was the report of 
I-, Ri-solniions Committee. The resolutions 
1 ; ti.d ’.\ill be found in the opposite column. The 
jiKrcasing the dues, which involved an 
r iidmvnt to the By-Laws and therefore rcquircil 
‘.^ •ihinls vote of the members present, was 
i-Mri hy the necessary number of votes. The 
V '.mluD restrictitig membership to roasters do- 
^ ;i strictly wholesale business aroused some 
in the course of which it was made 
t:ir that retailers who arc already members of 

ii ii^?ociaticm would not be affected by ihi> 
M;. and that it would not affect the dis- 

silling restaurants, hotels, cc>mniissarie<. 

\ number of those present felt that they 
j M nrn sell their customers and at the same 
rv liavc them know everything that they were 
C'-ij Two resolutions, one dealing with pro- 
against price decline and one with the 
f ’■niiniuicin of the percentage of profit neccs- 
obtain on the volume of business to 
r expenses, were referred to the incoming 
pevKiivc Committee. 

I ' ] \ch then read the report of the Nominat- 

• Committee, presenting the following names 
^ ‘'n,cc-rv for the next year; President, C. M- 
-‘d, Cleveland; first vice-president, J. A. 

San Francisco; second vice-president, R- 
•dilkr, Chicago; treasurer, Cha.s. A. Clark, 
^'laiikic; for four directors to succeed those 
' w terms expired: F. J. Ach, Dayton; H. B. 
'"rTtr, Waterloo, la.; C. H. Buker, Boston, and 
' ■A' Kntij 5 _ Kansas City. The Secretary was 
to ^ unanimous ballot. The 

-'! v<nt](m then adjourned sine die. 


RESOLITIONS ADOPTED 
Hero are the nutre uuport.uU resolulions re- 
ported hy the resolmienis ee-mmittee and adopted 
in open convenluin ; 

THANKINO. TIIH (H’l’U*r.i:S A.\H KXF.rUTlVKS 
/O’xi.i ( J li. ri!;i! . ill. lui utli« i> i*l ilir Natiminl 
iaii-'ii. wi>li to i xpri-ss to tin* 

ii!tit«‘rs iinu lo [ii, i;\. rouiiiiim i- ni' tiiN .V^^su- 

liiiiioii oiir <). < |t .-inui I'l .:i 1 itiii i>l itii' work that tUrv 
liavi- Uoiii' tiiiriiii: i!u‘ !‘a>t .n-ar lur tln’ hemiii «*!' iis 
ail; lliat I'nis ..i ai<|tfiiiaii«m is iiirri-jisi'd In 

raiise \vc kntiw itiai iiiius llusf oltinTs aiul tlu‘ 

Kse<uiivo r.imuim.-i- lia\o ilieir own Hfinlrs 

Ui (iH'ir lime tu ilu* <«'iiiiin»ii viimi of atl I'f iis, 

the CuiTee lioa>•ler^ tif liie t iii!»d Siai<'s, 

COMMKNlMNi; MANACKK COSIK 
t’Cfiotrrif. 'rUat i1i<- eiillnislaslh- :iiul eltlrimit woI’k 
ili'ue i*v oiir Manaun, Mi. (Jmiiic the na!*! 

yeiir, tlesi'i'vi's llu' iiil;U i«»n I'l ••M’l'v iin iiilifl’ nl 

tills .\ssu(-iaii<»n. and that w-- oltuiallv desirt’ lo ix 
press to Idm <*iir id-jli nu.-inl (or liis Miviios and wisli 
to .'isui'i' liilii of <*iir w iiliiiitin’ss to 1 iio}M‘i'ii1<‘ wlili liliii 
to the Itiilest »‘\teiit lit liiv pi-osoi-ulloii of Ids duties 
dm-in;; the eoadn^ \oar. 

.\PI'UK(*IATl(»N lUU ItUA/.n.lAN J^l’KAKKItS 
WiJEUKAs. 'nds Tmiih Aiimml (’otiveiit ion of the 
.Nntiomil l ofToo Koasi<‘i-^ Ax.s.m iuilon luis hei-ii tiitf hly 
lionofi'd li.v (lie adilroNSis iiia«lo 1».v lion. S»'l‘nstlan 
SamtKiio. iConimeri'iai .\tia»lio to ihe Brir/iliaii I-m 
bassv ; Mr. 'I'. I.au;:i:aar'i Metie/es. Aiin'ii«;an Itepresi n- 
tntivT' of till’ SocUuhuio I’loiiiolora I’efi/a do t nfi' j 
Mr. A. .'I. Torres. I'.ra/illaii t'liiisiil nl Si, J.uuls: all 
of r.roy.il. iiiiil , , , , 1 ^ . 

WHKUiAS. l“»v ttiese addresses jiiiiili vnliniMe infer- . 
maiioii lias homi oldaimd as to \hv nal (.mdilloii of 
the rotfoe indusiry of itra'/.il. theteP ii; he it 

riiat we. 1li<- im tnh<-rs ol tins Assoein t Ion. 
wish to express oiir .•M'l'^oeiaiioii of thi'se itddressi's J»,v 
.a visitm' vote of ihatiks. and also itnii we lu'O-liy mve 
•issuraiite lo lids f.'sohnioji of uiir desire to eoopenila 
in every possible way witli iIk' Jlra/ilian eotlee Inter- 

ON Till-* ItKSlOSATloN SKCllKTAltY TtiMS 
Wiirm is oiir Secretary. Mr. (leortre W. 'I'otns. has 
resi-ne,l from his posiiion in I*'','' 

WltncKAs .Mr. Toms has seneil the .VsMo lailnti lor 
the mist ten Veai-s 'll a movt painstaking atul earnest 
Manner. iM.lloi ktomn lo ail the me.nl.ers as a r.iur e 
'"is and wiilinu' worker for il.e h-.st inieresls ot oiir 
tssoeiarion. thcreforo l-' it ... r 

J:r>-olrv»l, Th.it in a“epiitn' iho resmtiafion of o i r 
<Jr.avt.irV. .Mr, Ce....-;;- W. Toms, we re.piest the I'A- 
ei'iitive t'contidttee ... evor. oor di-ep regret at hh 
lern-ii— atnl that we exi.nd to him -nir most ^u' r 
Wi^shes p<r sio ress in any lleM of etideiiv..r in whieh 
he may <leeide to « nv'.tce. 

rovt'KUNiNc i.Aii«ii;u ai)Vi;iitisi.\<; i-mm»s 

Wl!VI‘FA.-< The rep..rl of the .loilil (hilTee Tmdff 

,T,; “It,.. r,;.i;ik-, ..f T.,“ i ni...! wp 

Coire.' Itoasiers. namely. Ic. pet h.i,: ptr ><.ir. is -i 
mir in.l .•.■•■l-cnMl.lP I'aOs fm- sul.«. ru.tii.ri iiml . 
in-:,. n ,'mhii..ii. ..n IImk wiilumi .!>■■ 

!'lr 'J h,. in ■ ..r n... '.""minp,, . aimot 

tn.Tk^- persniial solu-itation from each imliMdiml ro.isl- 
er ^.d therefore we pi- due .tie ’""VlV f 

olTicers and nrue the assKtanee <.f the I'resuhnls of 
hr.aneh and loeal assoeo^non-s to n |"'rou;:li -.in ... 
of all eniratred in the eotfi'.* roa.stunr trade. 

FOR I.ARGFIt MFMr.FRSIIH’ FFF.S 
Rfs-ohnl That Artlele VI of tho Ity-Rawfi he 
^ X [ ' fh.,t Part First of the article ahull mad 

orfollows --The fiinds of the ssor-ia tior shall he 
dprivp.'l from a memhershiu fee of and an an- 

niinl dues of $00 00 for firms or corpor.nlion.s einplny- 
in# a crpi?al of *no.PO0 or less and $120 for firms 
or eorporations e.uploylng a capit.il of o>fr $. >0.000. 
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ON KI.UniilMTY TO MKMBKKSUIP 
licHOlfCil, 'I'liat paragraph 2. Article 111, lie amended 
and chan^^i'd to read as follows : ■* Id determlDing 

eligibility, the term • coffee roaster’ shall be construed 
fis Irt'ing a ihtsoii, firm or corporation whose business 
Is the masting and strictly wholesale distribution of 
coffee.” 

FAVOUI.N'G SHOHTER TERMS 
tVHKicK.is, The individual members of this Associa- 
tion who have adopted the shorter ternj.s as suggested 
at our Gt.nvention held last yiatr have receiviKl such 
ricti rcwar<ls fur so <loing, and 

WiiEUKAS, No rcfHirts otherwise than in praise of 
tills ciinnge iiavc lj{‘i.u inard from any of those uiuk- 
Ing the change, and 

WJiKkEAs, We feel that one of the great benefits of 
this As.socia tit>n is lying dormant luasniueh us we are 
not using it to tiie full«-st degree as a clearing bouse 
for and Vinluahie information, and 

WiinitEAs, A record of actual aecompllahmentt of 
Bhtjrtcr terms and also a comparison of the average 
perccni.'ige of outstanding accounts to tlie amount of 
sales for the thirty days jireceding would be of value 
to iis .all, .aiul at the same time act as a constant re- 
minder to tlioso membcTs who have not as yet joined 
in tlils movement, therefore be it 

iic^ofi’cd, That (‘uch member of this Association be 
roquesti'd to send, as soon after the first of each 
month as possible, a p<‘rcentage comparison of his 
outstandings at the end of the previous month to the 
sales during that nutnth, this inforinution to be com- 
piled at our hoadqu.artors and sent out at three-month 
intervals to each of our members. 

MONTHLY INVISIBLE SUPPLY REPOKTS 
Rcfiolved, That we recommend that the members of 
the National Coffee Roasters .\ssoclation cooperate In 
securing monthly figures showing the invisible supply 
of coffee in stocks in the United States by sending a 
monthly statement to a selected accounting agency, 
giving the amount of coffee, number of iKigs on hand 
or arriving in the United States, at the beginning of 
each month, 

APPROVINU. THE EREIOliT BUREAU 
Nenolvf'fl. That this Convention approves the estab- 
lishment of a i'rolght Forwarding Bureau in New 
York and recommends and urges tliat all members and 
also otlu'r coffee roasters and cuffc*- liamllcr.s who re- 
ceive or buy coffee In N‘'W York be instructed that 
such f-offc'cs he handlisl for thc-m by the Freight For- 
warding Bureau of the National Coffc'C Roasters Asso- 
<'iati<in. 

OFFEIIINO COOl'ERATION TO MOTEL MEN 
WriKREAfs, Tlie use of colToc is st» general, and 
WHRitKAS, Coffee is so essential to the complete- 
ness of e very meal, and 

Wheuk.as, It is to the interest of hotel and restau- 
rant keepers everywhere to strive to build up a repu- 
tsitiun for gooil coffee' and to increase its use in this 
country, therefore be it 

Resolved, That wc, the National Coffee Roasters 
Assoclarion. desire to cooperate with the various hotel 
men in this country with the idea of assisting them 
in every way possible to improve and standardize this 
most popular beverage of today ; th.at copies of these 
resolutions be sent to the various Hoteluicn's Asso- 
ciations w’ith a suitable letter advising them of the 
general publicity and educational movement that is 
now' being conducted by this Association to generally 
improve The standard of the cup that cheers. 


Rememher Lot's Wife 

i^T^ANY people seem to take pleasure in 
looking- back. The only time to look 
backward is when you walk the same way. 
Bury your past troubles before they bury 
you. Look out for the pitfalls ahead. The 
pessimist looks at the signs past, somber 
and gray, while the optimist is colorful like 
the Rainbow.” The BEST is yet to come, 
then forget Lot’s Wife. 


Th<i above te.xt appears on a neat mailing card 
which ANirn & Cushman, New Y'ork coffee brokers, 
have been sending to their trade friends. 


REPORTS AND RESOLlTlox^ 

Salient Features of Recommendutiou, 
Remarks Made by Officers and ( 
mittees and the Resolutions Adopted 

H ere is a digest of the reports u: f .-,.. 

committees read to the dclcgut x ^ 
the convention; 

The President's Annual Amilj-x 
“We arc returning this year to the 
wc shall always remember as the yi ..-. ■ 
for it was here in 1910 that this n-iu -i.. 
healthy aggressive, ten-year-old assm ;;, :, - 
born.” 

Thus, President Brand w’clcomcd hi? , 
delegates to the tenth annual conventiMn ; •• 
N. C R. A. He continued in this vein: 

“Your president will always rememUr ’het: 
thusiasm that prompted a few couraccuii} 
to attempt the organization of a coffw 
association. To our friends here, and n/.i;; 
among them the late J. J. Schotten of revert 
memory, and the first president honored ly h 
association, the coffee roasting indiia’.ry v.: 
always be grateful. . . . 

“During this time of readjustment we a;i. i: 
dined to view the past as giving us jirf)'::- 
which were simple as compared with ihon ':’: 
present. If, however, we now recall the nnH','.; 
incnt in the trade during the time ol valonzi:::. 
and following that the period of readjiuimc:: : 
the coffee trade, we will, I am sure, more 
view the present and look forward tu .v: ;h: 
period of prosperity and good busincs-; r 
industry. 

“.Statistics show that all periods ot di;r-v 
are followed by corresponding periods 
tu rity. So we must be patient in lhi.« . 
stress and bide our time for awhile inui! n o's 
conditions return.” 

Here Mr. Brand bespoke courage o’. "i 
troubled times for business men. icllinc : 
blind, deaf and maimed member of tlic uev< 
land Society for the Blind whose 
through accident eight years ago, b'-'t 
cheerfully facing the future and earning his •• 
ing by making brooms. 

”1 merely cite this case as an object ' 
coffee roasters who think they ha\c 
the present tirrie. If coffee roasters ud ^ 
now, just ihink of John and carry on. 
sun will shine again in the coffee trade aui J 
will be able to see it, but no matter how ua- 
the sun shines for John, he, poor soul, will w' 
see it. If you have dull busine.ss rcinernDer / 
have your sight; if your profits are 
remember you have your family: 
old-time philosopher says, no matter \'n.- 
pens cheer up — it might be worse. 

“As far as your president’s j 

cerned, it will be most brief. Our 
evidenced through our bulletins and 
trade journals speak louder than any me- ^ 

I can bring to you — that the Association - 
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stanlly increasing ils usefulness and value to the 
trade is now not even denied by non-member 
roasters. The most striking evidence of the 
growing appreciation of association work is 
.shown by a recent letter received at our New 
York office from a former member who with- 
drew from the Association for a time/' 

The letter was from the Alexander H. Bill 
Compatw, Boston, and it read: 

'■ Some years auo I resigned from the N. C. 
H. A. <Jf laie it lia.s seemed to me that the Asso- 
ciation is doing excf^ptionally effective work and 
1 feel as a matter of fair play I should join the 
Assoeialiou and coniribute in that at lea.st towards 
the work. If you will let me know what steps are 
necessary to take in order to join. I will gladly 
follow them. (Signed) A. II. Bill/’ 

President Brand continued: 

“This growing spirit among the coffee roasters 
of the country to join themselves, and not expect 
‘ George ’ to do it all, cannot help but make your 
Association an increasing power for good in the 
trade. 

" Briefly, now to point out n few of the out- 
standing accomplishments of the Association dur- 
ing the past year. 

Upon your president assuming olhee in 1918, 
•one of the first matters that was given attention 
was to bring to the coffee roasters the desirability 
of shorter terms and lower discounts. At that 
time the terms in effect generally varied all the 
way from sixty days to six months on products 
sold by roa.stcrs. Since the early part of 1919 the 
Association has constantly preached the shorter 
term doctrine, Results were slow at first, but 
it is evident today that almost the entire coffee 
roasting industry i.s now on a thirty day basis. 
The saving in capital that this means to the coffee 
roasters cannot be estimated, and if the Asso- 
ciation in the past two years had done nothing 
else than accomplish this improved condiiion in 
terms it would have justified its existence. At 
first looked forward to with fear, roasters now 
find that terms after all do not effect sales, and 
that where they do it is to firms whose credit 
should be watched. We have as coffee roasters 
come to know that it is the personality of the 
salesman, the prestige of the house, the quality of 
goods and prices at which sold that make sales, 
and not the billing of goods on long, clastic terms. 
So it is with considerable pride that your presi- 
dent will turn the reins of the Association over 
to the new administration with a much improved 
terms condition in effect as compared to the time 
when he assumed office. While much has been 
accomplished in bringing roasters generally to the 
adoption of shorter terms, there is still need in 
some sections for continued agitation and mis- 
sionary work to the end that shorter terms be- 
-come general practice throughout the entire 
industry. 

“Another outstanding accomplishment of the 
Association during the present year has been the 
inauguration of a freight forwarding bureau at 
New York. At the Atlantic City convention last 
year the need for such a bureau was pointed out 
by various speakers, and your president was in- 
structed to organize such a bureau if investiga- 
tion proved it was feasible and desirable. Early 


this year, therefore, such a bureau wa> 
and fostered by the Association, and H. 
calf was placed in charge. The ideii Wf. j,. ^ 
forming this bureau was so that betlur 
cost be rendered the members. That this j.- * 
is being appreciated by members is shour " 
their increasing use of the bureau. In Oct ! 
for instance, it handled the greatest numU-^' 
bags since its organization. It now remtii-; . 
members generally that have their coffecs - 
through the port of New York to maki; in,-.,/ 
ing use of the bureau to the end that the 
tivencss of the bureau be increased and cost< 
creased. 

“ Your president wishes to call the aittn- 
of members to the fact that the bureau can : r 
petently handle not only cost and freight -tp 
ments through New York, but shipments of v 
load and L. C. L. coffee stored in New V:'; 
While this is an Association activity vc ^ 
to call members’ attention to the fact thre. i 
bureau is not an Association expense, Wh;: 
fostered by the Association the bureau vm'I •, 
self-supporting entirely, it being the idea to r:: 
der this constructive cooperative service to 
bers at actual cost. We, therefore, earncylyl< 
speak all members to use this service from n i 
on if they have not already done so, 

“Before closing there is one thing that I di 
sire to bring to your attention and that ;? li 
need of a still greater Association spirit amor 
our members. Much has been accomplished sire 
the inauguration of the Association ten years a: 
here in St. Louis, but much remains to be accon 
plished. Our industry will progress faster ar 
business be handled with less friction if we hav 
a better Association spirit. All members can a; 
greatly in Association work, if when called iipc 
for cooperation along specific lines ihey' p 
prompt attention to such requests. 

“Now, with regard to the increased favors- 
which the public is considering coffee. 
dent that the constructive advertising tha: l:j 
been done for almost two .years is now 
fruit in increased consumption of coffee, the r.; 
tional beverage. Statistics i^how iliat m ? 
capita consumption is now almost 13 pounus 
year, and it is quite probable that 
sumption during the next two years will 
still further increase. At the organit^ation 
ing in St. Louis ten years ago one oi the :n- 
reasons as showing the need for an -\ssoo.y- 
was that some effort should be made to coin’ 
act the anti-coffee advertising campaign 'jj * 
coffee substitute manufacturers. The / 
to that time, and in fact up to last year, nad ^ 
constantly fed on misstatements regarding i ' ' 
so that it was high time that the coffee la - , 
started a constructive advertising "‘t, 

behalf of a product they were so •. 

ested in. This campaign, accepted 
doubt by many in the trade, and . 

now by only a portion of the 
the country, merits and should have 
tion of the entire industry. The ^ 
Joint Coffee Trade Publicity Committee 
a most constructive service to the '[v{ 
the members of it who have given ^ 
their time and thought the entire cottee 
owes its thanks. 
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“ Your president had no misgivings as to his 
responsibility when he assumed office in 1918. 

'■ Whatever we have accomplished since that 
time has been a labor of love for the industry 
we arc interested in. To all the officers, to the 
Executive Committee, and to Messrs. Coste and 
Ames, the speaker wishes to express his cordial 
thanks and appreciation for the assistance ren- 
dered during his term of office. Let us all unite 
to make our Association a still greater power for 
good to members and to the industry.” 

The Pubucity Co.vimittee's Report 

The annual report! of the Joint Coffee Trade 
Publicity Committee on the progress of the 
National Advertising Campaign was prepared by 
Chairman Ross W. Weir, and read to the con- 
vention by Felix Coste, secretary-manager of the 
Committee. Mr. Weir, who has not fully re- 
covered from an illness that developed shortly 
after last year's convention, did not attend the 
St. Louis meeting. 

After saying that he welcomed the oppor- 
tunity offered by the roasters’ convention to re- 
view the activities of his Committee, Mr. Weir 
reported as follows: 

” I think you will agree that the past year has 
marked great progress. Last year my report was 
devoted largely to explaining why we had started 
the campaign in April of that year, why we had 
selected the kind of copy used, the very genera! 
statements to which the advertising was limited. 
It was too early then to point to any definite re- 
sults and I could only draw on my own and your 
imagination for a picture of what the campaign 
might and probably would accomplish. Really, 
the most important part of my message last year 
was to point out the many ways the Committee 
had thought of for promoting coffee-goodwill 
throughout the country. 

” I am very much pleased that my message this 
year may begin with the recital of several definite 
conditions that now exist and as these conditions 
are coincident with the close of our first real 
period of the campaign, they may be claimed^ as 
definite results from our work. The most im- 
portant of these to my mind is the tremendous 
increase of interest in coffee on the part of the 
consuming public. This increased interest -is 
manifested in a thousand ways and has been 
brought home to every dealer so clearly that I 
need hardly dwell on it longer. Yet one evi- 
dence of this interest stands out above all others, 
namely, the increased interest in coffee taken by 
the press of the country. Formerly newspapers 
and magazines made occasional mention of coffee 
but now news and editorial items are quite gen- 
eral and frequent. There is no better proof than 
this that the public has become interested in 
coffee. 

“ The most satisfying items of my report this 
year, however, is that the consumption of coffee 
has increased largely and for the past fiscal year 
shows 12.7 pounds per capita. This is an increase 
of 409'r over the fiscal year ending June 30, 1919, 
and with the exception of the 1901-2 figure, it is 
the liighcst per capita consumption on record. 


This material fact is proof of the iuerfav 
terest of public and press. “ ■ '* 

“ No doubt our advertising was not u- - 
sponsible for the increase in the conv;^..,. , • 
coffee. Prohibition probably helped !o ‘ 
about, but if our advertising had not 1. 

it did and at the right time and had not a-. 
regularly since Prohibition became law 
consumption might have been affected ;idvc'.«> 
by the unusual prices ruling to the con^uTc- !*'• 
we might not have made a better record tha-' 
made in the distribution of tea. 

“ It is also gratifying to report to you that ij- 
campaign has now reached the point where c • 
advertising is getting right down to prac-^ 
lines. There is naturally greater satisfaction v. 
all of us in such strong copy as is now appcarin; 
on better coffee making and new uses tor (vf*;. 
than in the very general copy with \^h;^h v 
began. Yet that general copy was a lo^tira! 
ginning- 

The Need of More Funds 

“The plans I laid before you last year ha.t 
been carried out so far as newspaper, macaj,:' 
and trade paper advertising are cnriimd 
These were provided for by the Brazilian 
which we have received regularly and proirp:;;. 
We could not, however, carry out several hi 
other excellent measures I proposed y.ii 
because wc figured on a larger United ?:i:- 
fund than was eventually supplied. Some 
w^c had to omit entirely and chief amonj thr-- 
is the proposed educational coffcc_ exhibit, a r. r 
important item. We are really losing a : 
opportunity in not distributing these exhib;:? : 
the important schools. Wc were also unriliC . 
go as far as we had hoped in the matter o: 
tablishing the Scientific Coffee Research by ui 
Massachusetts Institute of Technologx^ 0jd\ > 
beginning of this work could be planned b’ 
must go on with it and intend bringing to i 
satisfactory conclusion if the necessary luncis :< 
come available. The campaign in the 
Journals which I proposed last year had p 
limited to a few publications with national or 
culation. This excellent work should hau 
far greater distribution. Finally we have nad ^ 
forego distribution of all display 
tcrial, and in the present Better Coffee 
Campaign we were limited in the • 

‘ Coffee Club ’ transparencies to an amount . 
short of our needs. 

“It must always be remembered that wc ^ 
pend on the United States rtp 

roasted and green coffee interests ot tni' . 
for all purposes aside from the purchase o i • 
in magazines and newspapers. . 

“We recently decided to discontinue a ‘ 
trade papers on our list but three 
specially' devoted to coffee interest?. 
pended on these trade papers for 
terest in the campaign from roasters, 
salesmen and retailers. But atte. _ , 
months’ trial we found that this interest 
ing. We had not secured increased nn 
financial support from roasters and out ^ 
not meeting with that general - j 3 

felt it deserved. The distributors 
class were not nearly so interested as 
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Sonic way had to be found to really 
f ' idlers of coffee. 

-Codec Club' was undertaken. \ou 
' o, ’ ir with all the details. The monihly 
news sheet will take the place of 
[ papers. We shall try to make it so 

r ' *ihat all classes of distributors, roasters. 
*■ 'ren'and retailers will become active mem- 
tbe 'Coffee Club’ and will do their part 
['U-tify and using the national campaign. 

A Ch-a-nge in Campaign Plans 


•The formation of the ‘Coffee Club’ marks a 
•Ai i’e change of policy in the management o‘ 

' C 3 mpai? 5 i which I am sure will be interesting. 
rei"Kire this Committee has conducted its 
jointly for the benefit of coffee of all 
and for every distributor of coffee in the 
-urJ .Slates without distinction. References 
in our advertising have been very in- 
’icani, for reasons that are well known. 
,zi] understands the situation, but inasmuch 
i’,r:izil is the only producing country that sus- 
;;;5 this campaign, she could hardly be ex- 
■ ol lu continue her sanction of our course, 
le has indeed protested and in consequence of 
protest the reference to Brazil in our copy is 
more pronounced, I am sure all will agree 
a: ihe change wc have made is only just. 

A (lislinction, it has seemed to us, should also 
hereafter between those who do and do 
c "ntrihute to the United States fund. We 
di tV'nlinuc of course to spend the Brazilian 
-•d 'll behalf of coffee in general and for the 
ifii of all coffee interests in the United State.s. 

; diall continue the general propaganda for all; 
;li'ise who suppdy the United States fund and 
'n:ri!n]te on a fair and reasonable basis, arc 
tuiinly entitled to whatever benefits that fund 
:iy supply. Thus the newspaper advertising 
ill be placed nationally but the distribution will 
ivor sections represented by subscriptions and 
I'ropnriion to those subscriptions; the ‘Coffee 
I'jb' transparencies, buttons, electros, will be 
‘ailnble only to subscribers; in all future activi- 
this same just distinction will he maintained, 
do not believe anyone can reasonably question 
3c propriety and fairness of this policy. 

“honeral bu.siness conditions and the state of 
15 trade have had our careful consideration. It 
* n fixed policy of this Committee, long ago 
t’terd on its records, that neither price nor 
■'•rket conditions shall at any time influence its 


p.irsr or govern its work. That conclusion was 
Giched more than a year ago, when ive also had 
linusual market. Accordingly, the present 
though unusual, has not in any ■way 
or hisidcred the making of our plans for 
' ''^'’^'rossivc continuation of our work. We 
ffopese to continue right on with the advertising 
nnrtl magazines, making them the backbone 
‘^^^^paigii.^ We hope to use newspapers 
^ ^oaitily. say twice a year for special purposes, 
ty. going on for Better Coffee. 

}..i newspaper periods alway.s bring 
private brand advertising and 
Lr'-^ individual roaster an opportunity of 
np his own advertising with ours. We 
"iviit.y expect this individual advertising will 
'■ to grow. 

already have a membership of 20,000 in 


the ' Coffee CTiib.' Tliiit t^-rganiz.uioii i.s grow- 
ing so fa>i ih.kl 1 have lU) donln it \m! 1 ti.ich a 
-■‘0,000 inemhcr-lup tins year. Tins will a 

larger issue vii the iihiiuhly news sheet .nul a 
correspuiiding quaiiiity ol maleri.il Midi as the 
transparencies, dectros and butiun.s. We aim to 
comiimc and coinpleie the Seieiilifie Researcli and 
as it develops wc want to make use of the ma- 
terial not only in the ‘C<^>ffce Club’ news sheet, 
in medical journals and pamphlets, but also in oiir 
general publicity. Wc want to begin the distribu- 
tion of the educational schoul exhibits by supply- 
ing at least the norma! and domestic science 
schools of the country. 

" These are a few of the big things wc have 
in mind. I will not take your time for the many 
smaller and very nccc.ssary items that are re- 
quired to round off our campaign properly. 

“Does this program appeal to yuii? Can you 
really conceive such a thing as not carrying 
through with it? When coffee consumption has 
been brought to a 12.7 pound per capita, under 
such conditions as existed last year, can you not 
see further large possibilities ahead? Can wc 
coffee men of the United States fail to do our 
part of this work and let one coffee producing 
country do nearly all of it? The support that 
is solicited from United States interests is not 
in any sense a bur<lcn. All <if the plans I have 
laid before you. and much more, can be financed 
if every roaster of the country will contribute 1 
cent per hag per year and if the gre» ti eolTce 
men an<l brokers eonlribnie in iiroportion. So 
far only 17.a roasters out fif our miire list are 
on tile suliscriptioii list. .Si.me are down for 
amounts that arc far bel';\\ the suggcslul Itasis, 
Tuk Ri-,»oaT St .M M.\i<!Z»:u 

“The Joint Coffee Trade TnMicity CoinmilU’c 
then concludes its report on the National f offee 
.Advertising Canipiign wltlt this brief siiniinary; 

“ Consumer interest lias been aroused, I be 
press has responded. Consumption has increased. 
Research has begun. The ‘ Coffee Club ’ promises 
to give us the deserved distrilmtor interest. 
Plans for at least six months of vigorous adver- 
tising arc ready and awaiting the needed support. 

“ The one great prolilrm which the Joint Coffee 
Trade Publicity Committee has yet to solve is 
financing the plans wc have prepared. The Com- 
mittee has urged this support of the United 
States fund at every opportunity. It has made 
free use of letters and of trade paper space m 
presenting the appeal in every possible way. It 
seems to me all has been said that can be said. 
Since the National Coffee Roasters Association 
is our co-laborer, or partner, in this undertaking 
I want to ask you on the occasion of this annual 
convention to help us s<dve this problem. When 
voii seiected three members from your Associa- 
tion to serve as representatives on this Committee, 
I do not believe that you expected them to do 
more than wc have already done to scctire suf- 
ficient financial suppor:. I do not bdievc that it 
was vour intention that wc should take the time 
from' our own affairs to make personal sohrila- 
tions for funds ihrniighoiit the country, nor do 
I beiieve that vou could sanction the plan rff hay- 
ing onr secretary set aside his other duties in 
order that he might go from roaster to roaster. 
Besides, personal solicitation is always very ex- 
pensive. 
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■' I am finite sure that this Association can find 
ways of arconiplishing what we want if only a 
real live movement in that direction is started. 
Yon have, J lieliewe, some 20 or 25 established 
branch or local Associations and it seems to me 
through these the siipfKjrt of every roaster in 
the L'liiled States could he secured. Is it not 
possible to find in each one of these branches a 
few active eiilluisiastic workers who will take on 
this task and thus solve this problem for us? 
The supijori that is needed in order that the work 
begun by you and earrietl on by tlie C<jmmitlcc 
may be brought to that kind of a conclusion 
which I am sure every one wants, will have to 
be secured cither through voluntary subscriptions 
from mcm!)ers of this Association or through 
some organized and well directed effort such as 
I have suggestcfl. 

■' We may as well look the situation squarely 
in the face. 7'he late of the Campaign rests with 
the coffee roasters. If you think the Campaign so 
far has horn good, if yoti hclicvc that the past 
results arc a sufficient promise of further results, 
I am sure you will find some way of prm-iding 
the reasonable financial support that is necessary.” 


Report O.v thk Freight BuRt^xu 

The report on the activities of the N. C. R. A. 
Freight Forwarding Bureau, prepared by Bu- 
reau Manager 11. J. 
^[ctcalf, was read 
by Felix Cosie, who 
said that though put 
Into operation only 
last February, the 
volume of business 
had grown from 30,- 
897 bags forwarded 
in March to 58,000 
bags for the month 
of October. From 
March 1 to October 
30 the Bureau han- 
dled 275,387 bags. 

H. J. Metcalf. The report con- 
tinued : 

“ I believe it is thoroughly understood by all 
members that while the New York Forwarding 
Bureau is an association movement, while the as- 
sociation undertook it and is fostering it, the de- 
termination is to make it not only self-support- 
ing, but a profitable undertaking for those who 
make use of the Bureau. 

■' At the beginning a number of our members 
who receive coffees at New York underwrote or 
guaranteed the Bureau’s expenses. As the 
volume of business increases, howev-er, and the 
Bureau becomes self-sustaining, it is the inten- 
tion to turn back these cash advances to those 
who subscribed. 

** I believe it is also understood that the Freight 
Forwarding Bureau is not a profit-making ven- 
ture, and that the service is rendered to users at 
practical cost. I believe and shall soon prove that 
aside from the superior service rendered, the Bu- 
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rcau will save its patrons consideraLlij •- 
tomary and ruling charges after fulh 
own way. This will be explained in doia;! ''' ■ 

Here the report told of the diffu 
come in getting started, and the grou-h - 
personnel of the Bureau. Continuing T ' 
staled : 

“Our financial situation at present ■ 
From the beginning of the work until Siv-- 
1st, wc gradually accumulated a dcriL;[Vh’(i i 
that date amounted to $961.64. During 
ber wc cut down from this deficit $ 281 . 71 , 
a net deficit on November 1st of $67'y'\r.,..’ 
sentirig the entire term. It must ht nniirr'.,-. 
that tins deficit is partly due to some nui-- 
initial expenses, such as the traveling t.xpvm:. 
our manager at the outset, the services or 
pert accountant in installing a system of ac; ,;- 
ing, the necessary books, records and 
and one audit of the accounts. All tln> ' 
in round figures to $1,300.” 

Prevailing Bureau handling charges uin. :• 
in detail at this point : 

••>>>01 and Ex-i<hip Coffeeff: Forwarding i y 
lijig inhiiimim por rarloacJ Ifli.riO, ‘ ' 

Importaiiann (direct > ; Forwarding fyv, T ' ■„ 
bag. ■ ' 

•• Entri/ Fee: ^2.00 pi r eutry. 

•' lV</r Tax: $1.00 per steamer, reganlUss . f vji 
ber of sliipnicuts if all entries are made at ", 
wise a charge of $1.00 per entry is niad.; '.v 
Oovcnmieril. 

- vartage: From Xew York City piers or 
south of 14tli street, to New York City ( uti":; 
statiims south of 14th street, 15c per ling, 
weight 142 lbs. per bag. 

From Now York (5ty piors or warelioiists .'uur!. • 
14th street to New York City outbound statiors ri'r: 
«»f 14th street, 18c per l>ag ninxinium wiigiit 15:;- 
per bag. 

Prom Brooklyn piers or warehouse.^ to Bronkij:; ■ r 
bound slutious. 15c per bag, ma.vimum weiglit 
per bag. 

“Prom New York City piers or warehouses 
14tli street to Brooklyn outbound stations ITc 8 
bag. ma.vlinum weight 142 lbs. per bag. 

“ From New York City piers or warehouses oorn ' 
14th street to Brooklyn outbound statioiis iil ’ 
bug, maximum weight 142 lbs. i>‘=t bag. 

“ Prom Brooklyn piers or warehouses t() Sew W 
outbound stations south of 14th street, 1“^ P't 
maximum w'eigbt 142 lbs, per bag. 

“ From Brooklyn piers or warehouses to New i t 
City outbound stations north of 14th street. Ulc 
bag. maximum weight 142 lbs. per bag. . 

•* From arriving piers into warehouse in New u'. 
City or Brooklyn for storage purposes and ^■'"‘'’^,■,2 
warehouses have no track or llghter.igo 
special rates are made, such rates ranging ,* 
to 14o per bag and dependent entirely on 
and distance. , 

“ The above rates include stenciling and a-e 
proximately le per bag profit which is apl'liert - 
the mainlenance of this bureau. 

" Loading Charges: A great many 
arc not aware of the fact that the 7 
Dock Company, Bush Terminal, Rossittr ‘■ 
and Jay Street Terminal make a loadin.g 
of approximately 3c per 100 lbs. for ]oau'^i>r ^ 
when placed on tracks adjacent to their ^ 
We have contended that this charge is 
a discrimination, especially in view ot ‘ 
that when berths arc available these sani'-* 
with the exception of Jay Street Tcrmuia . 
deliver to the bulkhead in carload lots 
L. C L, lots for forwarding via j" 

hound loading station. Jay Street Tern':^- .. 
not permit liphters of the various r s-'i- 
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1 T 'crth with the result that all coffees 
•* . • of these Jay Street Terminal stores 

1;.,.; TO a loading charge. In addition to 
*■ i . - which is arbitrarily assessed for the 
cars by the stores enumerated, they 
? , r , ite to a certain extent in the rate’s 
I outbound traffic by the initial lines. 

in.iiter has been brought to the atten- 
; ,, ;r legal advisors and \vc expect lo have 
itndered as to the legality of the load- 
t -iiar^c within a very short time. We also 
pta diat time to obtain a decision in rc- 
pi ’.0 die authority of the Jay Street Terminal 
I'p'.hdd the placing of lighters in berth at that 
There is another feature of the loading 
[ c ir' ::i the New York Dock, Bush Terminal 
Qi Empire stores districts that is also receiv- 
i;- t’.ir attention. In case we would order a 
,r phcc<l on track adjacent to a New York 
warehouse, and order from that parlicu- 
r jiorc approximately 100 bags, with the in- 
tmon ot carting the balance from other dis- 
icu to this particular car, we would be com- 
;il(d to pay the dock company or any other 
irdioLisc in that district the regulation loading 
isrcc vhich approximates 3c per 100 lbs. and 
jijdiiion our truckman would be compelled lo 
npiuy the stevedores that make their headquar- 
r< in that district at a charge of 5c per bag for 
sTne in case bags do not weigh over 132 lbs. 

have protested against this arbitrary action, 
r 1 ) ilie present time have not found any cart- 
[L' i.v.tu'crn that is willing to take the risk of 
ihcir own loaders on trucks as it simply 
cans a disturbance and possibly injury at the 
r 1? '>1 the stevedores in that district. It is 
r inicnlion to present this matter to the offi- 
als 'if the warehouses enumerated with a view 
I hiiving the practice stopped, but so far no 
action has been taken. The matter will 
further attention at the close of the con- 

Pi'Vrirv 

■' A^ a specific instance, a lot of 460 bags was 
trdiiised a few days ago by the Berdan Com- 
irv, uf Toledo, from ArWckle Brothers, a New 
ork jiTber, and this purchase was made 
iMidi a representative New York broker with 
I' muicTstanding that we take care of the for- 
The seller refused to iiirn the order 
icr to v.s it any expense would be involved in 
h lonvarcUng. The consignment was located 
.ktv Street Terminal, and as this terminal will 
5' pCTmii the various railroads to place lighters 
• <nh, it would have been necessary to have 
loaded into cars on adjacent tracks, 
i^'Matnr being performed by employees of (he 
-treet Terminal. Under these conditions, 
' yr making sale permitted the seller to handle. 
Traffic: When this bureau was in- 
it was our intention to take out a 
h’^oker’s license and clear all importa- 
ihrongb customs direct. This was found 
. 'Tfiracticable at that time due to an inrush 
and necessary expense involved 
a bond sufficiently large to cover the 
‘■vrj,d.:ciion of bills of lading that might be 
CO astray in the mails. We have a very 
- .^anry arrangement now in effect with a 
house, and are in a position to 
at a cost considerably less 
forwarding agents. 


^ comparison we charge a flat rale of 
JjL.OO per entry, iio charge being made for more 
lhan one invoice. To the al>t>\e we niusi add the 
usual Jj'l.tK) war tax fci* asstsseil by the (io\'ern- 
mciit, making the total cluuge lor ciisloins ser- 
vice of ^3.00 per entry. 

The general charge lor this siixiee ranges 
from $3.00 to $.■',00 pir entry pln> notary lee, 
cost of blanks, extra charge fur imoices in ex- 
cess of one, special service, etc. 

Our forwarding fee is Ui:c per Itag on tlireei 
imporlatioiis as compared with two and tluce 
cents per bag chargcil by rigular forwarding 
agents. Furiliernk.re, wi make m> exlr.i eharge 
lor cleaning up cargoes, wliieh consist.^ of ob- 
taining an out turn, indicating propoiiionincnl of 
sweepings, inunbcr of .slack or damaged ba^s, 
forwarding of sweepings, etc. 

\Vc have handled 103 imporiaiions totalling 
81,000 bags and in only three instances did it 
consume more lhan 60 days to obtain and for- 
ward sw‘'epiugs direct to consignee, 

“ On 36 importations our allolinent of sweep- 
ings has exceeded the loss from slack bags; on 
19 it has equalled the loss and in 12 instances has 
been less. The remaining 36 lots, arriving the 
latter part of Srplombcr and during October, 
have not yet been checked up on sweeping 
allotted. 

“Referring to ilic twelve unporlallons that 
were short, a complaint was made on two occa- 
sions to the general manager of the ot'fending 
steamship line with the result that mi the hist few 
steamers arriving our propoiiioiiinent has ex- 
ceeded the loss and \vc do not anticipate further 
trouble along these lines. I’arlinilar attmtion 
has been given this feature as \vc know from ex- 
perience that forr.urly consignees sel<lotn re- 
ceived full propoilionincnt of sweepings and 
when they were forwarded, a bill woulfl follow 
for storage, lalior, etc. On the liiiportalicms 
which wc have hand!e<l, we have never paid or 
Iici.n p^c^c•nt(■(I a bill for storage (bat applied on 
shipments forwarded direct on arrival and more- 
over have never had a shortage ex-steamer for 
which a claim bad lo be filed against the agents. 
Claims, as a rule, are unnecessary, it being a rec- 
ognized fact that they arc more objectionable lo 
the agents than lo consignees, and if a forward- 
ing agent follows importations closely be can 
always obtain as good, if not better, coffees to 
replace any that may check short from the 
steamer, provided it is not a large shortage, in 
which case it generally develops that an accident 
occurred cn route and loss is chargeable lo in- 
surance under general agreement. 

"Documents: Importers desiring the u.sc of 
this bureau must, when taking out their letters 
of credit, insert in such documents instructions 
to the effect that one bill of lading and one con- 
sular invoice shall be forwarded on the first 
available steamer to the National Coffee Roast- 
ers ..Association, Trafik Committee; and in this 
manner eliminate as much as possible delay in 
receipt of documents. When these are not on 
hand within a reasonable length of time, say 
seventy-two hours after arrival of the steamer, 
it necessitates the giving of bonds for one or the 
other of these documents. 
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“ It is customary when shipments are handled 
by ouisidc l>rokcrs, and when these import doc- 
uments arc missing, to give bond against the later 
production of documents or consular invoice. 

“This practice is very expensive for the im- 
porter, and in few exceptions can be eliminated; 
it seldom is for the reason that the brokers aver- 
age a profit of from ten to fifteen cents per $100 
on bonds for bills of lading and from two to 
three cents per $100 on bonds for consular in- 
voices. 

“ If importers, in ease no documents are re- 
ceived, will notify us through what bank docu- 
ments arc to be received, also state invoice value, 
we can arrange to obtain a copy of bill of lading, 
make up pro-forma invoice, and give bond for 
the consular invoice at no expense wlialever, 
this latter being one of the special arrangements 
we have completed with our brokers. 

" Discref^ancies in Weights: Complaints arc 
often received that coffees bought F. O. B. check 
short in weight on arrival at destination. 

“ These complaints generally occur on con- 
signments of mild coffee and arc due either to 
the fact that the weighing was not done imme- 
diately before shipment or to insecure bagging. 
We have found cases where numerous samples 
were drawn after coffee had been w'cighed and 
before it was actually sold. Grass bags, often 
single mesh, arc insufficient covers and responsi- 
ble for losses and complaint. 

“Grass bags, single, arc prohibited under the 
niles of consolidated classification in L. C. L. 
shipments, but coffee so covered may be trans- 
ported to any point governed by this classifica- 
tion in carload lots. They are also accepted for 
export in any quantity and by coastwise lines 
when offered in first class condition. 

“This classification is not generally understood 
and buyers seem unaware of the need of cover- 
ing grass bags in L. C. L. shipments, or placing 
same in containers that will admit of safe trans- 
portation. 

“ We have often absorbed the extra charge for 
carting coffees in single bags to a warehouse and 
from such warehouse, after rebagging, to the 
outbound stations, but we will be compelled to 
charge cartage in both directions hereafter. 

*“ To overcome this extra expense, we suggest 
that purchasers of coffee in L. C. L. lots, speci- 
fically state that containers must conform with 
the requirements of the consolidated classifica- 
tion. 

“ All coffee dealers know it is an impossibility 
to mend a single mesh grass bag and when such 
bags are torn, the only recourse is rebagging. 

“ Again we have seen coffees in single mesh 
bags, weighed when holes three to six inches 
long existed, with the result that bags were 50% 
slack when finally tendered the outbound car- 
riers. 

“This is one of the principal reasons for the 
proposed change in classification. 

“Ow'ing to frequency of complaints of short- 
age, we finally decided to put a certified public 
weigher on our staff. It is impossible under the 
existing rules for us to obtain a license, while 
acting as an agent for purchasers and importers, 


and it is inadvisable on account of 

ism of our competitors, one of whom ;> ' 

utive in the license department. “ ‘ 

“ Since making this arrangement n<,- . • 
plaint has been received as to short:iL;»s 
are led to believe that the services of ijim v 
the C. C. Perpall Company, have bco 
tory. 

“The charges are identical with others . 
4c per 100 ibs., and in addition thereio h 
arranged for the mending of damriyed 
weighed by us on the basis of the actual 
of bags mended and not on the total numb 
the lot. as is now the custom of others. ' 

“This same practice is applicable to weich- 
and chopping out in piers. We only cliarg^-i! 
the actual number of bags handled to ohtii n '•( 
required number of any one chop, whereav V 
general practice is to charge a fee of 5c or Gc v 
bag based on the entire lot; also make -• 
charge for “turning” although usually ’be np 
bag is assessed. 

“ When you turn coffees over to ub tor 
warding wc suggest you also instruct tbt v. 
weigh them. 

“ Consolidation: Individual— A large nirabe 
of concerns are accustomed to buying snihll lot' 
of coffee with the intention of consolidating w 
thus obtaining the benefit of the carload rmrs 
and through carload movement. Notice she 1: 
be sent to this office at lime of purchase inonlfi 
that wc may hold until the full qiiantiiy ss :« 
reived, thus eliminating the possibility of lifidk 
ing up the carloads. 

“ We also receive innumerable requests fro: 
patrons to consolidate their ex-warehouse piir 
chases with ex-ship or direct importations i:i! 
practically an impossibility to do this for :hi 
reason that incoming steamers are berthed 3 
piers where return car?o on outbound merchat! 
disc has accumulated. This precludes the post: 
bilily of trucks going on to pier with small W: 
of coffee for consolidation with imports or cx 
ship purchases. 

“ Again, consignees ask that small lots be p'J 
on lighters in berth for carload traffic wiih -In 
understanding that the lighter is to be towed :; 
another pier for the balance necessary' to raw 
up a carload. This practice is not only the cant' 
of delay to shipments already on the lighter w 
is a direct violation of the Interstate 
Commission rules governing harbor traffic 
specifically state that a carload, in order to ob 
tain the carload rating, must^ be delivered at cni 
place in one day .by one consignor. 

General: Milwaukee dealers have 
structions to the effect that no 0011005 tor 
account are to be forwarded except in car.o . 
lots consigned to a distributor in Milwaukee. 
obtaining the benefit of carload rating. 
nal charge is made by the distributor in 
kee for segregating and delivering, it 
a plan of this kind w’as adopted by .fy. 

general in such cities as St. Paul and ^ 
olis, Chicago, Cincinnati and St. Lom?. ^ ^ 
ter services as to movement in transit ^ 
obtained and at the same time all 
tain the benefit of the carload rating. • 
ments for this service are In operation a 
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. ' "|;. .i'milar arrangements could be made 
■ ' '.V; leading brokers in the cities above 

. /atnraiire applicable on importations 
' The open policy which we hold is 
,lie Hartford Automobile Insurance 
■ branch of the Aetna Insurance Cotm 
‘"'it .nfnrd The rates aret marine risk. 

:su i war risk, 2 Vac per $100. .. , 

rites cover from point of origin via 
r,Ti ui port to consignee’s warehouse at 
the United States or Canada, via any 
i Slates port, thence ‘ all rad ' to deslina- 


These rates are quoted ' with 
with no limitations as to a certain per- 
,ce of damage that must exist before reim- 

rinciit can be obtained. it ■* a 

Inland movement to points m the United 
, or Canada via water route can be arranged 
rr before or after report of date of shipment 

T.'I'obtain protection on imports under this 
rv the only requirement is a report to this 
,i of the steamer names, number of bags, and 
lice value, such information to be m our pos- 
ioiii if at all possible, before arrival of the 
il at an American port. 

When movement is by coastwise vessel from 
1 of arrival to final destination, a rate of 12%c 
«100 additional is asse.ssed if consignment is 
lined to an Atlantic Coast port, and a rate of 
per $100 additional in case the consignment 
[citined to a Gulf port. 

\ number of copies of the risks covered by 
i policy are on hand for distribution among 
iiiiercsted parties, and special attention is 
fcicd to the ‘ skimming, sweating and sweep- 
’ clause — list attached. 

.Another feature of this policy is applicable 
coastwise traffic, such as shipments destined to 
ksoiiville, Richmond, Boston, Baltimore and 
iladciphia. When traffic is to move via water 
:tes from port of arrival to destination and so 
'Cirled when notice of shipment is made, this 
!icy eliminates the usual ' insurance survey on 
ck that is made on all traffic reinsured after 
<hartfc at the first port of arrival. Shipments 
vered hy this policy and found to be damaged 
ter arrival at consignee’s warehouse, consignee 
privileged to set aside the damaged coffees, re- 
ft ?iich damage to this office and a local sur- 
yf'f will be instructed at once to call and ar- 
ret for reconditioning at the expense of the 
S'trance company. 

" All insurance claims are handled by us free of 

Crse. 

Separate certificates are issued on each con- 
Pt^vn! and have attached thereto a list of the 
subject to the open policy held in this 
c H nrdcr that the insured may be thoroughly 
‘■■''Tirr Tvith the protection they will have on 

•D importations. 

A nil'll'^ of Health Department of the 
b /' Xcw York requires all damaged coffee 
•' ■me at the port of New York) to be re- 
^ before forwarding to final destma- 

‘I t this ruling is now practically obsolete 


and hitlc ur no atlont:i>n is jiaiil to it. Under 
these conditions, and eonsiiicring the fact that 
practically all roasters arc prepared to cleati dam- 
aged coffees at their own plant, we strongly rec- 
ommend that such coffees be shipped throogh 
to destination as e:ul> as possible and when 
eovered by onr iiolicy a report made of the num- 
ber of bags ilamaited and survey requested, d'his 
same procedure can be followed ott jmix)rtatii)ns 
covered by policies issued through companies 
other than the Aetna, and thus cbminatc the 
extra expense incurred by cleaning arid rebag- 
ging at this port. This feature of expense, as 
yoti know, has been the source of considerable 
tiissaiisfaction in the past, 

“ Where coffees arc stored at port of arrival, 
it is always advisable to have the siaincd bags 
laid aside and reconditioned at an early dale, thus 
obtaining redress in case of insurance claims 
without unnecessary delay. 

" ForZK'nrdittq of PunlHJSt'S' 1 want to remove 
the Impression, if it exists, that our service is 
limited to any one kind of purchases. We arc 
here for forwarding coffees in any position, in- 
cluding cost and freight purciuises. purchases 
made cx-sliip and purchases from jobbers slock 
or warehouse. , c 

“ The manner In which ><>ur purchases of 
cither class should be turned over to us has 
already been fully cxt)laine<l. 

“ p. 0. B. Purchasi’.c Many misunderstandings 
have occurred ott coffcc.s that were turned over 
to us on f. o. b. imrchascs, especially during the 
period of strikes and lalxir troubles, buyers ex- 
pected ns to get their coffees out to them under 
even extra and special cxpcU'^c, luii sellers were 
often unwilling to pay these costs. 1 urrhases 
of this kind arc always dilficnlt for ns because 
the seller has control of the forwarding under 
the contract, and in many cases is unwilling 
to turn the coffees over to us. 

“We have no desire to antagonize any one 
in condiiclinp: this Bureau, .anti lo advise buyers 
against f. o. b. purchases miRhl invite antago- 
nism. At the same time we have the respon- 
sibilitv of serving our members to Itcst advan- 
tage, 'and it seems hut a part of such service 
to submit the following facts; 

“During the period when uniistial and ap- 
narcnllv excessive charges were the order of 
the day, it was doubtless a wist precaution to 
purchase on f. o. b. terms and thereby dcfiii- 
itelv fix your cost. But condtlmns are rapidly 
getting b.ack to normal ami our Unrcan 'S 
in a position to quote reasonable and dcfiinlc 
figures for all its services. Buyers know what 
these services arc ou a cost basts and should 
realize that hv reason of our present liberal 
volume we, are in a position to obtain ronccs- 
sions and rates as low as any one and in 
manv eases a lower basis than is possible to 
those who have smaller volume. 

“FOB prices do, of course, include for- 
warding 'charges alway s . The seller ssTto con- 
duets his own forwaruing service surely cn 
deavors to make that service self-sustaining or 
even nrofitahle, and inust, therefore, 'nclude m 
his f o b price liberal charges. The seller vvho 
has no forwarding organization and uses the 
regular forwarders, must necessarily include in 
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his f. a. 1). price, a fraction equaling the regular 
forwarder’s charges. As far as we have been 
able to observe, the charges in all of the above 
cases arc considerably more than the forward- 
ing charges of this Bureau. I ask those who 
are in the habit of purchasing on f. o. b. basis 
to investigate and to consider whether it would 
not be advisable to make purchases on cx-store 
or ex-warehouse basis and then make use of 
the specially low forwarding charge this Bureau 
offers. 

'I Please let me impress on you the 

term>, the only terms on which this Bureau can 
operate 

" The Bureau is not supposed to have any cap- 
ital. It has none. The National Coffee Roast- 
ers Association has loaned the Bureau a sum 
without which we would not be able to carry on 
the business at all. This loan gives us a small 
fund which positively must be kept revolving 
rapidly or else it is insufficient to enable us to 
function properly. 

“ As soon as a steamer arrives on which a 
member has coffee to be received or forwarded 
by us, we ascertain the amount of freight due 
and wire the member. Check must come for- 
ward to us by first mail or else storage and other 
charges will accrue. There are very strict rules 
governing, and when the limited lime for re- 
moval expires, it is almost impossible to obtain 
any extension of time. We have no funds, no 
means for taking care of even a single ca.se 
where the receipt of freight money is delayed. 

“ Our limited funds enable us to pay the clear- 
ance, bagging, trucking and other incidental 
charges for forwarding, but we must insist that 
on receipt of memo, of this, remittance be made 
by return mail. Only when this is done can the 
Bureau operate properly. 

“ Proposed Change in Classifiration: Members 
arc aware that hearings were held before the 
railroad classification committee in several cities 
on a proposition to change and raise the classifi- 
cation of green and roasted coffee. In New York, 
several of these hearings were held. At the first 
of these, very little progress was made and the 
arguments presented were about the same as had 
already been presented at Chicago and Atlanta. 
Near the close of the meeting the view was pre- 
sented that coffee should be entitled to the same 
favorable classification as has been granted to 
rice, beans, etc. On these commodities the com- 
mittee has made special classification when the 
sacks in which shipments went forward were ac- 
cording to state specifications. The Committee 
was evidently impressed on this point, for an- 
other hearing was granted. At the later hearing 
sample bags were submitted, and after a thorough 
investigation and discussion a Kst was arranged 
which will take place about November 15th. The 
results of this test will be filed for consideration 
whenever the proposal for change in classifica- 
tion for coffee is again taken up. 

“For the present it is gratifying to state con- 
sideration has been indefinitely postponed accord- 
ing to the chairman of the committee. 

''Traffic: Railroad conditions at the Port of 
New York are nearly normal and with the volume 
of business we now control w'e arc in position to 



obtain facilities and concessions not ;■ 
the public in general. ‘ > 

“ Some difficulty was experienced a few ^ 
ago through the lack of attention on the n-? 
the lighterage department of one of the U ’ 
systems operating out of this port. This 
tion was reported to their General Eastern 
who, in turn, took the matter up with their\^.? 
Vice President and a thorough investigation ' 
suited in orders being issued that all rcquij./' 
for empty car equipment or lighters issued 
association be given immediate attention and 
equipment furnished within a tweiiiwioitr.Kf 
limit. Since that time practically the same t 
slructions have been issued by three otht-r !:r' 
and as stich we are now in a position lo 
any equipment necessary with no delay whaie'* 

“ We have also experienced difficulty wi !i 
number of lines operating out of this Vor' ih 
have insisted on making notations on hills i.f 
ing to the effect ihat ‘ bags were hook-hokd '• 
tents sifting,’ ‘all bags more or less slack-, 
bags stained, sample holes, contents sifting,’ 7 
When bills of lading carry such notation^, ;i 
railroad company in case of a claim is practiui; 
released from liability. We have filed comph- 
at various times with the minor officials such i 
the managers of the lighterage departments ui;] 
out result, and in order to bring the matter 
climax have taken the matter up with the frei:! 
traffic managers of the offending line.s with ;l 
result that now no bills of lading are ofleridu: 
less specific reference is made to the number t 
bags bearing hook holes, sample holes or staine 
etc., and in case of slack bags the actual weigh 
arc shown. 

“Furthermore, we have issued instructions' 
the lines handling our traffic that no bills of h 
ing will be accepted carrying the notation ih 
‘coffees are sifting’ or that ‘ hook holes and 
pic holes have not been mended,’ Accordirc 
in cases where coffees are not in condition j' v 
lying a clear bill of lading, we are notified sr 
can then have damaged bags reconditioned, 
charge of VSe to Ic per hag is made in such i.i> 
by the warehouse for this service, and 
certain that all consignees would prefer fif t 
that small charge and having a bill of 
that will not invalidate any just claim agaiiiM ' 
shipment. 

“Gentlemen, I do not believe you realize u 
full possibilities of this Freight Forwarding B 
reau. Little by little, as our volume of busirf: 
has grown, I have noticed that the attitude f 
the various agencies we deal with has chance 
Today we are obtaininp’ cooperation, concrSj'O' 
and sundry advantages that were absolutely ci 
known to us before. Evidence is at ever}’ na; 
that our business is being sought and of a 
ingness to do more than the usual to secure • 
business.” 


Report on Scientific Coffee Resfarch 

Prof. Samuel C. Prescott, director of 
scientific coffee investigation undertaken r- •' 
Massachusetts Institute of Technology 
Joint Coffee Trade Publicity Committee, u-b- 
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on the progress already made and also what may 
be expected to come from the research. He first 
told about the general plans; 

“ The general plans for the investigation were 
worked out by Mr. Ames, of the New York 
headquarters who submitted the matter to our 
Department where they were closely scrutinized 
and certain suggestions, additions and emenda- 
tions made. As a result of the joint work a de- 
tailed plan, but one capable of modifications as 
necessity might show to be practicable, was de- 
veloped. In the form in which they were pre^ 
sented to the Committee they involved, first, a 
study of the scientific literature pertaining to 
coffee both in the bean and in the roasted or 
prepared form; second, an intensive chemical and 
microscopical examination of coffee, both green 
and roasted, to determine as far as possible the 
various structures and compounds which are built 
up in the seed of the coffee plant, and their 
manner of distribution; third, to determine the 
character of the changes of treatment which are 
necessary to transform the green coffee to the 
aromatic and roasted bean and to discover and 


identify the desirable and undesirable 
which may be formed as a result of \h\< [ixi-, 
ment; and fourth, extended studies on ihe ri 
ing of beverage coffee, the changes which a 
brought about in it through insu.fiicient or eNce; 
sive heating, as a result of different types :j 
water, as a result of the clearing with eggot 
the addition of other ingredients such as it 
soda, sugar and cream; in short, to learn as mud 
as possible regarding the best methods of prfr 
cedure to obtain a product which should b« m 
generally acceptable." 

* Prof. Prescott told of his associates, sayingthi 
Dr. Robert L. Emerson is one of the bcii 
formed chemists on the caffein and assoeij;^ 
compounds in the United States today. He ; 
a graduate of Harvard College and the Harv2: 
Medical School and has had extended expener: 
in some of the best laboratories of Europe. 
sequcntly became an instructor at the H.mir 
Medical School and consulting expert chcm;-‘. ^ 
all problems pertaining to foods and druc5, ar 
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was lor a time assistant chief at the Bureau of 
Chemistry at W ashington, and a technical advisor 
lo the General Staff of the Army during the war. 

At the outset of the work J. M. Strang, a 
“young physiologist of great promise” gave 
valuable assistance, but after two months re- 
search he left to accept a position with the Uni- 
\crsity of Virginia. In his stead now is K. A. 
Burnham, chemist and a former associate with 
Dr. Emerson. Resuming his report Prof. Pres- 
cott told about the magnitude ‘of the work in- 
volved in studying the vast amount of literature 
already written on coffee in its different phases; 

.•\fv>ut Coffee Liter.\ti;re 

“ From all these standpoints numerous investi- 
gations have been made and it might be supposed 
that in the multiplicity of studies there would be 
little left to discover with reference to coffee. 
Examination of the literature, however, shows 
many conflicting opinions, much work which is 
open lo criticism from the standpoint of exact 
methods, many questions which have been asked 
but not answered. Furthermore, few have taken 
up the study of coffee from the standpoint which 
seems to be the most important, that is, the 
standpoint of the preparation of the beverage 
itself and the careful selection of a method of 
treatment which shall secure the elimination of 
the undesirable components and the retention of 
those which give benefit, exhilaration and pleasure 
to the consumer. W^hen one has gone over the 
vast mass of literature he is left with the con- 
viction that nO individual or group of individuals 
has undertaken the subject from a sufficiently 
broad viewpoint or has attempted to study all 
phases of the subject and to correlate facts from 
the standpoint of the consumer. Large numbers 
of isolated observations have been made, many 
facts have been established, numerous methods 
of analytical procedure have been propo.sed.ibut 
no one has proved by thorough and repeated 
scientific demonstration that there is possible a 
method of preparation of the beverage which will 
secure the desirable constituents and eliminate 
the undesirable ones. 

When the investigation was undertaken there 
was placed in my hands literature pertaining to 
the best methods of coffee making which have 
been developed by the Better Coffee Making 
Committee of your Association of which Mr. 
Aborn was chairman. I wish here to make 
acknowledgment of the helpful suggestions re- 
ceived from a careful reading of these reports 
and to express my admiration for the progress 
the committee has made. Certainly no where else 
have such constructive suggestions been found. 
We have felt that it was most desirable to test 
these results by purely analytical methods and are 
therefore proceeding with the investigation along 
independent lines. The abstracting of these 
hundreds of articles in several different languages 
has been no child’s play but has kept several 
trained men busy for months and the t^ewritten 
abstracts of these articles in the brief form for 
our use made over a thousand pages. 

“ I have already hinted at the scope of the 


articles which have been reviewed. A 
tistics of these studies may be of som^- inti./',’ 
although I shall not burden you with a re .5 
of all the different points of view uhi h 
been encountered. ,As might be expected 
larger number of articles deal with the <leteriTii- ' 
tion of caffein, the physiological effect . ili^. 
position of the roasted bean. 

“The following shows 687 articles reviewed • 
our study of the literature of coffee and 
also a classification of these articles accord-* 
to the special feature to which attention has 
directed, in certain, instances. Some of • 
articles bearing on the effect of coffee and 
caffein call attention also to some of the m - 
specific features as well as the general effect, 

“Coffee, general, 23 ; analysis, 51‘ effect, (.> 
oils, 11; tannins, 4; making, 10; constituents, 
composition, 6; poisoning, 33. Caffein. conv 
sition and analysis, 45; effect on the bodv. .A’ 
toxicology, 22; action on the heart, 4; *• 

digestion, 8; action on elimination, 10; action 
nutrition, 6; diuretic effect, 22; toxic action, ‘.h 
effect on circulation, 8; effect on general ni;:- 
holism, 1. Allied substances, 8- Coffee shIk,. 
lutes, 15; extracts, 2; roasting, 6. Caffein— f-e: 
coffee, 12. Coffee, therapeutic use, 21 ; meth -h 
8 . 

Coffee Vari.\tioxs 


“ It is well known that there is marked v:ir;j- 
tion in coffees due to soil, climate, altitude, 
methods of agricultural treatment, methods o: 
treatment in the coffee barbecue or prcparajir-n 
for the market and methods of handling: aiifr 
it leaves the grower. It is impossible in view o; 
these differences to establish a standard which 
we could say is the typical analysis of all coffee 
It is necessary, therefore, to speak of vario;;« 
types of coffee and to establish, if desired 
standards for the given types which may in tiirr 
be compared with each other. All these yars' 
tions in the bean are reflected, of course, in 'b 
chemical composition and therefore the resul- 
of different investigators are variable wiihir 
considerable limits. The effect of souring o; 
putrefactive change during the removal of jb 
pulp surrounding the seed may make great di:' 
ference in the character of the bean as it i; 
revealed to the chemist by an analysis. In othe: 
words, it is recognized at the outset that \vh.at 
call coffee is a complex of different substance: 
in varying amounts and that these may be wp 
greatly modified or even cornpletely changed r 
the subsequent process of curing and roastin?^ ^ 
“ It is of course recognized that the most enu 
acteristic ingredient of coffee and the one . 
which it owes its value in a great measiiri; • 
caffein. We know that this is the stimulant loi- > 
in the berry, although it makes up but a > 


proportion of the actual weight of 


the 


Large numbers of analyses of coffee ; 

made with reference to the percentage ol c . 
in the bean which is present, and these 5 o 
to vary from about 1% to i 

It is seen, therefore, that the compoiina w . 
looked upon as most characteristic 
present in relatively small quantity. ^ 

caffein occurs in the bean, what the nte 
its building up there is, and whether i 
veloped during the process of roasfn?. 
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i.os'.i of Other substances, is not fully es- 
ihcu The literature not only shows a great 
il' of determinations of calfein by different 
Shod' und but slight diversity of opinion rc- 
^'rdine die effect of this substance. On this 
H need not be any real apprehension for 
Lj abundant evidence that caffein in itself 
!‘'\,Mt \:eneraily harmful, although it must be 
that there are probably individuals 
ulium this stimulant is too powerful or who 
J^av iKno toward it a personal idiosyncrasy as 
, Ov^sionally manifested toward many food 
/ubsuinecs. Examples of these are not really 
n:c * A small percentage of people cannot drink 
i!vlk, fibers cannot cat eggs or strawberries and 
knowledge of at least one case where the 
prukins of wheat are specific poison to an in- 
tliddiial, making it impossible for them to eat 
(•rdinary white bread. 

Caffein Investigation 

thorough investigations on the subject 
f 1 taflcin indicate that it is stimulating, but not 
ii;ir^-.jlic, that it increases the ability of the con- 
siiiikT to do mental or physical work without 
l’;tung a depression follow the stimulation, which 
i; cnmmon to most other stimulants. The at- 
timpts ut some individuals, therefore, to prc'parc 
fuiTfC from which the caffein has been removed 
W'luld seem to be directed along a wrong line, 
scicritjfically, since a beverage so prepared would 
not necessarily be acceptable to those for whom 
cadcin is too stimulating or individually objec- 
tionable. 

■‘Because of the large amount of work which 
has already been done on caffein we are able to 
fpeak with some authority as to its generally de- 
virahlc character. Such is not the case, however, 
uiih some other ingredients. In order to be able 
to tell the whole truth about coffee it will be 
iK'ccssar}' to know exactly the changes which 
take place during its curing and roasting and 
particularly during the period when it is sub- 
jwted to high temperature and undergoing the 
dry distillation characteristic of a heavy or 
mcditim roast. On this point information is lack- 
iim and here we hope to make progress. 

"The literature reveals a sort of haziness in 
the point of view as to the cause for the flavor 
2 nd aroma of coffee and how much actual loss 
'U' the materials producing them takes place dur- 
the process of roasting. Experiments are 
tdready under way to determine this point, if 
possible, and \vc hope by constant repetition and 
careful observation to arrive at facts which will 
1-0 of great value to the coffee industry. 

‘While it is evident that caffein in general 
^h^uld not be regarded as a harmful ingredient of 
coltce. \ve are not in a position to say that there 
no products formed, either by nature, or 
oj-kiny the after treatment, which can be markedly 
J^jcctionable. Again the literature is more or 
•C'S conflicting, but it is quite evident that spe- 
f ally during the roasting process bodies anala- 
-oiis to pyridines are produced which on certain 
individuals may react quite unfavorably. I have 
i|>cd this simply as a type, although there is 
ciubtlcss a whole series of organic bodies formed 
■> the action of high temperature in the presence 
ine moisture in the bean which we may look 
as potentially, at least, capable of producing 


unfavorable rcactuui in the body and leading to 
the type of malaise commonis spoken of as 
“biliousness” or eol'fec indigestion, etc. That 
the nature of these coiupuimds can be determined 
by careful scientific chemical work wc believe (o 
be a fact, and plans have been projcetetl ami be- 
ginnings made with ihe.se jHiints directly m miav. 

■ I lia\e touched upon but a lew of the ques- 
tions which are opened up when one uiideriakes 
a thorouglily scientific siiuly of a food compound 
of this character. These appear to us to be, how- 
ever. fundnineiital queslittns which must he solved 
or at least partially solved before we enn atiswcr 
the apparently simple question ci.s to how to make 
the Clip of “perfect coffee.” Scientific investiga- 
tion proceeds sometimes by leaps and bounds and 
sometimes at a snail's pace. Oliservalion of fads 
must l)e‘ followed by hypotheses and verification 
of these hypolluses must be (.ditalned by constant 
repetition and test observations. 

Why RESE-vKfii Is Xkckssarv 

III my «ipmi<in, lutthing cmiid tio the coffee 
trade more harm at this time than to pronmlgiite 
a scries of ill-digcstcd and half proved theories, 
nothing can do it greater good than to have 
carried out a searching investigation as rigidly 
and cold-bloodedly as possible with the idea 
of finding out the truth in all phases of 
the problem. If there are harmful s\jh- 
slances developed during the process of coffee 
preparation let us ^knovv the fact and dis- 
cover how to avoid or counteract them; if there 
are methods for conserving or increasing the 
beneficial effects let us <liscover how this also may 
be done, f-ct us be in a position to counteract 
false hypotheses, omit false statements and half 
truths regarding coffee and its effects on the con- 
sumer and establish so far as possible the real, 
whole truth. It is increasingly apparent that it 
will only be necessary to lay all the facts which 
wc can obtain by investigation before the con- 
suming public to establish a confidence and be- 
lief in coffee which will be quickly relleclcd in its 
increased use." 


“AMONG THOS1-; Pkl-'.SKXT” 

Among the members of the assnriation present 
t the convcnti'.ui were : 

lleu-ltDlh.'nu-y^T (V (W. I.. iuhI H- n lOih.-- 

impi'rK 2St. I.ouis. „ . . . t-. . i /-o i 

Itoii Mercantile <■«*. (U. 1 >uny* k Okln. 

.nUreson-Rvan l!o. (G. A. Aniln*sfn), DuIiUh. 

TbiK'kle Bros, fW. N. Grofn). f'hW-ii«n 
.mold & A born iKdward Aliorm, Ni‘W lork. 

;ell, Conrad & C«. (August S. Brasrn), Chic-aKD 
dston Cnffoo Co. (Gu.s Bl-stnn. H. A, Floerke, F., II. 

Grf’ssow, O, .1, Kon«'rk«*rl. St. r.oul.R. 

Hack Hawk Coffoc Sc Spbe Co. (II. B. Cropper l. Wa- 
terloo, la. 

!. F. Blanke Tea & Co. (('. F. Blanke and \Vm. 

Tiqkher). St. Louis. 

tour Cu., The (H. P. Bloflirett mid W, F. 

Sc Cnnbv Co. (F. J. Aclik Tiayton, 

'anifol Coffee ('o. (Frank Dana). Baton RoutM*. La. 
’hVek-Neal Coffee Co O. Cheek and F, L. Clieek i, 
Nashvillo. Tonn. ^ , 

Uark & Host Co. (Chas. A. Clark) Milwaukee, 
illmax Grocers Coffee Co. (W. N. Oatea). Indlanapo- 

>cs^nt Coffee Mills (L. Amn). New Orleans. 
Faimemnier Coffee Co. (A. ,T. Dannemlller), Brooklyn, 
N. Y. 

Edwards Co.. The Dwl^bt (Dwlgbt Kdwards). Port- 
land, Ore. 
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Edwards Co., The William (J. A. Brahnevi o , 
Empire Coffee Co. (Geo. J. Bramach), St" 

Engelhard &, Sons Co., A. (B. W. Engeliuit,] , t 
ville. ' ‘ 

Eonis-Hanly-Blackburn Coffee Co. (Prank 
Kansas City. 

Evans Coffee Co., David G. (Gwynne 1 van.* 
Louis. * • 

Fischer & Co., B. (G. E. Diefenthaler), Ni.u v,„, 
Fischer Bn^. Co. (F. T. Fischer), Seattle ^ 
Flshback Co^ The (F. S. Fishback), IndiaDam.H 
Fletcher Coffee & Spice Co. (T. J. McCarilivi li, 
Rock, Ark. ‘ ’ 

Folger A Co., J. A. (J. A. Polger), San Prauci-i.-,. 
Forbes Tea & Coffee Co., Jas. H, (G. V, inhii. 
Fred Einborn, Robert Forbes, Chas. P. PniltK 
GIvvon, W. N. Hunter, J. Forbes Johnson janiM U 
Forbes), St, Louis. • ■'“mf, a 

Fort Smith Coffee Co. (John Withprspoom i 
Smith. 

Garvey Co^ J. J. (J. J. Garvey), New Orleaiis 
Gasser Coffee Co. (M. U. Gasser), Toledo. 

Godfrey & Sons Co., R. R. (Jas. O'Rourke). MiUs- 

Griffin Grocery Co. (J. T. Griffin), McAlcsfcr. Okla, 

H P Coffee Co. (Geo. H. Petring and H. C. droit. 
St. F..ouis. 

Hall Co.. Martin L. (C. H. Buker), Boston. 
Halligan Coffee Co. (Edw. J. Mooney and B. 1. Ha'’ 
gan), Davenport, la. 

Hamlll Co., S. (H. R. Culkin), Keokuk, Iowa, 
Hanley & Kinsella Coffee & Spice Co. (\Vm, f)[ii, 1 , 1.1 
St. Louis. 

Harrison & Co., W. H. (W. H. Harrison), Cincicnarl 
Hills Bros. (Chas. H. Bain), San Francisco, 
Hoffman & Sons Co., John (W. Hoffman), MIlwauk<v 
Hutbsing Coffee Co. (W. J. Hutbsing), St. Louis, 

Independence Coffee & Spice Co. (Fred SavageaQ' 
Denver. 

luterstate Coffee Co. (.k. J. Geisenberger), .Vatrbrt. 
Miss. 

Inter-State Grocery Co. (C. A. Elam), Joplin, Mo. 
.Tewett St Sherman Co. (Lewis Sherman). .Milwaukee'. 
Joannes Bros. Co. (E. C. Joannes), Los Angeles. 
Johnson-Earl-Meyers Co. (Chas. Reith), Plttsbursh. 
.Tohnson-Laync Coffee Co. (Benj. H, Johusoni. st 
Louis. 

Jones-Thierbach Co. (Webster Jones), San PraDdMii. 
Kansas Ci^ Wholesale Grocery Co. (Jos. T. Davis 
Kansas City. 

Kaupke Coffee Co. (B. P. Boynton and E. R. Kaupkf', 
C'^dar Rapids, la. 

King Coffee Co., John E. (John E. King). Dctroir, 
Lang & Co. (H. L. Caldwell, Jr.), Portland, Oro. 
Lomoard & Co.. J. A. (J. A. Lombard), San Franol-iw, 
Macgowan Coffee Co. (C. Macgowan), Jackson, Miss 
Mahon Co., Samuel (Paul K. Stola), Ottumwa, la 
Maury-Cole Co. (J. B. Maury), Memphis. 
Merchants Coffee Co. (B. C. Casianas), New Orleiins 
Meyer Bros. Coffee & Spice Co. (W. H. Blackwell. Rvt^ 
ert Meyer, J. B. Dubrouillet), St. Louis. 

Millar & Co.. E. B. (Mason Tilden), Chicago, 

Moore Grocer Co., O. J. (Jno. T. Ryan), Sioux Cii.v. h 
Morey Mercantile Co. (Wm. L. Myatt), Denver, 
Murdock Mfg. Co., C. A. <L. F. Yocum), Kansas ut; 
Muskogee Wholesale Grocery Co. (K. S. Davis'. Mar 
kogee, Okla. 

Nave-McCord Mercantile Co. (R. E. Harvey), 
sepb, Mo. 

Norwine Coffee Co.*(F. B. Norwlne), St. Louis 
Odelsa Mfg, Co. (Jas. Dcehraan), Oklahoma City, 
Ouerbacher Coffee Co. (J. P. Love), Louisville. 
O’Donohue, Knight & Gage Co. (Fred H. Nus1)l 
land. 

Page-Connell Coffee Co, (L. G. Page), St. Joseph. 
Parsons & Scoville Co. (Chas. A. Elliott), Ev;iu^vl" 
Ind. , .,t 

Plunkett- Jarrell Co. (L. C. Dome), Little Rock. 
Relly & Co., Inc., Wm. B. (J. W. Relly), 
Bidenour-Baker Merc. Co. (G. W. Smith), ■ 

Roanoke Coffee & Spice Co. (T. E. Jamison). 

Va. 

Rust-Parker Co, (P. F. Simms), Duluth. 
Sanderson A Bros., W, S. (G. S. Sanderson). 
Schonbrunn & Co., S. A. (S. A. Schonbi'unn'. 

York. . „ V r 

Scull Co,. William S. (Lot Boardmap), Camocn. - 
Sehon. Stevenson & Co. (J. B. Stevenson), Hunting 
W. Va. 
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■vhf- (J. W. Zawackl), Waco, Tex. 

* Co. <0. B. Plumly), Chicago. 

Co. of America (Tneo. Miller), New 

u’irnpr & Co. (Oscar Remmer). Chicago. 

Spray), Denver. 

Wholesale Grocery Co. (W. P. Armstrong). 

' ^.*”-!iir^St^ffregen Coffee Co. (O. G. Stoffregen). 

<ieinwender, William Rich. J. S. Hartman, 
; ^ \ Tieberman), St. Louis. 

I '.fTt'c Co (B. U. Neuenschwander), Baltimore. 
Jl'onh-an-\Voll8 Co. (W. K. Gill), Duluth. 

^rn rnffec Co. (C. C. Stowell), Cincinnati. 

i; Taylor Spice Co. (H. A. Scbmittker), Chi- 


'..‘I’.rus. t.W. E. Tone), Dcs Moines. 

xr.ru itTrtoer Mills (R. W. McCreery), Marshall 

,i''irV!‘*. The (Carl W. Brand). Cleveland. 

.-ii. Nri r & Sous, J. (L. G. Zlnsraoister), Louisville. 


Xh.v-Memiiers at the Convention 
A mong the non-member visitors at the con- 
lUiun were: 


srl & Co., Alejandro (E. P. Balzac), New York, 
uminum Products (E. A. Carsey). Cincinnati. 

D. .Anderson, Inc. (Bari B. Elder), New York, 
oerican Can Co. (L. J. Freundt. John P. Caine, 
t W. Langdon, William J, Mulialey, C. D. Reid 
i 0. L. D^ng), New Tort 

PD k Company, J. (D. D. Gordon, T. J. Israel. P. 
L Stetzer, Har^ Stem), New York, 
tmckle Broa (Thomas McMullen, W, W. Voelbee), 
New York. 

uffllnum Products Co. (A. C. Wright) La Grange, 

111 , 

rer & Son. N, W. (W. B. Okie). New York. 
oalQum Products Co. (J. S. McKlbbln) Kansas 
City. 

;kd! Safety Bag Co. (P. J. Morales), Chicago. 


irsa & Sons, Jabez (WUllam G. Burns, Robert 
Burns, Joseph L. Kopf), New York, 
rows. T. Barbour & Co. (T, Barbour Brown), Chi- 
cago and New York. 

randeau, Craig Dickerson Co. (W. E. Craig). Nash- 
ville. 

•“.'(’kfr. Edw. (William L. Korbln), New York, 
rannling & Co. (<3. P. Oldroyd), New York, 
urr Machine Co. (Charles H. Wild), Baltimore, 
raziliau Consul (A. M. Torres), St. Louis. 


('lumbiii Can Company (M. W. Coulter & E. J. Wes- 
Ufbeck), St. Louis. 

& Herbert (John Frost and D. Shepard). New' 
York, 

arter Macy & Co. (W. J. Harvey, E. G. Qtton), New 
V>rk and Chicago. 

f.’Siinental Paper & Bag Mills (C. C. Mangrum, H. 

Newkirk, G. Ringshausen, O. H. Rucker). New 
lork. 

■Ilvfr, Wllllara B.. Washington, D. C. 

Sfpentfr, K. G., St Louls. 


'raptr Brokerage Co. (R. Drummond), Duluth. 

'■Vtr -tdT, Co. (W. C. D’Arcy and Felix W. Cost), 
Louis. 

’■•erarili stencil Machine Co. (J. W. Brigham, K. 
I“l1(p .ind J. tv. I, Todd), St. Louts, 
i.natuc, Harry c.. New Orleans. 


• 1 I 1 . 1 U, Peter F, Toledo. 

« Can Corn. (B. ' 

.JehntoE) Chicago. 
cS .. Co. (W. S. Trabue), NashTille. 

‘‘in .Machine Co. (Louis Flori), St. Louis. 

’Scago' Williams), 

is F. Goodja. S. Good), St. Louis, 

si* Co. (H. S. Gille), kansas City. 

^*41 Can Co. (A. J. Gretsch), Chicago. 

Co. (Gus Elchman), Troy, O., and t A. 
a«rfl O- L. Lewis), St Louis. 

(Ed. Harrigan, Louis Homber. E. L. 
bSv ^ Painter. Eugene Stahl). St Louis. 

-V.P^^^cturlng Co. (J. J- Sutton, H. G. 
biiyei. Creek, N. T, 


Irwin HarrisonB A Crosfield (Mr. Sliiimes). Chicago. 
Israel A Bros., Leon (P. E. Bolsteln, Leo H. NoUa) 
SL Louis, and (WllUatu R. Coiuorford, F J. McKen- 
na), Sew York, and <H. L. Teller). Chicago. 

Ideal Stencil Mch, Co. lE. J. Marsh, (5. N. McClusky) 
Belleville, IlL 

Interstate Grocer (C. T. Tucker), St. LouU. 


.lackson, S. (S. Jackson), New Orleans. 

Johnson. Gcoige J. (George Feanilov, P. Dshleu. 
George J. Johnson), Si. Louis. 


Limoges China Co. (D. S. Albright. W. II. Walken. 
Sebring, O. 

Levy, S. A. Co.. Inc. (C. H. Fox>, New Orleans. 
Ijimbert Machiue Co. (A. P. Gro!»en.s), Marshall. 
Mich. 

Leouard Co., T. E. (Emmett Leonard). Kansas City. 
Louisville Coffee Co. (J. W. Klaplieke). Louisville. 


Miller Co.. H. H. (H. H. Miller). St. Louis. 

Marshall & Willey (E. H. Marshall), Kansas City. 
Morgan. W. H.. St. Louis. 

Menezes, Th. L. de. New York. 

McLean & Co.. Anthony B. McLean), New York. 
Markham A Co., F. W. tF. W. Markham, O. V. Ruler), 
St. Louis. 

Monahan Rnikerage Co. (T. P. Muiiahnu, F. .1. Uyan. 

C. A. Schmidt), St. Louis. 

Megulre & Seaton Co. (C. C. Seaton). I.oulgvllle. 
McFadden & Bro., Geo. H. (W. 1>. Stuart). New 
York. 

Miller & Co., U. H. (Thos. Hawken), New Y’ork. 


N. Y. Couimerclnl (W, C. Uowlmul), New York. 
National Pockaging Mch. Co. (II. L Hansou), 
Chicago. 

New Orleans Can Co. (.\. J. Munch, F. Pitchford), 
New Orleans. , 

Nolle Brokerage Co. (Ray A. Nolte. KUlred U. Noltci, 
St. Louis. , ■ 

National Paper Can Co. (Jus. Anuen, L. C. Brooks), 
Milwaukee. , 

Nordllnger & Co.. Henry (A. C. Hamilton), New York. 
Nash Smith Tea A Coffee Co. (W. Smith. Sr.), New 
York. 

Orville Simpson Co. (Hugh Garvin. 11, McCunough), 
Louisville. .. .. , . 

O’Donobue Knight & Gage Co. (K. N. Gage), Cleve- 
land. 

l^ostal Telegraph Co. (Victor E. Bluine, M, S. Haus- 

I'neumat'ic^sVale^Corp. (C. M. UcH-kcr, R. W. DavU. 

Geo. P. Pond), Chicago. 

Powell, E. M.. Philadelphia. 

Rexford Paper Co., Milwaukee, (R. K. Roekhlll, A. 

Roc^h^ter Folding Box Co., Rochester, N. Y\ (George 
Messerschinltt). . „ , t »» 

Royal & Co.. Thoa. M. (B, C. Betner, J. M. Driver). 

!tufee",^f^^ov«B & Burch (W. J. Call, J. W. 

burn). Chicago: (John Dupuy). New Orleans, and 
(F. W. Kuuz), New York. 

Ryan Co.. J. C. (J. W. Rhodes), New York. 

Stewart. Carnal & Co. (A W. Berdon), New Orlea^, 
Stelnwender, Stoffregen & Co. (C. M. Moore. H. M. 

Rodgers. C. H. Stoffregen), New York. 

Spice Mill (IL A. McCarron, B. h. Slmraonx). New 

sJlouIu Coffee & Spice Mills (A. H. Plumer), St. 

Somble'correc Co. (I. D. R'chhelmerL New York 
Smith Bros. Brokerage Co. (F. Tupper «mitnL 

Sndth^S^ale Co.. Columbus, f?’**:*,' Tridway) 

St. Louis Paper Can & Tube Co. (C. G. iron yt, 

Standii?!* Corrugated Box Co., St. T-^juIh. (II. L- 
dera, E. A. Lewis). 

Tea and Coffee Trade Journal (O. W. Simmons. Geo. 

s; McMillan). New York. , 

ThompSi &VBrien ’d'BrkX'Mllwaukee 

f H. Meyer, R. E. 

wS'fi'rh td'A C«: (^F.°w’'EhrhardL'New York. 
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l,t entertainment features 

social Sille of the National Coffee 
Roisters Association Convention 
Briefly Told 

qj-; \ car's meeting was a business convcii- 
and the social features were siibor- 
• •(1 \n outline of the three principal events 
The cnit^rtainment program follow: 

The Banquet 

['-c aiicndanre at the banquet was not as large 
• nial, for the reason that it took place on the 
1 (JaT of the convention, and, as is custom^r>*, 
! V k-:: lof their homes on the day previous. 
The speakers at the annual dinner were: 


Mr. Adams gave an interc.-iting aceouiit of Iiis 
worldwide travels, and aUo dwelt upon the ac- 
tivities of the Pan-American I'nion. 

Robert E. Lee p!a\t‘il a return eng:igenieni. 
He spoke at ibc pre'vious con\ entioii lU the 
X. C. R. A. in St. Louts, and m.nle such a hii 
with lii'S ready wit ihat he w;is iiskeil to repeat. 

Among those at the speakers' talde hesiiles 
President Brand and the speakers, were t'harles 
H. Rain, b, J. Aeh, Th. [.anggaard de Mene/es, 
Robert NT. Forlies, Frank I'.nnis, William Fisher 
and C. A. Clark. 

Thk rnKATKK PaKTY 

Ihursday evening abeiut v^lX) of the member^ 
and their irieiids attended the theatre party in 



A Group of Coffee Convention Goi.fers Rf-nhy for i’l av 

i T>. riKlit: W. D Stuart J O Cliopk F. J. Aeh. T. Harhuur Hrown. W, Itnind, W. I.iingdon. F.dix 
►■■■ O. II. Bhiu. .1. A. Lombard, Webster Jones. M I'lldHti. Oscar Rejnmer. K. T'aiiic, O. W. Miiunci.v 


Mill .Vdams, of the Pan-American Union, 
Lngton, D. C. ; Dr. Sebastian Sampaio, 
Mngton, D. C., and Robert E. Lee. of St. 
'• I’lesident Brand was toastmaster. 

' Sampaio substituted for Aiigusto Cock- 
Dr .Mlcncar, the Brazilian Ambassador, who 
moment found that he Avould be un- 


;ht- 1 


• t ' attend. Dr. Sampaio made one of his 
‘^^teristically enthusiastic and interesfin.g 
■ ‘ibout Brazil, and particularly its relation 
t^olTcc industry of the United States. He 
'''cd the hope that President Brand would 
^isit Brazil as the guest of his govern- 


ihc Orphenm, llie St. T-oiii> Inanch acting as 
hosts. The actors cniered into the spirit of the 
evening and roasted President Brand on his golf, 
Billy Fisher on his ihric terms as president f)f 
the St. L(»uis branch, ( heck on liis liaxing six 
sons in the business with him, an<l numerous 
other members on some [leculiarity. Some one 
stole Secretary Coste’s badge, and it appeared 
adorning the breast oi one of the comedians. 


The Goi.f Match 

The customary convention golf tournament 
was held on the afternoon of the day preceding 
the opening of the convention. In the morning 


726 


THE TEA AND COFFEE TRADE JOURNAL 


Dr 





Some Convention Notables on the St. Louis Golf Links 


Lejt: A trio of San Francisco coffee men. C. II. Bain, Webster .Tones and J. A. Lombard ; Center - l*i t.si,i,M ^ 
getting ready to win first prize; Right: W. D. Stuart, of New York, -following tbrouKli.'' 


of that day, the prospects did not appear very 
bright for a large number of contestants, but 
under the management of Walter Petring, there 
were about twenty-five who made the trip to the 
Glen Echo Club, and who participated in ihe 
tournament following a luncheon at the club. 
Carl W. Brand, president of the association, 
captured first prize, and John Witherspoon, of 
the Fort Smith Coffee Co., Fort Smith, Ark., 
secured the second prize. 


HEARD AT THE CONVENTION 
“If coffee substitutes, composed of wheat 
bran and low black-strap mola.sses, nause«ate >ou, 
drink coffee !” — J. 0. Cheek, suggesting copy 
for the advertising campaign, 


“ I should like to call the members' attention 
to the fact that only three out of the four direc- 
tors nominated were on the nominating com- 
mittee; the fourth we chose from the mem- 
bership at large." — F. J. Ach^ chairman of the 
Nominating Committee. 


“ I am for good roads, but I would rather see 
the good road run from a mill to a freight depot 
than from the Sheriff’s office to the cemetery." — 
W. B. COLVER. 


“ I can say, in behalf of Colorado, that we 
have no objection to any members stopping there 
on their way to San Francisco to next year’s 
convention." — J. A. Folger. 


“ Put your terms right and give customers the 
service and the quality, and they will stay with 
you."— J. O. Cheek. 


SMILE, DARN YOU! 

A Message of Cheer to Members of 
National Coffee Roasters’ Assofiatioi 
and Others * 


By F. J. Ach 
DaytOD. 0. 

W ELL, here we are again my lads, frnm .\ 
South, West and East, 

To exchange congratulalions at our annv,r;l : 
feast, 

To tell of our immense success thruoui tliij v 
drous year 

And, based on past experience face the 
without fear. 

Our yearly gatherings heretofore, have U; 
source ot pleasure, 

And this year in particular, we're happy 'y 
measure. 

We’ve always loved our business, and \v;'h: 
reason, too, 

For never, never, never, have we rca? n 
blue. 

Wc seem to have the faculty of always - ' " 
right, 

And exercise much wisdom, great c.v:’: : 

foresight, , 

For when we.’re loaded down ^^idl 
price will never sag. 

Rut when she makes a big decline wl '. 
got a bag. 

And oh, what rapture fills our herirt'. 

gladly we remember t 

How wisely we bought shipment? ' 

August, September. , , v. 

If this foresight we hadn’t shown, 

sound advice, , ; 

We’d have to buy our coffee now. un 
current price. 

•Delivered at the tenth anniial^ r, • ^ ' 

National Coffee Roasters Association. > • 
veraber 11, 1920. 
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"hen these shipments reach us, we realize 
quite oft, 

fr\ not the coffees well described, but the 
Roasters that are “soft.” 

fluctuations mighty wide, within the year 
we’ve seen, , . . 

iVhile Santos fours were skidding down, from 
thirty to thirteen. 

But even this drop favored us, ’twas but the 
entering wedge 

To fortune’s golden gates because, we had the 
option Hedge. 

ITiat wonderful protector, that shelters weak and 
strong, 

^nd which we use, just when we know, the 
market’s going wrong. 

then we have another plan to keep us off 
the rocks, 

5o wWle the market’s going down, just average 
your stocks, 

And when she takes a further slump from 
seventeen to ten, 

Vou only need repeat the dose, and average 
again, 

How often need we do this, presents a problem 
keen, 

i'ou solve it Coffee, you’ve got the “ bean.” 


The cables now are weighted down, with most 
important news. 

Di course it can’t be guaranteed; believe it if you 
choose. 

Bu: sources quite reliable give this authorization, 
San Paulo will relieve US soon, with new val- 
orization. 

Kvw far this wise expedient will remedy our 
plight. 

b cause for some uncertainty: perhaps we may 
guess right. 

Sao Paulo when she sells her stocks, gels prices 
at the top; 

But after we take on a load, wc meet an awful 
drop. 

Our problem’s most peculiar, when the market 
.'ipeed.s on high; 

ho one can guess how far she’ll go, the limit 
seems the .sky. 

But when she head's the other way, could .invo.ie 
^ foretell 

she’ll not stop until she knocks, the bottom 
j out of hell? 

oft^en said that Providence doth shelter the 
L _ ?norii lamb, 

pt:: ;n our case said Providence, don’t seem to 
L care a damn, 

^ 'hepherds of the market place, with clippers 
L opened wide 

I ■' all the precious wool, they shear us to 

I the hide. 

I deaf to the Ravens cry, nor heed 

L.^ me sparrows fall. 

I ^ and we sparrows have our backs 

L ^ against the wall. 

P - margins that we thought so safe, all quicklv 

disappear, - 


And help to fill the coffers of the bearisti 
profiteer. 

Hope springs elcrnal, says the bard, within the 
human breast, 

And during all these gruesome days, wc kept 
hoping for the best. 

Unless improvement quickly comes, since Hard- 
ing walloped Jimmy, 

Tw'ill shake oiir hope, ’twill shake onr faith, 
'twill even shake onr shimmy. 

When wc make .sales with future date, there's 
ne’er a countermand. 

No matter h<r,^’ the market goes, these orders 
always stand. 

And never will a claim be made on lower cost 
production, 

When goods are too long on the road, no one will 
ask reduction. 

Onr customers arc most polite, they never make 
^ a kick. 

They’re always pleased with goods wc ship, and 
send their checks right quick. 

So prompt indeed they pay their hills, we're all 
filled with amaze, 

When as one man they all demand, that terms 
be thirty days. 

It’s true the railroad fares increase, the fom- 
p’nies need the money. 

Tliat doesn't cloud our rosy skies, they’re always 
bright and sunny. 

The hotel bills, the auto hire, each move onr 
salesmen make, 

Keep mounting up, hut cheerfully, wc pay widi- 
out an ache. 

The freight rales too have made a jump some 
thirty-five per cent, 

This will increase oiir profits loo, that wa.s the 
plain intent. 

Our cartons, cans and boxcs -all cost a triile 
more, 

Wliich operates to make our lot, niiich easier 
than before. 

The publishers, those mighty men, who’vc grown 
so rich and wise, 

Have hammered h<ime‘ that ancient saw, it pays 
to advertise. 

But W'hcn wc con the present rates, lis not 
strange if wc say. 

Of course it pays to advertise, but then, teftum 
does it pay? 

Perhaps the seqttd yon wonld know, ere the 
story grows too stale. 

You tell ’em shirt, you have the talc. 

That’s why wc’rc such a happy crowfl, why 
everything runs fine, 

Why employes ne’er ask a raise, nor question a 
decline. 

Why our expense grows always less, our profits 
always big, 

While dealers in most other lines, must dig and 
dig and dig. 

But best^of all the circttnistancc, that of pure rap- 
ture smacks. 

We know darn well wc need not P'a.v, an excess 
profit tax. 
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CONVENTION SIDELIGHTS 


Notes and Observations About Members 
and Non-Members in Attendance at 
the St. Louis Meeting 

' I ' HE industrial exhibit idea got away to a good 
^ start at St. Louis. President Brand is well 
pleased with the beginning and hopes it can be 
repeated. During the first day^particularly, there 
was a good crowd in the exhibit room between 
convention sessions, and the delegates showed 
much interest in the displays, especially the work- 
ing demonstrations. 


One of the pleasant incidental cvcnis o- 
convention was a dinner party held on tliu eve- 1 
of November 11 at the Missouri Athleiic o, ' 
Among those attending were Mr. and Mr^ u 
W. Calkin, Keokuk, Iowa; Mr. and Mrs i: 
Johnson, St. Louis; S. A. Schonbrium, K- ; 
Ehrhart, VV'ilUam Smith, William Comerford 
A. C. Hamilton of New York. After the 
dancing was enjoyed. 

A. J. Gretsch, of the General Can Co., Chic:i,v 
was a convention visitor. His firm did not h' . 
an exhibit but Mr. Gretsch was on hand to ^rr-- 
his friends in the trade. 

H. S. Gille, of the Gille Manufactnrini,' C 



Convention Coffee Market Quotation Board Installed by Leon Israel & Bros. 

The blackboard Illustrated above, witli ticker attachment, was set up in the convention room and kept the (ijlt 
gates in close touch with coffee market conditions. This feature wus made possible by the co-operaii'>D c.i i.-^ 
H. Nolle, manager of the St. Louis branch of Leon Israel &. Bros. 


Among the Pacific Coast members at the con- 
vention were Webster Jones, president of the 
California Branch Association; J. A. Folger, the 
newly elected first vice-president of the National 
Association, and J. A. Lombard, all of San Fran- 
cisco, also E. C. Joannes of Los Angeles. 

Thomas P. Monahan, of the Monahan Broker- 
age Co., New Orleans, was much in evidence at 
the meeting. Mr. Monahan is now permanently 
located in New Orleans, being in charge of the 
newly established office in that city. His firm also 
maintains an office in St. Louis in charge of G. 
A.' Schmidt. 


Kansas City, came to St. Louis with the 
and Kansas City delegation, and it is 
was the life of the party. According to M 
Gille's account of the volume of business lit 
doing, he doesn’t have to attend trade 
tions to sell coffee cans. 

Genial " Tom " Royal rvas missed at the 
ing. B. C Betner of Thomas M. Roval ^ 
was on hand, also J. M. Driver, The Ro.^al 
play in the exhibit hall was a "pippin’ R 
real work for Ben and J. M. 

A feature of the exhibit of the 
cil Machine Co., St. Louis, was a 
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^1 [.Ji ' being a list of a hundred or more 
• *' i,;i Diugraph machines. 

ihe most active and helpful persons 
- lie convention room was Mrs. B. B. Tru- 
•- uh(' assisted Manager Costc at the regis- 
rj-Kii made herself generally useful 

I'd accommodating, having a word of welcome 
[„r each newcomer and making every one feel 
h''me. Mrs. Triilock is employed in the St. 
Luiiis ollice of Leon Israel & Bros. 

[t is doubtful if any one had a better time 
ii the meeting than Walter D. Stuart, of Geo. 
H McFaddcn & Bros., New York. He was a 
r,,>al host. 

The Rochester Folding Box Company, Roches- 
itr. N- V., distributed a disc shaped perpetual 
takndar in commemoration of their twenty-fifth 
iiiniversary. The face of the calendar is white, 
jiirrounded by a circle of red. On the reverse 
Bide is a picture in blue of the plant, with the 
ftLtrds “Twenty-fifth Anniversary, 1895-1920.'’ 
The weight of the souvenir makes it an extremely 
serviceable paperweight. Its attractive coloring 
»ii(i neat appearance do credit to the company it 
represent.s. 

Frank Ennis, of the Ennis-Hanly-Blackburn 
Company, Kansas City, showed commendable en- 
terprise when he distributed a card at the con- 
vention reproducing the photograph of the first 
N. C R. A. meeting, together with a list of the 
names of the men in attendance. This card was 
handed to every convention visitor, signed by the 
Ennis-Hanly-BIackbum Company. The photo- 
graph, which was loaned by Leon Israel & Bros.. 
St Louis, is reproduced on page 722. 

; George Messerschmitt, of the Rochester Fold- 
ing Box Company, Rochester, N. Y., had one 
pf the most popular exhibits at the convention 
f' f the reason that underneath his display table 
had a box of apples which he handed out to 
'•'■tors as souvenirs. The plant of the Roches- 
itr Folding Box Company is located on a fruit 
farm, 

h is interesting to note that Mrs. B. B. Trulock, 
''ho is mentioned in another paragraph, is the 
of the late W. T. Bown, first secretary 
the National Coffee Roasters Association. 

Fred Ehrhard, of Woods, Ehrhard &: Co., New 
made quite a reputation as a singer at 
‘•t. Louis. He has a fine tenor voice. Since his 
return to New York, it has been rumored about 
street, that he has been offered a position 
the Metropolitan Opera Company. 

^ A. Schonbninn, the New York coffee roaster 
exponent of the terpsichorcan art, had the 
^I'PorLunity to display his skill in St. Louis, in 
the fact that the entertainment program 
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did not inchulc an cvcniiii; ui ilajiciii.e, .o', has 
been customary in the past. 

The American Can Couipaiu, New York, did 
not have a dl^pla> at the exhibit hall, but tins 
firm was well represented.! at the nieeiing by 
O. L. Demiiig. jolm F. Lame, A. W . l_.nii;don. 
William J. MuilaUy. ami C. D. Reid, Messrs. 
Caine, Laiigdeni aiul Reul paiucipat^il in the 
coiuemion gull tournament, lint did mu eapinre 
any prizes, perhaps out of courtesy to tlic coffee 
roaster contestants. 

()- L. Dciniiig, adverti.sing manager of the 
.\mcrican Can Loiupany, said it was a good con- 
vention, and he oiiglu to kiutw because he has 
attended more association gatherings than most 
men and he enjoys a wiile acqnaititanceship 
among manufacturers in many trades. Mr. Dem- 
ing has much to do with the annual meetings of 
the Canners' Association, and there are mighty 
few canners who do mu know and respect him. 

Ed Harrigan, manager of llanl & Rainrs St. 
Louis office, chaperoned Ben (Tisanas during the 
meeting, making sure that Ben did not trip over 
his new cane. 

Any roaster who came intt> contact with a Fibre 
Can Corporation representative must have been 
impressed with the enthusiasm that rharacierizes 
every member of this young organization, which 
is making a specialty of coffee packages and 
maintained an exhibit at the roaster’s annual 
meeting. Tho.se representing the corp<jration at 
the convention were B. W. Butler, B. K. Ford 
and W. D. Johnson. 

Harry' C. Danaher, the coffee commission 
agent who recently re-cnlcrcd the busine.ss on his 
own account, was on hand at St, Louis, MV. 
Danaher attended the St. I-ouis meeting in 19LS 
and ha.sn’t mi.sscd any since then. 

St. Louis is home f(;r Max Good of M. S. 
(5ood & Co., coffee brokers, and so he didn't 
have to take his accustomed long trip in attend 
the meeting, ^fax Good is one of those individ- 
uals who lend atmosphere and a spirit of geniality 
to any gathering. We hope he will always be 
among those present when coffee men meet. Tf 
Max would only chronicle his experiences in 
the coffee trade it would make good reading. 

Many commented on the appearance and 
activity of J. O. Cheek, of the Chcck-Ncal Coffee 
Co., Nashville. Mr. Check is no longer a young 
man, but he doesn’t look a bit older than he did 
at the inception cf the N. C. R. A. ten years 
ago, and he w'as one of the most active men at 
the 1920 meeting. Mr. Cheek has six sons en- 
gaged in the coffee business with him. 

A. W. Berdon, president of Stewart Carnal 
& Co., New Orleans, returned to hi.s office by 
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way of St, Louis after a four months’ visit to the 
Pacific Coast. 

A. P. Grohcns, general manager of the Lam- 
bert Machine Co., coffee machinery manufac- 
turer, Marshall, Mich., was present and during 
the course of the meeting presented each delegate 
with a neat leather bound pocket diary. It is 
Mr. Grohens’ regular custom to distribute some 
serviceable souvenir at each convention of the 
N. C R. A. 

Some years ago Jabez Burns & Sons, the coffee 
machinery manufacturers, of New York, presented 
gold coffee beans as convention souvenirs. They 
proved an ideal memento and so this firm has 
distributed them each succeeding year. Every 
one wears a Burns coffee bean in the label of 
his coat during N. C. R. A, conventions and in 
many cases, throughout the year. It has become 
the insignia of the craft. 

Judging by the comment heard about the 
corridors of the convention hotel, L. C. Brooks, 
of the National Paper Can Co., Milwaukee, has 
aroused the interest and admiration of numer- 
ous coffee packers, and container manufacturers, 
as well, because of the aggressive manner in 
which he is presenting the merits of his products 
— Napacans. 

President Brand’s reference in his annual re- 
port to the unfortunate cripple who was cheerful 
and industrious in spite of adversity brought to 
mind the fact that the President's home town, 
Cleveland, has a “ community chest." This 
organization recently conducted a successful 
campaign to raise a considerable sum of money 
in behalf of Cleveland’s needy, and Mr, Brand, 
the vice chairman, took an active part in the 
campaign. 

J, J. Sutton, of the Huntley Manufacturing Co., 
Silver Creek, N. Y., the coffee machinery house, 
was much in evidence at the convention. Mr. 
Sutton gets about the, country a great deal and 
is building a nice following in the trade. H. G. 
Lewis, of the same company, was also registered 
at the meeting. 

Jabez Burns & Sons, the coffee machinery 
manufacturers, displayed a nice bit of enterprise 
when they distributed a map of the New York 
green coffee district at the convention. On this 
map is indicated the location of the leading firms 
who use Bums equipment for testing samples of 
coffee and tea. 

I. D. Richheimer, of the Soluble Coffee Co. of 
America, New York, was ** among those pres- 
ent." Mr. Richheimer’s wide acquaintance^ip 
in the coffee trade has greatly facilitated the 
introduction of his product to coffee men. There 
were few men at the convention that he did not 
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know. It is difficult to withstand Mr 
heimer’s persuasive salesmanship, because 
knows coffee packers’ problems, having he-- 
roaster himself, once upon a time, 

E. G. Beeson, formerly with the \a- 
Grocer Mills, Detroit, was a convention v ; ^ 
Mr. Beeson recently returned from a ^ojo-rnr. 
several months in Europe. He Is now • 
quainting coffee roasters with the merits of ■ 
tured coffee. He was warmly greeted hv 
old association friends. 

A. J. Munch, the New Orleans can man C6"i. 
up with the delegation from the " Crescent Cm 
Because of his ample physical proportions, !«• 
Tea and Coffee Trade Journal artist eageri; 
seized upon the opportunity of making a pen pic 
ture of A. J., the result of which is shown :■ 
another page of this issue. 

So far as we know, the St. Louis meeting r* 
the first N. C. R. A. convention attended by G E 
Diefenthaler, of B. Fischer & Co., New York 
Mr. Diefenthaler is identified with one oi th' 
largest coffee roasting firms in the East, andth 
association needs the active co-operation of ni?i 
of his caliber. 

Arbtickle Bros., New York, were representi^ 
by Thomas McMullen, one of the firm’s e.w: 
tives. It is Mr. McMullen’s custom to make a 
extensive trip at least twice a year for obsena 
tion and intimate contact with the sales forc; 
After leaving St. Louis he visited several ciii'; 
in the South and West. 

A. J. Dannemiller, of the Dannemiller Cotre 
Co., New York, was on hand as usual, but un 
fortunately was not accompanied by Mrs. Da: 
nemiller, whose presence has lent grace an 
charm to numerous former occasions. 

The Or\'ilIe-Simpson Co. of Cincinnati, shovre 
a Rotex sifter in actual operation. The mactin 
is designed to sift coffee and spices. The nur 
ufacturers state that this equipment requires liftl 
power to operate and the special doth cleans 


device makes it possible to sift difficult spices 
Although E. D. Anderson, Inc., 
has been making automatic packaging machiner 
for some years, it is only recently that this 
has exhibited and advertised its machine? 


Triumph Weigher, shown at St. Louis, is a f'' 
type of automatic weigher designed to ban 
both tea or coffee. E. B. Elder, who had char? 
of the exhibit, demonstrated that this mac 'f 
would weigh basket-fired, Japan tea. a 
product to handle automatically. 
ing part of the display consisted of picture. ^ 
the various types of automatic machines 
by this firm, including extract bottle 
machines, candy wrapping machines, ew 
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^ Here will be found excerpts from the more notable addresses, 
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reader and designed to be more convenient for reference purposes. 


terms and discounts 


>rice Deflation Means That the Time Has 
Come When AU Roasters Should Do 
Business on Short Terms 


By A. E. Gilster 
St. Louis 

JOINTING to the disturbed business condi- 
uuns due to deflation of prices and allied 
actors, A. E. Gilster, financial manager and 
ctlee department director of the Amos-James 
Irocery Co., St, Louis, said: 

The stringency of money has curtailed trade 
ind the terrific losses which wholesale grocers 
ia\e had to assume on sugar alone have been 
ir;gha‘ul enough in many instances to encroach 
ipun working capital. 

The stocks of merchandise are being liquidated 
)r this account at a sacrifice, and buying has been 
rcry much restricted on account of the lack of 
funds. This strong pressure to sell with a light 
Jemaiid for merchandise has worked a double 
brdship on the jobber. On the other hand, the 
incouraging feature of the present situation is that 
Ihe speculative element which has usurped the 
function of the wholesale grocer is rapidly being 
entirely eliminated, and the grocery business is 
tow drifting into the regular legitimate old-time 
channels. 

"Due to the fact that stocks of many jobbers 
much lighter than they have been, joboers will 
pc enabled to buy new goods at the market, pro- 
vide the retailer with merchandise in a great 
nary instances at a less price than the chain 
itores or channels other than the wholesale 
jrocer own them for, in this way placing the in- 
kpendent merchant in an enviable position to 
competition. This will change the entire 
reeling in re^rd to merchants buying too spar- 
^giy and will stimulate business from every 
tngle, 

The time has come, however, when we must 
the wisdom of doing business on shorter 
^nns.^ The very fact Aat a great many jobbers 
K ^ number of years been able to extend 
business by having shorter terms, and col- 
their bills more closely than others, 
i^onstrates very clearly that where there is a 
there is a way.” 

Mr. Gilster told the experiences of some 
^ Gevaltrs have had with shorter terms, men- 
jobbing houses 


under his control and has reduced outstanding 
monthly accounts from an average of 2tX) per 
cent a few years ago to 43 to 75 per cent on No- 
vember 1 of this year. He also .caid that since 
his own firm was started in 1907 it had never 
hilled goods other than on 30-day terms. During 
the war these terms were brought down to seven 
days. 

Mr. Gilster next pointed out the effect long 
terms have on some retailers: 

“Quite frequently retail merchants will buv 
fixtures necessary or unnecessary to their cstal>- 
lishmcnt and will bind themselves to pay certain' 
amounts in stated periods, and where joblicrs 
are lax in their terms they use the money which 
should come to iho jobber and invest their 
money in equipment of this kind. In some in- 
stances, they have even purchased real estate, 
and when a.sked for bills owing they say their 
money is in building or real estate of some kind 
and they cannot meet their obligations. . . . 

“Getting back to my own firm again, you 
might be interested to know the percentage of 
outstandings of our different houses. One of 
our firms in Indiana had outstandings on the 
first of the month of only 68 V 2 per cent. The 
average of all of our outstandings was less than 
100 per cent. Local outstandings amount to only 
66 per cent., and wc are far from being satisfied 
because we feel that the time must come when 
the retailer must do as the jobber — discount his 
purchases if he is to compete with the tremen- 
dous competition that he is facing at the present 
time. The very fact that one concern alone can 
get three hundred million dollars annually in 
cash from the consumer in advance fairly shows 
that the consumer wull pay cash where the re- 
tailer exacts cash. . 

How Short Terms Benefit Retailers 

“ What effect would it have on the retailers in 
this country if we were educating them on a 
short term basis not only in buying goods, but 
in selling goods the same way? It would place 
every merchant in a strong position. It is qmte 
natural that if a merchant takes care of his obli- 
gations promptly he is also more efficient in his 
business. Furthermore, it puts him in a position 
to exact the best terms possible from 
source, and he is placed in a position to sell his 
merchandise at a price which would meet any 
and all competition, which, after all, is of just 
as much advantage to the wholesaler as it is to 
the retailer, and if it is of advantage to the re- 



732 


THE TEA AND COFFEE TRADE JOURNAL 


tailer it is of just as much advantage to the con- 
sumer. 

“ Having educated the retailer to shorter 
terms in both buying and selling, the result will 
be better buying policy on the part of the re- 
tailer, and less likelihood of over-buying which, 
under present conditions, is one of the greatest 
handicaps that a merchant works tinder, for 
when a merchant over-stocks he does it on long 
terms, and this makes it necessary for the job- 
bers to carry this account, acting in a measure 
as the retailer’s banker. This is distinctly a 
disadvantage to the wholesaler as well as the 
retailer. . . . 

“ There seems to be much fear on the part of 
a great many distributors of food products in 
the making of a change in their terms, owing to 
the fact that this is not a general proposition on 
the part of all jobbers. As long as this stands 
out before us, just so long will we get nowhere 
on the proposition. This, then requires leader- 
ship of marked ability, and requires fearless 
carrying out of a policy for betterment of busi- 
ness regardless of what your competitor may 
be doing. 

Terms During the Sugar Slump 

" Some months ago when the item of sugar 
had run up to the price of a cup of goed coffee, 
we concluded that it was going to take more 
money than we were going to get from our 
banks to finance sugar, and we, regardless of 
what our competitors did, made our terms cash 
in advance on this item. Our price was made 
net cash, no discount, cash with order, and al- 
though the bottom was knocked from out of the 
sugar barrel, this country having now more 
sugar than we will be able to consume this year, 
we still bill sugar out on net terms. Possibly 
this change of terms was not appreciated, but 
we felt that we were adding many retailers due 
to the fact that wc exacted cash and they could 
not afford to buy except from a hand-to-mouth 
basis. There is no question in my mind that the 
usual terms on this item would have spelled dis- 
aster for many retail merchants, at least, to 
those who made their purchases largely through 
our house, had we not adopted this policy. 

" The matter of cash discounts has had the 
attention of the St. Louis Wholesale Grocers’ 
Association for some time past. I am free to 
admit that there has been no uniform plan that 
could be agreed upon, owing to the conditions 
which prevailed in the past few years, but there 
has been a tendency on the part of a great many 
jobbers to reduce their terms to 1 per cent., and 
this has been successfully carried out by some 
houses. As a general proposition, however, on 
7 to 10 day terms the wholesale grocer gives 2 
per cent, on some items, feeling that it is a bank- 
ing proposition and that this is an incentive for 
the merchant to pay his bills in the discount 
period. If this inducement were lacking he would 
take thirty days or longer to pay his account. . . . 

“ In conclusion, I just want to say that at no 
time in the history of the St. Louis market have 
the jobbers worked so closely together in matteti 
of this kind, and to my mind the same construc- 
tive work could be carried on in similar associa- 


tions such as the National Coffee Ruasitr^ a 
ciation and its affiliated branches, h wJ Vi ! 
terially aid your business and ours." 


ASSOCIATION advertising 


The FundamentalB of the Successful (’u 
paigu, Especially in the Interest^ 
of Coffee 


By Charles Coolidce Pari.iv 
Philadelphia. 

real trouble with cooperative or 
^ ciation advertising is not advertisirj 
cooperation,” said Charles Coolidge Partin, r.- 
ager of the Division of Commercial Resear.h 
the Curtis Publishing Company, 
phia. He continued: “Advertising can do 
part. The difficult thing is to get cooperst;; 
The difficult thing is to look each other in i 
eyes and trust each other sufficiently to carry 
program through. The much more difBc; 
thing is to live down a success. The most d 
couraging thing about cooperative advertising 
that success is most likely to kill it, Wiih t 
individual, the man who gains a success imme- 
ately aspires to still further and higher sucicjj 
The cooperative organizations that make a suc:t 
are very likely to rest on their oars and in th 
period may lose the advantage that they mayb 
gained by previous successes. 

Coffee ADVERTistNC PECULiARiiit? 

“In this I think we need to make a rather c.t 
distinction between cooperation among gr ' 
and cooperation between manufacturers, T 
peculiarity of your organization is that in 2 w 
in yoqj advertising you represent both. Tli 
is, if we call them coffee roasters, slandinc 
manufacturers, we have a distinct group as : ; 
pared with the growers in Brazil. 

“ Cooperative advertising in the past .. 
proven most successful with those tha: s 
growers. Growers have a different situaw 
they can produce in competition with each o:he 
one man can do it better than somebody vise a: 
no one of them is large enough to sell 
ally ; in order to sell they need to get tocethif 
Here Mr. Parlin told about the orange -i 
raisin growers' association advertising canipa:?.' 
showing that such campaigns tend to ui'-ru 
production and to expand markets. He regi me- 
“Now it comes to your association which JJi 
resents, in turn, a manufacturing 
where, again, the chief competition 
selves becomes selling. You can buy at aW ^ 
same price, produce at somewhere near ^ 
cost, and you have your competition m 
It is less easy for you to cooperate on ^ ^ 

plan, or perhaps it would be fairer to ^ay.' 
necessary. And yet, you are the jriyj 

that must give the direction to these 
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iroin Brazil, and to do it you must do 
viT inirt in contributing. 

' ‘ i s;jv that is a very great advantage— to 
.. ■t-’-iOOOO handed to you for the purpose 
but in that comes a certain disad- 
or perhaps several. Maybe I can liest 
'ilnVtr^alc it in this way: If you will go to 
!mo-t aiiv capital city m the country, unless it is 
^ LTV large city, you are very apt to find there 
2 mVeiiificent state house and a very poor city 



How THE Country's Annual Food 
Expenditures are Distributed 


u\\, and what is the reason? The reason is 
hat the city becomes pauperized by the slate in 
•iiiiMing buildings. The state puts up magnifi* 
:ent buildings there — greater than the city could 
ispire to, and then the city doesn’t do^what it 
lormally might, to judge by other cities of the 
?ame size and wealth. There is the danger. 

‘‘Having been given $250,000, it becomes too 
easy to rest on the oars and hold back from 
ioing the thing which you need to do to put it 
^ver. You need to make your contributions of 
money, of effort. You have got to take a real 
interest. Let me emphasize again, gentlemen, 
that it is necessary not merely to put in your 
Ic. a bag, which seems a most trivial thing so 
t 2 r as that is concerned, but it is necessary for 
tach and every one of you to get back of this cam- 
paign, e recognize, we who are in advertising, 
that advertising is a great power, but we realize 
that there are two other factors that are also 
gttat powers. In the first place, there is the 
of the product, and let me emphasize to 
gentlemen a fact that is perfectly trite and 
needs constant reiteration — that is the neces- 
of turning out a meritorious product. . . • 
he success of any advertising proposition de- 
pends on the merit of the product; and one of 
elements of support you need to give is the 
ji'Oat serious effort you can possibly give to the 
building up of the quality. 


Another thing you need to ilo is lo git be- 
hind it in a selling way, Word-of-mouih mlvcr 
Using i.s the mo>t powerful thing in the world; 
the most powerful thing to promote the use of 
coffee is a woman that can eook iKlieious eoilee 
and say a word for it as she passes it oin to lier 
friends. You need to have >(>ur definite celling 
effort, yon need to tie up with the advertising 
that selling effort. You need to gel behind every 
page that comes out in our publications and in 
other publications, and pul them in your win- 
dows, give them to your salesmen, have them go 
‘out and sell your retailers. 

“The great diffictihy is that coffee is such a 
small part of the retail business. I’crhaps be- 
fore I go on to that I ought to say just a word 
in regard to your own proposition. Going back 
to an earlier period when 1 spoke to you at your 
last meeting, I called attention to the fact that 
the advertising of substitutes for coffee, indi- 
cated by the green line on this chart, was very 
much in excess of the advertising that was being 
done of coffee. You see that remained true right 
up to 1918, the green line being several times 
that of the black line; but beginning in the mid- 
dle of last year when your advertising started, 
you passed the green line very materially, reach- 
ing up to nearly twice that. Twice as much ad- 
vertising of coffee was done as of substitutes. 
These lines represent the 1920 situation, up to 



Ax.vlvzing the Average Family’s Yeaki.y 
Food ExPENmTURE.s 


October as far as the records are in. The dotted 
line indicates what it presumably would be, carry- 
ing it out on a percentage basis. Again you see 
a fine domination of coffee as the result of your 
advertising. 

'Tt is rather intercsUng to compare those 
figures with the per capita consumption as the 
government figures it. As you gentlemen know, 
that is figured on the basis of imports, and hence 
is subject to fluctuations from year to year ac- 
cording to import figures. When there is a 
thought of prices being higher, there is an accel- 
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Coffee Consumption py Five Year Averages, and the 1920 Advertising Record 


crated buying, and when they think prices are 
lower there is a retarded buying. This does not 
mean that the per capita consumption jumps up 
and down from year to year as is shown on this 
chart, but if we take a five-year period we may 
get a fair picture of what is the actual consump- 
tion. We see a fairly definite development until 
about 1905, which is just about the time the coffee 
substitute advertising got under way. Since that 
time we see a definite decline until we get to 1915. 
Since that time there is a fairly definite increase. 
I may say that these figures are for the year end- 
ing June 30th, and hence this low period represents 
just about the point at which you began adver- 
tising; you find there has been, since then, a 
definite gain. 

“ I do not say that is directly the result of ad- 
vertising. I think your problem is a long-dis- 
tancc one. You have got to interest new people 
in using coffee, other people in using more 
coffee. It is something that is not going to be 
done in a day. I do not sec that you have the 
opportunity to go out as the raisin people did, 
and teach a brand new use. This we feel con- 
fident of in advertising. You do have the oppor- 
tunity of developing, through the persistency of 
your efforts year after year, a greater and 
greater market. Of that we feel sure. 


“ The only question in our mind is your om 
ability ta cooperate, your own ability to stay 
hind th “thing with the full power of your m 
terest, not merely making your contribution- 
that needs to be done — but adding the full 
ure of your interest. 

“I think that will be a little clearer if we tun 
for a moment to see what a factor coffee is ti 
the retailer. The most exhaustive study eve 
made of food consumption was made by tbe gov 
ernment in 1903. So far as dollars are con 
cerned, the figures are entirely obsolete. So la 
as percentages are concerned, they are 
Over 25,000 families were interviewed by ® 
government investigators. They found ibat t 
made 45 per cent, of the total exi^naitjt 
They found that about 10 per cent, of these 
ilies, or 2,5W, had kept pass-books and 
could get a closer analysis. They found 
these families had a slightly higher 
chance, largely probably tnere 

more memlwrs of the family. They ‘’P .i, 

smaller percentage for food. moun 

holds true. As an income increases, the ^ 
of money in dollars increases, but the e p 
ture of money decreases for food. „,|^ri r- 

"The thing I wanted to call your 
was the analysis of the $327 spent b> t 
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or food. It shows that in these food 
■ of that $327, just 3 per cent repre- 

'"’V “u-cnditure for coffee, while 97 per cent 
other lines. We made an attempt to 
■ Vh\s before the war to a national basis, 
V I the farm families as well. The farm 
v'did not buy so much of dairy products 
/ tables which they raised themselves, but 
a little higher, possibly 4 per cent. 

• ,ril changed; instead of 

- ‘md a half billion it is now approximately 
r'tivit jrocs out in retail. But, again, I pre- 
your coffee percentage may not I>e 
"i niorc than 4 per cent; at any rate it cannot 
m'tv tar from that one way or the other, that 
iron/ a retailer’s standpoint— selling food. 
..r line is only 4 per cent of his operation, 
v'i means that you cannot expect any very 
c-'i amount of sales effort on his part; in 
•t’ vou cannot expect any unless you get after 
n' pretty hard; hence, the necessity on your 
rt oi constantly stimulating that retailer to 
' behind your proposition, to display your ad- 
riifing, to get his salesmen interested in the 
tfee .and then, in turn, to reach out beyond that 
:,n to develop the market. 

■‘Frankly, the food product is so large and it 
lold through so many channels and over so 
t«: a territory, yet we are apt to think of the 
lod of a few great cities— of New York, of 
hiladelphia, of Boston, but you can take all 


those, all the other cities, too, from Portland, 
Maine, to Wilmington. Delaware, and you have 
only 20 per cent, of the food market. You can 
take all the great cities of the Central West, in- 
cluding Chicago, Milwaukee, Minneapolis, Dcs 
Moines, Toledo, Cincinnati, Cleveland and De- 
troit, and you have got only 24 per cent. Add 
those two together and you have only 44 per cent. 
The majority of your m.arket, .^6 per cent., Is 
somewhere outside of those two great sections. 

“In the next place, it goes through such a vast 
number of distributors. Starting with the pro- 
ducers. importers, manufacturers and packers, it 
goes frcqucnlb' through brokers to a great group 
of wholesalers. How' many there arc in the 
grocery field may be illustrated perhaps by this 
map. This shows about 1,200 cities in which 
there are wholesale grocers— not 1,200 wholesale 
grocers— many limes that, but 1,200 cities. The 
wholesalers, in turn, sell to perhaps 400,000 re- 
tailers of different kinds, and they sell to the 
consumer. That vast machinery is a good ma- 
chinery for distribution, but it cannot exert any 
great amount of sales power on your particular 
product. 

“They talk about going direct to the con- 
sumer Frankly, gentlemen, I doubt whether we 
will ever very seriously change this picture of 
distribution. Some large maniifactnrer.s may go 
to the wholesalers and cut out ihc brokers. Some 
very large manufacturers may gel the whoU* 
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army of men necessary to go direct to the retail- 
ers, but so far as the distribution of the products 
far and wide is concerned, both the wholesaler 
and the broker are in line to perform so valuable 
a function that, in my judgment, wc are not 
likely to live to see the day of their elimination. 

An Analysis of Market Conditions 

“ Now that we have got this great machinery, 
behind it we have got to put the advertising to 
go out and reach it. ‘ But,’ you say, ‘ what is the 
condition going to be this year? Is there going 
to be a receptive mind? Are conditions going to 
go to the bow-wows or are they not?’ We real- 
ize that in certain lines there have been serious 
losses — in sugar and in your line, for instance. 
But I would call your attention to the fact that 
what we are up against largely is a retarded mar- 
ket. That is, there are two things in a market; 
in the first place there is buying power; in the 
next place there is buying willingness. You may 
liken buying power to a river that flows calmly 
along; you may liken buying willingness to a wind 
that blows on the surface of the stream breaking 
it into wave motions of acceleration and retarda- 
tion. The thing that accelerates a market is the 
thought that prices will be higher; the thing that 
retards is the thought that prices will be lower.*’ 

Here Mr. Parlin cited the slump in the auto- 
mobile market to illustrate his point, and also 
pointed out in considerable detail how estimates 
of buying power are based on the farm market. 
Speaking of Prohibition as a factor in the recent 
market conditions he said : 

“ It is rather interesting to note that before the 
war the retail expenditures for liquor exceeded 
the entire exports of our manufactured products; 
it exceeded one-half of the food that was sold 
at retail; it exceeded the sales of all the depart- 
ment stores in all the lines they carried; it was 
more than twice the national debt as it stood be- 
fore the war, and that vast sum is coming in as a 
definite help, if you please, to other markets. 
That is a line that it seems to me is going to very 
directly help your line. Prohibition itself is one 
of the factors very likely to furnish an upward 
turn to your coffee markets in all their various 
phases. We look forward to business conditions, 
feeling that the buying power is sound, that the 
only thing that needs to be restored is a confi- 
dence in order that the psychology of the situa- 
tion may be for the people to go on and spend 
in a normal sort of a way instead of holding back 
waiting for prices to be lowered. 

“ I have not studied your line closely enough to 
know what has happened in it. You are more 
familiar with it than I am, but I suspect that a 
great deal of the trouble that has come has come 
from the fact that -in declining markets every- 
thing has tended to bear it down, and when once 
you strike a situation of stability and upward turn 
in the market, you 11/111 find a tremendous buying 
power there. 

“ Into this situation you come with your adver- 
tising campaign to increase the consumption of 
coffee. I may say that magazine advertising has 
increased steadily. The increase was a little less 
during the war period, but if the increase from 
1915 to 1916 had been continued we would have 




been at just about the same point in 1019 ;,. 
actually arrived at. Here is the most intc'^V* 
thing about that: When we come to aiiaiv'f' 
we find that this increase has taken place 
largely in the lines of every-day purchase T 
years ago, if I had shown you the chan at 
so far as our own publications are concerned 
passenger car industry would have led 
the great industry is the food industry, h ^ 
greatest industry in the country. It proper !;- 1 
serves a position of leadership and it has it \ 
tice the great growth in three years in ioU-. 
vertising. The next line is toilet goods w-h' 
great increase; then automobile 
Passenger cars went back in the war period > 
came to a level. " 

“Your line is one that has not been nwch ■ 
vertised. We have felt that in your line 
opportunity for firms to do a national busmec 
I realize the peculiar difficulties of your bus'ne^ 
I realize the necessitv of having the produ 
roasted and getting it quickly to the consun.tr 
realize the necessity of a quick turn-over on th 
part of the wholesaler and retailer. I realize to 
the still greater peculiarity of the coffee pot’ an 
how the consumer buys a brand that is e.xcvllei' 
and in a few weeks the brand loses its flavor an 
is discarded because the coffee pot was fi' 
washed. 

On Individual Firm Advertisi.vc 

“ Frankly, the building of a coffee market for an 
of you would be utterly impossible if it were 
for the fact that your competitors are losing thei 
markets just the way you lose yours. In spite c 
all that, we do believe there is an opportunity fo 
an individual firm to do a national business wit 
the ri^t kind of distribution — by putting eroi:g 
advertising behind it to get the quick turn of ih 
wholesaler and the retailer to enable the put 
chaser to get the fre^h coffee that is going to ^ 
satisfactory. We do not believe that such advet 
tising would be inconsistent with the efforts tha 
you gentlemen are making in your cooperate 
advertising. We believe there is the field for boil 
and wc feel that there is also the dcsira 
bility of each of yon in your own local :c: 
ritory using more local means to get behind tk 
advertising campaign and strengthen and rsr. 
force it and tic it up with yours. We have ever; 
confidence in advertising and what it will d: 
Advertising is not as strong as the spoken worj 
It is not as strong as what your men can say, 1 
is not as strong as what the retailer could say i 
he had the time. But there are certain trm? 
advertising can do that the spoken word does no 
do. First, it reaches a lot of people at , 

" In the second place, advertising has anone 
advantage. It can come again soon. . . •'^du 

tising . . . has the opportunity of reachineoUi ‘ 

help build your markets. What does it do tor y - 
Does it take the place of your salesmen. 
never say to an advertiser, 'Now you 
and you need not spend so much in ' I 
effort; you can use less men.’ We sav, o 
contrary, * Now that you have {[jj 

have created a greater opportunity 
you can cash in on more men, you can ca- 
higher-priced men, and by all means 
this and cash in by your aggressive j p^e 
Advertising, therefore, simply goes out 
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I, Do not expect too much of it; 

'i ' , ihc work that it is expected to do; it 
' j ynd reach people; it will prepare the 
'•;VV--ur efforts. 

r Vl ’i- mother thing that we sometimes over- 
ihe longer I work in advertising the 
' Mhc force seems to me until T have come 
I nk 'lut It is the principal thing that advertis- 
1 think perhaps the principal thing that 
does is to sell the person who has al- 
v't' , light. I spspect in your own line the 
X-s' thing that advertising does for you is to 
.he people who are already using your 

piiikly, it is very easy to get 100,000,000 poo* 
r,V -n'out and knock coffee— very easy for 
> Teo out and say it is bad for the health; 

It i, \ ery difficult, gentlemen, to get 100,000,000 
n!c or even a very small Intelligent part of 
!.j read, to go out and say a good word in 
jlt 01 ir. Let us bear that in mind in adver- 
le .Xtlvcrtising, we used to think, was a prob- 
'o: reaching 100,000,000 people. We know 
nc>w. Advertising is the problem of selling 
m'K'd number of people that read and think, 
.oi gentlemen do as I have done and go and 
111 every door in a village, you find some pco- 
do no reading; you cannot sell them. .A 
- i other people read and don’t know what they 
!, Yuli cannot sell them either. Here and there 
i person with a look in his eye that says he 
. something from the printed page which he 
N inio action and into words when he goes out. 
lit is the limited market you sell. You sell 
m anti they sell the rest. We recently sent 
t []r)\vn into the depths of New York to find 
what groceries were bought by people who 
not read English. We found the same things 
lu'hi as up on the boulevards where pco- 
rvad the advertising in the magazines, 
■nebody down in those districts read the mag* 
nc and' told the rest about it. Advertising put 
ouer and a pep behind the Jiales organizations 
[hose companies that were advertising that 
lie them go down and place their things on the 
tier?’ shelves. Drop into the slums of your city 
i vou will find the advertised lines down there 
'he shelves. The problem is the problem of 
‘ins; the limited range of people that think, and 
n yon must depend upon them to go out and 
word of mouth put over your product. You 
tht get a sufficient consciousness into the 
nrl« of people so that when Mrs. Smith says 
had for you and you ought not drink It. 
ihc Ladies’ Aid somebody else will rise up and 
’end u in an intelligent sort of way. 

'Let us remember this; The principal thing 
|| ^clb food, after all, is the appetite appeal, 
hde tve want people to say a good word for it, 
all the real problem isn’t augmentation; the 
n problem is to sell things that people want, 
'‘^‘('d to think that vou could advertise a thing 
a health product and sell It. You can, 
a limited extent, and to a limited number of 
^plc, and as soon as they eat it for health 
^-sons they wish they could eat something else. 
--^1 market for that is where the 

■jj^’ T'yi’ it for the child and stands OA-er the 
and sees that the child eats it. 

• you want to develop a big market it must 
’..rough the sense of appetite. You are 


using advertising, you arc going oiu in a ^lrong 
and effective way to dewlop \'uvir markets The 
only thing 1 would say to you today is to get be- 
hind it Avilh your money to the limited extent you 
are asked to and then get behind u with your sell- 
ing power, which is iniieh more important than 
the money power. You need to do it lor two 
reasons: First, for yourselves because it is to 
your own selfish interest, it is the foundation 
upon which y<iur business is built. You need also 
to do it because of your sense of obligation to the 
other man. Do\vn there in Brazil are coffee 
growers that have been c.xpaiuliiig their jdanta- 
lioiis, they arc going to be right up against it. 
Wc have enough human inlere>t in those peo- 
ple that arc producing the product upon wliich 
they depend for their living to want to back them 
up In their effort. They have come acro.ss mag- 
nificcntl>’. They do not umlerstaiul advertising. 1 
suppose some of ihem would drop dead if you 
told them what you paid for a page in one of our 
publications; yet those i)e«»ple are trusting to your 
$250,000 to help build their product. They arc 
doing it in good faith, expecting that you arc 
going to put a little money in yoiusclvcs, but that 
besides that you arc going to i)Ut in your effort, 
your interest, your constant attention to the prop- 
osition to see that they get the full value for their 
$250,000. It can only be rcceive<l as yon develop 
the coffee market for them. 

“Wc may talk about manufacturers and job- 
bers and wholesalers, in the l :^^1 analysis, how- 
ever, it is the consuimr who rnakis aiul unmakes 
manufacturers an<I wlndesalirs and ri'tailer.s. 
Whoever wins his omtfiile’ice has \M'n the game 
and \vhc)evcr loses it is lost." 

N. C. K. A. ACTIVITIES 


Secretary Cotite Formulates Plans for In* 
creasing Interest in Branch Association 
Meelings 

U PON his return tu New York, Manager 
Costc, of the National Coffee Koaslcrs As- 
sociation, took a week’s rest to recuperate from 
the stress of the convention, and the prclimiti- 
ary work incident thereto. Upon returning to 
his office, he immediately began to map out 
plans for the coming year, both for the Asso- 
ciation and the Joint f offee Tra<ie Comniittci’. 

One of Mr. Cosic's tasks during the year will 
be to foster increased interest in the meetings 
of the branch associations. To this end he will 
issue a scries of letters to the branch presidents, 
suggesting subjects for meetings. It is believed 
that if a definite program dealing with trade 
problems is followed at these meetings, there 
Avill be more interest and better attendance. 

It is expected that the minutes of the gather- 
ings will be forwarded to the headquarters of 
the Association, which will act as a clearing 
hou.se for the information that, it is believed, 
will be brought out under this plan. 
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STANDARDIZED COSTS 


A Discussion of Principles, and a Report on 
Some Findings in the Expense Ac- 
counts of Certain Roasters 


By Roy B. Kesteb, Ph. D. 

Director, School of Business. Columbia Unlxerslty. 
C TANDARDIZED costs, as distinguished 
^ from standardized prices, can mean nothing 
more than average costs, said Prof. Roy B. Kes- 
ter, director of the School of Business, Columbia 
University, New York, as an introduction to his 
report on his business research in the coffee 
roasting trade during the last year. The first 
part of his address was read from a formal 
paper and was devoted to an exposition of the 
theory of standardized costs, which he summed 
up in the statement quoted at the opening of this 
paragraph. He continued: 

“ Such a standard by which to judge individ- 
ual costs would have value in at least three 
ways. In the first place, any such standard con- 
stitutes a yard-stick by means of which to 
measure one’s own achievement. To make such 
measure reliable the yard-stick must be accu- 
rate. How accuracy may be secured will be dis- 
cussed a little later. In the second place, a cost 
standard would usually prevent so-called * cut- 
throat ’ competition. Certainly, from the stand- 
point of ihe trade, such competition is not desir- 
able. The enlightened conception of the con- 
sumer with regard to this kind of competition 
is increasingly pointing it out as undesirable. 
As a usual thing, it comes about because of a 
lack of knowledge of true costs. Even if a mer- 
chant does not keep his records so that he can 
readily determine his own costs of doing busi- 
ness, were a standard or average cost available 
he would be protected to that extent. Cut- 
throat competition tends to unstabilize business. 
The consumer of these days has just about been 
persuaded that on him, in the last analysis, falls 
the burden of all costs. If members of the 
trade cut below cost of production at a given 
time and so cat into their reserves, the consumer 
knows that such merchants will even up the 
score in some other way or at a later time. In 
other words, the consumer knows that he must 
pay a price which will enable the average mer- 
chant to get a fair and legitimate return for his 
efforts, good years and bad years together. If 
that price is undercut so that the margin of 
profit is below a reasonable and normal figure, 
the amount of such undercut must be made up 
for elsewhere if the merchant is to continue to 
serve the demands of the consuming public. 

“The third point of value of costs standards 
is self-evident from the preceding discussion and 
may be stated as the tendency to stabilize busi- 
ness by furnishing facts as the basis for its 
proper conduct to take the place of uncer- 
tainties.” 

Here Prof. Kester declared that the first pre- 
requisite to securing a standard of costs is to 
establish a uniform reporting system, and that 


this system must be based upon a un 
counting system. He told how other t' / 
ganizations were fostering and ado'iv'^ ' 
form accounting systems, and str-ne';,- . 
roasters to do likewise. In concluding b 5 
ma! paper Mr. Kester said that some ... 
and industries have adopted uniform acc 
methods. 

Prof. Kester began to talk extcmiior:;n- ^ 
giving what he termed a “preliminary and 
tive report on the work of your Rcsear h - 
reau during the past year.” He said that rc-' 
had been returned by fifteen members 
a.ssociation : 

“ The majority of them are in excellen; ■ 
showing an earnest endeavor to co-opt'^;i* 
every way with the work undertaken. fh[ 
reports have not been limited to any given ji 


Charted Summary of Cost Rese.^rch Rirts 



High. 

Low. 

Aver, 

Lott- H:r 
Profit iV.tii 
Mstj. ' Mit, 

Selling expense 

15% 

3% 

7.8% 

9^1 : 3- 

Gonern) administra- 
tion expense 

8% 

2% 

4.5% 

8^: r 

Cost of goods sold. . 

91.7% 

73.3% 

82.5% 

8U.8‘''yI ^ 

Rate of merchandise 
turnover 

13.3% 

2.87 

5.36 

3.09 :13 3 

Rate of working cap- 
ital turnover 

12.15 

2.21 

6.1 

6 4 

Percentage or rate of 
final inventory to 
working capita).. . 

: 2.06 

.3 

1.12 

1,8 

Percentage of out- 
standing custo- 
mers’ accounts to 
net sales 

17.9% 

i 6.8% 

12.3% 

'17.9^': 7j- 

Percentage of net 
profit to sales .... 

7 1 % 

1.1% 

4.5% 

,18.1% 

! i.i^y 3 4' 

Capital profit 

37% 

4.6% 




Fimiros used by Prof. Kester to illastrato hi^ nil's 
roasting umi distributing r.osts. 


tion of the country. They have been pretty 
distributed from all parts of the country i 
information is in almost all cases informaUvti 
of December 31, 1919. . . 

“ I have a brief summary of that tnio-ra^ ^ 
I may say this: That it is the purpose, J 
soon as we are sure that no more repcTi^ 
coming in, to issue a small pamphlet rep^. 
the digest of this information, which 
all members of the trade. I say that m expj-' 
tioii of the fact that I don't have tins • 
copies of this to pass around to you. 

“As to selling expenses: The average 
expenses based on net sales is 7.8 per ctr- 
highest is 15 per cent; the lowest 
We analyzed this also from the 
what we call the high profit indiviclua. 
low profit individual; that is, the a: 

the highest return on his capital inveiv ' 
the man who made the lowest return ^ 
ital investment. Some interesting 
brought out. For the man making 
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. A un capital, sellincr expense was 3 per cent; 

' /‘the man making lowest profit, selling ex- 
, .!■ was 9 P^t General administrative 

‘‘il'Vc is next; and I should say that these 
c'/ris arc no' entirely reliable because of the 
v/p or miifomiity including certain items, but 
ih . i> a-' was reported; The highest general 
■'Vntiiii'trative expense was 8 per cent; the low- 

t wis 2 per cent. Those figures are just rc- 
'irwii from the standpoint of highest profit in- 
iVtliial and lowest profit individual— 2 per cent 
. r ihc highest profit and 8 per cent for the 
profit individual. 

• \\ c made an analysis, also, of the cost of 
sold, which includes the opening inventory 
plus the purchases plus inward carriage charge, 
,,«arJ freight and delivery, plus buying depart- 
ment expenses, plus roasting costs — all of those 
minus the final inventory, purchase returns and 
;^lKi\\ances.” 

Discussion 

Here some of the delegates sought further 
enlightenment; 

r J. Ach : Some one wants to know if eolllng 
ciist Includes advertising, 

I*!irjF. HESTER: The majority of them dW. Our re 
[icTi lilank calls for inclusion of advertising under the 
-•■lliiig expense group, and of those reporting, adv»T- 
fiMnj: was reported under that selling expense. 

PRESIDENT BRAND : Do you know that, the man 
rrprirrlng a selling expense of 15 per cent was a large 

advorrlserV 

I’HGF. HESTER : I don’t recall whether that Is true 

"T 

Resuming his talk, Mr. Kester said: 

“Of cost of goods sold, then, the highest cost 
was 917 per cent of the sales. That means 
roughly a gross profit of 8.3 per cent. The low- 
est was 73.3 per cent. It is in the interpretation 
of this variation here that we 'have to take into 
rfcconnt the' miscellaneous character of the cof- 
fee business. There may be some concerns that 
do almost exclusively a green coffee business; 
there may be others that do almost exclusively 
a roasted coffee business; of course, there are 
still others whose business includes teas, spices 
nrd extracts, rices, nuts, candles. So these fig- 
urcfi, without that in mind, do not mean verv’ 
rttucii, I am sure. However, as applied to '<he 
hjeh profit and the low profit individual, the 
h:ch profit man was the man whose cost was 
per cent. 

as to rate of turn-over. Rate of turn- 
over means different things to different people. 
As iiscd here, we divided the cost of goods sold 
[y the average of the opening and the closing 
luycntnry of the year, in an effort to see how 
rr/any times the money invested in merchandise 
turned over in making sales which came to 
'C cost of goods sold. The rate of turn-over 
f.r:cd irom a low of 2.9 to a high of 13.3. 
• s would be expected, the high profit individual 
// turn-over man. The rate of mer- 

. ^^‘fu-over means the cost of goods 
divided by the average of opening and 
cr i' A surer average would, of 

irvp'f ■ hy taking the twelve monthly 

averaging them with each other, 
T,rr, possible. From the information as re- 
that was not possible.” 


Discussion 

MR. Aon: Kviiliiitbv ihnt A jut cviu ami 'J p.-r .'I'tit 
was ir<im tlio sainif fstiiMitiluiunt. (.’an you i.riipi'rlj 
ti*ll us ihe nature of the Inisiness of the roneerii that 
iiiade thjit report/ In other words, was It a eoneern 
that sold exiliislvely lo the j«)l>hinK' triide, or a whole- 
niih a .offee deparinietit ’/ 

I RuF. Kksteu ; 1 am ui>i In poshiun to tell von. In 
the tirst pinee i haven't that In niiiid. ami In the 
second place the reports in a maiiv Instances 

Uulnt report the type of lomineNS, While tliat point 
IS up, because It is tiuporiaiit. we asked on the last 
sheet, “Is your store departiiientized? If si>, ninae 
the dopartmeiUs. thni Is. indiiate the kind or kinds* 
of commodities handle*! In inch department." If the 
ropiirtor is n wholesale or retail Knuer. all thar Is 
deslnal here U the kinds of conimodltles handle.! In 
hl.s cotfee department. It is the kind of tnformnilon 
that Mr. Ai-Ii just asked for that we desired to have 
reported under that IkijU. green coffe^, roasted coffee, 
ote. 

Pkesidext nuiXD ; I want lo call the members' 
attention to the fact that these reports that were 
sent out here to fill In do not come in contact with 
any member of the National Coffee Hoasters’ .Assocla- 
lion. Your President nor Mr. Costc nor any one has 
seen any of them. They go to Columbia I'nlverslty 
and they have the absolutely contldential figures, 

PROF. KasTER: I might say this: That as (be tiling 
is organized, neither Mr. Coste’s office nor tlie Unlver* 
alty know the Identity of any one of these reports, 
Mr. Costc has the key number. We get the reports. 
Unless he and 1 get together there Isn’t a chance of 
our knowing. 

MR. .\cu : The men who made the smallest grosg 
profit apparently made the biggest net profit. 

Prop. Kr.stur: This high profit man made a low 
gross profit, 8-A per cent gross profit. It was In con- 
nection witli that that 1 mntle the explanation as to 
the different items that might be includiNl In that 
cost of go*Mls sold. 

PRRRiDEsr BR.AND: WhcTO do you couple that up? 
Ninety-one an<l seven-tenths of cost of goods sold, 
which means the smallest gross profit, mailn the high- 
est net return. 

Mr. .\cn : The cost of go.»d« sold was f>l,7 per cent, 
so it is clear that Ills gross profit was H P. per cent. 
Yet he made more irx-ney than any of the rest of ua. 

Prop. Hester; May I call a halt on that dlsciiKslon 
for a few minutes to set down this next figure which 
Is a possible explanation of it. As to rate of turn- 
over. the highest rate of turn-over Is 13. A P't cent. 
That means that this man made $1.^0 do tlif' work of 
13. A dollars. Ib; turno<l ovt-r that one dollar 13.3 
times throtjghout the year. 

Mr. .\cn ; That moans on capital or inve>;tment? 

PROF. Kt.STtJC .lu.st on the average Invenlory. The 
lowest ha<l u turn of 2.S7. The average was 5,36. 
The high profit man had a turn-over or a turn of 
J3..'t : the biw jindU man had a tiirn of :ub. 

President Br.ixo: You see here again that undoubt- 
edly the man that turned his mer<handiso over the 
fastest made the most money. That man turned his 
stock over oftenor tlian once a month. 

prof. HESTER: The next figure Is what we termed 
the rate of working capital turn-over. By working 
capital turn-<»ver or working capital we iioan the 
excess of enrn-nt assets ov*t cniTi-nt llabllllles. That 
is it is the real free capital that he la working with 
in his busiuc-s. Wo excluded all capital tlcil up In 
plant or in any fixed capacity. .lust get here the 
excess of current as-sols over current liabilitie-s. and 
we relate that to the net sales figure, Die number of 
times that this working capital Is contained In the 
net sales which shows the volume of huslnes-; that he 
did. The highest figure then: Is 12 I.".: tin- lowest 
figure is ‘’21. The average i.s 6.1. The higlif.'t profit 
imlividual if* 12 . 1 '.: the lowest profit individual is 
6.4. That is ttie rate of working capital. 

PRESIDENT liRxND; He turned his free capital over 
tw’^lve times a year. 

riiOF. Kestkk; In Ms sales. 

PREsroE.vr BR.VND: ‘Suppose a man had a (.apitai of 
hall' a inilllon dollars and he had $3()0.O|i0 in lixc*d 
assets, then he world have $200,000 working capital. 

prof Kksxer : If a man'.s current a.sst ts, cfish, ac- 
counts 'and notes receivable, inventory and lurrcnt 
investments, run. let us say. $.>00 ,(Mi 0- -call hj® 

quick assets;" and if his quick llabllitjes are $«00,()00, 
then be has $300,000 of free capital. If such a man 

(Continued on page 768 ) 



THE COFFEE CONVENTION EXHIBITS 

Q The first industrial display of machinery and supplies proved to be 
an interesting feature of the tenth annual meeting of the National Coffee 
Roasters Association, and is likely to be repeated at future convention;; 


industrial exhibit, which was conducted 
^ under the auspices oi the National Coffee 
Roasters Association at the St. Louis conven- 
tion, was an ititeresling and successful feature. 
Previous conventions have been attended by green 
coffee, machinery and supply men, and some of 
them ha\c displayed their products, but exhibits 
have not been encouraged heretofore. Con- 
sidering the fact that the exhibit room was not 
well located, being on the floor above the con- 
vention room, and also that it was the initial 
effort, the exhibit idea made a good beginning. 

There were twenty-eight exhibitors, many of 
whom had extremely attractive displays. Several 
gave working demonstrations. E. D. Anderson, 
Inc., New York, showed a newly designed auto- 
matic weighing machine in actual operation. 
Other working' demonstrations W'ere those of the 
Burt Machine Company, Baltimore, (automatic 
labelling machines) ; the Diagraph Stencil Ma- 
chine Company, St. Louis (stencil cutting 
machines) ; the Orville-Simpson Co., Cincinnati, 
(spice and coffee sifting machine); the Ideal 
Stencil Machine Co, Belleville, 111. (stencil cut- 
ting machines) ; the Smith Scale Co., Columbus, 
Ohio (exact weight scales) ; the Hobart Manu- 
facturing Co., Troy, Ohio (electric coffee mills) ; 
the B. F, Gump Co., Chicago (steel-cut coffee 
mill). 

The Pneumatic Scale Corporation exhibit in- 
cluded a portable motion picture outfit. Pictures 
showing installations of packaging equipment in 
.actual operation in several tea and coffee packing 
plants were thrown on the screen. 

Probably the most attractive booth was that 
occupied by Thomas M. Royal & Company, 
manufacturers of paper bags and cartons, Bryn 
Mawr, Pa. The display was made up at the 
factory and shipped to the convention in sec- 
tions. It gave evidence of considerable thought 
and expense. In the foreground were grouped 
an assortment of filled coffee, tea and spice 
packages. At the rear was a pyramid of con- 
tainers carefully selected so as to produce a suit- 
able blending of color. Two white pillars on 


either side of the rear of the display were 
mounted by an arch with the name and addre.s 
of the firm thereon. Potted plants lent a pleas 
ing effect to the display. The exhibit was the 
object of much favorable comment. 

Another of the outstanding displays was tha- 
of J. Aron & Company, green coffee importers 
New York. This exhibit served to dcmonsirdU 
that it is possible to display green cuffee in , 
way that will attract and interest. It had an air 
of permanency about it that commanded attention. 
The foreground, as well as the background oi 
the exhibit consisted of a series of circulars and 
photographs illustrating Aron facilities, the whole 
constituting a pictorial history of the development 
of the green coffee department of J. Aron k 
Company. Six large glass jars containing acttiai 
samples of green coffee shipments were a promi- 
nent feature of the exhibit. 

The Union Bag & Paper Corp., New York ant 
St. Louis, presented a varied line of samples ol 
high grade paper bags, attractively dlsplayi'! 
Also, there were numerous framed reprint.^ 
trade journal advertisements, showing Vnion 
duplex sacks in actual colors. 

Another display deserving special mention va 
that of the Continental Paper & Bag Mills, 
York. It included ?n elaborate arrangement of 
tea and coffee bags which formed a background 
tc the exhibit and also there was an array o! 
filled packages in the foreground. This firm div 
tributed memorandum books among the visiting 
coffee men. 

L. C. Brooks, of the National Paper Can Com- 
pany, Milwaukee, was on. hand to demonsirau 
Napacans. Several large jars filled with water 
occupied a prominent place in this exhibit. The-'f 
were employed in the water test which 
Brooks gave to show that Napacans are imper- 
vious to water. Several types of packages 'vere 
immersed in the water and the Napacans 
the only packages that protected the contents. 

On the succeeding pages will be found repro 
ductions and descriptions of all the convention 
exhibits. 


VIEWS OF EXHIBITS APPEAR ON SUCCEEDING PAGES, 741-TI9 
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J. Aron & Co., Inc., New York, Importers .v.\u Jobukks of Gkkkn Cofkkk 

biji was the only exhibit of green coffee at the convention, ami it was one of the most atlrai tlve tHsplays, Tin- 
lids seen in the picture illustrate and describe Aron facilities and service. The glass jars contiilu Mamplw of 
coffee shipments. The attendants were T. J. Israel, P. U Stetzer, D. D. Gordon and Harry Stern, 



Thomas M. Royal & Co,. Bryn Mawr, Pa., Manufacturers of Parer Containers 


The attendants were Benjamin C. Betner and M. unver 
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Union Bag & Paper Corp., New York and St. Louis, Paper Bag Manufactueer 

Tbp display of duplex coffee bags and flour sacks, as well as the wide variety of carton liners and tag sperltl- 
ties, served to demonstrate the extent of this firm’s line of products. The exhibit indud^ reproauctious «. 
trade lournal advertising, showing duplex bags in actual colors. The attendants were D. J. McKay, Jr„ ii, B 

Metz and R. W. Thompson 





Tabez Burns & Sons, New York, Manufacturers of Roasting Plant EQLii’Mt^'' 
The nature of this company’s line prevented the display of heavy machinery. 

der sample coffee roasting outfit and motor-driven sample grinder. A map of the New ^ ^ jop' 

was distributed from the booth, Tlie attendants were : Robt. Burns, Wm. G. Burns 



OlXTlNENTAL PAPER & BaG MiLLS, NeW YOKK, SPECIALISTS IX CoKKKE liAGS AMI I.IXLHS 

> linn ir.akef it a point to be represented at coffee i-ooventtons and was Quii-k (o lake ndvautiigi' uf Hic 
>r(UQit}' to display Its bags and other containers and liners at St. TiOnis. Memoraitdinn wm* 

tivin uway. The attendants were H. C. Newkirk, O. H. Rucker, C. C. Mani^nim nod <». kingshauHeii 



'■'’EMOKn Paper Co., Milwaukee, Gum Sealing Tape, (.iu.M Laiiels, WATrapmxiF Papers 

"■•P'litig feature ol tMs dlaolav was a demonsfratioa of the molature-resistlng qualities of tbc water- 
paper made by this firm aod sold under the name ■' ''"“‘'r r*'® ’’,,, '' "’as held in a sample 
'"’■Os throughout the conrention. The attendants were R R. Rockhill and A. McDonald 







B. F. Gumf Co., Chicago, Manufactureh of Coffee Grinding Machinery 
T hla was a working demonstration of the “ Ideal 8teel-<*iit eoffee mill and tbe process was the object cfn 
interest. It was the largest piece of machinery in the exhibit room, and occupied two booths. A descripi 
of thla new machine will appear in a later Issue. The attendants were W. M. ‘Williams and E. 0, B» 


Burt Machine Co., Baltimore, Manufacturer of Round Can Labeling 
T he labeling of coffee cans by automatic machinery was carried on under the eyes of the to ifi* 

play. The attendant demonstrated that the machine was so constructed as to paste tee ^ 
thereby making a smooth, tight seal, Tbe equipment was operated from an ordinary 

The attendant was Charles H. Wild 
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National Paper Can Co., Milwaukee, Mani factureh ok Coffee Containkks 


Napacan ejiblbit was not complete wliea pbotoyrapUed. The feature was a “wator test” in which 
h>'i4 types of coffee packages were submerged In water, the test Intending to ^‘how that the NHiianin puck- 
I do not absorb the moisture. The Napacan hermetic sealing process wag also shown. The attenuantg 
j were L. C. Brooks and J. B. Aum^n 



Smith Scale Co., Columbus, O., Manufacturer of Exact Weight Scales 


n-™; L samples of belt cbecMog scales, a scoop scale for basdweigblpg and net checking, a scale 

and a^rceatage scale. Ilie latter shows weight errors In ^periMtagra instead ot avordo- 


, , J and a percentage scale, .w-w .»v — - . 

^<’ale was tilted to show it weighs accurately in any position. 


The attendant was W. S. Smith 



1 
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Pnfumattc Scale Corp., Norfolk Downs, Mass., Manufacturer of Packaging Machi.nfjiv 

The feature of this exhibit was the motion picture projecting outfit by means of which scenes 
latlons of Pneumatic equipment in actual operation throughout the United States were thrown on tiu's r 
The box-like affair at the right of the picture housed the miniature screen. The attendants wpic p. 
IMvls, C. M. Becker and George F. Pond 



Limoges China Co., Sebring, O., Manufacturer of Premium Cbinawake 

The display showed samples of Limoges Puritan chlnaware in a wide variety of decorattone rfl 

was shown in the flfty-plece two-pound coffee assortments. A sign that drew the attentwn oi o p 

“ A good chinaware premium will sell more coffee and tea than cut prices.” The attenoau 

Albright and M. H. Walker 
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Rochester Folding Box Co., Rochester, N. Y.. Cartons and SHiDnsr. Casks 


Miilf thi.*! company has been making cartons for the tea and coffee trade for several years It is only recently 
Ibiit it began manufacturing corrugated flbre shipping containers. The exhibit iin hules saniples of IniiU slilp- 
log packages and an extensive line of cartons. The attendant was fiwirge Mossersi hmiti, 



0RV2I,LE-SlMPgON Co., CINCINNATI 

demonstration of the operation of 
ndant? sifting machine. The at- 

aotb were Hugh Garvin and H. G. McCuilougb 


Arkell Safety Bag Co., New York and Chicago 

Showing samples of “Arksafe" elastic paper Hninga 
for barrels, drums, boxes and bags In actual use. The 
attendant was P. J. Morales 
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Aluminum Products Co., La Grange, 111. 
This firm, well known to coffee packers, displayed a 
big line of samples of "Lifetime” alumlnumware. 
Attendants: A. C. Wright. E. A. Carsey, J. S. 
McKibbon. 


I3IAGRAPH Stencil Machine Co., St. Loits 
D isplaying four types ot stencil cutting machines nc 
samples of output and list of tea and coffee itai 
users. Attendants : J. W. Brigham, J. W, L. Twl 
R. Detjen. 



‘’'le 


E. D. Anderson, Inc., New York 
T his firm gave a working demonstration of the new 
“ Triumph " automatic weigher. The exhibit included 
photographs of numerous other machines. E. B. 
Elder was in charge. 


Fibre Can Corp., Chk-wo 

Various types of coffee, spice, co<:oa and to 
cans fonied the exhibit of this ■«w“yp„rj vf 
firm. Attendants : B. W. Butler, 

Johnson. 
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The Tricolatoe Company, New York 
irioue sizes (from family to battleship type) of 
Icclators, coffee making devices, formed the pyramid 
own above. Attendant: Joseph Neuberg, Chicago. 


Ii>tAL Stencil Macuink Co., Bki.lkvh.t.k, lu.. 
Showing two inodol st4*ncll ciutini; mncIiliH'n. two 
steel stencil filing cabinets, also Khipptug rnnm sup- 
plies. Attendants: E. J. Marsh and (J. N. Mi-Clnsky, 




^tam a.rd Corrugated Box Co., St. Louis 

this booth of corrugated fibre shipping 
a fibre display tea caddy with paraylan 
front. Attendant: * T.pwis. 


Hobart Manufacturing Co., Troy, Ohio 
T hi «5 exhibit was intended to familiarize wholesale 
roasters wltb the features of Hobart electric coffee 
!^ls Attendants: G. Eichman and A. Guenzburger. 



THE ANNUAL U. S. TEA REPORT 


Q The seventh yearly review by the Supervising Examiner shows a rec- 
ord low mark for rejections, but notes that artificially colored teas are 
being offered for entry. flThe tables indicate a gradual shifting from 
g;^een to black teas. 


er^HE seventh annual report covering the work 
of the ofSce of George F. Mitchell, supervis- 
ing tea examiner, for the fiscal year ended June 
30, 1920, has just been made public by the Treas- 
ury Department. While the tea law is now ad- 
ministered through the U. S. Department of Agri- 
culture, the report was issued by the Secretary 
of the Treasury because his jurisdiction continued 
up to the end of the period. The report is given 
in the following in full. 

Maintaining Uniformity of Inspection 

It is gratifying to report that the administration 
of the tea law progressed satisfactorily through- 
out the year. The uniformity and efficiency which 
have marked the service of previous years were 
maintained and wherever possible improved. 

For the purpose of maintaining and further 
promoting uniformity and efficiency in the in- 
spections made at the different ports the practice 
of requiring the different tea examiners, when so 
instructed, to forward samples of teas examined 
by them, with a statement of their findings, was 
continued. Careful examinations of the many 
samples submitted in this way showed the find- 
ings of the tea examiners to be uniform and that 
with very few exceptions their judgment was 
correct. Where a difference of opinion regard- 
ing a sample arose, the examiner concerned was 
so advised, and instructions were issued for the 
future guidance of all examiners. 

Samples of all rejected lots of teas were for- 

Recapitulation of Supervising 1 


warded by the examiners making the rejen 
All these samples were reviewed by the SbJI!! 
ing Tea Examiner in the interest of unitS 
In addition to the foregoing, many 
as to which the tea examiners were in doubt » 
submitted for examination and opinion a*' 
whether they should or should not be rejeetti 
Analysis of Statistical Tables 
During the fiscal year 1920 a total of Qdgffii 
pounds of tea was examined. Of this a tot/ 
145,246 pounds, or 0.15 per cent, was rtiecai 
1,592 pounds on account of impurities and I4JS 
pounds because not equal to the Government sia 
dards with respect to quality. In the one lint ih 
was rejected for impurities the chemist fm 
most of the impurities to consist of artificial colt 
It is of interest to note that this is the Sr 
instance in two years where artificially-colon 
teas were offered for admission. The low pt 
centage or rejections for the year is due to sevB 
causes, the most important of which is that ve 
little, if any, teas that were intended for mam 
facturing purposes were entered for human co 
sumption. Previously such teas frequently wt 
entered for human consumption, with the ioi 
that they would pass the Government standii 
and thereby escape the 1 cent per pound di 
placed on teas entered for manufacturing pa 
poses. In the report for the fiscal year 1919 
was estimated that 65 per cent of the rcjectia 
for that year were teas that should have bei 
entered for manufacturing purposes in the bc^ 
ning, and that they were so entered after havii 
been rej ected. 

A Examiner's Monthly Reports. 


Report of the various and qnanliliea paseed and rejected, and vfhv rejected, during the fieeal year endijig Jane SO, 


Variety. 

Examined. 

Per cent 
of total 
ezfun- 
ined. 

Passed. 

Rejected. 

Per cent 
rejected. 

Rejected 
for im- 
purities. 

Re}«te 

(or 

qiiditT 


Pounds. 

14,832.498 

15.31 

Pounds. 

14,831,978 

Pounds. 

520 

0.0035 

Poundi. 

i'l.iunii 

52 





2,050,953 

13,622,758 

24,702.090 


2,D49;583 

13,621.080 

1,370 
• 1,678 



11 



.012 

.07 


1,8 



17,7 













. 5 





562 













8,302,822 

8.57 

8.300l524 

2,298 


1,593 

' 



- 


22,509,081 

1,570,176 

975 








1.63 

.001 



2.67 



Capers 

’ ’975 




Seented Orange Pekoe 

15,227 


15,227 














26,671 

157,188 

9 









157,188 

g 


















Flower}’ Pekoe 

444 

444 




u5 

Total 

96.862.858 


98,717,612 

145,246 


i,j32 
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By Districts 




10,968,446 

11.32 



— 




7,136,448 

381,571 

7.37 


{’fin 



7.410 

Ira^U' 

.39 





1.120 


21,091,596 

21.77 


2 632 
72,464 

.34 


2.632 


2,480,951 

2,56 



72.464 


17,341,854 

37,461,992 

17.90 

38 68 

17i^ril2 

45,742 

.27 

(U 




1.')92 

45.742 




14.286 

Total 



96.717.612 

145,240 



143.654 


Monthly Examination of all Teas during last fiscal year enhed lojo 


1919. 

y 

fUSt 

jtembei 

tober 

iTember 

fember. 


6,639,3.50 

7.419.477 

8,448,981 

10.196,128 

9.668.357 

10,488,973 


January. . 
February 
March . . , 
-April.. .. 

May 

June 


1920. 


8,109.851 

7,607,8.56 

7,480,073 

6.33'..431 

4.788,873 

9.ft79.r)10 


A Comparison for the Last Four Fisc.al Years 


Kind of tea. 

Pounds, 
1917. 1 

Per 

oent 

of 

total, 

1917. 

Pounds, 

1918. 

Por 

cent 

of 

total, 

1918. 

1 

Pounds, 

1919. 

IVr 

cent 

of 

total, 

1919, 

Pounds, 

1920. 

Per 

cont 

of 

total, 

1920. 



42 77 
20.11 
37.11 

46,665.737 

19,062,635 

82.956.012 

31.39 

12.81 

55.79 

46.289.254 

20.809,773 

46,239,508 

40.84 
18. 3« 
40.79 

34,766.779 

15,390,549 

46,715,530 

35.89 

15.89 
48.23 



Total 

j 105,981,158 1 


148,684,384 


113.338,535 


96,802.858 








By Coontries 


7 lon and India 

[an sod Formosa 

6ch E. Indies (Java and Sumatra) 

26.632.215 

20.375.509 

54,833,093 

2,140.281 

27.02 
19.23 
51. 74 
2.02 

44.395.552 

23,693,932 

62,316,298 

28,278,602 

29.88 

15.94 

35.19 

19.02 

IS, 458,221 1 
11. 075, 854 
57,652,159 
26,152.301 

16.29 
9.77 
.50 87 
23.07 

38,609,142 

12.985,490 

39,134.952 

6,133,274 

1 

39.86 

13.41 

40.40 

6.33 

105,981,158' 


148,684,384 


113,338,635 


96,862,858 








Examination.s by Districts 


«lon 

8,137,029 

7.67 

7.036,637 

4.73 

6,131,935 

5.41 

10.968.446 

11.32 

JCMO 

16,162,102 

15.25 

8,220,280 

5.53 

9.143,276 

3.06 

7,136,448 

7.37 

whilu. ... 

378.170 

.36 

290,280 

.20 

384.263 

.34 

381.571 

0.39 

w York 

31,837,763 

30.04 

43,643,914 

29.35 

34,790.271 

30.69 

37,461,092 

38.68 

tel Sound. 

32,107,891 

80.30 

45,586,944 

30.66 

46,070.625 

40.65 

21,091,596 

21.77 

Paul 

4,502,728 

4.25 

1,450,988 

.98 

1,289.446 

1.13 

2,480,9.51 

2.. 56 

n Francisco.. 

12,855,475 

12.13 

42,454,941 

28.55 

16,628,719 

13.70 

17,341,854 

17.90 

Total .... 

r05,981,l58 


148,684,384 


113,338.535 


96.862.858 


- 






Teas Exported From the United States 


625,315 



3,936.007 1 

15,144.805 


0,654,610 j 


Comparison of Last Eight Fiscal Years 



Examined. 

Rejected. 

Per cent 
rejected. 


Examined. 

Rejected. 

Per cent 
rejected. 

.. 

Pounds. 

95,539,667 

92,180.400 

95,806,854 

109,536,526 

Pounds. 

1,461,787 

841,595 

94SA75 

1,768,573 

1.53 

.9 

.99 

1.614 


Pounds. 

105.981,158 

148,684,384 

113,338,535 

96,862,858 

Pounds. 

954,425 

2,354,277 

1.420.568 

145,246 

0.9 

1.58 

1.25 

.13 





1920 

===== 


Ejections tofotred to in the above statistical tablea were made by tea examiners and are not the final reiectioni 
Jruted States Board of Tea Appeals. 
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The amount of tea imported during this fiscal 
year was considerably less than the average of 
the previous three or four years. However, this 
does not necessarily indicate any decrease in con- 
sumption of tea in the United States. During the 
World War importations were above normal in 
anticipation of possible embargoes or import 
duties on tea. This left a large holdover for dis- 
tribution in 1920. St. Paul shows no rejections 
,and Chicago very few. This is probably explained 
‘by the fact that both of these ports are inland 
points of examination, and under normal condi- 
tions shippers mindful of possible return railroad 
freight rates to pay take great care not to enter 
the doubtful teas at these inland points for ex- 
amination. During the preceding fiscal year 
Chicago departed from this general rule, due to 
the fact that most of the teas rejected there were 
really intended for manufacturing purposes. 

The table showing the comparison for the last 
four years reveals that the people of the United 
States are gradually shifting from green to black 
teas. Of course a part of this falling off in the 
use of greens was due to the high price of tea 
in the green-tea producing countries and the short 
crop in Japan. The falling off of the importa- 
tion of Oolongs, it is believed, was influenced 
more by the short crop than by any other factor. 
Teas from the Dutch East Indies (Java and 
Sumatra), the consumption of which reached its 
height in this country during the war when Great 
Britain and Australia had an embargo on all teas 
except those produced in the British Colonies, 
are being replaced by Ceylon and Indias. Strange 
to say, notwithstanding the high rate of exchange 
with China, a much larger percentage of the teas 
imported into the United States during 1920 came 
from that country than during the preceding year. 
This increase was apparent among all varieties of 
China tea. The falling off in the importations of 
Japan and Formosa teas was caused to some ex- 
tent by the increased cost of these teas, which, in 
turn, was due to the increased cost of labor in 
those countries and to the crop shortage. 

The Board of Tea ArrE.sLS 
During the fiscal year only nine appeals were 
taken from the action of the tea examiners to the 
United States Board of Tea Appeals. Of these, 
two were withdrawn by the appellants; in six the 
findings of the tea examiners were sustained ; and 
in only one were they reversed. 

Stahdarps 

. For the purpose of simplifying and rnaking more 
accurate the comparison of teas with samples 
constituting the Government standards, the num- 
ber of such standard samples was reduced from 
12 to 8. This was done on the recommendation 
of the United States Board of Tea Experts and 
with the department’s approval. In some quar- 
ters doubt was expressed as to the wisdom of 
making such a reduction. So far, howevep the 
results have been very satisfactory, and it is be- 
lieved that further trial w'ill demonstrate the value 
of the board’s recommendation. 

Transfer of the Tea Act 
In 1913 the Secretary of the Treasury, perceiv- 
ing that under the existing statutes the Depart- 
ment of Agriculture had jurisdiction to determine 
the fitness for human consumption and admis- 
(Cantinued on page 765) 
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THE WORLD’S 1919-20 TEA TRade 

A Review of the Industry in the Lead' 
Countries, Showing ’That Output Ex 
ceeds Consumption by 25 Per Cent 


(i A LTOGETHER it cannot be 
^ things look very bright at the prts,^ 
moment for anyone connected with tea 
planter or distributer,” Brook Bond & Co Ltd 
London, state in their annual review oi tlii 
world’s tea trade for the fiscal year, 19 l 9 .y^ 
With production about twenty-five per cent ab y, 
consumption, “ increasing production and ds 
creasing consumption must, if continued, cm, 
ruin.” The report follows : 


The Situation in Great Ubii.six 

“ During the year under consideration the ta 
industry has been carried on under many and 
great difficulties; hampered by the consegnerics 
of Control and Decontrol ; by excessive impin! 
and_ restricted exports, causing paralysing coi- 
gestion at the docks ; by strikes in Great Britan 
and also lately in some Indian gardens ; and latt 
but by no means least, by the rise in the rat( oi 
exchange. 

“ Although Control ceased March 24, 1919, »t 
are still feeling its effects. Decontrol found ih 
country bare of tea. The result was a tremendrai 
demand, which forced prices up, even for com- 
mon tea. Many planters then yielded to ib 
temptation to grow and pluck rather for guanniv 
than quality and sent to the United Kiiigdou 
large consignments of very coarse tea, som 
growers even sent what a writer described a 
‘any old stuff — coarse leaves, stems and iven 
twigs.’ This tea is not wanted. Consumers gen- 
erally do not like poor tea and prefer paying for 
superior blends. The high wages ruling at tie 
present time make it possible for the raajoritv to 
indulge their taste for fine tea. In all probabiliii 
the demand for good tea will continue, possibly 
increase, as, when people have once become acois- 
tomed to fine tea, they do not readily go back to 
poor blends. 

" It is still almost impossible to get reliable 
statistics, so that we cannot give as full ^ 
definite information as we were able to do «• 
fore the War. 


Production Exceeds Consumftiox 
“ It is calculated that the world s tea prod« 
;ion is at present about twenty-five per 
tonsumption, production having increased ^ 
consumption decreased lately. The i 

mainly owing to there being hardly any c 
from Russia and very little from 
rope, and also to the demobilisation ol a 
lart of the British Army. JWen a demo 
ioldier returns home, the amount of tea 
nakes comparatively little difference W t u 
onsumed hv his family, so that the 


ity consumed by his family, so ' 
n domestic consumption is not by jyjjjj). 
jroportionate to the decrease in army 
ion. 
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Distribution By Seasons of Indian Te.\ Exitirts, 1917-20 ami I'ilI-u 
FROM northern INDIA 


: 



inada 

iiii.j 

„j,h .tJiicricn 

„!nr K-'ii!.’ 

u'sia 

Ports 

■'iiil';'.' 

-r>l;iD (I'lli 

rails Sf*rtleinent(5 

frira . . - 

1 ] oihor places 


3n3,241.459 

9, 220.536 

7.808,287 

6,606.854 

2,400.772 

265,260 

74,822 

20,0411 

260,870 57! 

7.137.0. 57 
1.1SS.03!» 

1.. *'80.900 
«).0(»S.6:56 

.*»(* 

6:52.277 

14.S:..5 

2,52,102.251 

8,17.5,205 

211.01,8,28:1 

i;.4l4,l'83 

2,0.S7..504 

.5<l 

8.6;?iAJ25 


1.26,7,345 

10.542, ;ni 

2.147.349 

212, 9S:: 

1,606,2.58 

2,762.902 

52.083 

1.701,112 

20.30,3.836 

2.875,114 

327.470 

1.456.313 

2.4.57.476 

527.341 

1.02 1.0 10 
is,:{4i.7n 

:i28 5.57 
1.317,0.54 
10.:?lU.740 
169,5:01 




31 6.37tl,6.56 



FROM 

SOUTHERN INDIA. 





41.:J73.943 

.157.744..5^ 


Total from all India 


:179, 248.953 

37],746,.5.''6 


Pounds. 

i:M;.Ar)2.<v2o 

d,047.sy0 

TS.'JiiO 

4S7.14U 

lo.icT.siy 

r>.t>77.S44 

1.170,041 

r>.7t;;{.i(>i 

410.107 

1.312,7*^7 

2.3;10.S.VJ 

r.2o.:Mo 

272.1)12.001 


20.S02.10'1 

2o;{..^34.ly^ 


•• Production has heen increased by intensive 
iltivation and by extension of the acreage under 
!a. From 1898 to 1918 the average production 
er mature acre, in India, rose from 392 lbs. to 
D9 lbs. In the same period acreage increased 
rom about 415,000 acres to 625,800. The effect 
f these increases was a rise in outturn from 
57,500,000 lbs. in 1898 to 380,000,000 lbs. in 1918. 
'he increase per mature acre varies very much 
1 different districts. In Assam it rose 28 per 
em in the twenty years; in Cachar it fell 3 per 
«u. Most districts show an increase. The eii- 
anced outturn is the result of scientific treat- 
lent, i. e. artificial manuring, which unfortunately 
as been directed, lately, almost entirely towards 
icreasing the quantity produced and not to im- 
roving the quality. This was to be expected. If 
lantcrs could only receive a certain price for 
heir tea, whether good, bad or indifferent, they 
laterally tried to produce as much as possible. 

demand is now for fine quality teas, growers 
vill doubtless try to improve the quality of their 
reduce. This, however, will not relieve the 
Tcsent situation in this country [England]. Wc 
lave to face the fact that we have a stock of more 
han 222,000,000 lbs., the normal stock being about 
"OiOOO.OOO Ibs.—enough for three months — and 
hat we have, so far, received only a small part 
d the 1920 crop. The Indian and Ceylon Tea 
associations therefore suggested to the planters 
hat the crop for 1^0 shall be restricted to 90 
>er cent., and the 1921 crop to 80 per cent., of the 
average of the crops produced in the years 1915 
‘0 1919. To this the majority of the growers 
wve agreed. It should be clearly understood 
hat the object of this arrangement is not to raise 
prices lo the public, but to maintain them at a 
^vel which will make the growing of tea a com- 
mercial proposition. If the gardens go out of 
prices will certainly rise to a high 

As might be supposed from the foregoing 
r<‘tr.arks, the crop of Indian tea for 1919-20 was 
^ '’cr>- large one. Exports from the whole of 


India for the vear endinu Maich ,Msl. l‘C0. loialluii 
379.248.953 lbs., against 357,744,599 lbs. in 1918-19. 

I.s'Di.t.N Crop of Grx>!) Quality 

“The quality was. gcner.illy speaking, fairly 
good. A few fine Darjeeling leas were inanu- 
factured, but the auluinnal teas were, on (lie 
whole, disappointing. The early crop from Assam 
was very good, the .'imonni of choice golden- 
tipped tea was a fcainre. l.allerly, however, 
quality has been generally poor. l;irgt ly owing to 
coarse plucking, induced by the high price of 
common tea on the London market last autumn. 
India export.? a large quantity of tea seed, which 
enables other ccmnlrics to improve their produce. 
It goes chiefly to Ceylon, Java and Sumatra. 

“ The distribution of Indian exports for the last 
three seasons and for the season 1913 14 is shown 
in the table above. 

“During the war exports from Ceylon fell 
steadily. During 1919 they recovered equally 
steadily and wiih great rapidity. In 1919 the 
quantity exported exceeded that sent ant in 1916 
by about 6,000,000 lbs. and was only about 3,000,- 
000 lbs. below the 1915 export. In 1919 some un- 
usuallv fine teas were produced, which were well 
appreciated. During the present year a great dea 
of indifferent tea has been sent to the United 
Kingdom. For this there is no sale, but fine Cey- 
lon tea always sells well. The area under tea in 
August, 1920, was 403,,S00 acres. 

“The following table gives the distribution of 
Ceylon tea for the eight months ending August 
31,' for the last two years: 

Distribution of Cf.yi.on Tf.a Extorts 

1920. 1919. 

PoUDclE. roTimls. 

CDited Kinpilun, 88,430,759 88.825.545 

Au?trRl«Ei« '®'4f7;M2 

Another ports . . . . • 10.746 ' .03 .5 10.736,328 

135.341,429 129,483,383 


Total 
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“ It is impossible to calculate how much tea is 
grown annually in China, as no record is kept 
of the amount reserved for home consumption. 
During the eight months ending August 31, 1920, 
the United Kingdom imported about two million 
pounds less than during the same period of 1919, 
but the United States during the year ending June, 
1920, look about two million pounds more than 
in the preceding year. The Chinese Government 
is taking steps to recover the country’s lost export 
trade. The export duty, equivalent to just 
a pound, has been remitted for two years from 
Oct. 10, 1920, and a tea bureau has been estab- 
lished, under the Ministry of Agriculture and 
Commerce, in order to improve the methods of 
cultivation and manufacture, but with the Chinese 
tael at its present high price ordinary Chinese 
tea cannot compete with other growths. Demand 
is likely to be confined to the choice and fancy 
kinds alone. 

Java and Sumatra Trade 

‘‘ Exports from Java and Sumatra have in- 
creased rapidly during the last two years. They 
rose from 61,853,000 lbs. in 1918 to 110,541,200 lbs. 
in 1919. The crop for 1920 is estimated at about 
110,000,000 lbs. 

“The distribution of the Java crop for the 
years 1917, 1918, 1919 and the seven months end- 
ing July 31, 1920, is given in the following 
table : 


Trade between Great Britain and oth. i rQu,,. 
has been much hampered by the neces-. y 
ing export licences. These were ba-Ji 
trade done in the datum period in 191;'. 15 
firm received an order from Italy for iOO 
of tea, but was unable to execute it, la canst rU 
firm did not export in the datum penod \ 
that export licences have been aboHslh.d, it 
be hoped that trade with Europe will increase ^ 
“ The import of tea into Germany is g, 
couraged by the Government of [he couitiv 
Most people have to be contented with what-s 
called ‘German Tea’ which is made hom v- 
ious leaves growing in the country.” '* 

Tea In the United Statks 
In regard to imports into the United Slates i!* 
report presents a tabulation covering ihe 
four years, divided by countries of productiir 
A similar table is printed in this issue in cotirtt- 
tion with the U. S. Supervising Tea Examiner'; 
annual report, to be found on page 751. 

In commenting on the United States inipi-rn 
Brooke Bond & Company state: 

“ It is noticeable that imports [into the Uniie^ 
States] from the United Kingdom and fm:;: :h{ 
British East Indies are much higher in 191520 
than in the previous two years and that imp':;? 


Distribution of Java 


Holland 

United Kintfdoiii 

Russia 

Australia 

Canada 

United States 

Singapore 

China 

Continent of Europe 

Other places 

Total 

• Seven monflis to August 31. 1020. 


“ It will be noted that the principal increases 
are to the United Kingdom, Holland and Aus- 
tralia. Exports to Singapore are probably in- 
tended for Russia via North China ports. Exports 
to Canada and the United States rose rapidly 
in 1917 and 1918, fell in 1919, but have risen 
again during the seven months of 1920. The rise 
in imports of Java tea into the States in 1917 
and 1918 was greatly due to the prohibition of 
import of foreign tea into the United Kingdom 
and Australia. Java had to find a market for her 
produce, so sent it to America.” 

The report shows a table of Great Britain’s 
home consumption and imports, comparing 1919 
with 1920, in which it is demonstrated that both 
consumption and imports in 1920 were less than 
in the preceding year, by some 10,000,000 pounds 
less for Imports and about 8,000,000 less for con- 
sumption. Resuming the report states: 

“Exports to the Continent of Europe, either 
direct from the countries of production or by 
re-export from the United Kingdom, have not 
risen as it was expected they would after the war. 


Tea Exports, 1917-20 


ld20« 

1919 

1918 

v.\]: 

Pounds 

Founds 

Pounds 

I'd'JU'.ls 

26.274.600 

55.290.200 

1,086,800 


13.589.100 

27.183,200 

nil 


nil 

nil 

1.815.000 


14.146.600 

1.5,976.400 

11.387.200 

li.o.w 

1,511.400 

1.394.SOO 

9.154,200 


4.l:n,600 

5.011.600 

35,831.400 


915.200 

1 .020.200 

547.800 


77.000 

2.457.400 

893.200 


37.200 

1,588,400 

162.800 

nil 

510.400 

605.000 

974,600 


61,212,800 

110,541,200 

61,853.000 

so,23r..:i''0 

from the 

Dutch East 

Indies, from 

Oiirri and 


from Japan have fallen. The habit of leu-drink- 
ing seems now to be firmly established in iw 
States, though consumption has not increased a: 
a consequence of the prohibition of the drniKin? 
of alcohol to the extent that many person? ex- 
pected it would. Afternoon tea is served in mo:’. 
clubs — a sure sign of its popularity— as vpIU? 
in many private houses. Much, however, 
to be done, as consumption is only 1 lb. a heal 
The United States Tea Association has ?tar!fO 
a series of advertisements in some ^ 
papers with the object of stirring tea-dcaiers^ 
exert themselves to increase consumption. ^ 
Association points out that if consumption we.e 
increased by only a pound a head, tea-men 
make $50,000,000 additional tea sales yearn. 

" Imports of Indian tea into Canada 
about 3.000,000 lbs. in 1916-17 to 20.MS.2« 
in 1917-18. fell to 1,188,639 lbs. in 1913-19 
to 7,808,287 lbs. in 1919-20. Dunng - 
months ending Sept. 22, 1920, they were ' ■ 
lbs., as against 2,127,545 lbs. in the ihj! 

last year. There is every reason to op 
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1920 


- - i consumption in the Dominion will in- 

lily- 

- has long consumed more tea per 

j any other part of the world. Her 
s l;,,\e risen considerably since the armis- 
> Iruws her supplies chiefly from Ceylon 

V but also t^es a fair amount from 

(C,-x' ' Tlic proportion taken from the various 
.,‘Vrit> is about: Ceylon, 28.500,000 lbs.; Java. 
I 4 X) 000 lbs. ; India, 9,000,000 lbs. 

•• \i the beginning of the present year there 
js a heavy demand for tea on the London 
srket from Algeria. ^ Morocco and Algeria im- 
rt tea in large quantities. It is a favorite drink 
'.one both the native and European communities, 
rriong the Arabs it is said to be gradually tak- 
e the place of coffee. Hitherto North Africa 
’5 been supplied chiefly from French Indo-Chlna, 
'vlon and China. There is a rumor that some 
•erich Commercial houses contemplate buying 
va tea in Batavia and shipping it to Algeria and 

OTOQQO. ...... . 

■‘Consumption in India is steadily increasing, 
fie Indian Tea Cess Committee has worked 
,rd and has achieved good results. As is doubt- 
ss well known to most persons interested in 
a, the Cess is a voluntary tax paid by exporters, 
e money collected being devoted to promoting 
c sale of Indian tea. During the war, w-hen it 
as impossible to do much in Europe or Ainer- 
a, the energies of the Committee were conccn- 
ateJ on India, with the result that the total 
injumption in 1918-19 was upwards of 50.000,- 
•d lbs,, comparing with 42,000,000 lbs. in 1917-18 
id with an annual average of 36,000,000 lbs. for 
e last five years. The work of the Committee 
carried on in towns and villages, on the rail- 
ays, in factories, &c. Demonstrations are also 
?!d at lairs and other gatherings. The growing 
)pularily of the beverage is shown by the num- 
ir of shops lately opened where cups of hot tea 
m he obtained. During the eleven months for 
hich we have details, 1198 hot-tea shops and 


7497 picc-packct shops were started. In sonic 
:n order that the tea m.jy be properly in.ule. Tliis 
has no doubt greatly helped to pi>pul.iri/e tea, 
which was fornicrly often spoilt bv being made in 
the last year 6.910,500 pice-packets' were sold, I'hc 
Comiiiiltee keep a stock of copper aiul brass 
utensils, with which they supply tlic .shopkeeprri 
ill others native dealers were encouraged and 
helped to sell tea. It is calculated that during 
cases new shops were opened by the CoTuiniitrc. 
tin kettles. The shopkeepers are also instructed 
in the licst way of brewing tea and are encouraged 
to keep their sttx'k in air-tight containers. Noth- 
ing could he better for the Indian planter than 
an increase in consuiiiptuin in tlic country itself. 
It is calculated that if per capita consumption 
were the .same in India as it is in Ihigland, she 
could consume all she produces. This is not very 
likely to happen, but an annual consumpiic'n of 
half a pound a head would amount to 150.1X10,- 
000 lbs. or 40 per cent of production and would 
be a boon to Indian grower.^. 

“Altogether it cannot be said lluit things look 
very bright at the present inoiiicnt for anyone 
connected with tea, cither planter or distriinitor. 
Increasing production ami decreasing cimsuniplioti 
must, if continued, mean ruin. This, liowever, 
neither planter nor disiributor is likely to allow, 
Now that the proposal to limit productiiui has 
been adopted by m''si of the planters, producers 
will no doubt dcvole their energies to growing as 
good tea as possible, instead of heavy crops of 
poor tea. Distributors arc exerting themselves to 
find new markets and lo increase cnnsumpiion 
where tea is :drca‘ly drui.k 1 lure arc splendid 
fields, some still alinost untouched, rea<ly to be 
exploited. India and .\merica, if sniiably sup- 
plied; Tibet, where llicrc is a great ili mand for 
brick tea made from the coarser kinds; Russia, 
when again able to import; all seem to be calling 
for siipplic-s. The British planter has struggled 
through many difilcuUies. and no doubt be \m 11 
conquer the present ones. 


AN ANALYSIS OF INDIAN TEA PRICES BY DISTRICTS 


The tabulation below gives 


I of prices at auction sales in Calcutta on ap- 


-‘.s. UCIUW gives a comparison Ol 'j I ,1 " TliP 

proximate dates of the two last years, as compiled by the “Indian Trade Journal. 
n<Tiir<ao i i /j j \ a.icfc AvprrifTC nriCCS arC 


uALca ui liic two lasi years, a> LumpHtu c^r.^L■1l 

figures do not include second-hand or damaged teas, or dusts. Average prices a 
m annas and pies. 

, Season 11)20-21. ^ 

Sold In Sale No. 13, 

28tli September. 1020. 

Average 

Districts, Packages. price per lb. 


— Scnsoii 1919-20.- 
Sold in Sale Nn. 12. 
23r(,l September, 1919. 

Aver.ipe 
prii'u p< r lb. 


As.sam 5 ‘>2“ 

iIoti 

^yihet 1,004 

Darjeeling 838 

Dooars ... 5,062 

lerai 1,112 

OhtiTairoDg ' ' 

Cbota-Xagpore ' 

ivumuon and Kangra 

.Madras , . .... 

Detira-Dun i!!! 

•Vepal 

ill other places 

Total 14,^9 


Parkages. 

6,301 

4,984 

.3,306 

l,.'i72 

5,108 

1,202 

188 


22.T99 


10 

3 

1 

8 

9 

11 

5 
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EAST INDIAN COFFEE GRADES 


A Brief Description of the Principal Kinds 
Grown, Together with Their Compara- 
tive Trade Values 


By John A. Fowler 
U. S. Trade Commissioner 
A LL coffee in Java is sold F. A. Qu., meaning 
** fair average quality of the season’s crop at 
the time of delivery. When there is a serious 
difference of opinion between buyer and seller, 
the dispute is settled by two arbitrators, one 
appointed by the buyer and the other by the 
seller, and if these two cannot come to an 
agreement a superarbitrator is appointed by 
agreement between them. Brokers’ commissions 
are 10 guilder cents (guilder— 100 cents=$0.402 
at normal exchange) per picul (picul=136 
pounds) from both buyer and seller. 

In the customs’ returns for Java and Madura, 
Robusta, Java, and Liberica coffees grown in 
Java are listed separately, and under the head- 
ing of "All others" are listed the exports of 
fancy Javas (Arabicas) from the other posses- 
sions. In Java the coffees are almost all grown 
on estates under European supervision, but there 
is some native production which is sold for 
native consumption and does not appear in the 
production figures submitted herewith. 

In a statement of The Netherlands East Indian 
Government dated August, 1919, the areas under 
cultivation of the various varieties of coffee show 
the following percentages: Robusta, 84 per cent; 
Arabica, 5^ per cent; Liberica. 4H p«r cent; all 
others, 6 per cent. 

The Robusta Varieiy 

In 1919 the following production in piculs of 
Robusta coffee was given in the annual report 
of a leading firm of brokers of Soerabaya and 
Batavia, considered to be the most reliable on 
this subject published : West Java, 14,041 ; Middle 
Java, 33,836; East Java, 457,125; Celebes, 3,210; 
Sumatra, 204,019 ; Government estates, 10,668 ; 
total, 722,899. 

Fermented beans in Robusta, called “stinkers" 
by the trade, have given Robusta coffee a bad 
name in the American markett. A first requisite 
is that this grade shall'be entirely free from these 
defective beans. One-half per cent of broken 
and black beans are allowed in the grade exported 
to the United States. “ Export quality,” which 
is the only grade exported is “double picked." 
Single-picked Robusta and other coffees are often 
found in the markets but these are always re- 
picked (sorted) before exporting. Local buyers 


judge the quality of coffees by the ■—tatc - 
Some grades are ready for export 
from the estate, while others are r.- i ^ 
sorted. The differences are always - 

the middleman or the exporter. 

The varieties known as Canephura. ^ 
Baukobensis, Saukurensis, Kiiilucnsi;. 
Stenophylis, and Roodbessige arc 
Robusta and are exported under that 1 - 1 : 1 ^.. . 
they are known in the local niarketj a. g 
“ Robusta-achtigen " (Robusta-likc). In 
total production of these varicticj, \v;is 
9,(XH) piculs. 

The Liberica and Java Vakikhrs 

Liberica coffee is the third in point oi a v. , 
and in production. The 1919 crop in 
given as follows: West Java, 1,369; Middle 
3,433; East Java, 337; Celebes, 817; 

4,707; Government, 2; total, 10,665, 

The varieties known as Excclsa, Abcc>uk,i;. 
Dewevrei, Arnoldiana, Aruwimiensis, Dybous;-,, 
and “Hybride" are related to the Lib)c::a 
and are similar in appearance. These all go;r’: 
the export grades as Liberica but are known ■; 
the local trade as the “ Liberica-achtigen," Th 
total production of these varieties in 1919 wj 
1,200 piculs. 

Java coffees are second in point of acreage ai; 
in production. In 1919 the estate production s 
piculs of this variety was as follows: West Jva, 
15; Middle Java, 736; East Java, 37,045; G '■ 
ernment estates, 19,352; Celebes, 40,298; BL 
35,000; Sumatra, 25,735; total, 158,181. 

Java coffee is the best of The Xcthcrhii' 
East Indian product. At low altitudes it ;> s’.;:* 
ject to the leaf disease that made it 
to introduce Liberica and Robusta, and to-'U) 
it is seldom seen below 3,500 feet. As shown :: 
the above figures the larger part of 
(Arabica) coffee is grown outside of Java. TV 
two eastern residencies, Besoeki and Paioerour, 
produced 87 per cent of the Java supply 

Fancy Coffees 

Arabica coffees, which go into the 
and European markets under the name of Ar.M-' 
and Sibolga, come from the districts of 
names in the Residency of Tapanocll, and 
called Ajer Banjies and Mandehling 
districts of the same names in the West 
Residency of Sumatra. These grades seldoni^.f 
into the hands of the speculators, hriug^in? 
prices from the exporters. 

Boengie coffee comes from the " 

the Celebes and is below the 
grades in quality and price. It f^ 
coffee, superior in quality to the Java -Wao 



THE TEA AND COFFEE TRADE JOURNAL 


,tice is grown on the island of the 

. , in the smaller Sunda group and is 
. he Boengie coffee, bringing about the 
' . , M- \ itii the Soerabaya market. 

, cuitee is grown in the Residencies of 
iV-nsb.m^ and Benkoelen, in southern Sumatra. 

, ,nu.iii[y and price it is inferior to the other 
a'ttccs, being about equal to the coffees 
: l iin >r. the Moluccas, and Celebes. 

ivd'ce is grown on the island of Bali, 
the southeastern extremity of Java. It 
s \crv good coffee, almost equal to the three 
tccding grades. 

Most of these fancy coffees are of native pro- 
j.t'on and their superiority is due to climatic 
ld full conditions. Assorting is often poorly 
)ra) at ihe point of production; the coffee is 
s>orted before exportation. 

CANADIAN TEA PRICES DROP 

laterial Reductions on Branded Package 
Goods Are Announced by Leading 
Firms 

JOME of Canada’s leading packers of branded 
^ teas announced decided reductions in prices 
irly in the month of November. The rate of 
‘diictions is shown in following canvass of the 
jade, conducted by the Canadian Grocer; ” 

IThc Salada Tea Co. has announced a cut of 
^ cents a pound in the price of their Brown 
iW lea. This means that where the retailer 
irmeriy sold this blend at 70 cents a pound, he 
J'v sells it at 55 cents. The new prices to the 
ade are 45 cents a pound for one-pouud 
kkets, and 46 per pound for halves. The re- 
liler sells the half-pound packets for 28 cents, 
k) change has been made in prices of Blue, Red 
f Gold Label blends. 

i^hc T. H. Estabrooks Co., St. John and 
Dronto, announced a reduction of 10 cents per 
!■ on their Crimson Label. This now sells to 
trade at 50 cents for pound packages, and 
per pound for halves. 

fhc Blue Ribbon Tea Co., Toronto, has 
"ert'd ihe price of their blend from 60 to 48 
''■3 to the trade. This company sells only the 
in Ontario. 

L.uika tea, which has been costing the trade 
‘‘iid 6d cents per pound is reduced 17 cents, 
^ the price to the retailer 45 cents for 
and 46 per pound for halves. Lanka tea 
' to the consumer at 55 cents per pound. 
J ''ill he noticed that in connection with Salada 
Rose, the price is not reduced on the 


three highest (luality blends, but oiil\ mm die 
lowest one in each c.ise. Cattadi.iii ic.i im n di> 
not see ai present any prospect of luwer prices 
on the high-grade leas. 

IN THE EDITOR'S MAIL BAt; 

Here Will Be Found Letters Iroiii Readers 
Who Say Something W orth While 

NL\ letters whicli deal with subjects of 
general trade interest arc published here. 
Readers should reinenibcr that wlien they write 
for this department they cati best serve them- 
selves and (he Editor by being brief. Many let- 
ters cannot be published because of their leiigih, 
Whkrk Uukfkk C.\Mi’.vin.\ .\i)S F.ml 

This writer, a veteran coffee tnerchant of .San 
Franci.sco, believes that biewing is the most im- 
portant factor in making good coffee, and is of the 
opinion that if consumers arc taught to use stone, 
earthen or china ware pots, coffee consumption 
would he greatly increased: 

S.\N Fk.wcisLu, Oct, 25, 192tl 

W. H. Ukers, Editor, 

The Tva. and Coffee Trade Journal, 

New York. 

Dear Sir; 

In the San Francisco Bulletin of today appears 
the first advertisement of the Joint Coffee Trade 
Publicity Committee in co-operation with llie 
planters of Sao Paulo, Brazil. 

It is headed with the caption, “The (Inodnc-ss 
of Coffee Depends on Three Things: Roasting, 
Grinding, Brewing.” 

Of these three the most important is brc:ci)ig^ 
and in the “ Six Rules for Making Good Coffee,” 
the committee fails to slate that the pot shonld 
be made of chinaware or stoneware, the best 
ware to m.ake a good cup of coffee with. All 
metal pots, either aluminum, nickel, copper, enamel 
or tinware, give an unpleasant, metallic-acid taste 
to coffee, turning the beverage to a dark color 
and failing to bring out the fine flavor of really 
choice coffee. When allowed to .stand in the 
metallic pot, coffee loses nil its aroma and flavor. 

The -American taste for good coffee can be 
improved only ^^hen sanitary, sweet, safe and 
sound. Slone, earthen or chinaware i>ots arc in 
general use, and then the c^msumplioti of the 
fragrant and divine gift of nature — Coffee will 
increase greatly. . 

The best coffee pot made in the ^vo^ld is nrin- 
ufactured in Europe. called the Lolie- 

mian China Coffee Machine,’ and is made on 
the drip principle. While the great war .stopped 
the making and sale of these famous pots, very- 
soon shipments will be forwarded to this country, 
and then the American crockery manufacturers 
will strive to compete by resuming the makmg 
of earthenware pots, now practically iinobtain- 
gt)le Verv truly yours, 

Henry W. Burmester. 
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Decc Vr, 1921, 

Examining black teas, we find an importation of 48,728,853 pounds for the twdi e month; 
ended October 31, 1920, as against an importation of 31,816,985 pounds for the sanio tweii, 
months of the previous year. The normal sale of black tea in the United States is ho.ooo.cBr 
pounds a year. 

If one asks for the reason for the low prices of black tea they will probably l,c 
a long story about the low prices in London and surplus of tea at that port. If this is 
reason, then why is black tea selling for less money in the United States than it is se|i,.j 
for on the auctions in London? To the London auction price must be added freight, ha-, 
dling charges, interest, port charges, cartage and discounts; but notwithstanding this, tht 
same tea brings a bigger price on the London auction than it does delivered ex warehouse it 
the United States with 3 per cent discount for cash. 

To show to what an extent the hysteria has gone in the tea trade— 5,000 packages were 
offered on the New York market at a price which did not cover the cost of the package in ih; 
country of origin, plus the freight to New York City. 

When an article will not bring the cost of freight and packing, and that article can 
only be produced in the Far East, then it is time that the long-headed merchant commencei 
to lay in a supply. There is not a single tea, with the possible exception of Japans, that is not 
selling today at cents per pound below the cost of production. It is only natural that it 
these conditions continue, importation of tea into the United States will have practicallv 
ceased within the next few months, as no importer will be foolish enough to continue to 
import teas when the price he is paying in the land of production is four or five cents per 
pound more than he can hope to get in the United States. History will probably repeat itself. 
Each tea buyer is passing on his gloomy talk to each tea salesman, and a man must needs 
be singularly well balanced to keep his brain clear to the real facts while surrounded by the 
croakings of all the ravens that infest the tea district these days. 

Today, it seems, everyone believes in tea except the people who are dealing in it, .\n 
illustration of this is an advertisement recently put out by Coca-Cola, in which they say: 
“ Coca-Cola may be very well described as a ‘ carbonated fruit-flavored counterpart of tea, 
of approximately one-third the stimulating strength of the average cup of tea.’ ” They go 
on to say— “Of all the plants which Nature has provided for man’s use and enjoyment, none 
surpasses tea in its refreshing, wholesome and helpful qualities. This explains its almos' 
universal popularity, and also explains, in part, the wide popularity of Coca-Cola, whose 
refreshing principle is derived from the tea leaf.’’ 

Both the London and Colombo markets have been showing signs of hardening during tht 
last five weeks, and unless tea buyers in the United States wake up they will have missed 
the greatest opportunity in their history, and the buyer of any article should remember that 
his firm pays him his salary to safeguard their interests. 

No wise man expects to buy at the absolute bottom — those who wait for the bottom 
usually finish by buying at the top.— W. G. 


THE RETAILER’S PLAIN DUTY 

The retail grocer, and all the other independent merchants distributing coffee at retail 
should be quick to take their cue from those chain stores that are keeping pace with 1 1 
downward price movement in coffee. Why is it the average retailer is so slow to seu- 
these golden opportunities when they present themselves so forcibly ? 

If he is a close student of his trade paper, he should have had all the facts of t ' 
present situation fully digested by this time. If he is so mightily concerned about the 
Sumer’s welfare, as by every right he should be, why isn’t he quicker to sense such a c an 
to render him real price reduction services when the tea and coffee markets go 

It is a fact that many times the retail merchant is so busy complaining about 
competition that he overlooks opportunities like this one — played right into his an 
the chain store man. 

In common decency the retailer needs to pass on to the consumer his proportionate b 
of the coffee price decline. Failure to do this will send more of his customers oaer 
chain store. — U. S. 



MISCELLANEOUS TRADE NEWS 

q A department covering the activities of the manufacturing and distrib- 
uting tea, coffee, spice and fine groceir interests anil the supply trades. 


the hotel MEN'S CONVENTION 

Coffee, Brewing Devices, Yerba Mate, Tea 
and Flavoring Extracts Were on 
Exhibition 


T his year’s convention of hotel men held in 
Grand Central Palace, New York, during the 
wtL'k beginning November 8, had an unusually 
large number of exhibits of interest to the lea, 
coffee and allied trades. Coffee urns took a 
conspicuous part in the show. 

Among the coffee machinery exhibitors were 
the A. J. Deer Co., showing the Royal roaster 
and mills, and the Hobart Mfg. Co., which dis- 
played its coffee grinding mills. 

The exhibitors of coffee, both bulk and 
packages, included the Private Estate Company, 
.Vew York, the Cauchois Coffee Co., New York, 
ilic Oriental Tea and Coffee Co., New York, and 
the Berry, Dodge & MacKusick Co., Boston, 
whose booth was an excellent reproduction of 
a Turkish bazaar. 

Coffee urns were shown by the Koffeesaver 
Cu,, New York, featuring the Cauchois economy 
aitachnient; the Kellum Co., New York, showing 
several types of urns; the Carl H. Arwe Mfg. 
Co.. Brooklyn, N. Y., displaying a combination 
urn consisting of three units; H. G. W. Young, 
Boston, distributer of the San Francisco urn; the 
Duparquet Huot & Moneuse Co., New York, 
exhibiting its cafe equipment, including coffee 
urns; and D. Zilli, Plini & Co., New York and 
Rome, featuring the Italian made Sovereign filter- 
irig coffee making machine. 

I Coffee was served free to visitors by the Silex 
^Company, New York, it being brewed in the 
booth by means of the Silex all glass coffee filter. 
Temperance beverages were demonstrated by a 
number of firms. One of these was the 
Lash s Products Company, New York, formerly 
Lash’s Bitters Company. This company fea- 
hii’ed ‘.\roMatc” in bottles, which is made with 
male as the base. 

Amoii-^r the flavoring -extract exhibitors were 


the C. F. Saiur t\>.. Kiclimctul. \’a . u’lirhh.id 
lull line of its product.'* t*n liisphiy, .uul S il, 
Rosenberg Co., New ^'nrk. wIhj fiiitiiuil 
.Aroinaiiilla,” a llavoring agnu w hu li ilic cnni- 
paiiy claims is siMecii (inns sirong. r tli.iu tlir 
ordinary vanilla c\tiaci. 

MISSOURI GROCERS MERGE 

Twu Big St. lanuM Wholesale EiriiH Are 
Combined and Will Open Several 
Brantbes 

A XXOUNXF.MKXT of the nui-ycr (if ibu 
.Xinos-Jamcs Grocery Company and the 
Haas-Iheber (iroccry Company, both of St. Loui\ 
was made on Xovember 11 by A. K. Gilst(.T, vice 
president of tlie Anios-James organization. 

.-\ holding compan>', to be known as the 
Jame.s-LicbcT Company, is iicing formed, '1 lu; 
holding company will issue $800,000 prcfcrrc'l 
Slock and $1,000,000 common stock, 'I'lie siparaU' 
establishments of the two concertis in liu- merger 
will he operated inuler their present nanus. 

In addition to the two present establishments 
the new organizatioti will open br.tnch wlmlr- 
salc houses in Belleville, 111., b.llingham, 111., 
Fairfield, 111., Evansville, Ind., Terre Haute, Iml,, 
and Mexico, Mo. 

The officers of ibc Amos-James Company are: 
\V. M. James, president; A. Iv. Gilstcr and W. A. 
Kleifoth, vice presidents; H. C. Amos, secretary 
and J C). Amos, treasurer. Leslie Licber is 
president of the Haas-Llebcr Company. 

The Amos-James Company was formed March 
1, 1907, and its first year’s sales were $700,000 
The Haas-Lieber Company was incoriJoratcd in 
1897. 

THE JAVA-ROBUSTA LABEL CASE 
(From .-v Staff Correspondent) 
Washington, D. C., Dec. 1, 1920. — Officials of 
the Bureau of Chemistry of the Department of 
Commerce are still unwilling to talk of their 
Java-Robusta coffee investigation, which has been 



762 


THE TEA AND COFFEE TRADE JOURNAL 


Dec^- 


■tVr, 19V 


under way for some time. It is understood, how- 
ever, that the investigation has been about com- 
pleted and it seems probable that some kind of 
announcement will be given out in the near 
future by the Bureau. It is believed that the 
experts at the Bureau have found that the Java 
Robusta has a good quality but whether this will 
be vital in deciding the matter of branding the 
coffee cannot be learned. — Lamm. 


SPECIALTY MEN’S ANNUAL 


The Twelfth Meeting Re-elects Fred Mason 
and Listens to Some Good Recon- 
struction Talk 

T he twelfth annual meeting of the Ameri- 
can Specialty Manufacturers’ Association, 
held in Atlantic City, November 17-19, was in 
many ways the most suc- 
cessfuL Credit for this 
is due to F. D. Bristley, 
chairman of the con- 
vention committee, and 
to Fred Mason, presi- 

dent, who was re-eleeted 
to that office. 

The convention pro- 

gram included many esti- 
mable papers and worth- 
while speakers. Among 
them the following stood 
out : The president’s 

Fsed Mason address, in which he 

showed how the manufacturers of nationally 
advertised branded goods had helped relieve 

the burden of the high cost of living 
by keeping down prices; Victor Murdock, 

chairman, Federal Trade Commission; F. 

W. Smith, chairman Railroad Official Clas- 

sification Committee; Arjay Davies, presi- 


dent of the National Wholesale Groce:, 
ation, who said the national joy-ridu «as 
and that co-operation was the solution of 
war trade problems; J. A. Ulmer, president o' 
the National Retail Grocers’ Associrnion, 
urged that merchants should not seek to evaff 
acceptance of goods ordered in good faith -,^1 
•who at the same time warned the specialty me, 
not to give the chain stores an advantage over 
the old-line retailer; James Foust, PennsyKa. 
nia’s Food Commissioner, who said adulteraiio« 
and misbranding were now local rather than ita. 
tional abuses, and Truman A. DeWeese, *bo 
said this is an age of merchandising, that salts, 
manship is the basis of wealth and advertising 
the most important factor in merchandising. 

Then there were several inspiring speeches a; 
the annual banquet. Dr. W. , H. P. Faunce, of 
Brown University, announced this credo (or 
world progress : “ I believe in the inequality of 
men; I believe in the brotherhood of men; Ibt. 
lieve every kind of work is a kind of public str- 
vice — service to the commonwealth,” 

Lucius E. Wilson, American City Bureau, Ct 
cago, told why business men ought to be leaden 
and some things every leader should know. D. 
T. Ackerly made a fine speech on " Faith,” 

The resolutions adopted were largely of i 
routine character. Briefly, they praised the ad- 
ministration of Fred Mason as the most con- 
structive year in the association’s history; 

Declared special bonuses to jobbers and saltv 
men for preferentially pushing products as " un- 
fair, vicious and pernicious,” denouncing the ust 
of such practices and inviting the co-operation 
of all the other grocery trade organizations n 
Stamping out that form of intensive salesman* 
sliiP' „ j 11 

Recommended the enactment of a Federal la* 
providing that States shall not have the right by 
legislation or regulation to interfere with ue 
free distribution of food products in 
commerce which conform to the Federal m 
drug and insecticide laws. 
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,ri : the enactment of a general food fac- 
'Vlj Storage sanitation law by Congress. 

repeal of the excess profits tax and 
'^''•',etntion therefor as a revenue measure, 
j'rrncral sales tax to be paid at source. 

rtrtiie*! the association’s attitude as to the 
'I irvc value of the specialty salesman and 
■iarnc bitu ^ necessary and indispensable fac- 
ia tliicient and economical distribution. 
),;tir.ucd the association’s disapproval of at- 
inis by distributors to restrict the freedom of 
nuiacturers in choosing such channels of dis- 
biition as they like. 

'liJged the association and its members to 
d all possible co-operation in sane and sound 
Inomlc measures of reconstruction during the 
.cat tangled business readjustment condi- 
ns. 

-avored the negotiations of special hotel rates 
r specialty salesmen. 

ilccommended the use of interchangeable mile- 
c books on railroads. 

Favored the standardization of bill heads and 
itionery among the members in co-operation 
th a committee of the National Wholesale 
ocers' .Association. 

Favored the encouragement of the metric 
stem of weights and measures and the double 
irking of weights and measures by both sys- 
ns in goods packed for export. 

F.ivored the Hauger net weight bill now pend- 
? in Congress. Urged a more rigid com- 
ance with the terms of cash discount when 
ducting the same from invoice. 

The Election of Officers 

The newly elected officers and members of the 
lard are: President, Fred Mason; first vice- 
esldent, W. W. Frazier, Jr.; second vice- 
esident, James M. Hills; third vice-president, 
»is McDavit ; treasurer, D. O. Everhard. 

N'ew members of the board of directors elected 
r three years : R. R. Moore, Diamond Crystal 
‘It Co. : C. F. Healy, Carnation Milk Products 
I'i J. F. O’Brien, Kellog Toasted Corn Flake 
0 : J. T. Williams, Creamette Co. 


To.! 

A NEW COFFEE JOBBl.NC FIKM 

F. G. Varrclman, Formerly with Jules .Mae* 
& Co., Now I-iqiiiilatiiij:, Starts in 
Business on His Own Aceoniil 

^ j ^ H li luisiiic^s ot jnU’s iliics X: Lo , !nc.. New 
A York, imponers niul cxpjtrlcrs, is hciii^' 
liquidated. K \'arreltnati, t'.ouu’rty inauajjer 
01 this firm’s cofiec ilepartuKiit. will conilnuc in 
the coffee business on his own ac' ount, IradiiiK 
under the name of F. (J. \'arrelin;m Sc Company, 
with offices at 80 Wall street, Npw York, 

F. (!. Varrclman &: Company have heen ap- 
pointed the agents for the coffee accounts 
formerly handled hy Jnlcs Macs aN Co.. Inc. Mr. 
Varrclman states that the business will be entirely 
coffee commission and that his firm will act a.s 
agents for several Brazil shippers in the United 
Stales and Canada. 

Mr. Varrclman is well and favorably known in 
the trade, and his fricnd.’i arc wi.shing him every 
success. While for many >cars he has l>ce.n 
identified with large interests in the coffee busi- 
ness. it is the first time he has conducted a busi- 
ness on his own account. 


TRICOLATOR COMPANY MOVES 


ManufacUJrers of Well Known ColTce Mak- 
ing Device Now Located in the 
East 

T he Tricolator Company announces the re- 
moval of its olTces from Chicago to 99 Water 
street, New York, All shipments will be made 
from the firm’s new plant, recently opened at 
Tatamy, Pa. 

I. C. Richheimer, presifleni of the company, 
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states that the change in location and the added 
facilities will enable his company to render im- 
proved service, the new building being equipped 
to handle at least five times the volume that was 
possible from Chicago. For some time past, the 
Tricolator Company has been fully six months be- 
hind in its deliveries, but Mr. Richhelmer now 
anticipates that prompt deliveries will be possible. 

The Tricolator Company has enjoyed a re- 
markable growth and its product is favorably 
known to most coffee men. 


PAPER CAN MAKER EXPANDING 


Ground Has Been Broken for a New Plant 
for the St. Louis Paper Can and 
Tube Company 

T he St. Louis Paper Can and Tube Co., St. 

Louis, announces that it has sold its present 
manufacturing plant, and has already bought 
fourteen acres of land in Maplewood, which 
borders on the southwest section of the city. 
Ground has already been broken, and the new 
building is expected to be ready for occupation 
next spring. 

The company’s statement makes much of the 
assertion that when completed the new plant will 
probably be the largest of it.s kind on one floor 
and under one roof in which paper cans and tubes 
are manufactured. There will be 94,000 square 
feet of floor space, and the building will be of 
steel and glass construction, with sunlight on four 
sides, saw-tooth roof, and equipped with fire pre- 
venting sprinklers throughout. 

Considerable additional equipment is to be in- 
stalled in order to insure the speediest possible 
production, and the expansion of the company’s 
coffee can business. The plant will be located 
on the terminal, belt and main line of a large 
Western trunk railway line. 

NEW YORK JOBBERS IN NEW QUARTERS 
J. E. Carret & Company, New York green 
coffee jobbers, moved on December 2 into new, 
larger and better equipped quarters at 90 Front 
street, where they will occupy the entire ground 
floor. J. E. Carret announces that Joseph J. 
Day, a silent partner in the business, will i»rtici- 
pate actively in its management beginning with 
January 1. 


A COFFEE DEALERS' BUYING COMPANY 
A group of prominent wagon route tea and 
coffee dealers met at Hotel Sherman, Chicago, on 
November 17 to organize a buying corporation, 


which, it is understood, will act , . 
agent for those firms participating in ’ 
tion. Incorporation papers have > 
taken out, and permanent officers i; ' . 
elected. Further details of the c * 
expected in the near future. 


FORMOSA GOVERNMENT TEA PLw 


Civil Governor Tells Oolong Tea Exporter, 
of Daitotei of the OflBcial Altitude 
Toward Improving Conditions 


n 'HE attitude of the Formosa Gowr-- - 
toward ways and means of imprevin.' 
present conditions of the tea trade was oiiilinci • 
October 19 by H. Shimomura, civil govern'::' 
Formosa, to a committee of oolong :a a 
porters in Daitotei representing the firitj • 
Boyd & Company, Carter, Macy & C(i,. Iric, ;h* 
A. Colburn Co., Jardine Matbeson & Co, Lvi 
Mitsui Bussan Kaisha, Ltd., Tait & Co,, the), C 
Whitney Co., Nosawa & Co., and Asario 
Kabushiki Kaisha. 

After hearing the committee’s story ct th; 
conditions of the tea trade in Formosa ass 
America, the Governor said that while ihe Gov- 
ernment realized the seriousness of the satia- 
tion, and was considering means of improvly 
matters, it found it difficult to decide on act;u: 
covering all the factors involved, some of wh i 
require further investigation. Meanwhile, 
officials had decided to the following extent: 

To retain the piesent export tax; to coit«;d.r 
a special appropriation of funds to bo devot'y. 
to the interests of the industry; to form an ii- 
sociation of tea producers and manufaa:rcr! 
in the tea districts for the purpose of improv- 
ing quality and preventing abuses; to e'tabbi: 
experimental factories in producing disirict?: 
develop some workable plan of preventing iJas- 
aged stock of the present season from te'J 
mixed with next season’s crop; to consider i' 
extension of ’Formosa oolong tea adverti?'"? • 
America. 

N. C R. A. EXECUTIVE COMMITTFE^^ 

These men have been appointed bv' Pre>d':"' 
Brand as members of the Executive Cctrom.-^ 
of the National Coffee Roasters Associail<'’r'- j 
serve during the current administration • 
A. Folger, of J. A. Folger & Co., Frant 
R. O. Miller, 'of the Uwineil-Wright 
Chicago; Charles A. Clark, of the Clark ' ^ 
Co., Milwaukee ; Robert M. Forbe^. 
Forbes Tea & Coffee Co., St. Louis: F- 
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u - nbv Ach & Canby Co., Dayton; Frank 
; lI the Ennis-Hanly-Blackburn Coffee Co., 
City; C. H. Bilker, of the Martin L. 
[i-ll Co. Boston; A. J. Danncmiticr. of the 
Coffee Co., New York; B. C. 
,s of the Merchants Coffee Co., Ncw 
O'iiaTi': R. W. McCreery, Western Grocer ilills, 
M:.r.halltoivn, la.; C. E. Wyman, of Griggs, 
u'-o[Hr & Co., St. Paul, and President Carl \V. 
Emii'I, the Widlar Company, Cleveland, O. 


JAVA TEA EXPERT LEAVES U. S. 


H. J. Edwarda, Tea Coramiaeioner, Studies 
Trade Conditions Here and Goes to 
Europe to Report His Findings 

H [, EDWARDS, the Java lea commissioner 
• who, as reported in our November issue, 
arrived in New York early last month, sailed 
for London on December 11, aboard the Finland, 
expecting to continue on to Amsterdam. 

Before sailing Mr. Edwards stated that he was 
>ull acting as Java tea commissioner, refuting 
rumors that he had I'esigned. He explained that 
he came to this country to investigate tea trade 
conditions in the United States and Canada, and 
10 make recommendations to the interests for 
vhich he is acting. He added that he has re- 
signed as chief of the Tea Expert Bureau of 
Batavia, and that he has been succeeded by A. 
H. Pullar, formerly with the Russian-Anglo- 
.^siatic Trading Company, of Calcutta. 

Mr, Edwards docs not plan to return to the 
Far Ea.st, where he has been in one capacity and 
another for the past eighteen years. He expecis 
10 locate in London, but is not ready to iriakc 
iunher announcement of his plans. 


OBITUARY 


Halvor Hauch 

Halvor Hauch, former president of the Cali- 
lornia State Retail Grocers’ Association, and one 
■^1 the first retail grocers on the Pacific Coast 
lo adopt the grocerteria idea, died November 15 at 
his home in Alameda, Cal. Mr. Hauch operated 
his store in the same location in Alameda for 
u\eniy-five consecutive years, and was considered 
one ot the most progressive merchants in his 
He was well known in association circles, 
a picturesque character at national retail 
Sroccr> conventions. He is survived by a widow. 

5ons and a daughter. 
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sibility of all food.', drugs, ami liqmn s v'lli u.i i..r 
imporiaiioii into the L'niUd StaUs. uiih ihc 
single exception of tea, which rtniaiiuil paitlv 
iii the Treasury 1 K'partineiit uncKr ihe .\ci oi 
March 2, 1897, and paiily in ihc iXpattnu tii oi 
Agriculture under die fnod ami drug act i»i 
June 30, l‘X16, requested the Secretary of .\gii- 
culiiirc lo have prepared a lull traiisferilii^ tht‘ 
Tea Inspceiion Service from the junsdii tiou of 
the Treasury Department to that of the Depart- 
ment of .Agricuhnre. A provision was clrawii for 
insertion in tlie AgricuUural appropriation bill 
for 1915. and had tlic approval of both ilepart- 
mcnis. Later the Treasury Dcparlnieut requested 
that the submission of this provision to Congress 
be postponed until a suit then pending in the 
Federal courts testing the legality of a certain 
regulation then enforced bv the Treasurv De- 
partment under the tea act had been decided liy 
the courts. 'This case was not settled until 191K. 

In Inly, 1919, the Chief of the Division of Cus- 
toms again brouglit this matter lo the attention 
of die Secretary of the Treasury. Following this 
a joint letter signed by the Secretary of .Agri- 
culture and the Secretary of the Treasury, iticlos- 
ing the provision concurred in liv the two depart- 
ments in 1914, and rccommetnfing its ;ub>])iion. 
was transmitted to the Agricnllnral Committees 
of the Senate .and House. The provision making 
the transfer effective July, 1920, inserted in the 
Agricultural appropriatioji bill for 1921, passed 
both houses of Congress, and was approved by 
iho President M.ay 31, 1920. 

Although the administration of the tea act lias 
been placed under the Secretary of .Agriculture, 
the act requires that the Customs Service shall 
hold the tea in liond until it meets the require- 
ments of the law, and since the customs also 
draws all tea samples at ports where no tea ex- 
aminers arc stationed, the Treasury Department 
is still vitally interested in the law. Recognizing 
this dual iruslecship. the two departments have 
cooperated in fonniilaling the new rcgnlalions, 
with the idea that they serve the best interests 
of the public, and after nearly two months of 
operation under the Agricultural Department, 
with the assistance given by the Treasury Depart- 
ment the Tea Inspection Service i.s working sat- 


isfactorily. 

In conclusion, I wish to thank the members ot 
the Customs Service for the excellent cooperation 
they are giving this office in administering the 
tea act. The administration devolves upon both 
departments, and it is c.yncstly hoped that the 
association already established will continue un- 
disturbed. ^ ,, 

Geo, F. Mitch u.l. 


The Olive Oil Association of America, formed 
during the war, has been made a permanent body 
and has adopted the name “ Olive Oil Importers’ 
Association.” It is national in scope and mem- 
bership and will attempt to develop greater sales 
of olive oil and bring about a reduction in prices 
in the primary markets. 
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T he Tea Merchant is 
to Blame. 


Some Tea merchants misunderstood us last month when we 
showed that this huge market for tea was undeveloped because 
of misconception in the minds of consumers. They blamed the 
consumers. 

But where is the consumer to learn the truth about tea if 
not from Tea merchants? The Tea merchant is to blame for 
not telling the Public in a big way through a real co-operative 
advertising campaign how and why and when to use tea. 

History gives us many examples of big military successes 
following the revival of co-operative efforts due to dire straits. 

Is this lack of interest on the part of the trade placing the 
tea business in dire straits ? , 

Let us see. 

For twenty-five years, the total consumption has remained 
practically stationary, whereas the population has in that time 
increased enormously. This shows that the per capita consump- 
tion has decreased. 

The Tea Trade is not taking advantage of its opportunities 
to make tea drinkers out of the rising generation. 

It is an oft quoted axiom that nothing can stand still. There 
must be a movement either forward or backward. The tea busi- 
ness is moving backward. Could it be in more dire straits? 

What is to be done? 

We see no help except in a properly conducted nation-wide 
campaign. 
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JET’S Be Frank With 
Ourselves. 

You may say with many otlicrs, the personnel of the Tea 
Trade is such they cannot be gotten together. This was men- 
tioned to one having much experience with all classes of asso- 
ciation work. His reply reads:— 

“ You will probably find individuals admitting the success of 
other Associations, but claiming that the tea business is so pecu- 
liar, and tea merchants so conservative and so lacking in initia- 
tive that the same success cannot come to them." 

“ This would be a serious retarding force if it was not humor- 
ous, for I believe every Association passes through the same 
period.”- 

" Every successful Association with which I am familiar has 
at one time passed through a period when its members felt that 
they were as individuals so different that they could never get 
together on a common basis.” 

“ It would be a wonderful thing for the Tea Trade if each 
merchant could change places with a member of, let us say, the 
Paint Manufacturers’ Association. With that perspective he 
would quickly see how simple co-operative advertising would be 
for the tea industry, as compared with the paint manufacturers 
— and how much more promising of results.” 

Mr. Producer, Mr. Shipper, Mr. Packer, Mr. Distributor, we 
count on your co-operative effort to turn our present inertia into 
future progress. 


TEA ASSOCIATION 

OF THE UNITED STATES OF AMERICA, Incorporated 
106 WATER STREET. NEW YORK 
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COFFEE CONVENTION DIGEST 

(Continued from page 739) 


Standardized Costs 

made $3, 000, 000 worth of saJes, he turned hia work- 
Idk capital ten times in the year. 

Mr. ACH : The fellow that made that report la 
either a genius or a damned liar. (Laughter.) 

PROP. KBSTEH : I may say that in a few instances 
there were some of the cleanest reports that I hape 
seen, an exceedingly small current liability item, so 
that the working capital was very large. 

Resuming his report, Prof. Kester said: 

"The next item is the rate or the per cent 
of final inventory to working capital. To ex- 
plain that: Suppose that in the case cited, with 
$500,000 of quick assets and $200,000 of quick 
liabilities, a working capital of $300,000, we find 
that such a concern had an inventory, at the 
end, of $300,000. This last item of final inven- 
tory to working capital I am using to try to 
bring out how much of the working capital is 
tied up in final inventory, goods on hand at the 
end of the year. If a man, for instance, has a 
working capital in excess of quick assets over 
liabilities, of $300,000, and his Inventory is 
$300,000, his entire working capital is tied up in 
his inventory. If he had an inventory of $400,- 
000, and a working capital of $^,000, he had 
one and a third times his working capital tied 
up in inventory. Do I make clear just the na- 
ture of the item? These figures for the highest 
run 2.06; this man had twice his working capi- 
tal tied up in his inventory'. The lowest is .3; 
he had .3 of his working capital tied up in in- 
ventory. The average was 1.12. The highest 
profit man had .75 of his working capital tied 
up in inventory. Such a man had free, then, 
.25, a fourth of his working capital, for taking 
advantage of purchase discounts, purchases in 
the best market, and so forth. The lowest man 
had 1.8 of working capital. The final analysis 
is not related to those at all and was under- 
taken just to get figures in order to see the con- 
dition of collections in the trade. We have 
found the percentage of outstanding customers’ 
accounts to sales. The highest is 17.9 per cent; 
the lowest is 6.8 per cent.;' the average is 12.3 
per cent. The high profit man had outstanding 
7.9 per cent. ; the low profit man had outstand- 
ing 17.9 per cent." 

Discussion 

MR. Ach : That means on the yearly sales? 

Prop. Kbster : That means on the yearly sales ; 
the outstandings as on December 31. the end of the 
fiscal period, were this : Now if sales are made on an 
average of thirty days credit, the multiplication of 
these figures by twelve will show you whether or not 
more is outstanding than the normal credit period. 
For instance, this man here, the high profit man. If 
this is a thirty-day credit man, has 8 per cent out- 
standing ; twelve times that is 96, showing that he is 
Just about cleaning up his collections every month, 
that there isn’t any more ontstanding than one-twelfth 
of bis entire net sales for the year. 

PRBSTDBHT BRAND : Tou uotice that the man that 
made the most money bad the smallest percentage of 
outstandings, less than thirty days’ sales outstanding, 
on the average. 

Prop. Eestee ; That sales item is net sales. 

Peesidekt Brand: The average of the firms report- 
ing had about fifty days or forty-five days outstand- 
ing. 

A. B. Gates (Indianapolis) ; I am trying to arrive 


at this in some other way. I want : . k*'f. 
have any information as to the amcni’t * *■ > 
the high and low volume of business d :v,. v,*,. 'f -’ < 
and low Individuals. ‘ 

PRESIDENT Brand: The high and 1 
Ma. Gates: Yes. '• 

MR. ach ; You mean in dollars? 

Mr. Gates : Yes. 

PROP. Kestee : I haven't that avaiiaUr i 
however, the ratio of net profit to sail < '•'! 

you a little inkling. The high profit iiian 
relation of profits to capital invested. \v,. an ’ ’ ^ 
also on the bfl,sis of relation of net t 
We found there that the low profit man ' 
cent and was the man who made the ifasr ', 
based on his sales and made only i.l per 
high profit man made 7.7 per cent. This loV 
man based on sales Is not that low profir niar, 
on capital. As to the volume of sales. i baver 
information. ' ^ 

President Brand ; The low profit man's r«r . 
the end of the year was only 1.1 on his lariiio '' 
Prof. Kester: On his sales. ^ 

President Brand : Do you know whai hU ■ 
centage of profit was on his capital ? ’ 

PROF. Kbster : Four and slx-tentbs per cert % 
man who made 7.7 per cent on his sales mA, 
per cent on bis capital. The high profit was 
cent. ■ “ 

President Brand : Don you know what hu 
tage on sales was? ' 

PROF, kester: Three and fonr-tentbs per m\ 
President Brand : The man that made th® bir‘« 
percentage on his sales wasn’t the man ibat tiS 
the highest percentage of profit, then, 

Prof. Kester: The average profit on lani-a:,- 
18.1 per cent. The average on sales, that is 
to sales, was 4.5 per cent. That 1 b as f,i? a'« « 
analysis has gone. 

Mr. Ach: i think. Mr. Kester, before wu 
as of real value, you ought to give us some 
the number of replies that were received, 

PROF. KESTER : I stated that there were s- 
plies. 

Mr. ach ; I think this little bit that we hsve 
out of statistics shows how valuable the serrlct 'la 
Prof. Kester proposes to furnish can be made if tin 
is a general response. It is of no value If vou 
few Isolated cases. I hope Mr. Kester's talk will it 
an argument in favor of giving more attention to lit 
replie.s to these questionnaires when they cone (.m 
this coming year.- Right along that line I'd lik< :: 
suggest that in view of the fact that we are 
into a new fundamental basis of business, these E^r«i 
represent 1919 in which market changes were io lii 
main, favorable to the trade. Now. I think if ’'■''■'ik 
be of enormous value if In the coming year— I voti 
say this year because the unusual has iKxnrr?^ iSi 
year — we could induce Prof. Kester to mak® s naS 
report, not waiting for the ne^t convei^tlon i'hortij 
after the first of July when it would he V'rr Till- 
able, all of us pledging ourselves to take iovi-n'^s 
and make reports up to the first of July. * 
that his findings can be circulated prior to the d® 
convention. I believe he would be reudoring a rs' 
service to all of us and one that will rnak® 

I would like to see some sort of resolution 
Ing that we will do that very thing. , 

Fix>td Norwine (St. Louis): That is 
most Interesting features of concern before 
vention. It demonstrates many things tna. tth- J 
of value to you and to me and our hiisinei=s 
future. I am going to make this suggesncn: 
while most of us are not technical men, we EPver. 
less appreciate figures when they are plawl in ^ 
a form as to make them easily nnderstooo. ^ - 
gest this: Since most of us have Rodits madp ^ 
year. Jet us have these blanks prepared m su - 
and when our audit is made, Instruct our 
conform in his report to the printed 
as possible. Then It will be no trouble to 
those who are seeking this information 
data so that they can complete tbeir 
rapidly and more in detail and more to our 
advantage. ^ tbsi 

PROF. KestbR: May I make the 
you have your auditor fill out that blank to. 
he la doing his work. . tt' 

Mr. Norwine: If he makes his report an 

lines suggested in that blank, it will confor 
and there will be nothing else to it, Thi? 

PROF. KESTER: The point I make 
report Is perhaps more condensed 
executive will want for his own Internal 
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T o the Members of 
The Coffee and 
Kindred Trades . . 


YULETIDE 

GREETINGS 


That the New Year will bring 
you prosperity and happiness in 
full measure is our sincere wish. 


Lambert Machine Company 

Marshall, Michigan, U. S. A. 

Manufacturers of Coffee and Peanut Butter Ma-hinery 
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EVENTUALLY! 

Why Not Do It Firsts 



HERMETIC SEAL NAPACAN 

The container that keeps steel cut coffee “fresh” from the- roaster until used up ’u consuiw: 
home without the aid of a '* fruit jar.” 

Better than tin containers. Changes in atmospheric temperature make tin sweat. Tms 
moist air inside the coffee. Oil exuding from the coffee sticks to the surface and is driven 
into the coffee. Result coffee becomes both stale and rancid. 

Neither of these things happen with the Napacan. Tin cans are usually not tight 
joints unless soldered. Napacan has no scam in body of can and cap joints are absolutely 

Napacans are worth more than tins but actually priced lower. Compared to vacuum ^ 
50 % less in cost, but equal to Vacuum Tins in talking points and in results for average co 
period between roaster and consumer. _«[ jji 

You get “Value Received” in the price you pay for Napacans. Retailers and ^ 

same in your coffee packed in Napacans. Viewed from all angles the Hermetic Seal - “i- 
the only coffee package that scores 100%. Samples and prices on request. 

NATIONAL PAPER CAN CO. ^ 

576.S88 Clinton Street Milwau***’ 

When Writing Adrertiserg, Kindly Mention The Tba and Coffee Trade 
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^esVem CivoecY iXWVVs 


Impobters-Hoastehs-Manufacturers-growers. Banners 


I McCRCCBY- Man«g«r 


MARSHALTOWN. IOWA. Nov. 29, 1920 


i bscin Comiiiercial Co., 

,jlt I.aki' Cit.v, Utah. -Attention Mr. Evans. 


ieiitirinen : — 

Vc appreciate very much the courtesy of your letter of Xov. 26ih. telling us that you are roa.siing 
our own coffee and that you are using the Napacan package. Xaturally you would not he inier- 
stid in the handling of our Chocolate Cream Coffee. 

le have become quite enthusiastic over this Napacan Package. We have used this a little over 
year now for our Chocolate Cream Coffee, and our sales have developed nearly 1,000,000 a year 
ler what we used to have when we packed our coffee in the all-tin package. We are convinced 
hat our steel-cut coffee keeps better in the Napacan Package than in the tin package, but the big 
dvamage as we see it, is the selling ideas that it contains. Wc now talk our Chocolate Crc,am 
ioflee as being canned just as a can of tomatoes or a can of corn is produced and wc hope to 
pen up a number of outside jobbing points this coming year. 

Yours very trulv, 

WESTERN GROCER MTI.l.S. 

By S. B. SiEG, 

'RS:M Sales Mana(jer. 


From One Napacan Customer to Another 


On December 1st we found in our mail a carbon copy of letter reproduced above. Evidently 
dr. S, B, Sieg, the genial Sales Manager of the Western Grocer Mills, merely sent this to us as 
evidence of his good will and general satisfacrion at the great increase in sale.s of their Chocolate 
.ream brand of coffee that the Napacan has brought about. 


During recent weeks we have heard in different quarters a great deal about a slump in the 
business. There has been no such slump, however, as relates to Chocolate Cream Coffee in 
dermetic Seal Napacans, as their business has been constantly increasing. At the present time the 
tciTiber of carwS per week we are shipping the Western Grocer Mills on their standing order makes 
aggregate of several millions per year and by next spring we do not doubt even this big volume 
*’ill be still further increased. The combination of as fine a blend of coffee as Chocolate Cream 
)lus the Hermetic Seal Napacan which delivers all the original flavor, jilus the cflicicnl efforts oi 
Sieg's army of salesmen, simply can’t be beat. 


As the Napacan has been the main point featured both in selling and advertising since its adop- 
the great increase in Chocolate Cream sales can be justly attributed to the Napacan. Wc are 
^turally proud of this record and the further fact that notwithstanding the great quantity of cans 
Western Grocer Mills have had from us, and, until recently all the trouble? i)apcr can manu- 
facturers have had as relates to raw materials, never once have we fallen down m shipments or 
^ii^eries to the Western Grocer Mills or any of our other customers. 

_ Our address is 

T'^TIOXaL paper can company 576-598 Clinton Street 

Milwaukee 


When Writing Advertisers, Kindly Mention The Tea and Coffee Trade .Touhxai. 
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Mit. NoBwiNE : I want to state to you that I was 
oue of tbe fifteen that made out those reports. It 
was easy because our auditor seemed to have used a 
form very similar to yours, consequently It was not 
much trouble for me to flU in your Wank with my 
figures. As a result It was out of the office two 
days after it was received. 

J. W. liEiLY (New Orleans) : I want to make an 
amendment to Mr. Norwine’S suggestion. Last year 
was an abnormal year and this year Is also going to 
be an abnormal year. Tbe two taken together might 
give a fair average. 

PRESIDENT Brand ; That wouldn’t affect It at all. 
What we want Is to get a basis of comparison so that 
you gentlemen finally, in seeing the.se reports, can 
see what your results are compared to the most 
efficient men in the trade and tne average men in 
the trade. It wouldn’t make any difference as to the 
character of the year. 

Mb. Reily : What I want to point out Is that this 
man might have been selling during tbe year entirely 
with an advancing market. 

Pbbisident Brand: Absolutely not; be was the man 
that made the most money. 

Mb. Rbilt: if be had a favorable market he could. 

President Bra.nd: All these men bad a rising mar- 
ket to work on. This man had less stock than any- 
body. 

Mb. Ach: You know they bad a rising market to 
work on, but they may have been bears last year. A 
man who is going with the market and carrying a 
full stock certainly bad the advantage of a man who 
was fighting the market. 

PRESIDENT brand : This man had the smallest stock 
and made tbe most money; be had tbe most turn- 
over. 

Mr. Gates : That is why it is very desirable to 
know what his volume was. 

MB. ACH : Even that isn’t conclusive because he 
may have been a big borrower. A man who turns his 
working capital over twelve times must be a big 
borrower. 

Mb. reily : I suggest that while he Is going over 
the figures this year It will be very easy for an 
accountant to get last year's figures at the same time, 
audit tbe same books, make up a return for 1919 
and one for 1920. It will give a very satisfactory 
return. 

John Witherspoon (Fort Smith, Ark.) : I want 
to say that If any of ua are going to do this, more 
of us ought to do it, and I would like to have those 
that are willing to make these reports, so that I will 
know whether to continue making mine, signify their 
willingness. 

President Brand: You gentlemen that are here 
can appreciate Just what this is going to mean to 
you and to the industry. It Is going to make better 
business men out of all of us. How many of you 
that are here will absolutely pledge yourselves to 
turn In these report for 1919 and 1920? 

(.\bout 48 stood np.) 

If we can get 48 and some more from tbe trade 
and get a report of 25 per cent, it will give us a 
splendid comparison — a good comparative result for 
all of us. 

Mr. ach : I really think the suggestion I made is 
the best thing that has been offered this morning: 
That we should take our Inventories on tbe first of 
July and not wait a full year. 

PRESIDENT BRAND: That Is Splendid; as far as we 
are concerned, we take inventories twice a year. 

T. W. JAMISON (Roanoke, Va.) : I would like to 
say a word on this subject. 

PRESIDENT Brand : I might say that Mr. Jamison 
gave us a great deal of help in this matter. Be was 
the Chairman of the Cost Research Committee and 
be plumed along in this thing and has been instru- 
mental in bringing it to this successful result. A 
great deal of credit Is due him and I want to here 
acknowledge it. 

Mr. Jamison : So far as I know, this matter was 
started at my su^estion because I have been arens- 
tomed to doing a wholesale grocer business and have 
been accustomed to those figures in tbe wholesale 
grocer business for years. I want to say this to 
you : That in my early days when I operated with 
lees capital — haven’t much now, understand — ^when I 
was buyer for the grocery department, I turned my 
capital thirteen times. I can appreciate that fellow 
who turned bis thirteen times. I was forced to do 
that because I couldn't carry much stock so I had 
to buy and keep It moving. If some of yon will 
go back to that system, you will find that you will 
make more money. Don't carry so much dead stock, 


but keep that capital turning over and ov-r and 
That is the only way to make money, u joq , ^ 
the wholesale grocery business now as nn 
you see we are only turning our stock aiiuut 
times. We have fallen from grace, we a.^e 
too much goods and I can’t get my buvs‘rs to 
When the market goes down you lose moDn^ 
believe the man who will make the most moc;;. ■ 
the mercantile business Is the man who carru ^ 
moderate stock and gets a quick turnover. Hp ,, * 
less interest, he has less insurance, and he hagv' 
dead stock. Therefore, It is absolutely neccssart*^? 
turn your stock rapidly If you are going to iav® 
money. 

If this system is going to be effective and , 
you, 109 per cent of you should send in reports.* i. 
you don’t do that, you will get the information tb‘ 
you should have in an incomplete form. Pr^f 
ter cannot give you the information unless voii sw. 
him the data to work from. ‘ ' 

Mr. Witherspoon : Why not take inventorv ?*•(« 
a year? ^ 

Me. ach : The thing I was trying to brine m 
was that figures sboula be available for Mr Kester 
at the earliest possible moment based on a contiark 
lively normal business. Presumably, we an* eour 
into a normal period. That was the idea, x 
figures certainly were affected favorably or adreRjiy 
according to the course of the market. ProsutmitiT 
and hopefully we are going to see no such radin! 
fluctuations as In 1919 and 1920. 

Prof. Kester resumed his talk: 


“I want to make these suggestions: Firjt 
that you gentlemen do work just as soon as pos- 
sible, I would suggest beginning January 1. 15i), 
on a uniform accounting system, the skeleton 
outline of which is this report form. _ This gives 
you or any business man the least information 
which he ought to have concerning his balanc? 
sheet. For the larger concerns that desire for 
management purposes more information, make 
the sub or split accounts in such fashion that 
they can be regrouped into these account titles. 
For instance, we have a title account, equipment 
less depreciative reserve. Most of you will 
want that split up into land, buildings, roasting 
department fixtures, other kinds of fixtures, de- 
livery equipment, with depreciation resen'es for 
all of them. Split it up as much as you des^e. 
but bear in mind these general heads so that 
we will know, when the i eport come.s, what :> 
under cach*of these heads. Similarly, with yoar 
profit and loss statement there is a large lack 
of uniformity; for instance in the matter oi 
handling outward freights, freight on sa.es 
made, some of you deduct those from gross 
sales to find net sales. Others of you include 
them as a selling expense. Now we must have 
uniformity there else our basis, the net sales 
figure, is not the same in all respects. _ 
“Again, some of you treat your sales di:* 
count as a deduction from gros5_ sales; others 
of you treat if as a general administrative 
pense. Provision is made on the form * 
treating it as a financial management 
It is just in points like that where unitormr. 
so essential. i w 

“After you close your books ori 1^^. J 
31, or after your next closing period, it 
of following your old schedule ot 
which you have been accustomed to, you J 
your books to this new schedule of ^ 

will then be a very simple matter 
reports on this, and I am sure this will 
more valuable information than has >o 
method. ! appreciate that it „ acco:- 

time to get adjusted if you have 
tomed to a certain account; it wtH 
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Holding an Annual Convention isn't the biggest job 
of the National Coffee Roasters Association 

The Convention sums up the work of the past vear and lays nut 
the work for the year ahead. But the big job is to 

GET THAT WORK DONE 

The officers cannot do it all. The help of members in the shape 
of interest, enthusiasm and support is needed. Cooperation of 
the local and branch Associations is essential. 

Every Coffee Roaster should become affiliated with the nearest 
local or branch association. Tt is the purpose of the National 
Association to work very closely with these branches during the 
next year. Here are some of the important subjects that will 
be discussed at early meetings of local Associations: 

Mileage for travelling salesmen at special rates. 

Methods of pricing inventories. 

Costs of conducting the coffee business. 

Reporting monthly on percentage of outstanding 
accounts. 

Cancellation of orders. 

Delivered prices vs. F.O.B. prices. 

Guaranteeing prices against decline. 

Securing monthly figures of the invisible supply 
of coffee. 

The National Association will supply officers of local Associa- 
tions in advance of meetings with all information it has on each 
subject. 

Attend the meetings of your branch association, and thus help 

in forming the policies of the National Association. 

« 

national coffee roasters association 

Carl W. Brand, President Felix CoBte, Manager 

74 Wall Street, New York 


When Writing Advertisers, Kindly Mention The Tea asd Coffee Thade Joeenal 
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some time to make that adjustment in your 
mental outlook, but it will be worth the effort 
and will make information of this sort avail- 
able and of real value to you. 

Costs and Falling Prices 

‘'I had here something that I thought you 
might be interested in. The question of the re- 
lation of falling prices or of fluctuating prices 
to cost per cent, is, of course, vital at the pres- 
ent time. The per cents based on coffee sales 
at 50c. a pound will not be applicable if the 
price drops to 30c. a pound or 25c a pound, so 
costs on 20c a pound will not be applicable if 
the fluctuation goes up to 40c a pound. You 
appreciate that, I am sure, more than I do. 
There is no help for that excepting this: We 
accountants who are rubbing elbows with dif- 
ferent kinds of business find that in such a 
period as we are passing through now an effort 
is made on the part of a great many to have 
a monthly closing of the books so they can keep 
their fingers right on the pulse of the business. 

I appreciate that that may not be possible for 
some of you. I am just offering it as a sug- 
gestion. Again, it is possible, if you men can 
furnish us with the information, to base these 
costs on cents per pound instead of per cent, 
to net sales. That is more reliable and a better 
guide than on a sale price. It costs you pretty 
nearly as much to sell a 20c pound of coffee as 
it does a 50c pound of coffee, and yet if it is an 
3 per cent, cost of selling that you have, your 
8 per cent on your 20c pound gives you 1.6c, 
while your 8 per cent, on your 50c pound gives- 
you 4c, which, of course, is not true. It doesn’t 
cost you 4c to sell a 50c pound, and it doesn’t 
cost you 1.6c to sell a 20c pound of coffee. 

“The information that we will need, if it 
seems desirable to you — I am just dropping 
these suggestions— will be the pounds in your 
opening inventory, the pounds in your purchases 
and the pounds in your closing inventory. The 
difference, then, will give us the pounds of 
coffee sold — a very simple method and expe- 
dient method of getting us that information. 

Excess Profits Tax 

“I don’t know that the question of taxation 
is bearing as heavily upon you people as on 
some others. I presume it is. Some of the 
trade associations are reducing their excess 
profits taxes to a per cent, or price per unit of 
product. For instance, the brick manufacturers 
have found that their excess profits compels 
them to sell each thousand of brick so many 
cents higher than were they not burdened with 
that excess tax. Information of that sort is 
very valuable as a club to be used over legisla- 
tors at the time of a tax law change, which un- 
doubtedly is coming within the next twelve 
months. If that is worth anything, and if you 
care to give the information, we would be glad 
to compile the statistics for you, making it pos- 
sible, if you have a legislative committee, to fur- 
nish that committee with ammunition. 

“ Two or three things were noted in the re- 
ports. One was the correct basis for the items 
which go into your balance sheet. In a few in- 
stances, it was noted that the appreciation based 
on a re-appraisal of fixed assets was taken into 


D. 




your reports. Supposing you have :• buiu; 
a plant that, according to your 
cost at the time it was built, let us 
Due to changes in price levels of 
modities and real estate and all the oth^-"'?' 
ments that enter into the plant, and 
protect yourself in your insurance to be ? 
you called in an appraisal company ihn I'/.f- 
up that valuation to $150,000. Yon 
you will bring that $150,000 on to your ufe 
because your plant is worth that. Manifft-! * 
means a book profit of $50,000. Certainlv' " 
won’t fool yourself by throwing that profh I'' 
the current year’s P and L before arrh4f|! 
your net profit. The item must be boohed r, 
credit to the surplus account, and not to ih. 
account of P and L. Don’t be over-confdl-*. 
that you can persuade the government that ’W 
additional $50,000 which you have brouaht or it 
your books will be allowed as an itein or '■ 
crease to your invested capital for income til 
purposes. They will throw it out every ;|m, 
and not even if the tax inspector is alert ifl 
he allow a percentage of depreciation based 4 
the $150,000 rate. The only value that that nti 
figure gives you is to give you a basis for a Stt 
loss claim in case you are unfortunate cnoujk 
to have a fire loss. 


How TO Inventory Meecii.vnuisi: 

“Furthermore, with regard to merchaiiJw 
inventory valuations, we accountants say, valet 
your inventory at cost or market, whiefeever it 
the lower. That is safe and conservative. It is 
not, however, desirable from the standpoiiit ci 
comparative statistics. If you figure that $l(l).- 
000 stock of merchandise at cost now is voii 
$80,000 because the market has dropped, atJ 
you bring that $80,000 over from the ciirrea; 
year into the next year, you are forcing o:: to 
the current year a $20,000 loss in inventor)' vai- 
UHlion which the current year has no right t: 
stand. I say it has no right, I mean it has 
equitable right to stand it. That is a I'si 
brought about not through operating a nonai! 
business, but by a fluctuation in m.arket ov« 
which you have no control. Furthermore, yo: 
are easing up on your new period in that 
are charging up against your new period Ml; 
$80,000 cost of merchandise, whereas the ra 
cost was $100,000. It presents a situation ;nai 
is a little difficult to handle from an accoimiin! 
standpoint. The best method, however, is 1“ 
the formal operating profit, net operating pra 
— you know what I mean by that, I 
carry merchandise at cost figure. Then c 
as an extra cost before, arri-ving at ja-"' 
profit — your final net profit as distinguisheo 
your net operating profit — the shrinkage i 
ventory values; then we will have a 'm 
on which to estimate these figures clear 
the point of net operating profit. , j ^ 

“ 'The rest, the extraordinary profits a . 
due to violent fluctuations, due m 
losses such as fire losses not covered 
ance, will all be segregated and ’■'>■1 


to influence in any regard those sla i 
which are only valuable if they jji 

compiled on the same basis. ^ tajs 
affect the income tax report. Yocr i . 


are on net income and you will i 


that figo"- 
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HARD & RAND 


Importers and Jobbers of Coffee 


Head Office: Branch City Sales Office; 

107 Wall St., New York City 202 Franklin St., New York City 


FOREIGN BRANCHES; 

Rio de Janeiro, Brazil Batavia, Java 
Santos, Brazil Cordoba, Mexico 

Sao Paulo, Brazil Guatemala City, Guatemala 

Victoria, Brazil London, England 

Venezuela 

DOMESTIC BRANCHES: 

Chicago, Illinois New Orleans, Louisiana 

St. Louis, Missouri San Francisco, Cal. 


Correspondents in all other principal markets 
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UNFAIR TRADE PRACTICES 


The Principal Business Methods Which 
the Federal Trade Commission Has 
Condemned 


Ky William B. Colver 

Former Muoiber of the Federal Trade Commission 
<« 17 AIR practices are the normal; unfair prac- 

^ ticcs are the abnormal, and they are symp- 
toms of a business disease or disorder,’* said 
William B. Colver, former member of the Federal 
Trade Commission, as an introductory to his talk 
on unfair trade practices. At the outset he made 
it clear that he was speaking only as a private 
citizen, and “in no sense as assuming to inter- 
pret the actions or purpose of the Federal Trade 
Commission’ 

Mr. Colver first traced the development of the 
law on unfair competition and monopoly from 
the beginning of English law, and then gave some 
of the principal unfair trade practices that have 
been passed upon by the Commission, classifying 
them in this way: « 

“ Misbranding of articles as regards the ma- 
terials or ingredients of which they are composed, 
their quality or their origin or source. 

“Adulteration of various products, misrepre- 
senting them as pure or selling them under such 
names and circumstances that the purchaser 
would be misled into believing them to be pure. 

“ Bribery of buyers or other employees of cus- 
tomers, with money, valuable presents, etc., to 
secure new customers or induce continuation of 
patronage. ... A variation of this practice 
is found in the practice sometimes indulged in of 
bribing an employee of a customer to introduce 
foreign substances into the product of a competi- 
tor, spoiling its usefulness and thus procuring the 
business of the concern. 

“ The payment of bonuses by manufacturers to 
the salesmen of jobbers and retailers, with or 
without the knowledge of their employers, to 
procure their special services to push the goods 
of the manufacturer is also condemned. . . . 

Akin to this practice is that of making very 
large contributions of money to conventions or 
associations of customers. . . . 

“ Procuring the business or trade secrets of 
competitors by espionage on their plants, by brib- 
ing their employees, or by similar means. 

“ Procuring breach of competitors’ contracts 
for the sale of commodities, by misrepresentation 
or by other means. 

“ Enticing away of valuable employees of com- 
petitors in such numbers as to disorganize, ham- 
per or embarrass them in business. 

“ Making of false or disparaging statements re- 
specting competitor’s products, his business, finan- 
cial credit, etc. 

“ False or misleading advertising. There are 
obviously many varieties of this practice. A few 
of the statements condemned have been those rc- 




specting prices at which goods arc sold 
employed in the advertiser’s business, 


true, would give it advantages over 
in the matter of prices; misrepresenf-,.:.^'''^ 
goods are sold at cost; false claim. 


to G ^ 

ment endorsements of products; and adve 
special cut-price sales at which goodi 
at the usual or ordinary prices. ^ 

“ Widespread threats to the trade of s-j ‘ 
patent infringement for selling or iisin^ 
infringing products of competitors, such 'hS 
not being made in good faith but for the 
pose of intiniidating the trade. False 
patents or misrepresenting the scope of 

“A further unfair practice of patentees J- 
been the making of vague and indefinite th-r 
of infringement suits against the trade gcnersji 
the threats being couched in such general 
as not to convey a clear idea of the rights aJPl. 
to be infringed but nevertheless causing uncli^ 
ness and fear in the trade. 

‘‘Tampering with and misadjusting tht n 
chines sold by competitors for the purpose of is 
crediting them with purchasers. 

Trade boycotts or combinations of iradr 
to prevent certain wholesale or retail de.tiers 5 
certain classes of such dealers from procaria 
goods through the usual channels. 

“ Passing off of the products of one mrniufic 
turer for those of another by imitation of prodw 
dress of goods, or by simulation of advertisinfc 
of corporate or trade names. 

“ Misrepresenting the materials of which wa 
petitors products are composed, and the finarcii 
standing of competitors; preventing competitor 
from procuring advertising space in newspape: 
or periodicals by misrepresentation respeefn 
their financial standing or other misrepresuita 
tion calculated to prejudice the advertifio 
medium against them. 

“Misrepresentation in the sale of the stock o 
corporations. 

“Sale of rebuilt articles of various dfscrij 
tions — for example, rebuilt automobile tires, y 
of old motion picture films slightly changed so 
renamed — as and for new products. 

“ Harassing competitors by fake requests to 
estimates on bills of goods, for catalogs, etc. 

“Giving away of goods in large quantities t 
hamper and embarrass small competitors. 

“ Sales of goods at or below cost to 
plish the same result. 

“ Sales of goods at or below cost, as ‘ 
coupled with statements misleading the p 
into the belief that they were sold at a • 
reason of the sellers superior facilities lor m 
facturing, purchasing, etc. . , 

“ Bidding up the prices of raw ^ 

point where the business is unprontaOie 
purpose of driving out financially wea 


petitors. 




“ Loaning, selling at cost, or leasing - 
at nominal considerations, storage ana ■ ^ 
dising outfits such as pumps and tank 
line and coffee-urns for coffee, on tn * . ^ 
that they be used only in the distnbu 
products of the manufacturer. • ■ • .^^59 

“There is the use by An of 

concealed subsidiaries for the carrv.ug 
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business, such concerns being held out as not 
connected with the controlling company. 

“Intentional appropriation or converting to 
one's own use of raw materials of competitors by 
diverting shipments, etc. 

“Giving and offering to give premiums of un- 
equal value, the particular premium received to 
be determined by lot or chance, thus in effect 
setting up a lottery. 

“ Any and all schemes for compelling whole- 
salers and retailers to maintain resale prices on 
products fixed by the manufacturer. The Com- 
mission is seeking, with the sportsmanlike aid of 
the Beech-Nut people, to have this question settled 
by the United States Supreme Court in a test 
case. Meanwhile the Commission has urged upon 
Congress, a law that will recognize and protect 
with proper safeguards, the good-will property 
right which a maker of identified goods may have 
after he has parted title to the goods themselves. 

“ Combinations of competitors to enhance 
prices, maintain prices, bring about substantial 
uniformity in prices, or to divide territory or 
allot customers. 

“ In addition to the practices already enumer- 
ated, there have been cases where a number of 
practices associated together were condemned be- 
cause of their combined effect unduly to restrict 
competitive opportunity and where it could not 
be said probably that any single practice standing 
alone would have been condemned. A clear idea 
of these can probably only be had by reading the 
findings and orders of the Commission in the par- 
ticular cases. 

The Commission's Power Tested 

“ Though the Commission was organized in the 
spring of 1915, only one decision of the Supreme 
Court of the United States has thus far been had 
interpreting the provisions of Section 5 of the 
Commission’s organic act. This decision actually 
determined only a point of pleading, that is, the 
Court held that the Commission had not pleaded 
that the particular practice had a dangerous ten- 
dency actually to restrict competition. It appears 
from the opinion, however, that the Court is in- 
clined ^ to establish two classes of practices as 
being in violation of the Act. First : those prac- 
tises which have heretofore been regarded as 
opposed to good morals because characterized by 
deception, bad faith, fraud or oppression; and, 
second: practises regarded as against public policy 
because of their dangerous tendency unduly to 
hinder competition or create monopoly. 

“Apparently, if a practice has this dangerous 
tendency it will be regarded by the Court as in 
violation of the Act, even though not heretofore 
declared to be an unfair method of competition. 

“ By far the greater part of the practises thus 
far condemned by the Commission fall within the 
first class described by the Court. Some of them 
depend for their unfairness, however, on their 
tendency unduly to hinder competition. Whether 
such a practice has this tendency depends on the 
proof in the particular case." 

The remainder of Mr. Colver’s address was 
devoted to amplifying his remarks in the forego- 
ing about retail price maintenance and guaranteed 
prices, and a discussion of stock-selling and the 
Federal taxation system. In regard to the latter 


he reiterated the thought he expressed 
year’s N. C. R. A. convention, that the 
profits tax should be repealed. He also 
out graphically that the maintenance of the\ 
and Navy comprised 93 per cent of the Go,- ' 
ment’s annual expenses, and could well he 
away with. ^ 


THE COFFEE CLUB 


Why Every Member of the Roasting an 
Distributing Trade Should Join 
the Movement 


Bv W. B. Okie 


Merchandising Expert, N. W. Ayer & Sot 
ttVy/E have in The Coffee Club an idea 4j 
” will link every factor in all the coii 
world to our one big purpose— the consiimpiia 
of more coffee. The Coffee Club is the uniijin 
idea that should bring the roaster, the wholaj 
distributor, the salesman, the retailer and thetoi 
fee maker in the kitchen, the American housewih 
to this one great purpose, better collec niaki«| 
and thus more coffee drinking.” Thus spokt W 
B. Okie, merchandising expert of the N, W. .be 
& Son, Philadelphia, on the subject of "III 
Coffee Club.” 

Mr. Okie led up to his subject by telling of 4i 
advertising now running in newspapers and 
zincs, which was also described in the repon Is 
Chairman Ross W. Weir, published on anothe 
page of this issue. Samples of the advertisemoti 
were shown to convention visitors in souvenii 
portfolios. Summing up, Mr. Okie said: 


“ As to the goodness of this campaign, 
illustrations, media and the ideas back of it, I 
think it will speak for itself. But there is o* 
phase of our work that can be made one of 
biggest factors by an earnest effort on the 
of every coffee distributor and that is the jofc 
of merchandising this advertising to every pan 
of the trade. By merchandising, I mean a P®' 
sonal campaign that will keep the wholesaler an 
retailer alive to the size of the campaign an 


what we are trying to accomplish. 

“ I think it can be said that no idea, no ms 
how good it is, will ever produce m the nieas 
of its own goodness. An advertising cmp ^ 
is no exception. It will not produce to tne ^ 
limit of its goodness unless an '“ff. aj. 
made upon the thousands of distributor 
handle the product and causes them to i 


causes ui.-... , 

featuring the 1*"”^ 
is advertised, and tiiat impression 


with the advertising by 


tent will only come as a result of pen 


‘ Making a large advertising appropria 
paring wonderful copy, employing the hn 
to paint the most appropriate bg. 


trate that copy, carefully typesetting ^ 
tisin^ message by the most 


qualified typographers, and then losing 
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We Kope that every memher of the 
Tea and Coffee trades will experience 

A MERRY CHRISTMAS 

and that during 1921 you may 
realize your highest aims 

THE ADOLPH KRAUT CO. 
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TT7TT'r''|^ AIT ADVERTISERS demand 

y/y/ their money’s worth, all pub- 

lications will provide circulation reports verified by the 

Audit Bureau of Circulations. 

It is one of the mysteries of the advertising world that 
while all manufacturers demand verification of weight and 
quality in the material purchased, some of them still buy 
advertising space without knowing what they are paying for. 

Such advertisers, however, are now exceptional. Most 
of them demand verified A. B. C. circulation statements 
before placing contracts. 

In the case of The Tea and Coffee Trade Journal the 

demand is immediately met. This publication is a member 
of the Audit Bureau of Circulations. 
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the need to merchandise it to the trade, might be 
likened to a motorist who in his efforts to get the 
maximum power out of his machine gives all his 
attention to the motor, but forgets to grease his 
transmission. 

“ In any advertising campaign conducted by 
one institution both the sales and advertising 
efforts are usually co-ordinated and if the cam- 
paign is properly handled the salesman receives 
as much schooling in his company’s advertising 
as he does in the product itself.” 

Tie-ing Sales and Advertising 

Here Mr. Okie described how some leading 
manufacturers tie-up sales and advertising, and 
then told how those methods could be applied to 
the coffee trade campaign: 

“ While our advertising is co-ordinated, the 
amount of support wc may expect from the 
coffee salesman must necessarily rest with the 
individual members. 

" When we consider that the coffee interests 
back of this advertising employ in the neighbor- 
hood of 6,000 salesmen, who by nature of their 
line are very close to their trade — men who know 
their customers by their first names, perhaps their 
wives, and even their children — it is not difficult 
to imagine how great an impression could be 
made on the trade if all o£ these salesmen were 
to carry a new line— Coffee Advertising. 

“ Now if we have established the fact that this 
work should and can be done and that we have 
the machinery in the shape of some 6,000 sales- 
men, the next step to consider is ways and means 
of getting that machinery in motion and keeping 
it in motion. 

" The answer, I believe, is to make this work 
one of the big functions of this Coffee Club. 

“ We have in The Coffee Club an idea that will 
link every factor in all the coffee world to our 
one big purpose — the consumption of more coffee. 
The Coffee Club is the unifying idea that should 
bring the roaster, the wholesale distributor, the 
salesman, the retailer, and the coffee maker in 
the kitchen — the American housewife — to this 
one great purpose, better coffee making, and thus 
more coffee drinking. 

“ With such a broad purpose behind this or- 
ganization doesn’t it behoove every man in this 
room to back this club with every ounce of his 
influence? 

“ Every man here should be a member and 
consider it his duty to properly explain The 
Coffee Club to his salesmen so that these sales- 
men may act as a membership committee to in- 
duce all worthy retailers to become a part of 
this movement by joining The Coffee Qub. 

“ Perhaps the simplest and quickest way of 
acquiring your respective sales forces with the 
aim and purpose of this organization would be 
for you to pass on to your men extracts from 
The Coffee Club announcement, recently released 
by your Committee, with the idea that your sales- 
men gather in as many members among their 
retail customers as possible.” 

Next Mr. Okie reminded the delegates of the 
Club’s cup and saucer sjnnbol, of the window 
transparencies, and of the monthly news sheet. 
In connection with the last-named he said that 


Dc,. 


'^inber 


indications point to a 50,000 circuh^io^ st, 
He also said that possibly some pan 
bulletin might be allotted to printing 
firm’s weekly write-ups to salesmen. ^ 
“ In conclusion, gentlemen, your Com 
and your advertising agency are confident'?'* 
money spent in coffee publicity can be mad 
pay extra dividends if you will give yo-’r 
port to a closer ‘ tie-up ’ between your sales u- 
and your joint co-operative advertising r ’ 
paign.” ^ 


BRAZIL APPROVES COFFEE ADS 

Better Brewing Campaign Receives Et 
dorsement — Roasters Are Told to 
Expect Higher Prices 

By Th. Langgaard de Mexezes 

Representative of the Sociedade Proraotorn ri ' 
do Caf6 of Brazil 

A fter paying graceful compliment to Ax^ 
ican business men and methods, with specii 
stress being laid upon the coffee-roasting inii 
Tb. Langgaard de Menezes, representative oi tr.! 

Sociedade Promotoi 
da Defesa do Cafe oi 
Brazil in the I'mt--: 
States, told the con’ 
vention that the "<> 
ciedade highly apr>rovfi 
the present methoJ oi 
consumer education’ 
by means of the coiifi 
advertising campain 
He explained : 

“ When r epe hm 
from Brazil it almo^ 
gave me a shock tc lif!( 
so many different ant 
diverse opinions abo'J 
coffee, how to niah 
coffee and how to dnnl 
coffee. In Brazil we all think the same ivay 
Everybody likes coffee, everybody drinks it 
everybody thinks coffee is good for him 
everybody makes coffee the same way, 
roast it almost black, grind it to a 
put it in a cloth bag and pour boiling 
through. It ‘did not take me long, however, tc 
understand this difference of opinion m 
country. Differences in climate, differences ■ 
race and differences in ways of hving have m2 
the coffee problem here a very complicajcQ _• 
Some parts of the country like _ a dark ^ 
others a medium roast, others a light ;i 
regards methods of brewing— it seenjs 
almost every housewife has a way or n 
and worst of all, each one thinks her o ^ 
is the best and only way. If -n 

education about coffee making had ' ^ 
hands of a Brazilian he probably would^ 
right off, * There is only one best 
coffee ; let’s teach them that way. 

“ I have been in the United Stales long ■ 



Th. Langgaard de 
Menezes 
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removal notice 


THi: TRICOLATOK COMPANY 
\X.\OL'NCES: that all orders on file 
,vill he shipped by February ist from 
tlieir new factory just completed at 
T.itainy, Pa., where the additional capac- 
ity will take care of several times the 
i.rocnt output. 

The head 

olfice will be 
III o V e d from 

Chicago to 99 
fV a t c r Street; 

New York City. 

TRICOLA- 
TORS having 
>lijo(l the test of 
coffee men 
everywhere and 
conceded by 
National Coffee 
Koasters as the 
only perfect de- 
vice, have fig- 
ured in the edu- 
cational cam- 
paigns of one 
hundred and 

fifty -three New Building 

coffee roasting 

h»u>e.s in the United States, 

One of these National Coffee distqbu- 
ter.s — Young & Griffin Coffee Company, 
New York City — with whose activities 
we arc familiar, succeeded in increasing 
their franco- American (high-grade) cof- 
fee sales by over 4,000,000 pounds in one 


New Building at Tatamy, Pa. 


year, just by placing their silent .salesman 
— Mr. Tricolator — in retailers’ HCtMFS 
where every complaint was proven a 
mistake — and dealers informed their 
clerks, “Mrs. Jones was wrong; our 
coffee is the finest we ever had.” 

You know this, Mr. National Coffee 
Roaster. Why 
do you delay 
giving retailers 
this knowledge? 
T R I C O L A - 
'I'OR.S TFLL 
THE TRUTH 
A B O U T 
YOUR COF- 
FEE. 

As the use of 
Tricolators in- 
creased fifty- 
fold this last 
year, and hav- 
ing been six to 
nine months be- 
hind on our or- 
ders, we can 
only promise to 

It Tatamy, Pa. “ 

seculively as re- 
ceived; therefore we ask all those seri- 
ously interested in the movement of the 
N. C. R, A. for BETTER COFFEE 
MAKING to write for our information 
on this subject — for Homes, Hotels, 
Restaurants, Institutions and all coffee 
service. 


the tricolator company 

w W.YTER STREET :: :: :: :: NEW YORK 
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to kntjw that you cannot do things that way 
here. The people have to be led. They will not 
[jc driven. You have to reason with them; you 
have to show them why. 

“ When Mr. Coste and Mr. Ames consulted 
with me about their latest series of advertise- 
ments, I saw at once why it would be unwise to 
make this advertising dogmatic and intolerant. 
Yon have seen the advertisements and you know 
that they approach the task of educating coffee 
drinkers in a very conciliatory way. Although I 
am convinced, and I believe most of you are 
convinced, that coffee should never be allowed 
to boil, I realize that more than half the house- 
wives still boil their coffee. Wouldn’t it be fool- 
ish for the Sociedade to insist that we tell the 
housewife in our advertising that the Brazilian 
way is the only right way to brew coffee? The 
housewife probably would say ‘maybe it is the 
right way in Brazil, but our way is good enough 
for us. It has been the way of our mothers and 
our grandmothers, and we are going to stick to 
it.’ 

“ No, you cannot drive people that way. You 
have to persuade them. That is why the Socie- 
dade highly approves the present method of con- 
sumer education. We know that the best way to 
increase the consumption and sale of coffee is to 
teach people to make better coffee, but we realize 
that it must be done gradually. 

How TO Jncrkase Consumption 

“Your people already drink nearly 13 pounds 
of coffee per capita a year. That is about a cup 
and a half a day for every man, woman and child. 
Some mighty say it will be difficult to persuade 
people to drink more coffee than this, but I say 
that if the average American drinks a cup and a 
half a day of such coffee as the average restau- 
rant serves and the average housewife makes, he 
should drink at least three cups a day when we 
have succeeded in teaching restaurants and house- 
wives to make coffee the right way and to serve 
coffee that will contain the true delicious flavor 
of the coffee bean. 

“ And now a word about flrazil : 

“ The productive capacity of coffee plantations 
in Brazil is -now much smaller than before, due 
to the heavy frost experienced in 1918. 

“ Another factor that has had its influence is 
the high cost of living and the shortage of labor. 
The only remedy to re-establish the production 
in the Sao Paulo District to the average as shown 
before the frost, would be new plantations in un- 
developed lands, that is, in the district of the 
Sorocabana railway or the Norceste Railway on 
the way to the State of Matto-Gros.so. This, 
however, is impossible as we have no laborers to 
do the necessary work. The price of labor today 
is twice as much as it was five years ago, and is 
so difficult to obtain that there is a regular 
auction in Brazil to secure whatever labor possi- 
ble, and this causes a tremendous instability of 
land labor. Due to the difficulties created, at 
first by the war, and next by the low rate of 
exchange, the railroads to the interior are giv- 
ing a very poor service to the districts men- 
tioned above, and while the laborers would prob- 
ably be willing to work, the transportation is so 
bad,^ that It is difficult to induce them to go to 
the interior. 

“ Th« coffee crop of Sao Paulo for this year 


will not exceed 8,500.00 bags and for ii. 
of 1021-1922 will not be more than 70ri , 
The trees that have flourished are the ’'c\v -* 
which were damaged by frost and thi ■- , - - , 
tion will not exceed two thirds of the oM 
In addition to this, the weather was tirv 
with very insistent cold winds dnrin'e J./.J 
and September. As you know these cold nfr-' 
have a very bad effect on the growth oi 
Even it the trees could resist the inilueiioe .. 
the bad weather, the production would not i 
cecd the figures indicated above. The 
outlook therefore continues to be for a dir- 
age of stocks, if consumption will contiiiMo 
the same proportion as the past two years 
“ Any decrease in the buying of the ariick ' 
some European countries, which is do-Jt' 
would be compensated by Central Fnropr 
countries in the Santos market, which wc hr' 
is promising. Italy is today becoming a 
sumer of coffee in the territories which wi- 
given her, and this will enlarge her activities i- 
Ihc Balkan Peninsula. As everyone know s cuni, 
is a commercial monopoly in Italy, and thi! 
country desires to regain the inlluence of Trie.-' 
which formerly was the ceiltral district tor tii 
distribution of coffee for the Adriatic Orient, 
“If prohibition has helped coffee it is it- 
cause of the advertising which was prepared l e- 
fore it, as wc had opened the way for coffee jtts- 
as a snow plow opens the way of a railway. Tv;, 
did not profit by prohibition as no adverlis;:;.' 
was ready on this article before prohibiiioti," 


A MESSAGE FROM BRAZIL 


Brazil’s Coffee Trade Troubles, and ^hat 
the Recent Slump in Output and 
Prices Means to the United States 


By Seii.'vstiao S.\mp.\io 

r’ommen ial Attach^ to the BraziU.Tii 
P VERY good Brazilian is directly a coffee b; -- 
ine.ss man, said Sebastaio Sampaio, commtT- 
dal attache to the Brazilian embassy at W’asliir.g- 
ton, and because coffee represents si.'<ty per cen’ 
of Brazil’s trade “we think that all of onr 
are members of your great National Cofire 
Roasters’ Association, a part of your convention 
In the first part of his paper Air. Sampaio cave 
a brief reference to the development of 
try, saying among other things that Brazil’^ 
fee production had increased in the p.'ist 
from 300,000 bags to 16,000,000, and diat of the 
latter amount the state of Sao Paido prodih-e- 
80 per cent. 

“ I have attempted to address you 
the Brazilian embassy and conseqiieiuly the 
zilian government at your meeting. 
into the plain details of my siibjcvt. 1 
with the report of your President; I 
every one of the opinions which I heard 
terday and today; with the impression.s . j 
feelings I found last week when for ten, 
stood at the coffee market per.soiiali' ‘P ■ 
York. We have the same opinion both it’ 
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zil and In the United States. All the coffee mar- 
kets in the world are thinking the same. \Vc 
realize that the situation is grave, is serious, there 
and here — everywhere. You tell of your great 
losses since the coffee prices went down. I in- 
form you, gentlemen, that in the first sixty days of 
dropping prices the coffee farms of Sao Paulo 
alone lost more than $25,000,000 at the present 
rate of exchange in Brazilian money. Of course, 
we agree that nobody expected such a crisis, such 
a situation after the second valorization so suc- 
cessfully and carefully guarded by the state of 
Sao Paulo. After the widening of transporta- 
tion facilities, the opening of new markets, the 
reopening of the Central Empire markets, there 
was a great increase in the^ world consumption, 
likewise after the dry law in the United States 
went into effect, and nobody expected such a sit- 
uation as exists today. We all agree, I am sure, 
that the reserve stocks, the visible supplies, 
are not sufficient to meet all the present consump- 
tion. Just because there is something today in 
existence which antagonizes everything and ev- 
erybody, the coffee industry must be like all the 
other industries of the w^orld that were affected 
by the world financial conditions of today. There 
is an acute financial situation in Brazil today just 
as everywhere else; there is nobody to market 
the crops but the fathers, there is no capital, no 
money, which is so necessary to farming. 

“Think about the farmer in the United States 
and his banking facilities. Think about our lack 
of banking facilities in Brazil. 

Brazil Coffee Trade Troubles 

“ Go with me to the Brazilian coffee farms 
.... The Brazilian farmer is exactly like the 
American farmer. He is just human^ like the 
American farmer is human. The Brazilian farm- 
er has a need of money very much more than 
your American farmer. The Brazilian farmer 
has the same increase in prices of everything that 
he must buy. The Brazilian farmer made^ his 
last production at very high prices. The Brazilian 
farmer has a .shortage of labor almost as big as 
yours. In the first six months of each crop he 
sends all the crop to Santos. Why ? Because 
he needs money. If we find a good way, in 
Brazil, for the farmer to be able to send a normal 
amount of coffee to Santos all during the twelve 
months of the year, w'e will divide it up and then 
we will not have to send so great an amount in 
the first six months. 

“From the farms I invite you to Santos. We 
go to the Santos market, and there is need of 
money for the marketing of the crops in Santos, 
Can you tell me what the American branch- 
banks or the branches of American banks there 
are doing about credit and capital ? I don’t blame 
you, of course. I don’t place the accusation upon 
you ; the European bankers do the same, but I 
only mention the American bankers and recall 
them now because they are yours. I am not 
trained in economical science, of course; I am 
only a reader of the writings of economists and 
I have no opinions about short sate, but from 
every one of your very good and able students of 
economical science I hear that the short sale is 
essential to our commerce. I have some figures 
on the la.st three crops. For the last three crops. 
Santos received from the farmers 23,719,917 


Dece 


15 >; 


bags of coffee. During the same periorl 
sales of coffee In Santos w^ere 63,00Ci.r^in i .C 
How many bags were delivered di-r t'/y .v', 
period? You say, *23,000,000, of co r^e*’ v 
they only delivered 3,376,649 bags. Thr>.: r,-. 
they delivered only five per cent, of rh^ ,v 
sale. You ask how the Brazilian c<'\(rnn,.. 
permits that; you say that civilized coiintrie.s C' 
bid the short sale. Well, we will see wh^Vrii. 
Brazilian government has done and will do V- 
that. The Brazilian government is doin<y p;. 
humane governments do in that situation? 

I studied Latin, I learned that naUira jjnn f? ;; 
xaltum *’ — nature does not jump. The 
government is a government of nature; the Br- 
zilian government is like everv other governneV’ 
It must go slowly and carefully. 


To Stabilize Trade Pr.acttce 


“We have .today as our President a man vd- 
knows the condition of all the world. He 
not a candidate for the presidency. He ddl no’ 
ask anybody to elect him. He was elected i'tt- 
because all the parties were convinced that it wu 
necessary ^ to choose a man who was hm?.;. 
minded enough to ignore narrow politics, 0;: 
President wants a permanent valorization: he 
wants a stabilization of prices that will be coM 
for us and good for you. He thinks he can 
complish these things by several measures, The 
first is the reform of the bank of Brazil \Vf 
have not your Federal Reserve Svstem in Brard 
hut wc have a gr^at bank controlled by the Bn- 
zilian government. This bank of Brazil is 
under reform so that credit will be enlarged 
only in the coffee trade but In the other indin- 
tries. With this reform of the bank of Brnrih 
ihe government Intends to help not only the hr- 
mens, but also the Santos market. We have al- 
ready opefned in Santos, the Coffee Exchanir^, 
which is created to regulate the sales and to d-- 
vide, as far as possible, the honest short sak« 
from the dishonest. We are so sure that tve can 
do something about that that the best eeonnm ''' 
of Brazil and the coffee men of Brazil are 'k 
voting their thought and time to relieve the : 
ation. 

“We have been suffering for a long time 
Brazil. You started to suffer just a few mnnift' 
ago. I have lived in the United Stales two yetit' 
and I know that our sufferings in Brazil are !t 
consolation to others in the United States. 


"Before the war Brazil exports in 
seventy-five per cent, of her total exports 
America had 1,000,000 tons of American shipP'^^ 
in Brazil. In 1918 America had only anont 
half million tons. Brazil’s coffee exports 
not seventy-five per cent, in 1918, hut they 
only thirty per cent, of her total expoits. 


■vYc'werc not dead because we improvised 


Tlu 

truth is that we made an improvisation of o 
products; in 1913 we imported rice, hut m 
we exported rice to Italy, France. ' 

1913 wc imported beans; in 1917-18 w^ 
oorting black beans to England, black 
Italy, black beans to France. In 191.^ i 
export one pound of refrigerated meat. 
Brazil was exporting a great amount <'• 


crated meat. . . ^ oi 

"In 1919 coffee represented sixty pei 
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Brazil’s total exports; it had not ^one back to 
the seventy-five per cent, that it represented be- 
fore the war, but it had climbed wp to sixty per 
cent. 

Brazil Conhitions in 1920 

“ I want to tell you something of the condi- 
tions that have existed in Brazil during the last 
six months. Many of you people think that now 
in 1920 we are all right. Yes, we are all right. 
In the first six months of 1919 the Brazilian ex- 
ports in sterling pounds amounted to 62,000,000; 
in the first six months of 1920 they amounted to 
67,000,000. Of course, the quantity in Brazilian 
money is a little less In 19^ than in 1919, but 
with the exchange in our favor it came to 67,000,- 
000 . 

" At the end of your fiscal year of 1920 (to give 
you a generalization of the Brazilian situation) 
Brazil already imported more than $115,000,000 of 
your products, and for this reason, along with 
Cuba, Argentina and Mexico, was one of your 
four greatest Latin American customers. If you 
study the proportion of the increase of American 
huyings by these four countries, comparing the 
figures of 1914 and 1920, fiscal years, you will 
find that Cuba in the North and Brazil in the 
South are the most increasing buyers. 

Europe as a Customer 

“ One month ago the Italian government signed 
for a loan from the Brazilian government of 
$25,(X)0,000 ; that was a credit extension to send 
Brazilian products to Ital}'. In the past year 
Italy occupied first place in European buying 
from Brazil. With this loan, the Brazilian gov- 
ernment has the right to sell more coffee to Italy 
than ever before. The Belgian King was at Rio 
Janeiro fifteen days ago. and was studying care- 
fully the condition of the coffee farms in Sao 
Paulo. He spoke a great deal about Zcebnigge 
and Jamaica, great European ports for coffee. 
Switzerland, during the war. did not receive 
coffee from Brazil because it was impossible to 
get it. There were opened during the war, many 
factories to make substitutes for coffee. The 
Brazilian consulate at Switzerland now sends 
word to Brazil that not one of the factories 
opened to make coffee substitutes is now open ; 
they are all closed. Coffee has no substitutes. 

“Your per capita consumption of coffee today 
is 12.7 pounds. That does not mean that you 
have the best per capita consumption in the world. 
You are fourth in per capita consumption of 
coffee; Belgium is fifth and Brazil is sixth. The 
total coffee consumption in continental United 
States in the last fiscal year was 1,358,000,000 
pounds. 

“I was Brazilian Consul in St. T>oiiis for two 
years. I left St. Louis last JuIjl Shortly there- 
after I received very interesting news from 
Santos to the effect that Charleston and Jackson- 
ville are thinking of becoming coffee ports. It 
is time that San Francisco received coffee from 
Brazil; it is time that Baltimore, near Washing- 
ton, received coffee from Brazil. You know 
much better than I the best ways to arrive at the 
distributing centers of the United Slates.” 


FOR TRADE DATA 


A 


Proposal for Internatiotiiil 
changes to Promote Better Rf],! ^ 
Between Exporters and liiiporier 


By A. M. Torui.s 

KrazUian Consul at Sr Lnijs 
A S a means of bettering coffee irv'c 
tions in the United States ami V,r/z-- t, 
Torres, Brazilian Consul at St. c , ' 
the creation of international coffee c.xch.'' 
the “main importing and exportin^r mr,rk'‘; 
intimate connections; each collecting in 
tricts all information of events that h:ive 
Ing on crops, such as mcteorologic con-’'-'- 
labor and credit in each producing coimirv •, • 
tion in freights and transportation. con(i>i • 
local money markets, existing stocks, vx.rS- 
important items to be exchanged aitfl r,:v ; 
published, in order that all facts that 
on the future quotations of the prodiirt 
to light, and so reduce to a mininnim rcaU:-:.- 
latioii, which is so harmful to ynnr 
well as ours. 1 sincerely believe that thr ■ 
tion of these international exchanges v,.:: 
greatly help to prevent such uncertain rndir:- 
as are now prevailing.” 

Consul Torres described coffee trade coiidi'rn 
in the United States and Brazil in the>c 


“ With a stock in this country calcuLiit! 
1,300.000 bags of coffee of 132 pounds each, 'Vt 
is not enough to supply the need? of tfii' rv 
try for more than a month and a half; 
production of Brazilian coffee reduce' 
20%, as a consequence of the frost of I'dt 
the State of Sao Paulo; without any ropi’? 
increase of production from other ^oura*;:' 
consequently, considering the economic:'.! 
tions which should maintain this product h :.. 
priced in your markets, we see just thcivf'J 
phenomenon we should expect from thc>c c 2 C'J 
and have now the low prices of B to 
pound, a very clear disproportion wi»h •• 
sons that generally control priees. 

“The two last Brazilian crops of 
1919-1920 netted only 9,100,000 and 9,300.1^1' - 
representing 64% only of the norma! 
duction of Brazil. This decrease of 36 
crops of the largest producer of 
naturally alarmed our forei^ ■’ 

went up abruptly to the maximum 
the best types, IK^ith an average of *.0 
pound for all types of coffee imported -n'- 
country up to last June. 

"Taking as a basis these facts, the 
producer, who has every year well '.j; n 
tistics (this being one of the bc>t ^ 
have in Brazil), made all 
plans accordingly; increased Joduri” 

abroad ; developed new sources o ? 



THE TEA AND COFFEE TRADE JOURNAL 


; '.Ji ) 


770 


F. G. Varrelman & Co. 

Coffee Commission Merchants 

80 Wall Street New York 

TELEPHONE, HANOVER 6209 
Cable Address: “COSFREIT” 


North American Agents for 

Prominent and Reliable 
Santos and Rio Coffee Shippers 


Branch Office, 433 Gravler Street, New Orleans 
Represented throughout United States and Canada 



If Quality is THE consideration 
“Write for samples.” 


If Price moves you to buy 
“Wire us.” 


C/iorces( Growths 
o/ 

iVashcd Bogota 
oni all other grades 
Green or Roasted 


If both are essential 
your best interests 
can be served by 
Dannemiller 


Prieate Brand 
Package Carton 
or Can Coffee 
one oj our specialties 


Writing Advertisers, Kindly Mention The Tea and Coffee Trade Journal 



780 THE TEA AND COFFEE TRADE JOURNAL 


trusting that the gradual decrease in prices down 
to the normal level would follow the correspond- 
ing proportionate increase in tonnage exported, 
until it would reach again the usual normal 
amount of 14,000,000 bags — this being the average 
of our yearly coffee supply to the world. 

“ But, just the opposite of this well-founded ex- 
pectation has happened. Considering the crop for 
1920-1921 of a little oyer 11,000,000 bags (20% 
below normal), the price of our main export 
product has, within the last four months, fallen 
to such low figures that the Brazilian markets, 
naturally, became alarmed, as tliere was no logical 
reason to explain such sudden changes. 

“ And for Brazil, the condition of the con- 
sumers’ coffee market is fundamental, as this 
product represents about 60% of the factors con- 
trolling our economical conditions, being one of 
the main sources of the incoming gold which 
maintains the equilibrium of our finances and 
creating the buying capacity with which Brazil 
conics to foreign markets.” 


THE INDUSTRIAL SITUATION 

Every Citizen Should Combat the Spirit of 
Unrest by Living, Thinking and 
Talking Americanism 

By GtOROt: W. Simmons. 

Vice-President Siaiuiuus Hardware Co., St. Louis. 
<<IT is your duty and mine as American citi- 

^ zens, not ‘only to think Americanism, but 
to talk Americanism and spread it broadcast. 
VVe certainly have no one but ourselves to blame 
if our American workingmen listen to the plaus- 
ible arguments of Bolshevism and become Reds 
themselves unless we have made some construc- 
tive effort to give them something better to tie 
up with.” George W. Simmons, vice-president 
of the Simmons Hardware Co., St. Louis, intro- 
duced this thought with a lengthy description of 
conditions in Soviet Russia as he found them 
while acting with the Red Cross recently. Tell- 
ing how Bolshevik agents are working in this 
country, he said : 

” So successfully have many of these radical 
agitators bored from within and thus secured 
control of many labor organizations, that we 
have had an unprecedented series of strikes, out- 
rages, dynamitings and other atrocities, all de- 
signed to interrupt business and industry and to 
terrorize our people. All of this, I firmly believe, 
is part of a world conspiracy to exterminate the 
worth-while people of the world who have 
achieved success by hard work, courage and pa- 
triotism. 

” The remedy, of course, is simple — a realiza- 
tion of the real facts in the case by the people of 
the country generally. But to accomplish that 
remedy is far more difficult. So cleverly is the 
Bolshevist propaganda being spread amongst us 


today that we are absorbing it unc.iu, 
“Competent investigators havi 
Uie present time there are appro\M- . 
individuals in the United Stau-b i.ctue'/ 
lutionary movements and in syiupa-hy \ 
so-called Bolshevik Governmem ' 

These do not include the Socialist pll- ' ■ 
claims a membership of about 80,0u0, or •! ' 
Partisan League in the North, xvhiclj ' 
about 200,000 farmer members. The ^ 
tive of these revolutionary organiza' - 
the United Communist Party and the 1 ' 
“ I wonder how many of you, ai'ic-r vr • 
the room, will go any further wiih the 
of Americanism than perhaps a lavorab' V 
ment on it, and then will pass on to othr - ' 
pleasant things, such as what time are ih/' 
games tomorrow, or something else 
volves no personal sacrifice. W e are -m 
ready to say how our government sh(j:ild V. ! 
and to point out mistakes of iho.se lo whiV 
have entrusted the direction of our alLirs 
by our votes or by our neglect m 
other votes to decide these things Leca ; ' 
are too lazy or too indifferent or too ^vra:v • 
in our own concerns to take the trouble -o ' " 
ourselves. 

“Let us remember that ftnidameiuaily 
American institutions are built upon the Lm 
patriotic basis— ‘The" greatest good :o: 
greatest number.’ Let us remember that .'cJ: 
ican citizenship carries with it an ohliga;;.:; • 
well as a privilege, and that unless we are 
to fulfill that obligation even though itiii;::,;, 
sacrifice, we have no right to accept and 
the privileges and blessings.” 

THE FINANCIAL Ol'HOOR 

Being Based on Sound Foundation, .to 
can Business Need Not Be Disturbed 
About the Future 

By George W. Garden 
V ife-Presideut, Union Trust Co., ^ 

I 'HERE isn’t anything to be ' 

^ nothing at all. We still have a in 
the Federal Reserve where we couhl isjuc n; : 
notes if necessary. This business 
depression, or whatever you want to call 
to be under way. The only thing is thatve.- 
means of putting on the brake? now '■ 
didn't have before. 

“We used to let the whole tiling 
bottom of the hill, but w'e don't have . •'“j. 
now. It is simply a question of starling “'y,;'; 
up. The people in this country stor'd D ' ;-. 
prices as long as they could and y-.- 

public went on a strike and : 

wouldn’t buy and you couldn t ‘ y. 

huy. That is the situation we arc 
When you can convince people ’ 

got to the bottom price they will v-:" 

this country today we have got a 
there isn't any question about 



Is lli(’ oil! vf’/f/ I’litls itni! till’ iwii 
\o<tr /)('"n)s. lie I'xitntil our I'oitipli- 
ntPiils to oiir ((»//(><■ jrlt’iiils mid 
Irish thrill 

A Joyf 11 ! Ch r is t m a s 

.WD 
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1'*L!0. u itll .lH it- }M I plrxilir* 

.irnl hill* l«n tMtlri- imii. uill 
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tlial iIh* %«\n lnh'ii- n« 

\\ ill .ni<l t»' inn-^jn'ins iimI 

hiilipiiir'- ol >‘\or\ rMiiii 
i'lnl \\il}» tin* i oJl.T 

I Ik- Xrnii or;:ani/'.iliuK f.n - 
iil:: \silh runlnlKnrr iii all 

lhat tilt' )«*ar l>a> in -tnrr lor 
ilio Kolior ira«i«:*. ainl a ilt-tiTini' 
nation |4» in' of iiu n a^iuL' o'r\* 
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“ When people begin to talk with you about 
everything going wrong and about there being 
a panic and all that sort of thing, just remem- 
ber that in order to produce a panic you have 
to have two conditions; we violate all hisloi-y if 
we have a panic on any other basis. The first 
is stringency of money; the second is plentitude 
of goods. 

“ Today we have the plentitude of money and 
the stringency in the supply of goods, that is, in 
a general way; we might have an over-supply in 
some lines. In addition to that you have got 
this great potential purchasing power coming at 
the fall of the year when all of the crops have 
been harvested; you have got a people that are 
anchored by their deposits in the savings banks, 

, and where you have got more than 40 per cent 
of this people with their money invested in life 
insurance, don’t bet against America; if you do, 
you will lose. 

“ There are a lot of people out of work, but 
there were a lot of people out of work during 
the coal strike and during the railroad strike. 
We got along. Now we may have more out at 
this time, possibly for a longer period. I am 
not going^ to stand here as a prophet and say that 
business is going to be good and humming by 
next spring; but I can’t believe, under the condi- 
tions we have in this country, that we are going 
to the dogs or anywhere near it. 

“We have had so many phantom things that 
I suppose it is the scare that got into the people 
during the war. They were scared of all sorts 
of things. , . . You remember how we were 
going to have all sorts of terrible things happen 
during the war. . , . But did anything happen 
to hurt any of you gentlemen in particular? 

“ Let me say to you that I think every one of 
you men ought to thank God that you were 
allowed to live in these times. For the past five 
years and for the next five years you should be 
thankful. You are going to see more things 
happen — I don’t mean bad things — and you are 
going to have more experiences, the world is 
going through more things, you are going to see 
a whole lot more things worked out and done 
so nicely on this old ball that rolls throi^h space, 
and the world is going to come up and balance 
herself and have her poles right, and you are 
going to see it all — something that no generation 
on the face of the earth ever saw before.- 

“ There is one more thing I want to say to 
you. That is, if you men want to show your 
faith in America, put your shoulders to the wheel, 
have confidence in anything and everything that 
is right, but have confidence first in your own 
business. If you don’t have confidence in the 
coffee business the rest of the country won’t have 
any. We have, first, to have confidence in our 
own selves, confidence in our own business, and 
we have to help start this thing along. No doubt 
we may have some sacrifices to make. The wind 
may blow a little hard, but T will tell you that 
this old ship is pretty well balanced and her 
sails are all trimmed and I believe her com- 
manders are going to be all right, and if we as 
the crew obey orders and stick to the job, I think 
we will pull her through into a safe harbor with- 
out any question whatever.” 


NEW ORLEANS’ FACIL1TJK^ 

The Improvements Being Mad(‘ to 
the Unloading and Forwardin. of 
Coffee Cargoes 


By S. Jackson 
N ew Orleans 


INCREASED facilities for the 
* coffee in the port of New OrUa!)- 
scribed by S. Jackson, coffee foruarfrt 



S. Jackson. 


telling how durir.. v-' 
times, coffee doii*. 
space was rcdu:-:i 
Government 
from 140,000 sgnar;. 
to 90,000 square fer " 
explained how ’md,.-: 
recent agreement \v;’h 
New Orleans Boar: ; 
Port Commissioaerj •: 
space available for co*e 
handling will soon ben 
panded to about 244, ji} 
square feet. Mr. Jack-;- 
said; 


“ Under the agreement with the Board of P;: 
Commissioners, the entire Poydras docks ivili be 
allotted to coffee, the dock being 700 feet hi; 
by 200 deep, or 140,000 square feet, and li! 
agreement also covers the enlargement of ii 
Poydras dock by covering with steel shed z 
uncovered space 700 by 55 or 38,500 square :ef 

“The agi cement also covers an extension l: 
260 feet long by 255 deep, or 66,300 square f«’- 
making the total area of the dock for coffee vber. 
completed 960 feet long by 255 feet deep, o: 
244,800 square feet. 

“To enable you to better grasp the size of ir' 
dock when completed, picture a covered sr'.i 
three city blocks, long by one block dtiep— a cp 
block being based on 300 feet. With ajw 
frontage of 960 feet it will be possible to 
and discharge three steamers at one time 


The Dock Tax Plan 
“ Now for the special dock tax of 2c 
in which you are all interested and under p"'‘- 
the increased facilities are being secured. 
some members of your Association ask me ,• 
they should be taxed for port devdopmen^^ 
New Orleans, and explained to ..V! 

not a tax but a dock charge for 
represented an investment of $800,000- 
“Figuring bn 2,000,000 bags of 
handled over the docks per ...pur:. 

a revenue from the dock of 
or 5% gross on the investment, ana h 
the Board of Port Commissioners can i'-' 
sell bonds to cover the cost of cxtensio s 


so low a rate of interest. , 

“ In explaining the proposed enlarge ,j,, 
you last year at your convention, 
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statement that it would, in my opinion, prove an 
eco 2 iomy and I figured it out in this way: 

“ Under former conditions, due to lack of 
ample dock facilities, there were serious delays 
in the movement to you of your coffee which 
meant quite an item in loss in interest. 

Under present conditions and facilities, with 
a dock with an area of 90,000 square feet, less 
than 50 per cent of the imports can be handled 
at Poydras dock from which the cartage charge 
is 7c per bag, of which railroads absorb 3c. The 
remaining coffee — say 50 per cent — has to be 
handled from docks at the extreme upper and 
lower end of the port, from which the cartage 
charge is 10 to 12c, of which the railroads absorb 
3c, This gives 50 per cent on which you pay 4c 
cartage and 50 per cent on which you pay 7c. 
The difference between 7c and 4c is 3c and 
handling all imports at the enlarged Poydras 
dock means a saving to you on 50 per cent of 
3c per bag, or per bag on the whole, and 
the saving in time and in interest will more than 
cover the per bag, not considering better 
service and better return to you.” 

TRADE AND BANK ACCEPTANCES 


Bv Raymond F. McNally 
Viee*President, National Rank of Commerc.'C, St. fjouis. 
<<'T^HE trade acceptance In itself is a com- 

* paratively simple affair. It is nothing 
more than a sight draft with printing on the face 
of the blank indicating the following: First, the 
name of the concern on which it is drawn, and 
naturally who intends to accept ; second, the 
place where that concern is located : third, the 
name of the bank where the acceptance is pay- 
able, and fourth, the date. 

“ The simpler these documents are, the belter 
for all concerned. The acceptance in such a 
form is perfectly negotiable, and it has this ad- 
vantage : First, it describes the transaction 
itself ; second, it evidences a receipt on the part 
of the purchaser that he has the goods: third, 
it also indicates that he intends to pay at a cer- 
tain place on a fixed date the amount involved 
in the transaction. 

“ There is a most important consideration in 
the handling of such documents, and that is that 
there arc many concerns who, by their ability 
to put their accounts in acceptance form, are able 
to borrow more money than would be the case if 
they had to borrow the money on their own 
name.” 

.After a semi-technical discussion of the use 
of trade acceptances in business, the speaker 
took up bank acceptances, which he described 
as being documents between a bank and its cus- 
tomer, and the reverse of trade acceptances. He 
told of the advantages of financing green coffee 
imports by means of bank acceptances, rather 
than through London: 


“ We are practically the only nation 
world at the present time that does - 

any scale at ail that has a firm fixed if- 
of exchange — the dollar. In the laq tu" ’ ^ 
four days sterling has fluctuated about ^ ' ' 
the pound. Naturally this makes for unt--.' ' 
on the part of a purchaser of coffee in ^ 
try. If he knew that he was buying in V • 
and could pay in dollars, he would know 
he was getting. If he was paying in 
sterling, he didn’t know' what he was pa\ip~^ 
because of the violent fluctuation taking 'J-'. '' 
the money market, and which will take pheeV' 
til conditions get normal again, which wijd'i 
haps be a matter of some time, XecAa- ' 
the creation of the dollar exchange is ^ 
thing not only for the bankers but especiaddi-i 
those that have to buy the products (.f V i 
lands and pay for them. If they can pay for 
in this country’s funds, it means the creation 
world markets. 

“Another thing about the bankers’ acccc'a--f 
is that it must be evidenced; it must be suppr'-i' 
by an actual commodity. A great deal of cc:: - 
has been carried at various times in thic 1^.. 
of the country through the acceptance. {-'■ 
bank, when it makes a loan to a man, ii-;;n 5 
funds. vVhen it accepts the draft of a 
that is supported by a commodity, the bank r.av 
do one of two things: It may make a charge t- 
that man or the concern for accepting, which ;; 
generally one-fourth of one per cent,, or there- 
abouts, for ninety davs, or it may take the ac- 
ceptance itself on a fixed basis and then afte:- 
wards sell it on the open market. 

“ If a concern buying coffee or any other errr.- 
modity does not need that particular coinmob 
at the present time or will not need it lor 'cv-rr;’ 
months, if it is in a position to nut up the 
house receipts with the bank and have ihe 
accept the draft for that particular conimc-'i;:;., 
the concern very likely often is in a position -o 
carry itself in a much better way than it 
if it had to depend on the bank to horr .v, ■: 
its own unsupported name.” 


NEW COMMERCIAL REGISTER 01 T 

The new 1921 edition of Hendrick?’ Contrt:- 
cial Register, which has just been iswed ' 
featured by the addition of a page of 
tions entitled “How To Find Information, ar.' 
a sheet of perforated postcards on vhirh u:-r ' 
are urged to report faulty listings, wrong u*-'- 
sifications and concerns which may have ru 
omitted. The first mentioned page gives in 
cise form detailed instructions as to the -f-' 
way to find desired information. The :n> t'- 
tions indicate that the register Is diMded 
five sections, the index to trades, cbiSi 
trades, trade names, alphabetical listin.g an ^ 
vertisers’ index. 

The publisher is the S. E. Hendricks Co, 1 

New^ York. This is the twenty-ninth cotise- 

tive issue and it contains approxttna.e.,- 
pages. 


Why They Can Be Advantageously 
Adopted by Both Coffee Importers 
and Boasters 
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THE CHEAPEST 

TEA MARKET 

in the world today is the U. S. A. 

Prices are low — below cost of production 
in most cases in the primary markets, 
but here they are below the cost of import- 
ing even on this sub-normal basis. 

When the wave of fear that has crept 
over banks and buyers alike passes and 
sanity returns with the realization that 
the good old U. S. A. is not going to the 
“demnition bow-wows” the absurd con- 
cessions now being made by sellers will dis- 
appear for just the same reason. 

Now is the time to buy. Now is also the 
time to buy and push ‘‘the teas that are 
better” when the markets are reeking with 
plain junk and followers of tea for price 
are neglecting good tea. 

We specialize in tine Ceylon, India, Java 
and Formosa Teas. Let us serve you 
through your wholesaler or broker. 


HANDELMAATSCHAPPY “TRANSMARINA,” INC. 

{Trading Co, “Transmarina") 

94 Fulton Street, New York, N. Y. 


\renrlon THE Tk\ .tNI* OtFFEi: Ti;.u»k Jni UnaI, 
When Writing AdTertisers, KInrtlj Mentlun 



MONTHLY STATISTICAL TRADE RECORD 

Imports of coffee, tea and cocoa into the United States, and exports and re-exports, dur- 
ing October, 1920, and the ten months of the calendar year ended with October, together with 
comparative figures for previous years. 


IMPORTS 


October 

^ 1910. 

Pounds. 

Total 102,398,397 

Central America 4,017,406 

Mexico 667,539 

West Indies 2,603,226 

Brazil 69,952.433 

Colombia 12,430,495 

Venezuela 3,440,638 

Aden 98,220 

Dutch East Indies 7,527,612 

Other countries 1,060,828 


Pounds. Value. Pounds. 

102,398,397 $24,445,458 97,126,702 

4,617,406 868,337 3,613,165 

667,539 148,909 470.639 

2,603,226 547,932 710,275 

69.952,433 17,581,809 72,750,676 

12,430,495 2,771,894 14,160,583 

3,440,638 825,896 1,857,355 

98,220 26,741 . 28,000 

7,527,612 1,475.296 2,096,984 

1,060,828 198,644 1,439,025 

Ten months ending October 

1918. » r- 1919. ^ , 

Pounds. Value. Pounds. Value. Pound 


Value. Pounds. Value. Pounds. Ynht 
$86,090,076 1.127,337,354 $214,079,072 1,149,033,276 $232, 542,1^ 


Total 939,578,191 $86,090,076 1.127,337,334 $214,079,072 

Central America 190,543,159 18,716,216 127,984,759 18,719,702 

Mexico 18,441.778 1,951,257 28,268,367 5,138,547 

West Indies 40,702,517 3,396,039 38,679, 74.5 6,881.767 

Brazil 538 603 969 44,154,679 647,919.714 127,535,756 

Colombia 98,190,424 11,826,861 125,026,202 24,541,043 

Venezuela 44,307,49.5 4,814,188 98,563,937 20,405,185 

Aden !! 32.000 5,210 681,290 141,391 

Dutch East Indies 4,397,746 637,691 37,174,142 6,209,276 

Other countries 4.350.103 387,934 23,041,198 4,500,405 


155,556,076 
18,916,788 3,(8f!’f2 

27,032,836 r),-18j,9iS 

686,430,369 138,C8&,0:o 

158,225,559 35.20?, 9il 

61,901,506 13,2R0,3:5 

881,068 

27,014,552 4,930,8W 

13,074.527 2,852,r.fi: 


October 

1919.' 


Pounds. 

Total 14,785,263 


United Kingdom . . . 

Canada 

China 

British East Indies. 
Dutch East Indies. , 


Other countries. 


127,047 

298.676 

1,737,716 

4,735,730 

202,559 

7.608.934 

74.601 


Value. 

$3,697,063 

41,770 

89,248 

491,256 

1,115,083 

34,208 

1.893,712 

32,686 


Pounds. 

7,928,679 

462.349 

84,650 

490,390 

1,603,012 

226,661 

4,823,496 

238,121 


Ten months ending October 


1918. 


Pounds. 

Total 110,070,582 

United Kingdom .381,799 

Canada 2,085,327 

China 10.365,829 

British East Indies 22.241,777 

Dutch East Indies 32.687.871 

Japan 41,784,234 

Other countries 529,745 


Value. 

$24,218,580 

211,898 

746,402 

2.318,688 

5,292,376 

5,966,467 

9,525,508 

157,241 


Pounds. 
62,242,991 
261,486 
1,918,541 
8, 101, .513 
13.439,887 
8,785,227 
29.207,357 
528,980 


Value. 

$15,262,085 

83,199 

633,064 

1,956,548 

3,141,185 

1,589,758 

7,677.647 

180,684 


— 1920 . ; 

Pounds. , Z'’ IfLft 
80.033,428 $ 22 , 120 . 21 ? 
12.876,167 
1.371,218 
9,544.004 
21,400,140 
6,004,683 

26,497.864 8,50.,.. 

2.339,352 


Cocoa or Cacao, Crude 


October 
1919.- 


Pounds. 

Total 21.250,762 

Portugal .317,41h 

United Kingdom 1,228,247 

British West Indies 905,268 

Cuba 

Dominican Republic ,369,082 

Haiti 51,397 

Brazil 11.889,373 

Ecuador 2,275,975 

Venezuela ,5.35.274 

British West Africa 113.402 

Other countries 3,565.333 


. Value. 
$4,225,844 
48,482 
240,536 
217,137 


72,339 

8,889 

2,231.690 

489.043 

136,719 

17,010 

754,999 


Pounds. 

18,756,971 

' 616, 79i 
3.321 ,575 

1,630,389 

74,118 

8,037,721 

3,789,796 

696,722 


(Conrinucd on page 788) 




telephone— JOHN 4912-3-4. 

cable address — MACILLET. 

^OPES— SENTLEY’S. libbers, ABC-Sth. EDIT. 


CAPITAL— 4100,000. 


MACY BROS. & GILLET, INC. 




OLIVER CARTER MACY 

Pr«st<l*nt 

T. RIDGWAY MACY 

Vic*-PrMi<lanfe 


I ChicagolPfEc* 

' Boston Offica 
1 Baltimore Office 


TEA BROKERS 

98 WALL STREET 
[NEW YORK 

State-Lake Building 
ISS Milk Street 
Vickers Buildinf. 


LOUIS ALLSTON CILLET 
Treasurer 
HARRY E. HAYES 

Secretary 

Clarence Green, Agent 
J. Melville Lobb, Agertt 
Thoe. C. Sanders, Agent 


WITH OFFICES IN FOUR OF THE LARGEST TEA DISTRIBUTING CENTERS OF THE COUNTRY 
AND WITH DAILY KNOWLEDGE OF THE BEST OFFERINGS ON THOSE MARKETS, AS WELL AS 
WITH WORLD MARKET CONDITIONS, WE ARE IN A UNIQUE AND UNEQUALLED POSITION TO 
aid you in the SELECTION OF TEAS TO MEET YOUR PARTICULAR REQUIREMENTS. 

Write, Wire or Telephone one of our Offices when you 
are in the Market, or if you desire any information. 


WE ATM TO GIVE BOTH BUYERS AND SELLERS A SERVICE NOT YET ATTAINED 
IN THIS COUNTRY AND BELIEVE WE HAVE THE FACILITIES FOR DOING IT. 


The demand for Quality Teas is 
increasing. They are our specialty. 
Send us your inquiry the next 
time you are buying 

The use of the best teas will increase the consumption of tea in 
America. 

We import and sell teas of all kinds and grades. Our specialty 
is tea of the highest quality. 

Our foreign branch is always in touch with local and seasonal 
conditions— we are in a position to import any kind or graue ol 
tea your trade wants. 

The A. Colburn Company 


2228-42 North Tenth Street, Philadelphia 


Est. 1857. 


Branch: Daitotei, Formosa 


wiion Writing Advertisers, Kindly Mention The TF..t Coffee Tk.viif. .Ioi iinu. 
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FRANCIS PEEK & CO., Ltd. 

Head Office: 20 Eastcheap, London, E. C. 


SINGAPORE JAVA 

LaidUw Batavia, Soerabaja, Bandoeng 

Binldings and Semarang 


SUMATRA 

Medan and 
Padang 


EXPORTERS of JAVA TEA 

and other Dutch East Indian Produce 


TIN RUBBER SUGAR 

COFFEE RICE TAPIOCA PEPPER CITRONELLA OIL, ETC. 


WRITE TO OUR BATAVIA HOUSE AND ASK TO BE PLACED ON 
MAIL LIST TO RECEIVE OUR JAVA MONTHLY PRODUCE REPORT 


JavaTeas of Direct 
Import 


Java Plantation 
Rubber 


ROWLEY DAVIES & CO., Limited 

Exporters and Importers 

BATAVIA 

JAVA 


HEAD OFFICE : FENCHURCH HOUSE, 5 FENCHURCH ST. 

LONDON, E. C. 

Will Gladly Reply to Enquiries and Supply All Information 


When Writing Advertisnrs. Kindly Mention The Te» and Coffee Th.ii,e Jovhn-ai, 
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THE OUTLOOK FOR COFFEE 


High Picking Costs in Producing Countries 
Are Expected to Cut Down the Supply 
of Low Grades 


I N a review of the situation of the coffee market, 
Aborn & Cushman, New York coffee brokers, 
say in a recent circular to the trade: 

“ One of the prime factors in the present 
liquidation in stocks, causing deep recessions in 
the security market, Wall Street believes, is the 
selling in that market by commercial houses 
throughout the country. That the liquidation of 
Liberty bonds comes through the sale of the hold- 
ings of commercial business, that also individual 
members of many firms have had to dispose of 
their personal securities to furnish capital to re- 
habilitate their houses financially. 

“ Such influences react upon the coffee market 
and extinguish any little confidence that may be 
developing. But the whole financial fabric of the 
world has been worn threadbare and in the coffee 
producing countries there is enough to show us 
that their troubles arc not by any means all 
imaginary. 

“ Brazil accepts bids on the off days, and for 
large quantities of coffee, at such a basis that 
bids remained unanswered a week ago. In the 
mild coffee producing countries, ill concealed 
threats of not picking crop at all arc beard. 
They will pick it all right ; there need not be any 
cause for worry along this line. What we will 
not get will be the lower grades, at least in 
usual quantity, for the cost of picking will not 
warrant harvesting the poorer grades. 

“ The actual spot situation is healthy and 
probably sound. Leading the decline in the 
commodity debacle of prices, coffee has been 
naturally the first to put its house in order. The 
demand from the country is good and the trade 
is emphasizing cup quality as never before in its 
history. Just what is the real background for 
this great impulse, whether fear of a probable 
loss of trade, force of example or what might 
aptly be termed trade mass psychology, is hard 
to fathom. To one fighting for thirty-four years 
for cup quality, as the first, last and final essential 


in the coffee business, insistence on cup q,,.. 
is gratifying, but containing all the elementr; 
mystery. We still advise no accumulation 
coffee, buying conservatively and for uants " 

NEW SANTOS COFFEE GRADINcs 

A New Basis of Quotations on the Sant 
Coffee Exchange Has Been Put 
Into Operation 


c EVERAL important changes in factors aHe-.. 

ing quotations on coffee in the Santos Cofe, 
Exchange have been put into effect by Covert' 
ment announcement. 

The new Government regulations do not i;j 
at uniform types, but modify the composition n- 
deliveries in relation to exchange quotations. 

The Santos exchange types number ten, tvi± 
out discrimination of quality. Each type mv, 
contain various qualities or none ; these arc e\. 
change types and are lower priced, but perleci!;, 
good for export. Each quality has its indiviiiia! 
attributes, according to the locality of prodsc- 
tion, the quality of the bean and the pickinj ,to! 
cleaning. Under these circumstances, it would It 
impracticable or almost impossible to estabiiili 
uniform types of coffee, as some people would 
have it. 

Previous to the Government decree iraposin? 
the changes, exchange quotations were and art 
still based on type 4, nevertheless deliveries could 
be made in types 5-25; t.e., at the option of iht 
seller, made up of 250 bags of No, 6 and lil 
bags of No. 7, so long as the average duali? 
was not inferior to 5-25. 

At the suggestion of the Associacao Commei- 
cial of Santos, the Government eliminated tjfts 
6 and 7, changing the 5-25 deliveries to 5, raising 
therefore its limit of classification to 25 pomi'. 
corresponding in value to 100 reis. But as 6s 
and 7s have depreciated in consequence of lari 
of demand for these types, the difference oi 
points represeiits in value, and therefore ex- 
change quotations, a difference of 800 reis pc- 
10 kilos. 

Taking the quotation of December options 
14th lilt, as a basis for argument, wc find t a 


Cable address “Ddnaher” 


COFFEE 


,411 Codes 


HARRY C. DANAHER 

Commission Agent 
Board of Trade Building 
NEW ORLEANS 


SUGAR 




“BUFMJVAK” 

SOLUBLE COFFEE APPARATUS 

■ v- • 

“Buflovak” Apparatus has long 
been recognized as the ideal 
apparatus for producing solu- 
ble extracts 



the plant behind -BUFLOVAK" SOLUBLE COFFEE APPARATUS 


Buffalo Foundry Machine Co. 

IS87 FILLMORE AVE. BUFFALO.N.Y. 

NEW YORK. OFFICE : IT BATTERY PL. 
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the December “new basis” is quoted at 9$600, 
and “liquidation” at 9$, the difference being 600 
reis per 10 kilos — the extent of the depreciation 
of 6s and 7s. This difference varies between 
600 and 800 reis according to liquidation needs. 

By order of the Government, exchange quota- 
tions are now limited to two — one for liquidation 
of 5-25 and another, the new basis, which ex- 
cludes deliveries of 6s and 7s as aforesaid. The 
changes in the speculative contracts in Santos 
futures were made with the object of checking 
wild speculation, which is already in evidence. 


NAVY TEA CONTRACTS AWARDED 


Some 350,000 Pounds of Tea Were Asked, 
for in the Open Market — The Win- 
ners of the Contracts 

T he Bureau of Supplies and Accounts, Navy 
Department, has announced the following 
awards for furnishing tea to certain navy j-ards: 

320,000 pound of tea to the Boston, Brooklyn, 
Philadelphia and Hampton Roads yards: Irwin- 
Harrisons & Crosfield (part) at $41,791, and the 
J. C. Whitney Co. (part) at $11,232. 

30,000 pounds of tea to the Mare Island (Cal.) 
yard: Carter, Macy & Co., (part) at $3,295.50. 

The Bureau received the following bids for 
furnishing the 30,000 lbs. of tea for the Mare 
Island yard, f.o.b. cars at the contractors’ works: 
Carter, Macy & Co. $.2197 ; Austin, Nichols & 
Co., $.1475 and the J. C. Whitney Co. at $.1722 
and $.2022. 

Bids were al.so received for furnishing 320, (XK) 
pounds of tea to the Boston, Brooklyn, Philadel- 
phia and Hampton Roads yards as follows: Car- 
ter, Macy & Co. at $.2424 and $.2197; Handel- 
maatchappy-Transmarina, Inc. (part) at $.23, 
$.1925, $.1817,' $.19 and $.19j^; the J. C. Whitiiey 
Co. at $.1822, $.1872, and ^1722; the Anglo- 
American Direct Tea Trading Co. at 25 cents and 
24 cents. 

The Bureau also received bids for furnishing 
the 320,000 lbs of tea, f.o.b. contractors’ works as 
follows: Austin, Nichols & Co. $.1475; Carter, 
Macy & Co. $.2174 and $.2197; Irwin-Harrisons 
and Crosfield, $.1817, and the Anglo-American 
Direct Tea Trading Co. at 24 cents. 


MARKETS OF THE WORLD 


I Latest News Letters from Staff and Spe 
j cial Correspondents in Foreign and 
I Domestic Trade Centers 


THE NEW YORK'MARKETS 


Special Market Reviews for “ The Tea and 
Coffee Trade Journal ” 


New York, Dec, 3 , 1920 
DUSINESS in Brazilian coffee in the 
^ York market was decidedly slow much o: 
the lime during November, which was not 
prising as interest is generally indifferent the 
time for annual inventories approaches. V;;- 
rious other factors also contributed to the Gen- 
eral dulness. Prominent among these, of co.'.rk, 
was the sentimental effect of the depressing (.c - 
nomic conditions prevailing in virtually all 
kets throughout the world. In short, with re:t(j- 
justment and deflation progressing rapidly in a:' 
directions, merchants naturally displayed liti 
confidence in the stability of values for a;v 
commodity. This applied not only to coffee, In;: 
to certain other staples which, in the jiidejrtr. 
of conservative and unbiased merchants, 
selling below their intrinsic value, taking ir: 
consideration the sU'englh of the statistical po>:- 
tion and the cost of replacement or producic:- 
Business was also hampered greatly by the strik- 
ing irregularity shown in market quotations 
exchange rates sent from Brazil, which in 
were traceable to conflicting claims as to tbi 
placing of a large loan in this country and tb 
possibility of certain official measures dcsicncd 
to protect coffee prices or to stabilize the 
change market. 

Through all -the irregularity, however, 
here and in Brazil, the prevailing trend of pn'-'- 
was downward. Practically all of the advance o, 
2@2^ cents alluded to in our last review 
lost. At one time toward the end of ^o\enl'^' 
prices averaged close to the seasons lowest 


W. S. FORCE & COMPANY 

84 Front St., New York, N, Y, 

FORWARDERS and WEIGHERS 

of Coffee for 47 years and 
JFe are still here to serve you 

INSTRUCT “ FORCE TO SHIP ” 
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established on October 16. Relative firmness 
prevailed at limes owing to rumors that a loan 
had been arranged, guesses as to the amount 
ranging from $10,000,000 to $25,000,000. On one 
occasion a sharp advance in Rio exchange rates 
seemed to lend color to one of these rumors, and 
in addition it was claimed that Santos shippers 
had withdrawn their cost-and-freight offers. The 
effect of this, however, was only temporary, 
prices soon dropping back to within a small frac- 
tion of previous low marks. 

The only business of moment transpired in the 
cost-and-freight market, and this was by no 
means general. From 75,000 to 100,000 bags of 
Santos coffees were bought within a few days, 
principally by one large local importer. Most 
of this was on a basis for 4s of 8^ to 8^4 cents, 
the former equalling what was generally regarded 
as the lowest price recorded on the October 
break, although it is alleged that some 4s were 
secured at as low as 8^ cents. This buying like^ 
wise stiffened prices temporarily and possibly 
had a great deal to do with the sudden advance 
in Rio exchange mentioned above. Lower crop 
estimates also checked the decline momentarily. 
One Santos firm estimated the crop there be- 
tween 5,500,000 and 6,500,000 bags, whereas pre- 
vious estimates had ranged from 7,500,000 to 
8*500,000 bags. Another placed the present crop 
at 8,500,000 bags, and the next crop at 5,500,000 
bags. A third authority figured the world’s pro- 
duction for 1920-1921 at 17,400,000 bags, and for 
1921-1922 at 15,900,000 bags. Added to the world's 
visible supply on July 1, 1920, 6,910,000 bags, this 
suggests a supply for two years of 40,210,000 bags. 
Placing the world’s consumption for the two years 
at 36,000,000 bags, we have an indicated carry-over 
on July 1, 1922, of only 4,210,000 bags. Toward 
the end of the month a steadier feeling was 
created by the fact that practically all of the deliv- 
eries on December contracts were promptly taken 
in by one large concern. 

Good Trade in Mild Coffees 

Barring a temporary lull during the middle of 
the month, accompanied by some recession in 
values, the market for mild coffees was active as 
a rule during November, with prices generally 
well supported. The brief period alluded to was 
almost wholly a reflection of pronounced weak- 


Yfy. 

ness in the market for Brazilian coit'f e, but du* 
ing the less serious sinking spells in that 
ter mild coffees displayed independent 
tion and strength. Practically all the best dt- 
scriptions were in demand, especially Colcis 
bians, and the fact that buyers specified 
diatc delivery in many cases served to connra 
the quite general belief that interior stocb had 
been, greatly depleted. The arrivals during th; 
month were about 123,000 bags, whereas deliveries 
were roundly 224,000 bags. Hence the count^^•^ 
total .stock was reduced to about 666,000 
against 771,000 a month previously. The general 
firmness was traceable partly to the fact that pfi. 
mary markets refused some of the bids sciii 
and asked prices that w^re too high to permit oi 
business. 

Tea Trade Generally Inactive 
Business in the tea market generally continiied 
extremely slow during November. Buying has 
been almost wholly of the hand-to-mouth ordtr 
and confined mainly to Ceylons, Javas, and For- 
mosas. In some quarters it is said that the d^ 
mand for fine Ceylons is greater than the sup- 
ply. Some rather flavory teas have come in and 
were absorbed at fairly satisfactory prices 
almost as soon as offered. More general buying 
was stimulated partly by the fact that those ^\•ho 
had sold at the low points reached in October 
were able to re-sell at a profit. Competition bas 
been fairly keen for some varieties, which now 
command several cents more than they did rn 
October. The fact that the Navy has awarded a 
contract for 350,000 pounds is expected to cause 
a scarcity of certain kinds and grades, prices for 
which have already made some recovery. 

Better Outlook Fob Spices 
Business in spices remained quiet as a rule and 
in some cases prices are slightly lower, 
theless, leading importers display greater opti- 
mism because of the further reduction of spo 
supplies, the small quantity en route from pro- 
ducing countries, and the steady eliminatiori or 
speculative holders. In fact, some of them be 
iieve that selling has been overdone In certaro 
quarters. This condition, coupled with the jaci 
that we are below a parity with primary mar 
kets, will doubtless cause a sharp upturn m ' 
event of a particularly active demand deveop 


PUREST AND BEST BAKING POWDERS 

Cream of Tartar and Pure Pitoaphate 

Bayers Private Brands a1 Attractive Prices 

Also High Grade Cocoas under Private Brands 

MANHATTAN BAKING POWDER CO., 264 Spring St., New Vork 




Underneath the Printing 

One of our beat friends recently remarked that, for several 
years past, the advertising of Tjhe UNION DUPLEX 
bag and Tjhm UNION DUPLEX SACK has conhned 
itself to talking about “Package-decoration" — to our un- 
equalled facilities for assisting Packers in such work. 

That is true. It was a deliberate intention in our adver- 
tising. Indeed, we've come to look on the building of a mere 
container as a comparatively simple proposition. 

But. at that, our friend is probably right. We d do well 
occasionally to stop and look “underneath the printing ’ 
and talk a moment about that part of the fancy package 
business. 

You’ll find every Union Product either the same, day after 
day and year after year — or steadily improved. Where 
improvement has reached its limit, we hold fast; where we 
can still improve, we do so — and as rapidly as we can. 

During the past five or six years, this was no easy task. Few 
houses can make a statement to compare with the above. 
The reasons why we were actually able to do so go deep mto 
Union resources and organization. 

Not an ounce of waste-material or reclaimed paper of any 
kind goes into any Union Duplex goods. IVe remem- 
ber that you're going to pul good products mlo them. 


UNION BAG & PAPER CORPORATION 

Makers of All Manner of Paper Bags 

ramClFAL OFFICES . WOOLWORTH BUILOINC ■ NEW YORX CITY 
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ing. The fact that some large distributors are 
buying in lots of 25 packages is regarded as an 
indication of seriously depleted stocks. — C. K. T. 


THE SAN FRANCISCO MARKETS 


Tea and Coffee News of the Pacific Coast 
Centers as Gathered by Our Own 
Correspondent 

San Francisco, Nov. 27, 1920. 

' I ’HE tea and coffee business on the Pacific 
^ Coast has become very quiet along with many 
other lines recently. However, roasters and job- 
bers are all optimistic concerning propects for a 
large volume of business in the near future. 

A blaze which threatened destruction of the 
J. A. Folger and Company plant, 200 Howard 
street, San Francisco, was discovered in time 
to prevent more than $500 damage. The fire 
was believed tp have originated from an cfver- 
hcated coffee roaster. 

Nearly 6,500,000 pounds of coffee were im- 
ported into San Francisco during September. 
Its value was $1,135,156. Tea importations 
totaled 1,963,156 pounds valued at $509,242. A 
million and a quarter dollars worth of coffee 
burlap was imported during September. 

So little importing has been done by San Fran- 
cisco tea houses this year that local buying will 
undobutedly cut a larger figure than it has in the 
past. Business is still quiet but with the election 
over an improvement is expected. Good values 
are obtainable in all grades. A little trading in 
tea is just beginning and purchasers feel that 
they will do better here than if they purchased 
on primary markets. 

There arc no washed coffees left on this 
market, and none can come from Central 
America until the new crop, the best of which 
will not reach here until Januar 3 ^ Activities are 
at a minimum on the market. Locally the only 
stock in first hands consists of Bogotas, which 


Deccii'.her^ i^v 

were recently shipped here from New V,,.. 
More consignments of Bogotas are reporie^ 
be en route from New York. Prices ... 
changed and offerings are very few. 

Webster Jones, recently elected president ;h 
California Coffee Roasters and Jobbers, is 
ing a trip through the East. After auend'- 
the National Coffee Roasters’ Association conv • 
tion in St. Louis, he left for Amherst, if;,;; 
where he attended college. Jones will vivu j.. 
chief centers of the East, it is expected.— G. P y 


NEW ORLEANS LETTER 


News of the Trade in the “Logical Port" 
as Gathered by Our Correspondent 

New Orleans, Dec. 1, |92(], 

W HILE dealers state that business is ;it j 
low ebb, deliveries of coffee were modcraif 
throughout the month, with some goin^; to lU 
interior and to roasters here as well as to whole- 
sale houses which buy green coffee for their trade, 
With all this, business has been very moderate 
and the outlook is not favorable for much, i: 
any, improvement before the beginning of the 
next year, when stocks in hand ought to l-e 
pretty well cleared out, necessitating renewal k 
interior roasters and everybody in the green cof- 
fee line. However, dealers say they look for 
buying in small lots, from hand to mouth, for :i 
long period. 

Arrivals of coffee from Brazil have not been 
large* and there now is afloat only about 150, OX! 
bags for this poit. One ship brought 85,000 
near the end of the month and others arp dm 
Prices have continued downward, with a 
advances. However, near the end of the tr.orJ 
there were increases in spot prices of aboiif ht 
a pound; Santos 4s were 10'% to lP4c. and Rif' 
7s were 7%c. a pound. 

Roasters here state that trade had been pocr 
all month and some of them have called in their 
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traveling salesmen, pending better business, in 
order to save expenses. Buying in the interior 
has been from hand to mouth and roasters do 
not look for much improvement for several 
months, and certainly not before well into the 
new year. The roasters have the same opinion 
as the green coffee trade, that buying is likely to 
continue in small lots, as needed, even at drops 
in the market. 

Prices of roasted coffee have held up well, as 
roasters are working on stock bought some time 
ago and are not willing to cut prices below 
profits, though in some cases they say this has 
been done. The retention of fairly high prices 
on roasted coffee probably explains the slow 
sales to a large extent, but stocks are thought 
to be about cleared out. Dealers are not buying 
heavily for another reason; that is, they haven't 
the money available to Invest in large lots. 

Tea Trade is Inactive. 

The tea trade is as slow as the coffee business. 
No interest is taken by buyers and what buying 
there is is of small lots and at lower prices. In 
fact the representative of one of the leading tea 
houses here stated that prices of some teas are 
not only lower than before the war, but the 
lowest known here, with certain grades off 25 
or 30 cents per pound. This house stated that 
offers are received daily at IS to 20 cents under 
list prices and buyers will not take goods unless 
at such reductions. — E. K. P. 

CANADA GETS COFFEE DIRECT 

The Canadian vessel Spinner recently unloaded 
.5,000 bags of Brazilian coffee at Montreal, mark- 
ing the inauguration of a movement to have all 
coffee imported direct instead of through New 
York, as heretofore. Cargoes are to be carried 
'by the Dominion Government merchant marine 
ships, and a considerable saving is expected to 
accrue to Canadian importers. 


Dece}nber^ 19 >i 

CHICAGO NEWS LETTEH 

Activities of the Trade in the Windy City 
and Vicinity as Seen by Our ^ 
Corresp ondent 

Chicago, Dec. 1, 192^ 

T he Chicago coffee trade, as a whole, uhi 
having little change to report over the sim 
tion prevailing last month, is feeling opumiatic 
not over the present situation, for it would tal 
the most optimistic optimist to feel elated 
present. The fact that coffee is being drunk 
increasing quantities, that retailers are buying on 
on a hand-to-mouth basis and must sooner < 
later come into the market, and that a slight 
better inquiry has been noted in the last fe 
weeks, inclines brokers, roasters and wholesale 
to look for better times. 

Prices are said to. be fair under the circiin 
stances and are formulated to a considerable e: 
tent by the urgency with which the seller iieet 
money. In general a steady, normal business 
looked for until the first of the year, with pe 
haps slightly lower prices to be followed by 
period of heavier buying and consequently high 
prices. No runaway market is expected the 
for, as one prominent importer put it, “abral 
or safety valve will then be put upon the ma 
who would raise prices, in the shape of n 
stricted credit at the banks. Of course this prt 
cess is operating now, but when a tendency 
exhibited toward speculation the banks will n 
fuse absolutely to advance the money.” 

Producers and Eastern importers are seekin 
to induce purchases in this market (which pui 
chases are only held back by the lack of read 
cash on the part of the purchaser) by makin 
unusual terms of sale. Where an order for 
thousand bags can be secured the seller here 1 
authorized to sell on 60 days’ time when lots 0 
250 bags are taken at one time, with a discour 
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of 1 per cent in 10 days, cash. These arc as 
against the usual terms of cash less 2 per cent in 
10 days; net thereafter. 

Tea men here report trade very quiet, with 
no demand and no going quotations; that is the 
quotations vary on how bad the seller needs the 
money and to what price the buyer can induce 
him to recede. Importers are not attempting to 
do any business, feeling that a turn in the tide 
will soon come, though not until after the first 
of the year. Numerous jobbers have^been offered 
good lots of tea at what seem low prices, but 
to the wholesaler these offers seem to be gambles, 
none being willing to buy on a falling market. 
Notwithstanding this situation, most of the tea 
men are feeling optimistic, declining to let them- 
selves believe that their business can be any 
worse than it now is and looking to the future 
to bring a return to normal. 

The wholesale^ grocery trade has been hard 
hit by the lack of demand from the retailers 
w'ho arc desirous of selling out the high cost 
stuff on their shelves before putting in any of 
the lower priced stock now offered. As a con- 
sequence falling values have forced the whole- 
salers to take stiff losses, especially on canned 
goods. Amelioration of this condition is expected 
only when money becomes more liquid, and when 
that time will come none are prepared to say. 
In commenting on this situation, especially with 
regard to maple syrup and molasses, George P. 
Williams, chairman of that section of the National 
Canners’ Association, which met at the Hotel 
Sherman on Nov. 13, said that no further drop 
in the prices of those commodities was possible: 
“ Everybody loaded up with a large stock to sup- 
ply the demand from the retailer and consumer. 
Then the bottom dropped out and the whole- 
salers w'ere caught with a big stock on hand.” 
He commented thusly on the future : " The last 
few months have upset the expectations of eveiw'- 
body until no one can do more than guess at the 
future.” 


Thos. P. Monahan 


Chicago Trade Notes 

Charles Briefly, formerly Lipton’s 
manager, and now charged with the Lrattz;:!.. 
ment of $70,000 is working in the local oiVu'c- i - 
the concern to prove that he only took 
When he appeared before Judge Pam oi :h^. 
Criminal Court here, Nov. 8, and pleaded 
of the charge in his indictment, his attoriKy 

We want to show mitigating circum,st:ince,i 1,^. 
foi-e sentence is passed. Instead of rnibczzlrz 
$70,000 he took only $38,000. Under tlic ivciti. 
ment of his act%, while he was manipulating h,. 
accounts he made errors. He credited ptr,r,y 
with payments that he never received. He now 
offers to go into the office and check up thov 
accounts and show that he actually took onn 
$38,000.” The judge granted this request, 

F. V. Allain, manager here for the Charles 
Dittmann Co., wholesaler and importer of coffu, 
is preparing the itinerary for an extensive W- 
ness trip about the first of the year that will laki 
him from Pittsburgh in the East, north to Winii - 
peg, west to the Dakotas and south through 
southern Illinois, Indiana and Ohio, 

John A. Sokol, president of Sokol & Co., im- 
porters of food specialities, reports havin?: en- 
joyed an exceedingly good business in poppy 
seed, caraway seed, paprika, and dried mudi- 
rooms. The tea and coffee end of his bufiinc'> > 
just normal, he says. 

The Great China Corporation, with a capiiali- 
zatioii of $20,000 has been formed to manufaoiDrt* 
and deal in food products, machinery, merchrin- 
dise, etc. The principals are Charles F- Hcckkn 
Victor E. Brown and Charles W. I.rurihon' 
Headquarters are at 117 N. Dearborn ^iroLi. 
Chicago. 

Robert Meyer, new head of the tea departnumt 
of W. R. Grace & Co., New York, «pcnt ffvcral 
days here early this month getting .rcqnaititta 
with some of the Chicago tea men. 


G. A. Schmidt 
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L. D. McDowell, of Ruffner, McDowell & 
Burch, Inc., coffee and sugar brokers, is very 
optimistic as to the future of the coffee trade. 
With the short crop this year and the increasing 
use of coffee, he says the demand is bound to 
come soon. Prices are varying at present, no 
steady quotations being maintained. A slightly 
better tone to the market is indicated by the in- 
creasing inquiries during the last few weeks, 
he says. Fred Kunz, of the New York office of 
the firm, was here for a few days on his way 
back from the St. Louis convention, as was John 
Dupuy, of the New Orleans office. 

E. E. Leonard, well known coffee broker of 
Kansas City, spent some time here the third week 
of November conferring with friends and busi- 
ness acquaintances. 

Clarence Green, of Macy Bros. & Gillet, Inc., 
tea brokers, finds business in Chicago territory 
very uncertain, demand being slow and buying 
of the hand-to-mouth variety. Black teas are 
down at the bottom, and just where green teas 
stand is very problematical. “ Buyers would per- 
haps buy more were they able to get the money, 
and that controls the whole situation,” he said. 

The local branch of J, Aron & Co., Inc., im- 
porters of tea and coffee, under the management 
of W. T, Callaghan, finds business very quiet, 
with few buyers in the market, and prices very 
uncertain. 

Among the visitors on the local market during 
the latter part of the month, some of whom at- 
tended the roasters’ convention at St. Louis, and 
afterward stopped in Chicago for a week or so, 
were these San Francisco men; J. A. Lombard, 
of J. A. Lombard & Co.; Charles Bain, of Hills 
Bros. ; Wm. Meyer, of the American Finance 
Co., and Edward O’Brien, president of C E. 
Bickford & Co, Walter Stewart, of Geo. H. 
McFadden 9c Co., New York, and Mr. Edwards, 
of Dwight-Edwards & Co., Portland, Ore., were 
also here. — W. H. A. 


Deed: 

OUR LONDON LETTER 

The Latest News from Mincing Lane and 
the Continental Trade Centers 

Office of The Tea and Coffee Trade [ours.v 
34 Cranbourne Street, London, W. C 2 

London, November 15, 19^1) 

’^HE note in the tea market here is that ^vhilc: 
* fine grades are dear the lower kinds are ex- 
ceedingly weak. The poorer grades of Cinga- 
lese and Javanese, duty unpaid, have made as low 
as 8 cents per pound. A better price has been 
secured by Pekoe Souchong. A fair quantity ct 
Ceylon tea has passed into active use and last 
auctions witnessed an increased percentage of 
sales to offers. Some fine tippy broken tea lia. 
made 50 cents per pound. The inquiry for pun 
tea is improving in the higher grades, but for 
average consumption the blends continue to bo 
favored. Good firms are now able to offer favor- 
ite blends at attractively moderate prices .•‘i 
rather better inquiry for China teas has rcsulte-i 
lately and a fair business is passing in fine aiul 
finest Gunpowder for export. 

I found the Mincing Lane tea market mucfi 
excited about the recent arrival of the Mamf 
in the Manchester Ship Canal, fully loaded with 
tea, after 26 days from Colombo. Forty-four 
thousand packages (the largest consignment of 
lea ever made from the East for one account), 
roughly five and a half million pounds, were fully 
cleared within five working days of the steamers 
arrival, and 10,000 packages are already printe'i 
for auction. I am informed that this is ktle' 
than the best pre-war performance. Hitherto 
London has been considered invulnerable again?- 
attack regarding tea. 

The lot of the tea planter gives no sign of 
provement, and it will be surprising if the sc err- 
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for output rcstriclion does not meet with general 
endorsement in India and Ceylon. Indeed, some 
debate is proceeding as to whether the most un- 
fortunately placed plantation companies would 
not be well advised to close their gardens alto- 
gether for, say, a year. Quite a number of 
smaller concerns, particularly those working in 
Cachar and Sylhet, in India, and some of the 
lower lying portions of Ceylon, produce practi- 
cally only common teas. These teas cannot be 
sold at a profit under existing conditions, and 
there seems little or no prospect of any profit 
being obtainable in the immediate future. It is 
therefore hardly to be wondered at if the sug- 
gestion is being heard that companies in such a 
position should consider the question of whether 
they would not in the end be gainers by a tem- 
porary suspension of operations. Even in the 
case of the plantations producing the finer grades 
the conditions prevailing in the market are exert- 
ing a weakening effect on their position, for the 
slow sale of tea is tending to diminish their 
capital resources. While momentarily some 
little relief was felt by the removal of the license 
system of exports, the fresh shipments coming 
forward have swamped any good effect thus pro- 
duced and less is now heard of expected assist-- 
ance from this direction. 

Coffee Demand Still Poor 
Coffee prices are steady but there is no im- 
provement in the poor demand. At the public 
auctions only parts of the old stock were dis- 
posed of, the withdrawn amounts including 
Guatemala, Salvador, Vera Cruz, Colombian, and 
Santo Domingo. Stocks from Brazil are reported 
here to include 2,267,000 bags at Santos and 465,- 
000 at Rio. Deliveries from the interior this year 
to date are held to greatly exceed those of last 
season. The supplies of 1919, however, were 
quite exceptionally small as a consequence of the 
1918 frosts.— Thomas Reece. 


SALIENT TRADE NOTES 

William H. Walsh, advertising manager idr -b 
Salada Tea Co., Boston, started early in Xove? 
ber on a transcontinental business tour that i . 
eluded stops in all the principal cities from \hi 
Atlantic to the Pacific Coast. 

Frank C. Peabody, well known in the tta 
trade of this country, has become associated m;-.; 
Holland’s Far East Coffee and Tea Departmini. 
Boston. During the World War he served :t, 
the Army and after discharge traveled in Europe 
and Asia. 

H. F. Page, formerly manager of the conutiii- 
sion and brokerage firm of the late E. B. Harral, 
New Orleans, has become manager of The Aditr 
Export Company’s Board of Trade branch in 
New Orleans. 

Ha rry C. Christianson, head of the New York 
sugar firm -of H. C Christianson & Co., div! 
Nov. 17, age 52. 

J. A. Lombard, of J. A. Lombard & Co,. San 
Francisco, spent a week in New York durinKMln 
latter part of November, making his head- 
quarters at the offices of Rufiner, McDowell i 
Burch. 

Donald Lindo, formerly associated with thi. 
American Finance & Commerce Co., San Fran- 
cisco, spent about two weeks in New York dur n, 
the month. It is understood that he is 
to establish an import and export busiiu'ss <• 
his own account, with headquarters in San Iran- 
cisco. Mr. Lindo was with the AmcTican 
Finance Co. and its predecessor, Schwarts 
Brothers, for about seventeen years. He has s 
wide acquaintanceship in South and Ccn!r.il 
America. 

Louis Wetzelberger, w'ho has been connected 
with the New York offices of C. E. Bickford'^ 
Co., sailed for Brazil on December 1 in ibe F 

terest of his firm. 

O. J. Delfs, formerly of M. Levy’s Sons. Ne"’ 


A MERRY CHRISmAS AND A HAPPY NEW YEAR 

Just try that blend,” said the coffee roaster to the traveling salesman. ” That is the 
biggest seller in this territory.” 

” I know better ” said the salesman. 

Well perhaps not the biggest seller ” said the roaster, but by far the be^t hiena. 

” Whv you’re way off.” said the salesman. “ I can name a dozen better coffees than . • • 

The*^ body of the traveling salesman was carefully packed in ice and shlppea noi^ 
that same day. 
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York, has become associated with Arnold Dorr 
& Co., New York. 

F. J. Nettle, formerly with Jules Maes & Co., 
New Orleans, has become associated with the 
coffee department of J. Aron & Co., New York. 

The firm name of the J. C. Bulis Manufactur- 
ing Co., St. Louis, maker of corrugated fibre 
shipping cases, has been changed to Robert Gay- 
lord, Inc. 

Ross W. Weir & Co., coffee packers. New York, 
have issued the first number of “ The Home 
Brew," a little four-page leaflet which is to be 
published monthly for the benefit of the Weir 
organization. The initial number is a fine blend- 
ing of the humorous and practical, and its authors 
deserve much credit for their enterprise. 

The Biston Coffee Co., St. Louis, has increased 
its capital from $60,000 to $250,000, full paid, by 
a stock dividend absorbing a portion of the 
surplus. President F. A. Biston reports that the 
volumes of sales has increased so that his firm 
now ranks with the leading coffee roasting and 
jobbers companies of the United States. 

The Andersen-Ryan Coffee Co., Duluth, Minn., 
i^ planning for increased capacity in the coffee 
roasting department by the addition of a 500- 
pound Jubilee roaster with flex.arm cooler, granu- 
lator with chaff remover, etc. This apparatus 



will be installed in connection with their preser.j 
Bums plant. 

The Continental Tea, Coffee and Sugar Cotp 
Brooklyn, N. Y., has been incorporaiej 
$25,000 capital. The directors are Leo l incbere 
206 Jefferson ave., Abraham Marinoff, 310 jl 
4th St., and Samuel Lcdcr, 791 Broadway, all ■ 
Brooklyn. 

The Southern Coffee and Spice Co., Eirmii;.- 
ham, Ala., recently installed a Monitor saitipit 
coffee roaster, and a steel-cut grinder, separato- 
and chaffer. 

The Salada Tea Co., Ltd., Montreal, reccniK 
purchased a ten-story building on St. Laurence 
boulevard, and has remodeled it for office and 
factory purposes, somewhat on the lines of the 
Boston headquarters. 

The Amboy Products Co., importer and coffee 
roaster, Chicago, will shortly rc-arraiige the 
roasting department and install new equipment 
The apparatus will include a SOO-pound Jubilee 
roaster of the latest type with flexarm cooler and 
Stoner, storage bins, granulator with chaff re- 
mover, etc. 

Daarnhouwer & Co., 1666 Union st., Brooklyn, 
N. Y., have been incorporated with $100,000 
capital, to do an import and export coffee business 

The Green & De Laittre Co., Minneapolis, has 
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Decc: 


;i(ldc(l to its coffee roasting plant, a Monitor 
steel-cut grinder, separator and chaffer. 

The White Grocery Co., 136 Market st., 
Newark, N. J., has been incorporated with a 
capital stock of $100,000. 

A. Schilling & Co., San Francisco, recently in- 
stalled in their coffee grinding department an- 
other No. 1 Burns granulator. 

The Pneumatic Scale Corp., Norfolk Downs, 
Mass., invited trade friends to a formal inspec- 
tion of the company’s new plant on Dec. 1. 

The Bishopp Coffee Co., Evansville, Ind., has 
ordered a No. '2 Monitor coffee roaster. 

Amendment to charter has been filed by the 
H. O. Wooten Grocery Company of Abilene, 
Tex., increasing its capital stock from $300,000 to 
$ 1 , 000 , 000 . 

A shipment of coffee roasting and grinding 
machinery has recently been made to Smyrna, to 
be operated by A. B. Hatximarkou. The appara- 
tus includes a No. 7 Burns outfit of half-bag 
capacity and a Challenge burr-stone puverizer. 

Henry Pape, Inc., dealing in grocery .specialties, 
has incorporated with a capitalization of $100,000 
H. Pape, blast 7th st., Brooklyn, N. Y., is the 
incorporator. 

The Springfield Grocery Co., Springfield, Mo., 
is operating a complete Monitor coffee roasting 


plant, which it has just hnished 
This includes a No. 3 roaster, dump C( c.., ;, . 
bins, fans, stoner, piping, package taMt , 
shoe, etc. 

The W. G. Upchurch Company, a v.hul. . 
company recently capitalized at $50,0<.K) ' . 
opened for business at Jacksonville, Fla. 

A Burns No. 11 coffee grinding mill wiih m, •, r 
was recently installed by the wholesale gr,jca, 
house of T. C. Collas & Co., Memphis, Tenn 

The Market Wholesale Grocers, Inc., itlg \\ 
Randolph st., Chicago, has been organized \\;[i 
capital of $100,000 to manufacture and dial a: 
groceries, spices, coffees, etc. The principals an 
Alfred Phil, S. E. Contarsy, and Harr\’ Podol^ki, 

The Browning & Baines Co., Washin”i( n 
D. C., is preparing to install a two-bag Murid, ,r 
coffee roasting plant. 

The Heisig & Norvell Wholesale Grocery Cn., 
Beaumont, Tex., has contracted for a $60,000 i.nt- 
story building. 

The Vance Grocery Co., Henderson, N, C, 
bought the business of the Aragon Coffee Ln,. 
Richmond. Va., and is continuing the opcratif i; 
in Richmond of the complete 4-roastcr Burns 
plant which the .Vragon Co. installed some 
ago. 

.\. Palmigiano & Co,, Inc., Rochester, X, Y, 
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A. Geo. Schulz Company 

Boxes, Cartons, Containers 
Milwaukee, Wis. 


COMPLETE PACKING FOR TEA AND COFFEE TRADE 


Cens ■ Containers -PacKages^ 


Rochester Lithographing Co. 

ROCHESTER N:! 


INSURE THE SAFE DELIVERY OF YOUR PRODUCT 

USING 


For Tea 



For Coffee 


WK WANT YOUR BUSINESS 

■DEAL CORRUGATED BOX CO., PARKERSBURG, W. VA. 


When WHtlng AdTerUsers. Kindly Mention The Tea and 


Coffee Tbade Journal 
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Decemb, 


have incorporated \\ith $50,000 capital to transact 
a general whcjlesak and retail grocery business. 

'rhc Slone-Orfltan-W ells Co. Mills, Duluth, 
Minn., will bo«jn arrange for the installation of 
anolher Burns So. 1 coffee granulating oiitfil, 
similar to several already in use. 

The MillerT-enfestey Grocery Co., Tampa, Fla., 
has annoLineed its intention to engage in a whole- 
sale business in that section, starting with $150,000 
capital. George S. Lenfestey is president, Harry 
Waggoner vice pre'sident, and R. W. Miller treas- 
urer and general manager. 

The Star Cash Stores Co., which operates 40 
stores fjr more in Texas, will soon install addi- 
tional peanut butter criiiipmcnt in the head- 
quarters at 3003 Elm st., Dallas. This will in- 
clude a 4-bag Burns roaster, flexarm cooler, 
blanchcr, cleaner, etc. 

The Condensed Bluing Co , Chicago, has been 
admitted to membership in the American Spe- 
cialty Manufacturers Association. 

The Maury-Colc Co., Memphis, Tenn., has 
added a Burns flat-plate peanut grinding mill 
with direct-connected motor. 

The George Bobb & Sons Co., Columbus, O., 
wholesale grocer, moved into its new building at 
the corner of Hickory and Front streets, on 
Dec. 1. 


The Griffm Grocery Co., wholesale grocer 
coffee roaster, McAlestcr, Okla., will short], 
arrange the peanut butter department and i: • : : 
additional machinery. The new apparatu^ , • 
iiicliide anolher Burns roaster and c. 
blanchcd-nut cleaner, picking table, etc. 

A large and handsome office calendar is ! , 
sent to tea and coffee men by the New 
Dock Co. Iji addition to the dale pad the c;.'. r 
dar shows a colored map of the company’s do. <- 
and warehouses. Details of the company’s 
ganization and facilities are also given. 


A PARAGUAY TEA ANALYSIS 
The analysis of many samples of Paraguay tea 
(mate') are reported in the Berichte der deutschen 
pharmazeutischen Gesellschaft, 30, 22-6, (1920) by 
C R. Hennings. He found that the average 
content is: 


Moisture 

Water-soluble materials 

Alkaloid 

Tannin 

Total ash 

Water-soluble asb 

Hydrochloric acld-soIuble ash 

AjkaUnlty of ash calculated to k2C03 

Ash of water extract 

Crude fiber 

Ether-soluble materials 

Total nitrogen 

Resin 
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Freight 

Express 

Parcel 

Post 

Skipments 


STAR CORRUGATED BOX COMPANY, INC. 

Front, Gouverneur and Soutk Streets YORK CITY 
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MOISTURE PROOF AND PARCHMENT LINED 


ORDER TO-DAY 


WE SHIP TO-MORROW 


MILLER FIBRE PRODUCTS CO. 

350 WEST ONTARIO STREET CHICAGO 


We Specialize in Packing 

TEA BALLS 

[Individual Brands] 

and are now packing for some 
of the leading firms of the 
country 


CORRESPONDENCE SOLICITED 


Upham Food Products.. 

ESTABLISHED 1909 

329 Greenwich St. 
New York 

Connecticut Factory: Hawleyville, Conn. 


Keep this in Mind 


U isn't huw lender and crisp ibe/ ere when xoa ship them, bat 
when they R£ACH THB BKEAKFAhT TABLK. that wins ^nlr. 
atlon fur your prepared foods. 

MskioE this paper Just risbt ia our specialtr. If lha right paper 
ie uxd to eeal >ouc paekagrp. flakes will be kept crisp, 

^al there In Waxed Psper and thus pul the ' 'aeaJ” of excel* 

KALAMAZOO VIBZTAOLI PARCHMENT COMPANY 
Ketamaxee, Mtehlgati 

" Worl4'a MoiUl Paper Mill " 

Maoufacturers of waxed and eegstabla Parcbmaat^Paper 
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THE FLAVORING EXTRACT TRADE 

Q A department devoted to the interests of manufacturers 
and dealers in Flavoring Extracts and Essential Oils. 


MEXICO’S VAMLLA TRADE 

Describing Cultural and Harvesting Condi- 
tions, Trade Classifications un<l Dis- 
tribution of Exports 


liy CiiAHi.KS H. Cr.s'xi.NiaiAM 

U. S, 'I'l’iJllf I'ollllIliSKloiMT 

A T present Mexico employs over 5(MXX) people 
** in the cultivation and c.xtracLiou of vanilla— 
one (jf the most imporiani uf the minor extractive 
industries of that country. Vanilla is indigenous 
to the soil of Mexico. It is principally cnltiv.iicd 
in the districts of Papaiula and Misanlla in the 
State of Vera Cruz, the most productive region 
lying southeast of Tuxpan, hetween the Riwrs 
Xautla and Tuxpan, 

V'aiiilla grows more or less in a wild state 
in the low hills, and with such almndance that 
it perfumes the air in the vicinity. Furmcrly this 
wild vanilla was considered common property. 
A French colony e.stahlislicd on the h.ink.s (»i tin* 
Xautla River, M-hich engaged in the cultivation 
of vanilla on a large scale, met with very satis- 
factory results. The vanilla grows best in rich, 
sandy soil not drained too thoroughly. When 
growing wild it is usually sheltered by the trees 
of the forest, and in the state of cultivation it is 
protected by trees planted for that purpose. The 
temperature most favorable for Its production is 
about 85'’ F. It grows best at an altitude of 
1,000 feet above sea level. The character of the 
soil, the temperature, humidity, etc., influence the 
quality of the vanilla, its aroma, and its strength. 

There are different varieties of vanilla in the 
vicinity of Misantla, known as the Misantla beans, 
which have a coarse bark. They arc not so 
plentiful nor are they considered so good as the 
Papantia bean. These indigenous varieties are the 
cimarror, the mestiza, and the mansa. When they 
are ctired only an expert can distinguish between 
the various classes. There is also a wild bean 
known as the vanilla platano, which the Indians 
eat. This differs from the ordinary vanilla above 


dcscrilied (planifoliH) in that the plant is iiuufi 
smaller but has larger leaves. 

The Harvesting Period 
Vanilla ripens most extensively in January ami 
February. However, there is so much demand 
lor the fruit that for many years crops have bcin 
prematurely harvested in October and November. 
As a result the beans weigh a pound less per 
thousand than they would normally. In emn- 
pliance with an order of the Government, ili< 
authorities wore formerly instructed to prevent 
the harvesting of unripe fruit, but this order has 
not been enforced. great deal of that which 
is produced early is stolen by natives, who re:ili/v 
that they can place the product on the market to 
good advantage. Many planters have their domi- 
ciles and headquarters at a considerable distance 
from their plantations, and in order to avoid tho 
plundering of their crops they cut the vani]]:t 
early, rather than be deprived entirely of ilir 
fruit. One of the great problems of the owmr- 
of vanill? plantations is to provide against ihv 
robberv* of their crops. 

Classes of \ anu.i.a Beians 
For commercial purposes vanilla is divided inm 
four classes: The large-fine, the small-fine, l:i 
vacate, and la basiira. The large-fine and small- 
fine are practically of the same commercial valne. 
The former weighs from 10 to 12 ounces, and 
each bean is about 20 centimeters long; the latter 
is from 10 to 15 centimeters and its weight 
almost equal to the large-fine. The zacate, which 
is a largo vanilla bean weighing more than thv 
former two, grows more abundantly along tho 
roadsides in the warm and hot regions of Mexico, 
where formerly its fruit was considered to be 
without commercial value. 

Quantities and Values 
Because of the fact that the United States bn - 
most of the vanilla of Mexico the dollar i? the 
basis of price, both for buying and selling. T be 
price paid at the plantation varies from abcit 
$2.50 to $3 per pound, while the price in \ era 
Cruz is about $3.50 per pound. The New York 
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PRODUCTION INSURANCE 

The high efficiency of Automatic Machinery cannot be attained by the employment 
of hand or semi-automatic methods. 

Automatic machinery is absolute production insurance. 

Your profits depend upon your production. 

Let us tell you how the Standard Automatic Combined Vacuum Filling and Closing 
Machine will increase your profits. 

FILLING FILLING AND CORKING FILLING AND SCREW CAPPING 


STANDARD AUTOMATIC MACHINE COMPANY. Rochester. N. Y.. U. S. A. 


VANILLA 

BEANS 


THURSTON & BRAIDICH 

27 CLIFF STREET 
NEW YORK 


Comores 

Bourbon Vanilla Beans 
We are direct receivers 
from the Islands. 

Tahiti 

Vanilla Beans 
Yellow Label 
Shipments received at 
regular intervals. 

ANTOINE CHIRIS CO. 

18-20 PLATT ST. 

NEW YORK 


Wien Writing Advertisers. Kindly Mention The Tea a.vd Coffee Trade Journal 





r-SR' 


814 


THE TEA AND COFFEE TRADE JOURNAL 


December, 


1 jj 



A MODEL EXTRACT PLANT 


Here is the new factory and 
office building recently erected 
at Fargo and D streets. 
Boston, for the Joseph Burnett 
Company, flavoring extract 
manufacturer. The main of- 
fices are on the second floor, 
while the top floor is occupied 
by a modemly equipped chemi- 
cal laboratory. This is ac- 
counted a model extract plant. 


The New Burnett Company Factory and Office Building in Boston 


price is about $4.50 per pound, with duty paid. 
Mexico levies an export duty of 1 peso per kilo 
plus a surtax of 10 per cent. These have been 
the ruling prices for 40 years. 

In 1912-13 exports of vanilla from Mexico to 
various countries were as follows: 


Prance 3,087 61, 5B 

<{rcat Britain 1 ' ^ 



Total 107,403 2,333,26 


GINGER TINCTURE REGULATED 


Country Quantity. Value. 

Alloa. Peeoi. 

Belgium 219 4,000 

United States 

Prance 20,339 320,207 

Holland 987 11,909 

Italy 132 2,000 

Total 2S8.766 3^315,471 

In 1918 the following quantities, with values, of 
vanilla were exported: 

Country Quantity. Value. 

Alloa. Pe$o$. 

Snaln 659 4,730 

UWted States 44,346 500,275 

Cuba 1 ^ 

Total 45,006 505,020 

During 1919 the following exports of vanilla 

were made to the countries listed: 


Country. 

Cuba 

Spain 

United States 


Quantity, Value. 

Kilos. Pesos. 

19 151 

631 4.66.5 

193.66.3 2,266,826 


Internal Revenue Comtnission Rules Thi 
It Will Be Classed as an Alcholic Prep- 
aration Fit for Beverage Purposes 


(From a Staff Correspondent) 

Washington, D. C, Dec. 1, 1920. 

T he Commissioner of .Internal Revemi 
William M. Williams, has issued the follov 
ing notice to Prohibition directors relative to e: 
tract ginger: 

“ On and after ninety days from the date here: 
[Nov. 16, 1920] U. S. P. tincture of gmge 
whether sold as jamaica ginger, essence of ginge 
extract of ginger, or by whatever other i™ 
known, is hereby classed as a U. S. P. alcohol 
preparation fit for use for beverage purposes, ai 
may be manufactured, sold, transpor i and us 
only in the manner provided for ot sirai 


ARCHIBALD & LEWIS CO. 

Imp«rt«rg and Ortiidcrt 

SPICES, SEEDS AND HERBS 

Three Hundred percent increase in our business is proof of the s^king: 

Quality aMUTCS bucccm. Wa have solved the quality problem for others, 1 

18 DESBROSSES STREET Established 1890 


superiority of our goods, 
et us co-operate with you. 

NEW YORK 


CORRUGATED FIBRE CONTAINERS 

For Freight, Parcel Post or Express Shipments 


Buffalo Corrugated Container Co. 

27 Imson Street, Buffalo, N. Y. 
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Wholesalers!! 

When you are in 
Ihe market for 

I Grade— Pure 

flavoring Extracts 

Stock or Private Label 

WRITE 

ShePvEPv.Gillet Co. 

17di and South Clark Sts., Chicago 

ESTABUSHED IB52 


Connoisseurs Use 

UNGERER'S 


VANILLA BEANS 

VANILLIN 

COUMARIN 

AND 

FLAVORING 

INGREDIENTS 


UNGERER & CO. 

NEW YORK 

Pkiladelpliift Ckicago San Francisco 


Vriien Writing AdvCTtisers, Kindly Mention Tan Tea and CorrEE Tbade Jodbnai. 
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classed ofdcial preparations listed in Section 60 
(b) of Regulations No. 60 and Prohibition 
Mimeograph No. 87. 

“ Section 94 (a) of Article XVII of Regula- 
No. 60 is hereby revoked 
■'An alcoholic extract of tincture of ginger 
made in accordance with the process described on 
Page 469, Ninth Revision of the U. S. P. will 
be classed as unfit for use for beverage purposes, 
provided the quantity of Ginger Root used is as 
follows: Jamaica Ginger No. 30 Powder; 400 
grams t(* make 1,000 milliliters.” — Lamm. 


A NEW SOURCE FOR VANILLIN 
(Special Correspondence) 

Kingston, Jamaica, Sept. 24. 1920.— The Gov- 
ernment laboratory of Jamaica has been con- 
ducting experiments for the production of pi- 
mento-leaf oil from pimento leaves. Since these 
experiments arc still in progress, the director of 
agriculture reports that they arc not yet in a posi- 
tion to start production on a commercial scale. 

It has been found that pimento leaves yield 
about 1.8 per cent of cugcnol, from which iso- 
cugcnol and vanillin can .successfully be obtained. 
It has also been found that iso-eugcnol can be 
produced by the appropriate fermentation of pi- 
mento leaves. 

As cugcnol is of high antiseptic powers, it is 
thought that this piinciUo-leaf oil would find use 
in the United States as an antiseptic constituent 
of tooth pastes and toilet preparations besides 
serving for the manufacture of vanillin. If a 
market can be found, Jamaica can produce 100, 060 
pounds of pimento-leaf oil per annum from ma- 
terials at present wasted.— C. L. L. 


ESSENTIAL OIL OF TEA LEAVES 
One cubic centimeter of oil was secured by P. 
van Romburgh (Proc. Acad. Sci. Amsterdam, 22, 
758-61, 1920) from fifteen kilograms of freshly 
fermented tea leaves. This oil was then treated 
with alkali to s.apouify the esters which were 


present, and then subjected to fractional disL^b- 
tion. The two main fractions, boiling 154~6 C 
and 156-8® C., were mixed and distilled m reciij 
The principal fraction obtained distilled between 
75-80° C at 28-30 mm. pressure, had a density o? 
0.8465 at 15® C, and an index of refraction of 
1.43756 at 19® C Analysis showed it to have the* 
empirical formula, C,H^,0. Its various rcaciions 
showed that its structure is probably ET-CH 
CHCHjCHjOH, be#g the same alcohol as that 
obtained from Japanese peppermint oil.— T rigu. 


NEW DEPARTMENT HEAD FOR PEASK 
Thomas M. Rector, formerly in charge of tin 
Division of Food Technology of the Institute of 
Industrial Research, Washington, D. C., has been 
appointed director of the Department of Indus- 
trial Chemistry of the Pease Laboratories, Inc, 
New York. Mr. Rector has been associated in 
the commercial development of several nationally 
known products, and during the War served 
an officer in the Chemical Warfare Service. Hr 
was active in the perfection of the America!; 
A rmy gas mask. 


TRADE REFEREES APPOINTED 
(From a Staff Correspondent) 
Washington, D. C, Dee. 1, 1920.— At the 
recent convention of the Association of Official 
Agricultural Chemists these referees of intercRt 
to this trade were appointed for the coming; 
year: Flavoring extracts: H. J. Wichman, U. S. 
Food and Drug Inspection Station, Denver; 
Spices, H. E. Sindall, Brooklyn, N. Y. ; Co§ci\ 
H. A. Lepper, Bureau of Chemistry; Tea, E, M 
Bailey, New Haven. Conn. — Lamm. 


The Decatur Extract Co., with headquarters at 
Decatur. 111., has been formed with a capitaliza- 
tion of $10,(XX) to deal in and manufacture flavor- 
ing extracts, etc. The incorporators are Hiich 
Logan, C. M. Goltra and J. A. McGrath. 



A SIGNAL SUCCESS! 

You bare the preparation-formula in perfect goods carefnllT 
made. make It a Signal Success by packing It In PEER- 

rj^SS TUBES — made by Bellied workmen, In a clean factory, 
for beside being of superior quality PEERLESS TUBES are 
clean tubes. May we proye It? 

218 Broadwa; 
New York 
N. ¥.. U. S. A. 


"PEERLESS TUBECQ 
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COLLAPSIBLE 

TUBES 

of Pure Tin and Com- 
position Metal. Both 
Plain and Decorated 

SPRINKLER TOPS 


Ask for Prices and Samples 


WHITE METAL 
MANUFACTURING CO. 

1006-12 CLINTON STREET 
HOBOKEN, N. J. 


This Seal 

is on the Certificate which is 
packed with every bottle of 
VAN DUZER’S FLAVORING EXTRACTS. It 
means that this company stakes its reputation of 70 | 

years on the quality of the products. 

Van Duzer Extract Co., m.I 


VANILLAS 

of every variety 
ESSENTIAL OILS-ETHERS 
M. L BARRETT &C0., Importers 

Oldest Vanilla Dealers in U. S. A* 

233 W. Lake St. Chicago 



Price's 

Vanilla 





D ON’T be misled by the 
greater per cent of profit 
imitation vanilla extracts offer. 
And don’t be misled into think- 
ing you are doing your custo- 
mers a favor in selling them 
extra strength vanilla. In sell- 
ing extracts you are Celling ser- 
vice rather than a commodity 
and you should realize, what 
quality in vanilla really means. 

Price’s Vanilla pays you the 
per cent of profit you need to do 
business profitably, but it is 
made not with profit as the big 
idea but with quality, rich, mel- 
low flavor and that just-right 
strength whith assures good 
baking results. 

Dr. Price* r cztractn arc packed in 
full 4oz., 2 oz., and l\oz. bottlcz, 
alzo 25c and 20c bottlcz. Order 
from your jobber or write ue. 

Price Flavoring Extract Co. 

In Businese 67 Yeere 
CHICAGO, U. S. A. 


When Writing Advertisers, Kindly Mention The Tea axd Cofeee Tiiade Jolexai. 




THE COCOA AND CHOCOLATE TRADE 

^ A department devoted to the intereats of importers, 
manufacturers and distributers of Cocoa and Chocolate. 


LONDON COCOA MEN ANXIOUS 


Trading Conditions Are Unsatisfactory and 
the General Depression Is Causing 
Anxiety 


(Special Corkesfondence) 

London, November 3, 1920. 
'^HE cocoa market remains very quiet and 
•* prices are barely maintained. It has been 
known for some time that the market for raw 
cocoa was In an unsatisfactory condition, owing 
to a heavy accumulation of stocks, due to some 
extent to a slackening retail outlet. In the cir- 
cumstances, it is not surprising that difficulties 
have arisen, and Mincing Lane was somewhat 
disturbed by the knowledge that a firm of some 
importance had become embarrassed. The lia- 
bilities appear to reach rather important figures, 
but it is possible that the matter may be arranged. 

Ecuadorian cocoa, regarded as the best iu the 
world, and which before the war came to Europe, 
has since 1914 been mainly diverted to the United 
States. Now again British cocoa, chocolate and 
sweetmeat makers are being advised that it would 
be well for them to investigate the possibilities 
of branch establishments in this republic. Guaya- 
quil itself, cleaned up and flourishing, would offer 
a good site. Raw cacao and raw sugar are pro- 
duced in regions only a few miles distant. Labor 


can be obtained in the neighborhood. A rcccn! 
British visitor in Ecuador declares he was pLr- 
sonally assured by Dr. Jose Luis Tamayo, presi- 
dent of Ecuador, that British capital and indus- 
try would receive not only a welcome but ever} 
possible assistance and concession. It is sug- 
gested, for example, that incoming capital should 
be free of all taxation for at least ten to fifteen 
years, while machinery and equipment for in- 
dustry should enter free of duty. 

It is of course recognized here that Ecuador’^ 
former supremacy as a cocoa-producing countr) 
has been captured by West Africa and North 
Brazil, and the precarious situation of this coun- 
try is realized. Much useful work, however, hns 
been done by the Associacion de Agricultores do 
Ecuador, established in 1912; since active inter- 
vention began, the bulk of Ecuadorian cocoa has 
passed through the association’s hands. Cocoa is 
bought outright from growers and stored and 
held for opportune marketing; the costs of opera- 
tion are met by a special tax of three sucres per 
quintal (101 pounds), imposed by the Govern- 
ment on all exported cocoa and handed to the 
association. Among its activities are the tii- 
couragement of scientific methods of cultivation 
and the elimination of disease. 

Generally the continued depression in the cocoa 
trade is causing very real anxiety here, because 
while it is a rich trade it is out of the question 
to give usual orders while stocks in London and 


JOHN CLARKE & CO. 

BROKERS IK 

COCOA BEANS 

13S FRONT STREET NEW YORK 

Special sampling and shipping facilities, insuring good service in qualities and 
deliveries. Regular Weekly Market Reports mailed on application 
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Hooton’s Cocoa and Chocolate 

Insures Quick Sales and Repeat Orders 

AMERICAN and DUTCH PROCESS COCOA POWDER 
Packed in 

Barrels, Half-Barrels, Fifty and Twenty-five Pound Drums 
•‘MOaUL” Brand SWEETENED COCOA 
Packed in lb. tins — too lbs. to case. 

••HARVEST” Brand SWEETENED COCOA 
Packed in i lb. tins — too lbs. to case. 

••HARVEST” Brand SWEET CHOCOLATE and PREMIUM CHOCOLATE 
Packed in yi lb. Cakes — too lbs. to case. 

••HARVEST” Brand BREAKFAST COCOA 
Packed in % lb. tins — loo lbs. to case. 

Samples and quotations furnished upon request. 

HOOTON COCOA COMPANY 


NEWARK 


NEW JERSEY 


Seggerman Bros., Inc. 

Brokers in 

COCOA BEANS 

AND 

CHOCOLATE PRODUCTS 

A service, thorough in all departments, is offered 
to manufacturers who require attention to detail, 
and are particular as to their gradings of the 
various cocoas. 

S. T. Smith, Mgr. 9 1 Hudson St. 

Cocoa Department New York City 


When Writing Advertisers. Kindly Mention The Tea and Coffee Trade Journal 
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also at Bordeaux remain at their present excep- 
tional total— Thomas Reece. 


COCOA TRADE NOTES 


The Nobility Chocolate Co., Ltd., St. Thomas, 
Ont., Canada, has been incorporated with a capi- 
talization of $1,0(X),000 

The Horace L. Day Co., Inc., New York, has 
been incorporated at Dover, Del., with capital of 
$3,625,000, to manufacture cocoa and products of 
cocoa beans. 

The Chocolate Products Co., Baltimore, is in- 
stalling a Burns No. 1 raw-cocoa cleaner, together 
with bucket elevator and other necessary connec- 
tions. 


FRANCE FORBIDS PEPPER IMPORTS 
(From a Staff Corhf,spondent) 
Washington, D. C., Nov. 19, 1920.— The De- 
partment of Commerce received a cablegram a 
few days ago from Commercial Attache Hunting- 
ton at Paris, advising of a new French govern- 
ment degree prohibiting the importation of pep- 
per into France and Algeria. — Lamm. 


CINNAMON FROM CEYLON 
(Special Correspondf.nce) 
Washington, D. C,, Nov. 13, 1920. — The 
Bureau of Foreign and Domestic Commerce has 
announced the receipt of a letter from U. S. 
Consul Keiser, of Colombo, Ceylon, saying that 
exports of cinnamon chips and ouills from Ceylon 
during 1920 compare favorably with those of 


1919. From January 1 to September 20, ly.ij 
there were 1,588,752 pounds of quills and 1,17.’,- 
286 pounds of chips exported, compared w th 
2,391,652 pounds of quills and 1,876,553 pounds o; 
chips for the year 1919. At the present tirr.r 
ordinary assortments are purchased in bales c: 
100 pounds at an average price of 22 cents, Unin l 
States currency, per pound- — B. R. W. 


NEW TYPE OF SHIPPING PACKAGES 
The Clevcland-Akron Bag Company, Clevclaml, 
Ohio, the firm that introduced Saxolin paper ba,cs, 
which arc quite generally used in the coffee and 
spice trades, recently brought out a similar cuii- 
taincr which takes the place of a double bag. It 
is sold under the name of " Coverlin." It is a 
new type of dirt and dust-proof and aroma-re- 
taining shipping package, made of burlap with 
paper processed directly to the burlap, Tht 
manufacturer states that it sews as readily as an 
ordinary burlap bag, and the background of paper 
prints to better advantage. It is also undcrstnod 
to be a time and labor saver. 


EAST INDIAN TEA MACHINERY 
England supplies the bulk of the machinery 
used in the tea factories of the Dutch East Indies, 
according to a report by U. S. Trade Commis- 
sioner Fowler. He adds that for nearly all of 
the 120 tea estates in the islands there is & factory 
to handle the output, and these mills constitute 
a market for rolling machines, ball breakers, fans, 
and drying and .grading machines. 


NEW YORK BAKING POWDER CO., Inc. (of Delaware) ALBANY, N.Y. 

Martu/actuw of High Grade Baking Powders 


Packers of Cocoa, Corn Starch, and Soda 

Private Brands Our Specialty Largest assortment of Stock Labels 


Folding Paper Boxes 

for 

Food Products, Proprietary Medicines, Etc. 

We specialize in Higb Grade Cartons 
made from Patent Coaled Board 
If you require QualUy and Dependable Service $end your specifications to 

Standard Paper Co., Kalamazoo, Mich. 

Board Mill Capacity, 100 tons pec day— Box Factory, 50 tons per day 
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KNOWN HIGH QUALITY 


The reputation of 

Baker’s Cocoa 
and Chocolate 

& preparations for 
flavor, purity and 
excellence is such 
that they are the 
favorites with 
consumers and 
p»r, art. arg easily sold. 

WALTER BAKER & CO., Ltd. 

Established 1780 Dorchester, Mass. 


PIE FILLING 

in 16 oz. cans 

Lemon, Cocoanut 
or Chocolate 

Your brand or ours 

Jelly Powder 

Three packages to a carton 

PURE 

FRUIT FLAVORS 
ARCADIA FOOD COMPANY 

174 Hudson St New York. N. Y. 


B« COCOA 

IN BARRELS AND DRUMS 

Also packed in tins under your 

Private Label 

We make American and Dutch 
Process Cocoa 

Write for our Latest Price List 
State Style of Packing and 
Quantity Required Annually. 

Tell us where you saw this 
Advertisement. 

AMBROSIA CHOCOLATE 00. 

331-333-336 FIFTH AVE. 
MILWAUKEE, WIS. 


THE PROGRESSIVE CHOCOUTE AND COCOA 
MAHUFACTURERS 



■An economic lesson devel- 
oped by the War is cocoa 
packed in cartons; will 
keep equally as good as tin 
— and cheaper. 


itLiiiiuiiiuiiiiiiimi.oiiiiuiiiiuiLiliiii 


MANUFACTURED BY 

W. H. BAKER, Inc. 

RED HOOK WINCHESTER 
NEtr YORK VA. 
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FOR BETTER DELIVERY METHODS 

Q A department for discussion of delivery problems, designed to 
be of real help to present and prospective users of motor trucks 


A WHOLESALER’S TRUCK COSTS 

New York State Grocery Firm Shows 
Comparative Expenses of a Two- and 
a Five-Ton Motor Truck 


following comparison of a iwo-lon and a 
* five-ton truck used in delivering groceries 
leaves no doubt as to the fact the five-ton is far 
better for wholesale grocers, but many such 
firms have need of a lighter truck, and the cost 
of the two-ton truck mentioned here— 117 cents 
per 100 pounds — is very reasonable, considering 
the short hauls. 

The truck comparisons are taken from an 
article in “Truck Transportation,” written by E. 
J. Rogers, purchasing agent for Brewster, Gor- 
don & Co., the largest wholesale grocery and im- 
porting firm in Rochester, N. Y. 

The firm at the present time is using five trucks 
to haul freight between the railroad depots and 
their warehouses and to make deliveries to their 
customers. 

Two of these trucks — a two-ton bought in 
April, 1919, and a five-ton bought in March, 1920, 
arc the backbone of their delivery system. 

During the six months ended July 1,' 1920, 
the two-ton truck worked 150 days and traveled 
3,130 miles, an average of 20.9 miles per day. Its 
operating cost, including a repair bill of $64.30, 
was $1,875.80, or $12.51 a day. 

The truck hauled 1,175,400 pounds of groceries 
out of the warehouse and carried 504,000 pounds 
into it, a total of 1,679,400 pounds hauled alto- 
gether. The cost therefore was $2.23 per 100 
pounds. The following table gives all figures: 


Period covered 

Days worked 

Miles travelled 

PouDds carried out. . . 
Pounds carried In.... 
Pounds carried total.. 
Tons carried, total... 
Total operating cost.. 
Miles per day average. 
Cost per day, average 
Cost per ton, average.. 


6 moQtbs 

150 

8.130 

. 1 , 175.400 
. . 504,000 
. 1 , 079,400 

839.7 

. 51 , 875.80 

20.9 

. . . 512.51 
. . . . 52.23 


During the five months ended August 10, 1920!, 
the five-ton truck worked 125 days and traveled 


2,290 miles, an average of 18.32 miles per da> 
Its operating cost, including a repair bill of 
was $2,243.32 for the period, or $17,946 per d.t\ 

The truck hauled 2,905,000 pounds of groccri^' 
out of the warehouse, and carried 1,120,000 
pounds into it, a total of 4,025,000 pounds hauled 
altogether. The cost therefore was $2.23 per ton, 
or 11.17 cents per 100 pounds. The followinji 
table gives all figures : 

The tabulated figures arc: 


Period covered 5 months 

Days operated 125 

Miles travelled 2,290 

Pounds carried out 2,905,000 

Pounds carried in 1,120,000 

Pounds carried, total 4,025,000 

Tons carried, total 2,012,5 

Total operating cost 12,243.82 

Miles averaged per day 18.32 


Cost per day, average 517,946 

Cost per ton, average 51.114 

Cost per 100 pounds, average 50.0556 


A cost of a little over 5 cents per 100 pounds 
for hauling groceries is very low, and conse- 
quently veiy satisfactory. It is noticeable, move- 
over, that the hauling cost with the five-ton truck 
is less than half what it is with the two-ton. 
This proves that the five-ton is much better 
adapted to their work. 

This low cost is the more remarkable because 
the five-ton truck averages only 3.22 miles to 
the gallon of gas, and sixty-three miles to the gal- 
lon of oil. This is due entirely to the short runs 
and long stops for loading or unloading. The 
truck is often out all morning, without coverinc 
more than nine miles. The engine will be run- 
ning all the time, and so keeps up the consump' 
tion of gasoline. Were it possible to shut off the 
motor at each stop the mileage would be con- 
siderably increased, probably to about four and 
one-half miles to the gallon. 

COFFEE SUBSTITUTES 

Want to hear from those interested in a 
wonderful filler, that is in itself a beverage 
of delicious flavor. For further informa- 
tion and samples, write 

A. W. TRUEMAN, Albany, Ga. 
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K&D Packing Materials 



I N nine big factories H & D Corrugated 
Fibre Board is fashioned into a myriad of 
different forms. Bo.\es, large and small, 
containers of every conceivable shape and 
structure, rolls, wrappers, protective pads and 
partitions — all have their part to play in the 
packing of a thousand different shipments. H 
& D Packing Materials are at the service of 
shippers everywhere. 



Our 1921 Schedule of 

PRICES 

On Plain and Decorated 

TIN CONTAINERS 

Is Surprisingly Low 

Send Us Your Inquiries for 
Large and Small Quantities 

FEDERAL TIN CO^ Inc. 

Charles and Barre Streets BALTIMORE, MD. 

Representative, Chicago District, 

SPAULDING BROS., 20 E. Jackson Blvd., Chicago, III. 
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TEA AND COFFEE PREMIUM TRADE 

Q A department devoted to the interests of users of Premiums, 
Advertising Specialties and Novelties in these trades. 


IJK.NKFITS or PKEMimi GIVING 

The Soundiiess of tlie System as aii Adver- 
tising Principle in Present-Day 
Merchandising* 

By HstI'Jv- \V, I’ortkr 
New Yobk 

'T’ifEY say iluit 9() per cent of the power gen- 
^ crated in running a steam engine is wasted. 
In publicity advertising the percentage of wasted 
power is certainly high. When you enter the 
public prints you pay for circulation. But how 
many readers never see your advertisement? 
How many pay no attention to it? 

With the premium method of advertising it is 
different. There is a special inducement that 
will make them purchase your goods. One of 
the strongest points in premium advertising is its 
economy in proportion to the results. A vigor- 
ous advertising campaign in public prints costs 
a small fortune. A premium advertising cam- 
paign of equal vigor costs comparatively little — 
And why? The heavy cost of publicity advertis- 
ing lies in the wholesale expenditure of ammuni- 
tion. The premium method of advertising fires 
no broadsidc.s — no random volleys. Every shot 
is a single shot — an aimed shqt, one bound to 
reach its mark. One shot that hits is worth a 
thousand that mis.s, and it costs a thousand times 
less. 

Premiums Supplf.mextal — Not Substitutional 

In what I have said, it may seem that I am 
antagonistic to other systems of advertising. 1 
am not. I believe in them earnestly and know 
full well the good to be derived from their use. 
Indeed, one should supplement the other. When 
premiums are made a part of the genera! pro- 
gram and used in connection with space adver- 
tising, they will greatly augment the effective- 
ness of the latter and make the expenditure along 
that line more definite and certain of results. 
Let the manufacturer just add the magic line: 

• Excerpts from an adfiress delivered at a conven- 
tinn of sales and advertlsinjr men in New York by 
the president of the IVeniium Service Co. 


“ A coupon in every package,” or, “ Save '.h^ 
trade-mark for valuable premium,” and the sp.ui 
advertising will become one hundred per cen: 
effective. 

The Substitution Problem 

A short time ago I asked the sales mana,:;(: 
of one of the largest concerns in the country 
what, in his opinion, was the most valuaMf 
feature of premiums from the manufacturor’.- 
standpoint. He unhesitatingly replied: “The prv 
vention of substilulion by the retailer of anothir 
brand for the one called for.” Premium adver- 
tising solves the substitution problem. 

“ No,” says the retailer, ” I haven’t that brand, 
but I have something just as good at the same 
price.” 

Dollars to doughnuts, the customer will accept 
the "just as good” unless the brand called f'^r 
offers a special inducement. 

The premium is the plus that defeats this sub- 
stitution. With a premium in mind the customer 
will insist on your brand. 

It is human nature to get as much as possible 
for your money. The buying public is intensely 
human in this respect, and quality plus premiums 
mean increased sales. 

Advertising is following the stiffest line of re- 
sistance without premiums. The premium is the 
last urge that makes the sale. 

Retailers are quick to recognize the demand b.v 
brand name. The premium coupon saver will 
ilot be put off by substitutes. The brand that 
offers premiums, providing the quality is rghi. 
has that much advantage over non-premium 
brands. 

The premium inducement meets the situation 
It is true profit-sharing, and the average con- 
sumer fully appreciates that fact. It is " good- 
will ” advertising, and its success lies in the fa^'t 
that it appeals to the self-interest of the 
individual. 

Thousands of consumers, acting upon 
notice appearing upon the coupon found in the 
package or the notice upon the label and in the 
general advertising, send for the premium catai-'^- 
The catalog is studied in the home. Each men - 



,\mb€r, 1920 


THE TEA AND COFFEE TRADE JOURNAL 



Knickerbocker case Co. 

230 N. Clinton St. CHICAGO, ILL. 
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I)(T of the family has seen something that he 
or she would like lo have. The woman has set 
her heart upon some silverware or an article of 
furniture — things she might never be able to 
purchase with money. The girl secs a manicure 
set or piece of jewelry, and the boy a baseball 
or a pair of roller skates. Even the old man, 
himself, is not unaffected, and he looks forward 
to the time when it will be his turn to get the 
premium, and has already decided upon a watch 
or pipe. 

SunsTiTUTioN Won't “Go” 

Think you that substitution will “go” with this 
family? Not much. They will turn their backs 
upon the dealer that docs not have that particular 
brand and will try another and another. The 
retailer is not, perhaps, particularly W'orried over 
the loss of the sale of that one article; but a 
matter of much more serious import is the fact 
that he is putting his customer in touch with 
another dealer, who might not only sell her, we 
will say, the milk, but also supply her needs in 
the coffee, flour and soap lines as well. 

Such a dealer will prove an easy customer 
when the salesman for that brand arrives, and 
if the salesman is long delayed, he is very likely 
to send to his jobber for some of the goods. 

What pos.sihility think you there would be for 


Krispy Krust 

the modern pastry, containing 
just the correct proportions of 
ail the necessary ingredients for 
quickly and easily making all 
kinds of pies, tarts, cream slices, 
cheese sticks and every other 
form of delicious pastry. No 
trouble, no failures, no fuss. 
You simply add water, roll out 
and bake. Guaranteed abso- 
lutely pure and wholesome in 
every respect. 

Samples, prices and descriptive literature 
gladly sent upon request to all dealers wish- 
ing to participate in the success of this new 
product. 

Originated and Uanufaetwed by the 

FEDERAL PURE FOOD CO. 

CfflCAGO 

Inventors of Cocoanut Creme Custard 


substitution of another brand in the case or 
family that had two-thirds of the number : 
labels required for a desired article? 


PREMIUMS PAID FOR 
It is often possible to make a premium schemr 
pull without any material expense. This is dm 
by asking the customer to pay a portion of tin- 
retail price of that premium. In operating this 
plan, a premium should be selected that will be 
something of general every day use in most 
families, something that will appeal to evcr\- 
body. A set of dishes is a good premium item 
Issue coupons with all cash purchases and olTcr. 
when coupons to the amount of $25 are turned 
in, to supply the premium upon payment ot ti 
fraction of its value. If a small set of dishes 
can be bought for $3.50 per set, make the offer 
of the set for $2.50 when accompanied by the 
coupons. This plan reduces the premium cost 
very materially and interests the customers. 


POLISHES ANY METAL 
OR GLASS SURFACE 

Write lejay (or our Spmetal OKer 
Ttti and Colfea Trada 

ECLIPSE MFC. COMPANY 

Indl»napoIi»9 Indiana 


ALUMINUM UTENSILS FOR 
PREMIUMS 



OUR 3 PIECE COMBINATION 
COOKER 

Made in 1, 2 and 3 Qt, Sizes 


Write us about your requirements. 
A beautiful celluloid 5 in. pocket rule is 
yours for the asking. 

STERLING ALUMINUM CO. 

Mmufdcturer of Aluminum 
Kitchen Utensils 

ERIE, PA. 




Premium users are more 
and more appreciating the f. 
long life value of China- ^ 
ware as premiums. (, 

And each year secs more 
Saxon Chinaware used for 
that purpose. Because 
Saxon China Is extra good 
quality, beautifully designed 
and attractively decorated. 

A wide variety of designs ^ 
to choose from. 

Write for the 
Saxon proposition. 

THE SAXON CHINA CO. 

302 Baugh St., Sebrtng. Ohio. 


OVER TfflRTY YEARS AGO 

we began originating special advertis- 
ing plans for the TEA & COFFEE 
TRADE and we have kept everlasting- 
ly at it. 

TODAY we offer one of the most 
attractive low priced plans ever con- 
ceived. 

A SUCCESSFUL PLAN being used 
by SUCCESSFUL DEALERS. 

Chinaware as an advertising Medium 
will bring greater results today than 
ever before. 

Write todij for full particulars 
PROMPT DELIVERIES 

THE SEEKING POTTERY CO. 

Est. 1887 

Charles L. Sebringt Pres. Sebring, Ohio 


A BUYER^S MARKET 


So Different From What It 
Has Been 

Do your brands carry Trade-mark 
and Sales Insurance to keep consum- 
ers buying your brands instead of 
others during the dull season? 

IT CAN BE DONE 

The Premium Induccmcitt will do 
this without fail when there isn’t any 
striking difference in price and qual- 
ity. Something special must be done 
now if Sales are to be m.aintained. 
Merchandise with a premium induce- 
ment always has the buyer’s prefer- 
ence in a buyer’s market. Think back 
a few years and investigate now the 
business of manufacturers who kept 
on giving premiums, you will find this 
statement correct. 

There are many lines of merchandise 
which lose their identity at time of 
consumption. Premiums are particu- 
larly valuable for such. 

OUR PREMIUM SERVICE 

does not require the purchase of cou- 
pons or trading stamps, nor the carry- 
ing of premiums. It involves no de- 
tail and is self-sustaining. It is 
“ Good-Will ” advertising. It helps 
the dealer move the goods. 

Our booklet, “ The Why of Premium 
Giving," mailed free on request. 


The Premium Service Company, Inc. 

E«t«n W* Port«r» 

50 and 52 Franklin St.p New York City 
T»l«phone 1130-1131 Franklin 
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PRICES CURRENT 

Wholtgale and Retail 

At of Docembor 3, J$26 

Prices to Wholesalers 


GREEN COFFEE 
(250 Baga or Over) 


Brasil Grades. 

Line or Grade Price. 

Cup Selected Price. 

Santos 7 

9li 

9H 

■■ 6 


lOH 

5 

•' 4 

10 

lOH 

;«^ 

" 3 

11 

ilH 

•• 2 

IVA 

liH 

Rio 7 

7% 





" s;:;:;:;;; 

8H 


" 4 

8H 

(No Rio Cup 

•• 3 

9 

Selections) 


2 


G>BBvCorrBB, Mild Grades — Link or Grade Prices—' 


(250 Bag! 

Maraesibo — 

TruEiUoa 10 W ’ 

Bocono lOJii 

Tovar lOji 

Merida. Uh 

do washed. . . ,12 
Cucuta— 

Ordinary lO 

Fair to good ..11,. 
Primetocboice 

Faocy 13H@14>^ 

Laguayra — 

Caracas 10 

do washed. . 1 1 
Porto CsbelJo 
do washed ..11 
Colotnbiao— * 

Ocana 10 

tBuoaramaogaUH 

tTolima 13 

fBogotas 7^ 

tMedelio 8^ „ .. 

tManisales. .. 

Meucan'— 

Cordoba 10>i(^ll 

dowa8h^..l2 (^13^ 

Coatepec 11^(912 

do washed -.13 

•Oaxaca 11 

*do wafbed.l2 

Costa Rica — 

ComnioD 7 

Fair to good ..12 
Primetocboice. 14 



13 


or Over) 

Sao Salvador. .. .lOH' 

do washed 11 ' 

Nicaragua — 10 

do washed 11 

Guatemala CiktbaQ— 

CommoQ 7 

Pail to good . . .IIH' 
Prime to cboice.l3H(^14 
do (in washed, . . 10^® 11 
Puerto Rico- 

Unwashed 10 ( 

Washed 11 ( 

Hayti— 

Unwashed < 

Washed 11 

Jamaica- 

Ordinary OH 

O’d ordinary. . . 10 

Washed 11 


East India- 
Padang lot. . . .22 

Corinche 

Kroe 

Timor 

Private Estate . . . 

Fancies 22 

Abyesiaian 

M ocha — small. . 24 
Liberian — 

•Straits 9 

•Surinam 9 

Pamanoekin ... 12 


@24 




•Notninal because of small arrivals. 
fCommoD to fancy. 


TEAS 

Chiwa and Japan— Line Psicxe 
(75 or More Packages of One Number) 


Foochow — 
Common. 

Fair 

Good .... 
Superior. . 
Fine 



Formoea — 



..12 

rai.'i 

Good 

..13 

8i1.d 

Superior... 

. . 15 

ms 

Fine 

..22 

m2o 

Finest .... 

..30 

^35 

Choice .... 

..40 

mb 

Choicest . . 

..60 

1*75 

Fancy .... 


@ 


COCNTBT GREEN 


Gunpowder — 


Extra 

.50 

@55 

Firsts ....... 


«S42 

Seconds ..... 

..35 

@37 

In^rial— 



Firsts 

,30 

@35 

Seconds 

..25 

@28 

Thirds 

..20 

@24 

Young Hvson — 



Extra 

. .45 


Firsts 

..37 

@40 

Seconds 

.25 

@27 

Thirds 

..20 

@24 


Hyeon— 

‘Seconds 

Thirds. 



Japan— 

Basket fired. . . . 


Pinheads . . 
Extra 

..60 

@52 

Pan fired. . . . 

.19 

Pints 

..40 

@42 

Congou— 





Common . . . . . 

. 8 

Thirds 

..30 

@32 

Good 

.12 

Imperial — 



Superior 

.IS 


..30 

(^2 

Fine to finest. 

.20 


..25 

@27 

Choice to choice- 

Tbirdi.... 

..22 

@24 

est 

.35 


cm 

(^60 


fNDiA AND CeTLON — 1 


Pekoe Souchong.18 

Pekoe 20 

Orange Pekoe. . .25 
CeyloD — 

Pekoe Souch'glO 

Pekoe 18 

Orange Pekoe .20 
B. O. Pekoe... . . 


DarjeeliDg— 

Fancy Orange. .7 j (^I Go 
J ava — 

PekoeSoueboDgI2 @1.'^ 

Pekoe 14 @ 1 .', 

Orange Pekoe. .20 @2:.’ 


SPICES — First-Hand Priceb 
Caeaia — 

Saigon rolla. ... 20 @ 
Chma. rolls. ... 7 @ 
do sei, bk. ... 

Rwangai 16 Hm 

Batavia. Ext. . . 11 @ 
do abort stick 


Black Peppers— 
Singapore.... 9H@ 

Acheeo A 

Acheen B @ . 

Acheen C @ ■ . 

LamTODg 9 @ 9H 

White repperw— 

Singapore 19 @J9H 

Penang @ ' - 

Muotok 

Heavy — 

Aleppy 11 

Tellicberry ... 12 @ 1 2^ 
Red Peppers — 

Mombaeea. ... 24 @25 
Japan. Chil. . .18 @19 
Cloves— 

Zansibar ..... 28 @29 

Amboyna 27 H@38 

•Penang 

Pimento 5H@ ^ 


Cinnamon- 

Ceylon 26 @33 

Ginger- 

Japan iOH@n 

Cochin-ABC,..13H(Sl4 

doD 13 @13H 

Lemon. ..... . .13H@H 

African 9H@10 

Jamaica 23 @26 

Nutmegs — 

75s to 809 19 @20 

I05b to 110S....1S @19 

Mace 26H@^7 


Accra 

St. Thome. . 

Babia 

Caracas. ... 
Costa Rica . 
Guay^uils— 
Arriba. . . 
Macbala . 
Caraques. . . 
Cuban 


COCOA— Fjmt Hand Prices 


8 

@9 

Donunica. . . . 

..12 C 


10 

@11 

Grenada. 

..12 1 


7H 

gi 9H 

Hayti 

.. 6 1 

> 6H 

12H 

Il3 

Jamaica 

.. 8 1 

1 8H 

9 

|io 

Maracaibo. . . . 

..18 1 

B22 



Porto Cabello. 

..14 1 

m 

11 

(7^10 

Para 

.. 9HC 


10 

IlOH 

Sanches 

.. 7 1 

a 7H 

10 


Surinam 

..11 < 

|I2 




..13H@U 


/’rices fo Retailers 


COFFEE 


(Bao Lots — 130 Podnds) 


Kind of Coffee. 

Green 

From 

To 

Roasted. 
From To 


.. 14 

17 

!7‘A 

2 Hi 

Santos Peaberry. ........ 

.. 16 

20 

20 



.. 10 

11 

12H 

14 


.. 14 

17 

nVe 

2Ui 


.. 16 

20 

20 

2iH 

Bucaramanga. 

. . 16 

20 

20 

24M 


.. 16 

21 

20 


Mexicao 

.. 16 

21 

20 

2hli 


. . 16 

21 

20 

2:)'i 

Guatemala 

.. 16H 

22 

ZOH 

27 H 


.. ^ 

36 

46h 

47^ 

Mocha 

.. 36 

39 

43K 

4TH 

•Abysmman 


39 

39 . 



. . 32 


Porto Rico 

22 

24 

29H 

36h 


•No quotations are being made. 


TEAS 


(SiNQLS Package Lots) 

From 

18 

Tn 

45 




Congou 

i9 

... 25 

55 

50 


28 

60 


.... 22 

40 


22 

50 

5C 


.... 19 

Young Hysm 

20 

36 
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What Is Your Advertising Dollar Buying? 

High prices of materials and increased overhead 
have made necessary a stricter economy along mercan- 
tile lines. 

Advertising should be considered as well as the com- 
modities in which merchants deal. 

By choosing only those publications whose circula- 
tion is accurately measured, you not only practice econ- 
omy in your advertising, but are assured that your money 
is buying a definite quantity of circulation. 

THE TEA AND COFFEE TRADE JOUR- 
NAL’S circulation is measured by the Audit Bureau of 
Circulations. Advertising placed in its columns is an 
economical investment. 


J. HENRY YOUNG GEO. N. JESSEN 

YOUNG & JESSEN 

COFFEE 

230 N. WABASH AVENUE 

LONG DISTANCE PHONES 

CENTRAL®^ CHICAGO 


MALT CEREAL 

The finest, Purest Coffee substitute 

We malt only the choicest care- 
fully selected Barley. Shipments 
in 100 pound double bags. 

Special low prices to the trade. 

Write for Mampler and quotations 

Milwaukee Importing Co. 

506 37th St. MILWAUKEE, WIS. 



The G.B.Farrington Co. 

NEW YORK 

ESTABLISHED - 1804 
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THE PRACTICAL RETAIL GROCER 

A department devoted to the diacossion of problems which vex retailers; 
telling how to arrange, display and sell goods; how to systematize; how to 
advertise; how to obtain the maximum e£Bciency in the grocery business. 


THE RETAILER’S STOCK 


How to Determine the Right Quantity of 
Goods to Carry to Obtain the Most 
Profit and Hold Trade 


VER-STOCKING has been called one of the 
sins of the retail grocery trade; and it is 
one of the phases of the business which every 
merchant should thoroughly understand if he 
would succeed. Recently Armour & Company’s 
“ Better Business ” department discussed this sub- 
ject in one of its bulletins, in this way; 

The amount of goods a merchant sells in a given 
time must determine the amount he puts in stock. 
As a basis for figuring, it is suggested that the 
merchant take the volume that he has sold the 
last previous year and the year before that. Sup- 
pose last year the merchant sold $20,000 worth of 
goods. He is reasonably sure of selling that 
amount this year— perhaps more. Therefore, he 
will need $20,000 worth of merchandise during the 
course of the year. Very few merchants would 
think of buying that amount at once. As a rule, 
the average retailer who handles only that volume 
would not have the financial resources to swing 
the purchase even if he desired. Anyhow, demand 
changes with the season ; new goods come on to 
the market: the Summer’s market basket differs 
from the* Winter; prices change and goods get 
stale when kept too long. 

There are many reasons why he would not want 
to load his entire year’s slock at once. That is a 
good sound policy but the merchant must know 
how much he ought to buy. He ought to buy only 
that which he is reasonably certain of selling 
quickly. Of course, having goods in stock when 
customers call for them is vital to success in re- 
tailing. but anything above that is over-stocking. 

Buying Semi-Monthly 

On a basis of $M,000 worth of goods a year, the 
merchant needs normally, $1,666.^ worth of stock 
a month. Nevertheless, it is unnecessary for the 
merchant to buy even that much all at once. Per- 
haps he may not have the capital on hand to buy 
that much for next month, to pay for it, to pay 
for all operating expenses and to carry him over 
in case business should be dull. But then, he can 
buy fifteen days’ supply for $833.33. Therein is 
a very important privilege. Years ago merchants 


had to lay in heavy stocks for all Winter or lUi 
three months. Sources of supply then were tur 
off and not easily accessible. Today the souru' 
of supply are near at hand and the merchant can 
order frequently, and the house with which he 
deals should be organized to give him thc 
nccessarj' service. That same house, if it is in- 
terested in the merchant's welfare, as it shouhi 
be, is advocating that the merchant buy only \vh:it 
he needs; sell it; turn over his working capital 
and then reinvest. 

Turnover is on the lips of almost every mer- 
chant these days because they know that turnover 
is the thing that brings profits. Therefore, tlio 
merchant should insist that the wholesaler, or the 
manufacturer, or the jobber from whom he buy.s 
must have facilities organized for the purpose of 
aiding in rapid turnover. 

How TO Calculate NREns 

The merchant should buy only what he is rea- 
sonably sure of selling. The amount of his sales 
should determine the quantity that he carries in 
stock. The kind that he carries in stock must be 
dictated by service. Service does not mean phy- 
sical activity alone; it consists of recognizing the 
need of the buyers in the community; selecting 
and stocking the goods that meet that need one 
hundred percent; of making it easy and pleasant 
for the customers to get the goods. Service re- 
quires that the merchant study the needs of hi? 
community; that he stock the right assortment 
and that he display the goods on his shelves and 
in the window properly, and that they should be 
"sale quality" goods, of course. That is, they 
should be the kind that you can recommend in 
the store and they should be the kind that In 
turn will recommend the merchant in the home. 

How Much to Buy 

In figuring the amount of stock, a merchant 
should be guided entirely by the amount that he 
can sell ; but, in estimating the character of the 
goods he should handle, the merchant must be 
guided by his knowledge of the community's 
needs, and he should remember always that no 
matter what the assortment may be, the quality 
must be right, Both of those features must be 
taken into consideration when orders are placed 

The successful merchant today must keep a 
stock record book and he must study it constant- 
ly. For example, he should say to himself. 
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£9811. Bapid Grlndw 
Hopper C^Nu:lt 7 S lbs. 
FIom spaco S7 z in. 

Holsht 6$^ In. 


UNIVERSAL 

Electric Coffee Mills 

Practically everyone likes good 
coffee. People will go out of their 
way to the store that sells it, and 
they incidentally buy other things. 
Coffee freshly ground in a UNI- 
VERSAL Mill is more satisfac- 
tory to your trade and more profit- 
able to yourself than canned coffee. 

It makes for paying staying trade. 

Order from Your Jobber 
TRADE tUNIVERSALj HARK 

LANDERS, FRARY CLARK 

NEW BRITAIN CONNECTICUT 
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“ Htfre is such and such a line. How much 
money have I invested in it and how fast is it 
turning over? How much actual net profit is it 
making me during the course of the year? And 
what is this other line doing? And that one over 
there?” It is important that the merchant know 
those things and he should know them accur- 
ately. A stock record book will tell him. It will 
inform him when he bought this lot of goods and 
that, how much he bought and when he had to 
reorder. It will guide him as to what he should 
keep on selling. It will indicate the goods that 
arc turning over his working capital and bring- 
ing him a profit. 

To summarize. The question of the amount 
of stock that is to be carried resolves itself to 
this: Keep your stocks down to what you can 
sell quickly. Choose the goods that fit the need 
of your community. Know exactly where you 
stand so that you may be in a position to show 
your banker where you stand, if the occasion 
should arise. Keep a stock record book. 


FALSE ADS INCREASE COSTS 


It I» More Expensive to Sell Goode to a 
Consumer who Hae Been Deceived 
by Untruthful Advertising 


A BULLETIN recently issued to the merchants 
of Portland, Ore., by the Better Business 
Bureau of that city, calls attention to the fact 
that it costs more to advertise to people who 
have been fooled by advertising. Since this is 
true, says the National Vigilance Committee of 
the Associated Advertising Clubs, it is apparent 
that every advertiser should, in the interest of 
economy, check up his advertising with the 
greatest care. Said the Portland Bureau: 

" Our sho^lpers have brought to light that some 
pi our retail stores advertise a well-known brand 
of merchandise at an attractive price, and in dis- 
playing these articles in some attractive place, 
they not only include the advertised merchandise, 
but mix in other merchandise of inferior quality 
or other makes, which sell regularly at the price 
quoted in the sale, 

“ Apparently it is the idea to * work off ' regular 
stock if possible, on the public who respond to 
the advertisement. 

“This, we believe, is a most detrimental prac- 
tice, and every precaution should be taken to 
eliminate it, or the customers’ confidence will soon 
be destroyed in the concerns who resort to such 
practices. 

“ Business men are becoming aware of the fact 
that as individuals, and as a group, business 
houses cannot afford to attempt to fool the public. 


It costs more to advertise to people who have 
been fooled.” 

“Every lime a merchant or manufacturer tries 
to fool the public, he increases the difficulty and 
therefore the cost, of selling goods,” adds Merle 
Sidencr, chairman of the National Vigilance Com- 
mittee. 

THE GROCER’S COFFEE TRADE 


How to Buy, Handle and Sell, With Some 
SuggeetioDB for Making Profitable 
Blends 


By Henry Lohmann 
B rooklyn, N, Y. 

T he principal grades of coffee are; Santos and 
Rio from Brazil, Bogotas from Colombia, 
Mexican from Mexico, Sumatra and Java from 
the East Indies, Mocha from Arabia, Maracaibo 
and the so-styled Plantation (a term used much 
in the New York City stores) from Venezuela, 
also the famous Costa Rican coffees. 

Handling Coffee 

Great care should be taken in handling coffee. 
If a heavy roast, it will sweat in any kind of 
weather; but in damp weather, will become tough 
and lose in flavor. This same condition applies 
to all roasted coffee. Immediately on receiving 
coffee from the jobber or roaster, it should be 
put in a tin receptacle and kept air-tight. Green 
coffee will keep under favorable conditions and 
will become mellow with age, but will lose more 
in the roast. 

In the stores that sell the most coffee, you will 
find an aroma of coffee about the place. 
Where fruits and vegetables are kept indoors, 
and other odors exist, coffee exposed in open 
bins and pasteboard packages will become per- 
meated by the odors, the flavor will be spoiled, 
and the customer will condemn them and will 
buy elsewhere. 

To build a good trade, coffee should be roasted 
every day or two ; but to the man who has no 
roaster, I would suggest replenishing his stock 
once or twice a week. 

Selling Coffee 

Every grocer should study what kind of roast 
his trade requires, whether it be light, medium or 
dark; also if they prefer bean, coarse, fine or 
pulverized ground. Some consumers use perco- 
lators, or make coffee by pouring on boiling water 
and setting aside, to draw; others pour on the 
boiling water and let it boil a short time. 
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Keeping a Good Store 

that conforms to all the sanitary requirements of the law, with cvcPi*- 
thing arranged in apple-pie order, is a source of pride to the owner, 
but will not yield a profit unless there is a quick turn-over In packaged 
specialties. 

Shredded Wheat Biscuit 

stands at the top of all packaged foods and yields a steady profit 
because the demand is always a little greater than the supply. Atioihor 
new factory now under construction with increased manufacturing 
facilities in the four model factories now in operation, will soon enable 
us to give your customers all the Shredded Wheat tlicy want. 

Made ooly by 

The Shredded Wheat Company, Niagara Falls, N.Y. 


I 





FRANKLIN GOLDEN SYRUP 

is known to the housewife 
through its use on the table 
and in cooking. 

Its steadily increasing demand 
indicates the housewife’s ap- 
proval. 

The Franklin Sugar Refining Company 

PHILADELPHIA 

“A Franklin Cane Sugar for every use”, 

Granulated. Dainty l-unnpfc Powdered, Confectioner*. Brown. 
Golden Syrup 
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If this study is followed out, you can get a 
line on how much of each grade of coffee will 
meet your requirements. Always buy your coffee 
in the bean and, if possible, grind it fresh for 
your trade. The odor of ground coffee in the 
store stimulates trade and is a pleasant reminder 
to the consumer that she needs some. 

Blends 

Blended coffees give better cup quality. A 
favorite blend for the medium trade is made by 
mixing equal parts of Bogota, Santos and 
Maracaibo. For better trade try one-fourth 
Santos, one-fourth Maracaibo, and one-half 
Bogota. For the cheaper trade use one-fourth 
Bogota, one-fourth Maracaibo and one-half 
Santos. 

These coffees can be purchased in different 
grades to suit the class of customers. 

An attractive window display every week or 
two featuring coffee (changed every day to keep 
up appearance) will create a demand; also keep 
coffee in an attractive spot in the store. 

After the cu.siomcr has ordered all she wants to 
buy, suggest trying some of your eolfee, and have 
a sample handy, enough for two cups, with the 
price on package and a printed suggestion that 
it is a sample of your ( ) blend. 

Wrap your coffee up in a nicely gotteu-up bag, 
printed with your name and address, the name of 
the blend, a money back guarantee if the coffee 
docs not suit, and sealed, not tied with a string. 

Convince your customer you are an authority 
on coffee. She will have confidence in your 
ability to blend the right grades, and will give 
it a trial. Have a special sale once a week on 
your blends. 

* Profits 

Costing. .20c sell for. .28c profit. .30% 

“ ..25c “ ‘‘..35c “ ..30% 

'..30c “ “ ..42c •• ..30% 

This should be a sufficient profit on any grade 
of coffee. 

P.ACK.'\nE Coffee 

Nationally advertised coffees give a quick turn- 
over and are generally sold on a smaller margin 
than bulk coffee. Every dealer should carry some, 
also the jobber’s brand, but not too many. 


1 am a firm believer that if the grocer will 
use his head, he can get his entire trade to use 
his own brands and blends and keep the business. 
Display signs, talk coffee continually, be liberal 
with the samples, keep good coffee, have an 
attractive and clean store, and your customers 
will do the advertising for you. 


TRADE BOARDS AND GROCERS 


Chamber of Commerce of the U. S. Says 
Every Activity of Local ChaxnherB 
AifectB Retailers 


<<r^VERY activity of a chamber of commerce 
which increases the purchasing power of 
its community and the surrounding territory has 
its effect upon retail business," according to a 
conclusion reached in a bulletin just issued by the 
Organization Service Bureau of the Chamber of 
Commerce of the United States, Washington, 
which sets forth the activities of commercial or- 
ganizations in retail trade extension work. It 

also stated; 

“ Civic improvements, industrial development, 
good roads activities, improvement of transpor- 
tation facilities, co-operation with county farm 
bureaus and improvement of marketing facilities 
of farmers fall within this category. These com- 
munity development activities, of course, are very 
important from the larger viewpoint of retail 
trade extension. Just what it means to the re- 
tail business of a town to have clean and well 
lighted streets, good schools, guod water, at- 
tractive parks and playgrounds, ample facilities, 
busy factories, a prosperous farming country, etc., 
requires no argument. A bare listing of these 
various tangible and intangible items indicates 
their importance to one who has given any 
^bought to the factors which bear upon successful 
merchandising in any community. 

‘‘ The essential object of commercial organiza- 
tion retail trade promotion is, of course, the devel- 
opment of business through co-operative effort. 
The elements which influence its success are co- 
operation of merchants, quality, suitability, and 
price of their stocks, service, advertising cam- 



EMPIRE HARDWARE COMPANY 


Grocers* 

Butchers' 


STORE FURNISHINGS 


Bakers* 

Restaurants* 


SCALES, CANISTERS. SHOW CASES. REFRIGERATORS. Etc. 
ELECTRIC COFFEE MILLS 

272-274 West Broadway New York City 

Write for eompfete Catclofue 
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Domino Syrup 

Popular for both cooking and table use. The fine cane 
flavor makes it an unusually delicious spread for griddle 
cakes, waffles, and French toast. 

Housewives find it iust right for gingerbreads, pumpkin 
pies, fruit cakes, plum puddings and candies. 

Domino Syrup is a delicious cane sugar syrup made 
by the refiners of Domino Package Sugars. 


Ametican Sugar Refining Company 

“Sweeten it with Domino** 

Granulated, Tablet, Powdered, Confectioners, Brown, 
Golden Syrup. 




Rows and rows of Yuban packages are continually going 
on to the shelves of thousands of grocery stores. 

At once off they go into the hands of hundreds of thousands 
of customers. 

These quickly moving packages tell the story of the demand 
for Yuban. 

You will find that Yuban repeats as no other coffee does. 

ARBUCKLE BROTHERS 


NEW YORK 


Yuban Coffee Department 
PITTSBURG 


CHICAGO 
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which will reach ihe buyers in retail trade 
areas, displays which attract attention and stimu- 
late bin'inj'.*' 

Siitnc ijf the bpc<'ial rnctho<ls of promoting re- 
tail irade’ilisctisscd in the bulletin are; Acquaiii- 
lancf: Trips and Community Houses, Special Re- 
tail Saks 1 ):ijs, Hollar Day Saks, Other Special 
Day Saks, Spring and Fall Openings, Salesman- 
ship ( liilis and Retail Selling Classes, and Coin- 
idlation of Mailing lasts. 


i ri:k circulating; library 

Rrovidiiig free reading for one's customers 
will help to hold them, to please ihcni and to 
bring iliem in more frefincntly. The plan con- 
sists ill pulling in a small hook-case or shelf, if 
norig is already available where can be kept 50 
or more good novels, mainly selected from the 
popular reprints that can be bought at 50 cents 
or less retail and 37 or 38 cents wholesale. 
Allow cnsiomers to take these books without 
paying any fee for reading them, but depositing 
50 cents which shall cover the loss of the hook 
if it is jKJt reinrncd, but which is to he refunded 
when the book is brought back. All books should 
be listed \yhcn taken out and an effort made to 
keep ihem all circulating as much as possible. 
The value of the plan lies in the use of the 
lilirary rnihcr than in its mere existence. A 
time limit should he made during which a book 
may be kept wiihout forfeiting all or a part of 
the <lcposit, fu some ii^stanccs a fee of a cem 
or more a day for the use of the books may be 
charged, though this makes the plan a business 
proposition instead of an advertising scheme. 


• MAKING POINTS PLAIN 
In order to make the price of an article seem 
smaller or perhaps more reasonable, the follow- 
ing plan may be used in connection with a dis- 
play of litc goods in the window or otherwise. 
.Arrange a large card and divide the price of 
the article into as many parts as there are com- 
ponent parts of the article itself. Set down on 
the card each of these items with its share of 
the price opposite to it and the whole totaled 
up at the foot of the column wdth the total price. 
Thus a dollar article would perhaps have as 


many as ten parts, each priced at 10 cents. ’1 
5 and 10 cent stores find this method a good 
way of selling goods worth more than :hc:r 
price limit. 


ISant AbnrrltHrmrntii 


Classiflt^d waut advertisomcnis uader reguliir ! 
Ing, $3 for twenty-flve words or less, -^dditiorjai 
words four ceor^ each. Faya'ble cash vyith order. 


flifirrllanrniu 


KOU — 2% bag Iturna cylinder coffee rooster ur.'! 

niUlitnr uiachiiw at great sacrifice. Latest gas :iiiuj> i, 
lit perfect condition. Will sell at 50% value imii.v 
Mazo Uros. Co., Washington, D. C, 


h'Oll SAl.K — Royal coffee roaster; 75 lb. i'a[>aiiiv: 
nickel plated; style No. 6, with motor; cdDliiiL: 
pans; all complete; worth $900.00 will sell fur 
$t.'iiHMi. j. {\ Jn»s8, care Van Dyk, r>() lUiitiiij 
street, -New York <dty. 


S.YI.K- Two T>iiple!^ automatic net weighers, 
nearly new. $75.00 each : one Little Wonder net 
weigher. fl(>o. .^ddrcfs Lox 525, care The 'Ibu 
.exi> OorFKB TkaI'E Joi knal. 


KUit SALK— Huntley Monitor No. 1 roaster, cooler. 
stoii.T and imdor complete. In use twelve month-., 
Price $05(>.n0. Mol)ah> Coffee Co., Mobile, Ala, 


3irl|i IBantrb 


W.VNTKD — Good opening for high class baking pew- 
d.*r, e.\trnct. tea and coffee salesniun de.siring to 
ln<*ate in fohirado. .\ddrrss Box 535, care Tue 
AND CoKKEE TRAUE JOUnX.Al.. 


WANTRD — Man acquainted with fen nntl coffee tradr, 
wholesale and retail, to sell aluminujn cookln;: 
utensils for pr<‘niium purposes. To one with ex- 
periet'co and proved ability a profitable cnnnectitm 
18 offered. Atldrees Box 536, care The Tka .an;> 
COFKBB TttAPE ,)01'RN’aL. 


W.\.NTBJ‘ — One of the fa>’tcst growing coffee houses 
in t.'fLtral West nwdi? severut experienced snl(s- 
men. .\ Hplendid opportunity fc>r capable riicu 
AildresR Box 5,37, care Tub Tea axd CorpEB Tii.uu; 
Joni.SAL. 


To Lease For 21 Years 

No. 368 Greenwich St., near Franklin 

6 STORY BUILDING 

containing about 15,000 square feet; carr>’- 
iiig capacity, 200 Ib^. to a foot. Elevator. 
Possession May 1st, 1921. 

W. J. RUSSELL 

206 Broadway, New York 

j’clep/wne Corf. ffSIj 



Settles the 
Question 


A Quality Brand Backed by Persistent Consumer 
Publicity 


li Will Build Your Coffee Trade 

MEYER BROS. COFFEE & SPICE CO. 

ST. LOUIS 



The Quality 

IN 

granulated, cubes, confectioners 
and soft sugars. 

The sugar which makes 
satisfied customers 

WARNER SUGAR REFINING CO. 

•fflcai 7ft ftt.. N. Y. C. ftaftiMrvt Cdc«waUr,N.4. 


WarnefSj 

purecaneJ 

SUGAR ^ 


The price you pay for 

HOTEL ASTOR 
COFFEE 


is always consist- 
ent with the mar- 
ket. Consider, too. 
the standard high 
quality of the 
coffee and the 
progressive adver- 
tising campaign 
in back of it — 
important factors 
in the great suc- 
cess of HOTEL 
ASTOR COF- 
FEE, Recommend 
it to your cus- 
tomers. 


B. FISCHER & CO., Inc. 

190 FRANKLIN STREET 
NEW YORK 


NEW ORLEANS 

The Logiical Coffee Port — Home of 

ALAMEDA COFFEE 

Sold only in 1 and 3-lb. Tim 
Under Our Trade Mark 

CAREFULLY SELECTED FOR 
PARTICULAR TRADE 

MR. GROCER: 

PUT YOUR TRADE WISE 

MERCHANTS’ COFFEE CO. 
of NEW ORLEANS, Ltd. 

NEW ORLEANS 

B. C. CAS.\NAS, Preftident 
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for ready reference. Q If you fail to locate any needed article, write 
the “Information Bureau” of THE TEA A_ND COFFEE TRADE 
JOURNAL, and full information will be furnished without charge. 
See alphabetical index on page facing inside back cover for location of 
advertisements in this issue. 


ALUMINUM WARE 
Aluminum Products Co., La Grange, 
111 . 

Sterling Aluminum Co., Erie, Pa. 


BAKING POWDER 

Federal Pure Food Co., Chicago. 
General Chemical Co., New York. 
Manhattan Baking Powder Co., New 
York. 

New York Baking Powder Co., 
.Albany, .N. Y. 

BEANS 

Jutes Maes a Co.. Inc., New York. 

CASH REGISTERS 
National Caih Beglster Co., Day' 
ton, Ohio. 


CHICORY 

Henry Franck Sons, Inc., Flushing, 
N. Y. 

E. B. MUller St Co., New York. 


CHINAWARE 

The Limoges China Co., Sebrlng, 
Ohio. 

The Saxon China Co., 302 Baugh 
St., SebHng, Ohio. 

Sebrlng Pottery Co., Sebrlng, Ohio. 


COCOA BEANS 

John Clarke & Co., New York 
(brokers). 

Seggerman Bros., Inc., New York 
(brokers). 


COCOA & CHOCOLATE 

Ambrosia Chocolate Co., Milwaukee. 
Walter Baker & Co., Ltd., Dor* 
Chester, Mass. 

W. H. Baker, Inc., Winchester, Va. 
Federal Pure Food Co., Chicago. 

H. Hamstra Si Co., Chicago. 

Hooton Cocoa Co., Newark. N. J. 

COFFEE— 
CAFFEIN-FREE 
Kalfee Hag Corp., CleTeland. 

COFFEE FILLERS 

American Cereal Coffee Co., Chi- 
cago. 

Hlllis Cereal Coffee Co., Brooklyn. 
Milwaukee Importing Co., Mil- 
waukee. 

E. B. MUller & Co.. New York. 


COFFEE— GREEN 

J. Aron ft Company, New York. 

Wm. Hoamer Bennett & Son, New 
York. 

Braunllng Coffee Co.. New York. 

J, E, Garret ft Co., New York 

S. OassinelU ft Co.. San Francisco. 

Cogollo ft Co., Cttcuta, Colombia. 
S. A. 

Harry C. Danaber, New Orleans 
(commission). 

Daonemlller Coffee Co., Brooklyn. 

Cbaa. Dlttmann Co., New Orleans. 

Daniel M. Enright, New York. 

Eppens Smith Co., New York. 

M. S. Good ft Co., St. Louis (brok- 
ers). 

W. R. Grace 4 Co., New York and 
San Francisco. 

Hard ft Rand, New York and New 
Orleans. 

A. C. Israel Co., Inc., New York and 
New Orleans. 

Leon Israel ft Broa., New York. 

Jones Bros. Tea Co., Inc., New 
York. 

Geo. W. Lawrence ft Co., New Y'ork 

Llvierato-Kidde Co., New York 
(Mocha). 

Mitsui ft Co.. Ltd., New York. 

Monahan Brokerage Co.. Sc. Louis 
and New Orleans (brokers). 

W. J. O’Donohue ft Co., New York. 

Old Dutch Mills, New York. 

Pan-American Coffee Co., Chicago 
(cultured coffee). 

J. W. Phyfe ft Co.. New York. 

S, Pfeifer ft Co., New Orleans. 

Alex. H. Purcell ft Co., New York 
(brokers). 

Riordsn, Rillard, Lazo Co., Inc., 
New York. 

Rnffner, McDowell & Burch, Chi- 
cago, New York, New Orleuos, 
San Francisco (brokers). 

Sasco Coffee Co., New York. 

Sprague ft Rhodes. New York 
(brokers). 

Handtimaatsebappy ''Transmarlns,'’ 
Inc., New York. 

P. G. Varrelman ft Co., New York. 

Westfeldt Brothers, New Orleans. 

Woods, Ebrbard ft Co., New York 
(brokers). 

COFFEE MAKING 
DEVICES 

W. H. Brunlng, P. O. Box 844, 
Byansrllle, Ind. 

The Trlcolator Co., Cblcaso. 


COFFEE MILLS — ELEC- 
TRIC (for store use) 

The Braun Company. Philadelphia. 
The A. J. Deer Co.. Inc., H27 West 
St., Homell, N. Y. 

Hobart Mfg. Co., Troy, Ohio. 
Landers, Fiary ft Clark, New Bri- 
tain, Conn. 

COFFEE PUBLICITY 

Joint Coffee Trade Publicity Com- 
mittee, New York. . 

COFFEE MILLING^ 
CLEANING, SEPARATING. 
ETC. 

Reeve ft Van Riper, New York. 

COFFEE— ROASTED 

Arbuckle Bros., New York. 

Chase ft Sanborn, Boston. 
Dannemiller Coffee Co., Brooklyn. 
Denison Harwood Co., Chicago. 
Dwlnell-Wright Co., Boston. 
Eppens. Smith Co., New York. 

G, B. Farrington Co., New York. 

B. Fischer ft Co., New York. 
International Coffee Co., New York, 
Merchants’ Coffee Co. of New Or- 
leans. Ltd., New Orleans. 

M^er Bros. Coffee ft Spice Co., St. 
Louis. 

Old Dutch Mills. 65 Front St.. New 
York. _ , 

S. A. Schonbrunn ft Co., New York. 
Ross W. Weir ft Co., Inc., New 
York. 

The Widlar Company, Cleveland. 
Geo. F. Wlemann ft Co., New York. 

COFFEE ROASTERS FOR 
TRADE 

John W. Haulenbeck Company, 
New .York. 


COFFEE PACKERS 
(PRIVATE LABEL) 
David G. Evans Coffee Co., St. 
Louis. 

COFFEE— SOLUBLE 
Soluble Coffee Co. of America, New 
York. , 

G. Washington Sales Co., New York. 


CONTAINERS 
American Can Co., NeW York (tm 
and fibre cans). , 

.Arkell Safety Bag Co., New York 
(paper linings). , 

Buffalo Corrugated Container Co,. 
Buffalo (corrugated fibre snip- 
Dins cases). 
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THE BUYER’S GUIDE 

(Continued from page 838) 


CanlNter Co. of New Jersey. Plillipa- 
burg, N. J., and New York (tin 
and composite cans). 

Columbia Can Co., St. Louis (tic 
cans). 

Contlnentiil i'aper k llag Mills, New 
York (paper bugs). 

Empire I’aper rroducta Co., 155 
liank St., New York (flbre and 
coiniiinatiuu cans). 

Federal Tin Company, Inc.,* Balti- 
more (tin cans). 

Fibre Can Corporation, Clilcago 
(fibre cans). 

Fidelity Can Co., Baltimore (tin 
cans and wooden shipping boxes). 

Ceneral Can Co., Chicago (tin and 
fibre cans). 

Gllle Manufacturing Co., Kansas 
City (tin and fibre cans). 

mode & Dauch 1‘aper Co.. San- 
dusky, O. (corrugated fibre ship* 
ping cases). 

Ideal Corrugated Box Co,, Parkers- 
burg, W. Vu. (corrugate<l fibre 
Hhlpplcg cases). 

Miller Fibre Froduota Co., Chicago 
(fibre cans and tubes). 

National Paper Can Co., Milwaukee 
(fibre cans). 

Republic Can and Metal Co.. Brook< 
fyn (tin cans). 

W. C. [litchle & Co.. Chicago (all 
fibre and tlu top and bottom 
cans). 

Rochester Folding Box Co., Ro- 
chester, N. Y. (corrugated ship- 
ping and folding boxes). 

Thomas M. Royal & Co.. Brj’D 
Mawr, Pa. (paper bags & car- 
tons). 

A. Geo. Schulz Co., Milwaukee 
(cartons). 

Sevmour 4 Peck Company. 917 W. 
20th place, Chicago t wooden 
shipping drums). 

Standard Corrugated Box Co., St. 
Louis •^corrugated shipping 
cases). 

Standard Paper Co.. Kalamazoo, 
Mich, (folding paper boxes). 

Stanwuod Tube and Can Co., New 
York (composite cans). 

St. Louis Paper Can & Tube Co., 
St. Louis (composite cans). 

Star Corrugated Box Co., New York 
(shipping containers). 

Union Bag & Paper Corp., New 
York (paper bags). 

■W?ls Fibre Container Corp.. 101 
Front St.. Monroe, Mich, (parch- 
ment lined fibre cans). 

COUNTERS— STORE 

Empire Hardware Co., New York. 

The Sberer Glllett Co., Chicago, 

COLLAPSIBLE TIN 
TUBES 

Peerless Tube Co., New York. 

White Metal Mfg. Co., Hoboken. 
N. J. 

A. H. Wlrz, Inc., Chester, Pa. 

CONDENSED MILK 

Carnation Milk Products Co.. 1133 
Consumers Bldg., Chicago. 


ESSENTIAL OILS 

.\ntoine Cblrls & Co., New York. 

Ungerer 4 Co., New York. 

FLAVORING EXTRACTS 

Garrett 4 Co., Brooklyn. 

Price Flavoring Extract Co., Chi- 
cago. 

C. F. Sauer Co.. Richmond, Va. 

Van l>U2er Extract Co., New York. 

The Wldlur Co., Cleveland, Ohio. 

HERBS 

Archibald 4 Lewis Co., New York. 

JELLY POWDER 

Arcadia Food Co., New York. 

X LABELS 

Fenf<iii Label Co., Inc., Pbiladel- 
piiiu. 

Grand Rapids Label Co., Grand 
R.'tplds, Mich. 

Rochester Llthogrupblng Co., Ro- 
chester, N. Y. 

Riverside Printing Co.. Milwaukee. 

Thomas M. Royal 4 Co., Bryn 
Mawr, Pa. 

LINERS 

Arkell Safety Bag Co., New York. 

Kalamazoo Vegetable' I^rcbment 
Co., Kalamazoo, Mich. 

MACARONI 

Briggs Cereal Products Co., Cincin- 
nati, Ohio. 

MACHINERY— CAN 
MAKING 

.Samuel M. Langston Co., Camden, 
N. J. 


MACHINERY— COCOA 

.Tabez Burns 4 Sons, New Y'ork. 
Lambert Machine Co.. Marshall, 
Mich. 


MACHINERY— COFFEE 

The Braun Company, 23rd & Turner 
Sts., Philadelphia. 

Jabrz Burns 4 Sons. New York 
(factory). 

A. J. Deer Co., 1127 West St. Hor- 
nell. N. Y. (store). 

B. F. Gump Co., 431-4.37 So. Clinton 
. St.. Chicago (steel cut coffee 

mill). 

Hobart Mfg. Co., Troy, Ohio (coffee 
mills). 

Huntley Manufacturing Co.. Silver 
Creek, N. Y. (factory 4 store). 

Lambert Machine Co., Marshall, 
Mich, (factory). 

Laurel Manufacturing Co., Philadel- 
phia (factory). 

MACHINERY— EXTRACT 

Standard Automatic Machine Co., 
Rochester, N. Y. 


MACHINERY— LABELING 

Jugenberg Machine Co., New York. 

MACHINERY— MUSTARD 

Paul Oehmig & Co., Chicago. 

MACHINERY- 
PACKAGING 
E. D. Anderson, Inc., New York. 

K. Edtbauer 4 Co.. • Chicago 
(automatic weighers). 

Hoepner Automatic Scale Co., Chi- 
cago. 

Ja^enberg Machine Co., Inc., ..New 

Johnson Automatic Sealer Corp,, 
Battle Creek, Mich, 

National Packaging Machinery Co., 
Jamaica Plain. Boston. 
Pneumatic Scale Corp., Ltd., Nor- 
folk Downs. Mass. 

C. T. Small Mfg. Co., Ferguson 
4 Vernon Avenues, St. Lonia. 

MACHINERY— PEANUT. 

.labez Burns 4> Sons, New Yy'rk. 

A. .1. Deer Co., 1127 West Ss.., Hor- 
nell, N. Y. (Roaster). 

Huntley Mfg. Co., Silver Creek, 
N. Y. 

Lambert Machine Co., Marshall, 
MIcb. 

Paul Oehmig & Co., Chicago. 
(Grinding). 

MACHINERY- 
PEANUT BUTTER 

Jabez Burns & Sons, New Y'ork. 

J. Deer Co., 1127 -West St., 
Hornell. N. Y. 

Hobart Mfg. Co., Troy, Ohio. 
Lambert Machine Co., Marshall, 
Mich. 

MACHINERY— TEA 

Jabez Bura.=? & Sons, New York. 
Huntley Mfg. Co., Sliver Creek, 
N. Y. 

MACHINERY— SOLUBLE 
COFFEE 

Buffalo Foundry and Machine Co., 
Buffalo, N. Y. 

MACHINES— STENCIL 
Diagraph Stencil Machine Corp., 
St. Louis. 

MACHINES— WEIGHING 
E. Ekltbauer & Co., Chicago. 
National Packaging Machinery Co., 
Boston, 

Pneumatic Scale Corp., Ltd., Nor- 
folk Dowds, Mass. 

C. T. Small Mfg. Co., St. Louis. 

MEAT CHOPPERS 

A. J. Deer Co., 1127 West St , Hor- 
nell, N, Y. 
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Accurate records make it easy 
4 q, make out an income tax report. 

An up-to-date National CasK Register gives complete and accurate 
records of.— 

Cash sales. ' Received on account, 

Charge sales. Petty cash paid out. 

' 4 ^' 

a merchant can get these rec-* 
Olds so easily as with a National 
Cash Register. 

Every me rchant needs these rec- 
ords once a year for his income 
tax report. He needs the same 
records every day to control his 
business. 


A merchant must have these 
records to make out his income 
tax report. 

National Cash Register records 
are printed and added. They 
are always available and always 
reliable. There is no other way 


mate cadi renters for evoy Bne rfbudness-Priced ^TSandift 

NATIONAL 

CASH REGISTER CO. 

OA.YTON. OHIO. 
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MEAT SLICERS 

A. J. Dmr Co., 1127 Went St., Ilor- 
nell, N. Y. 

MUSTARD 

A. Colburn Co., PhllAdelphln. 

NITRATE OF SODA 

Dr. William S. Mrera, New York. 

MILLSTONES 

Paul Oehmlg i Co., Cblcago. 

PIE FILLING 

Arcadia Food Co., 174 Hudson St., 
New York. 

PREMIUM SPECIALTIES 

Aluminum Products Co., Xa Grange, 
111. (aluminum ware). 

Mmogea China Co., Sebrlog, Ohio 
(china ware). 

Saxon China Co., Sebrlng. Ohio 
(china ware). 

RICE 

Associated Rlc« Millers of America, 
New Orleans. 

Ralph Goldsmith, New Orleans. 

RICK— PACKAGE 

Ralph Goldsmith Co., New Orlean.s. 

SCALES— FACTORY 

John Chatillon & Sons. 8Q CUfl 
St., New York. 

Smith Scale Co., Columbus, Ohio. 

SHREDDED WHEAT 

The ShreddM Wheat Co., Niagara 
Falls, N. y. 

SEEDS 

Archibald 4 Lewis, New York. 

Mitsui 4 Co., Ltd., New York. 


SPICE GRINDERS 

Archibald 4 Lewis, New York. 

The Widlar Co., Cleveland. 

STORE FURNISHINGS 

John Chatillon 4 Sons, 85 Cliff 
St., New York. 

Empire Hardware Co., New York. 
National Caeh Register Co., Day* 
ton, Ohio. 

Sberer-Olllett Company, Chicago. 

SUGAR BROKERS 
S. Good 4 Co., St. Louis. 
Huffner. McDowell 4 Burch, New 
York, Now Orleans, Chicago and 
Sen Francisco. 

SUGAR REFINERS 
American Sugar Refining Co., New 
York. 

Franklin Sugar Refining Co., Phil- 
adelphia. 

Warner Sugar Refining Co.. New 
York. 

SYRUP— TABLE 
American Sugar Refining Co., New 
York. 

Franklin Sugar Refining Co.. 
Philadelphia. 

Warner Sugar Refining Co., New 
York. 

TAPE— GUMMED 

Liberty Paper Co., 62 VandeJ 
Ave., New Torit. 


TEA 

National 


11 UK 

TRADE 

Ca«er .Macy * Co.. New 
Davld G. Evans ColTee,. 

ixiuJs, ^ 

Reeve 4 Van Riper, New Ibrk. 
-Chicago.'”'' « 

tea propaganda 

''‘staferNew“York 

k. 

TEA— PACKAG:#' 

Chase 4 Sanborn, Bostoiu-^ 
Dannerailler Coffee Co., 

Denlaou Harwood Co.. ' 
Dwlncll-Wrlght Co., Boa. 

Eppeus. Smith Co., New' 

G. B. Farrington Co., N. 

B. Fincher & Co., New 
international Coffee 
York. 

Merchants' Coffee C 
leans, Ltd., New 
Meyer Broa Coffee ( 


Old 




cch^ 


BAGS— INDIVIDUAL 

I Crn Bag Cto., New York. 

TEA BALLS 

Upham Food • Products, Inc., New 
York. 

TEA BROKERS 

Macy Bros. 4 Gillett, Inc., New 
York. 

TEA EXPORTERS 


*^j^New 

Company. 

TRADE MARK SBRldCE , 

Tiado Jtark Title Co., Fort T^ac, 

URNS— COFFEE 

Yictor V. Clad Co., Phlladel 

URN BAGS 

National Urn Bag Co., New York. 



SEALS— GUMMED 
Fenton Label Co., Philadelphia. 
Grand Rapids Label Co., Grand 
Rapids, Mich. 

Yhkmas M. Royal 4 Co., Bryn 
Mawr, Pa. 

SHIPPING DRUMS 
Seymour 4 Peck Co., 917 West 20th 
PI., Chicago. 

SODA 

Federal Pure Food Co., Chicago. 

SPICES 

Archibald 4 Lewis, New York. 

John Clarke 4 Co.. New York. 

The A. Colburn Co., Philadelphia. 
W. B. Grace 4 Co., San Francisco. 
J. W. Phyfe 4 Co.. New York. 
Handelmaatscbappy “Transmarlna,*' 
Inc., New York. 

The Widlar Co., Cleveland. 


Francis Peek 4 Co., Batavia, Java. 

Otis A. Poole, 55 Kite Ban-Cho, 
Shldauoka, Japan. 

Rowley, Davies 4 Co., 5 Fen- 
church St. London. 

TEA IMPORTERS 

J. Aron 4 Company, New York. 

Carter Macy 4 Co., New York. 

A. Colbom Co.. Philadelphia. 

Hunt 4 Co., 96 Water St., New 
York, 

Jardine Matheson 4 Co.. New 
York. 

Jones Bros. Tea Co., Inc., New 
York. 

Mitsui 4 Co., Ltd.. New York. 

Murai Trading Co., Ltd.. New 
York, 

Francis Peek 4 Co., Batavia, Java. 

Otis A. Poole. Sbidznoka, Japan. 

Rowley, Davies & Co., London. 

Handelmaatechappy “ Transmar- 
Ina,** Inc.. New York. 

J. C. Whitney Co.. New York and 
Chicago. 


VANILLA BEANS 


Antoine Chirls & Co., New York. 
Thurston & Braidlch, New York. 
Dngerer & Co., New York. 


WEIGHERS AND 
FORWARDERS i 

Core & Herbert, New York, ' 4 
Wm. S. Force & Co,, New T(^. 
S. Jackson, New. Orleans. 

G. A. Peyrefitte, New Orleans. 
Westfeldt Bros., New Orleans. 


WAGON DISTRIBUTORS' 
SPECIALTIES 

Arcadia Food Company, NeW YtHrk 
(lemon pie filling). 

Briggs Cereal Products Co., CSn* 
efnnati, Ohio (macaron])^' 

Federal Pure Food Co., , €hkago 
(food specialties). -'..i 
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L. B. MULLER CS, CO. 


MANUFACTURERS OP 


ROCCO CHICORY 

quality of Chicory produced by a new process of roasting^ by indirect firing 
any carbonizing and allowiffg in consequence the use of a larger percentage. 

ROLL CHICORY A SPECIALTY 
iklin Street, New York Factories in Michigan 


CHICORY 

I 

L HENRY FRANCK SONS, Inc. 

FLUSHING, N. Y. 

Growers, Dryers, Roaetere and Manufacturere of Chicory 
in all its Variout Forms 



Kl® 

)1^0W COFFEE PRICES DROP, THERE’S ALWAYS A CONSISTENT 
M^O USE A GOOD FILLER TO REDUCE COST AND MAINTAIN 

Quality. 

MwN trade demands COFFEE-COMPOUND CONTAINING A 
aiap'AGE OF GOOD. WHOLESOME. PALATABLE FILLER. 

Wrife /or particulart on our productt 

I AMERICAN CEREAL-COFFEE COMPANY 

ns WEST CHICAGO AVE. CHICAGO. ILLINOIS 


XIS COFFEE SUBSTITUTES m 
LERS ASSURE SATISFACTION 

Grade, Roast, Granulation and Price to 
Meet Your Requirements 

s nnA OTTOTATTONS HILLIS CEREAL MFG. CO. 


S and QUOTATIONS 
LY FURNISHED 


Rodney and Ainslie Streets 
BROOKLYN, N. Y. 
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